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EASI-CLEAN lowers packaging costs by increasing water. Forms no insoluble skin in the glue pot. Doesn't a. 
efficiency in carton sealing and forming. Improves ad- build up on rollers. a | 
hesion. Eliminates pop-ups ne 
| Pree na ups and sifters. eg ese | EASI-CLEAN is now in widespread use for carton seal- | 
qna pr JUCT sses =armits maximum machine >e2 aS . . : : : 

) watt oo MACHINE Speeds. ing and forming. A trial run will quickly demonstrate | 
' reases aane ve mi! . ~ ; ; : } 
ee ee its resin-adhesive advantages. We'd be glad to help. 
EASI-CLEAN runs as easily as ordinary adhesives. As Write or call your nearest National office, telling 

long as a week without cleanup. Washes off with something of the use you have in mind. 





tonal 
ADHESIVES * RESYNS® * STARCHES 
NATIONAL STARCH PRODUCTS INC. 

750 Third Avenue, New York 17 


3641 So. Washtenaw Avenue, Chicago 32 
735 Battery Street, San Francisco 11 


VISIT US AT THE PACKAGING SHOW, BOOTH 750 





—s 


4, In-the-store grinding of coffee is a thing of the 
ear past in 400 supermarkets across the land as 
A) Topco Associates becomes the first national dis- 
<=  tributor of preground, bagged, dated fresh coffee - 
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That's me! 


sealed with Pliofilm—bags which make possible the marketing of 


preground coffee with bean freshness! 
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Good coffee stays good in For more information on this modern, spacesaving, 


moneysaving merchandising — write: Goodyear, 


Pp Packaging Films Dept. D 6418 Akron 16, Ohio 
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What does packaging cost now? 152 
While other wt ~ of 


loing business have been 


steadily rising on the inflationary spiral of the 

last five vears. the relative cost of pac kaging has 
gone down. This is proved in a Mopern Pack acine 
re-survey of 500 companies first polled in 1954 


Slim carton sealer 


Now in operation at Foremost Dairies is a compact 

low-cost ice-cream-carton sealer that reduces labor 57 
costs by 25 ind also cuts the company s pac kaging 

materials expenses. The sealer utilizes a low-cost 


cold adhesive and a carton with an automatic 


bottom and glue flap top 


Deal plus premium—automatically 162 
New economies in the field of promotional packaging 

ire suggested by an automatic machine being used by 
B. T. Babbitt to multipack two cans of Bab-O and a 
5-rpm phonograph record at a rate of 50 packages 


ver minute. Adaptable to almost any practical deal 


ombination. the machine makes light. low-cost 
work of a job that would have been prohibitively 


expensive as a hand-pack operation 164 


SPECIAL |} } 
Background for Packaging 
Notes 


ATURES 


quotes and comments on significant news 


Sounding Board 
Question of the month: What packaging problems do 
you find in supermarket selling and what are you 


doing to meet them ?— Part 1. 


World Report 


\bstracts from foreign packaging magazines 178 


Editorial Memo 
For better cost control 


Ideas in Action 
Best examples of package construction and design. 


Packaging Pageant 


Pictorial review of noteworthy new packages. 


Snap-close carton for cups 
Phere’s a lesson for all packagers in the story of 


Dixie Cup's packaging audit that was begun with 
the single objective of sharpening brand identity 
for paper beverage cups. Not only was that goal 
achieved. but the company also came up with 
~ignificant improvements in packaging construction 
and a new. more productive machine. 


Plastic-end fibre can 
‘\' idespread new use for the low-cost paper-body 
container is indicated with the substitution of 
non-corrosive polystyrene for rust-susceptible 
metal ends on Purex Corp.'s Dutch Cleanser. 

' ld cleansers 
Quality story at low cost 
June Dairy’s redesigned wraps for butter show what 
can be done to brighten sales even when a low profit 
margin holds the packaging budget to the barest 
minimum. Its new family of three-color wraps gives 
added strength to a familiar trademark. 


et t Levene 


Chicago readies the AMA Packaging Show 
Visitors to the 28th National Packaging Exposition, 
(April 13-17. will see new materials. new package 
constructions. new equipment and new services to 
suit the budget of one-man shops or multi-million- 
dollar operations. Cost-cutting. integration and 
high-speed automation are expected to be dominant 
among the show’s more than 350 exhibits. This 
article includes a six-page insert containing list 

of exhibitors. floor plan of exhibition hall, program 
of activities. Tear it out and take it with you 


as a handy. complete guide to the show. 


New zip for tear strip 

Fitting end-loaded shippers (to save board) with 
tear-open devices (to save product) promises broad 
economies if packagers can teach store clerks to 

use fingers instead of knives. This and other 

factors have rekindled interest in “the shipper 

that opens as easily as a pack of chewing gum.” 
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164 ©=est Tire boxes TECHNICAL & ENGINEERING 
Convincing evidence of the growth of corrugated 
: oa : 203 Prospects in polyolefins 
containers into colorful merchandising vehicles is ; : 
— poe . ‘ Here's a packagers guide to this newly defined 
seen in the 570 entries in Fibre Box Assn.’s fifth 
ne ; class of low-cost. chemically inert resins with a 
competition. Judges were impressed with the 
; "ES ; wide range of useful properties. It includes the 
beautiful printing of conventional shippers. 
polyethylenes. but polypropylene and other variants 
“re tere food lrue-~ oilet 


: th j me h i , are now beginning to emerge. By (¢ 1. Southwick, Jr 
206 Automatic film feeding 
88 Bows in the big time A research project at Battelle Memorial Institute 
Once cdnsidered a handwork luxury. these decorative has resulted in the development of a simple and 
frills have now become a cost-saving routine in effective method for feeding saran. polyester and 
the packaging of big-volume gift lines and everyday other soft plastics films through an automatic 
products with gift appeal. packaging machine at high web speeds. Its 
~ ; - tions. toiletries a solution to the handling proble m that hinders the 
ipplianes development of pac king or wrapping machinery 


using these films. By D. R. Forrvy. 
191 Prize-winning folding boxes 


Standard cartons. split between modern and 210 A study in packaging-line layout 

traditional design. dominate the 100 winners in the In setting up a packaging line. production 

annual competition of Folding Paper Box Assn. engineers generally have to adapt their planning 
to a variety of existing circumstances. This step 


by step analvsis of a new installation at Merck 
Sharp & Dohme can spark usable ideas when next 


16 Magnetic capper vou are faced with that problem. By H. W. Lyons 


Significant to packagers seeking higher speeds and 


lower costs in applying friction caps to product 211 Questions & Answers 


containers is the compact new machine adopted by Advice on readers’ technical proble ma 


Brooklyn Cheese Co. Employing permanent magnets 
in the final capping operation, the device enables the 
company to raise packaging speed and cut costs. 

- DEPARTMENTS 

62 Equipment & Materials 


198 Two-way carton Suppliers’ announcements of new products 


What better new package than one that cuts costs 

ind offers greater user convenience? American 218 Plants & People 

Cyanamid has achieved these goals by adopting a Monthly record of expansions and promotions 
perforated carton for veterinary medicine that snaps 

216 For Your Information 


into two separate trays, solving a storage problem 
\ssociation activities. events. book reviews 


%” U.S. Patents Digest 


Abstracts of new issues affecting packag 


201 Doubling in glass . 


° ng 
Harrisburg Dairies reports a sizable sales increase 


with a profit of 20° per unit since adopting 89 Manufacturers’ Literature 


colorful glass mugs with metal lug caps for cottage Checklist and posteard for your convenience 


cheese, The re-use appeals to customers, who are 
encouraged to build a complete set 36 = Index to Advertisers 


Handy way to find the news in the ads 
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REDINGTON rype 23 
AUTOMATIC CARTONER 





AUTOMATIC CARTONING CUTS LABOR COSTS... 


Once tubes have been placed in conveyor pockets, the REDINGTON 
Type 23 handles all the rest of the packaging job automatically. 
An unfolded leaflet is fed from the magazine, folded three times 
parallel to the long dimension, then placed in the conveyor pocket 
over the top of the filled tube as it reaches the loading point. For 
Preparation H,"’ a special mechanism also feeds one pile pipe to 
each conveyor pocket 

Next, the REDINGTON feeds and forms a carton from the flat 
stack in the magazine, and inserts the whole assembly from the 
conveyor pocket; then it tucks in the end flaps to close the carton, 
and discharges it to packing table or conveyor 

It's highly important that no package of ‘Preparation H" reach 
the market without its accompanying pile pipe. A special REDINGTON 
device stops the machine should a pipe fail to feed to a unit 
assembly. Another detector prevents feeding a carton to any empty 
conveyor pocket. 


SEND FOR THIS 
44-PAGE ILLUSTRATED 
CATALOG 


which describes many interesting 
machines for cartoning, wrapping 
and special packaging all kinds of 
products in many fields 





F. B. REDINGTON CO. 
3010 ST. CHARLES ROAD, BELLWOOD, ILLINOIS 
Chicago Phone: AUstin 7-4200 







Different products... different sizes... 
different enclosures... all automatically 
cartoned with one REDINGTON! 


Many lines—perhaps vour line—include different package sizes, and 
different groups of articles which must be cartoned. But this doesn’t 
mean that vou can’t have the production-boosting, cost-reducing 
advantages of fully automatic cartoning—not if you have the right 
REDINGTON working for you. 

The machine illustrated is an excellent example of what we mean. 
Whitehall Laboratories Inc., Elkhart, Indiana, require large volume 
production on two different cartoned products. On one line, their 
“Preparation H™ ointment is cartoned in | oz. and 2 oz. sizes, 
“Infra Rub” in a 1's oz. package. Both products are packaged in 
tubes, accompanied by leaflets; “Preparation H™ cartons also in- 
clude plastic pile pipes. 

This means plenty of variables to contend with—yet Whitehall’s 
REDINGTON Type 23 permits ful/y automatic cartoning of all 
items on this one machine, with production speeds up to 150 pack- 
ages a minute! What's more, changeover of the machine for the 
different carton sizes or from one item to the other is simple, and 
requires minimum downtime. 

Whatever vou package in cartons—and whatever variations your 
line includes—it will pay you to get the facts about the advantages 
REDINGTON Automatic Cartoning offers you in terms of steady, 
volume production with a minimum of direct labor cost. For more 
than six decades, REDINGTONS have been giving profitable, high- 
efficiency performance to packagers—both large and small—in many 
lines. They are built to exacting specifications, with never a com- 
promise on materials or workmanship, to assure a long productive 
life even under hard-use conditions. 

Why not call in experienced REDINGTON engineers now, to 
discuss how you can get better, more profitable package production? 








REDINGTON |_ 





Verona, New Jersey . . CEnter 9-4608 


AUTOMATIC MACHINES for 
CARTONING 
WRAPPING * SPECIAL PACKAGING 
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metromatic..: 
when you need it! 


Glass container coming up... and on time! Service is the big plus, the big difference at Metro... 


and that’s not lip service. Behind this service is an understanding of your needs, so that we can 
consistently furnish containers that better fill these needs. You name it, and we have it: a world 
of bottles and jars that result from alert research, marketing know-how, and fast-moving facilities 


in major markets. That’s metromatic . . . the “short order” service that serves you to perfection. 


MANUFACTURERS OF QUALITY GLASS CONTAINERS 
M vi ET RO is | ASS Metro Glass Company, Incorporated, 
General offices: Jersey City, N. J. 
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Acetate Sheeting... 


by JOSEPH DAVIS PLASTICS CoO. is used with great effect in this MARCH 

OF DIMES counter coin collector. Millions of these coin containers were made on 
automatic machines by Plastic Artisans, Port Chester, N. Y., who selected 
rouble-free JOD A acetate sheeting because of its crystal clear 

transparency and long-wearing qualities — and because it 

lends itself so well to mass production 





JODA acetate sheeting may be the answer to your packaging 
problems. It’s econom: ical, and will take all the hard knocks of shipping, 
storage and dis ut losing its sparkling transparency and 





JODA extruded acetate sheets, rolls and film in all gauges— 
transparent, translucent or opaque — are excellent for vacuum forming. 
Remember, your product must be SEEN to be SOLD — and it is 

seen best through flattering protective packaging made of 

JODA acetate. Write for information and samples. 






= % Phone 
JOSEPH DAVIS PLASTICS CO. *vcs."" NY. Barclay 7-642 
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Another 
(CROWN tirst- 
Push-button 
tooth paste 

aN Pp 





Whole new sales potentials open 


up... static sales curves take an 
upward turn... when aerosol 
packaging gets in the act. Now, 
to its growing list of Spra-Tainer 
users, Crown has added the pres- 
sure packaging of toothpaste. 





Crown, who pioneered the aerosol 
can with Spra-Tainers, has con- 
tinued to expand production 
facilities in the aerosol field... 
offers the most complete line of 
aerosol cans available in both the 


seamless and fabricated styles. 


If you want to capitalize on the 
profit potential of the push-button 
age, call the man from Crown 
and consult with him on methods 
of aerosol packaging. Crown Cork 


& Seal Company, Inc., Can 
Division, 9300 Ashton Road, 
Philadelphia 36, Pa. 


for cans « closures * crowns « machinery 





0980 
7-642) CROWN CORK & SEAL COMPANY, INC. 
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Just Between You 
and Your Customer 


: é | wh! + The first purchase of a new product may 
J J . = . ee be faith in a respected name... but the 
£ i a. second purchase is a matter of confi- 
WR dence... confidence that flavor and qual- 

. ity will always be the same. In keeping 

that faith, protective packaging is vital. 

This is Riegel’s business: The develop- 
ment and manufacture of packaging 

materials designed for protection...with 

emphasis on low cost, appearance, and 
high-speed machinability. More than 600 

Riegel materials available... papers, 











foils, films, and combinations... waxed, 
coated, plain, or printed... as your prod- 
ucts require. They can help win accept- 
ance for your products. Write to Riegel 
Paper Corporation, 260 Madison Ave., 


New York 16. 








Hershey’s new and unique “Mint 
Chocolate” is protected by a specia 
Riegel Pouchpak...printed on our nev 
8-color gravure...Heat-seal coated fc 

high speed filling and forming on pi 

low-type packaging equipment. 





PROTECTIVE 
PACKAGING 
MATERIALS 
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SEE THE DIFFERENCE CREATIVE PACKAGING MAKES! 


—_—_——_ 





VISIT CANCO'S Looking for more sales “‘sizzle”’ for yout tainers to increase the consumers’ desit« 
products? Then a visit to Canco’s exhibit for vour product. 
EXHIBIT at the National Packaging Exposition will So when convention time comes that’s 
AT THE A. M. -. pay you well. 


April 13-17 at Chicago's International Am 
phitheatre —be sure you stop at Canco’s 
a variety of con Booth +129. You'll be glad you did. 


Here you will see Canco’s Creative 


PACKAGING SHOW! Packaging on display 









NEW YORK + NEW ORLEANS 
CHICAGO + SAN FRANCISCO 





> AMERICAN CAN COMPANY 
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Where Protection 
Counts Most 


el 


\ 
_— counts on 


REYNOLDS WRAP 
ALUMINUM PACKAGIN 


It’s in the so-called “wet areas” that protection counts most for 
cereals...the humid regions of the Gulf States and the Southeast. 





And it’s there that the Kellogg Company, ever zealous of 
safeguarding quality, now makes a most important marketing 
advance. For the consumer this will mean the best assurance 
of crisp freshness and purity delivered right into the home. 


BRAND POWER 


packaged with an aluminum foil inner pack.* Thus, the PLUS! Outward identification of 
. - - a 
advantages which Kellogg has amply proved on its inner protection...that’s how Kellogg's 


pre-sweetened cereals...utmost protection against moisture uses the Reynolds Wrap Aluminum 
Packaging Seal. Beside it appears this 


All Kellogg's cereals distributed in these areas, will be 


and infestation...will be extended to the entire line. And, 
of course, these benefits accrue to Kellogg's in addition to dieadonuant “Kellogg s New Aluminum 
. . Weather-Foil inner pack keeps contents 
increased sales and ever higher product prestige. tin nbted a Rien bien 
Surveys show 8 out of 10 women know 

this Seal; 7 out of 10 of these 


Wrap Aluminum Packaging...together with its low relative .. ged ge ape 


cost compared to other marketing factors. Let us show Eg Se 
you how this can add up toa surprisingly high return on Kellogg’s does! 


Increased sales, enhanced brand prestige and reduced 
returns are part of the New Economics of Reynolds 





investment. We would also like to bring you data from ALUMINUM 
a new consumer study: ‘*The Image of Aluminum PACKAGING 
Foil.” Call any Reynolds Sales Office. Or write to 

Reynolds Metals Company, Richmond 18, Virginia. 


except Kellogg's Shredded Wheat, which does not require it. 


REYNOLDS 


Watch Reynolds TV show ‘Walt Disney Presents” Friday Nights on the ABC-TV Network. 
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MPM Air-Cooled Plastic Extruder 
Model No. EF 250-20 


Model ‘No. C-74 ae s. 
MPM Sheet Takeup with ™ | 


Casting Rolls, Turret Wind and iy Pneumatic Cut-Off 


MPM Laminating or Casting Die with Valve, Pressure Gauge 
elare MM Mal-Taurexael’)] o)(- 
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A FULL LINE OF ACCESSORY 
AND LABORATORY EQUIPMENT 





STEMS FROM 
) YEARS OF EXPERIENCE 


BUY EQUIPMENT 


RELIABILITY, QUALITY, 
ECONOMY OF FIRST COST, 
AND ECONOMY OF OPERA- 
TION ARE VITAL TO YOU FOR 
YOUR PROFITABLE PRODUC- 
TION OUTPUT...THE RECORD 
PROVES YOU CAN RELY ON 
MPM TO MEET THESE 
ESSENTIALS! 


MPM‘s sensational new “Century 
Series” Extruders available in 
Standard, Hi-Speed and Vented 
models with screw sizes 
from 1” to 8”. 


FOR PACKAGING—Complete installations 
with all equipment needed for Flat Sheet or 
Blown Film. 





When You Buy MPM...You Buy The Best 


mo plastic machinery corp. 


15 Union St., Lodi, N. J., U.S.A. ¢ Cable Address: MODPLASEX 
IN USE IN THE UNITED STATES AND THROUGHOUT THE WORLD 
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your product belongs 





in glass 
by 
Brockway 


\ctivity, in all its forms, is very much a part of the younger generation. e Your product can be a part of those activities 
when it comes to life in an attractive glass container by Brockway. e Consumer acceptance in the very young depends 


i great deal on lively, sparkling eye appeal . . . and only glass can implant those seeds of consumer acceptance. e A 
product that is worthy of consumer acceptance deserves a quality glass container by Brockway. 
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ROCKWAY GLASS 
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COMPANY, INC., Brockway, Pennsylvania 
Soles Offices in Principal Cities 
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Fs Package...Printed...With 
Your Colors, Your Design, 
Your Instructions...on Both Sides! 


It’s new from Ivers-Lee! An exciting new way of putting individual drug samples in a package 
of any shape or size. We call it Facsimile Unit Packaging—a unique die cutting and sealing 
process that enables us to put your sample in a low cost, flexible film package that duplicates 
any miniature tube, bottle, box, trade-mark, promotional theme or design. 


Facsimile Unit Packaging cuts 


additional advantage of 
Dispenset packaging. 


Iivers 


217 CENTRA|lL AVE 


SAMPLING PROGRAM 


advantages of container identification. Any ‘‘gimmick”’ shape can be reproduced for special 
promotions. It’s a great talking point for your detail men. And it stands out boldly 
in any mailing. Virtually any thermoplastic material or foil can be used—with the 


It's the perfect way to put your sampling program in perfect 
shape. Start thinking about it today. Your Ivers-Lee account 
executive is ready to help. 


PUT YOUR 


IN PERFECT 
SHAPE... 


With 
a Facsimile 



















sampling package costs far below half, while retaining all the 


such Ivers-Lee innovations as imprinting, coding, and 


, ie 
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*Fully covered by U.S. and Foreign Patents and Patents Pending 


Lee Co. 


UE NEWARK, NEW JERSEY 
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Parallel strands of DIAMOND 
Roller Chain are equipped 
with standard attachments 
adapted for pushing Cépacol 
cartons through primary seal- 
ing process 


DIAMOND multiple strand 
power transmission roller 
chain operates over 32 and 
76-tooth DIAMOND Sprockets 
on one of Merrell’s Z-bar 
blenders. The 32-tooth 
sprocket turns at 125 rpm 


s 





Cost-cutting Cepacol 
production lines depend on 


DEW roller chains 


@ Automated packaging operations help The Wm. S. Merrell Com- 
pany reduce the manufacturing cost of its well known Cépacol oral anti- 
bacterial products. For power transmission and for synchronized conveyor 
movements Merrell used DIAMOND Roller Chain. For Cépacol, as for many 
other industries and products, DIAMOND durability, accuracy and dimen- 
sional stability—its long, maintenance-free service life—contribute sub- 
stantially to the efficiency and lower unit cost of production. 


Let DIAMOND Roller Chain prove its capabilities to you—in modern pack- 
aging operations or wherever the efficient transfer of power or motion is a prob- 
lem. Write for DIAMOND’s new descriptive catalogs and engineering data. 


DIAMOND CHAIN COMPANY, Inc. 


A Subsidiary of American Steel Foundries 


Dept 621, 402 Kentucky Ave., Indianapolis 7, Indiana 


Offices and Distributors in All Principal Cities 


For name of your nearest Distributor, look 
under ‘‘Chains”’ or *‘Chains, Roller’’ in 
your Telephone Directory Yellow Pages. 


DIAMOND” 
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AND /t can be laminated — fo paper, fi/m or fo//—to create 
pouch packages, profec’ hygroscopics, pharmaceuticals, 


liquid cosmetics 
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The Outstanding Film for Delivering 


Foods in a Fashion that Fair Smacks of that 
“Just Prepared” Flavor! 





MOREOVER / can straight-wrap cand, 


delivering excellent merct 


overwrap (rays, cartons 


cookies, cereals, crackers, dried foods. 
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Pleasant 
to touch! 


waUlalendllas 


Resistant! Seals to a Lasting, 


Airtight Closure! 


Ah, What 
Printability! 
ys hh / w“ 


Dimensionally Stable! : ' Trouble-free 
Machinability! 





The Goodyear Tire & Rubber Company, Packaging Films 
Dept. D-6418, Akron 16, Ohio 


a: ear Packag Engineer bring | COMPANY ADDRESS 
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VERSATILE Tien 
PACKAGING 4 


The same PA SLIDON® track-edged plastic dome containing pen 
and refill cartridge serves two WEAREVER* package purposes. 


WITH MASS SALES APPEAL 


Mass Produced by 
PLASTIC ARTISANS, INC. 


The anus Peactic Articens Transparent display packaging is being used by 
DOMEPAK® serves two dif- WEAREVER’ to write another sales success story. These pen 
egg Ay packages were designed by WEAREVER’ around plastic pack- 
through die cut card. Back aging components custom developed and mass produced by 
ty 4s - . PLASTIC ARTISANS. This modern packaging technique com- 
position. bines sales stimulating self-selection display with product pro- 


tection and pilferproofing. 


The photos show the dual-use versatility of PA’s sales- 
exciting packaging. In two cases, WEAREVER”® applied the 
same product-fitting dome, (mass-produced from the same die ) 

Single PA DOMEPAK® sealed dew to two different packages. These double-duty performances help 
in double ply display card RETRACTABLE BALL em to reduce costs and simplify inventory. 


provides gleaming show case 
with pilferproof advantage. 


reag gone Use Plastic Artisans’ experienced packaging knowledge 
“—- to help improve your sales. Send for PA’s guide to formed plastic 


SS “Display Packaging” or ask to have a representative call. 


PLASTIC ARTISANS, INC. 
Dock Street & Martin Place \ 


A 
Port Chester, New York @Q) Xm) 


Complete Slide Cover plastic box with roto- Custom-designed, mass produced packages, package compo- 
red identification on cover was pro- 
by PA for WEAREVER*. nents, sampling devices, etc. In clear, opaque and colored plastics. 


Triple pocket PA SLIDON® is 
used for refill package. 


PA-117 *DAVID KAHN, INC.—Mfr's of WEAREVER® Pens & Mech. Pencils. 
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up to 4300 sheets per hour 






FOLDING CUTTING, CREASING & EMBOSSING PRESSES :. 
BM =F : 
AUTOPL ATEN. Slaah ts 4 






Front. side and interior waste (down to 3/32” slots and 3/16” diameter holes) 


are automatically stripped without a reduction in speed. 


The male and female stripping dies can ve madeready away from the press 


and replaced in register for repeat runs. 





The stripping area of the press is immediately and easily accessible and may 


be quickly and easily bypassed if desired. 


The male and female stripping dies can be made of plywood. 


LSEE GRAPHIC ARTS IN ACTION | 
ey As foucationar A 
ve i UP TO 4500 SHEETS PER HOUR ON BOTH SINGLE-STRIPPING-STATION 
“Gra hic Arts ‘MODELS FOR LONG OR SHORT RUNS 
Putw vorr coustum athe. 137] SP 1260* 3644 x 4914 440 Tons Pressure 
SP 1080 30 x 42 200 Tons Pressure 


*The chase on 3614 x 4914 models can be pivoted in place for die changes. 


A complete staff of expert Bobst erectors is available for service, instruction 
and installation. Thomson-National maintains a large inventory of replace- 


ment parts for fast shipment to customers. 


Exclusive representation for sales, 


service and parts in the U.S.A. by 


THOMSON-NATIONAL PRESS COMPANY, INC. 


Franklin, Massachusetts Tel. Franklin 200 
New York Office: 23 East 26th St... MUrray Hill 4-4777 
Chicago Office: 816 West Arthington St., TAylor 9-8 





( 
566 


MUDEKN PACKAGING 


24 





This label “speaks for itself”! 


. “Good looks move goods—and . iia ne 
P good looking Rotogravure labels and wraps . - “? 


“Packager after packager reports we're 
the most effective and most economical 
salesmen they've ever had.” 


“a 


WAFFLE AND PANCAKE 


SYRUP 


Whatever your product, whatever your pack- 


age, there’s a Rotogravure label or w rap to 


make it stand out better and sell better—at 
far, far less cost. Send us a sample today 
we'll be happy to show you how. No obliga 
tion 





Make it a point to 
SEE OUR DISPLAY AT BOOTH 493 
NATIONAL PACKAGING EXPOSITION 
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are now moving more goods than ever before! 





. ” “You can order alabel *-. 

> or wrap for any product you *. 

: package in flexible film, or in +, 
a glass or metal container. 
“Heat seal labels are available 
on foil and paper—overwraps 
on foil, paper and laminated 
stock. 

: “Jobs can be run in up to six 

: colors. And Rotogravure will, — : 

"if requested, do the entire : 

© job from design through ; 

Baty finished product.” , 


-  “Rotogravure labels and wraps cost  *, 





. less to make—because of Rotogra- ° 
: vure s know-how and modern tech- . 
: niques. And they cost less to use ° 
° because of their trouble-free ° 
* application. : 


. “Most unusual, you can order your 
* labels and wraps under Rotogra- 
vure’s policy of NO MINIMUM 
-.-*, RUNS—a money-saving service 
‘+ customers really appreciate.” 


Design to Delivery Service 


.. -otogravure 


~ackaging, INC. 
ADDISON, ILLINOIS 


REPRESENTATIVES: Minneapolis, Minn.: Fred C. Strout, 


P.O. Box 5079; Memphis, Tenn.: Wurzburg Brothers, 710-26 
S. Fourth St. 
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a 
The case 


of the 


triskaidekaphobic 


engineer 


FEARLESS FULLER: I finished off a very interesting case 
over the weekend, Miss Watson. 


MISS WATSON: Let’s hear about it, Fearless. 

FEARLESS FULLER: It concerns a good prospect who 
agreed our adhesives were best, our 
service was best and our price was 
best. Yet he wouldn’t order. 

MISS WATSON: A baffling mystery. 

FEARLESS FULLER: Yes, until I discovered the reason for 


his actions. The man suffers from 
triskaidekaphobia. 
MISS WATSON: Sounds like a horrible disease. 
FEARLESS FULLER: Not in the least. Actually all it 
means is fear of the number 13. 
Many people are triskaidekaphobics. 
MISS WATSON: That must be what my hillbilly cousin 
was. He refused to sleep 13 in a bed. 


But what has triskaidekaphobia got to 
do with us? 


FEARLESS FULLER: Well, this engineer’s been reading 
our ads and noted that we always 
list 13 Fuller Plants. And for this 
reason he refused to order from us. 


MISS WATSON: How did you solve the case? 


FEARLESS FULLER: I explained that although we list 13 
plants, these are only our main 
plants. Actually, Fuller has addi- 
tional locations, 23 to be exact. 

MISS WATSON: Well, did you sign him up for a big 


order? 
FEARLESS FULLER: Naturally. 
MISS WATSON: Oh, you’re wonderful, Fearless! 


FEARLESS FULLER: Elementary, Miss Watson. There 
are very few problems a Fuller man 
can’t solve. 


Your Fuller man is ready with the correct solutions on any 
adhesive problems for you, too. Contact your nearby plant. 


H.B. Fuller Co. 


255 Eagle Street, St. Paul 2, Minr. 


ST. PAUL, MINN. « ATLANTA, GA. ¢ BUFFALO, N.Y. e CHICAGO, IL 

CINCINNATI, OHIO « DALLAS, TEX. * KANSAS CITY, MC. 
LINDEN, N. J. « LOS ANGELES, CALIF. *« MEMPHIS, TEND. 
PORTLAND, ORE. * SO.SAN FRANCISCO,CALIF. « TAMPA, FLé.. 
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OLIN MATHIESON 





A Packaging Decision 
Can Change the Course 
of a Business 


Looking tor a new package design or 
packaging material? Olin Mathieson's Packaging 
Division is ready to work with you to create 


packages that ship better, sel/ better 


The Packaging Division manufactures Olin 
Cellophane and Olin Polyethylene, Frostkraft 
paper and paperboard, corrugated shipping 
containers, multiwal/ sacks, grocery bags and 
folding cartons. Also Ecusta cigarette paper 
light-weight printing and specialty papers 


Call in an Olin Mathieson representative today 


< 
~< 


fadison Ave., New York 27 


(7M) —West Monroe, Louisiana 


Ecusta (7M)—Pisgah Forest, North Carolina 


VISIT OUR BOCTHS 764-790-794 AT THE 
AMA NATIONAL PACKAGING EXPOSITION 


MODERN PACKAGING 
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ACKAGES FOR PERFORMANCE 


ECKMUN ingenuity is forever perfecting new packages and 
kaging materials that project as well as protect. Metalseal over- 
ps, for example, offer food marketers air-tight, moisture-proof 
Mor protection. These foil-and-paper laminations come in an 

ited variety of brilliant metallic colors. Put your packaging 
vle in the capable hands of Dobeckmun, where the ideal becomes 





To protect the fresh- 
ness of Girl Scout 
Cookie assortments, 
the Weston Biscuit 
Company selected 
brilliant and color- 
ful Metalseal over- 
wraps, handsomely 
designed and printed 
by The Dobeckmun 
Company. 








Open Here—Zip-Tape ® 
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FROZEN FOODS 2re attractively packaged in envelopes of ‘‘Scotchpak’”’. Deii- 
cate seasoning is preserved during preparation—since food can be boiled in bag. 


PICKLES, SAUERKRAUT and other 
foods packaged in a brine or broth are 
pasteurized, packaged, and displayed incom 
pact, lightweight envelopes of ‘‘Scotchpak"’. 


VACUUM-PACKED foods stay vacuum 
packed in ‘“‘Scotchpak’"’! Film has low per 
meability to air, other gasses and water 
vapor. Cuts packaging and shipping costs 


“SCOTCHPAK’” TAKES OVER 


and streamlines a multitude of packaging jobs! 


Looking for a film that’s tough, 
clear as glass—one you can freeze 
or boil? And would you like that 
same film to be heat-sealable with a 
seal that’s as tough as the film itself? 
Then your answer is ‘“‘Scotchpak.”’ 

Here is a film that combines the 
best features of many films. It can 
be heat-sealed in less than 2 seconds 
—a temperature of 300° to 400° F. 
and 20-60 psi is all that’s required. 

‘“Scotchpak”’ Film resists freez- 
ing cold (down to -70°F.) and boil- 
ing heat (up to 240°F.). It resists 
acids, oils, alkalies and organic 
solvents. It is light (saves shipping 


ee SAR ERED TRADEMARK 


Miianesora (fininc ann ]YJANuracturinG comPANy 4% 
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costs!) and compact 
in shipping and on the shelf, too! 
“‘Scotchpak”’ is now available in 
roll-stock widths up to 50 inches-— 
from 2 mils to 4.5 mils thick, ready 
for printing—if you desire. It can 
be easily handled on conventional 
bag-making and filling equipment. 
Our Customer Service organiza- 
tion is ready to work with you to 
show you how ‘‘Scotchpak”’ can 
solve your film fabrication and 
packaging problems. For complete 
information, write Film Products 
Group, Dept. TD-49, 3M Com- 
pany, St. Paul 6, Minnesota. 


saves space 


ALABLE F ER FILM OF 3M 


1S THE KEY TO TOMORROW NS 


COTCHPAK 
COICHPAK 
COTCHPAK 
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SCOTCHPAK 


HEAT-SEALABLE POLYESTER FILM 





: See us in Chicago at the 28th . 
: National Packaging Exposition! « 
-3M booth Nos. 625, 633, 635, 639, 643: 
° See you there April 13-17 * 
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MASTERS IN 


THE FIELD OF 


COLOR 


Four hundred years ago, the glass blowers of Venice 
reached the climax of their art . . . which they some- 
times equalled but never surpassed in later years. The 
graceful and airy vessels the Venetians produced were 


frequently made of glass that was colored milk white, 
blue, violet or green. Some craftsmen illustrated pro 


cessions, love scenes, portraits, coats-of-arms and stories 
by painting directly on the glass with enamels of many 
colors 


Whether we are looking at the refined art of Venice or reproductions of primitive cave drawings . . . we 
can see that our own ideas of form and color have developed from the successive legacies of older cultures. 
foday, beauty and color in plastics reflect a special sense of 20th century aesthetics .. . and a special 
knowledge of 20th century color technology. For the past 12 years WESTCHESTER PLASTICS has 
pioneered the use of color in plastics . . . successfully matching and creating over 4000 different shades 
and colors... with color concentrates and pre-mixed color blends of conventional and linear poly- 
ethylenes and other thermoplastics. 

WESTCHESTER color formulations have established the criteria of color quality and beauty for the 
thermoplastics industry. They have uniform dispersion, desirable temperature and flow characteristics 

_and will not degrade, migrate or leach. When you see WESTCHESTER stamped on your containers of 


resin, you know that you are using the custom color that you specified. Write now for detailed information 
on any thermoplastic color problem. 


“WESTCHESTER PLASTICS, Inc. 


326 WAVERLY AVENUE, MAMARONECK, N. Y. @ OWens 8-7410 
Custom Compounders of Polyethylene Molding Powder and other Thermoplastic Materials 
Manufacturer and Developers of Unicolor and Formacolor *Pliothene, Formacolor, Unicolor® T.M. Reg. U.S. Pat. Off. 
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No comparable facilities, anywhere! 


In this completely equipped testing and 
development department Cameron Special- 
ists can help you find the answer to any 
roll production problem. See details below. 





NOW...see and try before you buy! 


better quality rolls produced faster at lower cost on papers, boards, plastics, 





foils, metals, laminates, and all other flexible web materials. 





CAMERON TESTING AND DEVELOPMENT provides, for 
the first time anywhere, an opportunity for you to see and 
try duplex combination winding, duplex center winding or 
two-drum winding; score-cut, shear-cut, razor-cut, burst-cut 
or hot knife slitting and sealing; pneumatic tensions, oscil 
lating unwinds, electronic and air-operated edge guides 
and many other web control and auxiliary devices. When 
necessary, new experimental equipment can be designed 
and tested. Cameron Specialists supervise test runs on all 
types of flexible web materials to help you get the most 
efficient methods and equipment for your requirements. 

CAMERON 620 Services of the new department are free for all users of 
\ versatile, high speed slitter-rewinder for slitting, winding, unwinding and web control equipment 


off-caliper materials, including paper, flex See and try before you buy! Write today for information 
ible plastics, foils and laminates. 620 is ' . 
a member of the famous line of Cameron . ; 
slitters, roll winders, unwinds and web Cameron Machine Company, Franklin Road, Dover, N. J. 


control systems. 





Canada: Cameron Machine Co. of Canada, Ltd., 15 Hatt St., Dundas, Ontario 


France: Batignolles-Chatillon, 5 Rue De Monttessuy, Paris (7e) France 


nother service by the CAM ER N team of specialists 


53 years devoted exclusively to the design and manufacture of slitting, roll winding and unwinding equipment. 








Wherever 
there's a 


flexographic 
press a 


... there's 


a place 
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Rubber Plates and Design Rollers 
The standard of quality throughout 
Ni OSs STYPE the industry. Complete art and 
engraving service under the 
same roof. 


alds to 
“D-MOUNT°” Plate Cylinders 
. The only integral cylinder with « 
b et t er \ eas +e tg 
time-saving, space-saving. Used in 
hundreds of plants—small and large. 


printing 


& MOUNTER-PROOFER® Machines 


The plate-setting machine that gives 
you accurate color proofs too. 

Avoids down-time. Provides means for 
better quality control, increased 
productivity. Pays for itself in months. 


Booth 514 
National Packaging Exposition 
Chicago * April 13-17 


¢ MOSSTYPE wavowiek, nu. 


MOSSTYPE D-MOUNT" 
aul MOUNTER-PROOFER 
tered trademarks 


* MOLDED RUBBER PRINTING PLATES * CONTINUOUS DESIGN ROLLERS +RUBBER 
PLATE MOUNTER-PROOFER MACHINES ¢"'O-MOUNT" RUBBER PLATE CYLINDE'S 


Pacitic Coast: BOJANOWER MACHINERY SERVICE CO., Los Angeles *« Canada: MANTON BROS., LTD., Toro 10 © 
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In Canada: 
Cameo Crafts, Inc. 157 St. Paul St. West, Montreal 1 


ved look 


| the machine age, 
hand engraving was al- 
most as common as was 
painting. The exquisite 
beauty and workmanship 
of the master craftsmen 
required much time and 
patience. Today, the ma- 
chine has replaced the 
hand. It does the work with 
precision and speed. The 
only difficulty is, it yields 
results having a rigid 
“mechanical look’. 

Now, however, Cameo’s De- 
partment of Experimental 
Design brings to light a 
new technique, a way of 
adding richness to your 
label or package with 
a new look...the “hand 
engraved” look...exclu- 
sive with Cameo. 


Call or write today for 


further information and 
friendly service. 
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4 DIE &6 LABEL CO 
v\ 154 W. 14th Street + New York 11, £/ 
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| 
great 
feam... 


now up fo bat 


the finect engineering 

the finest production facilitie 
ind the finest 

field service prc gram, 


backed by strong financial resources 





are now available 
in complete aerosol 


packaging machinery 








by 

















Mojonnier 


Associates 


a division of 

Kartridg-Pak Machine Company 
a subsidiary of 

Oscar Mayer & Co., Inc 

9151 Fullerton Ave 


Franklin Park, Ill 










See new high-speed Rotary pressure-fill line in operation 










Booth 689-695 National Packaging Exposition 





Chicago, April 13-17 
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Avery's new GOLDEN 
adhesive provides a 
tight grip, permanently! 


Can be stripped from backing 
tape at new high speeds 
...Summer or winter. 


S®@e@eeoeoeeoeseseeeeeee 8 


always ask for 


AVERY LABELS x, 


—what a difference they make 












power than other 


pressure-sensitive labels. 


...even when temperature 
drops to a frigid 
— 70°F. below zero... 


















300% greater holding 





Avery's new Golden perma-grip 
Labels open the door to 

the wider, more effective use of 
pressure-sensitive labels. 

Many applications long considered 
too difficult for this type of 

label are now practical and 
economical. Easily and quickly 
applied to a variety of 

packaging surfaces — either flat, 
rounded, concave or curved... 
these new Avery Golden 
perma-grip Labels stick better 
and hold tighter to glass, 

plastic, wood, film, metal or 
paper — to all types of packaging 
materials. 

Together with Avery’s automatic 
Labeler they offer you a new 
approach — a new and better 
solution to your labeling problems. 
This time-saving combination 
makes Avery pressure-sensitive 
Labeling efficient, productive 

and profitable! 

Write today for your 

FREE samples... try them on 
the surface you want labeled 
permanently! 










Label edges hug 
the surface — 
won't peel or curl. 


AVERY LABEL COMPANY, Dept. 127 


a division of Avery Adhesive Products Inc. 
117 Liberty St., New York 6 

608 So. Dearborn St., Chicago 5 

1616 So. California St., Monrovia, Calif. 


@eeeoevseaeneoeeeeeeese 


C] Please send me samples, further information on 
Avery Golden Perma-Grip Labels. 


Name 
Company 
Address 
inated 


Zone State 


@eeeseseeeex#seeeee#es#8ee2 889 


* Have you seen Avery's new pressure-sensitive Metallics for decorative trim, panels and identification plates? 
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THE DUSENBERY 


GENERAL PURPOSE 








MODEL 900 


hk. i 


LAMINATOR 


For the Lamination and Coating of Aluminum Foil, All Grades 
of Light and Heavy Paper, Paperboard and Plastic Films 


A completely new concept in the laminating 
and coating field, embodying many new and 
unique developments never before presented 
in any laminator. 


CHECK THESE IMPORTANT FEATURES: 


4 


Y 


A 


Positive control of web tension at all 
stations permits the running of tissue paper 
and board with equal ease. Eliminates 
breaks and difficulties during starting and 
stopping. 

Brighter, wrinkle-free lamination from 
poor quality foil rolls, which “stick” in dry 
areas during unwinding, is assured by the 
unique design of our new unwind stand. 


The unit design permits complete in- 
terchangeability of units to handle the 








For complete information 
and technical data 


NAT. PACK. SHOW 


BOOTH NO. 
Apr. 13th thru 17th 


see us at the 


117 








Y 
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JOHN DUSENBERY CO., INC. 
275 GROVE AVE., VERONA, N. J. 


different types of material and laminating 
methods required. Hot melts, aqueous or 
solvent type adhesives may be used. 

Interchangeability of major rolls gives 
maximum versatility of operation with min- 
imum spare roll inventory. Each roll can be 
removed without disturbing any other roll 
by simply removing four bolts. 

This machine has been designed for 
ease of operation and maintenance. 

Factory testing of complete unit prior to 
shipment assures satisfaction. 


SPECIFICATIONS: 


roll 20 in. dia. x 65-1/2 in. wide 

roll 60 in. dia. x 65-1/2 in. wide 

up to 600 FPM for general converting 
up to 1000 FPM on special applications 


Oven 30 ft. long 


ENGINEERED 
CONVERTING 
EQUIPMENT 


SUPE UPD 
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Royal 


CHOCOLATE 


FLAVOR 








LITHOGRAPHED CARTON 
Designed by 
Roymond Loewy Associates 


q 
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ROTOGRAVURE PRINTED 
FOIL CARTON OVERWRAP 


As dazzling as the variety of 
foods offered in today’s 
supermarket is the variety of 
packages they come in... all 
designed to attract and sell your 
customer in seconds! 


Nothing quite matches the instant 
appetite appeal you find in Milprint 
packages... for only Milprint 
offers over half a century of 
experience in creating packaging 
that creates sales ... in pioneering 
ideas that keep you ahead of 
competition . . . in combining 
craftsmanship, facilities and 
merchandising know-how to win 


bigger profits for you! 


& * 


makes packaging that makes sales 


GENERAL OFFICES, MILWAUKEE, WISCONSIN + SALES OFFICES IN PRINCIPAL CITIES 


printed rolls, foil, cellophane, glassine, 
polyethylene, saran, acetate, “mylar”®, 
pliofilm, vitafilm, laminations, 
extrusions, folding cartons, bags, 
lithographed displays 


*REG. U.S. PAT. OFF. This insert lithographed by Milprint, Inc. 


ONE POUND 


ROTOGRAVURE PRINTED FOIL BAG 
Designed by Raymond Loewy Associates 





NEW OWENS-ILLINOIS DEVELOPMENT Special lip of these 
New, semi-rigid polyethylene plastic bottles 
bottles offer keeps liquids 

wide choice ~~, , ae from dripping 

of design ; after pouring 

and color : 

















New type of plastic bottle by Owens-Illinois 


is feather-light, rugged, versatile, economical ; 
ry. 4 
in semi-rigid blown plastic durable, and easy to handle... | Owens-Illinois rigid blown plas- @ 
bottles shown here are a few of | both on your filling line and in __ tic containers are low in cost... J 
the shapes, sizes and colors possi- | consumer use. The special lip pre- | compare favorably with most ; 
ble with this new Owens-Illinois vents liquids from dripping after other packages. i 
— pouring. Find out how these containers 4 


Semi-rigid blown plastic con- Yet with all these packaging can help you. .. call the Owens- 


tainers are extremely lightweight, | and merchandising advantages, Illinois sales office nearest you. 


PLASTIC CONTAINERS OweEnNn S -[LLINO S 


AN (i) PRODUCT GENERAL OFFICES + TOLEDO 1, O!'1 
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Background for Packaging, 





















Convenience packaging, jn relieving the modern housewife of many 
kitchen chores, is—contrary to much erroneous thinking—relieving the 
family of little money. Dr. John A. Keenan, president of Standard Pack- 
aging. estimates that built-in maid service provided by today’s packaging 
amounts to about 8 cents for every $10 worth of food. In other words, the 
busy housewife gets all the help she now enjoys from the many working 


packages at her disposal for only 3 cents or less per meal. 





Will packagers pay more for materials that do more? The fastest- 
growing cellophane is polymer coated, which costs an average 17 cents 
per pound more than regular MST—and. due to heavier gauge. can run 
to 90°, more on an area basis. This is striking evidence of the ability 
of cellophane to adapt to changing situations through adjustment of 
coatings. Ninety-seven per cent of the cellophane produced in the U.S. 
goes into packaging and per capita consumption is in excess of 245 Ibs. 


a standard-of-living index that no other country can match. 































Record sums spent by the aluminum industry in the last three years on 
research, development and consumer promotion of aluminum packaging 
are now beginning to bear fruit in broader uses and redoubled volume. 
James M. Cullinan of Reynolds Metals told the Assn. of American Soap & 
Glycerine Producers that aluminum packaging doubled in volume from 
1952 to 1956 and that the 1956 figure is expected to be doubled again by 
1962. More than 100-billion packages produced each year now utilize 


aluminum in some form. whether as a label or as a complete container. 





Aerosol paints figure a market of 60 million cans this year—larger 
than the entire aerosol field just a few years back. Volume of paints in 


aerosol containers is about as large now as insecticides or shave foams 


; and the projected figure compares with an estimated 100 million a vear 
: for hair lacquers—the biggest aerosol item. Aerosol paints in 1958 


accounted for about $50 million out of the total $900-million paint market. 


This is a tremendous achievement for a package which, in this field. 





7 started slowly and had many difficulties to overcome. 

a Don’t sell short the supermarket as a grocery market. In a typical 

3 week. says Progressive Grocer, a supermarket sells 83.000 units of mer- 

: chandise. Nearly half of these are grocery products. The grocery depart- 

} ment contributes 82° of the number of items stocked, occupies 50.8° 
plas- ; of the selling space. produces 46.7% of the store’s sales. delivers 43‘ 

x of the weekly gross profit. develops a turnover rate of 14 vs. store average 
t... 4 of 38. gets well over half of the new products introduced and has twice 
most ; the number of items stocked per foot of space as the store average. 

: 

A Canadian success with 2-lb. polyethylene-bag pack of frozen vege- 
iners t tables (see MoperRN Packacine, Feb., 1959, p. 104) has American freezers 
vens- sitting up and taking notice. despite claims in some quarters that the 
DI package has limited shelf life. North Pacific Canners & Packers. Port- 

land, Ore.. has adopted the package and reports a 10° saving to the 
consumer. Safeway and Birds Eye now have similar packages. the latter 
on a buyer’s-label deal with North Pacific. 
§ : Much excitement at the recent Packaging Institute session on frozen 
foods about boilable containers. All agreed that it is too early to gauge 
I housewives’ reaction accurately. Preliminary | Continued on page 44 
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... BRITE-PAK ENAMEL COAT 


In the tough competition for sales among beauty and drug 
preparations, Enamel Coat bleached board is a full-time salesman 


for your product — and right where it counts most! 


First, on the store shelves — second, in milady’s home 


where it re-sells her. 

A Brite-Pak carton invites re-purchase . . . 

because it is clean, white and sanitary on both sides 

and all the way through. 

Brite-Pak Enamel Coat really pays off — it’s that outstanding ! 
Your own eyes show you why. Enamel Coat’s gleaming 
surface takes full color process printing — words and pictures — 
SO brilliantly that ordinary cartons look old-fashioned ! 

What’s more, Brite-Pak is economical ! 

Write or call for full information. Bleached Board Division, 
West Virginia Pulp and Paper Company, 


230 Park Avenue, New York 17, N. Y. 


See it at our exhibit, 


AMA Packaging Exposition, Chicag 


West Virginia 
Pulp and Paper 








surveys indicate that women have to use the package three times to be 






















































convinced of its utility. Point was made that a flexible package did not 
lend itself to service convenience because it could not go to the table. 
Big lack is said to be filling and sealing equipment to handle lumpy 
products. And the specific problems are over-fills, product in the seal 





areas and inadequately controlled sealing temperatures. 


European skepticism of “clinical” American food packaging takes a 
telling blow from none other than the sedate British Medical Journal, 
which reports, in an article by Dr. Percy Stocks, that a significant cor- 
relation has been found between death rates from stomach cancer and 
smoke and dirt in the air in British industrial and rural areas. “The most 
likely explanation,” says Dr. Stokes, “is the exposure of food to dirty air. 
And the hypothesis is supported by the fact that in the United States, 





where wrapping of food was the rule long before it began to be practiced 
in Britain, death rates from stomach cancer have fallen steadily.” 


Great opportunity to win brand friendship with packages designed 
for pleasing appearance in the home is pointed up by Walter Landor, San 
Francisco designer: “Making a package act like a friend (instead of a 
salesman) standing there on the kitchen or bathroom shelf is a concept 
as yet too rarely attempted. Yet, what greater insurance is there for 
building brand loyalty than to win the consumer’s heart by making the 
package a joy to have around—a pleasure for the eye to behold?” 


Bright aluminum cans, lacking the scuff marks characteristic of con- 
ventional extrusion processes, can be made by a “draw-and-iron” tech- 


nique, now being favored by at least one large can company. A disk of 





aluminum is formed into a cup and delivered to a punch which advances 





through a series of concentric “ironing” rings of decreasing diameter. 
Continued from page 41 ne 1: ‘ : ; vice 
The body and one end are formed integrally in this operation. Question is, 


will it be as fast and, therefore, as economical as straight impact extrusion ? 


Can sizes are moving in two directions in terms of popularity, accord- 
ing to the Agricultural Marketing Service of the Department of Agri- 
culture. Although the No. 2 can for vegetables was long the first choice 
of American housewives, today most canned vegetables come in the 303 
and 300 size cans, each about one-fifth smaller than the No. 2. At the 
same time, larger institutional sizes are growing in popularity, particu- 
larly the No. 10 ean. 


Development to watch: Frozen-food producers are exploring the pos- 
sibility of getting into the baby-food market, using pouch-type packages. 
\dvantages cited are fresher flavor for some items, inherent in the quick- 
freeze process, and the possibility of providing smaller portions. The 
practice, if adopted, is expected to supplement rather than replace the 


economical can and jal packages. 





Non-food items account for 5° of sales in supermarkets and should 


pass $2 billion in total volume this year, Progressive Grocer reports. 





Important to packagers is a survey finding that since 1950 non-food 
sales jumped more than 700% while total sales of all grocery and com- 
bination outlets gained only 81%. Health and beauty products repre- 
sent 2.3% of total store sales. 


The value of a trademark js appreciated on the other side of the lron 


Curtain—perhaps more so than in our own capitalist world. In Poland, 








for example. says Gerald Frisch of Jim Nash Associates, trademarks are 
treated as rewards: the Government permits them only on the packages 
of products that meet a particularly high standard. On the other hand, 
factories that fail to rate this seal of approval are severely handicapped: 
the newspaper Zycie Warszawy complained recently that “whole branches 
of our industry are either anonymous or unknown.” 
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I now pronounce thee ... P.O.M.!* 


Creating a film marriage is a delicate undertaking. Just as in real life, 
each partner brings to the union certain qualities that give character and 
purpose to the whole. Our function as matchmaker requires an intimate 
knowledge of the personalities involved and the ability to join their best 
capabilities successfully. 


*POLY-ON-MYLAR is such a wedding. The groom—Mylar—a ‘sturdy 
member of a well known Delaware family. The clinging bride—Polyethy- 
lene—famous in her own right for her many versatile accomplishments. 
The result—P.0.M.—a tough heat-sealing film for vacuum-packaged meats, 
boilable foods, sterilizable instruments and sharp-cornered products. 










Other characteristics of this merger include puncture-resistance, sparkling 
clarity and long shelf life. Also high seal-strength, moisture-vapor protec- 
tion, grease resistance, and gas protection qualities. P.O.M. is readily 
handled by almost all automatic packaging equipment. Available in rolls, 
pouches or bags, printed or plain. 





— 
Be Sure To See 


OUR COMPREHENSIVE EXHIBIT 
OF POLY-COATED FILMS 
at the 


NAT'L PACKAGING EXPOSITION 
Chicago Amphitheatre, April 13-17 











Write for our comprehensive Machinery Manual on Poly-Coated Films. 






—print-a-tube — 


114 Essex Street, Rochelle Park, N. J. a“ 


PECIALISTS IN MODERN FILM MARRIAGES FOR THE AUTOMATED PACKAGING OF POWDERS 


DLY/CELLOPHANE; POLY/FOIL; POLY/POUCH; POLY-ON-MYLAR** VACUUMIZED; CELLO/POLY/CELLO. 





Du Pont Reg. Trademark 
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SEE FIRST 


















...boost quality and profits 
on heat seal bags and automatic packaging 


VERSATILE MULTI-DUTY BAG MACHINES 


Five models of Simplex Cellophane heat seal bag machines with a wide 
selection of attachments produce single or duplex-wall bags, flat or gusset 
from plain or printed aaa in bag sizes up to 17” wide by 28” long. Speeds 


up to 6,000 bags per hour on certain sizes 





HI-SPEED AUTOMATIC CELLOPHANE BAG MACHINE 


The new Simplex “300” provides heat and glue sift-tight bottom and 
corners with speeds up to 18,000 bags per hour; infinite adjustment for 
bag lengths from 4” to 18”, and widths from 2” to 12”; precision two- 


way registration with ease of operation and changeover. 


WRITE FOR BULLETIN — SPM-300 





WRITE FOR BULLETIN—SPM-9 





For data on conventional polyethylene bag machines 
WRITE FOR BULLETIN—SPM-8R 


= 

e SIDE-WELD AND CONVENTIONAL ; 
e POLYETHYLENE BAG MACHINES * 
» Simplex Side-Weld polyethylene bag production provides finest fin- ; 
. ished bag appearance: clean edges—no skirts: easy opening —faster 4 
e > Variable lip or told for countless bag types: maximum film ; 

saving economy. Bag sizes up to 20 ‘ wide by 341 long. Flat or gus- 

ve set bottom bags from flat stock or tubing 

* 

« 

* 


SO 
- AUTOMATIC POUCH MAKING MACHINES 


For economical pouch making with scrim coated 
paper, scrim-backed foils, aluminum foils, Poly-Cello 
laminates, Poly-Vinyl films and coated filter paper. 
Pouch sizes range from 114” by 314” to 24” by 
30”, and additional lengths with skip-cut. Features 
include Electric eye, Pressure Control, and various 
attachments. 












WRITE FOR BULLETIN — SPM-4 





‘ 7 
‘ 
@®eeeeeeveeeeeeeeveeeveeeeeeeeseeeeeeeeeeee0800 ee 
FULLY AUTOMATIC PACKAGING MACHINES 4 
Combining bag making, weighing or measuring, filling, sealing and check- 3 
Ing In One continuous Automatic operation, Simplex-O-Matic packaging 
mach ire adaptable for single or duplex wall, flat or gusset bags with 
net-weight or volumetric fillers 


WRITE FOR BULLETIN—SOM-1 










Putting ldeas to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 
FMC Packaging Machinery Division 


534-23rd AVENUE, OAKLAND 6, CALIFORNIA 


Foreign Sales: FMC International Corp., P.O. Box 1178, San Jose, Calif., U.S.A. 
® (Cable Address: FOODMACHIN) 


MC 


FOOD MACHINERY 
AND CHEMICAL 


># PORATION 
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ARE 


one who is buying packaging 
with gravure printing but 

hasn’t learned about Kehr’s 
quality gravure printing 
at surprisingly low prices? 








LEARN WHY MORE AND MORE 
QUALITY- CONSCIOUS 

BUDGET-MINDED PACKAGING BUYERS 
ARE SPECIFYING 

QUALITY GRAVURE! 


1 Ce @ 

0 Kehr’s Gravure Process offers packaging buyers of 

ES knowledgeable and quality-conscious experience an 

; ideal opportunity to combine every sought-after ad- 

vantage. Clear, clean, saies-rewarding reproductions 

of your product; plus almost unlimited flexibility and 
versatility: — 


@ Finest method for full color reproduction 


@ May be printed on bags, sheets or rolls for auto- 
matic packaging 


@ Any flexible material may be utilized: film, foil 
or paper .. . waxed or laminated 


Lastly—but perhaps foremost—Kehr’s rotogravure 
printing know-how frequently results in economies 
which we pass along to you. Want facts, figures, 
samples? Just fill in and drop the coupon attached 
in the mail and we'll take it from there. 







PRODUCTS COMPANY 


419 N. Broad Street, Phila. 8; Pa. « WAlnut 5-3356 


Designers and Manufacturers of: Bags, Pouches, Tubing, Can- 


velopes, Sheets and Rolls from Flexible Films, Foils, and 
Papers printed by the Flexographic or Rotogravure Processes. 
APRIL 1959 


WHICH PACKAGING BUYER 


YOU? 







W 


one who has not considered 
fine gravure printing (although 
desirable) because price of 

quality gravure was believed . 
to be too high? 





New “Pretzelettes’’ Package—Kehr Gravure Process; 
Reverse Side Printed in 5 Colors on Cellophane. 


KEHR PRODUCTS COMPANY 
419 N. Broad Street, Philadelphia 8, Po. 


Please rush us the facts, figures and samples relating to 
the Kehr Gravure Printing Process. 


My Name 
Company 
Address 
City 


Zone State 


Product 


wee ee ee ee 
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Do You Package Powders? 


Here are 
7 ways to boost unit sales 
with SIFTER TOPS 


3. Set-up Boxes with 
sifter top inserts 


1. Composite Paper Can- 
isters with sifter tops 
inserted in metal plugs 





aa 





4. Glass Jars with 6. Transparent 
screw caps and Plastic Tubes 
sifter top inserts 5. Paper Tube Packages with sifter tops with sifter top 
inserts 7. Metal Cans with 
sifter top inserts 








Check these User-Packager Features 
e Built-in Lock Prevents Premature Sifting—ultimate con- Visit us at BOOTH 582 
sumer must break lock to use contents National Packaging Show 
Sifter Pours, Sifts, Has Neutral Position 
- Sifter Tops Can Be Supplied in a Multitude of Color Com- Distributed by: 


binations 
U Sifter Tops Can Be Quickly, Securely Applied to Contain- THE FA RAN COMPANY 


ers in the Production Line 261 Broadway, New York 7, N.Y. 
Telephone: COrtlandt 7-3201 


These patented Sifter Tops are now opening one new 
merchandising opportunity after another for alert powder = *Patented and Manufactured by: 
packagers. For free samples and full details on how you Columbia Basin Plastics Co., Portland, Ore. 


can profit, write Faran today. *U.S. Pat. No. 277616. Other patents pending 
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FOLDING CARTONS 
SET-UP BOXES 
LABELS AND WRAPS 
COUNTER DISPLAYS 
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How does your printing look when it gets here? 


Huber inks are formulated to stay put throughout your finishing operations—and through- 


a4 
£ 
3 

4 
£ 


out the life of your container. We engineer our inks to your specifications...to insure the 


best in press performance and printing. 


J. M. HUBER CORPORATION - Inks and Clays for the Container Industry 





4 

4 

4 

$ ' ' 
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VEGETABLE SEEDS in transparent pouches of cellophane coated » T 
ALATHON 16 promote inspection by self-service customers ha L/ 
increased sales substantially. Pouches are attractively displayed g 
racks or hung on hooks protect freshness of 216 varieties of see c 
(Coating by Flexible Packaging Div., Continental Can Co., Mt. \ 

non, Ohio, for Alexandria Seed Co., Inc., Alexandria, La.) Ma 





For a low-cost Ss 
specitya 








CYLINDRICAL POLYETHYLENE TANK his capacity of 160 gal- PACKAGING HOSIERY in durable film of ALATHON 23A lowers initial pick 

lons. Molded in one piece without joints or welds, it may be used cost and reduces number of returns due to package damage. Custome’s !"' g 
both indoors and out. Fittings can be placed at any desired loca- complete protection afforded by lasting heat seals of ALATHON, plus ha'd 4 
tion. (Tank molded in black, natural and a variety of colors by excellent gloss of package. (Package by Texas Plastics, Elsa, Texas, for —0 3 
Delaware Barrel & Drum Co., Inc., Wilmington, Delaware.) Hosiery Mills, New Braunfels, Texas.) : 
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TAINING RINGS for corks or stoppers made from extrusions of 
LATHON 20 are unaffected by bottle contents. They have outstand- 
g resistance to stress cracking, excellent non-adhesive qualities, resili- 
ce and aging properties. Liners, seals, gaskets and washers may also 
> extruded from ALATHON 20. (Mfd. by Contour Extrusion Co., 


Mamaroneck, N. Y., for Schenley Industries, Inc., N. Y., N. Y.) 


TOBACCO POUCH derives excellent moisture-vapor barrier from inner 
coating of Du Pont ALATHON 16 polyethylene resin. Coating will not crack, 


even at folds 


prohibits drying, keeps mixture fresh and flavorful longer 


Odorless and tasteless. ALATHON will not affect tobacco. (Pouch coated 
and converted by Milprint, Incorporated, Milwaukee, Wisconsin, for 


Phili> Morris, New York.) 


st Sales-appealing package 
siya Du Pont ALATHON poetnytene resin 





GIN 
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Q 
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POLYCHEMICALS DEPARTMENT 


Since packaging plays such an important role in 
the impression your product creates, it pays to 
begin with the finest packaging material of its 
kind... Du Pont ALATHON polyethylene resin. 


Du Pont has developed an entire family of 


ALATHON polyethylene resins, each one with a 
particular property or combination of properties 


which make it outstanding for a specific appli- 
cation. Thus there is an ALATHON tailored ex- 
pressly for your packaging needs. 

For additional information in selecting the 
right ALATHON for your needs or for future 
issues of DuPont’s quarterly publication PACKAG- 


ING TRENDS, fill in and mail the coupon below. 


E.I. du Pont de Nemours & Co. (Inc.), Polychemicals Dept 


Room A-284, Du Pont Building, Wilmington 98, Delaware 


QU PONT 


Name 


Please send me additional property and application data on Du Pont ALATHON 
polyethylene resins. 


Please send me all future issues of PACKAGING TRENDS magazine 





REG. us. Pat. OFF 


THINGS FOR BETTER LIVIN Company 





Position 





3H CHEMISTRY Street 








City 


State 
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In Canada: Du Pont of Canada Limited, P.O. Box 660, Montreal, Quebec 
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CUSTOM PACKAGING 
— for standout individuality 






SIFTER TOPS 
— with “eye-and-use” appeal 
for granular products. 











GOOSENECK CONTAINERS 
— for efficient, economical 
small unit packaging 






PAPER CAP CONTAINERS 
— for the ultimate 
in low cost utility 






a 





PROBLE 


.chances are, N. B. has the practical answer to your product packaging problem! 





N.B. packages are custom-fitted to your product and its purpose—designed for you, 
produced for you and priced for you. Our package engineers and designers will be 
glad to discuss how tubular packages can be used to implement your products’ 
acceptance... glad to work with you through every stage of development. To learn 


more about Niemand’s unique service, write today for our most recent bulletin. 


NIEMAND BROS., INC. 





f 


ff y 4 F } / 
VLAN ML 4 , hiifies dade Pyoduc 


45-08 Ninety-fourth St., Elmhurst 73, Long Island, N.Y. 
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another famous name selects 











IFoxon| & JFoil 














the mark of a quality product 





4 4 YEARS OF 


FINE FOIL PRINTING 







THE FOXON COMPANY, PROVIDENCE 1, RHODE ISLAND 


OUR AFFILIATE PAUL ASSOCIATES, INC, PALM SPRINGS, CALIF 




















eo 


Write for samples 
jond prices today. 
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GILBERT PLASTICS’ 





STACK CAPS 
STACK ‘EM HIGH...WIDE...AND PROFITABLY! 


Why lose out in the race for prominent display position 
with old-fashioned caps which make your aerosol 
products difficult to stack? 


Gilbert Plastics’ Stack-Caps will help your aerosol 
products STACK UP against all competition and increase 
your sales and profits. For easy handling, sales- 


producing mass displays, and conservation of valuable 


| “is : re 
aie Wa 














2 
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LBERT 


PLASTICS, '!Nc. 





Canadian Distributor: TWINPAK, Ltd., 6525 Somerled Ave., 
I-to-1 PLASTICS, Bridge Close, Romford, Essex, England. 


British Affiliate: 





APRIL 1959 


shelf space—Gilbert Plastics’ Stack-Caps fop them all! 


There’s a Gilbert Plastics’ closure for every use in all 
the wanted sizes. They are available in all standard, 
matching, or contrasting colors molded into the plastic 
stack-caps ... won't chip or peel. They are durable. . 
protect the nozzle... are easy to ship, stack and display 

.. and simplify price-marking on top. 


Lhe meh Ria et See’ 


You can depend on 
Gilbert Plastics for all your 
aerosol closure needs. 





BORIGHT AVE., KENILWORTH, NEW JERSEY 


Montreal, Quebec. 



























Very Important 





UNIQUE PLASTIC BOXES 
DO MULTIPLE SALES JOB 


Package it best — sell it 
faster — in a Diamond Plastic 
Box. Here, from the world’s 
largest assortment of small 
hinged plastic boxes can be 
developed a package that will 
command attention—speak for 
itself at point of sale. You 
have a choice of your package 
being crystal clear, distinctive 
tutone, or completely opaque, 
and the cost is low because all 
Diamond boxes are stock — 
immediately available in more 
than 80 different sizes in 10 
colors — by the gross or by 
the millions. 

AND. . . Diamond can add 
even more individuality and 
impact to your package through 
the creative efforts of hot 
stamping, speckling, inserts, and 
unusual colors. Write now 
for the complete Diamond story 
or phone one of the con- 
veniently located offices 
listed below. 





We invite you to visit us af the 
AMA Packaging Show, Booth 865. 























NEW YORK CITY BALTIMORE 16, MD. ST. LOUIS 5, MO. LO 
1022 Empire State Bldg. 4208 Duvall Ave. Siteman Bldg., Suite 424 | 
CHickering 4-8892 IN N@lilohwd ae at stele) 111 S. Bemiston Ave. 


PArkview 6-0296 





Wipe ten 








The three packages shown on 
these pages exhibit only a small part 
of the creative effects that Diamond 
can achieve. Whether your design 
requirements are for boxes hot 
stamped in Day-Glo, 24K solid gold, 
or in as mony as five multi-color 
imprints, your first choice — your best 
choice — is Diamond Plastic Box. 





LARGEST Ass 10,000,000 Boxes Maintained in Factory Inventory 
s ™ 


~— Diamond Plattic B 


P.O. BOX 326 «© ROANOKE, VIRGINIA © PHONE DI! 3-2456 


4k paste 


LOS ANGELES, CALIF. CHICAGO, ILL. CAMBRIDGE, MASS. TORONTO, CANADA 
105 N. Virgil Ave. Suite 364 Wrigley Bldg. 12 Norfolk St. Distributed by 
DUnkirk 5-2297 410 N. Michigan Ave. Kirkland 7-0670 Plasti-Pak Containers, Ltd. 


Dl atoh cela- Me Anoh er4 Plastics Ave 





Another 


container of distinction 





, 


DANDRUFF 
TREATMENT 
SHAMPOO 


Bottles from stock molds ("4 02. to 32 0: Royal designs and produces containers 
stocked by these distributors | > 

manufacturers thr hout 

108 anneane peeme. tan. for leading anufacturers oughou 


Berri-Ecklund, Inc Magic City Bottle & the nation and has complete facilities to 
4726 Melrose Ave Supply Co e ‘ 
1380 N.W. 23rd St. produce private mold designs at sur- 


SAN FRANCISCO prisingly low cost. 
Marketing Agents, Ltd. 


PATERSON, N. J. 
Mod 


Decorating ( - 
155 Oxford St 207 Powell St. 


MONTREAL 
CHICAGO Browns Bottle & 
Berman Bros., Inc Supplies, Inc. 
1501 So. Laflin St 1655 Des Carrieres St. 
NC. 


Royal containers are made under U.S. Patent No. 2,750,624 


PRESCOTT, ARIZONA 
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ope @ A MODEL FOR EVERY PURPOSE 
@ A SPEED FOR EVERY NEED 


RESINA 


CAPPERS 
PLASTIC FITMENT om cmnanie 


id - Oklahoma, Texas, Mississippi . 
R. P. ANDERSON CO. 
f 2503 West Mockingbird Lane, Dallas 19, Tcxas 
M A C | | N E LOUIS L. ROCCA 


7272 N. E. 6th St., Miami 38, Flo. 








York 


f SS a PAUL BALZE 


P. O. Box 191, Tuckahoe, New York 





North Dakota, South Dakota 
Minnesota, lowa & Western & 
North-Eastern Wisconsin 
BOOTH & ASSOCIATES 
1932 Drew Avenue So., Minneapolis 9, Minn. 





Arizona & Nevada 
BINER ELLISON CO. 
1101 No. Maine St., Los Angeles 12, Cal. 
Mailing Address: P. O. Box 2411 
Terminal Annex, Los Angeles 54, Cal. 








New York, New Jersey 
HORNNEY & CO. 
420 Lexington Avenue, New York 17, N. Y. 





Tennessee, Alabama, Georgia 
North Carolina & South Ca 1a 
HOSHALL & CO. 
1414 Morningside Drive, N.E., Atlanta 6, Ga 
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Capacity LOUIS L. KEELER 
60 to 120 Fitments 112 East Greenwood Ave., Lansdowne, Penna. 
per Minute Michigan, South-Eastern 
Nisconsin & North-Western Indiana 
L M SALES CO. 
1414 S. Michigan Ave., Chicago 5, Illinois 








District of Columbia, Maryland 


f PACKAGING EQUIPMENT CO. 
31-25 45th Street, Long Island City 3, N. Y. 


+] 





Operates with or without Screw Capper. Selects 


and applies varied sizes . . . also solid type fit- DUNCAN EQUIPMENT CO. 
506 Broadway, Seattle, Washington 


Branch Office: Portland, Oregon 


ments conventional in drug and pharmaceutical 





packaging. Remarkably simple and efficient to Missouri 
operate . . . at low, LOW maintenance cost. 1023 Nr Grond Blvd. $t. Louie, Missouri 





M e, Vern New Hampshire 
t & Rhode Island 

L. A. WHITNEY & CO. 
50 Kearney Road, Needham, Mass. 


AND SPECIAL MACHINERY 


Descriptive Literature on Request hy thern & 


& Kent 


WILLIAMS SALES CO. 
514 Wyoming Avenue, Cincinnati 15, Ohio 





North-Easterr 





Eastern Canada 


GRISWOLD ENGINEERING CO., LTD. 


AUTOMATIC MACHI NERY CO., INC. 146 Bates Road, Montreal P. Q., Canado 


572 Smith Street Brooklyn os, Ue Ue Western Canada 
THOS. W. MACKAY CO., LTD. 


1807 Fir Street, Vancouver, B. C 








Agents in Principal Cities throughout United States and Canada. 
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A MODERN PACKAGING editorial feature 








Equipment & Materials 





{ packaging show brings a wealth of neu developments 
in equipment and materials, with announcements timed 
to coincide with the concentration of interest in the show 
itself. Many of the items described below will be on view 
for the first time in booths at the AMA’s National Pack- 


aging Exposition in Chicago, April 13-17. So far as the 


items could be identified in advance with the show, they 


are identified belou 


Plastic-bottle former, filler, sealer 


Complete forming, filling and sealing of plastic bottles is now 
available with a single machine that operates from roll-stock 
sheet and that blow molds and 
welds the containers in the 
moving web, The supplier is 
Leedpak. Operating at present 
on vinyl plastic, this straight- 
line “All-Pac” unit folds the 
sheet, softens the plastic with 
heat and then blow molds the 
Various shapes are 
as indicated by the 
photo at the right. The narrow 


container 


possible, 


flange on the two container 


halves is securely closed by 
electronic sealing. Experiments 
are now being conducted on 
this station to convert the 


polyethylene. Fill- 
a multi-station piston filler 
which the finished 

punched out of the web. At present, final closing is done simply 


German-built) machine to accommodate 


ing is performed by as shown in 


the photo below alter containers are 
by heat sealing the tops of the containers. But plug and 


threaded caps are reported to have been developed, enabling 





this type of bottle to be opened and reclosed for normal in- 
which will be exhibited at the Pack- 





home use. The machine 


aging Show this month, is reported to have wide application 
possibilities in the packaging of such products as motor oils 
ind edible oils. It is claimed to b competitive in price with 
| iss and metal containers of the s ime volume. Leedpak, Ine P 


294 Fifth Ave Vew York ] 


Machine makes side-weld film bags 
{mong the machinery to be exhibited by FMC at the Packag 
Simplex Model 200 side-weld 


Designed for heavy duty production re 


ing Show this month is a new 
bag-making machine 
quirements, the unit makes flat or gusset-bottom polyethylene 
bags from flat stock or tubing. Bags can be made in sizes up 
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to 40 in. long by 30 in. wide, at reported speeds of 35 to 105 
finished bags per minute. Electric-eye registration and easy 
relocation of punch blanks contribute to the machine’s ease 
of operation, says the supplier. FMC Packaging Machinery 
Div., Simplex Plant, 534 23 Ave., Oakland 6, Calif. 


‘Relaxed’ gummed label paper stays flat 


“Prone” is the name given to its new stay-flat label stock by 
Mid-States Gummed Paper. The material will be demonstrated 
at the Packaging Show this month. According to the supplier, 
the new gummed paper is treated with a special chemical ad- 
hesive that is dimensionally compatible with the paper stock 
during its expansion and contraction, enabling the paper to 
remain flat at all times. Minnesota Mining & Mfg. Co., Mid- 
States Gummed Paper Div., Bedford Park, Ill. 


New bag-packaging machines 


Errich International will introduce three new Speedy Bag 
Packagers at the Packaging Show. The Model 111-11 Special 
is designed to open lip bags automatically and flush bags at a 
speed of 1,200 per hour, the company says. Accommodating 
bags from 3 to 9 in. wide, the unit packages single items or 
such small parts as bolts, nuts and screws. The supplier’s 
Model 91R-14, for use with 12-in.-wide bags, handles jacketed 
phonograph records or products packaged in flat, rigid boxes. 
The third new machine is the Model 813 Stainless Steel, de- 
signed for application in the food and chemical industries. 
Errich International Corp., 35 W. 36 St., New York 18. 


Feeder for difficult products 

Package Machinery has developed a feeding mecha- 
nism for use in conjunction with its Elee-tri-Pak scales for 
handling non-free flowing products. It will be introduced at 
the Packaging Show this month. The new device involves a 
method of streaming out the material to be packaged so that 
it reaches the weigh bucket in one layer and in single file for 
the finished weight. Its new unit, says the company, offers 
speed as well as accuracy of operation. Triangle Package Ma- 
chinery Co., 6633-55 W. Diversey Ave., Chicago 35. 


rriangle 


Fast drying of printed packaging material 

Two new automatic machines designed for high-speed drying 
of printed packaging materials will be demonstrated at the 
Packaging Show by Advance Process Supply. The company 
reports that its Auto-Jet Master and Auto-Jet Extension com- 
ponents offer speedy drying of multicolor printed materials in 
any length and at low temperature settings. Advance Process 


Supply Co., Inc., 2315 W. Huron St., Chicago 12. 


Tea-bag filler and packager 


A machine that automatically fills, seals and cartons gusset- 
bottomed filter-paper tea bags will be demonstrated at the 
Packaging Show this month by a West German machinery 
manufacturer, Teepack Spezialmaschinen. For each tea bag 
produced on the company’s Constanta machine, two equal 
portions of tea leaves are dispensed by a dosing device onto 
filter paper, after which the bag is formed, folded and staple 
sealed. A thread is attached to the bag and wound around it. 
Then the bag is loaded into a protective, printed paper en 
velope from which a section has been cut to serve as a tag 
The loose end of thread is secured to the tag and the envelope 
is crimp sealed, Filled envelopes then are fed in pairs to an 
automatic cartoning station where a predetermined number is 
loaded into each carton. If more than one row is packed per 
carton, a paperboard dividing strip is inserted between each 
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Here’s what to look for at the 





National 
Exposition, April 13-17 in Chicago. This artist’s sketch 


Want to know what's new in packaging? 





Packaging 





shows the idea-filled Spencer Chemical Company booth 
at the International Amphitheatre. 






Be Sure To See Spencer’s 
‘Symphony of Packaging’”’ 


...Booth 875 at the 28th Annual 
National Packaging Exposition, April 13-17 


If it's new, you'll see it in Spencer 
Chemical Company’s exhibit at the 
National Packaging Exposition. 
Titled “Symphony of Packaging,” 
this colorful booth will feature the 
latest in packaging products made 
from these three Spencer plastic 
resins: (1) Spencer “Poly-Eth” Poly- 
ethylene; (2) Spencer Nylon; and 
(3) Spencer’s new ‘‘Poly-Pro’’ 
Polypropylene. 


On display will be 24 rolls of pack- 
aging film including film samples 
of an excellent nylon film resin 
Spencer Nylon 606. And, you’ll be 
able to see such new packaging 
developments as: 


(1) Heavy-duty polyethylene 
bags. Learn about the latest 


improvements in this new bag, 
and see how it is being used 
to package a variety of differ- 
ent products 


(2) Polyethylene overwrap for 
bread. See the strides that 
have been made in the use of 
this unique polyethylene film. 


(3) New and different aerosol 
bottles made of Spencer 
Nylon. 


All of these packages) and many 
more—will be on display at Booth 
875. In addition, Spencer’s packag- 
ing experts will be on hand to 
answer your questions and to dis- 
cuss various packaging applications 
of Spencer plastics. 


So don’t miss it! Be sure to see 


Spencer’s “Symphony of Packag 
ing” at the 
Exposition. 
welcome! 


National Packaging 
You'll be mighty 








SPENCER CHEMICAL COMPANY 
Dwight Bldg., Kansas City 5, Mo. 
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row. A variation of this machine, Constanta Type B, packages 
tea bags without envelopes but equipped with paperboard 
tags T eepack Spezialmaschinen G.M.BH., Biiderich bei 
Diisseldort, W. Germany 


Two new polyethylene films 

Increased impact resistance and stiffness are the individual 
idvantages cited by Union Carbide Plastics for two poly 
ethylene films made from two new Bakelite resins—one a 
low-density ma- 
terial, the other 
in the inter- 
mediate range. 
Both will be dis- 
played at the 
Packaging Show 
this month. The 
low-density, high 
impact film (see 
photo) is parti- 
cularly aimed 
at produce, dry- 
goods and con- 
tainer-liner ap- 





plications, as 
2 r 
Wek kt well as at indus- 
; trial, agricul 
tural and construction uses. With a density of 0.922, this film 
is reported to have good clarity, increased resistance to en- 


vironmental stress cracking and good crease strength in layflat 
or gusseted tubing The intermediate-range resin, whose 
density is 0.929, has excellent drawdown characteristics for 
forming very thin films in the range of 0.3 to 0.6 mil, says 
the supplier. Clarity, sparkle and crispness are said to be 
excellent in these thin film gauges. The film, whose use is 
suggested for garment and shirt bags, can also be extruded in 
gauges from 0.75 to 1.25 mil, where very high slip is desired. 
lnion Carbide Plastics ¢ O.. Div. Union Carbide Corp., 30 Ek 1? 
St., New York 17. 


‘Super-grip’ pressure-sensitive labels 

Avery Adhesive Label will demonstrate its new “Golden Grip” 
line of pressure-sensitive paper labels at the Packaging Show 
this month. The company reports that the new labels have 
0 greater gripping power on initial contact and 300% 
greater holding power than its previous “Perma-Grip” line. 
In addition, says the supplier, they release quickly and 
smoothly from their special backing, even at freezing tem 
peratures. Avery Adhesive Label Corp., Monrovia, Calif. 


Spray and stream liquid dispensers 


Disp nsing attachments for cosmetic containers have been 
introduced by Arnold-Copeland and will be exhibited at the 
Packaging Show this month. The company’s Model S-35 
itomizer for colognes and similar liquid products offers metered 


spray and one-hand operation. The metal spray actuator 
which has no bulb or similar device, is available in gold or 
nickel plating. The company also is offering two models of its 
stream dispenser with polyethylene feed tube. The dispenser 
is molded from a copolymer of vinyl chloride acetate. It is 


und Co., Ih 22 Elkins St.. So. Boston 27 


reported to be compatible with most chemicals. Arnold-Cope 


Tag-stringing and knotting machine 


\ fully automatic tag-stringing and knotting machine will be 
introduced at the National Packaging Show this month by 
(craeber Stringing & Wiring Machine Co. ¢ laimed to operal 
it speeds up to 11,000 pieces per hour, the Whirlwind 185 
handles merchandise tags and other tags ranging in size up to 
6 by 10 in, Attachments tor handling round tags or fer in 
serting metal eyelets are available. Graeber Stringing & Wiring 


Vachine Co. D Vew Era Mig. Co.. Hawthorne, NJ. 
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Economy in frozen-food cartoning 

Developed in Sweden, a new packaging system that is reported 
to produce leakproof, siftproof cartons for frozen foods or 
dry products economically and efficiently will be demonstrated 
at the Packaging Show by Mead-Atlanta. The supplier has 
been granted an exclusive license to market the carton and 
the machine that makes it, both under the trade name Expresso. 
The hermetically sealed carton requires no inner or outer 
wrap, liner or bag—for economy in packaging materials. Ac- 
cording to the company, the carton is made completely Jeak- 
proof by a method of sealing it with thin strips of paper and 
then heat sealing both ends with conventional cover flaps. The 
carton’s polyethylene-coated inner walls permit easy, complete 
removal of the block of frozen food. The supplier offers its 
new carton printed to order and in a variety of foil or plastic 
laminates on kraft. Mead-Atlanta Paper Co., 950 W. Marietta 
St., N.W., Atlanta 2. 


Precision-register web guides 

Among the machinery to be exhibited by Stanford Engineer- 
ing at the Packaging Show this month are two new web-guide 
units, The company’s Model PH-55 hydraulic web guide fea- 
tures an “automatic pilot” pneumatic-hydraulic control that 
reportedly eliminates the need for adjustment. The company’s 
Model 1 vacuum web guide is designed for heavy-duty work 
in such applications as slitting and laminating. Both units 
maintain accurate side register within plus or minus 0.010 
in., the supplier says. Stanford Engineering Co., Salem, Ill. 


Machine applies small metal clip closures 


\{ new machine for applying small metal clip closures to 
casings and bags for packaged meats will be shown at the 
Packaging Show this month by Tipper Tie. The company 
reports that its Tipperette speeds up production by eliminat- 
ing hand tying and produces a more appealing package. The 
device is suggested for use in packaging small quantities of 
meat, poultry and other food products in film bags. Tipper Tie 
Products of Veu Jersey. Inc.. Union, VJ. 


Permanent plastic-to-glass bond 


Owens-Illinois reports that it has developed an improved tech- 
nique for the manufacture of plastic-coated glass pres- 
sure _ packages. 
By this _ tech- 
nique, the sup- 
plier says, poly- 
vinyl chloride is 
bonded so tight- 
ly to the glass 
that it cannot 
be peeled off 
or otherwise re- 
moved during 
handling. It re- 
mains in place 
for the life of 
the bottle. These 


bottles, designed 





for both liquefied and compressed gases, will be exhibited at 
the Packaging Show this month. As shown in the accompany- 
ing photo, the bottles are available in a variety of shapes and 
sIzZes, Owens-Illinois Glass Co., Toledo Re 


Pre-packaging machinery units 

\ full line of semi-automatic pre-packaging machinery will 
be exhibited at the Packaging Show this month by Sanpack 
Ges. Lambsdorf & Co., Hamburg, W. Germany, through its 
U.S. representative. The various units in the line—which can 
be used separately or in tandem—sort, weigh, wrap and 
convey continuous quantities of produce. Each table-height 
machine is equipped with its own motor, to insure against 
stoppage of the entire line when one unit fails. Designed for 
smaller-scale operations is a two-station weighing and filling 
unit claimed to offer produce-packaging speeds of up to 30 


| Continued on page 232) 
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THIS PACKAGE CONTAINS: Gond teonacumnen 
Aetete ere. rode Ankle Length Drawer tomate emer can on 

4) 580606 
: SOABAR SYSTEM Model 22W Size 2 ene 

; “Multi-Purpose” Label Madkes ‘‘Multi-Purpose"’ Self- Stop Label ‘Meese auto- 
matic machine that marks, counts, cuts and stacks (or 
for Large-Size Label Marking! rewinds) a variety of roll labels ranging in size from 


I” x 1” to 4” x 25". 








| LONG SLEEVE 
; MEN'S SHIRT 
5 NION SUITS S 
STYLE 29-2182 
SIZE 44 34-36 
SOLOR CREAM SEAMLESS 
3/12 DOZEN SHEER LACE 
SIZE 9%-32 
PRECIOUS 
WHITE LIFE 
98c 10% 
51 GAUGE 
15 DENIER 
$1.00 
Marks and attaches any of 4 different sizes of Heat- 
Thermaply® Labeling Machine Seal labels from 1” x 142” up to 24%,” x 1%”. Ideal 
for Label Marking ond Attaching! for most filmed or paper packages, as well as box 
surfaces. 


THE SOABAR MARKING SYSTEM lets you mark your smooth-running, economical Soabar equipment keeps 
own labels in your own plant... changing informa- pace with your production line . . . rapidly, efficiently, 
tion from minute to minute! Soabar roll tickets and automatically ! 

labels are designed to your specifications . . . tai- 


lored to your requirements for identification, box SOABAR COMPAN Y 
ends ici ippi And 


, pre-pricing, shipping or stock control 
Specialists in Modern Marking Systems 


VISIT US AT BOOTH 1054 4221 Van Kirk Street - Philadelphia 24, Pa. 
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Packomatic equipment feeds, forms, positions, loads, seals and imprints corrugated 
shipping containers automatically. However you ship—in multi-ply paper bags, or 
in corrugated shipping containers; whatever you “package’’—a can, a carton, 
a box or a bale —there’s a Packomatic machine designed to handle your shipping 
container requirements. Packomatic machines, geared to your production line, will 
feed, form, position, load, seal and imprint corrugated containers automatically — 
or do any of these operations singly as a complement to your existing packaging 
facilities. Let one of our sales engineers suggest the start of a long-range packaging 
program for your plant. Investigate the Packomatic method of cutting costs and 
boosting production. Call, write or wire today. 


J.L. FERGUSON CO. Joliet 3, IMlinois 


Fully-automatic Packomatic Cr 
Former-Loader, part of a fully-av'~ 
mated production line at the Simo 
plant, Kankakee, Illinois. Other Px © 
omatics on the Simoniz line incl 
Case Sealers and Case Imprint 


Begin to automate your packaging line wit this * 
speed, fully-automatic Case Sealer. Aligns loaded? 
positions flaps, glues, seals and discharges — nd rc 
erator needed! Available in wide range of sites 

automatic, too. Call or write for additional form 


PACKOMATICS include the Bale Sealer ¢ Case Sealers e Opener-Loaders ¢ Case mp" 
ers e Telescoping Volumetric Fillers e Packer-Gluers ¢ Semi-automatic or fully-a: :om# 
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QUESTION OF THE MONTH: 





What packaging problems do you find in supermarket 


selling and what are you doing to meet them ?-Part 1 


Maicolm N. Smith 
Vice President, Product Planning 


Ekeo Products Co. 


Problem: Our carded Nee-Action peeler was not getting 
the consumer reaction we knew it should, so we made 
important product improvements and had to reinforce 


the concept of newness through new packaging. The 


old peeler was coming loose from the card, the total 
presentation didn’t look “fresh” in the supermarket 
rack displays and (most important) women were not 
being stopped by the package. The message was not 
getting across quickly enough and the item had become 
lost in the “jungle” of the self-service displays. Yet 
this is the type of item normally bought on impulse. 
Solution: (1) Heavier stapling—and two staples in- 
stead of one. Note: To make up additional costs to do 
this, we developed a new. completely automated ma- 
chine. (2) Die cut on the old card eliminated. (3) Card 
totally redesigned, adding considerable white space 
and brightly colored, triangular blocks designed to 
stop and lead the customer’s eye to the product. 
(4) Copy on front of card was cut to bare essentials, 
telling only what the product is, who makes it and how 
much it sosts. Only its most important features are 
stated. On the back, other uses, features and detailed 
description are printed. (5) Then we laboratory tested 
the impact on the eye of the new package, not only 
against competition, but also against some of our own 
top-selling items. Test results have since been sub- 
stantiated by sales figures. 
Arthur L. Iger, Executive Director, Varketing, 
Voxon, Inc.: Noxon metal polish. sold in flat 8-o0z. jars 
with a small but distinctive label, has been a consumer 
favorite for more than 50 years. But as modern super- 
market merchandising techniques developed, we found 
that our product was taking a beating. In the com- 
petition for shelf space, the awkward bottle shape was 
losing. With the label on one side only. there was but 
one way it could be put on a shelf. Nor did the label 
stand out sufficiently to draw the consumer to it. It was 


ilso losing popularity with busy clerks because it was 


APRIL 1959 


difficult and time consuming to handle. to store and to 
stock on shelves. 

We answered the problem during this past year by 
completely redesigning the Noxon package with the 
supermarket very much in the forefront of our minds. 
Our new package. designed by Irwin Kittredge, is a 
round 14-0z. can in shining green, with large white 
letters and a white plastic cap. The Noxon name ap- 
pears vertically on the can in three places, each equally 
prominent. Thus, it can be put on the shelf in any 
position and the name can be seen from a great dis- 
tance. Even with an increase of 6 oz., the cylindrical 
can appears lighter and is easier for the clerk to handle. 
There is no breakage loss. The all-white cap is made 
wide enough for easy price stamping. which clerks also 
appreciate. Even in the short time since the new pack- 
age was introduced, there has been an appreciable 
increase in sales, with all recent sales records sur- 
passed. There is now better shelf stocking in the super- 
market and thus increased exposure to the consumer. 
Now the product means greater profit for the super- 


market because there is a greater turnover. 


Herbert F. Marston 
Marketing Manager 
Confections & Special Products 
Kraft Foods Div. 

National Dairy Products Corp. 


The modern supermarkets are placing greater demands 
on the package and its designers who are trying to 
maintain product and brand identity. This condition 
exists with all products at Kraft, especially confection 
items packed in cellophane and polyethylene. 

These items, when stocked in the average candy 
section with products of like pack, lose their true 
identity because of the sameness of all the packaging 
material and the myriad colors that show through with 
confection products. These products are more sus- 
ceptible to wrinkling and mishandling in moving 
through normal channels—and one wrinkled bag of 
candy looks very much like another wrinkled bag of 
candy. In most candy sections, we find that the con- 
sumer has difficulty in selecting the desired product. 

We attempt with our confection items to incorporate 
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new-use ideas, through bag design with vignettes. or 
by bag tabs such as are used on our successful Caramel 
Apple. This approach materially expands the con- 
sumption rate for these items. The applica ion of such 
ideas presents problems because of the limitations of 
good design on packaging materials that are susceptible 
to wrinkling and mishandling. 

We are actively engaged in working on these prob- 
lems by using both conventional and new packaging 
mediums in new designs and shapes that will resist ihe 
handling and display requirements placed upon them. 

By this we hope not only to improve the exterior of 
the package and better identify our brands throughout 
their shelf life. but expect to maintain the factory 


freshness of product and package for a longer period. 


Raymond L. Pierobon 
Merchandising Manager 
Morton Salt Co. 





\ growing problem facing the Morton Salt Co. in the 
marketing of table salt is the increasing difhiculty for 
consumers to differentiate between brands of salt in the 
grocery store. Table salt is generally found in or neat 
the baking department and. most always. on the lowest 
shelf. where two or more brands may be available. The 
traditional round boxes and yellow tops are easily 
recognized, but how many blue labels with brand names 
printed in white, similar to Morton Salt. are finding 
distribution adjacent to or mixed with the Morton 


, 


brand? Therefore. unless a customer is especially 
selective when picking up a package of table salt, the 
brand she thought she was buying and the one she 
removes from the shopping bag at home may not be the 
same. Although a quality product and packaging manu- 
facturer like the Morton Salt Co. is most concerned 
over these conditions, there is little that can be done 
to prevent such a problem except to strive continually 
for both product and packaging leadership. 

In the past, Morton pioneered the original iodized 
salt and further developed both salt and packaging for 
free-flowing dispensing. 

lo achieve both product recognition and new pack- 
iging convenience, during February, 1958, Morton Salt 
Co. introduced a new shaker device to the familiar 
26-0z. package of Morton Table Salt and at no increase 
in cost to either retailer or consumer. This was in addi- 
tion to the familiar hinged-aluminum pouring spout 
which Morton also introduced years ago. This national 
introduction was supported with advertising and suit- 
able point-of-sale materials to help acquaint consumers 
with this new convenience. It was another way Morton 
Salt could present a better, or more functional salt 
package for the American housewife 

Although modern packaging concepts can never 
overlook costs or production efhiciency. they must. how 


ever, never overlook consumer approval. Volumes have 
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been written concerning modern packaging problems 
and trends, but as long as the age of the “difficult 
sardine can” is still with us, I believe, there is still a 
lot that must be done. The salt industry is continually 
exploring new ways in which to package table salt and 
Morton hopes to maintain its leadership as the nation’s 


only national brand. 


R. K. Vogelgesang, Manager, Package & Supply 
Dept., Wilson & Co., Inc.: Although I am not engaged 
in direct selling for Wilson & Co., vccasionally sales 
problems confront me in regard to packaging. 

One of the most important of these is the positioning 
of “price spots” which must appear on all packaging 
at the consumer level. In order to enable supermarket 
personnel to stamp quickly and accurately, we have 
made this a key point in all designs and layouts. 

We know, too, that our products are stored in ware- 
houses where bad lighting might prevail. For this 
reason, we have all of our shipping containers printed 
in large. bold type on three sides in Wilson’s colors, 
which are easily distinguishable. 

Vast strides have been taken in Wilson’s program 
of merchandising during the past few years. Packag- 
ing which was effected years ago has been completely 
changed because of modern merchandising techniques. 
A new design was needed. one that would have faster. 
more attractive consumer appeal. 

Wilson’s packaging department, working with our 
art department. was checking a design that would 
possess a smart appearance and still carry a great deal 
of recognition. The present gingham pattern retains 
the orange which has figured so prominently in Wil- 
son’s tradition. 

The Wilson “power-packaging™ story is really told. 
though. when you step into a supermarket and look at 
the shelves. The distinctive Wilson packages bring that 
clear. fresh look to grocers” shelves. vet consistently 
are the answer to the problems which confront super 


market owners daily. 


Carl J. Begemann, Merchandising Manager, ASR 
Products Corp.: The major packaging problem we en 
countered in selling Gem and Pal blades to super 
markets arose from the small size of a razor-blade pack 
with its disproportionately high retail value. This com 
pounded problems of vending. of display and _ of 
protection. 

Despite the high volume and the fast turnover that 
razor blades provide, most supermarket managements 
have been very slow in applying basic principles of 
allied merchandising to their shaving departments 
Usually they stock and display blades away from their 
regular self-service shaving-supply section and vend 
them with unrelated goods under clerk supervision. 

To provide more convenient handling and mort 
effective display and to prevent the small packs fron 
falling through the wire on the shopping cart, Gen 
and Pal razor-blade packages are now mounted 01 
t-by-4-in. vending cards. punched to hang on_ store 
fixtures or manufacturer-provided wire racks. 

We are continually experimenting and testing pack 
aging devices which will bring all shaving supplies 


including blades, into one self-service section. 
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Famous products like these capture rich markets because every important marketing factor has 
been perfected down to the last detail . . . including the packaging. 


There's something very different about each of these TULOX packages. Swank’s unique 

display for men’s jewelry is crystal-clear heavy-wall plastic with sculptured end closures. 

The new handy dispenser for Riverside lubricant is light-wall and flexible for easy squeezing. 
Triangular shape creates high style in the Max Factor package for Mascara Wand. A trapezoid sheath 
gives depth and distinction to Esterbrook’s quality pen presentation. I.R.C. doubly protects electronic 
components with a TULOX sheath for individual units, packed in a clear square tube, while 

Cutter found the ideal combination of protection and identification in a simple printed tube. 


These are current selections from dozens of famous products attractively carried to market 
in TULOX Extruded Plastic packages. They give you an idea of the almost unlimited range of sizes, 
shapes, types, and decorative designs made possible by exclusive TULOX methods. 


Furthermore, unique precision production methods permit development of these unusual quality 
packages, on a volume basis, at a cost often way below that of less attractive alternatives. If you 
would like to see your product in such good company, call upon us for a study of the possibilities 


“T’LILCeoem ExtTRUDED PLASTICS, INC. 


General Offices: Norwalk, Connecticut « Plants: Norwalk, Connecticut » Marion, Indiana 


Semi-Rigia Seamiess Plastic Packages (__]{}(/ \C DC) CC) OIAMLAYNIOC DCO 
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HERE, THERE AND EVERYWHERE 


Through world-wide connections 
we keep our finger firmly on the 
pulse of packaging: on merchandis- 
ing trends and techniques, on wrap- 
ping methods and machinery. This 


continuous stream of information, 
coupled with our wide experience, 
enables our scientists to anticipate 
packaging needs. 

MXXT cellulose film—the most 
moistureproof packaging film in the 
world—is one result of our extensive 


research and development pro- 


gramme. Another is our range of 
polythene-coated cellulose films, 
ideal for the “visible” packaging of 
liquids, powders and other 
‘‘awkward” products, and for 
vacuum-and gas-packaging. We also 
make a wide variety of polythene 
films, and are able to supply non- 
moistureproof cellulose film up to 81 
inches wide. 

We invite you to get to know the 
many types of transparent films we 


produce. Write to us today. 


BRITISH CELLOPHANE LIMITED 


Henrietta House, 9 Henrietta Place, London, W.1, England. 


India, Jamaica, New Zealand, Pakistan, Singapore, Trinidad and Tobago, Union of South Africa. 


MODERN PACKAS 


“Cellophane” is the registered trade mark of British Cellophane Limited in the following countries: The United Kingdom, Jersey and Gue: »s¢/ 
Commonwealth of Australia, Ceylon, Cyprus, Denmark, Eire, Federation of Malaya, Federation of Rhodesia and Nyasaland, Gibraltar, Hong Kong, Ic+ lane 
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with Metallic Printing 


package is seen quicker...looked at longer, be- 





et More Sales Appeal 


Letterpress — Offset— Gravure 


cause it has a whole new dimension of richness 
To be successful, your products must have de- and prestige. 


manding sales appeal in today’s competitive market ; 
; : Whether your cartons require letterpress, offset or 
place. And nothing can put more sales appeal in : 
: jf gravure printing, your needs can best be met by 
your product’s packaging than metallic printing.  * Ai . 
Ohio Boxboard the company that pioneered 


The beauty and distinction of subtly shimmering the use of metallic inks for packaging. Write for 
metallic inks demand customer attention. Your additional information. 


”.DN The Ohio Boxboard Company, Rittman, Ohio 


2 @)) 
. I, Pioneers in Metallic Printing 
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PLANTS 


The Ohio Boxboard Com R i 

‘ pany, Rittman, Ohio . 

«4 re Box Corporation, South Bend, Indiana Containers 
Re General Carton Company, Cleveland, Ohio Cartons 


le Norwalk Paper Box Company, Norwalk, Ohio 
estern Containers, Inc., Lockport, N. Y 

irbanks Containers, Inc., Middletown, Ohio 
ompion Containers, Inc., Plymouth, Michigan 

le Ohio Boxboard Company, Cuyahoga Falls, Ohio 
Ohio Boxboard Company, Youngstown, Ohio 
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This Trade-Mark 


is backed by O-1 resources for research, engineering 


loday’s Duraglas® Containers ...with 
the O-I trademark on the bottom... 
are the finest you can buy to protect 
your quality products. 

This unmatched quality is the re- 
sult of Owens-Illinois research and 
development carried out today by 
scientists and glass specialists at the 


Owens-Illinois Technical Center. 


DURAGLAS 


on billions of 
glass containers 


Here the goal is to make Duraglas 
Containers still better by developing 
better glass, better glassmaking meth- 
ods and by manufacturing on a test 
basis before the new developments 
can be employed by one or more of 
O-I’s manufacturing plants. 

The O-I Trade-Mark signifies the 


quality, research, engineering and de- 


CONTAINERS 
AN (DD PRODUCT 


and development 


sign which stand behind every ¢ 
package manufactured by Owe! 
Illinois. 

For the finest glass packagin 
the right containers, plastic or met 
closures, label designs, cartons 
or imprinted with your sales m¢ 

see Owens-Illinois or call our 


est office today. 


Owens-ILiin 917 


GENERAL OFFICES +» TOLEDO 
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THE KROGER COMPANY 
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Created by American Bag & Paper Corp. 


PHILADELPHIA 47, PENNA. 
WALNUT 55-0244 
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SPECIFY SWIFT’S RESIN BASED SPECIALIZED TOP AND BOTTOM 
SEALING ADHESIVES ¢ MULTIPLE-UNIT PACKAGING ADHESIVES 
TITE WRAPPING ADHESIVES « CARTON FORMING ADHESIVES « BAG CLOSURE ADHESIVES 


S SS 


If Your Packaging Operations could he Improved with 


ADHESIVES MADE FOR GREATER SPEED 
HIGHER STRENGTH-STRONGER TACK 


GREATER MOISTURE RESISTANCE 
BETTER MACHINE-ABILITY 


Try Swift's High Speed Resin Adhesives 





There’s a Swift-quality adhesive made spe- 
cifically for any of the packaging require- 
ments that your operations must satisfy. 

A complete selection of formulations for 
the most specific requirements is available 
from Swift’s 22 adhesives plants that serve 


all the United States and Canada with 
prompt, courteous, and authoritative service. 

Call your Swift Adhesive Specialist to- 
day, or write for additional information to 
Swift & Company, Adhesive Products Dept., 
Chicago 9, Illinois. 





WITH THESE ADHESIVE PRODUCTS 


RESINS AND RUBBERS IN EMULSION OR SOLVENT 


DRY, LIQUID AND FLEXIBLE ANIMAL GLUES « LIQUID DEXTRIN ADHESIVES 
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: And what else do you associate with STAN-PAK ? 
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SPECIFY SWIFT’S RESIN BASED SPECIALIZED TOP AND BOTTOM 
SEALING ADHESIVES ¢ MULTIPLE-UNIT PACKAGING ADHESIVES 
TITE WRAPPING ADHESIVES ¢ CARTON FORMING ADHESIVES ¢ BAG CLOSURE ADHESIVES 
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if Your Packaging Operations could be Improved with 


ADHESIVES MADE FOR GREATER SPEED 
HIGHER STRENGTH-STRONGER TACK 
GREATER MOISTURE RESISTANCE 
BETTER MACHINE-ABILITY 


Try Swift's High Speed Resin Adhesives 


There’s a Swift-quality adhesive made spe- all the United States and Canada with 


cifically for any of the packaging require- 
ments that your operations must satisfy. 

A complete selection of formulations for 
the most specific requirements is available 
from Swift’s 22 adhesives plants that serve 


prompt, courteous, and authoritative service. 

Call your Swift Adhesive Specialist to- 
day, or write for additional information to 
Swift & Company, Adhesive Products Dept., 
Chicago 9, Illinois. 
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RESINS AND RUBBERS IN EMULSION OR SOLVENT 


DRY, LIQUID AND FLEXIBLE ANIMAL GLUES e LIQUID DEXTRIN ADHESIVES 
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: And what else 


By all means... 


FOLDING BOXES and 
PAPERBOARD PACKAGING 


STAN-PAK" offers you single- 
source convenience. Film, foil, 
paper and board. Laminations. 
Sheet and roll stock. Bags, pouches, 
boxes, sleeves. Labels. Lining ma- 
terials. Inner and outer wraps. 


Vacuum and controlled atmos- 


phere packaging. Special purpose 


containers. Nineteen mills and 
manufacturing plants. Sales offices 


throughout the United States. 











SPECIFY SWIFT’S RESIN BASED SPECIALIZED TOP AND BOTTOM 
SEALING ADHESIVES ¢ MULTIPLE-UNIT PACKAGING ADHESIVES 
TITE WRAPPING ADHESIVES ¢ CARTON FORMING ADHESIVES ¢ BAG CLOSURE ADHESIVES 


If Your Packaging Operations could be Improved with 


ADHESIVES MADE FOR GREATER SPEED 


HIGHER STRENGTH-STRONGER TACK 
GREATER MOISTURE RESISTANCE 
BETTER MACHINE-ABILITY 


Try Swift's High Speed Resin Adhesives 


There’s a Swift-quality adhesive made spe- 
cifically for any of the packaging require- 
ments that your operations must satisfy. 

A complete selection of formulations for 
the most specific requirements is available 
from Swift’s 22 adhesives plants that serve 


all the United States and Canada with 
prompt, courteous, and authoritative service. 

Call your Swift Adhesive Specialist to- 
day, or write for additional information to 
Swift & Company, Adhesive Products Dept., 
Chicago 9, Illinois. 
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RESINS AND RUBBERS IN EMULSION OR SOLVENT 
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: And what else 


By all means... 








FOLDING BOXES and 
PAPERBOARD PACKAGING 


One of the many areas in which 
STAN-PAK can help you get pack- 


aging mileage. 


as 


STANDARD PACKAGING Corporation 
\) CT iC: are 9 


Executive offices: 
200 East 42nd Street. 
New York 17, N. Y. 
Subsidiaries: 


ont 


+ Alban 


Divisions: 











NABISCO’s Unique, Sparkling, Eye-catching 
Cookie Bag is made of NIBROC WHITE 


0+" 


i ed 












Today’s fastest growing packaging paper engineered for tomorrow’s uses 


More and more producers of products ranging closing machinery. Available in super-calendered 
from Bakery Goods te Plant Foods to Briquets and or embossed finish. 
are packaging their products in paper—and the Discover for yourself why so many of Amer! 
top choice of converters and end-product users __ca’s “Brand Name” products are packaged in 
alike is Nibroc White Nibroc White. Write for samples and complete 
Strong, bright Nibroc White prints beautifully information to our Paper Sales Division, Dep.rt 
handles superbly on forming, filling and ment RD-4, Boston, Massachusetts. 


Another Quality Product of BROW N ce COMPANY§ 


General Sales Office: 150 Causeway St., Boston 14, Mass. * Mills; Berlin and Gorham, N. H. 
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General Sales Office: 150 Causeway St., Boston 14, Mass. * Mills; Berlin and Gorham, N. H. 7 | 
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PLASTIC CONTAINERS 
Largest Selection of Standard 
Shapes In A Full Range of Sizes 
Semi-Rigid, Individualized, Custom Made 
PLASTIC PACKAGING 
Consult Our Design and Sampling Dept. 
Low Cost — High Quality 
SQUARE AND RECTANGULAR 


Plastic Lids To Fit Cardboard Bases 
— Semi-Rigid All Plastic Boxes, Any Size 


* 
Large Volume — High-Speed Production 
PRESSURE FORMING 


Plastic Packaging for Fresh and Frozen 
Foods, =o Drugs, Etc. 


WRITE FOR FREE 24 PAGE CATALOG 


J-E PLASTICS MFG. CORP. 


SALES OFFICE 
225 WEST 57th ST., New York 19, N. Y. 
Circle 5-3355 



















CLEVELAND 
HUT aee New and Conventional! 


NEW DESIGNS... NEW CLOSURES... ADD MORE “‘SELL” © 
TO YOUR PRODUCTS ... INCREASE YOUR PROFITS! F 


And now Cleveland has new transparent containers for a wide variety 

ol products with choice of plastic closures—in color! 

The basic types constructed of strong fibreboard, spirally wound on 

convolute, all paper or composite, can be engineered to meet the spe 
d cific needs of your products EXACTLY 

FRICTION Eye-catching labels. wrappers or direct printing . special protective 

PLUG liners choice of newly stvled and standard closures and dispensers 


CAN 
CLEVELAND TUBING 


is available in every kind, type and size in chipboard, jute, 
kraft, fish paper, etc... . . light or heavy wall... in diameters 
up to 24” Special tubing also available for electrical uses 


Write for information on these new containers and a copy ol 

our latest Packaging Brochure 
VISIT OUR EXHIBIT +913 AT THE PACKAGING SHOW IN CHICAGO. 
—-A\ 












— 
NICKELOID METAL END SCREW 
TURN TELESCOPE TOP 
SIFTER TOP CASE CAN 


PLANTS & THE SALES 


SALES OFFICES: OFFICES: i 

CLEVELAND NEW YORK CITY q 

DETROIT r a 
co. 


WASHINGTON, 0 








7 
? CHICAGO ROCHESTER, N. Y = 
MEMPHIS WEST HARTFORD 
tos awceiegs 820! BARBERTON AVE. + CLEVELAND 2, OHIO or nag 
PLYMoutTH, wis, ALL-FIBRE CANS +» COMBINATION METAL AND PAPER CANS onus 
JAMESBURG, N. J. * SPIRALLY WOUND TUBES AND CORES FOR ALL PURPOSES. DIVISION 
CONVOLUTE CAN UNIT st | FAIR LAWN, N. J. CLEVELAND CONTAINER CANADA, LTD. A 
SQUARE, ROUND, OBLONG PACK CAN Plants and Sales Offices: TORONTO AND PRESCOTT, ONT. Sales Office: MONTREAL / > 
/ fireses 
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THE WONDERFUL GLAZED FINISH BOXBOARD 
YOU'VE SEEN IN THE GLOSSIEST OF ALL CARTONS 


Packaging distinction can be synonomous with sales leadership... 
and nothing in which you can put your products will give 
them greater visual impact, or better chance for impulse purchase, 
than Lowe's fabulous No. 90 Ultragloss. Its gleaming luster has no 
equal, it prints well by any process, and it folds and embosses 
perfectly. Available in lovely pastel colors as well as in white... 
and in white back, news back, as well as bleached sulphate. 


LOWE PAPER COMPANY 


Ridgefield, N. J. 


An Independent Mill — Serving Industry Since 1906 


presentalives * Detroit—Joseph P. Giroux + Los Angeles—Norman A. Buist + Philadelphia—Philip Rudolph & Son, Inc «+ St. Lowis—-A €. Kelloge 
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1958 WAS CELLOPHANE’S BIGGEST YEAR! 





Last year more 


more merchandise 


HERE'S WHY: 


wt 7 Over 400,000,000 pounds of cellophane 

TOTAL US SALES were sold in 1958. Last year cellophane reached 

soroaiiia a new peak in its continued sales growth and helped 
more packagers move more products off the retail 
shelves than ever before. This accomplishment is 
significant because it occurred during a recession 
year and in the face of the growing importance of 
other packaging films. Here’s the ‘‘reason why”’ 
behind this sales achievement. 











Product packaging presents many problems 
—cellophane’s versatility solves them. The 
major reason for cellophane’s ability to rack up 
sales gains under almost any market conditions is 
the fact that it is not one, but many films. Its base 
sheet of regenerated cellulose can be modified by 
changes in coatings to meet the specific merchan- 
dising and protective needs of a whole range of 
products. Its versatility is unlimited. 
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cellophane moved 


than ever before 


For example, a baker selling such varied items as 
frozen rolls, sugar-coated donuts and hard crusted 
rolls finds in cellophane the packaging material he 
needs for each. The same is true of the candy maker 
who looks for efficient operation on high-speed ma- 
chinery or the supermarket operator demanding a 
film that retains the sales appealing ‘‘bloom”’ of his 
fresh meat. Packagers find cellophane’s adaptabil- 
ity the answer to their merchandising problems. 


How cellophane helps ‘‘buy a market” at 
the lowest cost. Cellophane is more than a pack- 
aging film which offers transparency, efficiency on 
high-speed machines, and tailored protection. It is 
a powerful selling tool that can reduce costs in 
every phase of distribution: At the production level, 
in terms of a machine’s total productive capacity. 
At the retailer level, in terms of turnover and sales 
appeal. And at the consumer level, in terms of con- 
venience, freshness and quality. At all levels, cel- 
lophane outperforms any other known film. 


>If you are now making a packaging decision or plan to make 
one soon, it will pay you to consider the unequaled balance of 
advantages and the proven selling power of cellophane. For mere 
facts, write: Film Department, E. I. du Pont de Nemours & Co. 
(Inc.), Wilmington 98, Delaware. 







APRIL 1959 


BETTER 


REG. U. 5. Pat. OFF 
THINGS FOR BETTER 
THROUGH CHEMISTRY 


LIVING 


83 




























It's 
Celanese 
Acetate 
Film 
for... 





It's 
% Celanese 
| Acetate 
Sheeting 

for... 
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4 It's 
‘"} Fortifley, 
‘Bprticel, and 
13 Acetate 
1 Molding 
{ Eompounds 
‘for... 





FIRST NAME IN 
“PLASTICS FOR PACKAGING 


Window Packages Laminations 
Wraps Metallizing 
Tapes and Ribbons 


¢ Crystal Clarity—grainless, non-aging 

¢ Wrinkle-Resistance—wraps smooth without pull lines 

¢ Water-Resistance—stays crisp and strong even when soaked 

* Moisture Vapor and Gas Permeability—prevents fogging; “breathes” 
* Mold Retardance—won’t support mold, germs, fungi 

* Grease Protection—protects against greases, fats, oils 

¢ Dimensional Stability—resists dimensional change, cockling 

* Sealability—solvent and heat, instantly 

* Cementability—can be cemented to many other materials 


* Printable Surface—clear, sharp; single, multicolor, or reverse 





Contour covers Sleeves Blisters 
Containers Display packages Card domes 


TRANSPARENT CONTAINERS AND CoveRS— Acetate sheet is tough, rigid, and crystal clear. It is 
outstanding for ease of fabrication, cementability, electronic sealing qualities; for both 
fully automatic and semi-automatic machine packaging. 


FORMED PACKAGING AND bDiSPLAYS—For contour covers, “blisters,” self-selling and self- 
display packages, and point-of-sale displays, acetate sheeting offers sparkling transparency 
that brilliantly complements merchandise, produces containers of remarkable beauty. 


FABRICATION—Celanese Acetate sheeting can be fabricated by cutting, blanking, stamping, 
stitching, drilling, punching, embossing, laminating, cementing, and pressure and vacuum 
forming. 


Containers Closures 
Cosmetics Medical Chemica/ 


FORTIFLEX — All the advantages of polyethylene—plus new shape holding rigidity, new tough- 
ness, new lustrous “wax-free” surface, new thermal resistance that extends from below zero 
to above sterilization temperatures. Its toughness and low permeability are of special impor- 
tance for food packaging and other applications requiring sterilization before and after 


packaging. 


FORTICEL AND acetate —Hizh impact molding plastics, Celanese Acetate and Forticel offer 
many opportunities for unusual package design, combining shatter-resistant toughness with 
color permanence, surface beauty, and freedom from unpleasant odor. Available in a wide 
range of beautiful transparent and opaque colors. For molded containers, re-use containers, 


product package combinations. Celanese® Fortiflex® Forticel® 


CO Pelaunese plastics 


Celanese Corporation of America, Plastics Division Dept. 144-X, 744 Broad St., Newark 2, N. J. 


Canadian Affiliate: Canadian Chemical Co., Ltd,. Montreal, Toronto, Vancouver. Export Sales: Amcel Co., inc., and Pan Amcel Co., Inc., 180 Madison Ave., N.Y. 16 






























Close Cartons the Lowest-Cost Way! 


the J|nternational 
HAND BOXER 


clases cantons with staples... 
fram, the outside, 


ten they ve giled 


Here’s the up-to-date method for paring carton- 
closing costs to a minimum. It brings you 
never-before speed. Stapling is faster and more 
economical than any other manual method of 
carton closure. 

It saves you storage space, too... and there’s no 
wasted set-up time. Filled cartons can be neatly 
stapled from the outside, and are immediately ready 
for shipment. Nor is strength sacrificed for speed, 
because International-stapled cartons are equally 
rigid whether empty or filled. They can’t “pop” open 
in humid weather, they discourage pilferage, and 


A 
ge” ht. 


Gold Cos“ 


eA 


meet all Rule 41 shipping requirements. Because the 
International Hand Boxer is practical, lightweight 
and portable, it can be taken to the carton. The 
International Hand Boxer is the only staple carton 
closing machine with separate built-in penetration 
and clinch control ... and designed for convenient 
one-hand operation. 

See your International Man soon for a cost-con- 
scious demonstration. If you have large volume 
operation, your International Man will recommend 
fully automatic models with capacities up to 1,000 
cartons per hour. 


White for Hand Borer Bulletin 


International ftaplers 


INTERNATIONAL STAPLE & MACHING. compan: | 


Originators of Carton Closing Staplers 


P. Oo. 


BOX 270 


e HERRIN, ILLINOIS 
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New Label Ideas 


for today’s dynamic packaging 
| 


Labels by Tomphins’ 


DE- LIGHT- FUL 


gel, Food. 


wb 


INGREDIENTS: Fic Sugar, Egg 
It, Leoven 


sterch, $e 


vening, Imitation 
12 oz. NET wT 
G COMPANY 


SEE THEM AT : GENERAL BAKING, COME 
OUR BOOTH 112 : 


P 
E 


CHICAGO 
INTERNATIONAL AMPHITHEATRE 
APRIL 13-17, 1959 


CHANGING TRENDS IN MERCHANDISING, PACKAGING 
TECHNIQUES, MATERIALS AND METHODS OF LABELING 
DEMAND NEW LABEL IDEAS. WHATEVER YOUR LABEL 
NEED OR PROBLEM OUR 31 YEARS OF LABEL EXPERIENCE 
AND CREATIVE DESIGN SERVICE, AT NO OBLIGATION, ARE 
AT YOUR SERVICE... 


TOM PKINS 


SL slob Srvvice 


pRtt AME PO wt A 


FRANKFORD AVE. AT ALLEGHENY AVE 


OFFICES IN ATLANTA « BOSTON ¢ HARTFORD « NEW YORK AGENTS IN PRINCIPAL CITIES 

















LOOK TO A-H 
FOR YOUR COMPLETE GLASS CONTAINER, 
METAL AND MOLDED CLOSURE NEEDS 


Regardless of what you pack, Anchor Hocking makes an Anchorglass* 
container in a style, size and color to most attractively, efficiently 
and economically package it. And regardless of how you pack it — 
hot or cold—with or without vacuum, sterilized or processed, there’s 
an Anchor" cap and Anchor sealing machine to completely satisfy 
your diverse and specialized requirements. 

Anchorglass containers and Anchor closures are manufactured 
under meticulous controls to provide you with uniform, high quality, 
dependable products. Contact an Anchor man now—you can depend 
upon his recommendations being well-considered, impartial and in 
your best interest. Anchor Hocking Glass Corporation, Lancaster, Ohio. 


ANCHOR HOCKING 


Duan Anchor Mon on your team 
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¢ Stimulates sales interest 
¢ Assures maximum product appeal 
« Greatly reduces packaging costs 


Comet Industries makes it easy for you to take 
advantage of the tremendous sales impact 
offered by Visual Packaging of your product. 
Visual packaging dramatizes your product — 
puts it out in the open for maximum sales 
appeal, and protects your product from dirt, 
dust and mishandling. 


The famous Comet line of packaging equipment 
offers units for all types of visual packaging. 
From plastic forming units to precision skin 
packaging and blister packaging equipment, 
you'll find that Comet Industries has a unit 
tailor made to assure you high speed, low cost 
visual packaging 


Investigate this proven modern method of pack- 
aging and merchandising. Our Engineers are 
always available to show you how Comet equip- 
ment can revolutionize your packaging opera- 


tion, either for consumer use or special indust- 


rial application. There is a Comet model avail- 
able to meet the most exacting requirements. 


Call or write. 


INDUSTRIES 





SHOW ’EM AND 
YOU SELL ’EM 


WITH... p 


High Spe 
powderec 
Output: | 


Meteor Automatic Single 
Table Vacuum Forming 
Machine - 

Automatic vacuum and drape 
forming machine utilizes skin 
packaging and blister forming in 
one easy operation. 


Quick-Pak 

Skin Packaging Machine 

Automatic skin packaging and slitting 

unit offers high production, lower cost 
packaging. Fabricates packages and slits 
to size 


: This tr 
Automatic ” 
Blister-Pak Machine 
Forms, fills, heat seals and 
trims package to size, offering 
high speed mass production of blister 
packages. 


BOOTHS 428 & 430 


9859 FRANKLIN AVENUE 
FRANKLIN PARK, ILLINOIS 
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Fully Automatic Tube Filling and Closing Machine 


LM Output: Up to 85 tubes per minute 








A Pe: al 
“ Fully Automatic Portion Pockaging Machine 
for filling powdered and granular products into fietbog: 
4 : . TF 22 Output: Up to 130 packages per minute 
‘ : . 
{ —_a 


High Speed Flatbag Filling and Closing Machine for filling 
powdered and granular products into pre-formed flatbags. 
Output: Up to 200 packages per minute. 











Over 50 years’ experience in the Field for 
the Production of Packaging Machinery 








Fully Automatic High Speed Cartoning Machine 
for tubes, bottles, etc. 
Output: Up to 200 packages per minute 










This trade mark stands for quality and efficiency 


iwi) INDUSTRIE-WERKE KARLSRUHE Aktiengesellschaft-KARLSRUHE-Germany 









Correspondent's office: H. J. Jensen - 350 Broadway, New York 13,N. Y. 









Why did The 


Carborundum Co. 





pack their 


| Scouring Sponges ee HANDEL g 







| TRADE MARK 


| in Food Board? 

















The Carborundum Co. makes no claim 
about the palatability of their scouring sponges 

yet they are packaged in Crossett Bleached 
Food Board. 


In this case, Lawless Folding Box of 
Tonawanda, N.Y. selected our stock because its 
greater strength permitted use of lower caliper 





Why? for weight and space saving and because of its : a 
i superior bending properties and its white, 4 ing 
While Crossett board has all of the neces- bright two-side printing surface. ] a 
sary requisites for a top grade food container, How sure are you that you are packaging oe 
it offers plus features that make it highly nothing that Crossett Food Board can do 
useful for broader applications. better? 











CROSSETT 
A DIVISION OF 


-PAPER MILLS AI 
THE CROSSETT COMPANY A = 


; ust 
GENERAI 
SALES OFFICES BALTIMORE OFFICE CHICAGO OFFICE NEW YORK OFFICE DALLAS OFFICE CINCINNATI 140 
CROSSETT a” — D. W. Schwier, L.J. Walker J W Taylor, G. R. Mattison a E. Manner R. J. Lantry, J. |. Allea 
414 St. Paul Street 300 West Washington 10 E. 40th Street 3409 Oak Lawn Ave. 3732 Lovell ° ve. 
ARKANSAS 
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USEFUL 
CONCISE 
NON-TECHNICAL 


valuable information for profit-minded 


4 ALSO 
AVAILABLE . . 


“FACTS ON GASES USED FOR FOOD PROD- 
UCTS” covers in detail the aspects of process- 
ing, preserving and packaging food products 
and how the use of the proper compressed gas 
improves product appearance and shelf life. 


R REDUCTION 
-OMPANY, INC. 
ustomer Service Packaging Laboratory 
400 East Washington Avenue 
Madison 10, Wisconsin 





packagers 


"OU 


Just out — Air Reduction’s helpful new brochure, “NEW 
OPPORTUNITIES FOR MORE PROFITABLE PAC ‘A. 
AGING,” explains how AIR REDUCTION represen 

— both in the field and in the laboratory v 

packaging and processing problems involving the 
compressed gases. It shows how both pr sent and pr 

tive users of “push-button” 

Air Reduction’s extensive experience 11 

The brochure also covers other applicatior 

gases such as blanketing, purging, qui 

hydrogenation and carbonation. 

If you package or process a product — send 

free copy! 


AIR REDUCTION COMPANY, INCORPORATED 
CUSTOMER SERVICE PACKAGING LABORATORY 


1400 East a Avenue, Madison 10. Wis 
Piecse send 
NEW OPPOR 
FACTS ON 





COLTON int'or rutine cquipmey 


AEROSOL 


LINE 


e Liquid and Paste Product Fillers 
e Rotary Vacuum Purge Crimpers 
e Rotary Gassers and Shakers oO 


e Rotary Testers 
i No. 1651 SINGLE STATION 
me. 1701 Rotany °° “wary Presewo Filters PRESSURE FILLER HEAD, base- No. 1301 AIR OPERA 
No. 1651 ROTARY PRES- TESTER; 4 to 16 stations. For e Straight line Units, automatic mounted. Available with 1 to 3 CRIMPER. For limited 
SURE FILLER; 4 to 16 stations nitrogen and carbon dioxide and semi-automatic stations of any desired type or duction. 10 to 15 cans 
Can sizes 3 oz. to 16 oz. 60 to gassed containers. Automatic ‘ combination—filler, crimper, min. Adjustable to can sq 
200 fills per min. All propeilants reject. e Laboratory Units gasser, etc. 3 oz. to 16 oz. 


Colton-Alpha Offers Newest Aerosol Engineering, Highest Performance. 
Complete Line from High-Speed Automatics to Hand Operation 


NOW! 
Attachment 
for 
Change-over 
to Plastic 


Tubes 








No. 172 PLASTIC TUBE 
No. 175 TUBE FILLER and No. 180 TUBE FILLER and FILLER; HEAT SEALER and No. 130 HAND OPERATE 
CLOSER; Liquid and Paste; CLOSER; Liquid and Paste; EJECTOR; Liquids, Creams, TUBE FILLER. For ointme 
Single and Twin. Up to 85 tubes Single, Twin, Quad. Up to 150 Pastes; Single and Twin. Up to creams, pastes. Up to 30 
per minute tubes per minute 100 tubes per minute. per minute. 


These Representative Units Indicate Completeness of Colton Line 
Filling Everything from Liquids to Heavy, Abrasive Pastes 


1! 


ai 


tone: : 


Lies 
>» 
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No. 117, 119 SIN- 
No. 104, 106, 108, 112 GLE and TWIN 
MULTIPLE BOTTLE FILLERS, LIQUID FILLER, ROTARY INDEXING UNIT 
Bench Type, 4 to 12 Nozzle No. 124, 126, 128, 132 Bench Type. Up to for single bottle filling with Colton No. 106 MULTIPLE BOTTLE PF 
Up to 480 fills per min., 4 fl MULTIPLE BOTTLE FILLERS, 80 fills per min., 8 fl Little Giant Liquid Fillers. Optional. with Plunging Nozzles and % 
oz. max. Can be equipped 4 to 12 Nozzles. Up to 480 oz. max. Extreme Automatic Conveyor for Jars, & 
with conveyor and stand fills per min., 4 fl. oz. max accuracy. Glass or Plastic Bottles. 





Write for Complete Catalog of Drug, Chemical and Filling Equipment. 


ARTHUR COLTON COMPANY 


DIVISION SNYDER CORPORATION ° 3400 E. Lafayette . Detroit 7, Michigan 


Plant No. 2—1030 McDougall, Detroit +* Plant No. 3—Mancelona, Mich. 
EXPORT OFFICE—13 E. 40th St., New York City 


Sales and Service Engineers Coast-to-Coast + Offices in Principal Cities Throughout the World 














HINDE & DAUCH pesca «my PULP AND PAPER COMPANY 
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ON THE COVER. 


M 
the 
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Package 
Laboratory 


Published Quarterly by Hinde 
& Dauch Division of West Vir- 
ginia Pulp and Paper Company, 
Sandusky, Ohio 

FACTORIES IN: Baltimore 
Buffalo * Chicago « Cleveland 
Detroit * Eaton, Ohio ¢ Gas 
tonia, N.C. ¢ Gloucester City, 
N.J. © Hoboken, N.J. © Kansas 
City, Kans. * Meriden, Conn 
Richmond, Va. * Sandusky, Ohio 
St. Louis * Watertown, Mass. 


CIRCULATION 29,758 


King Size 
SAVINGS | 


Arizona onion packer saves an average of 18c per y 


with new M/R corrugated bo 


Produce packers find it pays tog) 
in new M/R corrugated boxes-t 
wax-impregnated boxes that sJ 
strong and firm after top-icing) 
hydro-cooling. 

Latest example of M/R econw 
comes from the Royal Packing Cq# 
pany, Phoenix, Arizona. A recé 
onion shipment to commission age 
in Milwaukee (1800 miles awy 
demonstrated these important M@ 
advantages: 
Lower purchase price: Royal paid 
average of five cents less for 
boxes than they normally spend! 
wooden crates. 

Reduced labor costs: Four fewer | 
ployees to pack M/R boxes than to’7 
crates—a saving of four cents perw | 
M/R boxes set up quickly, han} 
easily, need no liners, lids or lak¥ 
Lower shipping costs: M/R boxes: 
lighter, cost seven and one-half ce 
each less to ship. And M/R-bo 
onions need no carload top-icing 
rail shipment—a cost reduction of 
and one-half cents per box. 

Better merchandising: Royal's “ki 
Size” brand was printed on all ff 
panels of every M/R box for promiz 
identification. 

Greater flexibility: Royal fount) 
easier to fill orders using multiple} 
four dozen and five dozen bunches 
onions (in M/R boxes) than WJ 
multiples of eight dozen (in cralé 
This smaller size minimizes the née 
sity for case-splitting by commis 
agents. 

Final proof of M/R superiority @ 
when the onions arrived in Milwaul 
Moisture-resistant M/R boxes ® 
still firm and strong; onions ¥ 
fresh and clean between layers o 
on the seventh day in transi 


Royal ‘‘King Size’’ onions move to 
point after a cold water bath in t 
machine. M/R corrugated box (w 
pounds, three ounces) holds fiftee! 
onions (four dozen bunches) and 28 p: inds0§ 











atl 


spend 


oyal employee puts a shovelful of ice in the M/R box; next, ed boxes of onior 


ri s are moved to railroad car on roller conveyor 
r fewer: . fe " ( bunches of onions and a final la f ice. Second worker nits 


stacked five high a scar stand straight and firm dur 
it. No liners or labels are needed with M/R 1 shir t. Becauss 4 us ed insulates better than wood, 
hazards of splintering and cracking are eliminated. Royal no top-icing is ne for t t i 

Dle to pack 1,000 dozen bunches of onior in M/R boxes every 


compared with 800 doz. bunches packed in wooden crates 


e-half ce 


Ureen 
= Onions 


bunche 
than W 
in crate 
the nee 
ommiss 


iority cé 





Printing sels 
what the shygper ships 














Clean, sharp printing makes 
traveling billboards of H&D 
corrugated boxes. Brand names get 
attention, merchandise moves faster. 
Is your shipping box making 

a colorful impression? 

Better see H&D. 


- HINDE & DAUCH 


Division of West Virginia Pulp and Paper Company 








AUTHORITY ON PACKAGING * SANDUSKY, OHIO 
15 FACTORIES * 42 SALES OFFICES 











goes customer shopping 
in a Cellu-craft suit 





In the highly competitive soap field, it no longer suffices for a package to say “pick me up.” Lever 
Bros. demands packaging that goes to market and picks customers up. 

\ oL-} ‘ ) ’ . . . 
Working as an integrated team, Lever Bros. and Cellu-Craft’s design and production staff created 
this aggressive package for pink Swan soap. Today Swan’s multi-pack cellophane overwrap is picking 
istomers up in record numbers for retailers coast to coast. 


\4 


e’re so proud of this creative packaging accomplishment, we'd like to send you with our compliments 
r bars of new pink Swan soap dressed up to go customer shopping. Phone or write Cellu-Craft. 


CELLU-cRAFT 


PRODUCTS CORPORATION 
Designers, Color Printers and Converters of Flerible Packaging Materials 
General Offices & Plant: 1401 4th AVE., NEW HYDE PARK, N.Y., PRIMROSE 5-8000 9 Sales Offices in principal cities 
RINTED CELLOPHANE - POLYETHYLENE - PLIOFILM - FOIL - ACETATE - GLASSINE - in ROLLS - SHEETS - BAGS - POUCHES - ENVELOPES 























Packaging Problem? 


Use your NEW Encyclopedia Issue! 


It's a fact-crammed workbook 


for day-to-day problem solving. 


EXAMPLE: How to plan your package? 


1. 


. Check the “Free 


See section “Developing the Package” for sound 
approaches to the many-faceted problem. 


Next, consult the Advertisers’ Index on the first 
page of this section for advertising of packaging 
consultants, contract packagers and materials 
suppliers. 

Then turn to Buyers’ Directory for state-by-state 
listings of: packaging designers, contract pack- 
agers, engineering consultants, custom embossers 
and laminators, paper lithographers, independent 
research and testing laboratories, and sampl 
and package distributors. 


Product Literature” section, 


select all possible helpful publications and send 
for them with enclosed postage-free cards. 


EXAMPLE: How to improve packaging line 


efficiency? 
Read the section “Equipment for the Packaging 
Line” for a complete picture of the factors in 
volved 


2. Then turn to the Advertisers’ Index on the first 


page of this section and select ads whose con- 
tents bear on your problem. 


3. Get further information in the Buyers’ Directory: 


1. 


names and addresses of engineering consultants. 
machinery manufacturers and service organiza- 
tions. 

Check the “Free Product Literature” section. 
select all possible helpful publications and send 
for them with enclosed postage-free cards. 


EXAMPLE: Which packaging papers to use? 


l. 


2. Then check the Advertisers 


Read section “Papers for Packaging” for all the 
fundamentals. 
Index—on the first 
page of the section—for adjoining ads on basic 
papers, coated papers, bacheondl fancy papers, 
coatings, etc. 


3. Secure additional names and addresses of sup- 


f. 


pliers from Buyers’ Directory rosters. 


Check the “Free Product Literature” section, 
select all possible helpful publications and send 
for them with enclosed postage-free cards. 


EXAMPLE: Where and how to use aerosols? 


l. 


Get detailed application information in the 
“Aerosols, Valves and Propellents” section. 


2. Then, for ads by aerosol component suppliers. 


see the Advertisers’ Index on the section’s first 
page. 


3. Next, examine the Buyers’ Directory for names 


4. Check the “Free 


and addresses of ~~ of aerosol containers 
propellents, valves, loading machines, etc. 


Product Literature” section 
select all possible helpful publications and send 
for them with enclosed postage-free cards. 








The Encyclopedia is expressly designed 
to help you solve your problems. Reach 
for it next time you need help and see 
how valuable it can really be! 





MODERN PACKAGING ENCYCLOPEDIA ISSUE 


... for fast, accurate answers to packaging problenis 
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| AD HESIVES 


hen Machine Speed, Handling Ease, Quick 
etting, Production Economies are Important 


MOGRIP hot melt adhesives can give you closer con- 
costs and bond quality than you’ve ever had before! 
ny of six different THERMOGRIP applicators each 
ete “packaged” adhesive system — you can get 


duction from present equipment or equipment of 


gn. And quick-setting bonds improve the product 
Kaging or converting machine. 
se Of THERMOGRIP Adhesives, new carton gluing ma- 
ten feet shorter. A converter combines multiple 
better register and appearance, cuts out a sep- 
tly operation. Package users are closing cartons of 
nd surfaces fast and neatly. In many installations 
n rates are up 50% or more, 


THERMOGRIP Adhesives and applicators will give you the 
most up-to-date bonding method available. Glues standard 
or hard-to-stick materials such as poly, foils, waxed surfaces 
porous materials, special papers 

Tell us the materials you’re gluing and describe your 
equipment. We shall be glad to suggest how THERMOGRIP 
Adhesives can help you. United Shoe Machinery Corpora- 
tion, 140 Federal Street, Boston, Mass., LIberty 2-9100 














GETTING WHAT YOU NEED? 
...NEED WHAT YOU'RE GETTING ? 


The answer is yes, if your containers 


bear the stamp of 
Inland Container Corporation. 


Inland’s experience and facilities help our customers 
avoid both the dangers of marginal packaging and the 
expense of unnecessary “extras.” 

Our engineers and technical men can dramatically 
demonstrate and prove what the minimum packaging 
specifications for any product should be . . . how much 
protection would be sacrificed by “cutting the corners.” 

They also help our customers determine whether or 
not certain “extras” are worth what they cost. For 


"200 LB TEST 


aeere 


275 LB. TEST 





OED Sa hi TN Oe AN A NT RENE US rpe 


example, an Inland customer recently became inter- 
ested in waterproofing his containers because of reports 
that some of them were being exposed to rain and 
moisture. An Inland survey revealed that very few of 
his containers were being exposed, and even those were 
affording adequate protection to the product. There- 
fore, even the least expensive type of waterproofing 
would not have been justified. 

Just how good should your corrugated containers be ? 
It pays to get the right answer from your Inland Pack- 
age Engineer. Call him for every corrugated require- 
ment. He is a specialist in his field. 

Inland personnel and facilities are devoted exclusively 
to making quality corrugated shipping containers. 


Tuloud Bows ruild Good Will ... 


INLAND CONTAINER CORPORATION 


MILLS: Macon. Georgia; Rome, Georgia. 


PLANTS AND SALES OFFICES: Indianapolis, Indiana; Middletown, Ohio; Milwaukee, Wisconsin; Evansville, Indiana; 
Detroit, Michigan; Macon, Georgia; Erie, Pennsylvania; Ashtabula, Ohio; Orlando, Florida; Rome, Georgia; 


Biglerville, Pennsylvania; Chicago, Illinois; Dallas, Texas; Louisville, Kentucky. 


OTHER SALES OFFICES IN PRINCIPAL CITIES 
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| @ Shown is the Constanta Tea 
Bag with its exclusive two 
compartments and the enve - 
lope in which it is inserted. 
Both the tea bag and enve- 
lopeare made by Teepack’s 
"Constanta”Tea Bag Machine. 
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TEABAG 
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BECAUSE- 


CONSTANTA TEA BAGS are made of non-heatsealing, triple-folded 


filter paper that allows the extraction of all the tea's flavor. 

CONSTANTA TEA BAGS are attached to strings that can't come loose 
because they're anchored by one staple through many filter paper layers. 
CONSTANTA TEA BAGS divide the tea into two compartments. Boiling 
water flows through as well as around this amazing new tea bag... gets to the 
tea leaves faster, gives tea a finer, fuller flavor! 

CONSTANTA TEA BAGS are inserted into individual paper envelopes. 


Each bag is fully protected and strings can't get tangled up. 








s us at 


|} onstrcemes| TEEPACK 


-IALMASCHINEN G.M.B.H. DUSSELDORF-BUDERICH/GERMANY 


MAKERS OF THE "CONSTANTA" TEA BAG MACHINE 
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NON-SHOCK 


FOR SINGLE TIER LOADING 


ya 


46 OZ. AND NO. 10 CANS 


— 


AND OTHER CAN SIZES 


me 


FOOD MACHINERY 
AND CHEMICAL 
CORPORATION ® 


” wire tas COST CUTTING 
CAN 


CASER 


Because of its smaller flaps, the 
end-opening shipping case is 
easier to feed and quicker to 
position for a higher continuous 
operating speed, and is less 
fatiguing for the operator. 


END-OPEN CASER 


With end-opening shipping cases 
showing a savings of about 15% 
in fibre alone, no wonder packers 
using single tier patterns have 
welcomed FMC’s development of 
this continuous, high speed, auto- 
matic caser. Employing many of 
the key design and construction 
features of the FMC Model 3 
Caser for top-opening cases, this 
new machine easily handles 1200 
cases per hour or more, limited 
anly by the speed of the operator. 
Cans enter the machine upright, 
eliminating rolling can impact. As 


Putting 


/deas 


a result, there is no tearing of 
labels or scratching of lithogra- 
phy; no body dents or split seams. 
Although used largely for the 
more common can sizes cased in 
single tiers (46 oz. and No. 10 
cans), the FMC Non-Shock End- 
Open Caser may also be built for 
single tier packs of smaller size 
cans. This machine is a truly re- 
markable achievement in the field 
of automatic casing equipment. 
Write today for complete infor- 
mation, or call your nearest FMC 
representative. 


to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 


Canning Machinery Division 


General Sales Offices: 
WESTERN: SAN JOSE, CALIF. + EASTERN: HOOPESTON, ILL. 
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Lister 


nskin hat had its day—every youngster in America had to have 
\ that it has cooled off 
entory hurts too! 


f,an inventory problem can hurt. A large 


With the KIMBALL Roto 
System you can slash your label inventory and run the 


g preprinted labels is expensive. 

Labe ling 

imber and kind of labels you require—imprinting variable 

ition whenever changes occur. This way you’re never caught 

huge supply of obsolete labels and—Mister... 
tory problem, too! 


(E ROTO KIMCO 


| Roto Kimco imprints on all types of 
abe! stock —heai-seal, pressure-sensitive 

ngummed, as well as heavy board—from 

es of copy 


you don’t have a 


ONSKIN 





“YOU havean INVENTORY PROBLEM! 
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COONSKIN HATS 








Dept. ™ 
A. KIMBALL COMPANY, REWE ST., BKLYN. 11, N. Y. 
Product Identification and Integrated Data Proc 
Offices in Principal Cities in U.S.A. and Canada 
A. KIMBALL, LTD., 85 Advance Road, Toronto 18, Canada 


Please send literature 
FREE demonstration 


essing Specialists 


Please arrange 
Name as - esate tienen 


Company. = sininiiingntaasnittaapcaiaiali 





































Continuous Automatic Ss 
Carton Filler and Sealer “ ~~ 


Widely used with tremendous economy for packaging 
granular products—rice, peas, whole spices, pet foods— 

also powders, bagged products, macaroni and spaghetti as 
well as manual feeding of solid objects, long goods, and for 
sealing with the new thermostick adhesives used in frozen food packaging. 
Measure by volume, net weigher or auger feed. 

Three dimension carton size adjustment in less than 30 minutes. 

Speed easily adjustable from 40 to 80 cartons per minute. 

Five standard models, special models and a wide selection of optional features. 
Send for literature or tell us what you need. 

















Hot Melt Glu-Pac 








Pr 


yy 
TUC-PAC Loading & 
Cartoning Machine 


For cartoning bags or solid objects 
such as powdered milk, bar soap, candy 
cigarettes, ice cream bars, candies, etc. 


—F 
to +160° 













Attendants put contents for one carton f 

in each conveyor pocket. TUC-PAC or 
automatically forms and fills the deep freeze 
carton, tucks (or glues) the flaps and 

delivers a completed carton. pack 


Speed adjustment from zero to 70 
cartons per minute. 
Furnished for straight, TUC reverse Fibre tearing adhesion Seals TIGHT 
or glue end cartons. —" ‘ 
Fixed carton sizes ranging from %o" Hot glue seal eliminates overwrapping 
to 1%,” high; 1” to 415” wide, 21%” 
to 7's” long. Automatically sets up, inserts and adhesion that eliminates overwrapping. 
Many optional features — Send for seals with hot glue. When insert is not in place no carton 
literature or tell us your requirements. Provides a tight seal of fibre tearing is formed. 
Inserting failure stops machine. 
Removable Glue Applicators. 


Send for literature or 12-foot compression conveyor with % HP 


compressor. 
tell us what you need Overload protected drive—all ball 


bearing equipped. 

FIXED Carton Sizes: % x 2 x 4% ‘0 
2% x 8% x 9%. Fully adjustable mechiné 
with 20 to 30 minute carton chanre 
available. Literature on request. 
















/ 








CLYBOURN MACHINE CORPORATION 
6479 N. Avondale Ave., Chicago 31, Ill. 
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Youngstown 
tin plate 


will help feed 


the families 
of her day 


Automized, round-the- 
clock canning of foodstuffs 
in her day will feed more 
families than the world has 
ever known. Youngstown, 
today, is anticipating to- 
morrow’s need for tin plate 
—in increasing quantity 
and quality. Continuing 
advancements in facilities, 
the result of tin plate re- 
search, make certain that 
millions of families in her 
day will enjoy the finest of 
food... packaged in Youngs- 


town tin plate. 


YOUNGSTOWN 


SHEET AND TUBE COMPANY 


Manufacturers of Carbon, Alloy and Yoloy Steel 


Youngstown, Ohio 


~% 
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FROM ROLL TO PACKAGE your profit | icty)y 


e is vastly improved with finishing ro 7 
equipment designed to your requireme its § 

eo , 
by My 


at the AMA PACKAGING EXPOSITION 


... watch the ; 
TYPE G CUTTER-Pi; 
in action--demonst 
ing fast, econon 
registration and , 
eral purpose sheet 






learn how Clark- Aik ¥ 
new line of LIFT TABLES e777 
materials handling anywher 
the shop—and for the first | 
see the all new AIR TABLE—} 
cal of the many Clark-A 
innovations in finishing 
machinery — engineered 


i. { 
a 4 . 
go &§ 


fast, efficient pile remo 
transfer and packaging 











In 


Pp: 


you'll recognize the possibili 
for greater production afforded 
the improved Clark-Aiken STUB ARK: 
that speeds roll changeovers and | 
labor costs. 





.. youll see demenstra 
on one of Clark-Aik 
many models of cus’ 
built ROLL STANDS, ( ’ 
fined, more effective ! 
ing system for fast, pos 
cutter feeding from rol 








you'll discover how when you visit BOOTH 853 at the AMA PACKAGING EXPOSITION | 
Chicago's International Amphitheatre, APRIL 13TH through 17TH... and see for your 


el lark CON COMPANY, Lee, Massachusetts 
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Fine Equipment for the Packaging Industry 


Bartelt makes a complete automatic packaging line 

. which can be purchased complete . . . or in 
individual components for specific operations. The 
automatic line can produce a variety of pouches 
including fin seal, gusseted bottom, or multiple com- 
partment to mention a few . . . also cartons that can 
vary widely in size and set to contain from one to 





FILLER 


The Bartelt 
Fillerisa 
device for 
accurately 
measuring 
and dispens- 
ing o prede- 
termined 
volume of 
powder, 
granulated 
solids, vis- 
cous materi- 
als, semi- 





CHECK WEIGHER —— or 
Bartelt Electronic Checkweigher can accurately clas- ee 
sify by weight up to 180 packages a minute, to . 


tolerances to ‘4s of an ounce. A Polyester Film Belt 
smoothly moves packages of a variety of sizes, 
shapes, and weights in constant motion through the 
weighing operation. 









four pouches each. Individual units as described 
below are available for specific operations. Bartelt 
packaging equipment is built to machine tool pre- 
cision of the finest materials. Let us help you with 
your packaging problems. Write today for our latest 
literature. 





AUTOMATIC 
STAND FILLER 


The Bartelt Automatic 
Stand Filler is complete 
with infeed and exit 
conveyor. Can be 
equipped with Bartelt 
or Volumetric fillers. 
Compression or “‘bot- 
tom-up"™ fill unit op- 
tional. Handles cans, 
bottles or cartons and 
can be set up to fill one, 
two or four containers 
Per filling cycle. 





















LL FUTUIIBIOTT enanaanine co. 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 
New York Office, 310 Lexington Ave. 
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SEE US IN BOOTH 675 
NATIONAL PACKAGING EXPOSITION 
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looks fresh... 






feels fresh... 






















... And it stays Fresh wher 





Other new Ludlow Plastics include: 


PROPLENE* A clear, strong packaging film ma 
é from polypropylene resin. Good printability, excep 
tional shelf life and oil resistance. Performs well 11 
variety of packaging machines. Can be boiled, 
sterilized or autoclaved. 

CAPLENE* An exceptionally strong high gloss 
packaging film made from nylon-6. Heat sealable 
printable. Excellent resistance to greases, oils and 
odor penetration. Can be boiled, sterilized or 
autoclaved. 

METAFOAM* A flexible, textured sheeting mat] 
from foamed polyolefin. Tests show excellent 
thermoformability, insulation values, heat sea! abil” 
and abrasion resistance. 








See Ludlow’s complete line of packaging materials at BootH 626, AMA National Packaging Exposition, Chicago—-Apri 15° 

















is fresh! 


er | it’s Protected with Ludlow METAPLENE* 


Transparent wrapping can be a boon to any edible product — but only if it keeps the 
product tasting as good as it looks. Ludlow’s METAPLENE keeps moisture in place 
to preserve both flavor and freshness. But that’s only part of the story. METAPLENE 







m mat —Ludlow’s new medium density polyethylene film—has excellent machineability 
exce| and good printability. It has greater shelf life than cellophane — yet it costs less! And 
‘ n it’s unequalled for gloss and clarity. 







See for yourself what METAPLENE can do for your products. Send today for samples 
and technical data on METAPLENE and other new plastic films and foams by Ludlow. 
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*Trademark applied for by Ludlow Papers, Inc. 


LUDLOW PLASTICS 


NEEDHAM HEIGHTS 94, MASSACHUSETTS 
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Ludlow Plastics is a division of LUDLOW PAPERS, INC., manufacturers of fine papers, 
gummed label papers, gummed tapes, building papers and packaging papers. Ludlow Papers, Inc., 
is a subsidiary of Ludlow Manufacturing & Sales Company, manufacturers of jute and jute products, 
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<\f CLOSURE IDEA BULLETIN | 


} 


For Users of Fibreboard Boxes 





Box components--liners and corrugated media-- 
een ==S aaa are all fastened together with the positive 

clinch provided by wire stitching... 

clinches all flaps, too...especially 


important for boxes with wax, lacquer, or 
other special finishes. 





600 full overlap boxes per shift are easily 
loaded and closed by one man with the 
TES \\ HOHT Silverstitcher...can just as easily 
=, rib OM |] and effectively close 5-panel folders, and 
telescope boxes. W1-4 gives full details. 





Free booklet, "A Guide To Better Closures" 
.¢.an impartial report on glue, tape, 
; staple and wire stitching closure methods 
SES ...points the way toward greater savings, 
— superior product protection...send for 
your free copy today. 





Color comes to wire stitching...increases 
sales appeal of package. Acme Steel 
Colorstitch Stitching Wire is chip resistant 
...available in a choice of 10 standard 
colors...normally available in 10 lb. 
coils...25 and 50 1b. coils available 

on special order. Colorstitch size available 
from stock is .103" x .020"...other sizes 

on order. AD-152 gives complete information. 





Your Acme Idea Man is thoroughly trained 

in fibreboard box closure. His know-how is 
backed by the 75 years Acme Steel has helped 
industry solve closure problems. Write 
Dept. MDW-49, Acme Steel Products Division, 
Acme Steel Company, Chicago 27, Illinois, for information on the 
complete line of Acme Steel box, book and metal stitchers. 








ACME 
STEEL 





WIRE STITCHING 
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Central Fibre Gives Overnight Service 
To Mid-American Manufacturing Centers 


PS 
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Help Reduce Your Packaging Inventory Expense 


Central Fibre’s fast dependable deliveries — overnight to 
mid-American manufacturing centers—is bringing plus profits 
to many firms. Packaging inventory expense is being reduced, 
handling and storage costs are being cut. Let the Central 
Fibre representative show you how Central Fibre plus service 
can mean plus profits for you. 


CENTRAL FIBRE SERVES AMERICA FROM 22 CONVENIENT CITIES 


Paperboard and Specialties ¢ Assembled Partitions e Corrugated Shipping 
Containers @ Folding Cartons and Set-Up Boxes @ Egg Packing Materials @ 
Poultry House Supplies e Mapes Molded Pulp Products 


More Than $0 Years of Cantunuous Seruice and Progress 


CENTRAL FIBRE PRODUCTS COMPANY 
Ge end ( Wr Luincy, kiwis 

















NOW BOTH ARE AVAILABLE IN |! 
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NEW SHRINKABLE ORIENTED PVC FILM 


Check the features of this new Reynolon film against 
your packaging requirements. It is crystal clear. It is 
shrinkable—provides a skin tight package. It has high 
tensile strength, offers low temperature flexibility, has 
good shelf life. It is printable and sealable by heat, by 
solvents or by adhesives. It can be metalized. It is easily 
laminated to paper, chipboard and other materials. 
New Reynolon oriented PVC film is also economical. It 
offers an ideal solution to better, less costly packaging of 


a wide variety of items. 


IMPROVED WATER SOLUBLE PVA FILM 


Recent advancements in packaging machinery make 
Reynolon water soluble film faster and easier to handle, 
more economical to use. This film is completely soluble in 
water—is fully transparent, heat sealable, strong, gas 
impermeable. It is ideally suited for packaging of deter- 
gents, fertilizers, toilet cleansers, household or industrial 
dyes, whiting agents, bleaches or other products. 
Reynolon water soluble films are individually formulated 
to the exacting requirements of each specific application. 


For details and technical assistance on the above 
films and on other Reynolon films, contact the 
Reynolon Plastic Specialist in the Reynolds office 
in New York, Camden, Detroit, Chicago, St. Louis 
or Los Angeles. Or write Plastics Division, Reynolds 
Metals Company, Richmond 18, Virginia. 


REYNOLOM 


PLASTICS DIVISION 
REYNOLDS METALS COMPANY 
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RETURN 


In your plant, your product gets all the best of it... you control the materials and methods, the care 


and inspection that make it right. Beyond the point of packaging, you lose this control. From that point 
on, your product will have the safety and handling efficiency its package permits—and no more. In the 
market place, your product will have the sales appeal its package communicates—and no more. Your 


best control over what happens beyond the point of packaging is in your choice of packaging supplier 


CONTAINER CORPORATION OF AMERICA (cca) 38 SOUTH DEARBORN STREET, CHICAGO 3, ILLINO!5 
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You can wrap and seal with the material of your 
choice — for the preservation you need and sales 
turn-over you expect, with a Campbell Wrapper. 
(1) It hermetically heat seals (including for gas 
flush) films and foils. (2) It heat seals other mate- 
rials... including waxed papers. (3) It glues and/or 
crimp seals still other materials. Only the Campbell 
Wrapper does all three! In addition, you benefit from 
increased production because it automatically wraps 
single or multiple product packs—in rows, on edge, 
or stacked, at speeds up to 300 units per minute! 


UU 

UU 

AN UN 
ow versatile the 















HUDSON- 
SHARP 


Campbell Wrapper really is? 











WRAPS WITH KRAFTS, 
WAX PAPERS, FOILS, 
POLYETHYLENE, 
OTHER PLASTIC 


GLASSINES, 

CELLOPHANE, 

PLIOFILM AND 

| Hard or soft — crisp, brittle or fragile . . FILMS 

' Whatever your product’s consistency, it can 
be packaged on a Campbell Wrapper, without 
crush or breakage! Shape makes little differ- 
ence either, for this machine wraps products 
that are square, oblong, round, oval, cylindrical, 
flat or irregular in shape. Campbell wrappers 








a] plies; Hardware parts; Textiles; Paper Prod- special skills are required. You effect impor 
ucts and 1001 varied items. tant material savings, too, for this wrapper 

uses Only the minimum necessary to cover 
the product and seals without costly oversize 
seam laps. Trays and stiffeners are not re 
quired unless desired for the package rigidity 
some products demand. All in all, there’s less 
waste and fewer returns with products pack 
aged on the Campbell Wrapper. 
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package a vast variety of products such as:— 
Crackers, Cookies and other bakery items; 
Candies and Ice Cream; Cheese, Bacon, Franks 
and Table-Ready Meats; Pharmaccutical sup- 


Putting !deas to Work 


7 W FOOD MACHINERY AND CHEMICAL CORPORATION 
é FMC Packaging Machinery Division 


Hudson-Sharp Machine Company AMA 
1201 MAIN STREET, GREEN BAY, WISCONSIN 


Labor costs decrease with the Campbell Wrap 
per as in many cases it reduces help by 7 or 
8 persons! Very often, one person to feed and 
one to pack is all that is necessary and no 















BOOTH 806-14 
PACKAGING EXPOSITION 


Tele-Sonic 
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YOUR 
BAG-PACKAGING | 
PRODUCTION! © 


Thousands of Tele-Sonic instal- 

lations in over 80 different in- 

dustries are providing fast 

product bagging in all kinds 

of bag materials — Polyethy- 

lene, Cellophane, Kraft, Cryo- 

vac, Mylar, Poly-Cello-Mylar- 

Foil Combinations, Glassine, 3 
ween | PHONO-RECORD BAGGE 
Illustrated in this ad are just a 

few of the machines engineered 


FREE-FLOW BAGGER 


to accommodate the product 


SAMPLES > 
AND BAGS | 
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and bag requirements of cus- = 
in f 
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FREE PLANT BULB BAGGH 


ENGINEERING 
REPORT 


. Tele-Sonic 


packaging corporation 





208 West 27th St., New York 1, N. Y. 
CHelsea 3-7267 
Chicago: 5333 North Lincoln Avenue, 
LOng Beach 1-7968 


CHEWING GUM BAGG! 


MODERN PACKAC ‘NG 








The Cellu-Craft Products Corporation of New Hyde Park, N 
to meet the requirements of Cellu-Craft'’s national customer 


on tt 


recently installed their 


1 quality, flex 


Flexographic?...Gravure?...This Filmprinter is both! 


For the first time, Kidder has coupled flexographic 
ind gravure printing in a specially designed film- 
printer for cellophane and polyethylene. This pro- 

des an intermediate, moderately priced step be- 
veen flexographic and gravure printing. 

When a Kidder Press goes into action for you it 
ll be set up and checked by Kidder Performance 
ngineers, who will also show your pressmen how to 
ep operation at top efficiency .. . Kidder brings 
u this expert service on a continuing basis, year 
ter year. 

Contact Kidder Press Company, Inc., Dover, 

H. Eastern Sales Office: Empire State Bldg., 





New 
Washington 


York 1, N. Y. Mid-West 
Bldg., Madison 3, 


Representative: 


Sales Oflice: 400 
Wisconsin. West 
Machinery 
Washington Blvd., Los 


Coast Bojanower 
Service Corp., 5270 E. 


Angeles 22, Calif. 





Make Good Impressions Faster with 


Kia 


Flexoprinter,® Letterpress, and Gravure Presses, Slitters and Rewinders 
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See Us At Booths 806 and 814—AMA Packaging Exposition. 


puts automation into packaging 
to meet precise quality requirements 


C TOKESWRAP 






Forms, fills, heat seals and, if desired, LB | 
codes pac kages of powders, granules, — 
o 


2 + = 7s 
liquids or semi-liquids—foods, candies, vier, i % 4 } 
drugs, chemicals or small metal parts " a 

| 


in printed or unprinted film of almost % theme a 
any type taken from roll stock .. . all 7 (ae i ‘e 
automatically. Models available to 
produce either pillow type or 4-seal 
packages. Automatic taggers are offered 
for tea bag operations. Rate: from 40 up | 
to 140 packages per minute / 
Capacity: up to 1): lbs. Maximum ( 
Package Size: 54” wide x 12%” long. 


k 
Automatic Feeds volumetric, counting, | —__ 
4 


net weight, auger or liquid. 





neverstop 
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Fills granules, powders or pastes by 
four methods as required: cam 
controlled auger, pressure packing, 
gross weight, or combination auger- 
vacuum. Handles a wide variety of 
container types—cans, boxes, jars, 
envelopes or bags—and net weights 


from 2 gms. to 10 Ibs. Semi-automatic ills ¢ 


operation up to 30 units per minute. p to’ 
One operator. Extreme flexibility of g ” to 

control and precision of operation ) pssure 
reduces filling costs to a minimum. eeds 
Ideal for short runs, off-size containers. ; uge 
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With volumetric fill mechanism, feeds and fills up to 300 cartons 
per minute with free-flowing products such as soap powders, 


cereals, chemicals and dried vegetables . . . sealing both top and 
bottom in one continuous fully automatic operation. Also avail 


able with the Stokes & Smith new vibrametric fill mechanism to 


Complete information on individual machines will be rushed 
on request. Our Application Engineers are ready to study your requirements 
at no obligation. A sample of your product and container will help 
in making preliminary analyses and accurate recommendations. 


lt ] ad 


fill and seal up to 400 cartons per minute with products of fret acke 
flowing characteristics and varying densities. In addition to lle \ 
glue sealing, models can also be equipped for hot melt adhesiv ne 
to provide sift-proof and moisture-resistant seals. Six models a! 


available for a wide range of carton sizes and speeds. 











»rovides snug, contour wrap for irregular shaped products includ- 
ing prepared meats, cheeses, vegetables, toys, etc. with heat- 
-ealing Pliofilm at a rate of 12 to 15 wraps per minute. 








ills cans, boxes, jars or cartons with powders or granules. Rate: 
p to 60 units per minute. Adjustability: width 1%” to 4”; height 
” to 8”. Completely automatic auger feed with cam control to 
ssure precise accuracy. Also available in 4-station model with 
eeds of 120 units and up per minute. Can be supplied with 
uger-Vac” attachment for dustless filling of powder products. 






URE-WAY 







rovides low-cost package 
sing at speeds from 160 to 
D0 packages or more per minute. 
eed conveyor positions and aligns packages for proper gathering 
d assembly by the casing mechanism which discharges on to a 
It leading to the case sealer. Adaptable to handle a wide variety 





of fr package and case sizes with end, top or side opening. Can 

to cl pndle virtually any product packaged in a rigid or semi-rigid 

Hhesiv bntainer in a fast, trouble-free operation. Discharge point is flexi- 

dels a e to fit space available. Fully automatic model also available 
cluding case-opening and sealing equipment. 


FOOD MACHINERY 


eProear N 





Putting ldeas to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 


Stokes & Smith Plant 
gen Prt fy 4904 SUMMERDALE AVENUE, PHILADELPHIA 24, PA. 















Check weighs up to 
400 packages per minute 

detecting variations of as 

little as plus or minus 4% “on 
the fly.” Fully automatic—requires no operator. The machine seg- 
regates each package according to easily pre-set tolerances, reject- 
ing overweights ... underweights or both over- and underweights 
for convenient corrections. Height adjustable to fit into any pro- 
duction line. Handles any package shape up to 10” x 10” with 
weight ranges from 1 oz. to 1 lb. or 8 oz. to 3 lb. 






POLY PAK (illustrated 
above) makes low-cost, 
attractive polyethylene-coated, 
rigid set-up trays and tuck-lid boxes in a wide range of sizes with- 
out adhesives or stay tape for frozen foods, bakery products, etc. 
THERMO-PAK is the only box and tray forming equipment that 
makes a one-piece corrugated glassine box for cookies, candy and 
other fragile products. 
















MARK 60 identifies the finest in versatility. Handles a wide range 
of board types and thicknesses. Precision, vacuum cup feeding—a 
48” blank supply—convenient “Self Stor” pallets. 





















Wraps and seals 
chocolate bars and tablets 
at speeds of 120 wraps per minute and up. In first stage, alumi- 
num foil is wrapped about bar and heat sealed. During second 
stage, optional glassine wrap and outer wrap of band label or 
envelope type is added. Cards or coupons can be inserted and a 
code embossing can also be applied. Package size range: 33%” x 
14” x 3s” up to 5%” x 1%” x 44” or 54” x 23%” x 4”. Among other 
SIG machines are candy wrappers, foiling machines, overwrap- 
ping equipment, butter and margarine wrapping machines, 
bread wrappers and bouillon cube press and wrappers. 





















s-K 806 VISIT WITH US AT BOOTH 82). 


Sua In more and more plants you will 
see packaging equipment carrying q 
the emblem at left. It now 
identifies Standard-Knapp case 


loaders, case gluers and sealers, 


case unloaders, can and bottle 


labelers. It symbolizes a constantly 
EMHART broadening line of new packaging 
machines, whose efficiency 
Re aE merits your serious consideration 


Portland, Connecticut 


Standard-Knapp Packaging Equipment 


EMHAR!| 


MODERN PACKA "ING 











Silent 
salesmen? 
1) A oo 
this one 
SHOUTS! 






































se 
; | Bemis Poly Rack Bags give you... 
a; | perfect display of your product, perfect printing of your 
ep =98 ’ 
« 1 Sales message, perfect accessibility to the customer’s hand 
4 
: That’s everything a fine salesman can do. Your cost? Sur- [7 tea, 
tion | prisingly...and profitably ...low. And for a good reason: 
4 ve eliminated the grommet, header, staples, printed 
board inserts, etc. 
» Get the complete Bemis Poly packaging story. It can prob- 
y help you in a variety of ways. Write or phone us. 
a Y'ALL COME... BOOTH 121 
You'll find a lot to interest you at the AN AWARD WINNER, TOO where flexible 
jemis exhibit, AMA National Packaging Exposition, The Bemis Poly Rack Bag illustrat packaging ideas are born 
ternational Amphitheater, Chicago... April 13-17. sauces tednaetenen 
Y’all come, please. Booth 121. — pec an ay thyge te ye 
1 Swen =— ses 










Paper Coated with 


lifts easily and cleanly 
from all sticky of 
products 

















Here’s a new, effective way to speed process- 
ing and handling of sticky products. How? 
By using packages or interleaving sheets 
coated with one of the new SYL-OFF* silicone 
paper coatings. SYL-OFF coatings speed 
handling, reduce product waste, provide a 
new selling advantage. 


A SYL-OFF coating gives excellent anti- 
elo thU- olge) oles tio ole] ol-1molile ole] ol-1aelelelce| 
containers — from glassine to boxboard. Per- 
mits removal of all the product quickly, with- 
out sticking and tearing. Even the gummiest 
products won't adhere to a SYL-OFF coating. 
Of over 100 materials tested — including 
asphalt, candy, glue, adhesive, unvulcanized 
rubber — none was found to stick except a 
silicone adhesive! 


If you process, stock, or ship sticky materials, - 
En) 4 @) 4 = coating will benefit you and Even the stickiest pressure-sensitive adhesit 


your customer in time and money saved film without a backing doesn’t stick to inte 
, leaving packaging sheets coated with: 


SYL-OFF coating. 









A SYL-OFF Coating Offers These Advantages 







¢ Won't migrate, transfer, or contaminate. 







¢ Doesn't alter papers’ features. Write Dept. 7316 for free samples, fv 
information, list of suppliers on reques 








e Costs little more, if any, than ordinary 
anti-adhesives. 






Lasts as long as the stock itself. 
Reduces shipping costs—lighter in weight Dow Corning 
than conventional coatings. CORPORATIiOl 
Improves water repellency. MIDLAND. MIC HIGA 















PASTRY 





BOTTLES CLOCKS a 4 


any cartoning job 
can be done better, faster 


and cheaper with a 
CECO MODEL 40 CARTONER 


The word that best describes this machine 
is versatility. Not only can it handle all of the 
many products shown above, but with a 
changeover that takes only 20 minutes, it can 
3 handle an even wider range of sizes. It handles 

i pueibiite: Reeaiiad ona % a folding cartons made of lightweight board 

ally, the Model 40 handles the 2 or corrugated with equal ease. What’s more, 
a ens ae aes naan ~_ . the relatively low cost for a machine 

als bo 3 of this speed and flexibility 


ends or tucks one end and glue 
Seale ee tas means a minimum investment. 


CONTAINER EQUIPMENT CORPORATION 


HINE FOR EVERY REQUIREMENT . 78 LOCUST AVENUE, BLOOMFIELD, NEW JERSEY 


! CECO machines include the Mode! 3901 Please send literature checked off: 
’ C Model 3901 C0 Model 40 


—) Model 45 (— Model 50 


NAME 
| COMPANY. 


ree 
CITY ZONE STATE 














INTAINER EQUIPMENT CORPORATION 
‘ BLOOMFIELD, NEW JERSEY 












NOTHING SELLS LIKE 


natural wood 














NATURAL WOOD FOR variety : 


For infinite variety, natural wood is the natural choice. Only wood by Dunning could bring you the beauty and 
craftsmanship of Pioneer Pine, the prestige and impact of such distinctive displays, the permanence and 
protection of these finely finished chests and cases. 

Whatever your sales appeal, it can be enhanced by the tasteful touch of wood packaging. Whatever the 
character of your product, Dunning can help you express it with the appropriate package or display. Select 
from an unlimited variety of woods, textures, grains, and finishes; add prestige and protection at lowest cost. 
No other packaging material is so versatile or appealing. And in the skillful use of fine woods, no one is so 
experienced as Dunning. 3 

Like to see more dramatic applications of wooden boxes, cases and displays, gift and specialty items? 

Write today for complete information. So N 
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1950 POST ROAD 


FACTORIES AT: BIDDEFORD, MAINE © BELLOWS FALLS, VT. (2) * MIDDLETOWN, N.Y. © LYNCHBUR‘ 


CORPORATION 
DARIEN, CONNECTICU! 
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isc ‘OWELD® Ultrasonic Seam Welder, > on display and in operation at the 
AL°OA Booth, No. 621, A. M.A. Packaging Exposition April 13-17, in Chicago. 


ipable of making hermetic seals on foil structures. SONOWELD Equip- Yusee 
by Sonobond Corp., a subsidiary of Aeroprojects, Inc., West Chester,Pa. (= 
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— INKS... 























FOR THE CoMmplefe PACKAGE 
| ell 


Two famous names in the packaging field—General Printing Ink and 
Bensing Bros. & Deeney—have been integrated to provide the packaging 
industry with an ink service that is rea//y complete. 

Now, from a single source, in all areas: a complete package of printing inks 
... GPI letterpress, offset, gravure and BBD flexographic inks. 


A complete package of research and technical service. 


A complete package of national and local “task force” sales representation 


fe nt Rye. 


trained and equipped to handle any printing ink requirement— 
regardless of volume, no matter the area. 


In short, a complete package to guarantee that your package is complete, 





when it comes to ink. And when it comes to ink come to GPI. 


Visit us aes aon 
- BOOTHS 
at the 939 | HEADQUARTERS 
Packaging bl MORRISON HOTEL 
Show er: a 


International Amphitheatre Chicago, April 13-17 


@) General Printing Ink Company 
DIVISION 
Sun Chemical Corporation 
750 THIRD AVENUE - NEW YORK 17,N. Y 
BRANCHES IN ALL PRINCIPAL CITIES 
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Product Planned 
CANS 
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HEN shelf life counts... 
With over a half century of precision metal package 


call the Heekin Can Company. 


manufacturing, Heekin's research engineers know the 
answers on how to maintain highest quality at the 
most economical cost. Remember, Heekin Cans 

are product planned... . planned for your profit. 


HEEKIN CANS CO. 


LITHOGRAPHED OR PLAIN 


THE HEEKIN CAN CO. PLANTS AT CINCINNATI & NORWOOD, OHIO;-CHESTNUT HILL, TENNESSEE: SPRINGDALE, ARKANSAS ; 


MODERN PACS. AGIN 
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1For cheaper, more convenient 


uality control 








Coded product labels are useful in 
quality control, but they present problems. 
You run short of the required sizes, colors, 
etc... when you need them most, or they 
become obsolete and have to be scrapped. Or 
you have to maintain excessive inventories. 
But with a Tickometer, you imprint labels 
and light cartons as you need them — with 
codes, colors, weights, sizes, dates, lot or 
formula numbers — at speeds from 400 to 
1,000 per minute. And cut your label and 
package inventories, avoid the waste of 
unusable pre-printed items, save time and 
printing bills. 


e In many companies, the Tickometer pays 
its way when used as little as five minutes in 
the afternoon, to code labels or wrappers for 
the next day’s production. Prints with exact 
register on most paper weights and finishes, 
light card stock, foils and plastics. Feeds and 
stacks automatically, is easy to set and use. 
e The Tickometer also counts, gives you a 
check on output, shipments, orders, time 
cards, job tickets. /t’s so accurate that banks 
use it to count currency! Records partial 
amounts and totals, and can be set for a pre- 
determined count. With optional accessories, 
it will sign or endorse checks, do consecutive 
numbering. Can be rented or bought. And 
PB service is nationwide, from 302 points. 
e Call the nearest Pitney - Bowes office for a 
demonstration. Or send coupon for free illus- 
trated booklet and case studies. 


PitNEY-BoweEs, INc. 

1848 Walnut Street 

Stamford, Conn. “%S 
> 


Pitney-Bowes 


ae TICKOMETER 


Imprinting & Counting Machine 


Made by the originator of the postage meter... 


Send free Tickometer booklet and case studies 


Name 


jices in 121 cities in U.S. and Canada. adm 





IMPELLING 


PACKAGING 


CAPTURES 


THE MITE 


AND THE 


MIGHTY 





@ designed for beauty and protection 


RICHARDSON TAYLOR-GLOBE cIincinnatT1 


FOLDING CARTONS / PARAFFINED CARTONS / BOX WRAPS / DISPLAY CONTAINERS 


MODERN PACE \GIM 
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The plastic bottle comes of age 
with 
Hi-fax’ 


high-density polyethylene 


and 


Pro-fax’ 


polypropylene 


See following page 
for new booklet offer 





Aree ee ae aes et 
Vessels and containers made with Hercules polyolefins are already in widespread use in laboratory- and hospital- 
ware; hold great promise in the packaging of drugs, cosmetics, household detergents and chemicals. 


and pro-fex’ usher 1n a new era 
as “The plastic bottle comes of age” | 





Here are two new materials for truly modern packaging. 
These Hercules polyolefins have freed the container 
manufacturer from the limitations of the purely func- 
tional plastic bottle, opening up many new sales areas 
to plastic containers and closures. 

Hi-fax now makes it possible to produce containers 


with thinner walls and at faster rates, and as a result both 


material and processing costs are reduced. Now plastic % | = a , . 
bottles as large as 32 0z.-Capacity can be produced at Syne; ede deaaad resistance, and performance 
prices competitive with comparable containers of metal in service are among the advantages offered by 
or glass—and offering merchandising advantages only closures molded with Hercules polyolefins. 
plastics can provide. 

Pro-fax closures, too, are complementing and extend- 
ing the existing markets for plastics in this branch of 
packaging, offering such key properties as higher heat 
and chemical resistance, less creepback, and complete 
freedom from stress crack corrosion—all in a low-cost, 


easily processed thermoplastic. 


HERCULES POWDER COMPANY 


900 Market Street, Wilmington 99, Delaware 


Hercules Powder Company 
a a my 0 Several manufacturers now offer stock bottles mad 
} oto ; elaware * . . . 7 
Umington ~— with Hi-fax in a wide selection of shapes and sizes 


Please send me a copy of “The plastic 


bottle comes of age. 





GET ALL THE FACTS. The reverse side of this advertisement is a 
reproduction of the cover for a new 12-page booklet designed to 
bring you up to date on Hercules plastics as packaging materials. 


COMPANY___ 
For your copy simply mail this coupon. 














ADDRESS 











tles made 
and sizes 














( Wo rid Report Abstracts from foreign packaging magazines 





ENGLAND 


fluminum crown with flowed-in gasket 


What is reportedly a revolutionary new crown closure made 
with an aluminum shell and a flowed-in gasket, replacing 
onventional cork liners, is described in British Packaging. 
[he new crown has several advantages, the article points out, 
imong them being the fact that bottlers can make the crowns 
in their own premises with a machine that has an estimated 
output of 400 caps per minute. The sealing compound is re 
ported to be more resilient than cork and, supposedly, does 
not harden under pressure, heat or age. The new crowns are 
locked on to the bottle in the usual manner and, therefore, 
may be applied with usual crowning equipment, it is said. 


JAPAN 
Commercial production of nylon paper 


Paper made of nylon fibres has been reported as being made 
commercially by a paper company in Japan, according to 
Patra News, publication of Great Britain’s printing, packaging 
ind allied trades. The process for making these fibres was 
developed by Okamura Technology Laboratory of Kyoto Uni 
versity. The price of the paper is expected to be four times 
vreater than that of ordinary paper. 


FRANCE 
Machine for laminating cellophane to paper or board 


{ process and equipment designed for bonding plain, trans- 
parent cellulose film to paper and paperboard is described in 
British Packaging. The process, developed in France, is be- 
lieved to be entirely original in conception and supposedly 
produces laminations that are economical, yet impart the de- 
sired high gloss to paper and paperboard that heretofore 
have been accomplished only with more expensive films and 
equipment. While the machine is designed especially for han- 
dling cellophane, it will also handle other cellulosic, vinyl 
chloride, polyester and polyamide films, 


ENGLAND 
United Kingdom’s packaging valued at $1.4 billion 


Sales of packaging materials in the United Kingdom now 
imount to nearly $1.4 billion (£500 million) annually, reflect 
ing an increase of 24% in three years, according to estimates 
reported in a survey presented in British Packaging Review. 
On the basis of the UK’s present population of 51.6 million, 
this amounts to annual consumption of about $25 (£9) worth 
of packaging materials per capita, which the British article 
compares with a figure of $62 (£22) per head in the United 
States, (Based on estimated annual value of the U.S. packaging 
field at $16 billion and U.S. population of 175 million, per 
capita consumption of packaging materials and services in this 
untry is more likely to be about $91 per head.) 


AUSTRALIA 

Yhrinkable vacuum-formed film for baked foods 
pearing first for the packaging of biscuits, a reportedly 
nkable, non-toxic vinyl-sheet material that can be vacuum 
ned, then shrunk around the object has been on the market 
three years in Australia, where it was developed. The ma- 
il is presently being produced in Canada. The principle 
he method by which the material is applied, according to 

dian Packaging, starts with forming the film into shapes 


approximately half the size of the finished pack on a vacuum 
former. During this operation, the film is stretched to about 
twice its area and oriented at the same time, The pack is 
subsequently run through a hot tunnel to shrink the film 
tightly on the biscuits. The film reportedly has good resistance 
to flavor transfer and water-vapor transmission, as has been 
proved by distribution of biscuits to New Guinea, Ceylon and 
Mombasa and from Australia to San Francisco supermarkets. 
Other suggested applications are in the confectionery, meat 
and fish fields. The material reportedly provides an efficient 
heat seal at 260 to 300 deg. F. and may be handled with o1 
without the use of Teflon on sealing jaws, depending on the 
operator's skill. It may also be impulse or electronically sealed. 


NETHERLANDS 
Vulti-head filler built for corrosive chemicals 


\ Dutch factory specializing in bottling and bottle-labeling 
machines has, after two years of research, introduced a high- 
speed vacuum-filling machine for chlorine bleaching solution, 
according to British Packaging. The machine has a reported 
capacity of 5,000 one-litre bottles per hour with 32 retary heads. 
All parts of the machine coming into contact with the product 
are made entirely of plastics—valves, tank, float, top cover, 
bottle-spacing worms and retractable filling nozzles. Other parts 
of the machine which might be contaminated are made of 
stainless steel with heavy plastics coatings. The article does 
not specify what plastics are used. The machine is adjustable 
for a wide range of bottle heights. 


GERMANY 
German standards bureau offers translations 


Because of the international aspects of tec hnical developments 
in packaging, German industry believes it is important that 
foreign countries be kept up to date with regard to German 
specifications and standards. In consequence, the German 
Bureau of Standards (Deutsche Normenausschuss) has es 
tablished a special translation department, according to British 
Packaging, charged with translating into foreign languages 
all German publications in this field. Lists of these transla 
tions in English, Spanish and French may be applied for and 
translations are offered free of charge 


SWITZERLAND 
Veutralization of static electricity 


After much experimenting. a Swiss firm is reported to have 
found a solution for overcoming troublesome problems of static 
electricity in such packaging materials as thin wrapping papers 
and thermoplastic films during conversion operations. An article 
in the Swiss publication Tara gives an explanation of the phe 
nomenon along with a description of the new method of over 
coming it. The article states: “A high-tension current. created 
by specially designed transformers, is led over a_ patented 
ionizing electrode of such design that a rather wide channel of 
ionized air is formed which can be brought in contact with the 
material to be neutralized with completely satisfactory results.” 


ITALY 

Chocolate-bar machine packs ice-cream blocks 

(n American ice-cream manufacturer is reported to have pur 
chased 50 Italian machines, designed originally to wrap choco 


late bars, that have been altered to wrap ice-cream blocks at 
speeds up to 140 packages per minute, according to British 
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Continued 


World Report 


Packaging News. Aluminum foil, coated and uncoated, and 
waxed paper are the materials the machine will handle to 
form portfolio-style wrappings at estimated speeds never less 
than 90 per minute, even for the largest blocks. Material is 
drawn from a reel, cut to length and heat sealed or simply 
wrapped around the product as it moves vertically from a 
horizontal infeed conveyor, Package sizes of 60-by-30-by-8 mm. 
to 120-by-75-by-25 mm. may be made without changing cams, 


but changing size parts. 


ENGLAND 


Case sealer finds use for static 
Electrostatic properties of pressure-sensitive vinyl tape are 
turned to advantage in a new automatic machine made to seal 
top and bottom butt-adjeining flaps of corrugated and_ solid 
fibre cases at a rate of 15 per minute. The procedure is illus- 
trated in Packaging News (England). In the intervals between 
the passage of each case through the taping heads, the tape, 
drawn from two rolls, is held in position by static electricity 
and consequent attraction of its plain side to the metal appli- 


cator pads. 


NETHERLANDS 

Loading device for shipping containers or sacks 

Che principle of a new machine developed in Holland for load- 
ing toilet-tissue reels into shipping containers is suggested in 
British Packaging for handling other small items that require 
collating and loading into shipping containers or sacks. The 
reels are gravity fed into the machine by way of three parallel 
chutes, mounted in a slanting position. The filling station is 
in the middle of a frame on the top of the machine. The 
frame consists of two vertical arms, connected by two highly 
polished steel shafts, serving as slides for two holders with 
metal wings on which the shipping container or sack is 
mounted. The holders move from left to right and each time 
one is in the middle, the commodities are pushed between 
the sheet wings. As soon as six x 12 items are pushed between 
the wings, the loaded holder is automatically shifted to the 
right or to an extreme left position and the other empty holder 
is properly positioned in front of the filling device and so starts 


inother loading evele. 


FRANCE 
Two neu fillers for plastic tubes 


Machines which attempt to solve some of the problems of 
filling and sealing polyvinyl chloride and polyethylene tubes 
have been announced by a French firm in British Packaging 
News. They include 12-station and four-station units, the larger 
one capable of 3,000 tubes per hour. They are designed to 
fill products of almost any viscosity from liquids to pastes, the 
makers claim. Operation is on the rotary principle, with a 
powered turntable in the high-output machine and a smaller, 
hand-driven version on the other. Filled tubes pass through 
a series of preMbating stations, at which the projecting ends 
of their bases are warmed progressively into plasticity. At a 
subsequent station, the tube walls are sandwiched between 
air-cooled jaws and firmly sealed. Cooling blasts of air harden 
the weld at two further stations before the finished containers 
are ejected from the machine. 


GERMANY 

Vew lacquer treatment jor beer-bottle labels 

Lacquer made with a nylon resin, developed in Germany. is 
showing satisfactory results for application to labels on beet 
bottles, according to an article in Tara, the Swiss packaging 
publication, The new coating, it is stated, gives protection 








against abrasion, yet does not provide a moisture barrier 
through which a liquid cannot penetrate when reclaimed bot- 
tles are soaked for removal of labels for replacement. The 
coating is hard, yet sufficiently elastic, and does not show water 
repellency, the article states. It can be applied in a very thin 
layer and apparently imparts a degree of toughness to paper 
due to secure anchoring of the lacquer to fibrous material. 


FRANCE 

Aluminum aerosol container wins French Oscar 

Among the awards in the French packaging competition, one 
of the most significant was the “Oscar” won by the French 
manufacturer who developed the first successful aluminum 
aerosol container now adopted commercially for a dozen dif- 
ferent products in France. Says Emballages (France) “This 
recognition crowns the patient efforts of those fabricators who 
first developed special machines to produce this new type of 
container at speeds approaching that of traditional stamping.” 
The French packaging publication goes on to point out the 
difficulties that had to be surmounted in developing a container 
with the right thickness to withstand internal pressures, proper 
contour to resist axial compression, an orifice adaptable to all 
types of valves, efficient protective coatings, four-color-offset 
printing equipment to decorate the one-piece container and, 
last but not least, to provide a container with appearance 
elegant enough to attract the perfumery industry. 


ENGLAND 

Telephonic monitoring system at Lyons tea plant 

An electrical trouble-shooter that supervises 20 tea-packaging 
lines telephonically at the tea-packaging plant of J. Lyons & 
Co., Ltd., is described in British Packaging News. The system, 
credited with increasing Lyons’ output 2 to 300, records minute 
by minute the performance of each line on a 20-track chart 
in a central control room. A dial resembling a telephone dial 
is mounted on each machine. When a stoppage occurs, an 
operator dials a code number that indicates the reason, Dialing 
not only prints this number on the chart, but starts a meter 
associated with that particular fault and so adds to the cumula- 
tive time lost through that cause. The systems are installed in 
the packaging plant on a rental basis. 


SWITZERLAND 

Paperboard-and-kraft-covered steel strapping 
(Advantages when dealing with crushable goods or containers 
are pointed out for a new type of steel strapping in the Swiss 
packaging publication, Tara. A narrow steel strip, punched with 
slots at fairly close intervals, is bonded to a tough paperboard 
strip wider than itself. A similar kraft strip covers the metal 
band. A simple tool or even manually applied tensioning 
serves to draw the band tautly around a package or bundle 
while a clip or staple locks ends together by joining the slotted 
openings in the metal. The light-gauge metal strip is easily 
cut—even with a strong pair of scissors. 


ENGLAND 

Polyethylene clip closure for film bags 

An adjustable polyethylene clip, that looks something like a 
short chain, is described in British Packaging as a quick-to- 
apply and neat-appearing closure for transparent film bags. The 
214-in.-long clip is adjustable to any one of four diameters by 
using one of four appropriate square holes for insertion, located 
at the toggle at the opposite end. Smallest diameter of closure 
it will make is %4 in. The bag to be sealed is laid across the 
clip and the toggle twisted through the appropriate hole. The 
clips, produced in several colors, add a decorative note to bags 
and are recommended for bags holding fresh fruits and vege 
tables, dry products or non-perishables. They are reclosable fo: 
storing unused portions of contents. 


For additional information on any item, write: World Report Editor, Mopvern Packacinc, 575 Madison Ave., New York 22 
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KEEPS YOUR PRODUCTION ROLLING 


You get a clear track to corrugated boxes when you signal 
Gaylord to start the run. In all lines of industry, Gaylord has a 
well earned reputation for delivering the packaging . . . so you 


can package and deliver the goods. . . on schedule. 


Regular corrugated containers in big volume runs. or engineered 
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packaging, give your G-Man the green light . . . keep production ” 


rolling profitably. i 
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Any distributor who ships products to retail out- 
lets recognizes bundling as a source of operational 
savings. He counts on bundles of anywhere from 
3 to 24 packages of a kind (depending on the 
product, of course) to divide the contents of a 
shipping case into easy-to-handle units. This sim- 
plifies distribution. 





og 
~ 

* 
jos 
i 


Cellophane, paper wraps and boxes are all widely 
used for bundling. But that’s where the similarity 
ends. For cellophane offers advantages no other 
packaging material can match. 


Taking inventory and making up orders become 
easier with cellophane. Its true transparency per- 
mits product visibility from the top, bottom and 
4 sides of the bundle. Result —instant identification, 
faster count and reduced shipping errors. 


And, nothing compares with cellophane for com- 
plete protection against dust and moisture, and seal- 
ing in freshness. This means longer shelf life. 


Distributors also prefer cellophane bundling because 







AMERICAN VISCOSE CORPORATION, FILM DIVISION, 
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How bundling 
raction-of-case units with 


\visco cellophane 


can help your distributors 


1617 PENNSYLVANIA BOULEVARD, PHILADELPHIA 3, PENNSY 
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it wins favor with their retailers. Bundles can often 
be used as shelf displays without unwrapping until 
old stock is gone. This assures fresh, clean 
merchandise. 


All these advantages mean savings in time and 
money for your own distribution organization and 
your wholesalers. They also give you and your 

wholesalers an extra selling tool. 


But that’s not all. In your own plant you can save 
bundling dollars with Avisco cellophane. It elimi- 
nates the need for printed or labeled boxes and 
paper overwraps; sails through your packaging 
machines more efficiently; seals easier and more 
securely —with heat alone. This heat sealing com- 
bined with cellophane’s strength and rigidity result 
in a strong, secure, neatly formed bundle. What’ 
more, cellophane substantially reduces packaging 
material inventory and the storage space it requizes 


We offer a complete packaging service to assist 
you, and demonstrate how Avisco cellophane, plait 
or printed, will answer your bundling requirement: 





better and more economically than any other mate 
rial. Phone or write us for an appointment with our 
representative in your area or a selected cellophane 














converter specializing in your field. 
== 
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Learn more about PELLOPH Aye 

cellophane bundling. tng 

Send for this 

FREE handbook 

“Cellophane 

Bundling... 

newest concept in | 

distribution ty, 

packaging.” a 















/ANIA 








N 





MODERN PACKA 





+ as NO Raman 





we ha oF nlite nates. planed 


Poe ae cena ean an Ate 


a ariatin shina 


A tak NN an sth ng Sete 

















n often 
1g until 
clean 


ne and 
ion and 
id your 


an save 
t elimi- 
Kes and 
ckaging 
id more 
ag com: 
y result 
What's 
ckaging 
equizes 


O assist 
1e, plain 
rement: 
ey mate- 
with our 
ophane 





RE 


a A Mi i ar cll 











Chairman of the board 
harles A. Breskin 


President and publisher 
\l in na * ole 


Editor 


Lloyd Stouffer 


Senior editor 
Pearl Hagens 


Managing editor 


[Thomas M. Jones 


Associate editors 
Gladys Tarragano 
William C. Simms 


Roland R. MacBride 


Engineering editor 
Robert J. Kelsey 


Technical editor 
Charles A. Southwick, Jr. 


Midwest editor 
Sarah Lee Gerrish (Chicago) 


Reader service editor 
Florence Getter 


Patents editor 
H. A. Levey 


Art director 
Donald R. Ruther 


Production 

Daniel M. Broads, director 
Bernard J. Farina 

Verna Retzlaff 


Circulation 


Robert Birnbaum, director 
George Leiz, subscription manager 


Promotion 
Philip W. Muller, manager 


Treasurer 
Beatrice Grove 


Business staff 
S. 5. Siegel, manager 
M. A. Olsen 

P. H. Backstrom 

B. W. Gussow 

R. C. Nilson 

B. R. Stanton 


Chicago 11, 101 E. Ontario St. 
Phone DElaware 7-0060 

James M. Connors, vice president 
William F. Kennedy 

H. R. Friedman 


leveland 20, 3537 Lee Rd. 
Phone SKyline 1-6200 
Robert C. Beggs 


Los Angeles 48, 6535 Wilshire Blvd. 


Phone OLive 3-3223 
lames C, Galloway 
London E. C. 4, England 
29 New Bridge St., 
hone CIty 3049 
G. Rowden 
inkfurt, Germany 
ttelsbacher Allee 60 
ne 46 143/46 372 
rg J. Linder 


1959 


Editorial Memo 





For better cost control 


F.. those who still cling to the idea that packaging is a frivolous 
spender of the consumer’s dollar, and getting worse every day, there’s 
enlightenment in this month’s lead article (“What Does Packaging Cost 
Vow?,” p. 143). 

Five years ago we conducted and published the first study that ever 
succeeded in putting a yardstick on packaging cost for many different 
products in many different industries. This month we publish the results 
of a second survey, asking the same question of the same people. 

Originally, we had to be a bit apologetic about our report, knowing 
that it covered a relatively small sample (about 500 companies) of a 
$16-billion field. We still don’t believe that our figures should be taken 
as conclusive for any particular industry or product. But we do know 
this: In taking a second poll of the same people, five years later. we 
have a valid point of reference that shows exactly what has happened to 
packaging costs in typical companies in this interval. 

(nd to those who have assumed that improved packaging meant higher 
packaging costs, it may come as a surprise that the average experience of 
five leading packaging industries in these five years of inflation is a 
reduction of 5.29 as measured against the manufacturer’s sales dollar. 
Although there are wide variations among companies. there is not a 
single important industry surveyed that failed to show a reduction in 
packaging costs since 1954. 

This establishes standards of performance that we think are important 
to every packaging man. But it would be better if packaging cost could 
be reported as a percentage of manufacturing cost. before mark-up. rather 
than as a percentage of the manufacturer's selling price. 

Isn’t it about time that some independent organization interested in 
packaging—maybe the Packaging Institute. or the American Manage- 
ment Assn., or the Dept. of Commerce—took over the job of running 
periodic checks on packaging cost? 

We throw in this suggestion even though it may beat us out of a good 
story subject. For we, as a publication, are under certain handicaps. Com- 
panies understandably do not like to reveal to publications any figures 
from which their profit margin could be accurately estimated. This inhi- 
bition could be removed in dealing with either an industry association o1 
a Government agency. 

There’s the suggestion, for whatever it may be worth—and it could be 


worth a great deal. 
A f aa 


Modern Packaging, Executive-Editorial Offices, 575 Madison Ave., New York 22. 
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By the mid-19th Century, the 
art of paper-making had 
reached a high degree of 

perfection . . . but it took the 
talent of an Honoré Daumier 
to transform a sheet of paper 
into this work of art. 

It takes the touch of talent. 

In your packaging, too, 

talent makes a difference. At 
Nashua, talent with paper can 
give you packaging with power 
to move more products. 
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NASHUA PACKAGING TALENTS 
AVAILABLE TO YOU 


@ Creative Design 

@ Paper Chemistry 

@ Package Engineering 

@ Coordinated Packaging 

@ Quality Production 

@ Procurement Versatility ... 


Nashua Corporation, Nashua, N. H. 





















increased mechanization and 
higher efficiency on the production 
line are biggest factors in effecting 
packaging economies today. Some of 
the most outstanding advances in 
glass-packed foods have been made on 
baby-food lines, where production 
speeds up to 600 a minute are possible. 








What does 


4 


packaging cost 
NOW? 


W... students of marketing have long suspected 


In a re-survey 
is definitely confirmed by a MopERN PACKAGING 


of the same 500 companies survey just completed: While other costs of doing 

business have been steadily rising on the inflation 

polled five years ago. ary spiral of the last five vears. the relative cost 
; “ae of packaging has been going down. 

iwe find this to be true This can be stated with some authority because 

; ; eae we polled exactly the same list of packagers that 

in all product fre lds: provided the figures for our first report on “What 


Does Packaging Cost?” exactly five vears ago last 





improved packaging today 
month and we asked exactly the same question: 


is taking less Figuring packaging cost to include your 
: cost for (a) materials, (b) labor and (ce) 
of the manufacturer's dollar overhead—-what is your packaging cost 
expressed as a percentage of factory sell 
ing prices 


While we had some doubts in L954 about the 


adequae vol the sample and the accuracy of replies. 








there can be no doubt that this established a good 
base for comparison. Regardless of the interpreta- 
tion of the question and the method of figuring by 
the individual respondent in 1954, the same re 
spondent by the same interpretation and method in 
1959 would clearly show whether his packaging cost 
had gone up or down—and by how much. 

\nd these are the heartening results: 

Without exception, the major package-using in- 
dustries over the last five years have been so suc- 
cessful in holding down packaging cost as to show 
an appreciable saving on the sales dollar. Here are 
typical comparisons: 


Cosmetics and toiletries down 6.7 cents 


Drugs down 8.7 cents 
Motor oils down 7.2 cents 
Foods down 2.8 cents 
Toys down 0.5 cents 


It should be remembered that these figures are 
relative to the manufacturer’s gross sales dollar. 
\dding them up gives an average savings for these 
five leading packaging industries of 5.2 cents on 
the dollar. The effect on profit and/or price must be 
far more dramatic, Considering that the food-manu- 
facturing industry operates on a present basis of 
only 2.8 cents profit from its sales dollar, a figure 
slightly better than a 1954 showing of 2.5 cents, the 
2.8 cents indicated saving on food packaging looms 
very large indeed. 

Surprisingly, even the toy field, despite its up- 
craded packaging of the last few years, shows a 
slight saving in packaging costs. according to the 
present study. 

It should be remembered also that the figures. as 
in 1954, come from a large number of companies 
which individually may vary upward or downward 
from the industry performance, But it is significant 
that 68% 


of all respondents reported packaging- 


cost ratios lower than in 1954, while 3° gave the 
same figure which was given five years ago and 29°, 
of the respondents had a higher figure. 

How can we account for relatively lower pack 
aging costs when everything else, it seems, is going 
up in price? 

Armed with the results of the two surveys, Mop 
ERN PACKAGING’s editors went after the answer to 
this all-important question in personal interviews 
with dozens of knowledgeable packaging executives 
in several different product fields. The conclusions 
can be summarized as follows: 

(ndoubtedly — the 
mechanization and higher efficiency on the pack 


biggest factor is increased 
aging line. Apparently reduction in labor cost pei 
package (despite the fact that labor’s hourly rates 
have risen) has outweighed, in most cases. the 
higher prices of materials and equipment. 


Although 


higher in price today than in 1954, there are some 


packaging materials are generally 


exceptions in important items (most plastics are 


down: regular polyethylene costs 35 cents pet 
pound today as against 41 cents in 1954) and there 
have been improvements in all kinds of materials 
to make them run more efficiently. 

Higher volume of production multiplies packag- 
ing savings rapidly. A packaging machine kept 
running 100% of the time costs only half as much 
as one occupied only half the time. The effect of 
our growing population and expanding market, as 
well as the effect of company mergers, can be seen 
here. 
effected by 
packaging materials, particularly by wise buyers 


Economies quantity purchases of 
during the distress period of 1958, undoubtedly 
have a bearing. Mergers here. too, have created 
more economical volume buying power. 

Proper weight must be given to the word “rela 

















High-speed fillers lik: 

this one for motor oil at The 
Texas Co.'s Port Arthur plant 
are helping the petroleum 
industry to show packaging-cost 
averages lower than five years 
ago. Petroleum industry's top 
filling rate today is 550-600 
per minute. Five years ago the 
average speeds of this industry 
were only 200-400 per minute 
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vely.” If figured in flat dollars and cents, pack 
sing expense in most cases is probably somewhat 
eher today than in 1954. But the rise has been 
elatively less than the rise in other costs of doing 
usiness. where labor-saving devices cannot so 
eadily be put to work, 

(nd it is pointed out that selling price for most 

anufacturers of consumer goods today is under 
ess restraint than their buying and operating costs. 
lhis may be transitory. We have just emerged 
from a year of recession and pinched profits, dur- 
ing which the utmost pressure was put on packaging 
osts. This effect still holds. Most manufacturers 
of packaging materials have not as yet been able 
to restore pre-recession price levels (although most 
\ViopDERN PACKAGING readers expect increases this 
vear”). But the retailer and consumer, on the other 
hand, are in a free buying mood and not overly 
resistant to rising prices. 

Despite these qualifying points, it is the opinion 
if most authorities in the field that the general pic- 
ture of progress in the last five years in reducing 
packaging’s share of the average company’s ex- 
pense ledger is a true and lasting one. and that it 
is an established trend which will continue inevita- 


bly as mechanization progresses. 


Opinion 

Many of the packaging authorities with whom we 
checked our information volunteered comments for 
publication. Throughout our survey, both by ques- 
tionnaire and in person, it was apparent, from the 
level of interest shown, that cost and means of as- 
certaining and controlling cost are uppermost in 
packagers’ minds today. We also had the feeling 
that our 1954 survey had awakened interest in this 
new yardstick for packaging cost. so that answers 
were more readily at hand this time. 

Some typical personal comments follow: 

Chester Reed. supervisor, packaging and shipping 
division, The Texas Co.: “We thought the average 
percentage packaging cost of 35% for motor oils 
published in 1954 was pretty high. If you are get- 
ting a lower average percentage today it is unques- 
lionably correct. For one thing. the petroleum in- 
lustry is offering a number of refined motor oils 

wailable five years ago. These command better 
rices, which would bring the packaging cost-to- 
iles ratio down. Moreover, the petroleum industry 
is made much progress in effecting production 
iciencies in the last five years. The industry’s top 

ing rate today is 550 to 600 cans per minute. 

e years ago average speeds were 200 to 400 per 

nute, 

'. G. Prioleau, administrator of packaging serv- 
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AVERAGE PORTION 

OF MANUFACTURER’S SELLING DOLLAR 
REPRESENTED BY PACKAGING COST 
IN FIVE MAJOR PRODUCT FIELDS 




















1954 1°s9 

Cosmetics and toiletries 36.3¢ 29.6, 
Drugs 35.2¢ 26.5<¢ 
Motor oil 35¢ 27.8¢ 
Foods 24.1¢ 21.3¢ 
Toys 9.1¢ 8.6¢ 
AVERAGE 27.9¢ 22.7¢ 


ices at General Foods: “I’m not at all surprised at 
your results. Not only have production efficiencies 
been improved, but it has been possible to effect 
considerable savings in material costs, despite ris- 
ing prices, due to improvements that save board 
weight and permit faster handling of films and 
containers.” 

\ spokesman for another large food manufac- 
turer says: “Our packaging costs are about the 
same as five years ago, but if it hadn’t been for 
ereater production efficiencies, our over-all costs 
would be much higher, due to the upgrading of our 
packaging with full-color printing, window cartons, 
improved liner materials and convenient-opening 
dev ices.” 

Increased-volume and higher-speed production 
undoubtedly account for lower percentage packag- 
ing costs in the cracker and cookie industry, ac- 
cording to a leading producer. A similar opinion 
is voiced by an executive of a leading drug and 
toiletries manufacturing firm. 

At any rate. the downward movement of packag- 
ing-cost ratio between 1954 and 1959 is clearly 
shown in the questionnaires received from the 500 
representative package-using companies who con- 
stituted MopeRN PAcKAciNc’s poll panel in both 
vears. The 1959 replies identify some 80 different 
products in all, but figures are reported here only 
for categories in which there was a sufficient num- 


her of replies to constitute a fair sample. 


Principles governing costs 

Important to package planners, it is believed. 
are some of the economic aspects affecting packag- 
ing costs that are reflected by the wide variations 


hetween product groups as well as the widely differ- 
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j 
Aerosol toothpaste 
Baby food 
Bar soap 
Beer 
Butter 
4 
Cakes 
Cereals 
| Chewing gum 
Cigarettes 
Cleaning compounds 6 
Crackers 
Detergents 
Lamp shades 
Men’s socks 
Nylon hosiery 
' Potato chips 
f 
/ Silverware 
Stationery 
‘ Vacuum-packed luncheon meats 19 
| Vitamins 


Wax polishes 





ent cost averages between different types of packages 
for the same product. From these it is possible to 
deduce helpful principles to indicate what packag- 
ing should cost. 

@ On low-priced products the cost-to-sales-dollar 
ratio of packaging usually will be relatively high. 
whereas on high-priced products packaging costs 
will be relatively low. On a tube of toothpaste, for 
example, estimated packaging costs run as high as 
60 to 70% of the factory selling price, whereas on 


radio and television sets, a leading manufacturet 
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says that his average is between 2144 and 3%. Th 
packaging-cost average on an ethical drug that i 
expensive to manufacture may be only 6.8% 
whereas for aspirin, which is low cost to produc: 
in quantity, it may be as high as 30 to 50%. 

@ Package sizes are a decisive factor in packaging 
cost percentages, The cost of packaging a 100-lb 
hag of sugar may be only 1% of the selling price 
while on a single-service packet of loose sugar 
may be more than 50%. The over-all average pet 
centage cost of bottling whiskey may be 5.4‘¢ ot 
the factory selling price. But one distiller estimates 
that for quart sizes. his packaging cost is 3.1: 
for four-fifth quarts, 3.5%; for pints, 4.5%: for 
half pints. 6.6':, and for miniatures (1, 10 pts.). as 
high as 30%. 

Higher packaging costs are sometimes justified 
by improved protection or greater convenience and 
efficiency in the use of the product by the consume: 
One marketer of aerosol toothpaste. for example. 
estimates that his packaging cost runs to about &0' 
of his selling price, whereas the average for tooth 
paste in tubes, as previously stated. is 60 to 70 
@ Trade practices and competitive situations af 
fecting the profit margin may throw cost ratios 
out of line in certain product categories. A good ex 
ample is butter in comparison with margarine. Be 
cause he must fizht to keep his price reasonably 
competitive with the lower-cost’ synthetic spread 
the butter maker can afford. according to the sur 
vey, to spend no more than 36 of his selling price 
on packaging. On the other hand, the margarine 
producer can spend 10 to 15 and still substantial) 
undersell butter. That’s why margarine packaging 
today is often more glamorous than that of butter. 
e@ Extra protection or more exacting quality con 
trol may also raise the packaging ratio of one item 
out of its general category. The cost of baby-food 
packaging. reportedly, is high in comparison with 
that of other big-volume glass-packed or canned 
foods simply because of the extreme care the bal 
food packers must exercise to assure a uniform 


high standard for their product. 


Typical product mentions 

While the divergence of percentages within broad 
product groups may preclude too much generaliza 
tion, the same premise does not apply to specifi 
products in virtually the same types of packaging. 
Packaging costs for one firm’s cartoned cereals 01 
cake mixes may be assumed to be much the same 
as another's. The cost of a standard package fo: 
one brand of cigarettes is very much like anoth 

The large number of answers in the food grou 
representing 30. different products, tends to gi 


considerable weight to an average packaging ¢ 
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21.3%¢ for the food industry. Yet in this group 
he range poes from 5% reported for a “flout 
imily” up to 70°o for one product which is not 
-pecifically identified. 

Ihe cosmetics and toiletries groups averaged 
29.6°, but the range in individual companies is 
from 14.7 to 50%. 

In the confectionery group, one respondent said 
his packaging cost was 44 of 1%0. while a packager 
of both boxed and bar goods reported 24° and 
, maker of fruit drops said 30%. 

\mong baked-goods products, the lowest figure 
reported was 7.50, but one baker of bread, rolls, 
cookies and cakes said 32%. 

Household-cleaning products apparently are on 
the high side in packaging-cost ratio, a producer of 
floor polishes reporting 21° and a maker of clean- 
ing compounds mentioning 52.6%. 

One respondent reporting percentages for a line 


‘ 


of auto parts had an average of 5% with a range 
from five-thousandths of 1% to as high as 30%. 

Women’s hosiery apparently averages around 
10°... while a figure as low as 3° was mentioned 
for men’s socks, 

Where breakdowns by package types were given. 
they were often significant. A baker of cocktail 
snacks reported these figures for three different ty pes 
of pag ks: 


Cellophane bags ............ L7% 
Metal containers ............ 22% 
SE ME ksi apace nannns 31% 


Industry estimates for the cracker and cookie 
field, (reported with variations of only 5 to 6% 
among leading companies) reveal the closely com- 
petitive packaging-cost ratios for quick-turnover 
consumer products selling within a tight retail price 


range in the nation’s food stores and supermarkets: 


Cartons (dump pac | Ss by 
Cellophane bags ............ Qo 
Paper BI i 5 er ae Ao J+ BES 
Hand-packed cartons ........ 10% 


The cigarette industry estimates a very uniform 
packaging-cost average of about 3.1%. With fac- 
tory sales of cigarettes currently running about $4 
billion a year, this indicates a $125-million market 
for packaging in this one relatively low-cost indus- 
try. Incidentally, informed sources in the industry 
say that, in volume use, the cost of the flip-top box 
is approximately the same as that of the soft pack. 


Comments 


Mopern PACKAGING was particularly impressed 
with the cooperation given by all who replied and 
the evidence of earnest effort to provide useful data. 
Although it was specified that answers could be 
sent “blind,” in postage-paid reply envelopes which 
accompanied the questionnaire, many replies ar- 
rived in company envelopes with letters of trans- 
mittal. Follow-ups often bought sincere apology and 
reasons why meaningful data could not be supplied. 
There seemed to be little difference between large 
companies and small ones in ability to provide dis- 
tinct breakdowns of packaging costs or in willing- 
ness to give the information. Answers came from 
nationwide distributors of packaged goods as read- 
ily as from regional producers. 

\fter two surveys on the same subject, it appears 
that packagers generally are becoming aware of 
the usefulness of measuring packaging cost as a 
percentage of their sales dollar and the simplified 
formula which MoperRN PAcKaciInG has advanced 
for this purpose will eventually, it is hoped, yield 
conclusive results in more industry categories on a 


ereatly expanded basis of statistical sampling 


re 


THE BIG SIZE IS THE ECONOMY SIZE 





Cost rises inversely as the size of the package declines. This effect is particularly 
ted where such a basic, highly standardized product as sugar is involved. Average packaging 
{ ratios are estimated for three different-sized sugar packages. 
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SLIM CARTON SEALER 


Hand closing of Foremost Dairies’ sundae cartons is converted 


to a semi-automatic gluing operation using 


space-saving vertical unit that pays its way in labor and materials economies 


PHOTOS ALFORD MACHINES 





Mechanized replacement for hand labor is the slim carton sealer (foreground) on the end of this 
sup packaging and cartoning line for Bouquet ice-cream sundaes at Foremost Dairies, Philadelphia 
Two operators control cup filling, carton loading and sealing machines. Third worker takes cartons 
from top of the compression unit and bags them for freezing. 


PVE cchissication of low-speed packaging opera- 


tions has often lagged because the investment in 
such slow-running machinery generally exceeds that 
of hand labor. But now in operation in Philadelphia 
is an ingenious, low-cost carton sealer—employing 
that takes 


up no more room than one worker and can put many 


a unique vertical compression section 


such packaging lines on a profitable non-stop basis. 

In its initial application on a franchise pack of 
Dixie Cup’s Bouquet ice-cream sundaes at Foremost 
Dairies, Inc., this compact stand-up unit provides 
these extra benefits: 

1. In combination with a semi-automatic carton 
loader, it replaces one operator for a 25% reduction 
in labor cost. Utilizing a low-cost cold adhesive and 
a carton with an automatic bottom and a simple glue- 
flap top, the sealer also reduces packaging-materials 
cost compared with the previous package. 

2. Use of the glue-flap carton permits a secure 
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and tamperproof seal at below-zero freezing and 
storage temperatures and adds rigidity to the 
windowed carrier carton that protects and displays 
the decorative cup-packed sundaes. 

Since the machine can be bought outright for 
less than $2,000, it reportedly should pay for itself 
in little more than six months. It can be leased for 
much less. Though designed for semi-automatic op- 
eration, simple feed and take-off modifications will 
make this sealer completely automatic. 

At Foremost, the problem on the Bouquet line was 
a taped tuck-carton that popped open in the ice- 
cream hardening tunnel or in storage. Because the 
cartoned cups are further enclosed in taped pape! 
bags before freezing, this condition was not readily 
apparent until the product was received at stores. 
Retailers complained that the open containers en- 
couraged customers to remove part of the contents, 


instead of buying the entire six-cup multipack. 
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lo overcome these problems, the carton supplier 

working with Dixie Cup and Foremost—designed 
he new vertical sealer and a full-flap carton that is 
losed with a series of glue spots strong enough to 
resist freezing and handling, yet easy to pull open in 
the home. 

On Foremost’s simple and short packaging line, 
the cups are automatically fed and progressively 
filled with vanilla ice cream, fudge topping and a 
sprinkling of nonpareils at the rate of 46 cups per 
minute. The containers are automatically indexed 
on a belt and moved past a photo-eye to a carton 
loading ram. Cartons constructed with a Himes 
automatic bottom are snapped open by the machine 
operator and slid over a loading horn. Three at a 
time. full cups are pushed into the carton at a signal 
from a photo-eye counter. The operator then re- 
moves the full carton, folds the glue flaps and slides 
the containers into the adjacent sealing unit. 

\s each carton is pushed into the sealer on a 
base plate, it contacts an air-valve limit switch, 
mounted on the back of the plate, which initiates 
the machine action. The back flap on the carton 
springs open through a cut-out in the rear of the 
sealer, permitting a series of curved fingers or daub- 
ers to rotate upward and apply glue spots on the in- 
side of the flap. As me- [Continued on page 275] 


“Minisealer” machine and 
cartons by Continental Paper’s Alford Package Ma- 
chines, Ridgefield Park, N.J. Carton loader by Ameri 
can Can’s Dixie Cup Div.. New York 17 


SUPPLIES AND SERVICES: 


Air-control switch (arrow) activates piston 
mechanism that rotates glue daubers (right) and raises 


base plate and carton into compression section 









COMPRESSION 


| COMPRESSION BARS 


| SCREW ADJUSTMENT 
| FOR CARTON SIZE 


CUT OUT FOR 
CARTON FLAP 


GLUE PAN 
AND DAUBERS 


sgelcic & 3 
MECHANISM 





Compact construction and foolproof mechanical 
action of sealer are shown in this side-view drawing. Not 
screw adjustment for carton size on this newer model 


APRIL 1959 
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DEAL PLUS PREMIUM 


«< COMM AE 





re are packagers able to find a standard 


machine that can handle a promotional deal package 
containing a hard-to-handle premium item. How- 
ever, at its Albany plant. B. T. Babbitt. Inc., of 
New York now has such a unit that also boasts rapid 
change-over versatility to fit almost any practical 
deal combinations. The equipment has just com- 
pleted a special run multipacking a 45-rpm_ phono- 
eraph record and two cans of Bab-O. one of a series 
for this promotional-minded packager. According to 
company production experts, this combination 
would have been prohibitively expensive as a hand- 
pack operation and could not have been accom- 
plished on other automatic packaging machines 
because of their vertical product feeds. 

The secret behind this packaging feat is the 
unusual carton and product-feed mechanisms and 
folders in this multipacker that: (1) permit the 
blank and its attached record to be fed flat. (2) 
deposit two cylindrical cans of Bab-O cleanser hori- 
zontally and gently on top of the sleeved record and 
(3) fold and seal the single carton flap without 
changing the relative position of the record or exert- 


ing any undue pressure on it. 





Neat, compact pack for a 45-rypi 
record premium and twin cans of Bab-O 
cleanser is created with a wrap-around 
multipack carrier. Record is spot 

glued on the carton blank by the 

supplic r, Cans are adde d by pac kag ! 


ona new and ve rsatile mace hing 


In addition, this machine makes use of a rope 
like thermoplastic adhesive with extremely fast 
setting time that permits a production speed of 65 
packages per minute on the record pack and up to 
200 per minute on many other twin packs. 

\t the supplier's plant. the Columbia record in 
its envelope is spot glued.to the wrap-around blank 
on a simple combining machine that feeds the 
records down an inclined belt. synchronized to the 
carton blanks traveling on a main feed belt. 

At Babbitt. the prepared blanks are loaded di- 
rectly into the multipacker. A comb feed delivers 
the die-cut boards to a chain table conveyor that 
pulls them under the product-feed assembly. The 
paper-bodied, metal-end cans of cleanser are de- 
livered by track in a horizontal position to the ma- 
chine. Here, a star wheel picks up the cans and 
places two of them on top of the record on the main 
panel of the carton. A retarding spring prevents 
the cans from rolling out of position. 

In addition to its feeding function, the star wheel 
serves as the only timing element in the machine 
It can be moved forward or backward to compen 


sate for size differences in blanks and for minute 
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—AUTOMATICALLY 


15-rpm record and two cans of Bab-O cleanser 
are multipacked on a new standard machine with simplified mechanical action 


readily adjusted to other deal combinations 


PHOTO NEW HAVEN SO0ARD & CARTON 


timing adjustments. It also can be raised or lowered 
for differences in thickness. v 

The four moving elements in this unit—bottom 
omb feed, table chain and star wheel——are powered 
by a single, simple drive system, a variable-speed 
motor which supplies power through a chain linkage 
to a set of pinion gears. 


lhe glue applicator is mounted on the machine, 





nd operates intermittently. Here, the cord of ad- 
hesive is fed into a melting chamber on demand 
ind is melted by an electric heater. Glue is applied 
in a strip to the carton flap and the sealed package 
is held momentarily under compression by a single 
ball-bearing-mounted silicone-rubber wheel before 
leaving the machine. 

With the success of this multiple container, it is 
evident that automatic packaging of complex deal 
ind premium items has been greatly broadened. 
\nd the availability of this simple, relatively inex- 
ensive and versatile machine with good operating 


speed should introduce economies in the field of pro- 





motional packaging. 
Combining machine applies gluc spot to 


SUPPLIES AND SERVICES: werernes and multipack ma- multipac k blanks, then adds record from overhead 
chine by New Haven Board & Carton, New Haven, hopper by means of a slanting belt feed. Machine 
Conn. Combining machine by International Paper Box was developed and is used by the supplier 
Machine Co., Nashua, N.H. to provide premium and carton as a single unit. 


PHOTO NEW HAVEN BOARD & CARTON 









Versatile multipacker is 
completely adjustable for a wide 
variety of carton blanks and is 
shown here ona previous twin-pack 
promotion. Rope-like solid adhesive 
is fed, melted and applied to the 
carton flap at (A). The short, 


compression device (B) sets carton seal 









Snap-close carton 




























for cups 


Dixie Cup's reclosable container 
that meets a basic consumer need 
is Just one result 

of a packaging audit 

that also leads to brighter design 


and 76% more production 


O., of a year-long package-redesign project that 


was intended only to sharpen brand identification 
of its paper cups, the Dixie Cup Div. of the Ameri- 
can Can Co., Easton, Pa. has come up with sig- 
nificant improvements in package construction anid 
machine development that ec lipse the single objec- 
tive of the original program. 

Instead of the one anticipated design improve 
ment, important in itself, there are now threc 
achievements that demonstrate for all packagers the 
potentialities of a broad investigation into all phases 
of packaging whenever any single phase requires 
ittention. 

\s a result of such a program, sparked by a need 
for sharper retail shelf identification, Dixie Cup 
now has: 


l. A new 


paper cups that can be set up and filled on auto- 


“snap-shut” folding paper box for its 


matic machinery. The box provides user conveni- 
ence, eliminates a conventional film overwrap and 
keeps the cups clean in storage in the home—a basic 
onsumer need. 
| speedy new carton loader and sealer that 
has efhcient performance features can be rapidly 
changed over without spare parts and has increased 
itput as much as 76%. 
\ bold, bright family design that offers shelf 
minance and shopper appeal and is adaptable to 
rton, tray o1 overwrap packages. 


Starting with the design project. a basic bull's 


Family identity is strengthened by new and 
rm bull’s-« ye pattern on carton, tray and 
wrap packs of all Dixie Cup paper products 
are keyed to cups’ functional properties 
for hot drink blue for cold drink and 


i for plastic-coated containers 



















Shake-proof grip of new latching lid resists 
violent handling even after carton tue spots are 


bri ke n for home use Thi new pac ka e feature kee ? 


ut on thre untrue she 


} 


ups in, dust 


eye-larget pattern = ol concentric circles was_ bor- 
rowed from the company’s cup re-fill carton be 
cause it had proven recognition and eye appeal. By 
adaptation, company artists tried to create not only 
strong brand identification, but also a package that 
for purposes of instant consumer recognition would 


tie in with the designs on the « ups and plates. 


Reclosable carton 
Meanwhile. studies had shown a= strong con 


sumer preference for a reclosable carton for the 





cups. so the project was broadened and simultane 





ous research was pressed to find such a containe! j 





for the new design. The engineering department was 








drawn into the work at this point to run down the 





problem of fitting packaging ma hinery to a new 





tvpe ot carton. 





boiled 


a flip-type top-opening carton. a split type 


The choice of cartons down to. three 





models: 





top openel and a side opener. 






\t first the flip opener was pul aside because ol 







projected expense and_ the expec ted difficulty in 



































consumer-convenience appeal. 


‘btaining packaging machinery. The split-top car- 


on was rejected completely because the cups did 


not go in or out with ease. 


While work went forward with the side-opening 


carton, substantial improvements in construction 


ind economy of the top opener produced a latched- 


over carton that won acceptance because of its 
And a supplier was 
found to manufacture the packaging machine within 
a four-month deadline. 

While the new folding carton costs more than the 
old style because of its more complex construction, 

offset 
for the 


cartons, 


the additional costs have been almost fully 
by (1) 


cellophane overwrap previously 


substitution of an acetate window 
used on 
use of a design that saves printing costs and 

}) increased mechanization of the packaging line. 
In the design department, a three-color pattern 
was finally developed, with the white surface of the 
board serving as a fourth color, During the last 
stages of design, supermarket buyers interviewed 
in large metropolitan centers approved the new 
packages, but asked for price-spotting areas on top 
and also for identification of count and product 
[ype on all sides of the package. These features were 
added and the new packages were launched 11 


months after the start of development work. 


Smooth loading of stacked cups from the 
pocketed conveyor into cartons is accomplished 
it Dixie Cup with this new machine that 
employs spectal chain-mounted paddles (circl 

to hold tapered containers in position while 
loading rams push them into the packages 





The new “snap-top” box gives the consumer 
reclosable, dust-tight container for cups that is als 
aimed at stimulating sales of higher-count packag: 
by making the larger container more appealing an 
convenient to use. Cups in the new box now can | 
kept sparkling clean on pantry shelves, for even if 
the box is turned upside down and shaken, the 
weight of the cups will not force open the latched 
cover of the container. 

lhe front tab on the top of the unique package 
is formed and sealed by the box manufacturer for 
side loading by the packager. Once the top glue 
seal is broken in the home, the cover can be opened 
or securely latched at will. Latching action is accom- 
one folded back and 


elued to the front flange of the cover, the other 


plished by two short flaps 


hinged from the top of the front box panel and 
folded down by the user after initial opening. When 
the box lid is down all the way, the flaps 


for 


spring 


together in edge-to-edge abutment positive, 
secure 


The 


cluing 


and dustproof closing. 

carton supplier partially forms the top, 
the front flange of the cover to the front 
carton panel with a dot pattern to make the carton 
easy to set up on machine. The number of glue 
spots runs from five to nine, depending on carton 
size. The area around the dots is printed with an 


Quick-change feature on packager consists 

of 40 two-piece loading buckets, adjustable for 
varying product size simply by loosening four 
bolts on two split sprockets and ends of conveyor 
Sliding halves of buckets are shifted back or 


forward to increase or decrease size of buckets. 
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Latching mechanism for lid is shown in 
this cut-away view. Inner tab in the lid (A 
s pre-folded and glued by manufacturer 
Latch (B) is broken inward by the packager 
then folded out and down by user to catch 
inside the lid tap. Side flaps on lid (as 
t C) slip behind the ears on carton panels 

it D) for greater security 


ink which will not take glue, thus insuring that the 


consumer always gets a box that is easy to open. 
Printed instructions tell how to open the top by 
running a knife blade under the seal. 

Folding and sealing of the side flaps during the 
loading operation is unusual because of the complex 
construction of the top and the latching mechanism 
of the new carton. 

On conventional seal-end cartons, the small dust 
flaps are customarily turned in first, then the large 
flaps. On the new carton, however, the dust flaps 
are sandwiched between the two large flaps on each 
side of the box. Concave cuts on the ends of the 
large flaps permit them to clear the convex dust flaps 
easily in the process of machine loading and sealing. 
Side flanges for the cover are glued simultaneously 
to the cover flaps in the carton-sealing operation 
to complete the lid of the carton. 

The front of the carton has a window of 2-mil 
ellulose acetate. Depending on size, the box is made 
1 22- or 24-pt. white patent-coated newsback which 
is a higher-grade board than the bleached 24-pt. 
manila used previously. The coating is whiter and 
ot so prone to fading. 

Cellophane-wrapped trays for cups have been re- 

‘signed to carry the target motif on end labels 

at identify contents by blue for cold-drink cups. 

d for hot-drink cups and green for the plastic- 

ated cups 


Plates, formerly w rapped in cellophane, are now 


Unique construction of Dixie Cup's neu 
carton is shown in this exploded view. Slide flaps 
are cut concavely, glue tabs convexly to interlock 

smoothly on carton-forming machine. When folded 
ide glue tabs are sandwiched between two full flaps 


N 
a 
“GA 


encased in unprinted, |-mil vinyl film. Packages 





containing fewer than 30 plates carry a side label. 
Packages containing 30 or more plates use a U- 
board-type label. This device encourages stores to 
stack the plates on edge for greater display of their 
individual decorative designs. 

The switch to vinyl film for plate wraps was 
based on a number of considerations. First, Dixie 
Cup reports, studies conducted by the company’s 
market research department showed consumer pref- 
erence for the practicality, appearance and feel of 
this soft plastic film. In addition, the plastic wrap 
with side identification labels costs no more than 
the previous printed cellophane. But. the U-board 
package will cost more than the former package 
because of the special label. Considering retail fac- 
tors, Dixie Cup concluded that vinyl is more desii 
able because it has long shelf life and resists shrink- 


age as well as shipping and handling damage. 


Machine features 


The carton loading and sealing machine will han 
dle nine box sizes—an achievement in versatility 


It was accomplished by combining an adjustable 


flipper that initiates carton set-up action, two sets 

















pushel bars fol 


ittachment to 


cam-operated 
iding rams. two easily adjusted glue applicators 
ind an ingenious sprocket-and-chain device that 
makes it possible to change the sizes of all pockets 
simultaneously. 

Size range of the machine is necessarily broad 
because the Dixie Cup cartons run from 5!°4¢ to 


in length, 2414, to 3'46 In. 


lO, in, in width and 
from 5!',4, to 9 in. in depth. The loading and seal- 
ing machine includes a conveyor with 40 stainless 
steel pockets. which are hand loaded with the tele 
~coped cups 

The hopper for carton flats is tilted at a 30-deg. 
ingle. with the cartons stacked almost on edge 
ind largely supporting their own weight. This po- 
sition was chosen over the conventional horizontal 
rangement because the top of the package con 
tains four thicknesses of board. which produces a 
stacking bulge. 

Cartons are pulled from the hopper by standard 
vacuum cups. A flipper arm and star wheel set up 
the cartons. Next. the flaps on the “off side” of the 
carton are closed, while the flaps on the conveyor 
side are plowed open tor loading. 

Meanwhile. two or three stacks of cups have 
heen loaded in each bucket on the conveyor. facing 
horizontally or crosswise. depending on the carton 


pack. 


the pockets into the carton. A special overhead cross 


\ cam-activated bar pushes the cups from 


onveyor has a flipper guide to keep the cups aimed 
toward the open box, since these tapered cups can- 
not roll straight. 

Final closing is accomplished in three steps: (1) 
the large flaps are glued by a pre-folder and ham- 
mer that turn in one of the large front flaps and 
push it into final position; (2) small dust flaps 


ire pushed into place by a plow and _ rotating 


bucker: (3) the last large flap is closed by tilting 


onto its side. The seal is coi 





the carton 90 deg. 
cluded in the compression section. 

Interesting features of this machine are the tw 
major adjustable mechanisms—the glue applicator 
and conveyor pockets—which enable this unit t 
be changed over in 15 to 20 minutes, 

The top roller of the glue applicators is rotate: 
around a lower roller to handle any box width be 
tween 15 in. and 314 inches. This adjustment is 
controlled by a single bolt. Another control varies 
the space between the glue rollers and hence th 
thickness of the glue film. 

Width of all 40 pockets in the conveyor can |x 
altered in about z minutes. This is possible becaus 
the poe kets are made in two pieces, each consisting 
of a side and bottom, with the bottoms overlapping 
The right ples e is attached to the two outside chains 
of the conveyor: the left is riveted to the two insid 
chains. The inner chains run on a split sprocket: 
when four bolts are loosened, the sprocket can by 
moved on the shaft. widening all pockets simul 
taneously. 

The machine will handle 20 to 65 packages pet 
minute, depending on carton size. The more popu 


» 


lar sizes containing 48 or 100 cups are handled 
at the rate of 30 a minute. contrasted with a maxi 
mum of 17 cups per minute achieved with previous 
machinery and boxes. 

Shipping cases for all packages have been r 
designed, too. They now provide maximum recog 
nition for warehouse workers and carry through 
the family-identification idea. Stock numbers hav 
been made larger for better visibility and are printed 


on all six sides of the shippers. 


SUPPLIES AND SERVICES: Cartons and U-board labels by 
Federal Paper Board Co., Bogota, N.J. Carton loadet 
and sealer by Rex Packaging Machine Co.. Rahway 
N.J. “Vitafilm” vinyl film by Goodyear, Akron, O. 





Package evolution (left to right) started with tuck-type carton and 
worked through various combinations of colors, bull s-eye patterns and 
window shapes to new snap-top carton with big divided window (right). 





Fresh punch is given plates 
with U-type label that allows 
plates to stand up on shelves 
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Vew usefulness for the low-cost paper-body container 
is indicated with time-saving substitution of non-corrosive polystyrene 


for rust-susceptible metal ends on Dutch Cleanser | 


A practical innovation of possible widespread 


interest is revealed by the use of plastic ends in 
place of metal ends on the fibre-body cans of “Pine 
Fresh” Dutch Cleanser, which made their appear- 
ce in New York supermarkets last month. An 
bvious advantage is the elimination of “rust rings” 
kitchen and bathroom fixtures. where cleansing 
owders are used, 
Ixamination of the new Dutch Cleanser packages 
vs that the material for the ends is high-impact 
wolystyrene formed with a bead secured to the fibre 


dy with ar 


adhesive. The thin-wall plastic may 
rove to be as low as. or lower than. metal in cost. 
Reportedly, it can be applied to the fibre bodies in 

h-speed equipment. with an estimated 20‘ time 
saving over application of metal ends. 

While the Purex Corp.. Ltd.. maker of Dutch 
Cleanser. is mum on the subject. plastics experts 
leduce that the plastic ends are thermoformed of 
sheet stock and. according to trade reports, they 

being produced on automatic thermoforming 
(uipime nt in Purex’s own plant. 1 he type of equip- 
nt used reportedly forms the ends in a multiple- 
vity die, punches and trims them at speeds up to 

0.000 per hour. 

lhe plastics ends may have value also in resisting 

osive action of the product from the inside. 
Many of the newer household cleansers. including 
Pine Fresh, are manufactured today with certain 
tive detergents and bleaching agents which can 
very hard on metal. 

In the Dutch Cleanser package. top and bottom 

SKs appear to be the same ex« ept that the top disk 

punched with six holes for dispensing. Kasy-to- 

ve, pressure-sensitive tape covers the punched 
lhe colorful foil label features the Dutch girl 
ing a pine branch to tie in with the “Pine 
sh” product name and also emphasises promi- 
that the product “contains Purex bleach.” 
label employs a striped pattern that makes use 


effect of the foil. 


he natural metallic 





Plastic-end fibre can 






























Impact polystyrene is the material for 
the new ends, thermoformed with bead edge which 
is secured with an adhesive to the colorful 


foil-wrapped fibre body. Top disks are punched 


with six holes for dispensing product 

























Identity for rack hanging 


An effective solution to the problem of getting brand ident 
fication where it can be seen on rack-hanging, ready-to-wea 
clothing is suggested by the “prestige seal” hang tag adopte 
by H. Daroff & Sons for attachment to the sleeve buttons <« 
the company’s “Botany 500° men’s suits. The tag is made « 
gold-colored aluminum. A lacquered, die-cut, foil-and-pape: 
board label fits snugly under a rim that borders the fac 
f the metal tag, locking in a gold-and-black cord that ji 


looped over a sleeve button of the suit at the factory. Th: 
tag carries appropriate label copy. 

Michael Daroff, president of the Philadelphia clothing 
firm, points out that use of the colorful hang tag offer 
faster point-of-sale identification for both consumer and ré 
tail salesman. He cites increased consumer interest in brand 
clothing and the trend to self selection as factors that indi 
cate the need for the improved identity that hang tags pro 
vide for rack-displayed men’s wear. The tag will be promoted 
in the Botany advertising program with the objective ot 
making the “prestige seal” a familiar symbol to consumers 
Tag by Stoffel Seals Corp., Tuckahoe, N.Y. 


Slide-track thermoform simplifies parts assembly 


Packaging that subtly suggests-an impression of high prod 
uct quality and at the same time performs an important in- 
structional function is the slide-track cellulose acetate buty- 
rate thermoform adopted by Miller Fluid Power for a 
hydraulic cylinder rod assembly kit. The kit and an instruc 
tion sheet are packaged in a sturdy set-up box. 

The protection afforded assembly parts by the transparent 
thermoform is calculated to emphasize to users that the 
items are precision-machined and handled with great caré 
Miller says. User benefits cited for the thermoform are: it 
permits factory assembly of the parts in correct sequenc: 
so the customer can more easily follow the directions on th 
instruction sheet; it makes for easy parts stocking and saves 
on storage space, and it allows the customer to remove and 
use only the parts that are needed immediately. 

From the packager’s point of view, the slide-track thermo 
form offers ease of product inspection in the package, to 
eliminate the possibility that customers will receive wrong 
parts or an incomplete set. Thermoform by Plastofilm, Ir 
Wheaton, Ill. Set-up box by Jack Rubin Box Co., Chicago 
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3-in-1 pizza pack 

























nt \ll three components of a do-it-yourself pizza pie—dough, 
ea suce and grated muzzarella cheese—are packaged separate- 
te , in the paper container being used by Papa-Leo’s Italian 
4 Kitchens. Little Falls, N. Y. It is an easy-to-store component 
2 nit that could be adapted by packagers of such convenience 
r ods as cake and cookie mixes and other products that can 
at e prepared in the home. 

t The ingredients of this product are packaged in an in- 
rt iguing “totem” technique. The frozen pizza dough is 


laced in a glassine-lined, cylindrical paper container, filling 


ling t about half way. Next, a flat polyethylene bag containing 
Te! the grated cheese is dropped into the container atop the 
r lough. A nesting-style, polyethylene-coated paper cup hold- 
and ng a half pint of frozen pizza sauce is seated inside the 
nd larger cylindrical container to complete the package. The 
pre paper cover on the half-pint cup friction fits firmly over the 
ated rim of the tall cup package, for secure closure. 

of Label elements on the package include preparation data, 
1ers irtoon illustrations of two chefs and spotlighted ingredient 


opy. “Totem-Pak” by Sealright Co., Fulton. N.Y. 





| Family with quality and a new color key 





prod \ pgraded new packages for Clairol hair-coloring products, 
nt in- hich are reportedly enjoying top-ranking position among 
buty- rofessional hair-color lines. accomplish three things with- 
‘or a t adding appreciably to packaging-material costs: (1) 
struc ng a large unrelated group into a united family, (2) 
ite an impression of quality, (3) provide a color key for 
arent id product identification. The products are marketed by 
tthe Clairol, Inc.. Stamford, Conn.. 
care \ sash motif around the top of the packages, uniform 
re: it rizontal color division of all surface areas, a crown symbol 
sence | metallic gold printing on white backgrounds have been 
yn the ted to bring all the packages into a single quality fam- 
saves Quick product recognition is accomplished by the use of 
o ond ferent distinguishing high-fashion color for lettering and 
ilf of the sash motif around the top of each package, 
ermo fementing the other half which is always in metallic 
ge, to he colors, which make up a pleasing multi-color ar- 
wrong vhen the packages are seen together, include peacock 
hh leep purple, ehareoal grav. dull gold, red. blue and 


mn e. Design by Lippincott & Margulies, New York 22. 





Gift wraps packaged for year-round appeal 


Sales results that have exceeded the companys “most op 
mistic expectations” are reported by Reynolds Metals C 
Richmond, Va., since introducing its “Designs for Giving 
line of aluminum-foil gift wraps in new packages, includi: 
a triangular, see-through cutter carton. With its new produ 
and packaging, the company is bidding to crack the expan 


ing market for year-round sales of gift wraps. 





Representing a packaging departure in this field. the u 
usual, board-saving, triangular carton adopted by Reynold- 
contains a roll of foil gift wrap that is dispensed through 
slot in the apex of the triangle. A built-in cutter bar fastened 
along the slotted edge permits the user to strip off as much 
of the wrap as she needs. The unused portion of the roll ean 
be stored in the rigid carton. for protection against soiling 01 
creasing. For eye appeal in self selection, the carton is color 
fully printed. A transparent acetate window that extends for 
almost the full length of the foil roll inside allows shoppers 
to see the designs available in the company’s line of gift- 
wrap packages. Carton by Continental Can Co., Boxboar 


& Folding Carton Div., New York 36. 














Soup concentrate in protective ‘candy-bar’ wrapper 


\n imported concentrated-soup product that comes wrapped 
like a candy bar has made its American debut in regional 


supermarkets. soon will go national. The product’s distribu 





tor reports brisk introductory and repeat sales. which i 
credits largely to package convenience and protection. Pack 
aged in Sweden, Quorn concentrated soup is marketed in the 
U.S. by Calvert. Vavasseur & Co.. New York. The product 

is molded into bar form in five break-apart individual serv- } 


ings. The unused portions can be rewrapped and stored 


til needed, Product protection is afforded by a two-ply inne! 
wrap consisting of aluminum foil and waxed glassine. An 
outer, paper wrap is adhesive sealed along the bottom. 

The compact. flat package (3 in. wide by 6 in. long) is 
marketed in self-selection counter-merchandising carto! 
Benefits provided by the package—such as storage ease. long 
shelf life (guaranteed at one year) and portion contro 
also suggest institutional use of the product. The soup is 
offered in six varieties: oxtail, mushroom, celery, vegetabl 
chicken and tomato. Family-identified wraps are color-ke 


' 
| 
; 
' 
' 
' 
; 
r 


and have appropriate distinguishing label illustrations. 
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Dispenser-carton promises dealer convenience 


Industrial-materials packagers, like their counterparts in 
he consumer-goods field, can reap sales benefits from pack- 


ving that takes into account the convenience of the dealer- 


customer. An illustration of such packaging is the tear-tape 
opening corrugated dispensing carton adopted for rolled 
polyethylene film developed for the building trade by the 
Plasties Div. of Visking Co., Div. Union Carbide Corp. 

[The carton can be mounted on a rack. with a roller in- 
serted through its ends for easy dispensing. It can be placed 
on a shelf or attached to the wall. To convert the carton into 
, dispenser, the dealer simply hooks a finger through a 
die-cut circular tab at one end of the front panel and pulls 
back on the tear tape, leaving a slot through which the 4- 
mil film can be removed in any desired length. 

The company is making its building film available in two 
carton sizes. One contains 100 ft. of film in 3-ft. width: the 
other, 100 ft. of film in 12-ft. width. Designed for display 
is well as functional use, the carton is printed with promo- 
tional copy and use illustrations. Dispensing carton by 


II abash Fibre Box Co.., Terre Haute, Ind. 


How to equate ethical appeal with hard sell 


(he package design and counter display for American Cy- 


inamid’s new veterinary first-aid spray for farm animals are 


calculated to strike a balance between two ordinarily con- 


flicting objectives ethical appeal and hard sell. The com- 
pany and its designers decided that the topical spray’s aero- 
‘ol should be the vehicle for evoking the desired produci 
npression of cleanliness and sterility. Cyanamid’s brand 
ime “Aureomycin” is featured on the label. along with the 
vords “First Aid Spray.” For added ethical connotation. 
vhite is the color of the can’s cap, shoulder, bottom and 
ickground for the brand name (in red). The over-all label 
olor is grass green, for association with the farm. With 
thical appeal satisfied, the design team turned to the counter 
irton for solving the problem of hard sell. A full-color por- 
lit of a Jersey cow, selected as the attention getter, was 
osen as symbolic of all farm animals. Copy and artwork 
tlight key points—that the spray is for all animals and can 
push-button applied. Design by Associated Industrial De- 
ners, New York 1. Can by American Can Co., New York 17. 
play carton by The Nevins Co., Clifton. N. J. 
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; wkagers facing the problem of package im- 


provement for a product with an extremely low 


profit margin should take a good look at what June 


Dairy Products Co.. Jersey City. N. J.. a division of 
Foremost Dairies. Inc.. is doing with its butter. 

For 40 years this company has been a marketer 
of top-quality butter. Recently, the company de- 
cided the best way to increase sales was to capitalize 
more fully in its promotional program on its envi- 
able reputation for quality. 

One of the first requisites of this program recog- 
nized almost immediately—was the need for im- 


proved packaging that would tie in closely with 


the quality theme, “Triple Guaranteed.” The triple 
warranty includes (1) June Dairy’s own brand 
guarantee of “the best buy in butter.” (2) the Good 
Housekeeping Seal of Approval and (3) the U.S. 


Dept. of Agriculture grade mark—a certification no 


butter may carry unless the producer voluntarily has 


Quality story} 


a Government inspector on the premises to examin: 
butter and issue official erade certificates. 

How could this be achieved in package redesign 
for a product whose profit margin is only a frac. 
tion of a cent per pound? 

\ butter marketer cannot afford to spend more 
than 3‘c of his selling price on packaging materials 
and overhead. This eliminates from the start the 
more expensive aluminum foil used by margarine 
manufacturers, where the margin of profit is not so 
tight. Furthermore, the butter industry does not 
want butter to be identified with packaging mate- 
rials characteristic of margarine. 

June Dairy took the problem to the supplier of 
its waxed paper and parchment wraps. with whom 
it had worked for many years. 

The art and technical facilities of this company 
were placed at the disposal of the dairy firm to re- 


design packages for its three major types of butte: 


Integrated family design curries through for each type of butter, with different 
background color for quick identification: light blue for lightly salted butter, light 


brown for sweet butter, red for June Bars, making a colorful array in mass display. 
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4 
ry} at low cost 
ypa 
Mine lune Dairy’s redesigned wraps 
lesign for butter show what can be done 
frac- 
to bolster sales conviction 
more . 
errs even when low margin 
t the holds the packaging budget 
rarine 
bot 20 to the barest minimum 
s not 
mate- 
ier of in the various 1-lb. and 1-lb. units of 144-lb. bars 
whom and 1-lb. solids. 

In this way. the project, complex because of nu- Quality theme is strongest appeal a butte: 
npany merous elements involved. was accomplished with ain. a aa piss ota 
to re- prac tically no added charges except plate costs. Yet to make the most of tte ‘triple pala : : 
butter the redesigned wraps give June Dairy an integrated. 10-year-old brand name, the Good Housekeeping Seal 

more attractive family, using three-color printing and the USDA grade certification—featured on the 
more effectively, plus an improved coating on the reverse panel of all of its packages 
i waxed wraps and specially formulated inks for quick 
3 color identification of the major product groups. 
‘ Chief requirements of the design were: io 
i strengthen the well-established trademark and to ar- 
; range all elements for inclusion of the triple guar- 
antee (June Dairy emblem. Good Housekeeping Seal 
and USDA shield). product name, weight and com- 
pany address on the face of all packages. And since 
the triple guarantee is such an important part of the 
promotional program, an unusual feature is ihe 
prominence given to this on the back panel. 
\nother interesting detail is a geometrical pai- 
tern printed in yellow on all the packages, symboliz- 
ing butter and, in each case, identifying the form of 
the pack: four bars (1-lb.). two bars (1% Ib.) or 
l-lb. solid. 
Colors, selected in consumer tests for their femi- 
nine appeal, are light blue for lightly salted butter. 
the volume leader: a light brown for sweet butter. 
ind red for the June Bars brand. All inner parch- 
nent wraps complement the waxed overwraps. 
(he new packaging. emphasizing “Triple Guar- 
ane pig one ae mee pe sony maps Arrangement of elements /iad to be adaptabli 
i powerful theme for radio-spot advertising in to all sizes and shapes of the butter packages and for 
Metropolitan New \ ork-New Jersey areas and spot- inclusion on inner pare hment u raps. Interesting device 
!'V and outdoor advertising in Florida. is geometric pattern printed in yellow symbolizing butt: 
; and varied to identify the form of the pack: four bars 
; SUPPLIES AND Services: Waxed-paper overwraps and 1 Ib.): two bars (% lb.). and 1-lb. solid 
i rchment inner wraps by Paterson Parchment Pape 
‘ Bristol. Pa. 
4 
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Chicago readie 


the AMA Packaging 


Vear-record attendance is expected as five-day exposition 


takes over five acres of space in International Amphitheatre, April 13-17: 


{MA Packaging Conference meets April 13-15 in the Palmer House 


Ad ith all economic indicators pointing to a gen- 


eral business resurgence, packaging executives from 
around the world will converge on Chicago this 
month to scan the International Amphitheatre’s five 
acres of show space, looking for money-making 
ideas at the 26th National Packaging Exposition of 
the American Management Assn. 

Cost cutting, integration and high-speed auto- 
mation are expected to be dominant among the 
more than 350 exhibits, but there will be something 
for everyone. New materials, particularly new films, 
new package constructions, new equipment and new 
services will be presented to suit the budgets of 
one-man shops and multi-million-dollar operations. 

The exposition opens in the vast International 
\mphitheatre, Monday, April 
vears New York innovation, it will run for five 
a total of 41 hours. 


\ttendance is expected to approach last year’s 35,- 


13. Copying last 
days, through Friday, April 17 


MW). particularly since no holiday is involved (the 
show closed on Memorial Day in 1958). Previous 
record attendance was set the year before in Chi- 
cago,-which alternates with New York as the site. 

If last year’s show set a reliable pattern, 18.9% 
of the visitors will be 


top management—owners, 


presidents, partners or directors—with other cor- 
porate executives, engineers and supervisory per- 
sonnel making up the bulk of the remainder. AMA 
estimates that 84°. of the visitors directly approve 
or influence purchases, The packaging of chemicals. 
plastics, pharmaceuticals and allied products rep- 
resent their major interest (20°), with food and 
paper products next (17°¢ each), then machinery. 
fabricated metal products, electrical equipment. 
Ready for visitors, AMA anticipates, will be 150 


exhibitors of packaging machinery, 129 of mate- 


rials and supplies, 59 of containers and 27 of mis- 
cellaneous packaging services. On display for the 
first time will be new and economical manual. 
semi-automatic and automatic machinery designed 
to be used singly or in integrated combinations to 
handle the established or highly revolutionary ma- 
terials and package constructions demanded by to- 
day’s mass markets. New developments in the poly- 
olefins, new barrier properties for veteran materials, 
new adhesives, coatings and other treatments, new 
convenience packages with the most functional 
working charactertistics and new speeds in produc- 
tion-line equipment are on the show docket. 

Specifically, packagers should be on the lookout 
for two new machines that rapidly and automatically 
form, fill and seal rigid plastic packages. They op- 
erate on roll-stock material. There will be at least 
one new labeling machine with an extremely broad 
range of application. And new scaling heads on 
several pouch forming, filling and sealing machines 
are designed to cut overweights and underweights 
to a new minimum. 

In materials, the news seems to be new and more 
functional polyethylene films. Show goers can see 
and feel a new medium-density film, reported to 
have crystal clarity and good sealing properties. A 
high-density resin for extrusion coating will also be 
on display with a new low-density polyethylene 
film, said to have even greater impact resistance 
than the conventional plastics material. There will 
also be a new tear tape for polyethylene and a ma- 
chine to apply it to the package. 

To accommodate the flood of displays, an adja- 
cent area in the Amphitheatre—Donovan Hall—not 
used in 1957, has been leased to exhibitors. 

Concurrently, for three days, the annual AMA 


MODERN PACKAGI 





mis 
r the 
nual. 
ened 
ns to 
ma 
Vv to- 
poly 
rials, 
new 
ional 


»duc- 


»*kout 
ically 
y Op- 
least 
yroad 
Is on 
hines 


ights 


more 
n see 
ed to 
as, A 
so be 
vlene 
tance 
» will 


adj i 


Conference Program 
AMA NATIONAL PACKAGING CONFERENCE 


PALMER HOUSE, Chicago April 13-15, 1959 


MONDAY MORNING, April 13, from 10 a. m. to 12 noon 


Grand Ballroom Top Management Appraises Packaging 


Chairman, C. L. Rumpercer, vice president, Re- 
search & Quality Control Div., H. J. Heinz Co., 
Pittsburgh. 

J. C. Bowman, president, Bowman Biscuit Co., Div. 
of United Biscuit Co. of America, Denver. 

R. R. Newguist, president, Roots-Connersville 
Blower Div., Dresser Industries, Inc., Connersville, 
Ind. 


Lioyp HAL, president, G. H. Tennant Co., Minne- 
apolis. 

Watxace L. Pierce, president, S. S. Pierce Co., Bos- 
ton, 

MarsHAt Lacuner, president, B. T. Babbitt, Inc., 
New York. 

Foster B. WuitLock, president, Ortho Pharmaceu- 
tical Corp., Raritan, N. J. 


TUESDAY MORNING, April 14, from 9:30 a. m. to 12 noon 


Grand Ballroom 


New Uses for Aluminum 
F. B. Newcoms, vice president, commercial develop- 
ment, American Can Co., New York. 


Horizons for Aerosols 

R. J. Hennessy, department head, packaging devel- 
opment, Lederle Laboratories Div., American Cyana- 
mid Co., Pearl River, N. Y. 


Package Design and Package Utility [Concurrent session] 


—— Economies—the Westinghouse “Wring- 
t 


Haroip J. ANDERSON, packaging research engineer, 
headquarters, manufacturing planning, Westing- 
house Electric Corp., Pittsburgh. 

Display Card Packaging 

Cuartes F. Prierer, vice president, Standard Pack- 
aging Corp., New York. 


Red Lacquer Room Manufacturing and Handling [Concurrent session] 


Picking and Packing Service Parts 
F. H. Witey, general supervisor, materials-handiing 
research, International Harvester Co., Chicago. 


Military Packaging Requirements 

Apert V. Grunpy, director, Container Div., Quar- 
termaster Food & Container Institute for the Armed 
Forces, Chicago. 


New Concepts for Production Control 
LELAND R. SrIcLEy, superintendent, Finishing Div., 
Parke, Davis & Co., Detroit. 


Engineering a New Package 
STANLEY MANTELL, manager, production planning, 
Royal McBee Corp., Hartford, Conn. 


WEDNESDAY MORNING, April 15, from 9:30 a. m. to 12 noon 


Grand Ballroom Persuaders on Parade 


Prestige Packaging for Fine Foods 
Josep B. StarKE, manager, Gourmet Foods Opera- 
tion, General Foods Corp., White Plains, N. Y. 


New Look for Housewares 
J. J. Cutpenc, vice president, houseware sales, Ekco 
Products Co., Chicago. 


[Concurrent session ] 


Toiletries and Cosmetics Packaging 
Warren B. Dustin, brand manager, Chesebrough- 
Pond’s, Inc., New York. 


Packaging Drugs Today 
Joun Deat, advertising manager, The Upjohn Co., 
Kalamazoo, Mich. 


Private Dining Room 17 Industrial Goods Go to Market [Concurrent session] 


New Containers for Chemicals 
Rosert D. MINTEER,: manager, packaging develop- 
ment, Monsanto Chemical Co., St. Louis. 


Rail Shipment Problem Solving 
C. R. Anperson, director of container & loading 


research, Research Center, Assn. of American Rail- 
roads, Chicago. 


Industrial Tapes Applications 

W. C. Larson, manager, Tape Customer Engineer- 
ing Dept., Minnesota Mining & Mfg. Co., St. Paul. 
Pallet-Pac—Vendor Packaging to Aid Manufactur- 
ing 

Lewis J. SHIOLENO, general manager, Electronics 
Div., Erie Resistor Corp., Erie, Pa. 








28th AMA NATIONAL P 


ALPHABETICAL LIST OF EXHIBITORS 


Exhibitor Booth Number Bostitch, Inc. 650 Cottrell Co. 1045 
ain ' , Bradley-Sun Div., American Can 129 Cromwell Paper Co. 1116 
arte NI Bg cor Brady, W. H., Co. 1060 Crown Cork & Seal Co. 871 
Ab net res Sa 826 Braun, W., Co. 940 Crown Zellerbach Corp. 1128 
heme Stats Sm . Brown-Bridge Mills 1075 Cryovac Div., W. R. Grace & Co. 895 
Addressograph-Multigraph Corp. 953 B ar : 
rown Filling Machine Co. 975 
Advance Process Supply Co. 560 Bunn, B. H.. Co 527 
Ajusto Equipment Co. +4 innient Co eK, 1055 Daher Co. 1044 
Algene Marking Equipment Co. 922 Burt, F N Co 536 Davis, Joseph, Plastics Co. 914 
Aluminum Co. of America 621 pei Delaware Barrel & Drum Co. 557 
Aluminum Foils, Inc. 659 Coles Seasle Ca. 1142 Dennison Mfg. Co. 921 
American Can Co. 129 Dependable Compressor & 
. ; Carbert Mfg. Co. 462 : 
American Excelsior Corp. 572 Cel Co Spans 725 Machine Co. 929 
American Partition Co. 419 a ee — Derby Sealers, Inc. 949 
: ts Cel-Fibe Div., Personal 
American Viscose Corp. 753 Dexter, C. H., & Sons 562 
: , Products Corp. 586 ; 3 
Amsco Packaging Machinery 814 Celluplastic Cor 936 Diagraph-Bradley Industries 1053 
Apex Machine Co. 1024 e a 99) Diamond Plastic Box 865 
Arabol Mfg. Co. 822 Pe sie Ce 579 _ Diederichs & Griffin Co. 494 
Arenco Machine Co. 321 “il Dispens-A-Label Devices 427 
Central States Paper & Bag Co. 926 Pe ' ; 
Armour & Co. Dixie Cup Div., American Can 129 
“they © Chaffee, Ralph, & Co. 306 
Adhesives Div. 1117 Chemniie' # & Fibre C 1 Dobeckmun Co., 
Cushioning Products Div. 439 a ee agus Div. of Dow Chemical Co. 740 
mao Champlain Co. 906 : 
Arizona Gear & Mfg. Co. 413 Doughboy Industries 522 
Chase Bag Co. 212 : 
Askania Regulator Co. 594 , Dow Chemical Co. 667 
: Chicago Molded Products Corp. 521 
Atlas Vac-Machine Corp. 1092 : 4 ; Du Pont, E. I., de Nemours 
ws Chicago Printed String Co. 910 : 
Auto-Vac Co. 487 Chinnove Mtnitten Gs 1125 Film Dept. 706 
Avery Adhesive Label Corp. 554 Ae RIE a3 Grasselli Chemical Dept. 1077 
Cincinnati Box & Partition Co. 1127 Polychemicals D. 126 
Bagcraft Corp. of America 1048 _Cllark, J. L., Mfg. Co. 82 | . Se ke <" ae 
Barnes Drill Co. 683  Clark-Aiken Co. 853 I ithe sca hae 
Bartelt Engineering Co. 675 Cleveland Container Co. 913 
Batchelder Engineering Co. 458 Climax Products Div., E-Z Packaging Corp. 1030 
Beck, Charles, Machine Corp. 854 Lodge & Shipley Co. 490 Eastman Chemical Products, 
Behr-Manning Co. 1076 Columbia Basin Plastics Co. 582 Chemicals Div. 764 
Bemis Bro. Bag Co. 121 Columbian Rope Co., Jet-Pak 938 Plastics Div. 754 
Bensing Bros. & Deeney 839 Comet Industries 428 Eastman Kodak Co. 772 
Bernardin Bottle Cap Co. 468 Conapac Corp. 525 Ekco-Alcoa Containers 601 
Bernhardt & Cie 1149 Container Corp. of America 705 Electronic Machine Parts, Inc. 549 
Better Packages, Inc. 553 Continental Can Co. 676 Elliott Addressing Machine Co. 1068 
Biner-Ellison Machinery Co. 950 Cornell Paperboard Products Embossograph Process Co. 1113 
Bivans Corp. 714 Co. 1034 Emhart Mfg. Co., Portland Div. 821 
Blocksom & Co. 1022 Cotswold Fibres, Inc. 966 Epsen Lithographing Co. 983 
HOURS 
Exposition 
Conference (Palmer House) (International Amphitheatre ) 
Monday, April 13 10 a.m. to 12 noon Monday, April 13 10 a.m. to 6 p.m, 
Tuesday, Aprill14 9:30 a.m. to 12 noon Tuesday, April 14 10 a.m. to 9 p.m. 
Wednesday, April 15 9:30 a.m. to 12 noon Wednesday, April 15 10 a.m. to 6 p.m. 
Thursday, April 16 10 a.m. to 6 p.m. 
Friday, April 17 10 a.m. to 4 p.m. 
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Erdco Engineering Corp. 739 
Eriez Mfg. Co. 1026 
Errich International Corp. 1136 
Facile Corp. 664 
Fales, L. F., Machine Co. 626 
Faran Co. 582 
Felins Tying Machine Co. 1065 
Ferguson, J. L., Co. 649 
Ferguson Machine Corp. 517 
Fibre Box Assn. 1101 
Fibre Drum Mfrs. Assn. 934 
Fife Mfg. Co. 506 
Findley, F. G., Co. 735 
Fischbein, Dave, Co. 513 
Flex-O-Glass, Inc. 491 
Follansbee Steel Corp. 1137 


Food Machinery & Chemical Corp., 
FMC Packaging Machinery Div. 806 
Frank, Walter, Organization 471 


Fuller, H. B., Co. 1005 
G. P. E. Controls, Inc. 594 
Gast Mig. Corp. 1088 
Gatineau, Ets., J., 1153 


Gaylord Container Corp., 
Div. of Crown Zellerbach 1128 


General Box Co. 534 
General Chemical Div., 

Allied Chemical Corp. 227 
General Packaging 

Equipment Co. 989 
General Printing Ink Co., 

Div. of Sun Chemical 839 
General Research & Supply Co. 327 
Geveke & Co. 494 


Gibbs Automatic Moulding, 
Div. of Rupert Diecasting Co. 437 
Glassine & Greaseproof Mfrs. 


Assn. 218 
Goodyear Tire & Rubber Co. 771 
Gottscho, Adolph, Inc. 550 
Grace, W. R., & Co., 

Polymer Chemicals Div. 889 
Graeber Stringing & Wiring 

Machine Co. 577 
Gray Co. 965 
Graymills Corp. 476 
Greif Bros. Cooperage Corp. 221 
Griffin-Rutgers, Inc. 565 
Gump, B. F., Co. 569 
Hale, James C., & Co. 494 
Hampton Mfg. Co., 

Industrial Tape Div. 1025 
Harris-Seybold Corp. 1043 
Hartig Extruders Div., 

Midland-Ross Corp. 970 


Hayssen Mfg. Co. 654 
Hazel-Atlas Glass Div., 

Continental Can 676 
Hedwin Corp. 883 
Heekin Can Co. 470 
Heinrich Equipment Corp. 911 
Hesser, Fr., Maschinenfabrik 

A. G. 494 
Hobbs Mfg. Co. 454 
Hollander, Allen, Co. 946 
Hope Machine Co. 1021 
Howard Publishing Co. 583 


Hudson-Sharp Machine Co. 806 


Ideal Stencil Machine Co. 1036 
Ideal Stitcher Co., Div of 


W. R. Pabich Mfg. Co. 935 
Impact-O-Graph Corp. 589 
Industrial Shoe Machinery 

Corp. 1145 
Intaglio Service Corp. 939 
Inta-Roto Machine Co. 1095 
Interchemical Corp., 

Printing Ink Div. 613 
International Eastern Co. 1015 
International Paper Co. 880 


International Staple & Machine 776 


Janesville Cotton Mills 495 
Jardier Co. 477 
Jiffy Mfg. Co. 538 
Johns-Manville Sales Corp., 

Dutch Brand Div. 479 
Joint Military Services 1102 
Judelshon, Oscar I. 1089 
KVP Co. 905 
Kahlenberg Globe Equipment 

Co. 555 
Kaiser Aluminum & Chemical 

Sales 825 
Kansteiner, Walter H., 

Machinery Co. 482 
Kendall Co., Polyken Sales Div. 963 
Keyes Fibre Co. 957 
Kidder Press Co. 530 
Kimball, A., Co. 434 
Kimberly-Clark Corp. 653 
Kingsbury & Davis, FMC 806 
Kleen-Stik Products, Inc. 423 
Koppers Co. 206 
Krause, Frederick A., 

Associates 1112 
Labelette Co. 326 
Labels & Decals, Inc. 1013 
LectrOmatic Devices, Inc. 228 
Leedpak, Inc. 510 


Long & Co. 418 
Ludlow Papers, Inc. 626 
MRM Co. 211 


Machines Automatiques Ciliotta 1141 
Manhattan Adhesives Corp. 511 
Marathon, Div. of American Can 129 


Mark ’Andy, Inc. 422 
Markem Machine Co. 972 
Marsh Stencil Machine Co. 1018 
Martin Engineering Co. 1046 
Mead Packaging, Inc., 

Atlanta Paper Co. Div. 100 
Mercury Heat Sealing 

Equipment Co. 1064 
Metal Edge Industries 317 
Michigan State University, 

Packaging Foundation 1119 


Mid-States Gummed Paper Div., 
Minnesota Mining & Mfg. 625 


Miller Wrapping & Sealing 

Machine Co. 814 
Milprint, Inc. 636 
Minneapolis Sewing Machine 

Co. 1041 


Minnesota Mining & Mfg. Co. 625 
Mopern Packacine Magazine 736 
Mojonnier Associates Div., 
Kartridg-Pak Machine Co. 689 
Monarch Marking System Co. 1029 


Monroe-Danford & Co. 1067 
Moonglow Plastic Jewel Corp. 543 
Morningstar-Paisley, Inc. 933 
Morquin & Muguet 1151 
Mosstype Corp. 514 
Multi-Fill Machine Co. 486 
Multistamp Co. 529 


Mystik Adhesive Products, Inc. 544 


Nashua Corp. 917 
National Adhesives Div., 

National Starch Products 750 
National Barrel & Drum Assn. 446 


National Can Corp. 998 
National Equipment Corp. 539 
National Foil Co. 1114 
National Paper Box Mfrs. Assn. 925 
New Era Mfg. Co. 577 
New Jersey Machine Corp. 722 
North American Aviation 1098 
Ogden Mfg. Co. 588 


Ohio Chemical & Surgical 
Equipment Co., Div. of 


Air Reduction Co. 478 
Olin Mathieson Chemical Corp., 

Packaging Div. 784 
Ortman-McCain Co. 409 


Turn Page for Floor Plan and Continuation of Alphabetical List 








ALPHABETICAL LIST OF EXHIBITORS = (continued) 
Exhibitor Booth Number Photomation, Inc. 1091 Quickpak Machinery Corp. 488 Shopsin 
er ae Pitney-Bowes, Inc. 429 Signode 
Owens-Illinois Glass Co. 614 Plastic Packaging Corp. 1037 Rapids-Standard Co. 962 Simeo C 
Oxy-Dry Sprayer Corp. 440 Plast-O-Pak Corp. 1059 Raymond Bag Co. 1011 Simon A 
Packaging Equipment Services, Plas-Ties Co. 1081 Reynolds Metals Co. 868 Simplex 
Ltd. 494 Plast-O-Craft Corp. 459 Rheem Mfg. Co. 864 Simplex 
Packaging Industries, Ltd. 640 Plastofilm, Inc. 1072 Richards, J. A., Co. 417 Sinclair 
Packaging Institute 1038 Plax Corp. 721 Riegel Paper Corp. 118 Smith, F 
Packaging Parade 813 Pontiac Graphics Corp. 1126 Rossotti Lithograph Corp. 461 Soabar ( 
Pack-Rite Machines, Div. of Popper & Sons 1050 Rotogravure Packaging, Inc. 493 Societe | 
Techtmann Industries 954 Port-O-Seal Portable Package Detre: 
Pak-Rapid, Inc. 450 Sealer Div., A. W. Chaffee 1102 Sanpack-Gesellschaft Socony | 
Pan Industrial Corp. 472 _ Potdevin Machine Co. 836 Lambsdorff & Co. 499 Sohn M: 
Panta-Pak Div., Pantasote Co. 590 Print-A-Tube Co. 985 Schjeldahl, G. T., Co. 585 Souther: 
Permacel 606 Printing Machinery Co. 441 Schroeder Machines Corp. 605 Speedry 
Peters Machinery Co. 410 Product Packaging Engineering 475 Sealright Co. 533 Spencer 
Pfaudler Co. 515 Progress Lithographing Co. 1147 Seamless Rubber Co. 435 Standar 
Photo-Process Screen Mfg. Co. 581 Pyroxylin Products, Inc. 531 Shear-Prinz Associates 545 Stanforc 
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Shopsin Paper Co . 432 Stanley Steel Strapping Div., Thilmany Pulp & Paper Co. 1129 U.S. 
Signode Steel Strapping Co. 217 Stanley Works 1115 Thomson-National Press Co. 1031 U.S. 
Simco Co. 518 Staude, E. G., Mfg. Co. 1099 Tipper-Tie Products of N. J. 466 U.S. 
Simon Adhesive Products Cerp. 1063 = Stein, Hall & Co. 976 Toledo Scale, Div. of U. 
Simplex Binder Co. 457 Sten-C-Labl, Inc 1083 Toledo Scale Corp. 665 U. 
Simplex Plant, FMC 806 Sterling-Fleischman Co. 438 Tompkins’ Label Service 112 
Sinclair & Valentine Co. 765 Stoffel Seals Corp. 918 Triangle Package Machinery 876 Vac-] 
Smith, H P., Paper Co. 453 Stoker, H. L., Co. 1039 Tri-State Plastic Molding Co. 411 Varig 
Soabar Co. 1054 Stokes & Smith 806 Tri-Wall Containers, Inc. 1069 Verna 
Societe des Ateliers Rene Strap-All Sales, Inc. 1085 Tronomatic Machine Mfg. Corp. 485 Vertr 
Detrez 1146 Sun Chemical Corp. 839 Tudeau-Jegou 1150 Vidus 
Socony Mobil Oil Co. 467 Swift & Co., General Adhesive 
Sohn Machine Co. 1143 Products Dept. 576 Union Bag-Camp Paper Corp. 840 Wag 
Southern Adhesives Corp. 735 Syntron Co. 967 Union Carbide Plastics Co. 749 Wald 
Speedry Products, Inc. 1040 Union Paste Co. 735 Warr 
Spencer Chemical Co. 875 Technical Tape Corp. 1017 Union Steel Products Co. 672 Web 
Standard Plastics, Inc. 1124 Teepack Spezialmaschinen Unit Portions, Inc. 1035 Webe 
Stanford Engineering Co. 311 G. M. B. H. 834 U.S. Bottlers Machinery Co. 971 We 


EXPOSITION HALL 












































T a , T T T T T - 
| | a37 | 439 | 44 | 453 {ast} agg | aot) | eS | ae? fam | oars. | arr | ars as | aso fan | ass fags] 499 
Lx eS ae RR | | | | | SE SS FES Ee | Spdhntomingnigad es > Rens ese) ae 
+- , 7 . : . ——+ ] T Se SS — 
434} 438 [ $40 |“ 446 | 450 454 458 asz | 466 | 68 | 470] az | en ts ee ee ee ee eee 
| | } j 1 
$33 | $37 | 339 | 543 | sas | sao 553 | 555 557 ses | 567 | 9569s 575 57? | 581 | 583) sas | ($89 59! 
| i i J L i ‘ | j 1 L - s i ; 
| | : org 7 gh RE EC EE YAR Ree re a T er 1 ae REESE OS) : 
‘ 536 538 | S44 550 ss¢ | 560 562 510 $12 | 516 582 sa6 | 588 | (590 su 
| | La j 
| | | f | | 
625 649 653 69 | es | 667 675 679 683 689 B95 | 
| 
SEES, et Rewer eal CV SRRS WaT AEE ae. Pigeon i, 
| | 
636 640 650 654 664 612 | 
ve ~+ 4 | 616 
ms | 139 149 153 165 Ti | | 
| 








@ MODERN PACKAGING _ 





















































| | | Sy 2 | 
740 750 754 112 | 176 784 
2 
a b be} q | o q ° 
839 853 . 665 87! | 875 3 3 895 
| 

as ie a eel ‘ I ea] 
————-——-- qe . z a " . — 
| 836 840 854 ae ee 868 me 880 
+ L I 

| | | | | 
| «| 939 | a a 953 97 963 965 967 | Tl 975 979 983 | 985 | 989 95 | 
Pe a te OES SN n a Caer EPR A Bale re a a 4 i lo ) a 
sain —_ ' ' ~~ or : , ; Se oes : = 998 
936 | } 940 | «46 | (950 954 962 966 | 970 mj) | 98 982 986 98 
i BY! | i j | j i af 4 \. i Aimaining 
T T Dit T T T “| 099 
| {13s | 137 1039 | 1041 | 1043 | 1045 | 1049 | 053 | 1055 1059 [1063 | 106s 067 | = 1069s 1075 1077 =| 1081 | 1083 | 1065 | 1089 | 1091 | 1095 
fae oad | er L Be: oo. Mab . tia a MEE Nk 5 aa a, i i i lind | Ras oe “7 
— TO RESTROOMS —, 

| 1036 | | 1036 2:5 fa bas! Saad iso | [106 | W058 ] 1060 | 106s NE i0ee | fore: ¥ a) [Tose T1082 E| 098 
n i i" | i — abe 1 J ee \ oil 











U.S. Industrial Chemicals Co. 1133 Webster Equipment Co. 930 
U.S. Printing & Lithograph Co. 106 West Instrument Corp. 416 
U. S. Steel Corp. West Virginia Pulp & Paper Co. 805 
U. S. Steel Products Div. 943 Western-Waxide 1128 
U. S. Steel Supply Div. 988 Weyerhaeuser Timber Co. 979 
White Cap & Bond Crown Div. . 
Vac-Tie Fasteners, Inc. 537 Continental Can 676 
Varigraph Co. 414 Wolverine Paper Converting 
Verner, B., & Co. 995 Machinery Corp. 1027 
Vertrod Corp. 425 Wood Conversion Co. 802 
Vidus-Huet 1144 Wrap-O-Matic, Rosenthal Mfg. 567 
Wright Machinery Co., 
Wagner, Edward A., & Associates 494 Div. of Sperry Rand 526 
Waldron, John, Corp. 970 Wyomissing Paper Products 980 
Warren, S. D., Co. 305 F 
Web Controls Corp. 1074 
Weber Marking Systems, Div. of Yahnke, J. G., Co. 465 
Weber Addressing Machine 1049 York Tape Printers, Inc. : 


Soe ae eee 


7 


DONOVAN HALL 





1102 1106 





—— 
| 
| | 


3 


07 1109 





| 
8 120 


AZ>DCHOANMD 


1131 133 
wz9 “ee 
1142 1144 1146 


) 2 ts! aE See 











J 
eee) | 147 





| Floor Pian of Booth Numbers 
International Amphitheatre 
| Chicago 











wkaging Conference will draw thousands to the 
‘’almer House for morning sessions. Afternoons 
nd the final two days remain free to visit the show. 


lop management will dominate the single con- 


erence session on opening day, Monday, April 13, 
vhen six company presidents will “appraise pack- 
wing.” Concurrent sessions on Tuesday, April 14, 
will cover package design and package utility, as 
well as manufacturing and handling. The confer- 
nee sessions will close Wednesday, April 15, with 
ye concurrent meeting devoted to “Persuaders on 
Parade” (four talks on the packaging of fine foods, 
housewares, toiletries and cosmetics, and drugs) 
ind the other to the packaging of industrial goods. 

Visitors to the exposition will enjoy an added 
service this year. To register individual inquiries 
in exhibit booths, Inquiry Time Saver Plates simi- 
lar to retail charge-account plates have been pre- 
pared on request in advance. Instead of the time- 
consuming task of filling out an inquiry card at 
booths or asking attendants to record a request. 
visitors will simply hand plastic plates—bearing 
name, title, company and address—to exhibitors 
and have the information imprinted in a_ jiffy. 
March 21 was the closing date for requesting plates. 
which do not substitute for show registration. 

lhe show management, Clapp & Poliak, Inc., 341 
Madison Ave., New York 17, is mailing advance 
exposition registration forms on request. The $2 
registration fee inaugurated last year will be payable 
at the door again. Proceeds help finance AMA- 
administered research and reduce exhibitors’ costs. 

The association, at 1515 Broadway, New York 
16, is accepting advance mail reservations for the 
conference. Fees for the full conference are $18 for 
\MA members and $24 for non-members. Single 
sessions are $7 and $10, respectively. 

lo register for either the show or the confer- 
ence, individual names, titles, company name and 
company address are requested. 

\ssistance on hotel reservations will be provided 
by the Chicago Convention Bureau. Application 
blanks for hotel accommodations may be obtained 
rom the Housing Bureau, Chicago Convention Bu- 
reau, Suite 900, 134 N. La Salle St.. Chicago 2. 

|. R. Sonneborn, general sales manager. Stokes 
\ Smith Co., Philadelphia, is chairman of the Ex- 
hibitors’ Advisory Committee in charge of the ex- 
position. 


he following alphabetical list-—including all ex- 


hibitors who answered MODERN PACKAGING’S ques- 
iaire before the deadline date—gives details of 


st exhibitors, personnel and hotel headquarters: 


C PACKAGING MACHINE CORP. Booth 679. 
bit of case packer for packing rectangular cartons 


into a corrugated shipping case; also a Junior sealer 
connected to the packer. Personnel: O. A. Rupp, R. W. 
Stevens, W. M. Haynes. Hotel: LaSalle. 


ABBOTT PLASTIC MACHINE CORP. Booths 591, 
595. Demonstration of skin-pack and blister-pack proc- 
esses. Personnel: C. Murano, F. Groth, J. Margosein, 


B. Franklin. 


ACME STEEL CO. Booth 826. Display of automatic 
and semi-automatic steel-strapping machines for rein- 
forcing all types of shipping containers; round-wire 
stitchers for bag stitching and carding; Silverstitchers 
for flat-wire stitching of corrugated and solid fibre 
containers. Personnel: N. L. Anderson, C. R. Lammers, 
N. J. Lynch, J. H. Prout. R. M. Snodell. 


ADJUSTO EQUIPMENT CO. Booth 444. Display of 
Bracket 


Swing stool that will attach to conveyor lines and 


? 


32 models of Ajustrite chairs and stools; 


swing off the floor for easy cleaning, available also 
with chrome-plate finishing for dust-free rooms. Per- 
sonnel: G. Bortner, S. W. Heer, R. Dawson. Hotel: 
Stock Yards Inn. 


ALGENE MARKING EQUIPMENT CO. Booth 922. 
Exhibit of fully automatic flat box printer which ac- 
commodates all carton sizes up to 50 by 65 in. in the 
flat at speeds up to 3,500 boxes per hour, printing all 
four sides of a carton in one pass; four-way printer 
which automatically imprinis one, two or four sides 
of a carton in the set-up stage; also Speedy roller 
printers marking areas 2 by 6 in., 2 by 9 in. and 5% 
by 114% in. Personnel: M. Mann, M. Amin. Hotel: 


Congress. 


ALUMINUM FOILS, INC. Booth 659. Exhibit will 
feature aluminum foil in rolls; coiled aluminum sheet; 
“Rafhnal” pig (super purity). Personnel: T. W. Alli- 
son, J. Price, W. H. Franke, W. F. Kaufmann, J. W. 
Fly, I. Satterberg, D. Cattanach, D. 
Lutz, J. Hobbs. 


AMERICAN CAN CO. Booth 129. Exhibit by Canco 


Div. of rigid metal and paper containers including 


Beauchamp, J. 


Accu-Por and Non-Drip detergent cans; soft drinks in 
MiraCans; hams in No-Stick cans; a variety of prod- 
ucts in pressure cans; examples of lithography and 
label design. Operational display by Dixie Cup Div. of 
1-DP cream and condiment packager for filling Dixie 
cups with uniform-viscosity materials; light- and 
heavy-duty containers for vending foods, and examples 
of retail packaging. Display by Marathon Div. of new 
Hi-Fi Glamakote carton blanks, carton-forming and 
cartoning machinery, folding cartons, labels, film, 
flexible packaging and foil. Display by Bradley-Sun 
Div. of metal and plastic tubes, plastic bottles, alumi- 
num impact extrusions, combination metal-plastic con- 
tainers, examples of new shoulder treatment for col- 
lapsible metal tubes with distribution of samples, ex- 
perimental space-feeding tubes for high-altitude pilots. 
Hotels: Canco and Bradley-Sun Divs., Blackstone; 
Dixie Cup Div., Conrad Hilton; Marathon Div., Palmer 


House. | Listing continued on page 296 | 





1 M. van Waveren & Sons. Inc., initiates a new con- 
cept in supermarket and chain-store merchandising 
of flower bulbs with this thermoformed display 
package in which an amarylis bulb, encased in a 
10-gauge acetate bubble, is mounted on a die-cut 
display card illustrating the flower in full bloom. 
along with planting instructions. Design. Erie de 
Kolb, New York. Package. A-] Mounting & Fin- 
ishing Co.. New York. 


2 Bottles made of the new, stiffer linear polyethylene 
ire now in use by General Electric’s X-Ray Dept. 
Supermix Dental X-Ray Devel- 
and G.E. 


medical solutions in similar 


tor two produc ts 


oper and Fixer plans soon to market its 
plastic containers. 


Bottles and closures, Owens-Illinois. Toledo. 


3 With this re-usable transparent polystyrene box, the 
Bauer & Black Div. of The Kendall Co. is merchan- 
dising its new Blue-Jay Corn Pad Treatment in 
what is reportedly the first “complete packaged 


treatment for corns.” 


the three items included: corn pads and_ plastic 


tubes of medicant and ointment. A metal display 


172 


Visible through the box are 





5 


stand is provided, or the packages may be hung on a 
pegboard. Box. Bradley Industries. Chicago, using 


Monsanto Lustrex polystyrene. 


4 Aluminum-foil pans with formed transparent pols 


styrene lids have been adopted by the Frank G 
Shattuck Co. for two new Schrafft’s bakery prod 
ucts: panned cinnamon rolls and pound cake with 
chocolate icing. The new packages reportedly give 
them excellent moisture protection. The product 
can be heated by the consumer in the foil pan and 
if only a portion of the product is used, the r 
mainder may be kept almost moisturetight by re 
crimping the edges around the plastic top. Bot! 
items are baked right in the foil pans. then cooled 
to room temperature before the plastic tops ar 
crimped on. Foil pans. Cochran Continental C 
tainer, Louisville. Ky. Lids. Shaw Randall. Pay 


tucket. R. L.. using Plax polystyrene sheet. 


5 Re-usable opal glass apothecary jars for Gera 
Dietary Supplement capsules. product of the W 
er Laboratories Div. of Vicks Chemical. are | 


vided with two closures. a protective screw-on me 
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cap and an opal glass decorative closure matching 
the jar. Jar, Continental Can’s Hazel-Atlas Glass 
Div... Wheeling. W. Va. 


Bellevue Mfg. Co.'s new Sky View Observatory. an 
educational toy, is merchandised in a new cor- 
rugated pre-pack imprinted with an outer-space 
notif that quickly identifies the product throughout 
ll channels of distribution. Top laps of the box 
erve as interior packing pieces to assure protec- 
on of the toy during shipment. Printing is in blue 
ind black on white liner. Six of the pre-packs are 
hipped to a maste> unit. Box. Hinds & Dauch. 
Sandusky. O. 


Increased sales of Pee Cee Self-Adhesive Labels 
ire attributed to unusual structural features of an 


nex pensive folding carton developed by the Pee 


ee Tape Label Co. A front window gives instant 
entification of the labels. A die-cut easel on the 
ick enables up-front counter or shelf display and 
‘catalog sheet” on the back panel illustrates the 
mplete label line to simplify retailer ordering. 
irton. Consolidated Paper Box. Los Angeles. 





10 





\ sophisticated look is achieved by handsomely 
shaped glass bottles with rectangular labels for 
Daggett & Ramsdell’s Debonair After Shave Lotion 
and Cream Hair Dressing. distributed by Fuller 
Brush Co. Bottles. Continental Can’s Hazel-Atlas 
Glass Div... Wheeling. W. Va 


A cellophane-tape band gives the retailer a quick 
inventory check on full boxes of Hanes Hosiery 
Mills’ women’s stockings—-a time-saving economy. 
Each box comes with a precision-slit band of cello- 
phane tape placed lengthwise around its center. It 
is removed only when hosiery is sold from the box. 
leaving full boxes clearly identifiable. “Zip-Tape.” 
Dow's Dobeckum Co.. Cleveland. 


\ private-mold. amber-glass bottle with large label 
area and easy-gripping ridges has been selected by 
the Blue Magic Co. for its new Easy Monday 
Bleach. Amber glass gives the bottle a distinctive 
appearance and protects the contents from harmful 
light. Glass and metal cap with “Apco Bleach” 
liners. Armstrong Cork. Lancaster. Pa. Foil label 


Revnolds Metals. Richmond. Va. 


173 





11 


12 


13 








\ bold stand-out on supermarket shelves is Jewel 
fea Co.'s new private-brand detergent, Zing. whose 
carton design complements the trade 


Made ot 


with mold inhibitor, the carton is brilliantly printed 


sweeping 


name. patent white newsboard treated 
by letterpress in gloss inks. Carton. Ohio Boxboard., 


Rittman, O. 


[wo complete mascara refill applications for auto- 
matic applicators are contained in this purse-sized 
collapsible metal tube marketed by 
Yours. 


the company’s unit of sale. 


Cosmetically 
This “economy” refill is aimed at increasing 
To use, nozzle of the 
tube is inserted into applicator and the tube is 
a line marked. Tube. Sheffield Tube, 


New London. Conn. 


squeezed to 


When Lif-O-Gen, Inc.. 


the first time as an over-the-counter retail 


introduced pure oxygen for 
item. 
its outer carton had to serve a dual purpose: sell 
the product and explain its use. The product serves 
as a portable emergency oxygen unit for cardiac 
cases, drowning, etc. The carton presents an ethical 
appearance. Copy explains product uses and dia- 


14 


grams show how to administer it. The product, in a1 
aerosol can, is administered by pushbutton control 


Carton, Container Corp., Chicago. 


Non-drip metal cans were selected by the Marti: 
“Fain” liquid bub 
in supermarkets 


Mfg. Co. for packaging its new 
ble bath, distributed nationally 
other grocery outlets and in drug and department 
stores. The cans are brightly lithographed in pink 
white and iridescent blue with gold stripes and 
bubbles in a swirl pattern and trade name prom 
inently displayed across the center. Can, American 


Can, New York. 


\ change in kitchen-match box construction—ac 
Match, the first 
is this “tuck-in-top” 


cording to Diamond since the 
kitchen match was introduced 
box which eliminates the familiar pull-out tray. The 
new-style box has a flap at one end that pulls free 
from the end and is torn along perforations part 
way back across the top to provide easy access to the 
matches. Flap tucks back into box for reclosure. 
The new box meets ICC specifications without over 
wrapping. Box, Diamond Gardner, New York. 
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16 [his step-type dispensing carton is an effective mer- 
sandiser, according to the James O. Welch Co., for 
Sugar Daddy Nuggets, a low-cost, single-unit 
ndy product. The step design solves the problem 
{ proper storage and dispensing, and also provides 
natural interlock for the two-package retail unit 
hich is overwrapped in cellophane. Carton, New 

faven Board & Carton, New Haven. Conn. 


17 Another manufacturer of facial tissues, Hudson 
Pulp & Paper Corp., has adopted the idea of a 
non-commercial” package (see “Brandless Beau- 

MoperN Packacinc, May, 1958, p. 170). In 
imited markets, Hudson facial tissues now appea 

attractively decorated cartons that carry no 
rand identity or sell copy. All commercial mark- 
ngs are confined to a printed cellophane overwrap. 
Package, Paramount Paper Products, Philadelphia, 
ising DuPont’s 300 K-202 cellophane. 


18 |mproved package protection is provided for super- 
phosphates by Armour Fertilizer Works with new 
polyethylene-coated multiwall kraft bags. In addi- 
tion to moisture protection that keeps the fertilizer 


from caking and hardening, the new bags report 
edly are 40% lighter than most conventional paper 
bags. Bags, Gilman Paper’s Kraft Bag Corp., New 
York, using Bakelite polyethylene. 


19 A new label for Red Heart Cat Food is calculated 
to bring “high style” to the pet-food field. The new 
design, introduced by the Red Heart Div. of John 
Morrell & Co., is aimed at gaining a greater share 
of this large-volume market through the use of an 
abstract illustration of an impish cat, designed to 
appeal to all cat lovers. A lipstick-red heart carries 
trade name in reverse white against a “kitty-pink” 
background. Design, Dickens, Inc., Chicago. Label, 
Muirson Label, San Jose, Calif. 


20 Bags made of “super-white, super-opaque, double- 
waxed sulphite” with a bleached glassine liner are 
said to provide greater protection against breakage 
of Granny Goose Potato Chips and a barrier against 
ultra-violet rays which cause product rancidity. 
This crisp material is printed in six colors by the 
rotogravure process. Design, Walter Landor & Asso- 
ciates, San Francisco. Bag. Milprint, Milwaukee. 
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PICKLE WEEK 


... proof of sales- powe 















Once more—a nation-wide demonstration of the 
power of pickles—to build sales, to build profits 


There’s nothing prosaic about pickles as ress our friends, the packers and: 
a retail item! chandisers, are making. 


Recognition of the growing sales-power So—a word of thanks for the of 


of pickles is now one of the basics of food nity we have had to be part of iif 
merchandising. As pickles keep on get- that works for pickle progress. 


ting more and more attention at the 
retail level, pickle sales keep getting bet- 
ter and better. 


For many years, we’ve been by: 
our key part in the development 
packaging. We’ ve worked hard—'§ 





’ National Pickle Week provides annual With our customers—to maki 
proof of this dynamic growth factor. Each packaging more efficient, moree 9 
year, this highly-respected promotion Cal, to speed the manufacturing) 
shows what pickles can do when they get and to make pickle quality be 
their chance. pickle variety greater. 


The results are gratifying. 


For an opportunity, thanks! . ; os 
PP Ys So, we’re looking forward to Pick 


As the chief cap supplier to the pickle 1959, with complete confidence | 
industry, White Cap has a real interest year’s promotion will be the n 
in Pickle Week. We delight in the prog- cessful yet. 
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End-loaded shippers (to save board) 





to use fingers than knives 


B here's every indication that the tear-strip- 


with tear-open devices (to save product) 
promise significant economies 
if packagers can teach store clerks 


it's more profitable 


opening shipping container may be ready to make 
the revolutionary impact among food packagers and 
other consumer-goods producers that was forecast 
for it six years ago—but never fully realized. 
Why this sudden re-awakening of interest in a 
packaging advance that was introduced by General 
Mills in 1953! as a retailer convenience? There are 
two reasons and they boil down to four significant 
words: economy and better merchandising. 
Specifically, the factors that are giving new 
impetus to “the shipper that opens as easily as a 
pack of chewing gum” are: (1) the increasing trend 
toward end-loading shipping containers that use less 
board and (2) a discernible demand by some chain- 
store managements for tear-strip cartons as a way 


to cut costs and improve merchandising methods. 


See ‘‘Tear-Ta Ss per,”’ Mopern Packacinc, March, 1953 


End-loaded tear-strip case for Budweiser canned 

beer promises economy for the pac kager, cost-cutting 
convenience for the retailer. This type of carton 

requires up to 22% less corrugated board than the 
conventional top-l vaded case; tear opening makes it 
easier for store personnel to price mark and stock cans 
Without tear-open device, cans would have 

to be dumped out of end-loaded shipper before handling 


inside 
















PHOTO ANHEUSER-BUSCH 


ew zip for 


Let’s examine these two items in more detail 
Because of the impressive economy in container 
board (as much as 227) achieved when the over 
lapping flaps compose the smallest face of the box, 
more and more packagers are turning to end-loaded 
cases.” But by the very nature of this type of 
shipper, the product containers inside are difficult to 
remove without dumping and, of course, it is impos- 
sible for store employees to price mark the packages 
in the case. So the tear-strip opening—by which 
the top is lifted right off the shipper to expose its 
contents in an upright position for fast price 
marking and easier handling—offers packagers the 
mutually beneficial opportunity to reduce their own 
packaging-material costs while providing retailers 
with a convenience feature that is a solid cost cutter 
in its own right. (Industry sources point out that 
the slight additional cost of applying a tear strip 
to an end-loading shipping carton is negligible in 
comparison with the dollar savings chalked up 
through the use of less board.) 

The afforded by 


shippers are a matter of record. Surveys prove that 


in-store economies tear-strip 


by the use of such containers, retailers can save 
approximately one-third of the time normally  re- 
quired to open shipping cases, price mark the 
stock It all adds up 
to valuable manhours saved for supermarket opera- 


merchandise and shelves.® 
tors, a particularly appealing argument in view of 
the squeeze they face from rising overhead on one 
hand and consumer resistance to higher food prices 
on the other. 

(And because no knife or other sharp instrument 
is needed to open the tear-strip case, no damag: 
need be done to the contents. The dollars-and-cents 
significance of this point to the packager as well as 
to the store operator is apparent when you conside! 
that the rupture of one box of cake mix by a probing 
knife often wipes out the profit on an entire case. 

Totting up all these advantages, it would seem that 

even without regard to the economies of en 


loaded cases—the tear-strip shipper should long ag 





“End-Loading Can Caser,’’ Mopern Packacinc, March, 19 








Tear-Strip Cases,’ Movern Packacine June I! 
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Gentle tug is all that’s needed 
to remove top of this tear-tape-opening 
shipper and expose its contents for 


mvenient handling. Because no knife or 
other sharp instrument is used, packages 
inside cannot be damaged. Bauer & 
Black has been using this type of 
easy-to-open shipper for three years 

for hospital and consumer merchandise. 
Tear tape by Chicago Printed String. 


PHOTO BALER & BLACK 


have found solid general acceptance among pack- 
agers of fast-turnover supermarket merchandise. But 
there has been one big bugaboo. Many packagers 
who once switched to tear-strip containers have 
watched stock boys rip knives, razors and hooks into 
the cases with never a glance at the opening direc- 
tions. In going back to conventional shippers, their 
natural reaction was: “Why waste valuable packag- 
ing dollars on an unused refinement?” 

It seems, then, that the future of the tear-strip 
shipping container as a standard packaging form 
rests largely on whether store clerks can be educated 
to use the easy-opening device. Because most back- 
room help is temporary part-time personnel, stores 
so far have been either unwilling or unable to train 
this inexperienced help properly. Tear strip or no, 
the lads usually wade into a shipping container with 
knife in hand 


and the packager all too often stands 
ie cost of damaged merchandise. 

Because of this situation, some proponents of tear- 
p shippers say packagers themselves should make 
reater effort to educate back-room personnel. 
til now many packagers have simply printed tear- 

‘trip-opening instructions on the carton and let it 
it that. Proof that this device is inadequate is 
laggardly acceptance of such containers. 

(ne suggested solution is to print directions fot 
ing in a vivid contrasting color that would stand 
ich better chance of commanding attention than 
black type against a tan background. 

lost chain-store executives agree that it would 
ipractical and largely wasted effort for pack 
using tear strips to send instruction sheets 


would 


stores. The ideal situation, some say, 


be a standardization of tear-strip casing within a 
product category. If all cereal shippers, for ex- 
ample, were equipped with the same type of tear- 
open device, store personnel would quickly learn 


the proper method for opening the container. 


Tray stocking 


A new development that could accelerate the 
ltear-strip trend is tray stocking. In essence, it 
simply means the transfer of stock from back room 
to store shelves in a shallow tray formed from the 
bottom section of the corrugated shipper in which 
it was received. Thus. shipments of 12, 24. 48 or 
even 72 items can be swiftly price marked and 
shelved as a unit instead of being handled can by 
can or box by box. 

That’s where the tear strip comes in. Attractive 
tray stocking obviously demands a clean, straight 
edge on the shipper/tray. Shipping containers can. 
of course, be cut straight around to form. trays. 
but there remains the great danger of damaging 
the packages inside. The tear strip eliminates the 
possibility of damage and. providing it is of good 
quality, gives the even, smooth-edged “lip” needed 
for a tray that will be out in full view of shoppers. 

Spearheading the tray-stocking movement is 
Jewel Tea Co., Chicago, operator of more than 200 
supermarkets in the Midwest. Jewel has been ex- 
perimenting heavily with tray stocking since July 
and can now produce impressive cost-saving figures 
for the first test store in Chicago. Here’s what the 
chain has learned from its experiment: 

@ kmployee efficiency is up 18%. 
@ Damage to packages is down 80% because the 














trays retaining edge all but eliminates the pos- 
sibility of individual containers being accidentally 
brushed off the shelf. 

. 


@ 34°. less time is required for shelf stocking. 
@ 30°. less time is required for stock rotation. 


@ Price-marking time has declined 18‘ and the 


job is now done more accurately. 


( 


@ Shelf-cleaning time has been cut 33‘: because 
the trays eliminate the possibility of rust and dirt 
rings forming on the shelves. 

@ Containerboard salvage has become more efli- 
cient. 

Store sales went up during the test period, but 
the chain points out that this may have been due to 
other factors as well as the handling improvements. 
Even so. there is evidence that tray stocking can 
play an important part in improving a packager’s 
sales picture. In its test. Jewel had the tray facings 
for cake mixes printed in bold block letters that 
identified the type of mix in each—angel food, 
white cake. yellow cake and so on. Jewel reports 
that it makes for a uniform, identifying shelf strip 
that helps shoppers find what they're looking for in 
less time. 

There's an obvious opportunity here for a pack- 
ager to improve his brand identity amid the compe- 
tition in today’s package-crowded supermarkets by 


printing his brand or logo on the tray facing as a 








Tear tape is applied to the inner container 
surface of this shipper for Nekoosa paper 





products during the converting operation. End 

f the tape is turned back at the manufacturer's 
joint and adhered to the outer surface to serve 
asa pull tab. The tape tears cleanly and offers 
the best potential for tray stocking 
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label.” 


identifying copy. This would be of special valu 


“bonus along with inch-high product 
to packagers of baby foods and other products that 
come in small containers whose labels don’t stand 
out prominently on the shelf. 

For packagers whose products are delivered t 
the store in double-tier cases. shippers could be 
equipped with two tear strips—-one at the top and 
one at the botom—so two trays can be zipped off 
one for each tier. The printing along the top edge 
of the carton would be upside down so that it would 
appear right-side up on the shelf. 

Tray stocking also offers a prime shelf-impact 
opportunity to packagers who have joined the 
swing to multicolor printing on corrugated.’ A tray 
facing message that is printed in brilliant color 
on a white kraft liner has a big edge in consumer 
appeal over the standard black on tan. 

In summary, Jewel's tray-stocking test indicates 
that the technique has benefits for: the packager, 
through improved brand identity and consequent 
sales gains: the retailer, through substantial operat 
ing savings in stock handling. and the customer. 
through a service that makes her shopping faster 
and easier. 


Jewel has now switched to at least partial tray 


Ser Corr sted Goes Beautiful,”’ Mopern Pack acine Mar 19 


Basic types of tear-strip-opening 


PHOTO KIECKHEFPER-EDDY 
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Slit-liner device uses no tape. Parallel slits 

in the inner ply of liner stock provide the ribbon of 
material that tears through the wall of the container 
being opened. Die-cut tab offers finger grip to start 
the tearing operation. Wesson Oil uses this technique 
in a reclosable corrugated shipper-dispenser for bulk 
quantity of shortening in a polyethylene bag 
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Opportunity for packagers to use the 
shipper tray facing as a “bonus label” is 
indicated by this line-up of tray-stocked 
tke mixes ina Jewel store. Jewel had the BD 


lnet-identifying copy printe dontraysas == 
a convenience to busy shoppers. , BWANS 


stocking in all its new stores and is out to sell the 


concept to other chains. Kroger and Hillman are 


working on tests. Red Owl and others are reported 
to be intrigued, Eavey’s chain of supermarkets in 
Indiana also is on the tray-stocking bandwagon 
Henry J. Eavey, president of the chain, is presi- 
dent of the Super Market Institute). 

It is Jewel's opinion that fully 85‘. of present 
supermarket shelf space could be tray stocked. But 


almost all shipping containers would require an 





nippers 


PHOTO ANHEUSER-BUSCH 





Reinforced fabric tape, shown here after 


val from Anheuser-Busch’s “suitcase” shipper for 
of Budweiser beer, is glued directly over a 

ut slit in container wall. Pull tab is a loose 

f tape, provided by printing an adhesive-resistant 
} 


le of ink on container surface to coincide with 


ent of one corner of the tape 





PHOTO STONE CONTAINER 


overhaul, ranging from minor printing changes 
to the addition of some form of tear strip. “The han- 
dling potential could be doubled.” says the chain. 
“just by providing tear strips on cartons that now 
cant be cut open without likely damage to the 
packages inside.” As with other chains, only a 
small percentage of the shipping containers now re- 
ceived by Jewel is equipped with tear strips. 
The supermarket chains in on the tray-stocking 
movement feel that the first packagers to exploit tray 
packs in a big way will gain an edge in shelf dis- 
play and, ultimately, in sales standing. Several 
supermarket operators say tray stocking will cut 
down on the number of items carried in supers. 
They reason that some brands are bound to be 
squeezed out because tray packs are less flexible 
than single units and often take up more space. an 


added inducement to stock high-volume lines only. 


Tear-open methods 

None of the chains now investigating tray stock- 
ing demands that all packagers go to tear-strip ship- 
pers. They feel it is less important for cans and 
bottles. where a misguided knife could do no more 
than mutilate a label or two. But for such cartoned 
goods as cake mixes. sugar. ccreals and detergents 

and for products packaged in plastics films—it 
would greatly reduce damage and speed up opera- 
tions generally. 

For the production of tear-open-style shipping 
containers. there are three basic methods available 
to U.S. corrugated-box manufacturers. Varia- 
tions on these methods apparently are limited only 
by the ingenuity of the supplier. These three Ly pes. 
with typical applications. are: 

1. A narrow strip of tape which is applied di- 
rectly to the inner surface of the container during 


manufacture. The tape can be applied as high o1 
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Four functions of the tear strip 





PHOTO GAYLORD CONTAINER 


PHOTO CHICAGO PRINTED STRI 








Protection against damage to an inner Promotion copy printed on tray section 

polyethylene bag is afforded by tear strip on of Lever Bros.’ shipper for Wisk detergent 

Wall-Firma’s corrugated shipper for a masonry calls attention to special price. Filled trays, 

finish product. Removable top of case can be stacked atop each other, make an effective, 

reseated snugly for storage of product after economical point-of-purchase display. Note 

first use. Tear tape by Minnesota Mining prominent opening directions printed on case 

PHOTO CORNELL PAPERBOARD PRODUCTS PHOTO MILLER BREWING 
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Fast price marking «ani elimination of Economy and ease «f opening are wedded in ; 
carton damage are dealer benefits of thi this 24-can case for Miller's High Life beer, : 
tear-open case of Pillsbury pie-crust mia in which tear tape is laminated inside the 
\fter removal of a strip of fabric tape that front panel only and can be pulled from either 

overlaps top and front panels, shipper’s to} side. Side panels are pre-slit and back panel 
is peeled back to reveal packages inside. is scored on same level as the tear tape. 
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low on the carton wall as is necessary to meet 
packager’s requirements. (For tray-stocking 
rposes it would be placed near the bottom). The 
d of the tape is turned back at the manufac- 

er’s joint and adhered to the outer surface of 

carton, to serve as a pull tab. When the tab 
s pulled and continuing pressure exerted, the tape 
eanly severs its way through the container wall 
long its predetermined line. 

Within this category of tear tape applied to the 
inner ply of liner stock there are two variations: 

(A) Tape, consisting of parallel-aligned strands 
{ fabric (usually cotton), which is adhered to the 
oard on the combiner. In this technique, the tape 
runs over a glue wheel, where it receives a coating 
of fast-setting adhesive and then is applied to the 
liner stock. Most boxmakers are set up to handle 
this type of tape, which costs about $2.50 per 1,000 
yards, Because of its economy and performance, 
it is the tear tape in most general use today. 

(B) Pressure-sensitive tape. The cost factor ($6 
per 1,000 yds.) has limited the use of this tape 
in tear-open applications, although a major supplier 
reports that its use by boxmakers has increased 
1 in 1958 over 1957. The nature of this tape with 
its built-in adhesive reduces make-ready time and 
eliminates the need for the glue-wheel attachment 
that is required for parallel-aligned fabric teat 
tapes. Therefore, pressure-sensitive tear tape can be 
economical when used for relatively small runs. 

Bauer & Black has 


opener for about three years on shippers for its 


used the cotton tear-tape 
surgical tape (to hospitals), polyethylene-bagged 


balls 


BSB is aware that stock personnel don’t always use 


cotton and cartoned cotton (to retailers). 
the tape. But it is an advantage to the company 
because small orders for a half-dozen packages 
can be filled quickly from the warehouse simply by 
splitting the regular 12-unit case in half. 

Product protection and user convenience also are 
iflorded in the shipping container adopted by 


Wall-Firma. 


packaged in a polyethylene bag. Designed as a stor- 


Inc., for a masonry-finish product 
ige unit for the life of the product, the shipper is 
pened by zipping off a pressure-sensitive tear tape 
thout 6 in. from the top. Because of the special 
rlocking tube-and-cap construction of the ship- 
container, the cover provided when the tape is 
ved can be replaced snugly for protection ol 
film-bagged product. And tear opening prevents 
ige to the polyethylene bag. 

The slit-liner opening device, which does not 
ze tape. In this operation, the inner ply of linet 

receives two parallel slits (% in. or more 


that provide the ribbon of material which 
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actually tears through the wall of the box when it 
is opened. The starting device is usually in the 
form of an H-shaped die cut, affording two tabs. 
One tab is pushed inward so that the other can 
be grasped and pulled outward. The added cost of 
this type of tear-open feature is said to be negligible 
and production speeds reportedly are only slightly 
slower than those for conventional shipping con- 
tainers. But a major drawback is that the non- 
reinforced tear strip often breaks while the shipper 
is being opened. 

The slit-liner opening device is now being used 
by Wesson Oil & Snowdrift Sales Co. to convert a 
corrugated shipping container into a dispensing and 
storage unit for 50 Ibs. of vegetable shortening pack- 
aged in one thin-walled polyethylene bag. The inner 
4 liner stock is slit around three sides, allow- 


ply 


ing the corrugated board on the fourth side to serve 
as a hinge for the top of the container after the 
tear strip is removed. An inner box liner permits 
secure reclosure of the carton after partial use of 
its contents. The bag-in-box tear-open shipper is 


adaptable to a variety of [Continued on page 269 | 


Tray stocking, wi/iich lets store personnel 
shelve casefuls instead of handfuls (and in 34% 
less time), is seen by Jewel Tea Co. as a 
retailer convenience that will stimulate the 
acceptance of tear-tape-opening shipping 
containers by packagers. But the tear strip 
must give the smooth edge needed for a tray 


that will be in full vieu 


of shoppers. 




















Surface design and printing 


Corrugated or solid fibreboard 





Palletized products, unitized 
loads and bulk loads 
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Distinctive features 





= of the continued growth of corrugate 

containers out of the strictly utilitarian catego: 

into strikingly colorful and effectively printed me 

chandising vehicles was seen in the 570 entries in 
the Fibre Box Assn.’s fifth competition held recent 

in Washington, D. C. 

Nineteen gold-ribbon award winners (pictured 
on these pages) were selected in 12 end-use classi- 
fications and six special categories. There was a 
dual gold award in one group. In addition, 18 en- 
tries received silver awards and 65 others qualified 
for bronze awards. 

Judges were impressed with the increasingly beau- 
tiful printing of conventional shippers and the pro- 
nounced development of display pieces made of 
corrugated board, ranging from combined shipper- 


displays to special counter displays and floor racks. 


BEST FIBRE BOXES 





Inner packing and inner containers 


Carry-home packs 
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\lso evident was further progress by corrugated 
o the shipping of heavy products, not so long ago 
minated by wood containers or crates. Con- 

ners are now being constructed entirely of cor- 

vated, without even wooden platforms, for such 

ducts as electric organs and $1,000 Hi-Fi sets. as 
well as gas and electric ranges and refrigerators. 
\nd among the entries were many examples of new 
designs and devices for effective interior protection, 
using a minimum of corrugated and other cushion- 

« materials. 

( nderscoring a renewal of interest in tear-strip 
openings for shipping cartons, the competion. at- 
tracted such cartons for even the heaviest appli- 
ances. An interesting new trend is the combination 
of tear strips with end-loading cases to permit adop- 


tion of this board-saving package construction, (For 


Winners in box-makers’ fifth competition among shipping containers demonstrate 
a wide range of merchandising characteristics 


and varied constructions capitalizing on advanced uses of corrugated 


Meat, poultry and eggs Other food products 




















details of this development, see “New Zip for Tear 
Strip.” p. 178. this issue. | 
\ssociation-member box manufacturers | sub- 
mitted their entries for judging by a panel of 10 
judges who awarded the following gold prizes: 
Gift box for 
courmet foods, made by Hinde & Dauch. Sandusky 
Q.. for Daub Bros. Cheese Co.. Pittsburgh. 
Carry-home packs: Box for chairs. made by 


Continental Can Co.. New York. for Stanley Furni- 


o 

_ 
. 
. 


Surface design and printing 


ture Co.. Stanlevtown. Va. 


Palletized products, unitized loads and 
bulk loads: Shipping container for polyvinyl 


chloride. made by Continental Can Co.. New York. 
for Eleanora Chemical Co.. Passaic. N.J. 
Distinctive features: Display for a basketball 


set, made by Ohio Boxboard Co.. Rittman, O., for 


Display-shipping containers 


Fresh fruits and vegetables 











Medium appliances 


High-density products 
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Small appliances 
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Floor stands 


the Pennsylvania Rubber Co. of Jeannette, Pa. 

Inner packing and inner containers: Ship- 
ping container for a motion-picture projector, made 
by Container Corp. of America, Chicago, for Bell 
& Howell Corp., Lincolnwood, IIL. 

Corrugated or solid fibreboard: Salesman’s 
kit for Christmas lights, made by Central Fibre 
Products Co., Quincey, Ill, for Noma Lites, Inc., St. 
Joseph, Mo. 

Display-shipping containers: A display-ship- 
per for sanitary napkins, made by Container Corp. 
of America, Chicago, for Kimberly Clark Corp., 
Neenah, Wis. 

Floor stands: A floor stand for gift wrappings, 
made by Ohio Boxboard Co., Rittman, O., for The 
Papercraft Co., Pittsburgh. 

Fresh fruits and vegetables: Shipping con- 
tainer for green onions, made by Hinde & Dauch. 
Sandusky, O., for Royal Packing Co., Phoenix. 

Meat, poultry and eggs: Shipper for fresh 
poultry, made by Stone Container Corp., Chicago. 
for William Schluderberg-T. J. Kurdle Co., Cor- 
dova, Md. 


Other food products (two winners): Five- 


gallon milk container, made by Container Corp. of 
America, Chicago, for Foremost Dairy, Ft. Worth. 
and milk dispenser, made by International Pape 
Co., New York, for National Dairy Products, Chi- 
cago. 

Textiles and wearing apparel: Shipping con- 
tainer for metallic yarn, made by Continental Can 
Co., New York, for Metlon Corp., North Providence. 
R.1. 

High-density products: Box for bolts, made }y 
Mead Containers, Cincinnati, for the Sterling Bolt 
Co., Chicago. 

Small appliances: Shipping container for ele 
tric clocks, made by International Paper Co., New 


York, for Haddon Clocks, Chicago. 
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Large appliances 


Medium appliances: Shipper for table-top 
electric range, made by Stone Container Co., Chi- 
cago, for Hotpoint, Chicago. 

Large appliances: Shipping containers for elec- 
tric transformers, made by F. J. Kress Box Co., 
Pittsburgh, for Pennsylvania Transformer, Canons- 
burg, Pa. 

Furniture and house furnishings: Shipper 
for a console radio-phonograph, made by Mohawk 
Containers, New Hartford, N.Y., for the Stromberg- 
Carlson Co., Rochester, N.Y. 

Other products: Shipping container for magne- 
tron tubes, made by New England Container Co., 
Chicopee, Mass., for Bomac Laboratories, Beverly, 
Mass. 

Silver and bronze awards were made in the same 
classifications as follows (listed in order are prod- 
uct, box maker and customer) : 

Surface design and printing: Si/ver—whis- 
key, by Owen-Illinois Glass Co., Toledo, for Schen- 
ley Industries, New York; bronze—condiments by 
Ft. Wayne Corrugated Paper Co., Ft. Wayne, for 
Great Lakes Press Co., Rochester, N.Y.; olives, by 
Growers Container Corp., Salinas, Calif., for C. C. 
Graber Co., Ontario, Calif.; gin, by Superior Paper 
Products Co., Pittsburgh, for Anchor Hocking 
Glass Corp., Connellsville, Pa.; paper plates, by 
\merican Box Board Co., Grand Rapids, for Suther- 
land Paper Co., Kalamazoo; whiskey, by Container 
Corp. of America, Chicago, for Brown Forman Dis- 
tillers, Louisville; lotion, by Interstate Container 
Corp., Fairlawn, N.J., for Revlon, New York; beer 
by Continental Can Co., New York, for Sweeney 
Lithograph Co., Belleville, N.J.; telephone, by Mo- 
hawk Containers, New Hartford, N.Y., for Strom- 

rg-Carlson, Rochester, N.Y. 

Carry-home packs: Silver—dog carrier, by 
Container Corp. of America, for Montgomery 
“ard, both Chicago; bronze—casserole, by F. J. 








Other products 


Kress Box Co., Pittsburgh, for Corning Glass Co., 
Charleroi, Pa; dishes, by Ohio Boxboard Co., 
Rittman, O., for Molded Plastics, 
Bryan, O. 

Palletized loads and 
bulk loads: Silver—washing-machine agitators, 
by Kieckhefer-Eddy, Camden, for General Ameri- 
can Transportation, Chicago; activated 
carbon, by Hinde & Dauch, Sandusky, O., for Gen- 
eral Clarifier, New York; hub caps, by Ohio Box- 
board Co., Rittman, O., for United Metal Craft. 
Detroit. 

Distinctive features: Silver —beer, by Inter- 
national Paper Co., New York, for Miller Brewing. 
Milwaukee ; drum, by 
Illinois Glass Co., Toledo, for Trumbull Asphalt, 


Champion 


products, unitized 


bronze 


bronze—asphalt Owens- 
Argo, Ill.; pie-crust mix, by Cornell Paperboard 
Products Co., Milwaukee, for Pillsbury Mills. 
Minneapolis; garment bags, by Kieckhefer-Eddy, 
Camden, for Kordite Co., Macedon, N.Y.; soap 
premium, by Container Corp. of America, Chicago, 
for Procter & Gamble, Cincinnati: hot poured 
grease. by Continental Can Co., New York, for Esso 
Standard Oil, Baton Rouge. 

Inner packing and inner containers: Silver 
—-outboard motor, by International Paper Co., New 
York, for Kiekhaefer Corp., Fond du Lac, Wis.: 
barbecue set, by Keystone Box Co., Pitts- 
burgh, for Keystone Lamp, Slatington, Pa.; tool 


bronze 


kit. by Twin Cities Container Corp., Coloma, Mich.. 
for Kent Moore Organization, Jackson, Mich.: 
missile section, by Cleveland Corrugated Box, for 
Thompson-Ramo-Wooldridge, both of Cleveland: 
shears, by David Weber Co., for Quickie Mfg., both 
of Philadelphia; movie projector, by Ohio Box- 


board Co., Rittman, O.. for Argus, Ann Arbor. 
Mich. 
Corrugated or solid fibreboard: Silver——space 


toy, by Growers Con- [Continued on page 286] 
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Just turn the crank and each of these machines makes complete star bow, fastened with a 


There's no ty 


300 bows per hour. 371 Bow Makers by 


ith all of today’s advanced technology, science 
has not yet found anything better than a colorful, 
crisp ribbon bow to add the final festive touch to 
a decorative gift package. 

But. until very recently, packagers have tended 
to shy away from bows. The cost of making them by 
hand was prohibitive—even pre-supposing labor to 
be available for such operations, which often was 
not the case. 

Today the attitude is changing, thanks to several 
ingenious mechanical devices which are making 


these decorative frills more readily available price- 
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gz or fluffing out of loops. Each of these machines is capable of turning 


Vinnesota Mining & Mfg. Co. 


wise to the packagers of liquor, cosmetics, cor 
fectionery. hosiery, lingerie, personal products and 
other items classified in traditional high-volun 
cift categories, as well as to packagers of other typ: 
of merchandise, such as appliances, glasswat 
housewares and other lines which can profit by 
and now can afford—such a gift pre-wrap. 

No longer is it necessary to search for a crew « 
cirls with dexterous fingers to make bows tedious 
by hand. Mechanical developments by leading su; 
pliers of ribbons enable the gift packager either t 
purchase completely finished prefabricated bows 





MODERN PACKAGI" 








ACT 


Ss time 


lhe decorative touch once considered a handwork luxury 
is now a cost-cutting routine of big-volume gift lines, 


thanks to ingenious machines that make bows on order or on the spot 


attractive prices, or to have on-the-premises equip- 
ment that will make bows economically in his own 
plant at speeds compatible with packaging lines. 

{nd accompanying today’s improved facilities 
for making bows is an amazingly wide variety of 
ribbons. The galaxy includes traditional woven- 
textile ribbons, delicate new lace ribbons of metal- 
ized plastics, cellophane- and acetate-based ribbons, 
non-woven rayons, rayon fibres on acetate backings 
in a range of colors, stripes, printed designs and 
other ornamentations too numerous to describe. 

So much is happening in the use of ribbons that 
a review of procedures for bow applications, it is 
believed, will be especially helpful at this time when 
many manufacturers are completing their plans for 
1959 gift packaging. 

\mong the outstanding developments are the new 
bow-making machines installed by Hiram Walker. 
Ine., at its Peoria, Ill. and Walkerville, Ont., plants 


Ready-made bows may be ordered in any quantity 


for application of bows on Imperial label goods. 
Canadian Club and Walker De Luxe.* 

For its 1958 gift-packaging program, Hiram 
Walker operated nearly a score of these new semi- 
automatic bow makers developed and leased by a 
leading supplier of plastic ribbons. Reportedly, 
these machines increased bow production 200 to 
300% for Hiram Walker without adding labor and 
at a cost approximately 50%% less than that of hand- 
made bows. And there are reportedly no rejects. 

Operating on a hand-crank principle, each ma 
chine makes a complete star bow at a maximum 
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often the 





»st economical procedure if requirements are small or if the user 
elers not to invest in his own line se t-up. Read, made bou s like 
these illustrated on popular gift packages assure uniform size 
thout waste or rejects, and close inventory control. Prefabricated 
bows by Chicago Printed String Co 




































Less-automatic machine mules the hank 
nd notches it for operator to tie and fluff 

out loops by hand. Machines of this t pe may 

be purchased for around $40. S10 Bow Maker 

by Minnesota Mining & Mfg. Co. 


rate of 300 per hour, depending on the desired size 
of the bow. As the operator turns the crank, the 
machine takes ribbon from a reel, winds it into a 
hank, cuts it to predetermined length and fluffs out 
the loops, ready for fastening with a special plastic 
pin. Speed, it is pointed out, is based on the pin 


fastening in contrast to notching and hand tying 


in other types of bow-making machines. 

Kach machine is only 17 in. long, 10 in. wide 
and 18 in. high, and requires no more than 12 sq. 
ft. of working space for machine and operator, It 


assures consistency in appearance, be ause each 


Pre-fab star bows on Seagram Seven 

Crown packages were made on hand-operated 

n hine that forms bow without hanking it. 

{cetate-backed. ravon-fibre ribbon and bou 
er by Facile Corp 
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bow is uniform in size, and consistency in produ 
tion, because there is less tendency for operators t 
tire. There are ribbon savings, as each bow lengt 
is cut in the machine to a predetermined length. A 
inexperienced operator, reportedly, can learn t 
operate the machine in an hour and reach full pri 
duction potential in less than a week. 

The machines are offered on lease for $72 a yea 
per unit. They are most economical, according t 
the supplier, at the high end of the production scal; 

1,000,000 ot more bows. 

For smaller-volume requirements there are on 
the market several less-automatic bow makers which 
can be purchased for around $40. These machines 
make the hank and notch it, but the bow must be 
tied and fluffed out by hand. There are also several 
hand-operated devices available for less than $20. 

Packagers, of course, must decide which is more 
feasible: to set up a bow-making assembly line of 
its own, or to purchase prefabricated bows from 
ribbon manufacturers or supplier firms who special- 
ize in bow making. There are several such sources. 
Often the required quantity determines the pro- 
cedure to be adopted, but not always. Even large- 
volume users may find it more economical to pur- 
chase prefabricated bows, preferring not to invest 
in their own line set-up. With ready-made bows, 
the user can maintain close inventory control with- 
out waste because all bows are uniform in size and 
there are no rejects because of inefficient operators. 

One Louisville, Ky., firm, organized last year, is 
running 95 machines and employing 200 workers 
solely for making bows. Such firms, as well as 
several leading ribbon manufacturers, will make 
bows on order to the user’s specification and deliver 
them carefully packed, ready for immediate appli- 
cation on arrival. Some of these bows are supplied 
with pressure-sensitive tape, pin or brad so that the) 
are ready for immediate attachment to the package. 

New methods of ribbon banding at high speed 
and new types of ribbons that will self-adhere undet 
slight pressure——o! supplied in stretchable loops 
ire greatly facilitating commercial use of ribbons. 

All of these developments and short cuts are 
arousing new interest in ribbon-bedecked packages. 
They deserve careful consideration for the added 
decorative effect that can be achieved to swing a 
shopper’s decision in favor of a particular gift 
purchase--and since mechanization makes them 


practical for high-speed, volume packaging lines. 


SUPPLIES AND SERVICES: Bow-making machines a 
ribbons used at Hiram Walker by Minnesota Mining 
& Mfg. Co., St. Paul 3, Minn. Prefabricated bows 
Chicago Printing String Co., 2300 Logan Blvd., ‘ 
cago 47. Facile Corp., Paterson 20, N.J.. and Star Bow 


pa 


Co., Louisville, Ky. 
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Prize-winning folding boxes 


standard cartons, split between modern and traditional design. 


dominate 100 winners in annual competition 


of Folding Paper Box Assn.. but a ‘trick’? package captures three prizes 


; olding cartons continue to improve in construc- 


tion, printing and graphic design, as evidenced by 
winning entries in the Folding Paper Box Assn. of 
\merica’s 1959 competition. Awards were just an- 
nounced at FPBAA’s annual meeting in Chicago. 

Outstanding among the 27 first awards and 73 
merit awards this year were excellence of colo 
register even with intricate designs, fine-quality 
materials and imaginative design treatments. The 
influence of self service was clearly apparent in 
nearly all merchandise categories. 

In contrast to last year’s winners, which leaned 
heavily toward window cartons and novel shapes, 
most 1959 winners were standard folding cartons 
without unusual embellishments. However, the star 
of the show—Maidenform’s Blue Horizon brassiere 
carton, which impressed the judges so strongly it 
took three first awards—is a decided “trick” 
package with several striking features: tapered con- 


struction, a pop-up device that automatically dis- 


Star of the show, ‘/aidenform’s Blu: 
m brassiere package captured three first 
awards: superiority of construction, best 


tential new-volume use and merchandising 
uperiority in the textile field. Carton’s 
pered constructior enables easy stacking 
and display, with positive yet reclosable 
Cardboard insert pops up automatically 
when carton is opened, displaying the bra 
ups in a natural way. Judges found this 
irton an ideal marriage of packaging and 
handising know-how. Carton, Container 
rp. and United Board & Carton, using 
NZ s lid sulphate ( lay u ashe d top line r, 
ur-color offset. Design. Donald Deskey 


plays the product and a positive reclosable lock. 

Design trends were sharply split. The winners 
tended either to extreme modern design or, con- 
versely, to a traditional o1 antique feeling. 

Judges seemed favorably inclined toward cartons 
with these characteristics: 

g An effect of richness heightened by emboss 
ing, varnish and other special finishes. 

2. Re-use potential. 

3. Clear direction and suggested-use copy. 

}. Sharp color contrasts. 

5. Tantalizing food illustrations (good photos in 
nearly all categories seem to be beating out window 
views of the products themselves). 

6. Clean, crisp type faces and printing. 

7. Carton designs adaptable to both counter and 
pegboard display. 

&. Sturdy construction. 

The FPBAA competition provides 16 first awards 


in merchandising superiority and 16 firsts in poten- 


Triple award 
winner 
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One-color letterpress. 
peri cael This striking black 


carton, accented with 


white, houses Beams 








Royal Emperor decanter 
ef bonded bourbon. Its 
elegant design is well 

attuned to the produc t's 
premium quality. Black 


FIRST: 
in superiority 
of printing 









is cleanly printed; Two-color letterpress. An essenti:|ly 
varnish and embossing simple package design is given feminine 
add further dignity and appeal through precise printing regist 
richness. Carton. embossing and lacquer. Revlon’s Tow 
Continental Can’s Gair Glow liquid make-up cartons use one « 
Group, using 0.026 solid plus a gold bronze. Carton, Lord Balt 
bleached sulphate Press, using machine clay-coated neu 












Multicolor letterpress. \vons cartons for 

its family of men’s grooming aids, primarily blick 
and white with red, are both masculine and 
glamorous—an effective design since these 
products are sold to women, house-to-house 
Unusually fine printing and subtle embossing add 
to the quality impression. This package also won 
first award in general merchandising superiority 
in the cosmetics category. Carton, Lord 


Baltimore Press, using clay-coated solid 





bleached sulphate, lacquered and embossed 





Gravure. Judge $s were 


impressed with the Color-process letterpress. 


Graceful spray of autumn 
leaves in red, yellou , black 
and gold dominates this Golden 
Autumn cologne carton by 
Prince Matchabelli. The 
judges pointed out that the 
simplicity of its design 
demands—and gets—fine-qualit: 
materials and skillful printing 
Carton, Warner Bros. Co., 
using 0.018 LusterBoard 

by S. D. Warren Co. 


appetite-appeal of this 
four-c olor cere al 
illustration on Ralston 
Wheat Chex’s carton. 
Color registration and 
the printing quality 
were judged excellent. 
Carton, Ohio Boxboard 
( using 0.019 clay- 
uited white patent- 





coated newsboard 


Lithography—dual winners. Four Roses Antique and 


Nutri-Bio Corp. both received first awards. The whiskey 


} 
irton reproduces detail and color of thr antique watt hes 


tial new-volume use. A category may be skipped 
th outstanding fidelity and a laminated finish adds to 


: } : , 
if noe 's are deemed worthy of a first award 
lé Large quantity ¢ f type on th food supple ment o entrie are a ne ” t = 


, ? » j ure j > iss m -~ 71 > { 

le wily re produc d the judge S$ ne ted and the y But the judges this year 1 ued a tern rebuke t 

! the smoothness of the yellow tint an both inner soap and detergent companies. which won neither 
er packages. Four Roses carton, Lord Baltimore first nor merit awards. The judges decried the soap 


, 

ing machine clay-coated newsback with acetate , ; ‘ ; 
, ; ; makers’ tendency to maintain the status quo—thei 

n in eight colors and gold; design, Seymour : 

Irv Werbin Associates. Nutri-Bio carton, Eureka 

! Wngcles, using 0.020 solid bleached sulphate. market soap and detergent departments because 


“reckless use of impact. the monotony of super 


packaging sameness. The judges believe that 


general switch to foil for soap is a “foolish ef 


at quality enhancement” and that the makers 


missing a tremendous merchandising opportu 





with slavish imitations. 
Flexography. J rademark (in red 


and gold) and brand name (in black 
and gold) were technical obstacles for 


This is considered the roughest official indict: 


in the history of the competition, 


flexographic printing. Yet the judges 
rated this Wellington Malt Stout beer Awards of merit 
carrier clean, legible and attractive. In addition to the 27 first awards. all illustt 


Carton, Andre Paper Box Co., using 


three-color flexography on label paper : : heat 
laminated to natural kraft Technical superiority of printing. 


here, judges voted 73 awards of merit as follow: 
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FIRST: 
- for potential 
‘new-volume use - 





Hardware. Open-faced carton for American Brush 
Co.’s paint brushes (see MopeRN PACKAGING, Jan., 1959 
p. 96) allows the customer to feel the brush bristles 
without taking the brush out of its package. Cartons, 


made in various sizes, may be displayed on a wire rack. 


Carton, Robertson Paper Box Co., using double patent- 
coated Heavi-Dutibord and three-color letterpress, 


varnishe l Design Harold Sé human 


Miscellaneous. Onc-at- 
a-time dispensing through 
a die-cut hole is an 
outstanding convenience 
feature of this carton 

for Handgards disposable 
polyethylene gloves, 

the judges pointed out. 
Carton, Western Paper 
Box Co., using 0.023 
white patent-coated news 
and two-color letterpress 


Color: Here’s My Heart 
Avon Products, Inc., box by Lord Balti- 
re Press. Gown and peignoir for Rogers Lingerie. 


by Standard Packaging Corp.. Bradley-Gilbert 


‘lerpress Printing. One 


oone tor 







Food: Rv -usable as alphabe t 
blocks, Beech-Nut baby-food 


cartons encourage multiple 









purchase by mothers 

Carton, Container Corp. of 
American, using 0.024 Concora 
Tex in four-color offset 

Design 









Tanner-Brown, In¢ 


Bakery. Good product visibility 
and potential re-use are the big 
assets for George A. Krug 

Baking Co.’s Schoolhouse cookie 
carton. It takes up little shelf 
space, yet is not easily upset 


by children. Carton, Alford 


Cartons, using 0.022 Cla-Sheen 
and two-color letterpress 
Design, Eron & Eron 





Confections. Judges liked 
the impulse-buying appeal of 
this protective carton for 
Almond Roca candy box. 
Carton, Container Corp. of 
America, using clay-coated 
Concora Tex news, three- 





color letterpress printing 


for 


Safeway Stores, Inc.. box by Andre Paper Box Co.., 


Best Flexographic Printing: Lucerne eggs 
design by Tri-Strut, Inc. 
Best Gravure Printing: Calvert Reserve whiskey 


for The Calvert Distilling Co.. box by Continental 


st Letterpress Printing. Two Color: French- 


| blanket for French Blanket Co., box by 


tainer Corp. of America. Retail garment for 


dchaux Clothing Co., box by Lengsfield Bros. 
Vulticolor Letterpress Printing: Granada 
for Dundee Mills. Ine.. 
of America. Chantal for 

ittleworth Carton Co. 


hox by Container 


Cosmair, Inc., box 


Color-Process Letterpress Printing: Prime 
od for Gaines Div., General Foods Corp., box 
well Carton Co., Div. of St. Regis Paper Co. 

lipstick for George W. Luft Co.. Inc., box 
ttleworth Carton Co. Dutch Masters cigars 
nsolidated Cigar Corp., box by Robertson 


Box Co., design by Andre Francois. 


Can Co., Robert Gair Paper Products Group. de- 
sign by Seymour Wassyng and Andre Sutter. Fab 
detergent for Colgate-Palmolive Co.. box by Con- 
tinental Can Co. Robert Gair Paper Products 
Group. 

Best Lithographic Printing. Wishing cologne for 
Avon Products. Inc.. box by F. N. Burt Co. Golden 
Moments Mood cologne for Denney & 


Denney, Inc., box by F. N. Burt Co. Frozen pastry 


and Gay 
for Pepperidge Farm, Inc., box by Lord Baltimore 
Press, design by John Rawlings. Low-calorie frozen 
food for Calorie Controlled Food (Slenderella). 
box by Southern California Carton Co., design by 
tobert Wormser. 


Best Construction. Rexall swimming caps for 
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Medicinal products. 
Carton design for Johnson & 
Johnson cotton balls in blue 
and white give a billboard 
effect to the copy. Carton, 
Richardson Taylor-Globe 
using 0.024 special white 


FIRST: 
in merchandising 
characteristics 


























patent-coated news and 
four-¢ olor lette rpress. 





Hardware. Protection and 
display « 
are handled well in this 
carton for J]. Wiss <> Sons 
pruners, the judges stated 
Strong brand identification 
and a good display effect 
are achieved with bold us 
of only two colors. The 


set up ona 


fa heavy product 


Beverages. Display and gifi 
appeal are combined in this 
carton for Great Western’s 
introductory assortment of 
arton can be champagne, Bevel-edge carton 
counter or hung from a hook is printed in champagne colors 
Carton, Sample-Durick ( 
using 0.026 white lined 
single kraft test board 
and two-color letterpress 
Design, Lester Beall Design 


Carton, Container Corp. of 
America, using 0.026 Concora 
Tex extra-strength filler and 
back, three-color letterpres 
Andre Sutter 





Rexall and Seamless Rubber Co., box by The 
Warner Bros. Co., design by Edward C. Kozlowski. 
Pan film for Ansco, Inc., box by The New Haven 
Board & Carton Co. Saran Wrap for Dow Chemical 
Co., box by Container Corp. of America. Audax 
tone arm for Rek-o-kut Co., Inc., box by William 
W. Fitzhugh, Ine., 
ciates.. Maile display for Eastman Kodak Co., box 
Folding Box Co. Hiram Walker 
Walker & Sons, Inc., box by 


Sutherland Paper Co., design by Roger Bradfield. 


design by George Nelson Asso- 


by Rochester 
Cordials for Hiram 
Gotham Gold Stripe ladies’ panties for Chadbourn- 


Gotham Sales Corp., box by Continental Can Co., 





Robert Gair Paper Products Group. 

Best Potential New-Volume Use. Fish sticks 
for Gorton’s of Gloucester, Inc., box by Container 
Corp. of America. Big Top peanut butter for The 
Proctor & Gamble Co., box by Mead-Atlanta Paper 
Co. Chocolate-covered mints for W. F. Schrafft & 
Sons, box by The New Haven Board & Carton Co. 
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Food. This attractive box for Continental 
Produce Co.’s eggs was thought to be in sharp 
contrast to the usual uninspired egg carton. 
The fried-egg-and-bacon illustration is tasteful 
and appealing, judges noted. They expressed 
the hope that this design will herald in a 
general upgrading in egg-carton treatment. 
Carton, Sutherland Paper Co., using 0.024 

Jet Cote and four-color off se t printing. 





Sporting goods and toys. This package for 
Tucket Toy table-tennis set typifies modern 
design at its best, the judges decided. 

Product identification and display appeal are 
both outstanding. Various sizes are printed 

in different colors on the end panels for 

quick, accurate selection. The carton also 
serves as a strong home-storage container. 
Carton, Robertson Paper Box Co., using white 
patent-coated news for cover, news-lined news 
for body, four-color letterpress, varnished. 


Interwoven stretch socks for Interwoven Stocking 
Co., box by Container Corp. of America. Resistol 
hat for Byer-Rolnick Hat Corp., box by Container 
Corp. of America. 

Merchandising Superiority. Medicinal Prod. 
ucts: Deca-Vi, Tri-Vi-Sol and Poly-Vi-Sol tablets 
for Mead Johnson & Co., box by Paper Package 
Co., design by Coventry, Miller & Olzac, Inc. Unicap 
250s for Upjohn Co., box by Continental Can Co 
Robert Gair Paper Products Group. 
and Personal Accessories: 
Fancy cologne for Prince Matchabelli, Inc., box by 
The Warner Bros. Co. Home hair-cutting equipment 
for McGraw-Edison Co., box by Paper Package Co 
artwork by Benolken, Douglas & Minnick, Ine. 
Prell shampoo for Procter & Gamble Co., box by 
The Richardson Taylor-Globe Co. Auto/Home 
Powershave for Schick, Inc., box by The Nevins 
Co., design by Design Associates, Ltd. 


Food: Alphabet blocks for Beech-Nut Life Savers, 


Cosmetics Spring 


MODERN PACKA ‘ING 















Act enone saute 


ee 


eee ee eee 


ee ee 








ycking 
esistol 


tainer 


Prod- 
tablets 
uckage 
Jnicay 


n Co 


Spi ing 
0X by 


ipn ent 


0X by 


Hom 


Ne ins 


Savers, 


Sr mV 





EE > 











ia - at & 


Bakery goods. Realistic color 
tographs of Pepperidge Farms’ 
en puff paste dominate this series 
artons 

inted, they have different-color 
inds around four sides to identify 
duct varieties. Carton, Lord 

Press, using solid bleached 

six-color and gold-bronz 


Baltimore 
phate 
fset. Design. John Rawlings 


Schmidt beer 


several unusual 


Carriers. J /ics: 


prot ide 


riers 
nsumer services. Back-panel copy 
ts recipes for fe ods to be served 


l 


th beer and suggests proper times 
erve beer. Instructions for 
empty-can disposal are on the bottom 
Carton, 
Waldorf Paper Products Co., using 
0.024 Hi Test Can Band stock and 
four-color ¢ 


} 
ine l as a public SETUICE 


ffset printing 


Inc., box by Container Corp. of America, design by 


lanner-Brown, Inc. Tasty Treat 


Sexton & Co.. box by Paper Package L0., design by 
Harold Hoffman. White Rose tea for Seeman Bros.. 
Inc.. box by Rochester Folding Box Co., design by 
Lippincott & Margulies. Hi-Pro for General Mills. 
Inc.. box by Waldorf Paper Products Co.. design by 


Judged to be extremely well 





jelly 






Tobacco. This carton design for Ronson Super 
Windlight cigarette lighters does a fine job of 
relating the product to active outdoor sports, 

the judzes noted Superior frll-< lor photogra} his 
of sportsmen golfing, fishing, shooting and 

of the product itsel} 
The carton 
Carton 
using solid sulphate clay-coated 


riding, plus a window vieu 
make for effective merchandising 
construction also discourages pilferage 
Fk. N. Burt Co 
board and four 


color offset printing 


Best display carton. 


This Ansco All-Weather 
Film display takes up 
littl 
yet gets the product 
story over quickly and 
well, the judges stated 


Construction was judged 


counter space, 


particularly good and 
its four shelves hold 
the weight of 40 rolls 
film. Set-up 


instructions are printed 


Miscellaneous. 7/iis carton effectively 
promotes se lf-s¢ rveice impulse sales « i the 
Rek-o-kut Co.'s Audax stereo tone arms i 
ording to the judges. It gives good 

noone side ~CASE l panel 
Carton, New Haven 
Board & Carton Co 
using 0.033 white 


patent-coated news and 


protection to a delicate mechanism and 
] 
t/t 


recomes an attractive display unit with th 
simple removal of a platform from the carton 
Carton, William W. Fitzhugh, Inc 


0.024 white machine-coated kraft and four 


using 


color letterpress printing, varnished 
Nelson 


three-color letterpress 


Design, George Associates printing, varnished. 


Confections: lop ‘ems decorations for Home 
Products Co.. Ine.. The U. S. Printing & 
Lithograph Co. Almond Roca for Brown & Haley. 
Corp. of Chocolate- 
covered mints for W. F. Schrafft & Sons. 
The New Haven Board & Carton Co. 

filter 


American Tobacco Co.. box by The U. 


John 


for box by 


box by Container America. 


box by 


Tobacco: Tareyton cigarettes for ‘The 


chocolate- ake 


Lippincott & Margulies. Food coloring for Crescent 
Mig. Co.. box by Ridgway Lithograph Co.. design 

Gerald Marton. Ming Cha tea for Ming Tea Co.. 
Div. of Heublein Foods. Inc.. box by United Board 
Co. 


Carton Betty Croker pudding-cake mix for 


General Mills. Inc.. box by Waldorf Paper Products 


design by Lippin ott & Margulies. Betty Crocke 

roll for General Mills, Inc., box by 

Waldorf Paper Products Co., design by Lippincott 
largulies. 

Goods: House 

hrozen Pies, Div. of Connecticut Pie Baking Co.. 

box by Sutherland Paper Co. 


lakery Frozen ples for Farm 


S. Printing 
& Lithograph Co.. design by Lippincott & Margulies. 
Marlboro cigarettes for Phillip Morris. Inc., box by 
The U.S. Printing & Lithograph Co. 

Hardware: Flint kitchen tool for Ekco Prod- 
ucts Co.. box F. M. Howell & Co. Handy baking set 
for Corning Glass Works. box by F. M. Howell & 
Co. Coiled appliane e cord for Essex Wire Corp.. box 
by Flashfold Box Corp. Bits and chisels for Greenlee 
Tool whe. Div. ol & L0.. 
Intercity Box & Paper Co. 


Greenlee Bros. box by 


Textiles: Gown and peignoir for Rogers Lin- 


eerie. box by Standard |Continued on page 285 
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Magnetic capper 


Adapted from equipment 

for applying inner seals. 

new machine with pick-up wheel 
boosts friction capping 35% 


with 25% less labor 


Spiral action of cap unscrambler raises 

caps on pins, introducing them into chutes (left). 
Rotary capping heads (left center) pick off caps 
by magnetic attraction and push them firmly 
into cans with a cam-action assist. 

























of a machine for hand labor has 
solved another packaging problem—how to increase 
production and cut costs in using friction caps to 
close paper-bodied, metal-end cans at the Brooklyn 
Cheese Co., New York. The product is a spiced 
breading mix that requires the protection of a fric- 
tion cap to prevent flavor loss. 

The new equipment is ’a compact capper that 
enables the company to raise packaging speed to 40 
cans per minute—a 35% increase in output—while 
reducing operating-line personnel by 25%. 

Employing permanent magnets in the final cap- 
ping operation, this simple machine was adapted by 
the supplier from similar units used to apply inner 
seals in containers for anti-freeze and petroleum 
by-products. 

To start the operation, the 214-in. circular caps 
are placed in a rotating drum containing a dial 
studded with pins, During rotation, the specially con- 
toured drum and dial pins permit only caps present- 
ing their hollow side to the pins to pass and be car- 
ried into a chute. This automatically aligns all cap 
bottoms in one direction, similar to unscrambling 





methods used with vapor-vacuum and screw closures. 








At the bottom of the cap chute is a rotary head 
with eight spring-loaded capping buttons, each con- 
taining a permanent magnet. Picking up a cap as 
it passes the chute, each button rotates downward 
and firmly inserts the cap in a can by means of 
double-acting pressure from the spring-loaded but- 
ton and cams. Friction between cap and container 
is, of course, stronger than the magnetic attraction 
of the buttons. 

The round cans are indexed under the buttons by 
horizontal chain-mounted fingers that move slightly 
faster than the belt on which the containers travel. 
thus pulling the cans into position under positive 
control. If a can is missing, the cap simply stays 
on the button, the interlocking design of button and 
chute preventing a fresh pick-up while a cap is still 
in place. 

Top machine speed for this size cap is 60 pet 
minute, though smaller caps are reported to have 
been run at three times this rate. 

SUPPLIES AND SERVICES: Capping machine by Resina 
Automatic Machinery Co., 572 Smith St., Brooklyn 3! 
Cans and caps by Niemand Bros.’ Cellu-Fibre 

Corp.. Elmhurst 73, N. Y. 
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"Breakage is infinitesimal” says executive of 


major brewery using Knox Glass bottles 


The package production manager of one of the nation’s 
* recently made some important 
observations on the packaging of beer: 


five largest breweries 


“Knox Glass has been one of our major suppliers of 


returnable and one-trip, amber bottles for 244 years. 
Their service has been excellent and their standards don’t 
Vary from order to order. 

“At our plants, bottle breakage is now infinitesimal 
Where, a few years ago, we had to count on a minimum 
of 24°. breakage. 


“In our modern production lines—operating at 300 
to 400 bottles a minute—bottles have to take a lot of 
punis nt. They are constantly being banged together 
end pushed through a wide range of temperatures. With- 


in a 40 minute period, the bottles we use may go from 
an outside temperature of 0° to a high pasteurizing tem- 
perature of 140°. 

“Only a recently introduced type of annealed glass can 
take this kind of beating without a heavy loss in breakage 
As far as we’re concerned, the glass industry has made 
more improvements in the last two years than were made 
in the previous 50 years. 

‘*‘Another important thing in our business is delivery. 
On this score, Knox Glass has also done an excellent 
job—furnishing quality bottles when they’re needed at 
the plant that has to have them.” 

Find out how Knox can serve you. Contact Knox 
Glass, Inc., Knox, Pennsylvania. 


*Name available on request. 


the new/ KNOX GLASS 
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CANINE OUSTEMPER VACCINE 
pen on . 


~ 


Qa i 
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IMECTIOUS CANINE HEPATITIS vaccum 


c¥vac: 


When easy-to- 
other half contains liquid diluent, 


perforated carton 


under refrigeration 





Two-way carton 


Glass vials holding separate components of Cyvac canine vaccine are packed head to head in American Cyanamid’ 
open package is snapped in half, one tray holds dry vaccine, 


which is stored at room temperature 


ke pt 


which must be 





{merican Cyanamid cuts costs 22% with perforated package 


solving a user storage problem 


Tiwi is the story of a pac kaging change that began 


an idea for improved user convenience and re- 


eel in dramatic savings to the packager as well. 


\ reduction of 22° in cost of the package is re- 


ported by American Cyanamid Co.’s Agricultural 


Div. since switching to a perforated snap-apart fold- 


ing carton containing 10 doses of a veterinary prod- 


uct—-Cyvac canine hepatitis and distemper vaccine. 


Che nature of these produc ts is such that their com- 


ponent parts—dried vaccine and a liquid sterile 


diluent used to reconstitute it must be mixed only 
at the 
dividual components in 2-ce. 


units of 20 (10 vials of each). 


time of use. So the company packages the in- 


glass vials marketed 


directly to vets iu 


The dried vaccine must be kept under refrigera- 


tion, while the diluent should be kept at room tem- 


perature to avoid cold shock to the animal being 
inoculated and to make it easier to dissolve the 
vaccine. This is where the user convenience of 


the snap-apart carton comes in. The perforation line 
which the 
loaded head to 


head, divides the container horizontally in half. The 


in Cyanamid’s new carton. in vials 


vaccine components are manually 


vet simply grasps the top and bottom of the carton 


and breaks it carefully along the perforation to 


for veterinary medicine that breaks into two separate trays. 





form two separate tray sections. The vaccine tray 


goes into the refrigerator: the diluent tray goes on 
a cabinet shelf. Because of the lock-tab construction 
of the top and bottom closure flaps, there’s no dan- 
ger of the trays collapsing in normal handling. 

Cyanamid’s former package was a telescoping box 
with a 20-compartment paperboard divider. It took 
up unnecessary refrigerator space and veterinarians 
had to remove the diluent vials one by one for stor- 
age at room temperature. 

The snap-apart carton is also a winner from th 
standpoint of packaging economy. Cyanamid says 
costs $17 per thousand less 
than its former three-piece box. And because the 


blanks are delivered to the packager knocked down, 


shipping charges have been cut back. 


the one-piece carton 


The new carton’s simpler construction also has 
led to a saving in labor costs estimated by Cyanamid 
at $33 per thousand filled packages. Formerly, on 
girl placed the divider into the box tray and another 
applied a gummed label that overlapped both ends 
of the bottom of the 


been eliminated. 


box. Both of these operatio 1S 


have 


Wilk 


SERVICES: carton by 


Folding 
Kearny, N. J. 


SUPPLIES AND 
Folding Box Co.. 
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- Burt 


ces in 


to see our displays of beautiful and exciting set-up boxes, 


folding cartons and transparent containers ...meet some 


of the members of our staff...and, most satisfying of all, 


renew the old friendships that have been so pleasurable 


through the years. We will be at Booth 536 at the 


National Packaging Show. 


F.N. BURT COMPANY, INC. 


R. J. Lowe, Vice-President & General Manager 
*O. W. Honsberger, Sales Manager, Set-up Division 
*A. W. Buchanan, Manager, Folding Carton Division 
A. P. Diebold, Plant Superintendent 
John N. Brown, Mechanical Research 
C. Heerwagen, Chief Estimator 
*Louise Smith Hagner, Designer 


*Linda House, Assistant Designer 


%€ Will be in 
our booth at 


the show 
to greet you 


REGIONAL REPRESENTATIVES: 


NEW YORK CITY & 
MANHATTAN 

H. H. Boscowitz 

J. Rau 

F. V. Krais, Jr. 

Alice Jones, Designer 
630 Fifth Ave., Room 1461 
New York, New York 
COlumbus 5-7685 


NEW YORK STATE (Outside 
of New York City) 

W. E. Cook 

514 Seneca Street 

Buffalo 4, New York 
WAshington 8390 


BUFFALO, NEW YORK 
A. Sorenson 

Franklin Cowan Co., Inc. 
210 Ellicott Street 
Buffalo, New York 
WAshington 5954 


ROCHESTER, NEW YORK 
Harry P. Wareham 

P. O. Box #82 

East Rochester, New York 
LUdliow 6-3504 


NORTHERN NEW JERSEY 
F. C. Kennett 

P. O. Box 244 

Bloomfield, New Jersey 
Pligrim 8-4427 

Pligrim 3-3968 


EASTERN PENNSYLVANIA & 
SOUTHERN NEW JERSEY 

W. C. Hartman 

P. O. Box 63 

Moorestown, New Jersey 
BEImont 5-0286 


BOSTON, MASSACHUSETTS 
J. Ansell 

825 Summer Street 

So. Boston 27, Mass. 

So. Boston 8-1102 


NEW ENGLAND 

Maurice Kurhan 

c/o Hamilton Process Co. 
610 Atlantic Avenue 
Boston, Massachusetts 


CLEVELAND, OHIO 
A. C. Foster 

4040 Mayfield Road 
Cleveland 12, Ohio 
EVergreen 2-7555 


CHICAGO, ILLINOIS 
Cc. A. Hammond 

T. G. Hogan 

919 N. Michigan Ave., 
Rm. 1632 

Chicago 11, Illinois 
SUperior 7-2829 


ST. PAUL & 
MINNEAPOLIS, MINNESOTA 


Minneapolis 8, Minn. 
TAylor 4-5309 


ST. LOUIS, MISSOURI 
Marvin Yates Company 
Siteman Bidg., Suite 424 
111 So. Bemiston Avenue 
St. Louis 5, Missouri 
PArkview 6-0296 

PArkview 6-0297 

PArkview 6-0298 


CINCINNATI, OHIO 
R. F. Spicker 

P. O. Box 6 

419 W. Fifth Street 
Cincinnati 30, Ohio 
MAin 0367 


LOUISVILLE, KENTUCKY 
J. C. Stone 

1218 Heyburn Bidg. 
Louisville, Kentucky 
JUniper 2-1805 


INDIANA 

Gene Bowen 

909 E. 38th Street 
Indianapolis, Indiana 
WAinut 4-2623 


LOS ANGELES, CALIFORNIA 
Gabler & Gabler 

435 So. LaCienega Bivd. 
Los Angeles 48, Calif. 
BRadshaw 2-2995 


mMpany,inc. Manufacturers of Small Set-up Boxes, Folding Cartons, Transparent Containers. 500-540 Seneca St., Buffaio, N.Y. 


ncipal Cities or Write Direct. Canadian Div.: 


Dominion Paper Box Co., Ltd., 


250 Islington Ave. S., Toronto 18, Canada 











Doubling in glass 


Colorful mug with lug cap sells cheese 
at 20% profit for Harrisburg Dairies: 
re-use appeals to customers. 
encouraged by a selection of colors. 


to buy regularly and build complete sets 


I 0 increase sales among its 40,000 milk cus- 


tomers who may not buy such an item as cottage 
cheese without a special inducement, Harrisburg 
Dairies, Inc., Harrisburg. Pa., uses a succession of 
premium items that double as product containers 
and re-use dishes. 

One of the most profitable is a series of 12-oz. 
mugs—pastel-colored white glass containers with 
handles and metal lug caps. These stippled, heat- 
resistant mugs are designed to appeal to housewives. 
particularly those with children, because they can 
be used to serve milk and other cold beverages. hot 


chocolate and hot soup—not to mention hot toddys 


and even beer, Harrisburg Dairies reports a sizable 


sales increase with a profit of about 20% per unit. 

Velivered to homes only on order, the mugs en 
ige repeat sales because they come in six deep 
el colors and promotion material left by the 
men encourages set building and suggests the 


se possibilities. Such silent salesmen—aided and 


Metal lid carries simple copy, 
protects cheese product and may be 
discarded when glass container is 
re-used for other foods. Colorful 


mugs come in six paste l shades 


Something for the kids is a majo) 
appeal of this product container which 
doubles as a versatile re-use premium 


that is both colorful and heat resistant 


abetted by children in the house—convert “drifters” 
into repeat customers, encourage regular patrons to 
increase their orders and open doors to new cus- 
tomers. The supplier estimates the retail value of the 
mugs at 66 cents apiece. but filled with cheese they 


sell for 


The Harrisburg dairy ran through a supply of 


59 cents. 


1,000 in the few weeks between Christmas and Lent. 
Product and company identity were provided by 
rubber stamping the plain metal cap rather than 
using a lithographed metal or embossed polyethylene 
lid. The company fills the mugs on a converted 
semi-automatic machine and applies the caps by 
hand. The lids are equipped with six tiny lugs 
that give a friction fit around the almost invisible 
lip at the top of the mugs. The containers arrive at 
the dairy in 24-unit shippers. 

Suppiiges AND Services: “Jolly Mugs” by 
Glass Mfg. Co.s McKee Div... New York 22 


Sterling Seal Co.. Erie. Pa 


Thatcher 
Lids by 





FAMILIAR 
FACE 


NEW 
NAME 


Although our name is new, our face is certainly familiar. As 
National Metal Edge Box Company, we exhibited in the first 
AMA National Packaging Exposition in 1931 and have been 


represented in every one since. In the last 28 years, we have 
served the accelerated needs of industry by greatly expand 
ing the scope of our interests and diversifying our func 
tions as packaging specialists. To more accurately describe 
the many new facets of our business, we have renamed 





our company 


METAL EDGE INDUSTRI 


Today we serve America’s leading industries with 


@ Custom packaging 
Engineered to customer requirements, developed to assure max 
imum product protection, greatest merchandising value 


@ Materials handling and inventory control specialties 

Of tough Super-Fibre® Kraft Board, Celolustre-coated for grease 
and water resistance. Rigid, non-buckling speed production 
flow, assure more accurate inventory control 


@ Die-cut paperboard specialties 

Paperboard specialties die-cut to your specifications for display, 
point-of-sale and promotional packaging. Durable, clean, eco 
nomical, efficient 





@ Printed and unprinted folding boxes 


Our newest service, developed to meet the need for packaging See the Metal Edge Method at work 
fabricated to rigid standards, which can both sell and protect the Stop in at 


product, aid in storage, handling and shipping 
METAL EDGE IND Booth 317 
G USTRIES and watch us make your complimen- 


BARRINGTON, NEW JERSEY tary gift. If you need tickets, write 


Chicago, Illinois Van Nuys, California and we'll gladly supply them by 
return mail. 








Distributors serving al/ principal cities 
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Robert J. Kelsey, Engineering Editor 
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Prospects in polyolefins 


A packager’s guide to this newly defined class of resins 


that includes, but is not limited to the polyethylenes: polypropylene 


and other variants are now emerging 


By C. A. Southwick. Jr... Technical Editor 


T... chemical term “polyolefin” is the proper 
generic word for the class of resins embracing poly- 
ethylene, polypropylene, polybutene and others of 
this series. These polymers are all made from hydro- 
carbon monomers called olefins which are charac- 
terized by having a double bond between two carbon 
atoms. Ethylene with two carbon atoms is the first 
ind simplest compound of this series. Propylene is 
next with three carbon atoms. then butvlene ot 
hutene with four carbon atoms and so on. 

There was no real need to use the term polyolefin 
when polyethylene was the only available resin of 
this type, but now that polypropylene is on the 
narket and other polymers are being considered. it 
- desirabie to classify these resins by their generic 
ime of polyolefins. 

lhe key to the chemical activity of the olefinic 


nomers is the double bond or unsaturation be- 


Figure 1. Molecular arrangement of linear polyethylene resin is simply 


tween two carbon atoms. This unsaturation allows 
polymerization to take place under controlled condi- 
tions of temperature. pressure and in the presence 
of an active agent or catalyst. Under these condi- 
tions, the olefin monomers combine at the point of 
unsaturation to produce long-chain saturated hydro- 
carbon polymers whose molecular structure and 
size depend upon the monomer or monomers, the 
catalyst and the reaction conditions. 

It is easy to understand how various combinations 
of monomers and process conditions can produce a 
large number of polymers differing in molecular 


weight. molecular configuration and composition. 


Polyethylene 
The first and best known of the polyolefins is. of 
course, polyethylene and an understanding of this 


resin is relatively simple since ethylene is a sym 


of carbon atoms to which 


] 
i chai 


n atoms are attached. This theoretical structure is similar in actuality to that of the 


lensity polyethylenes tehich are now on the market. 


4 WwW WH DH ® WD ® 


— 


® ® ® ® W® WM WwW wD 


—~©-©—©—O-O—O— OO OOOO © © 


| 
16000008 








C 
H) () 


H) (H) (H 

















metrical molecule and tends to polymerize into a 
straight carbon chain polymer. I use the term “rela- 
tively simple to understand” because the higher ole- 
fins have more complex structures which can react 
in a number of ways to make different polymers. 
For example, the reactions of propylene (C, H,) can 
produce three different polymer structures. depend- 
ing on the reaction conditions and the catalyst. 
Fortunately, it is not necessary for the packager 
to understand the basic chemistry of these resins 
and these facts are given only to show the complexity 
of this series of resins and also so that the user will 
be sympathetic to the problems of the resin pro- 
ducer and realize the vast amount of work to be 


done to develop new and useful polymers. 


Importance of these resins 

\t this point it is desirable to ask why this series 
of resins is so important. The answer is that these 
resins all are easily processed by heat, have low 
specific gravities, are chemically inert. require no 
plasticizer, have a wide range of useful properties 
and are low in cost. 

We can judge their present and potential value to 
packaging by the spectacular acceptance and growth 
of polyethylene. However, no material will meet all 
packaging requirements or solve all problems and 
so, over the years, we have found limitations and 
problems with polyethylene. The resin makers have 
recognized this situation and have directed great 
effort to produce better ethylene polymers for this 
important segment of their market. The problem 
today is for the user to understand some of the basic 
problems and to assist the resin maker to direct his 
efforts to the needs of the packaging field. The best 
way to accomplish this is to review the status of 
present resins, to attempt to project the direction 
of future developments and, lastly, to suggest how 
best to accelerate and direct this important program. 

lhe first polyolefin on the market was low-density 
polyethylene made by the high-pressure process. 
This process uses both high pressure and high tem- 
perature to react the monomer, and the catalyst is a 
non-specific type. As a result of the process condi 
tions, it is difficult to control the molecular structure 
of the finished resin. The resulting resin tends to 
he in the lower-density range and is characterized 
by a considerable number of side chains or branch 
ing. Such resins have lower crystallinity, low ten 
sile strength and heat resistance, low stiffness, high 
impact values, poor grease resistance, good mois 
tureproofness, poor gas and flavor tightness. 

Over the years the resin makers have made re 
markable progress in increasing the density range 
of these resins and have improved many of the prop- 


erties, especially clarity. This progress resulted from 





better control of the reaction conditions, so that 
resins are less branched, giving higher crystallinity 


and improvement in these polyethylenes, but 


, 


doubtful that any process W hich does not use a spy 
cific catalyst can ever produce the complete sjec. 


trum of polyethylenes. However, the high-pressure 
polyethylenes have found an important and grow 
ing market in packaging and, for this reason, this 
resin will be the standard against which later resins 
will be measured and compared. 

In early 1957, a new class of polyethylene resins 
appeared on the market. These were the low-pressure 
resins which were made by a number of processes, 
These processes were alike in that they all used low 
pressures and temperatures and stereospecific cata 
lysts. A stereospecific catalyst is one that makes 
polymers of specific molecular structure. The de 
velopment of these catalysts is a major technological 
advance not only for the polyolefins, but for other 
resin systems. These low-pressure resins are essen 
tially linear—having little side chain branching 
and there has been enough experience to comment 
on their properties and importance. 

These low-pressure resins have high crystallinity, 
high tensile strength, good stiffness, high grease re 
sistance, lower gas and water-vapor transmission 
higher heat resistance. These resins are highly linear. 
have high shrinkage and so are difficult to process 
Films made from them tend to show orientation ir 
the direction of flow. Excessive orientation can 
induce splitting or low tear in finished forms and 
low impact strength in films. Film transparency is 
excellent if the resin is rapidly cooled. Because o! 
their high strength, improved protective qualities 
and heat resistance, these resins have great potential 
to broaden the field of usefulness of the polyolefins 
However, the requirements for higher processing 
temperatures, combined with the problems of shrink 
age and orientation, have seriously limited the a 
ceptance of this resin for many packaging uses 
Currently, little or no resin of this type is being used 
in extrusion coating and only token amounts for filn 
production. The resin makers are vigorously at 
tempting to solve these problems because of th 
large available resin capacity, but evidence indicates 
that these resins have found limited acceptance 1! 
packaging. As one resin authority has said, perhaps 
we have gone too far in achieving linearity and th 


answer lies in controlled branching. 


Polypropylene 

Early in 1958, a new polyolefin appeared on the 
market, This was a polypropylene, the first poly 
olefin not based on polyethylene. Polypropylene 1s 
made by a process similar to that used to make low 


‘ 


pressure polyethylene, except that another system 0! 
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Figure 2. /sotacti 


tular helical sequence around the central chain 


stereospecific catalysts is used. Propylene is a larger, 
unsymmetrical monomer, so that three structually 
different resins can be produced depending pri- 
marily on the catalyst system. The present com- 
mercially available resin appears to be dominantly 
the isotactic form. Within the next year, a number 
of producers can be expected to announce resins of 
this type. 

So far there has not been enough commercial ex- 
perience covering all uses and fabricating processes 
to make a critical evaluation of this new resin. Also, 
it is doubtful if early shipments of this resin were 
uniform in composition or designed for specific uses. 
as will be the case when large production quantities 
have been made. 

Polypropylene resins can be made over a wide 
spectrum of physical properties, of specific gravities 
and of use properties. In this it resembles the whole 
polyethylene-resin spectrum. In comparison with 
conventional polyethylene, present polypropylene 
resins have lower densities, good heat resistance. 
lower moistureproofness, good grease resistance. ex- 
cellent clarity and surface gloss, and _ higher 
strengths. However, polypropylene appears to suffer 
in some degree from orientation and shrinkage, as 
does low-pressure polyethylene. In fact. some test 
values are dependent on the amount and direction 
1 orientation. For example, the tensile strength of 
i completely unoriented film is low, but increases 
rapidly as the film is oriented. Unfortunately. highly 
riented polypropylene film will show severe shrink 
ize in heat sealing. 

With such limited experience, why the great 
ilerest in polypropylene? The interest is partly 
iuse of a hope of low cost based on the present 

of propylene, the theoretically simple process 
olymerization and the low density of the resin. 
‘here are many factors that make it doubtful if 

propylene, even in very large production, will 
wer in cost than high-pressure-process poly 
ene. Certainly, for some years polypropylene 
be priced at a premium over conventional poly- 


ne. There also appears to be a psychological 


has 


Nescad ae 


CH 


side groups (in white) in a 


basis for the interest in polypropylene. Many po- 

tential resin producers have hesitated to make the 

high capital investment required to manufacture 

high-pressure polyethylene and have also seen the 

market 
1 . . 

pressure polyethylene. The apparently simpler proc- 


problems and slow acceptance of low- 
ess and lower investment cost of the polypropylene 
process may cause these potential producers to enter 
the field if polypropylene shows great promise. It 
appears also that some of the present producers of 
low-pressure polyethylene can produce polypropyl- 
ene with minor changes in their process. 

The polypropylenes are a complex group of resins 
with many interesting properties, but it may take 
several years for a real evaluation to be made of 


their commercial usefulness. 


Other possibilities 


After polypropylene, what next? It is certain that. 
even if polypropylene fulfills all hopes and promises, 
it cannot answer all needs and other resins will 
appear. One promising area is copolymer resins 
made from mixed olefinic monomers. For example. 
a resin was recently announced that is a copoly- 
mer of ethylene and butene. This approach can pro- 
duce a great number of resin combinations depend 
ing on the mixture of monomers, the catalyst and 
process conditions. The hope is that copolymer 
resins will give better control of resin properties so 
that resins can be tailor-made for various end uses. 
There is much theoretical justification for this ap- 
proach, but the impact of a large number of new 
resins of this type can further confuse and confound 
the user. 

Another approach is resin blends or mixtures. 
If a given basic resin has a deficiency for a specific 
use, perhaps the addition of another resin will make 
it acceptable. The use of resin mixtures has, for 
fact for all 


resin systems, including the polyolefins. For ex- 


many years, been a_ well-established 


ample, polyethylene is blended with paraffin wax 
and also with butyl rubber for special uses. Cet 


70) 


tainly blending will be [Continued on page <£/0 
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Automatic film feeding 


Mechanical research at Battelle Memorial Institute 


shows it is possible to control a soft plastic film 


| and handling of soft films is a problem 


which plagues the development of almost every 
packing or wrapping machine using these films. 
Primarily. difficulties are encountered (1) because 
these materials cannot usually be pushed into place, 
(2) because the static charge in many of these ma- 
terials causes them to cling to handling mechanisms 
and (3) because of the low strength of some of the 
films when they are nicked or punctured. 

\ research and development project conducted 
at Battelle Memorial Institute! has resulted in the 


development of a simple, effective means for feed- 


i \ factur I eering Div Bat meorial 


‘ bus 1, © 





CLAMP POSITION 
BEFORE PASSING 
IOLER ROLL 


in a packaging machine at high web speeds 






ing saran, polyester and other plastics films. The 


film-feed mechanism was incorporated as part of 
an over-all development of an automatic machine 


for packaging luncheon meats. The feed mechanism 


was designed to feed 8 in. of saran film during th: 


l4-sec. indexing period of a four-stop Geneva 


mechanism rotating at 30 rpm. The mechanism 


could easily be adapted to constant speed and calcu 
lations indicate that a feed rate of up to 180 ft 
per minute is attainable. 

Original specifications called for the feed of ai 


8-in. square of 0.003-in.-thick saran. Because the 


film is used to form a package over round luncheor 


meats. a circle of film must be trimmed from thi 








Figure 1. Original clam) 
design, showing how clam) 
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motion of the plates 









-—SARAN ROLL 
sai 
\ 
wat 2) 
IDLER a Pa 











/ 
/ 








PLATES 












pisces 











SARAN ROLL ~ 


———- 


WEB 
IDLER ROLL 


-_——. 


RETAINING SCREW 














V 
{HINGED HOLD-DOWN BAR 


— = Vaya 
() 4 \.RUBBER 
} 














FP | GRIPPING 
SIDE -PIECE i \ uate SURFACE 
IN LOWERED le 
POSITION lz METAL SIDE-PIECE j 
_ IN RAISED POSITION | 
CAM CONTROLLEB 
Figure 2. Revised plate END VIEW LIFT BAR 
and clamp assembly of 
simplifue d de sign Hinged SARAN 
ROLL ~ 


ld-down bar was added to 
educe unsupported length 
of the plastic web. 








original square. Size of the meat stacks sometimes 


requires circles of up to 7! in. in diameter. Thus, 
the film square must be held in place quite accu- 
rately to permit such trimming. 
lhe nature of the package dictated that the lunch- 
eon meat be fed into the assembly station of the 
machine on top of the unsupported film web. To 
prevent the luncheon-meat stack from sagging to 
in indeterminate position on the web, provisions 
were required to stretch the web tightly. The first 
mechanism devised for this purpose consisted of 
series of conveyor-mounted plates, which were 
ipproximately & in. square. Mounted at each of the 
four corners of each plate was an independently 
voted spring-loaded clamp. The clamps were de- 
sizned to lock in either of two positions: (1) par- 
lel to the motion of the plates or (2) perpen- 
lar to the motion of the plates. Both positions 
illustrated in Figure 1. It may be seen that 
the clamps are oriented parallel to plate mo- 
clearance exists between the clamps and the 
of the idler roll. However, once the clamps 
moved past the idler roll, they are caused to 
90 deg.. to the position shown at the right 
{ Figure 1. In this position, the film is clamped 
en the rubber pad and the plate. 
the plates continue their movement. the clamps 
le sufficient force to pull the proper amount 
n from the roll. Clamp actuators are situated 








so that at least four clamps are in simultaneous 
contact with the film. The film can be released at 
any time it is desired simply by restoring the clamps 
to their initial position. 

Tests of the mechanism illustrated in Figure 1 
were entirely satisfactory, but because the plates 
and clamps were to be reproduced in quantity. a 
means of decreasing the number of required parts 
was sought. At the same time. to eliminate small 
wrinkles which originated from the spot-type load- 
ing of the original clamps, continuous one-piece 
clamps were considered. 

The main reason for the multiplicity of parts 
in the original design was to meet the requirement 
that the clamps pass by the idler roll used to bring 
the film close to the plate. This requirement 
prompted the use of relatively complicated pivoting 
clamps which would pass the idler roll in one posi- 
tion. then pivot 90 deg. to a position clamping the 
film. Another method of clearing the idler roll is 
to move the clamps beneath the idler roll. Of course, 
such an arrangement also requires that the clamps 
be beneath the film web. Therefore. it would be 
necessary to raise the clamp, tuck the web under 
the clamp and then to release the clamp to grip 
the film web. 

\ redesigned plate and clamp assembly of sim- 
plified construction is shown in Figure 2. The one- 


yiece clamps are rubber coated at the tip to provide 
] | | 
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CHAMFERED 4 — 2 
LEADING EDGE 





Figure 3. View of conveyor plates, with arrows 
indicating directions of motion. Leading edges of 


gripping surfaces are s¢ arte d at angle of 30 de g 


sufficient gripping friction. Two springs, trapped 
between the plate and the metal side piece, provide 
the required pressure on the film. A single screw 
working in a slot in the metal side piece serves to 
locate the clamp on the plate. In operation, the grip- 
ping surfaces are against the plate as the plate 
moves beneath the idler roll. The action of the idler 
roll and the clamps on the previous plate causes the 
web to lie tightly stretched on top of the gripping 
surfaces. As the plate moves from beneath the idle1 
roll, the clamps are actuated vertically by cams 
acting on the bottom of the side pieces. Sufficient 
travel is provided to allow the clamp to raise clear 
of the web. Because of the tension in the web, the 
edges of the web pull down against the plate. The 


side pieces are released and the web is securely 


FILM ROLL 


WEB. -¥» 


IDLER ROLL. YO 
+ 








fastened to the plate so that further plate moveme 
pulls additional film web from the roll. The hinged 
hold-down bar shown in Figure 2 was added to re. 
duce the unsupported length of the web and thus 
decrease the amount of rise required of the clamp. 

All that is required to begin the web feed is to 
stop the plates in a position with the clamps raised, 
tuck the edges of the web beneath the gripping 
surfaces and lower the hold-down bars in position. 
Once the web is securely clamped to the first plate, 
further feeding and clamping is entirely automatic, 
The web can be released at any position simply by 
raising the clamps. 

The grooved recesses at the sides of the plates 
serve two purposes. First, they allow the gripping 
surfaces to lower to a position nearly flush with 
the plate so that the clearance between the idler roll 
and plate is small. Second, the grooves are rounded 
and chamfered in such a manner that when the 
clamps are lowered, the web is tightly stretched 
across the width of the plate. The leading edges of 
the gripping surfaces are scarfed at an angle of 
30 deg. so that the web cams move easily into posi- 
tion for clamping, as shown in Figure 3. 

The machine on which the web-feed mechanism 
was installed contained 13 plates, each 8 in. wide 
and 7%, in. long. This arrangement is illustrated 
schematically in Figure 4. The plates were indexed 
a distance of 8 in. every 2 sec. by a four-stop Geneva 
mechanism. The maximum velocity reached by the 
plates under these conditions of movement is ap- 
proximateiy 3 ft. per sec. There is no evidence that 
the feed velocity is limited to 3 ft. per sec.: opera- 
tion of the feeding mechanism was observed to be 
quite smooth. The maximum acceleration of the 


unit constructed was 22.5 ft./sec. 
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MOLD CONTAINERS BETTER...FASTER 

















will 


pint containers, meat trays, produce 


The versatile JETFLO mold 
baskets, display boxes, tomato boats 
and other plastic containers faster 
and better than conventional injec- 
tion machines. 

Y our shortest route to more protit- 
able container production is through 
the JETFLO’s high-speed, low-cost 


molding. For complete details, call 


your REED Sales Engineer today. 





EAST LONGMEADOW, MASSACHUSETTS 


In yduction runs, the REED 
iE) ids thin-wall (.012) cups 
: at d molding cycle 
ainer molder, this rev- 
oli dvance in plastic injec- 
tio g means important sav- 
im: ind money. Not only 
wi FLO mold faster auto- 
m. vill also improve prod- 
uci ough more thorough 
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Figure 1. Use of scale mod 
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sin conjunction wit blueprints 
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I, is an engineer's pleasant dream to have the op- 
portunity to develop a packaging-line layout in the 





ment. Particularly is this true if other departments 





ean bye 





packaging department. It is a le-s pleasant dream 





when all else has been done an placed. and the 





prac kaging departme nt must be ada) ted to conditions 





which é@xist. 





Presumably, before making a layout. all possible 





data relating to the new or revised lavout have been 





accumulated. A complete analysis has been made of 





all types of produc ts to be handled. Sales fore asts 





have heen studied as far ahead as possible. The re- 





search department has been asked evervthing pos- 





sible about future forms of product (fluid. tablet. 





capsule, paste. powder, etc.). 





This analysis has probed all facets of production 





that may have a bearing on any single detail. It has 









A study in packaging-line layout 


Production engineers seldom encounter ideal conditions. 
so techniques of adapting to circumstances 


must be used to produce the best possible set-up 





planning phases of a new building or a new depart- 


properly located and coordinated with the 


By H.W. Lyons 


reviewed production-line usage with different types 
of equipment and different line speeds. The storage 
requirements have been calculated, as well as mat: 
rial-handling methods. machines and movements. 
The goal is to make each machine and each line as 
flexible and adaptable as possible without the pen 
alty of excessive cost and unnecessarily long change- 
over. If possible, a provision has been made for 
more than one means of packaging everything, so 
that a machine breakdown will not cause a com- 
plete shutdown. 

The geographical relationship to auxiliary depart 
ments has been carefully studied to determine the 
best material flow. Inasmuch as space requirements 
for employee service areas and supervisors offices 
are known, all that remains is to make a layout of 
the packaging lines. Here proper weight and consid- 
eration must be given to product, individual ma 
chines and their coordination into a producing line. 
manning, housekeeping, change-over, maintenance. 
finished 
eoods, and adequate spacing from other lines. 

\s a result, the frequently asked question, “What 


service, transportation of supplies and 


is the best packaging-line layout and line shape 
and why?” can bring a variety of answers—and an 
equal variety of reasons. So many influencing fa 
tors must be considered in relation to the product, 
the building, the operation and the personnel that 
every Company. every department and, indeed, ever) 
line must be individually considered carefully to 


determine its best possible layout. 


Example 


As an example. take the problem we faced sev- 
eral years ago at Merck Sharp & Dohme when w 
re-arranged our pharmaceutical packaging depart 
ment and installed several new pieces of equipment. 
including two new fluid-packaging lines. 

The installation was made in one-half of an upper 
floor of a multi-story building. Everything else was 
fixed——-we knew the current thinking about produ 
tion, our operating characteristics had been esta 


lished, facilities for the personnel had been co 
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Figure 2. Basic floor on which 
he neu Vercl. Sharp & Dohn ¢ 
ackaging department was laid 
out. Lines 3,9, 10 and 11 were 
ready installed Posts indicate 
floor-supporting columns, which 


are spaced or 20-tt. centers. 








structed, the areas for supply storage were fixed. the 
method for disposition of finished goods was estab- 
lished. manufacturing departments were installed 
and in operation. 

In our study of the “geography” of the auxiliary 
departments, it was apparent that the supply of 

eatest bulk (the bottles) and the shipping platform 
lor receiving other supplies and shipping finished 


oods were at the same side of the building. How- 





ever. the bottle storage was on the same floor as the 
packaging department and the shipping department 
four stories lower. Therefore it was decided to 
ite the infeed ends of the lines along a wide aisle 


the same side as the storage and shipping plat 





m. This left the discharge ends of the line at the 


osite end. with no room for an aisle. 








his problem was solved by discharging the fin- 





d goods through the floor to a system of convey- 

m the ceiling of the floor below. This system 

ied the packages to the shipping platform for Figure 3. Final layout of Line No. 1. for fluid 
tizing and loading into trailers. The pipelines containers of 5 to 16 oz.. operating at 120 per minute 


the fluid-manufacturing department (two floors required 150 linear feet in building width of 90 ft. By-puss 


around cartoner ts required for one non cartoned prod ct 


came through the ceiling at a point near the 









entrance to the bottle storage, which was another 


factor in determining the fluid-line location. The 






location of the ointment-manufacturing department 





on the floor above determined the location of the 
v wo db d ointment line. All of this was to be installed in the 


non-airconditioned area as shown in Figure 2. The 







columns (on 20-ft. centers) and other fixed installa 







tions such as elevators, toilets. air shafts. oflices, ete.. 





are shown in this scale model of a layout mock-up 





The gross area of 20,000 sq. ft. reduced to a net 






usable area of 17,500 sq. ft. 
Also Lines 3 and 9, 10 and 11 were in place and 







we preferred not to move them if it was not neces 






sary. Line 5 was for packaging gallons and it used 









a large bulk supply of bottles. Inasmuch as the bot 





tle storage was across the aisle, it appeared that we 





could leave the line undisturbed. Lines 9, 10 and 1] 


4 db d d were powder-filling lines with their location fixed 


by manufacturing facilities on the floor above, so 








| they were left as they were. 
When we began the detailed study of the layout. 







| Plane di, U-chapad line wus solution for several problems immediatel) presented themselves. 
mall fuid containers (1 to 4.02.) which Phe solutions for the stickiest of these problems em- 
required length of 135 ft. in 80-ft. space phasize the earlier statement that each line must be 
Discharge must be through the floor to individually considered for its best layout. 
I-goods handling below We studied the most troublesome problems first, 
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Figure 5. Qver-ul/ view 


of the « omplete pac kaging 






department, in scale moc ki up, 






owing how 11 packaging lines 


are fitted into a net usable 







floor area of 17,500 sq. ft. 
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uring that if we solved those satisfactorily, the 
her problems would, of course, be less acute. All 
the lines except Lines 3, 9, 10 and 11 were eithet 


irranged or were entirely new. 


Specific problems 
(he first problem was Line |. This was completely 
w. installed for operation at 120 per minute on all 
iid containers from 5 oz. up to 16 oz. It consisted 

f an unscrambler, bottle cleaner, vacuum-type filler, 

pper, front and back labeler, cartoner, and case 
luer and sealer. The real problem was its layout, 
for the line had a straight length of 150 ft., for an 
available building length of only 90 ft.. and a by- 
pass around the cartoner was necessary because one 
package was not cartoned. 

The final layout of this line is shown in Figure 
;. The infeed end of the line is nearest the bottle 
storage, at right; the cartoner and by-pass are at 
an ell with the line and the case gluer and sealer 
is parallel to the cartoner. There is an overhead 
reshipping-carton conveyor from the bottle-dumping 
area to the packaging station. There are inspection 
stations following the capper and the labeler. 

Phe next troublesome problem was Line 5, which 
also was completely new and was designed to op 
erate at 120 per minute on fluid packages from | 
to 4 oz. This line had a minimum length of 135 ft. 
with an available building length of only 80 ft. This 
we solved by a U-shaped layout as shown in Figure 
!. Movement is from right to left on the top leg and 
from left back to right on the lower leg. The line 
bottle 


vacuum-type fillers (because of a unique filling 


consisted of unscrambler, cleaner, two 


problem), capper, front-and-back labeler, cartoner 
with an extension for manually inserting pipettes 
into the carton, case gluer and sealer, and an over- 
head reshipping-carton conveyor. The discharge 
point for the finished goods was very close to the 
infeed and did not allow room for pallets and stack- 
ing. So we installed a chute through the floor to the 
finished-goods conveyor system on the ceiling below. 
he fillers on the two new fluid lines were about 
juidistant from the product pipelines which came 
vn from the fluid-manufacturing area two floors 
ove. That factor, and the location of the bottle 


rage, then determined the location of Line 2 


a 
automatic line for fluids, consisting of an un 
unbler, straight-line vacuum-type filler. capper 
' semi-automatic labelers. This line was for opera- 
at about 50 per minute, using hand cartoning 
the long conveyor following the capper. 
ne 3 (which was not changed) was specificalls 
ned to packaging gallons, It consisted of a semi- 
matic labeler (we pre-labeled the bottles here), 


tight-line vacuum filler. a cap tightener, a case 


LINE 8 
LINE 7 


(3 


: 
eR AR ee Sloe las in zt 


LINE 6 


aye LINE 5 


Figure 6. Engineer's conception of the ideal 


(not existing) packaging-lines layout is this, with 


U-shaped lines having in-feed and out-feed ends 


ouside ol and sh f ded from the packaging area. 


sealer for the individual gallon cartons and another 
for the 4-gal. containers, and an overhead reship 
ping-carton conveyor. 

Line 4 was in a plain conveyor for any emergency 
use that might arise. 

Line 6 was essentially a conveyor line used prin 
cipally for small lots of miscellaneous items, such as 
tablets, capsules, samples, etc. There was no fixed 
equipment other than the conveyor, although pro- 
vision was made so that labelers and various kinds 
of filling machines could be used. 

The ointment-packaging line, No. 7. 
immediately below the ointment-manufacturing de- 


was located 


partment on the floor above so that product could 
be delivered by gravity through a pipeline. It con- 
sisted of two tube-tilling machines, one jar-filling 
machine, semi-automatic labelers, a conveyor and a 
semi-automatic cartoning machine. 


Line 8 was a tablet-packaging line consisting prin 


cipally of a long conveyor, but with cottoner and 


capper installed as fixed equipment, and spaces pro- 
vided for filling machines and labelers, and plenty 
of area for manual work. This conveyor was long 


enough so it could be used [Continued on page 266 | 


































Questions & Answers 





rhis consultation service on technical and engineering packaging subjects is at your com- 


mand. Simply address your questions to Technical Dept., Modern Packaging, 575 Madison Ave.. 


Polyethylene for doughnuts 
Q: Ve would like to pac k dough 
nuts in heat-sealed polyethylene 
bags. These doughnuts are the fried 
type and will also be sugar coated. 
We have heard that a polyethylen 
film is not greaseproof. 

Can you tell us whether such a bag 
would make a satisfactory package 


for this product? 


A: Sugar-coated doughnuts have a 
relative short package life because 
of the development of staleness, re- 
gardless of the type of package. The 
greaseproofness of polyethylene film 
depends upon the type of oil or fat 
used in the product. the temperature 
at which the packaged product is 
stored and the type of resin used in 
the making of the film. Of these 
factors. the most important is the 
resin density. since greaseproofness 
is improved rapidly as resin density 
Increases, 

Probably any polyethylene film 
would satisfy the limited and short- 
time greaseprootness requirement ot 
this product. This can be easily con- 
firmed by laboratory and field tests 
using bags made of films with differ- 
ent densities. Your most difficult 
problem will be to keep the heat 
sealing surfaces free of contamina- 
tion by the sugar and grease during 
the filling operation. If the inner 
bag lips are smeared during filling 
it will net be possible to make an 


effective heat-sealed closure. 


Universal drug packaging 

Q: We make a number of drug and 
pharmaceutical products that are 
packaged in various sizes and kinds 
of containers. These products range 
from tablets to powders to liquids 
of different basic types. We would 
like to standardize on one type of 
packaging material for all products 
and containers. The question is: 
Which kind of plastic is best suited 


for medical pr oduc ts? 


A: It is as logical for you to assume 


that one ty pe ot medicine would cure 
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New York 22, N. Y. Your name or other identification will not appear with any published answer. 


ill ailments as it is to assume that 
one kind of 


would properly package this wide 


packaging material 


range of products. 

The choice of a packaging material 
will depend upon the preservation 
requirements of the product and its 
handling. merchandising. shelf life 
and end use. Drugs and other medic- 
inal products must not react with 
or be contaminated by the package. 
\lso. they have severe requirements 
for the retention of their quality and 
potency till time of use. 

Certainly, plastics of many types 
in the form of bottles. cups. tubes or 
films ean serve many of your pack- 
iging requirements. However. you 
will also use glass bottles: foil. paper 
ind plastic laminations. and metal 
cans if you must satisfy an extreme 
range of product types. require- 


ments and end uses. 


Packaging oil-detergent mix 

Q: One of our products is a grind- 
ing powder that is dispensed in a 
hase of mixed oils, soaps and deter- 
gents. We would like to pack 1-02. 
sizes in a plastic bag, putting six 
hags in a carton, We have tried sev- 
eral bag materials, but haven't found 
one that will not be stained or pen- 
etrated by the oil base. Can you 
suggest a plastic bag material that 
will be completely greaseproof for 


this produc t? 


A: The base of your product is a 
complex mixture of oils and deter- 
gents which not only have great pen- 
etrating action. but also can act as a 
solvent for some plastics or their 
components. Not only does this oil 
base present a problem in selecting 
the proper material. but also in the 
construction of the package. Since 
you want to package a l-oz. size, a 
four-side heat-sealed pouch or en- 
velope is the best answer as far as 
construction is concerned. 

However. you must make your 
own laboratory tests to find the ma- 
terial that will hold this product. 





Package tests should be made at 
room temperature and also at el: 
vated temperatures to simulate sum- 
mer conditions and accelerate the 
test. 

In these tests vou should inelude 
sumple envelopes made from films 
of polyvinyl chloride. polyvinyl al- 
saran. high-density 


cohol. nylon. 


polyethylene, — polypropylene — and 
Pliofilm. You should specify to the 
film or envelope suppliers the com- 
position of your product so that they 
can submit the proper type of mate 
rial for your tests. 

Your product is difficult to pack- 
age and you will find the answer 
only after laboratory package tests 


using available films. 


New petroleum packages 


Q: What is the status of plastic and 
pauper containers reported to be un 
der development for oil and other 


petroleum products? 


A: Three types of containers—with 
base constructions of plastic. paper 
or foil—are either in limited market 
testing or in the final stage of de- 
velopment right now. 

Thermoformed vinyl and poly- 
ethylene packages. including bottles 
that are formed, filled and sealed on 
a single machine. have been made. 
In some cases, the cost of these con- 
tainers is very low. However, most 
of the machines are expensive and 
necessitate a big-volume packaging 
operation to be feasible. 

Polyethylene-coated paperboard 
constructions are being used for 
some liquid products and these may 
be able to hold penetrating liquids 
such as oil in the future. In theory. 
at least. these containers should be 
low in cost. Foil-laminated pouches. 
enclosed for protection and rigidity 
in cartons, are other possibilities that 
are well along in development. The 
liquidproof properties and cost of 
these latter packages. though, have 
yet to be worked out in an actual 


commercial-use installation. 
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Result: 

Lily Nestrite* tubs 
that save space... 
save money... 
leave more room 
for profits! 


Here’s a tub with good business in 
mind, It cuts costs . .. saves storage 
space ... and increases profits. For its 
design is typical of The Man With The 
Lily Plan's approach to all packaging 
problems. He finds the job that tubs 
need to do. Then he creates the tub 
with the special properties that do the 
job just right! 

Lily’s sturdy tubs are made of 
heavy weight paper. Tapered shapes let 
you nest one in the other... save stor- 
age space. Wide mouths speed filling 
without mess or waste. Lily* tubs can 
be specially printed with your product 
name. brand identification and usage 
directions. 

Nestrites adapt to many uses 
Here are some of the ways you can use 
Lily Nestrites*. Pack foods: dairy 
products, meats, prepared salads, 
candy ...even pet foods. Use them for 
adhesives or patching plaster. Nestrites 
are perfect as in-plant receptacles for 
chemicals and other industrial materi- 
als. They're equally suited for counter 
display of both food and non-food 
items. And. as an all-around utility 
bucket... whether it’s for ice cubes. 
fish bait. or even as a waste receptacle 

. youll find a Lily Nestrite designed 
just for the job you have in mind. 
Lily answers packaging problems 
For your packaging problem, call The 
Man With The Lily Plan. He'll help 
you find the answer. For information 
on Lily’s extensive line of containers 
for packaging, write Lily-Tulip Cup 
Corporation, Dept. MP-49, 122 East 
42nd Street, New York 17. New York. 

At left: Special Print or 
Stock Design Tub. 2 to 10 
Ib. sizes. Dise and pull 
tvpe lids. 


Y-TULIP 
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TAKING GUESSWORK OUT OF PACKAGING DECISIONS 


These top graphic designers could be 


working on your packaging projects 




















c e word, and these outstanding package designers will give you their 
forts. This offer is part of a Fibreboard program designed to help 


ich the best possible packaging decisions. 


you can get help from experts in market analysis. structural design. 











Bo c design. package testing, and equipment engineering just by 
Fibreboard. Qualified specialists in each of these fields will work with 
i uur package consultant. or advertising agency whenever you like. 
* 
| w. broader concept of packaging service can help you find new ways 
kage your products better. more efficiently. at lower cost. Use it. 
And once your packaging decision is made, let Fibreboard produce your folding 
s and shipping cases in the West's largest. most modern facilities. 
ts P| or write today for all the help you want! 
FIBREBOARD eerer pRopucts corporation AR 
San Francisco 




















Plants & People 





Phateher Glass Mfg. Co., New York, 
has acquired The Celon Co., Muscatine, 
lowa. Celon manufactures cellulose 
bottle-neck seals and plastic closures. 
Benjamin ©. Betner, Jr. has been ap 
pointed v.p. and gen. mgr. of the Flex 
ible Packaging 

\ Div. of Con- 
— tinental Can 
a) Ge., New 
York. Formerly 
sales v.p. for 
Continental’s 


> 
a 
—=_ 


glass and plas- 

tic operations, 
: Mr. Betner has 
Betner Holbrook been with the 
company since 1953 when it acquired 
the Benjamin C. Betner Co., of which 
he had been pres. Herbert T. Holbrook 
has joined the Flexible Packaging Div. 


is gen é mer, 


Harold Holden, vice chairman of the 
board of Standard Packaging Corp., 
has been elected pres. and gen. mgr. of 
York. Mr 


as a director and 


Gilman Paper Co., New 
Holden will continue 
member of the exec. committee of 
Standard Packaging. Other principal 
officers of Gilman are Howard Gilman, 
exec. y.p., administration, Charles Gil- 
man, Jr. exec. v.p., operations, and 
Herman Gilman, secretary. 


Guy By assee has succeeded ( lifford 
C. Vatter, Sr. as pres. of Bradley- 
Gilbert Co. Louisville, Ky., now a div. 
of Standard Packaging Corp. Mr. Vat- 
ter, a past pres, of the National Paper 
Box Mfrs. Assn., is retiring. 


William Grilli has been named gen. 
sales mgr. of PMC Industries, packag- 
ing machinery, Hackensack, N.J. 

elected 
Corp., 


Bennett has been 
Container 


Frank I 
pres t t,rowers 
Salinas Calif He 
Other officers recently 


succeeds Bruce 
Charch. deceased 
elected by the company are: Lawrence 
S. Kurz. v.). and gen mgr., and E. E. 
Harden, kK. R. Nutting, Clark S. John- 
son and Thomas MeNamara, all vice 


president 


Rexall Drug Co. Los Angeles, has put 
chased Chippewa Plasties, Ine., Chip- 
pewa Falls, Wis subject to stockholder 
appreval. Other necessary negotiations 
have been completed. D. R. Williams, 
pres. of Chippewa, reports that the 
transaction will make available to Chip- 
pewa the financial resources necessary 
to carry out its growth program. The 
company will be operated in its present 
location. with no change in personnel, 
is an independent div. of Rexall. 


Donald Ss. Kendall has been named 
pres f Mack Molding Co. Wayne, 


218 


\. J. Mr. Kendall, formerly treas., was 
a co-founder of Mack with the late 
Kenneth W. Macksey, whom he now 
succeeds, He will make his headquarters 
it the company plant in Arlington, Vt. 
Mr. Kendall is a member of The So- 
ciety of the Plastics Industry. 


John S. MeClintock has been named 
director of marketing and sales for G. T. 
Schjeldahl Co. of Northfield, Minn. The 
company manufactures machinery for 
the production of polyethylene bags as 
well as accessories and attachments for 
Among the other items 
Schjeldahl is a line of 


the machines. 
produced by 
heat-sealable tapes and adhesives. 


Guardian Paper Co., Newark, Calif., 
has entered the field of food packaging. 
Until now a supplier ot polyethylene- 
coated paper, the company is expanding 
into the production of packaged lunch- 
eon meats, cheeses, dried fruits, nuts, 
pickles and other products. Guardian 
is installing an extruder-laminator for 
the production ot polyethylene-coated 
cellophane, polyethylene polyester and 
polyethylene-coated aluminum foil. 


Guy E. MeCorison has been elected to 
succeed E. H. Jennings as pres. of 
Thilmany Pulp & Paper Co., Kau- 


| 


WeCorison Jennings Peters 


kauna, Wis. Mr. Jennings becomes 
chairman of the board, filling the va- 
cancy caused by the retirement of Karl 
FE. Stansbury. Mr. MeCori- 

son Is succeeded as V.p. in 

charge of sales by H. O. 

Peters. J. T. Thomas has 

been promoted to v.p. in 

charge of marketing. He 

was formerly a sales div. 

mgr. in Detroit. C. R. Sea- 

borne, exec. v.p., retired 

also. Both he and Mr. 
Thomas Stansbury will continue to 


serve the company as directors. 

four new executive promotions have 
been announced by Crowell Carton Co., 
Marshall, Mich., a div. of St. Regis 
Paper Co., New York. Robert E. 
Peters, who has been with Crowell 10 
years, becomes sales mgr. Robert B. 
Langan is promoted to mgr. of the cus- 
tomer service dept. James Bicknell 
moves up to head of carton technical 
service, a newly created dept. within 
sales. Charles Paist has been named 


sales mgr. of Crowell’s new “Metlstay” 
program for the development of markets 
for the company’s line of metal-edged 


packages. 


Harry H. Balthaser has been elected 
pres. of the Fome-Cor Corp., Spring- 
field, Mass. The new company has been 
set up by St. Regis Paper Co. and 
Monsanto Chemical Co. for the manu- 
facture and marketing of “Fome-Cor” 
lightweight kraft paper and foamed 
polyurethane “sandwich” material. 


Succeeding C. B. Branch, W. C. Gog- 
vin has been named mgr. of the Plastics 
Dept. of Dow Chemical 
Co., Midland, Mich. His 
former position as mgr. of 
plastics technical service 
has been filled by Frank 
J. MacRae. Dr. Goggin has 
been with Dow since 1936 
and was responsible for the 
establishment there, some 
15 years ago, of what is 
said to be the first major 
plastics development and technical serv- 


Goggin 


ice group in the industry. He is associ 
ated with several of the industry’s pro- 
fessional organizations. Mr. Branch has 
been appointed mgr. of Dow’s foreign 
activities, 


American Viscose Corp. and Sun Oil 
Co. have established a jointly owned 
affiliate for the manufacture of poly- 
propylene. To be named Avi-Sun Corp., 
the new company will begin commercial 
production by midsummer and, accord- 
ing to Avisco and Sun, will be the na 
tion’s largest supplier of polypropylene 
Commercial quantities will be produced 
from the linear-polyethylene plant of 
Koppers Co. in Port Reading, N.J. 
Capacity of the converted plant is es- 
timated at 20,000,000 Ibs. annually. 

Pres. of AviSun is Chalmer G. Kirk- 
bride, Sun’s exec. director of research 
and engineering. Directors of the new 
company are William H. Brown, Dr. 
Frank H. Reichel, Harry L. Dalton, 
Gerald S$. Tompkins and Dr. Herschel 
H. Cudd (all from Avisco), and Joseph 
1 2 Wilson, Jr.. Robert G. Dunlop, 
Clarence H. Thayer and Willard W. 
Wright from Sun. The new company’s 
headquarters are at 1608 Walnut 4 
Philadelphia a 


Riegel Paper Corp., New York, recently 
announced a number of new appoin 
ments in its Packaging Materials Sales 
section. N. W. Postweiler was appointed 
to the newly created post of special a 
counts mgr. William M. Riegel w 
promoted to Eastern regional packa 
ing sales mgr. Wilson W. Cross su 
ceeds him as product mgr. of packagi: 
materials. Formerly product develo 
ment engineer, John B. Shields is n 
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2 ra Pe hina, ee le RT Rein SO 


t . . . Py 

We all like Champions—like the 
V, water resistant, ‘see through’ 
ks—like the way the plugs them- 


Nes stay clean and dry as spares.”’ 





{ ie verdict of boating fans 
A and of dealers too, who, 

Bil | . know good packaging 

4 rial used is Kodapak Sheet 
‘ ear, tough, chemically and 
oi stable. Uniform in width 
anc t is economical to handle 


ealed in Kodapak Sh 


“Kodapok"’ is a trademark for Eastman’s plastic sheet 


The dome is of .015” Kodapax IT; the 
base of .010”. Because the entire pack 

base and dome—is made from Koda- 
pak Sheet, electronically sealed, the 
plug Is protec ted from water damage 


\nd because the pack ts transparent, 


no one need ever break the watertight seal t 
mspect. For further information about 
this and other examples of how Koda- 
pak Sheet makes **Good products sell 


better.” call our representative or write: 


Hulos. roducts Division, EASTMAN KODAK COMPANY, Rochester 4, N.Y. 


w York, Chicago, Atlanta. Sales Representatives: Cleveland, Providence, Philadelphia. Distributors 
Angeles, Portland, Seattle (Wilson & Geo. Meyer & Co.); Toronto, Montreal (Paper Sales Ltd 





Remove a sing! 


plug as needed 


spares stay waterprool 
| I 
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. . . . ‘ ? : , I. C. Wrig 
Package designed and produced by Stone & Forsyth Company, I olding Carton Division, Everett, Massachusett if 


ea Vietor T. 


Famous candymaker uses MOSSCOAT. by) fi. 
International Paper is 


—TELLS ITS CUSTOMERS WHY RIGHT ON THE PACKAGE! — 
wh ar 


viGNy’s, makers of “The World’s inside and out—all the way through. No 3. Ease of handling. Moss t De 

Chinnest Candy,” uses nothing but reclaimed fibres are ever used in its markably easy board to wor ; 
nal Papers Mosscoat—a solid manutacture. die-cuts cleanly, scores we ll, 

| sulphate board. Every pack- 

This entire packaging fab- 


hi olds without cracking 
2. Highly printable. Machine-coated pape dcamedhtiasaninadnasaian 


- . ] 
Mosscoat takes all printing processes 4. Economical. Mosscoat looh 


ll virgin material for your ao 
aire oaRs m beautifully, gives needle-sharp results expensive than it is. Its pric 


tection. Here’s why Sevigny’s 


‘| even low-priced items to be 
cifies Mosscoat: 


in monotone or full color. What’s more, 


its smooth, gleaming surface resists soil with prestige and real consun 


. Pure and sanitary. Mosscoat is made and keeps the package fresh-looking far Contact yout Internatio! 


LOO’; virgin fibre. It is pure white longer. salesman for samples and int 


Fine Paper & Bleached Board Division INTERNATIONAL PAPER New York 17, N.Y. 


Plants & People (cont'd) 


Mid rn sales development mgr. for 
id 


pack 


urg (nd., plant. 


David |. Cox has been elected pres. of 


Gravure : 
He succeeds E. J. Armelin, resigned. 


Robert F. Miles has retired as board 
chairt 
way Box Co., Chicago. He started with 
the ¢ inv in 1917 and became pres 
, 19 He was elected to chairman 
[he company is now a wholly 

sub. of Corneil Paperboard 
Products Co., manufacturer of paper 
rrugated and solid-fibre ship 
iiners and folding cartons 


hoard 


David G. Bernard has been appointed 
of sales for the Canco Div. of 


el 


\merican Can Co., New York. He was 
formerly asst. gen. mgr. of the Div.’s 


Bernard King Vay 


commercial-development dept. Prior to 
joining the company last year, Mr. Bern- 
ard was asst. director of mktg. for the 
Hawaiian Pineapple Co., and mgr. of 
the container products div. of Dewey & 
Almy Chemical Co. J. Whitney King 
is now mgr. of sales promotion and 
idvtg. for the Canco Div. He formerly 
headed Canco sales-promotion activi 
ties, now combined with the Div.’s ad- 

ertising functions, 
William F. May has been elected a 
ie exec. dept. of American Can. 


Visking Co., Div. Union Carbide Corp.. 
lerre Haute, Ind., has created separate 
research and development organizations 
within the company. Dr. W. F. Under- 
wood becomes director of research: 
J.C. Wright is director of development 


S Victor r. Norton has re signed as board 

f Knox Glass, Inc.. Knox, 

'he company says his successor will 

ed for at least the next year. 

‘ pany’s pres., Dr. Arthur W. 

Wishart, assumes full re ponsibility for 
t of the firm 


E. Hartig has transferred to the 
t Development Unit of the gen 
of Bemis Bro. Bag Co., St. 

e he will be concerned with 

ind development of new uses 
pany’s packaging materials. 


\renander, Jr.. has been 
ngr. of trade relations, a 
ed position, by West Vir- 
Ww Paper Co., New York. He 
laison between sales and 
strengthen relations with 
1 suppliers, the company 


nander, who Is succeeded 


materials at Riegel’s Edin- 


Cylinder Corp.., Hoboken, N.J. 


of Rathborne, Hair & Ridg- 





SNAP/ and it's PACKED 


the product 
SNAPS into the blister... 


the blister SWAPS 


into the card 


(chiens @| 
dental 
...a complete BBiles>= 


transparent package 
INSTANTLY ASSEMBLED 


WO SEALING 

WO ADHESIVES 

NO STAPLES 

NO DOUBLE CARDS 


The Johnson and Johnson dental floss 
dispenser is now packaged in this at- 
tention getting SNAPLAX — quickly, 

od - ; M Snap-in Die cut 
efficiently, easily, without costly pack- undercut card 
: ; « » 
ing machinery. == 

Snaplax construction patent pending. 
FOR ALL TYPES OF FORMED PRODUCTS — CALL OR WRITE 


PLAXALL,, inc. 


Long Island City 1, New York + Telephone STillwell 4-4800 
THE WORLD'S LARGEST PRODUCERS OF THERMOFORMED PRODUCTS AND PACKAGES 


Plaxall, Inc. operates under patents owned and licensed by Design Center, Inc., Long Island City 1, N. Y. 


Pressure - forming 
assures precision, 
speed and economy. 


——— 
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ore of a product 





as purchasing agent by Willi 
Merrilees, has been with the co 


for 30 years. 


Diamond Gardner Corp., New 
has purchased Hoosier Container 
New Castle, Ind., manufacturer 
rugated board and shippers. H 
name now is Diamond Hoosier 
tainers, Inc., with sales headg 
moved to Dayton, Q. 


Carl Claus has been elected a 
R. A. Jones & Co., Ine., Cincinnati, H, 
< had bee n Fast 


ern. sales mg 
for the last four 
years. Stan 
Thomson, w! 


p—~_ @@eeeeececes 


Pi 





sch abi ib igtksp hic IS oc ck BU Yack, dT - 
Fa lee as Mele eruerisben hs has ENA i 


joined the or 


BU eed diithhidad ie 


ganization 
1957, has be er 


promoted ¢ 


+ 


= asst. sales mgr 
Claus Thomson 


PROCS ot eta 


responsible 


aS 


the v.p. in charge of sales. Mr. Clau. 
has been active in the packaging-n 

chinery field for more than 35. years 
and has been associated both with th 
New Jersey Machine Corp. and _ wit! 
J. L. Ferguson Co. Mr. Thomson wa- 
formerly a sales engineer for New Jer 
sey Machine and Plax Corp. 


> 


DESIGN 


She Wale Me Foank Onga niyalion 


ENGINEERING « DEVELOPMENT + SALES 
SIDE, ILLINOIS 


Brett Lithographing Co., New York, 
has been acquired by The United States 
Printing & Lithograph Co., Cincinnati 
Brett will be operated as a sub. and 


4100 WARREN AVE. e HILL 
management will be retained 





present 


SOLVED! 
MORE production-LOWER cost.. 


Adolph Miller has b 
appointed director of 
research and developm« 
depts. of Milprint, In: 
Milwaukee. He will repor 
directly to the pres. ont 
company’s basic reseat 


t 
I 


program and on_ gene! 

development in its eig 
Willer production plants. His 

fice is in Milwaukee 


i> SEMI-AUTOMATIC 
IVC | CASE PACKER 
| Aaed 


FLOOR SPACE 


This new "Job Rated" A-B-C Semi- 
Automatic Case Packer has been 


William G. Reynolds and Joseph 
McConnell have bee n elected ex 
v.p.s of Reynolds Metals Co., Ric! 
mond, Va. Pres. R. S. Reynolds, Jr 
says establishment of the new position 


reflects expansion of the company’s 6 


Other A-B-C 
PACKAGING EQUIPMENT 
®* CASE SEALERS 
* CASE OPENERS 
* UNSCRAMBLERS 


WRITE TODAY FOR DETAILS — FLOOR PLANS and SPECS 


endorsed by the greatest names in 
the industrial field throughout the 
nation for its cost-cutting perform- 
ance. This streamlined trouble-free 
packer requires the minimum 
amount of floor space and is fur- 
nished with either a center right or 
left hand discharge. 

Step up your production to a 
higher profit level with this pre- 
cision engineered packer that can 
be adjusted to various packing ar- 
rangements and case sizes. 


A-B- PACKAGING MACHINE CORP. 


TARPON SPRINGS. FLORIDA 





erations and the outlook for further ¢ 
pansion of the aluminum industry 


Dr. Laverne E. Clifeorn has join: 
tional Can Corp., Chicago, as 
research for the company’s Central 
Dr. Clifeorn will have functional cor 
trol over both manufacturing reseal 
and field research for the divisior 


Charles F. Pfeifer has been a; 

v.p. in charge of the Panta-Pak Di 
The Pantasote Co., New York. Pan! 
Pak is a polyvinyl chloride pa 
medium, made and sold in the | 
The Pantasote Co. under specia 
from its original producer. 


Stone Container Corp., Chica 





purchased Campbell Box & 1 
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, PACKAGING 


MODEL AJ-2 PAK KING: the 
universal dry-product filler. For 
ground and whole spices, grated 
cheese, insecticides, drugs, flour 
blends, cleansers, small hard 
candies, salts and seasonings, 
milk powder, chemicals, etc. 
Flexible capacity: % oz.-1 |b. 
Permits filling 2 at once or bulk 
and finish fill for settling prob- 
lems. Other fillers and 

weighers from mil- 

ligrams to 25 Ibs 


: a <a Write for Catalog No. 55 
> es describing this and other 
WEIGH RIGHT low-cost, 


better-performing tools of 
packaging 


a 


NOW! Fa FAMOUS us FtFo\ Fo 


* PUMP AVAILABLE IN 


Stainless Sfee/ 


Safely move... 


@ ACETONE @ GLUE, WOOD 
@ CATSUP @ HAIR TONIC 
@ CHEMICALS @ HYDROFLUORIC ACID 
CHOCOLATE @ INKS 
COSMETICS @ LACQUERS 
DETERGENTS @ MUSTARD 
DYE STUFF @ PHOSPHORIC ACID 
FATTY ACIDS @ SHAVE LOTION 
FREON @ SEALERS 
GLUE, LATEX @ SOY SAUCE 
The new Stainless Steel Fast-Flo Pumps 
by Graco are now pumping and dispens 
ing these and other corrosive, “handle- 
with-care” liquids and semi-fluids . . . 
quickly, safely and direct-from-drum! 
Say goodbye to spillage and waste, elim- 
inate danger of contamination to your 
expensive liquids and semi-fluids. Investi- 
ee this new Stainless Steel air-powered 
ey Fast-Flo Pump by Graco! 
SEE GRACO PUMPING EQUIPMENT IN ACTION 
BOOTH 965 * NATIONAL PACKAGING SHOW 
International Amphitheater + Chicago * April 13 to 17 


FREE IDEA BOOK RA 
WEIGH RIGHT AUTOMATIC SCALE COMPANY | —— “ak ico 


Oe ee * YS. 4. SEND FOR IT TODAY! Minneapolis 13, Minnesota 
See Phone Book Yellow Pages, “SPRAYING,” for Graco Suppliers) 


Models rated from 100 mgs. to 
1 lb. at 20-150 or more per min 
ute. PAK KING patented metric 
flow provides more accurate pro 
duction compared to  weighers, 
augers or volumetrics 











Blister 
,, Packaging 


TRO NO MANIC 


means 


Low Initial Cost... High Production Output 
FRONOMATIC blister sealers—ranging from smaller units to fully 
automated turntable machines—point the way to expanded sales 
volume with modern blister packaging. Seal any blister to a coated 


card for maximum product protection, 





see-ability and sales. Every day, a greater 
: at the 


percentage of blister packages are PACKAGING 
being produced on industry-tested SHOW 
FRONOMATIC equipment See 
Tronomatic 
Equipment 
Demonstrated At 
BOOTH 485-487 











For Full Information, Catalog or Prices, Call or Write: 


TRONOMATIC MACHINE MANUFACTURING CORP. 
1881 PARK AVENUE, NEW YORK 35, N. Y. * SAcramento 2-0075 








— A 
Be ( ontait 
oe 

me X¢ 

a 

- 


meSidney 


ohn I 
: ithogré 


j Michiga: 


Jame. kK. 
a the ne 
Irector a 
Beis, Inc.. 
WW Ameri: 
ind the P 





new ors 


rmour @ 


] oermour 


CELLU-FIBRE | 


Bon mg 
Butheil, ( 
METAL-END PACKAGES SPELL PRODUCT SALES MAGIC ..* 


For food, beverage, specialty and dairy high speed equipment — to your exact B research 
product manufactures, inexpensive specifications. penal Can 
Cellu-Fibre spiral wound metal end so 
cans offer a bright new world of op- Let us show you how Cellu-Fibre crafts- 

portunity. What ever your product or manship and imagination can give your 

problem, Cellu-Fibre can provide func- product’s package extra beauty and 

tional and decorative packaging — cus- utility that will pay off in extra sales. 

tom designed manufactured on modern We invite your inquiry 


lu-Fibre offers these advantages: Protective linings inside and out 
Variety of dispensing tops ¢ Ideal for dry, semi-liquid and liquid products 
lean and neat — completely sanitary « Special tight pack, non-stick Fi-Cel 


CELLU:FIBRE 


CAN CORPORATION 45-08 94th Street, Elmhurst 73, Long Island, N. Y. 


A Subsidiary of Niemand Bros., Inc. 


cans for ice-cream packaging 
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Plants & People (contd) 


Ind.. manufacturer ol fold- 
tags and paperboard special- 
eration will be continued as 
Box & Tag Div. of Stone 
George Berliant, a Stone 


en appointed ven. mgr. 


Dennis has been elected pres 


Sidne 
ot Louis 


of Dennis Chemical Co., 
Frank G lub is now v.p. in charge of 
r d deve lopme nts. Milton Car- 
Bic n appointed sales mgr. The 
4 ikes vinvl pl istisols, indus 
ind adhesive- 


Biohn L. Bandelin has been appointed 
ling-carton sales by Forbes 


7 
Mithograph Mfg. Co., Boston 
5 | ithograph Ifz oO 


SeMichigan Carton Co., Battle Creek. 
ntlvy promoted three oft its 


cutives. Harry L. Chorpening 


Pender Stoner 


the newly created position of 

Robert Pender has been 

l of boxboard sales and 
enry Stoner has been made responsi 


irton sales 


ames K. Fogleman has been appointed 
new position of admin. design 
r at Ciba Pharmaceutical Prod- 
Beis, Ine.. Summit, N.J. He is a member 
®! American Institute of Graphic Arts 
@nd the Packaging Institute. 


( rganization has been formed by 
Mrmour & Co., Chicago, combining its 
Seated abrasives, cushioning products 
’ ihesives operations, lo be called 
rmour Alliance Industries, it will 


it Alliance, O.. under the 
f Carl B. Johnson as gen. 
+ \ nson was torme rly produc 
\rmour’s Soap Div. R. W. 


utheil er mer. of the Adhesives 


l ting director 


B Lipske has been named director 
the Atlantic Div. of Na- 
Bonal Can ¢ orp., Chicago. Mr. Lipske, 


Bho } the company 30 years ago, 


he 
" 
» 
ti 
G 
D 
B 
of 


ntrol over the div.’s manu 
earch and field research 
Crotty will head the custome 


f the res arch dept. 


hoff has been promoted to 
Milprint Overseas Corp., 
rint, Ine ” Milwaukee. Oliver 
isst. gen. mer., becomes 
Overseas is associated with 
tbroad which are engaged 

ng and manufacturing of 


erials 


Hoge: to dire tor of tech 
deve lopme nt. Oxford 





... If you 
“PACKAGE" 
your product... 


if you don't own... 


VERTI-PAK 


Mercury Automatic Packaging Machine 


Whatever your product — if it's “packaged” 
— it's costing you plenty NOT to own Verti- 
Pak! Material waste, for example, is taking 
a big bite out of your profits. So is inade- 
quate weight control, time and overhead. 
Management, too, is bogged down with 
numerous details that a single Verti-Pak ma- 
chine performs efficiently, automatically and 
economically! Verti-Pak not only ‘works’ for 
you... it “pays for itself” in savings. 


Exclusive VERTI-PAK Features: 


© Forms, weighs, fills, seals up fo 45 
packages per minute 

© Fully automatic operation 

© New hairline weighing accuracy 

© Complete product packaging flexibility 

© Compact, space saving 


zed staff of Packaging Engineers 


available for tailoring your individual needs 


SEE US AT THE 
AMA SHOW 
BOOTH 1064 





Ce MOEWREIR 2s mee 


HILT 
MANIA 


CONVENTIONAL SEAL 


Versatile Verti-Pak allows y 
choose the sez that’s most prac- 
duet 


NEW TRIM SEAL 


This new automatic sealing 4a 
cut-off device provides considerable 
avings by eliminating conventiona 
tabs where they are ot at 
necessary to the package 


6-Page Illustrated Cafalog upon request, without obligation 


MERCURY ueat SEALING EQUIPMENT CO. 


2601 N. 
Philadelphia 33, Pa. 


HOWARD ae ee 


GArtield 3-9606 









Main TAKE THE BiscurT! 








These machines offer 
single or double wrap. 
ping in Film, Fojj 















































Backed Foil, “Fiber. 
foil, Waxed Paper 
Imitation Parchment 

Machine WST etc 

wraps the han flachine type 

dy snack size WLL for the 

) rge fe lr : 

pach ores none Electric Eye Registration 





and Easy Opening Teo 
Tape Optional 






, RoygaiCourt 


For further particulars in the U.S A. contact 









: i ik ~ WALTER H. KANSTEINER CO. 
ll 1737 W. Howard Street 

AUTO WRAPPERS Chicago 26, Iilino 

EDWARD STREET, NORWICH, ENGLAND. 

TEL: NORWICH 29222. GRAMS: AUTOWRAP NORWICH 



















THE NEW LABELETTE 


Designed To Put Your Labeling 
mee On An Economical, 
High-Production Basis 











The secret’s in the ductor roller 
The 1959 Labelette features 4 
new type roller that gives 3 
smooth, thin and carefully ap- 






A New Way to cut costs! 


You can cut your adhesive costs 30-40% by lied ti a aioe te 

aki » ; . patwe plied coating of glue. is s0 
taking all the handling out of adhesive . precision engineered and meche 
handling. ically controlled that you can’t help but increase you 


You can ELIMINATE all the labor of receiving, intermittent labeling efficiency and speed up your whol 
storing, moving and opening drums; bail packaging operation. The compact, sturdy Labelette is 4 
&: - I = ; ideal for a one-person operation as it is for mass labeling 


ing out glue; handling empties. You can of packaging. 
STOP waste, spillage and the resultant clean- 







































FEATURES 
up costs. ; 
x " ‘ ° . 2 @ Easier filling and cleaning. 
Case histories of Adhesive Automation? @ Newly designed, patented glue 1% oz, containers through 
> + > ° 

We've got them! We'll be happy to explain film lock. 1 gallon. Spot, face, 
how Findley Tank Truck adhesives can help @ Accurate, precision labeling, touch wrap-around label applic 

- feeder. tions. Fits 30” x 15” floo 
cut your costs. @ Low price, labels tin, glass or space. Holds a gallon © 

9 26 ese fiber. glue. 
s -e pages g..; 357. 
Also see pages 26 321, 357 @ Simple operation, maintenance. 





Call or write for a free Labelette demonstration and complete date 
Delivery within ten days. 


See It At AMA Booth +326 


9 

b exclusively Phone: Franklin 2-1215 
LABELETTE COMPANY énitase’s, itis. 

MP MILWAUKEE 45, WISCONSIN — 
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r Co., New York. He will report to 


for fragile 
lai ate prays. peygeye [ab 


il spec ialties de velopment dept., 
Oxford, is in line with its expanded 
tensified work in the development 
ialty products 


John J. Keville has been 
appointed to the New York 
City office ot Ludlow 
Papers, Inc., Needham 
Heights, Mass., as Eastern 
sales mgr. of the company’s 
Plastics Div. He will super- 
vise sales of Ludlow’s 

newly developed plastics PACKAGE FILLING AGI a 
line in films and foam. Mr. 


Keville was formerly East- SAFE FOR DELICATE CANDIES 


es mer. for the Polymer Chemicals 


{ W. R. Grace & Co. AND OTHER HIGHLY 
FRAGILE ITEMS 


Avery Adhesive Label Corp., Monrovia, 
Calif., and Fasson, Inc., Painesville, O.. 
have been combined as one corporation a 


‘ is a new filling machine with a vibratory feeder that is designed 
ler the name Avery Adhesive Prod- 


: . to handle extremely fragile products. Its gentle uniform flow climinates 

ucts, Ine. Each will operate as a sep product damage and provides extremely close weight accuracy Filling 
division of the new corporation speeds up to 60 packages per minut 

r the titles of Avery Label Co. and 


Fasson Products. DON'L DELAY! Write today for literature, and start cutting damage 


COSLS 
first full-scale production plant for 
ycite, The Dow Chemical Co.'s poly 


film. is mow in operation at | TBM CUS AUIS pa a Teli [aac Temi ote) TaN kg 


ind. Dow’s headquarters are in 


lland, Mich. Introduced at the Pack- 107 STUYVESANT AVENUE, LYNDHURST, N. J. 


Show last year, Trycite is re 





ted to have exceptional clarity and 





dimensional stability. 


pres ot Chip- 


R OV Carson has bee n promoted to the 
: = 
newly created post of asst. to the 


pewa Plastics. , 
Inc., Chippewa Drum Liner Closures 
Falls, Wis. Oo 
Satest ¥. e Virgin Vinyl Plastic — with 
Hrudka has strong wire core - 

been advanced e Ties with a twist 

to Mr. Carson’s 
e Waterproof; resists alkalies 


former position f ‘d 
aan ae and acids 
Carson Hrudka ° ales mer. 
Iie has also May be used with tamper 

ide a v.p. of the company, which proof seals 
ned last year. Mr. Carson has been —— 
Regular or heavy duty sizes 


Chippewa Plasties since 1953. 
available 





Photomation, Ine., is the new title of 8 colors and 56 color 
( ner Ess Instrument Co., of Bet combinations which may be 
d, N. J. The company makes elec- used for coding and 
ontrol devices which are used on identification ‘ 





lines 


Union Carbide Corp., New York, is 
1 plant to produc e polye thvlene 
Cartersville, Ga. The facility will 


ted by its div.. Visking Co. SEE HOW THEY’RE MADE 


BPA as ia teeta ey 


Easily applied 


Strong ‘ 
Promotions eae Easily removed 


Re-usable 





Turner: to Western sales bila att 
Vinyl plastic, laminated 
ialty Div., Container Corp. oss sists Wha wae 

a, Chicago. Frank W. ¢ ope- 


Eastern sales mgr. 


Steer tay eae 


or coming apart 


lestis: to gen. mgr., bleached 
elopment, Robert Gair Paper SANTA ANA, CALIFORNIA 
30) 
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nd greaseprooftf papers 


Here are versatile papers that economicaliy provide basic 
protection essential to good packaging ... foods in wide 
variety, pharmaceuticals, and industrial products... from 
cereals to tea... bandages to piston rings. 
For example, the nickel still buys a lot of candy bar... but 
the low retail price demands packaging calculated to the 
fraction of a cent. Rhinelander Glassines and Greaseproofs, 
widely used, provide efficient low-cost protection, 
attractiveness and merchandising appeal, with good 
printability and trouble-free operation in 
high-speed automatic packaging. 
inherent barrier properties of Glassine and Greaseproof papers 
make them ideal for diverse packaging chores. 
LOOK AND EVALUATE! 

1. Greaseproofness 

2. Oil and fat resistance 

3. Vapor and odor resistance 

4. High tensile strength 

5. Wide range of basis weights 

6. High gloss and smooth finish (Glassine) 

7. Transparency, opacity, variety of colors 

8. High density 

9. An excellent coating base and printing surface 

10. High ratio of mullen to basis weight 

11. Compatibility with other packaging materials 

12. Approved wet-strength properties 

The built-in characteristics differentiating Glassine and 
Greaseproof from other papers may be enhanced by conversion. 
Coating, waxing, laminated combinations ...and the addition 
of extra properties ... heatseal, water-vapor resistance, 
gloss and release properties. 


Glassine and Greaseproof are truly remarkable papers... 
available in standard grades or tailor-made 
to exacting requirements. 

AMONG THE MANY APPLICATIONS FOR 
GLASSINE AND GREASEPROOF... 

Carton liners and dividers 

Bags and bag liners 

Package overwraps 


“Work Horse” Protective 


Packaging Materials 
that do so many jobs 


so well... at so low a cost 


Write for samples and full information 


stating application or requirement. 


ea ning (2. RHINELANDER PAPER 


nit packaging 


carton inner wraps e ¢ Rhinelander Paper 


$c 


Div 


ter and fiber tube laminations 
andy and cookie cups 
etail food service wrap 
Kage accessories and labels 
rugation 


mpany e Rhinelander, Wisconsin 
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f ? 
CH Products Group, Continental Can Co, 
New York. Keith Max: to gen. mgr, 


research and development, C. A. Youn, 
to gen. mgr. of engineering. 


This Manufacturer tape- George Dillingham: to sales mer, x 
up-box dept., Great Lakes Box Diy. 


seals the modern St. Regis Paper Co., Clevelan 
“4 ——— J. V. Wilson: to head of national , 
Way counts sales organization, Hoerne 
Boxes, Inc., Keokuk, lowa. He has be 


“RIP c ” f with the company for 27 years 
” x ORD eature William Connor: to asst. gen, « 
now included ae Ue megr., Mead Containers, Inc.. sub, Thy 


Mead Corp., Cincinnati. 





It’s so easy to open without injury to Athows ¥. Denimer: to ia: tea 
persons, contents or shipping cases. sales, paperboard and folding-carte 
Cases are more dust proof, more pilfer div., B. F. Nelson Mfg. Co. Minnes 
proof and are undamaged for re-use. polis. Mr. Brunner has been with th 
Everybody gains. company for 34 years. 


Alan Stone: to director of marketing 

These Manufacturers services, a newly created _ positio; 
Stone Container Corp., Chicago, 

use old fashioned P James L. McKenna: to asst. sales mgr 


Celluplastie Corp., Newark, N. J. Gu 
methods. XY Johnson: to field sales mgr. 


Kenneth Fietz: to San Francisco sale 
: mgr., a newly created post, U. S. Indus 
These glued or stapled cases must be as in trial Chemicals Co., Div. National Dis 
torn or cut open. It’s not easy, ICS dan- 4 , z . tillers & Chemical Corp., New York 
gerous to persons and contents. It also a USL products include  “Petrothen 
wrecks the box. You don’t win much ; . polyethylene resins, 


customer good-will this way. TSH é. 
. : , Howard E. Long, Jr.: to district mg 


Memphis Div., Dixie Wax Paper (o. 
Dallas, Tex. 


Thomas M. Gow: to imer., Clevelan 


How to get this sales, The Dow Chemical Co. Mi 


land, Mich. He succeeds Fielding # 
EASY- OPENING Ket, win berms 
“RIP- CORD” TAPE. > N. E. Wallrich: to mgr. St. Pi 


Minn.. branch, General Printing Ink 
Co., div. of Sun Chemical Corp., \ 


GENERAL'S new attachment to ” 
their tape sealer automatically ad- ’ York. 
heres “Rip-cord” along the center- Henry J. Behr and John Mazzola Farring 
line of the gummed side of stand- v.p.s, Strawberry Hill Press, Inc., Lon Religio 
. I ° 7 a hl 9 
ard sealing tapes as the tape sealer Island City, N. Y. The company oft ments, 
applies these sealing tapes to the various printing services for packagers 
boxes, top and/or bottom. Obituaries 
Regardless: of length, a machine Kenneth W. Macksey, pres. and 
cut, easy-lift tab is provided at r founder of Mack Molding Co., \ 
each end of the tape. Fortunately, N. J., is dead at the age of 64. Ii 
the cost of all these advantages is Donald S. Kendall (who now su 
negligible. him in the presidency) founded 
There are 8 other good reasons . plastics-molding firm in March o! 
th hould t: 1 th Mr. Macksey was well known thir 
— oe tape-seal the out the field for his participat 


modern “General” way. ' dustry affairs. He was a memb« 
Society of the Plasties Industry 


It costs to put off . . . Wire or Shows machine application of “‘rip- was an original member of the Plas 


phone now. WIndsor 4-0644. cord” to regular sealing tape. sac 
Robert J. Bailey, Midwest 
sales mgr. for Brockway Glass 
GENERAL CORRUGATED MACHINERY CO., INC. [ tirecksas, ra. died Jan. 18 
PALISADES PARK, 3 N. J. CABLE: GENCO HAMBURG, W. GERMANY orice sed annoy 
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OT EELTEEEEH----- Advertising Schemes 


Promotional and Gift Items 


Farrington custom packages are also ideal for Cosmetics, 
Religious Items, Smokers Accessories and Precision Instru- Hardware 


ments 


Custom-made Display Boxes and Specialties by Farvin 


provides a complete service ranging from research, design, sampling, engineering, and mass produc 


roper packing and scheduled delivery. We work with practically all products and package with practically 
ils. All work is done in our own plant. And all contact is through a single specialist assigned to you 


ompany. For a prompt, obligation-free suggestion or estimate, simply send us a description or sample 


farcington MANUFACTURING COMPANY 


Needham Heights 94, Massachusetts « Telephone Hilicrest 4-5000 


roduct. 
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Equipment & Materials 














[Continued from page 64] 


bags per minute. When the operator depresses the foot pedal, 
produce is automatically conveyed up an inclined belt and 
dumped into a net-weighing device set for a predetermined 
weight. The unit’s motor stops automatically when correct 
weight is achieved, halting the flow of produce from the belt. 
Then the scale bottom drops, dumping the fill into a bag 
positioned below a dispensing chute. David S. Greenfield, 
3143 Decatur Ave., Bronx 67, N.Y 


Automatic unit for pillow packages 


A completely automatic bag-forming, filling and sealing 
machine—claimed to offer gentle and precise packaging ot 
even such fragile and irregular-shaped products as potato 
°e } chips—has been 
developed by 

4 Wright Machin- 

ery. Dubbed the 
Advan ed Bag- 
master, the new 
unit produces 
pillow-type pack- 
ages, single or 
double walled, 
from plain or 
printed stock. It 
will be exhibited 
at the Packag- 
ing Show this month. Bag sizes afforded by the machine range 
from 2% to 8 in. wide and from 3 to 14 in. long. It is capable 
of operating at up to 50 filled bags per minute, with weight 





range depending on the product, says the supplier. In opera 
tion, the unit automatically forms the stock roll into a tube. 
(Extra rolls are carried on the machine to minimize down 
time.) The product is net weighed by a “Hytonic” weigher, 
which is an integral part of the system and which is reported to 
assure exact accuracy, and then discharged into the tube. The 
tube is then sealed and cut to form a_ pillow-type package. 
which is then discharged onto a take-away conveyor. Wright 
Machinery Co., Div. Sperry Rand Corp., Durham, NA 


Metalized paper and polyester film 


Bageraft Corp. has added to its line of packaging 
a metalized paper and a shrinkable polyester film for meat 
packaging. Both materials will be demonsiraied at the Pack- 
aging Show this month. Already in commercial! use (See 
“Metalized Paper is Here,” Moperx Pack acixe, Dee., 1958, 


materials 


p. 82), the company’s “Foil-Cote” metalized paper is a 
vacuum deposition of aluminum coating 4 one-millionths of 
an inch thick on glassine. The company points out that the 
paper is easily machinable and offers all the glitter and 


glamor of foil. The heat-shrinkable polyester film (using 
DuPont's Mylar) is being offered by the supplier in the form 
of a gusseted tube that permits easy loading and fast proces 
sing of such large meat and poultry items as turkey and whole 
hams. Cited features of the shrinkable film are crystal-clear 
transparency and great strength even in the thinnest gauge 


) 


Bagcratt Corp. of America, 3832 14> St... Chicago 3? 


Variety of label stocks 


Among the new items Kleen-Stik Products will introduce at 
the National Packaging Show this month is a line of 18 colored 
label stocks. The company notes that its pressure-sensitive label 
is tamperproof in that it cannot be transferred from one con 
tainer to another without destroying the label itself. The sup 
plier ~o will introduce a solid-foil pressure-sensitive label 
stock. Designed for applications in which more durable label 
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ing is required, the foil is coated with a pressure-sensitive adhe 
sive backing. Six clear-acetate label stocks, in thicknesses o! 
two, three and five mils, also will be shown. They are availabl: 
with either permanent or removable adhesive backings. K/eer 
Stile Products, Inc., 7300 W. Wilson Ave., Chicago 31. 


Greater reflection in foil 


Designed for extra point-of-purchase eye appeal is Shopsir 
Paper’s “Mirror Foil,” which will be introduced at the Nationa 
Packaging Show this month. According to the supplier, the fo 
has intense reflection and is sized so that it can be used for 
gravure, silk screen, offset lithography, letterpress or flex: 
graphy. Shopsin Paper Co., 92 Vandam St., New York 13 


industrial paper strapping 


\n industrial paper strapping that combines excellent tensil 
strength with light weight will be demonstrated by Strap-Al 
Sales at the National Packaging Show this month. The mate 
rial is composed of lengths of spiral-wound, chemically bonded 
ind laminated rice paper. It is available in 3,000-ft. rolls, in 
widths of 4%, °4 or ™% in. Tensile strengths for each width, a- 
determined by independent testing laboratories, are: 260 Ibs 
for the '-in, strapping, 290 Ibs. for the °s-in. strapping and 
390 Ibs. for the %-in. type of paper strapping. Strap-All Sales 
Inc., 45 John St., New York 38. 


Labeling-machine improvements 

Long & Co. reports the development of a new attachment to 
its standard Atlantic Labeler that will make the unit fully 
automatic. The company also reports that a new timing attach 
ment for its standard Atlantic Labeling Machine enables it to 
place die-cut labels on eared, gallon-size cans. Both machines 
to be exhibited at the Packaging Show this month, apply bot! 
spot and wraparound labels to cylindrical containers, Long & 


Co. Inc... 891 Park Ave., Baltimore 1. 


Low-cost, lightweight liquid shipper 

Hledwin Corp. will introduce a cost-saving 15-gal. Cubitainer 
for single-trip shipment of liquids at the Packaging Show. Con 
sisting of a cube-shaped, semi-rigid polyethylene insert and an 
outer wirebound box, it is claimed to cost 800 less than com 
petitive shippers and to offer weight savings. Hedwin Corp 
1600 Roland Heights Ave. Baltimore 11 


Fast, clean Siquid filler 


A new high-speed liquid-filling machine featuring a combina 
tion plunge-fill and container-centering nozzle design that r 
portedly assures precision, mess-free filling of glass, metal o1 
plastic conta 
ers has been ir 
troduced by Col 
ton. The com 
pany’s Mode 
106A is show! 
filling hand I 
tion into plasti 
containers Six 

a time. In thi 
operation, the 
machine’s speed 
is 160 fills per 
minute, the sup 
piier says. Th 
multiple-nozzle liquid filler is fitted with a patented metering 
evlinder and valve assemblies that are claimed to maintai! 
filling accuracy to within 1% on each fill. Drip-free filling i- 
provided by an adjustable control on the metering cylinder 
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You can apply Epolene C 


EASTMAN LOW-MELT POLYETHYLENE 


ctly to paper using melt-coating equipment 


Here are 4 typical melt-coating systems modified to handle Epolene C 





Epolene C applied by single kiss roll. Sufficient heat 
must be supplied to kiss roll and melt to maintain 
temperature at 300-325°F. Excess removed by equal- 
izer rod. Water cooled roll sets the Epolene C coat- 


2-ROLL (coating one side) 


SQUEEZE ROLL 


COOLING ROLLY 


j SMOOTHING BAR 
— “a 
=) 


}- MOLTEN EPOLENE ¢ 


APPLICATOR ROLL 


C 











Epolene C metered onto paper between applicator 
roll and hard rubber squeeze roll. Coating levelled 
by smoothing bar. Sufficient heat must be supplied 
to applicator roll, melt and smoothing bar to main- 


tain temperatures at 300-325°F. Water cooled roll 


ing prior to rewind. 
sets coating prior to rewind. 


SQUEEZE R 


3-ROLL (coating one side) ( OLING ROLL — DOUBLE COATER (coating both sides) 


SMOOTHING BARS 
F ia 





METERING ROLL 
~ an a. x ( 
APPLICATOR ROLL —=- si 


SMOOTHING BAR 3 





PICK UP R 


AOL TER y n MOLTEN t . VF Ta 
>— MOLTEN EPOLEN > 
 ) J EPOL EC ; ” : BATH 


Paper fed through melt. Coating metered between 
two steel rolls. Two smoothing bars level coating 
Sufficient heat must be supplied to metering rolls, 
melt and smoothing bars to maintain temperatures 
at 300-325°F. Water bath sets coating prior to re- 
wind. Rapid chilling provides high gloss. 





Epolene C transferred from pick-up roll to applica- 
tor roll and metered onto paper between applicator 
roll and hard rubber squeeze roll. Coating levelled 
with smoothing bar. Sufficient heat must be supplied 
to pick-up roll, applicator roll, melt and smoothing 
bar to hold temperatures at 300-325°F. Water cooled 
roll sets coating prior to rewind. System provides 
best thickness control at high speed. 





Many paper coaters and converters at the recent National sealing cycles with short dwell times. Excellent seals have 
been made face to face and face to back. 


Pilot model coaters at Eastman’s service laboratory 


P ckaging Exposition saw the ease with which Epolene 
{. Eastman’s low-melt polyethylene, can be applied di- 
Rectly to paper from a hot melt. will apply Epolene C to a sample roll of your paper or 
[he sketches above illustrate how certain types of paper board. For information about this service, and for 
samples and further information about Epolene C, write 


Eastman Chemical Products, Inc., subsidiary of Eastman 


F\\sting melt-coating equipment can be modified to apply 
His new kind of polyethylene. In general, such equip- 
Kodak Company, Kingsport, Tennessee. 


Epolene C 


ASTMAN LOW-MELT POLYETHYLENE 


pment must be adapted to handle molten Epolene C at 
Rmperatures of 300-325 F through the use of hot oil or 
Blectrical heaters. In addition, a method of cooling the 
Boating before rewinding must be provided. 

Hot melt coatings of Epolene C, being fluid, penetrate 
ssure good adhesion to paper stock. Incorpo- 
tall amounts of a modifying resin also provides 
ion to aluminum. Epolene C permits fast heat 


MALes OFFICES: Eastman Chemical Products, Inc., Kingsport, Tennessee; Atlanta; Chicago; Cincinnati; Cleveland; Framingham, Mass.; Greensboro, 
Bow New York City; St. Louis. West Coast: Wilson Meyer Co., San Francisco; Los Angeles; Portland; Salt Lake City; Seattle 
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plus positive centering of the container under the nozzle. Each 
nozzle has a spring-loaded aligning unit that contacts and 
centers the container to be filled as the nozzle assembly is 
lowered automatically. The Arthur Colton Co 00 E. La 
fayette Ave., Detroit 7 


New supplier of aluminum cans 


Clarke Can Co. has completed installation of machinery that 
now enables the company to make a complete line of cold- 
extruded seamless aluminum cans. A German-made 495-ton 
horizontal impact-extrusion press makes one-piece can bodies 
from aluminum disks at speeds that are reported to exceed 
2,500 per hour. It can make 
\uxiliary equipment in the company’s automatic line trims the 


cans of up to 1's-quart capacity. 


extruded cans to length and performs other forming and finish 
ing operations to customer specifications, Clarke Can Co... Inc.. 
E. York and Thompson Sts., Philadelphia 25 


Anti-skid multiwall-bag paper 


An anti-skid paper designed to protect multiwall bags against 
slippage during transit or storage has been introduced by 
Scott Paper’s Hollingsworth & Whitney Div. Called “Gripper 
Krait,” it is suggested for use in industries where bag damage 
is a problem. In the manufacturing process, the surface of 
regular multiwall paper is treated with an anti-skid chemical 
right on the paper-making machine. According to tests made 
by the company, the treated paper offers 15 to 20% less slip 
page than rough-finish kraft. The company also points out that 
strength of the anti-skid paper is in no way sacrificed and that 
the paper’s smooth surface permits economies in printing 
Scott Paper Co., Hollingsworth & Whitney Div. Chester, Pa 


Automatic pouch-making machine 


An automatic machine that reportedly provides perfect three 
side seal for pouches formed from aluminum foil, cellophane. 
glassine, polyethylene-coated paper and other heat sealable 
materials is offered by Heinrich. According to the company, 


its Model CS produces up to 500 pouches per minute, with up 

















In operation, unprinted or 


0) heating cycles per minute. 
pre-printed material is fed from a horizontally mounted roll, 
folded lengthwise and formed around a former plate after 
which it is heat sealed, slit lengthwise and cut crosswise. The 
finished pouches are deposited onto a conveyor. The unit's 
platen has a maximum heat-seal area of 13°, in. square. Pouch 
sizes that can be provided on the machine are: 24% by 4 in., 3 
by 4% in. and 445 by 6%, in. HM. H. Heinrich. Ine 111 Eighth 
fre.. New York 11. 


Polyethylene bread-wrapping service 


\ complete polyethylene bread-wrapping service is being of 
fered to commercial bakers by Nashua. Under the “Nashua 
Polyethylene Plan,” customers can purchase from the sup 
plier an attachment to run polyethylene, the film itself, waxed 
bands and end labels. The attachment is a polyethylene sealer 
that reportedly enables bakers to overwrap bread in the film 
it their normal wrapping-machine production speeds, Accord 
ing to the company, the attachment is engineered for easy 
maintenance and can be installed by the supplier's technicians, 


Vashua, N.H. 


if desired. Nashua Corp 
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Multicolor printing of plastic bottles 


\ machine that offset prints plastic bottles in up to four colo 
is being introduced by Idex Industrial Corp., exclusive repr 
sentative for the manufacturer, Winkler, Fallert & Co., Bern 
Switzerland. Reported to have a capacity of 3,600 printed b 
tles per hour, the new unit is available in two sizes, to hand 
bottles ranging from % to 2%, or *4 to 44% in. in diamet 
An automatic feed table carries the bottles (up to 9 in. long 
to the printing station. [dex Industrial Corp., 150 Broadwa 
Vew York 38 


Stackable, dome-type utility can 

Savings in time, space, filling and shipping costs are among 
the advantages claimed by Continental Can for its new “Hi 
Stacker” atility shipping can for lubricating oils, greases and 


ah 





can is fitted with a reversible pour 
ing spout that is stored inside the 
can during shipment, eliminating the 
need for reshipping containers, the 
supplier points out. The can’s dome 
4) top fits snugly inside the concave 


H-STACKER 


UTitiry CAN 


bottom of the same-size can, for 
stacking ease. Available are three 
can sizes—2'% gal., 5 gal. and 40-lb. 
fluid grease size—and three types of 
spout: a reversible utility spout with 
1*%4- or *4-in. pouring opening, an 
extended offset reversible spout with 
1\4- or %-in. reduce! cap and a 
patented polyethylene “Flex-spout.” 
Details are available from the supplier. Continental Can Co 
100 E. 42 St.. New York 17 


Line of label markers 


Three new label-marking machines are available from Soabar. 
[he supplier's Model 28 Power Label Marker is a_ portable 
device designed to accommodate large-size fibre-content sew-in 
labels. It also marks gummed and _ pressure-sensitive labels 
ranging in size from 5 by *%& in. to 1 by 1's in. Another 
machine for marking informative or fibre-content tags is the 
company’s Model 22ST. According to the supplier, it auto 
matically marks, counts, cuts and stacks many different sizes 
of pre-strung tickets available in roll form. The company also 
has introduced the Model 10TL Thermaply, an automatic 
marker and applicator for heat-seal labels ranging in size 
from 1 by 14% in. to 2% by 1% in. Soabar Co. 4219 Var 
Kirk St.. Philadelphia 24. 


High-speed direct-reading counter 
Continuous operation at speeds up to 6,000 RPM are reported 
by Veeder-Root for its new direct-reading mechanical counter 
\ccording to the supplier, the device features a method 

providing an instantaneously corrected direct reading in the 
event that the second counter wheel is not fully aligned withir 


the window. Veeder-Root. Inc.. 70 Sergeant St.. Hartford 


Board of paper and foamed polystyrene 


St. Regis Paper Co. and Monsanto Chemical Co. have torn 
the Fome-Cor Corp., a jointly owned company that will mar 
facture and market Fome-Cor, a “sandwich” of kraft paper 
polystyrene foam. The material has been developed for pact 
aging use as containerboard. Among the features cited for it 
ire: light weight, good insulation and cushioning propert 
and high compression strength under severe moisture cot 
tions, Fon e-Cor ¢ orp., Springfield, Vass 


Color-embossed finish on metal 


Heekin Can reports that it has developed a process for apj 
ing a decorative embossed finish to metal. According to 
company, it permits for the first time high-accuracy emboss 
of metal containers in multiple color. Known as “Vyna-Cra 
laminate, but is flowed on 


the heavy vinyl finish is not 
metal in a thick liquid coat of a high molecular weight vi 
dispersion. After the coating has been applied, the metal s! 
may be decorated with any number of color prints, as in « 
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NOW TAPEnology makes one out 
of two... 25 times a minute! 


It takes less than 244 seconds for this S-69 “SCOTCH” BRAND Combina- 
tion Bundler to join this hairbrush premium to the product package auto- 
matically. What's more, the eye-catching yellow “SCOTCH” BrANpb 


Acetate Fibre Tape holds the brush securely .. . is printed to carry the com- sR AND 


plete money-saving offer right onto retailer shelves . . . and all the way 
home with the purchaser! 

This is just one example of the packaging possibilities offered by 
“3M-Matic” Taping and Dispensing methods. In every case, tape is auto- 


BRAND 


Sh 


natically started, applied, and cut off—with perfect register for printed 
? a a fo o> foe 
ipes—at speeds up to 75 applications a minute. : eungnneé ¥ 
What do you package? Chances are, “*“3M-Matic™ methods—the combina- itn 
» . : uu ; 
tion of the right tape with the right automatic or semi-automatic dispenser vv bg j y ee 


in help you get neater results, faster speeds, lower costs. Ask your nearest 


4 


‘SCOTC H” BRAND Tape Distributor for more information, or write: 3M eeoeeeeee eee eee eeeeeee 
»., 9OO Bush Ave., St. Paul 6, Minn., Dept. EA-49. “SCOTCH” BRAND TAPES 

J . 
TAPE-O-RAMA Contest 

When tape costs so /ittle. why take /ess than “SCOTCH” Brand? 135 prizes...write for details 

FEBRUARY 1— JUNE 30, 1959 

-OTCH" is a registered trademark for the pressure-sensitive adhesive tapes of 3M Co., St. Paul 6, Minn Export: 99 Park Ave., New York 16. Canada: London, Ontario. 

tig =n 
Miwnesora )/fininc ano )/fanuracturine COMPANY \ 


«++ WHERE RESEARCH IS THE KEY TO senencew 





ONE JONES CMV CARTONER 


& 
CARTONS 11 DIFFERENT 
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AT 40 TO 120 CARTONS PER MINUTE 


Eighty percent of the radio, 
tv and other electronic components 
handled by the Distributor Division, 
P. R. Mallory & Co., ‘Indianapolis, 
are cartoned semi-automatically by 
a single cartoner. The Jones CM\ 
(constant motion vertical) at Mallory 
cartons 11 different size products, 
ranging in size from *4” x 34” x 3” 


93/7 ~ 93 , 
to 254” x 2% 


” 


x 654”. 


Change-over from one size 
carton to another takes only 30 min- 
utes with one mechanic. 

A Jones attachment on the 
CMV for imprinting parts numbers 
has further increased Mallory’s pack- 
aging line speeds. It saves the cost 
of a separate printing machine, with 
its extra handling, labor and wasted 
cartons due to overruns. 


Over 200 of these flexible, 
productive machines are in operé 
tion daily, speeding up the cartoning 
of such diverse products as hard 
ware, automotive and electron! 
parts, drugs and cosmetics, toys an’ 
dozens of similar hard-to-carto! 
products. For complete information. 
write today for your free copy ol 


bulletin CMV. 


P. O. Box 485, Cincinnati 1, Ohio 


& COMPANY. INC. 


New York + Chicago « St. Louis « Los Ange 


» Dt 


San Francisco « Seattle « Mexi 
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entional lithography. According to the company, the new 
rocess (on which a patent is pending) then takes over to 
nboss the decorated heavy vinyl coat in exact register with 
he lithograph design. Any desired texture—such as leather, 
duplicated to the sight and touch 


oth or wood can be 
The embossed sheet 


hrough this process, says the company. 

n be fabricated into containers by normal sheet-metal meth- 
The finish is claimed to be resistant to scuff and chemi- 
The Heekin Can Co., 429 New St., Cincinnati 2. 


Two new bag packers 
New from Bemis are an improved bag packer designed to in- 
ease packing speed of low-density products and a flexible-bag 
adjusted to handle free-flowing or semi- 
free-flowing 
products. The 
first of these is 
the Bemis Jumbo 
Packer-Ette 
(shown), whose 
new features in- 
clude an_— en- 
larged supply 
hopper and 
feeder tray, 
stainless-steel 


packer that can be 


product-contact 
surfaces and an 
optional _ agita- 
tor. Designed for 
medium-size 
packing opera- 
tions, the unit 
fills and weighs 
up to eight 100- 
lb. bags per minute at an accuracy within 2% oz., the supplier 
says. It is adjustable for varying bag sizes ranging from 25 
to 150 lbs. The optional agitator is designed to improve the 
flow of slow-moving products, insuring constant feed to the 
scale. The company’s new flexible-bag packer, the Bemis-Way 
Seale, reportedly can fill and weigh multiwall paper, poly- 
ethylene or textile bags (25 to 200 Ib. capacity) at speeds up 
to 18 bags per minute, within 2-0z. accuracy. Bemis Bro. Bag 


Co., 111-H N. 4 St., St. Louis 2. 


Easy-to-handle glass jug 

Owens-Illinois has introduced a new handled gallon glass 
jug, designed for use by packagers of pharmaceutical liquids. 
The easy-to-lift container weighs 2% oz. less than standard 
containers of this type, says the supplier. Other cited advan- 
es of the glass jug are reduced 
and improved label protection which is af- 
container’s — slig . depressed label panel. 


Tole do, ¢ 


shipping costs (due to the 
hter weight) 
rded by the 

s-I/linois Glass Co., 


Stronger seal for polyethylene bag 


Chippewa Plastics reports that it has improved its recently 


luced heavy-duty 10-mil-walled polyethylene industrial 
with the development of a flush weld-type seal that is 
ned to make the strength of the seal almost exactly that 
the bag itself. The company, which calls its development 
Chipp-a-Weld seal, points out that the stronge 
rag can be adopted for many bulk-packaging applications. 


pewa Plastics, Inc., Chippewa Falls, Wis. 


T polyethy ]- 


New lock for bacon package 
Designed for easy in-home reclosing of cartons used to package 
n, sausage and other products is the new locking feature 
sed by Marathon. It consists of a die-cut hook lock and 
locking tab slot on the back flaps of the package. They 
-d and re-opened, but hold the package firmly 
Marathon, Div. 


isily engage 
ed in home storage, the company says. 


rican Can Co., Menasha, Wis. 


Marketing plan for colored polystyrene 


Dow has announced a new marketing plan for colored Styron 
polystyrene that is designed to offer customers price advantages 
for purchases from high unit volume production. Under the 
supplier’s “VIP” (volume inventory production) plan, custom- 
ers can order colored polystyrene for a 144-cent-per-pound dif- 
ferential (on truckload or carload quantities) over the base 
price for crystal and natural materials. By the fifth day of 
each month, Dow will make available a list of VIP colors. 
Orders may be placed at the special color prices up to the 
25th of each month for production the following month. Cus- 
tomers can order the granulation, lubrication and shipping 
package to their own specifications within this 20-day period, 
and delivery may be taken over 90 days from the date of initial 
shipment. The Dow Chemical Co., Midland, Mich. 


Cost-saving cut-off machine 


A cut-off machine that is claimed to save up to 3% in the pro- 
duction of corrugated board for boxes is now being offered to 
X. Hooper. A prototype machine saved a Chicago 
manufacturer $56,000 in the first year of operation through 
increased production and reduction of scrap, the supplier says. 
he company reports that the new unit’s pinpoint accuracy 
virtually eliminates the need for trimming board to form a 
corrugaied container of exact dimensions. Koppers Co., Inc., 


F. X. Hooper Box Machinery Dept., Glenarm, Md. 


industry by F 


Unwinds and winders without shafts 


Frank W. Egan & Co. has introduced a new line of paper-unwind 
and winder machines in which the center shaft is eliminated. 
“Phantom Axis” machines thus can handle larger web- 
roll diameters in about 25% less floor space, says the supplier. 
Accommodating web widths through 120 in., the units operate 
at speeds that are reported to be in excess of 1,000 fpm. 


Frank W. Egan & Co., Somerville, N.J. 


Its new 


Fast type changing on case marker 

\ “zip-change” printing die wheel that permits entire lines of 
copy to be removed and replaced in seconds has been developed 
by Gottscho for use on “Rolacoder” case-marking attachments. 
rhe supplier points out that this improvement makes it practical 
to use an automatic marker for addressing shipping cartons and 
for other applications where one or more lines of copy must be 
changed frequently—such as private brand names, colors and 


Adolph Gottscho, Inc., Hillside, NJ. 


flavors. 


Mechanical counter for corrugated boxes 

S & S Corrugated Paper Machinery has developed a mechanical 
attachment that will be incorporated as standard 
equipment in its line of corrugated folder-gluing equipment. 
The mechanical counter will deliver knocked-down boxes ready 


it il} 


counting 


for tying or palletizing in squared stacks of 15, 20, 25, 30, 35 

10 units. According to the supplier, 100% count accuracy is 
guaranteed, regardless of such variables as thickness of the 
stock (A, B or C flute or double-wall), warp of board, machine 
speed or size or proportion of the box. The entire counting, 
squaring and pile-pushing job is done in a single operation 
within the machine. The operator sets the gear-shift box for the 


[Continued on page 240] 





SHEFFIELD TUBES 











Sheffield — 
sitters 








Equipment & Materials 
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count required. While the folder-gluer is in operation, the 
folded boxes are underfed into the squaring section, where they 
are engaged on both sides by spiral lifters which are per- 
manently timed with the machine and which provide separation 
of boxes as they are raised and squared. The leading and trail- 
ing edges of the boxes are further lifted by vertically driven 
metal belts. When the predetermined number of boxes reaches 
the push-off point, they are discharged in piles onto a gravity 
roller conveyor for travel to the tying station. S & S Corrugated 
Paper Machinery Co., 160 N. 4 St., Brooklyn 11. 


New unit makes two-piece paper cups 
A new machine for making two-piece paper-cup containers is 
available from Norso Trading Co., U.S. representative for the 
manufacturer, Hermann Weyhmiiller Maschinenbau, West Ger- 
many. The automatic unit produces leakproof cups at reported 


speeds of up to 80 per minute. It utilizes pre-cut and pre-printed 
blanks representing the conical wall of the cup and a reel of 
paperboard from which the base of the finished cup is blanked 
and drawn to shape. The base is automatically inserted into the 
wall portion, which has first been coated with glue and rolled 
twice around a mandrel to give the cup its final shape. The as- 
sembled cup then travels to a station where its rim is rolled over 
to form a lip. As the final construction operation, a groove for 
seating the closure is formed. The cups are ejected from the 
machine in nested form, ready for packing into shipping con- 
tainers. Norso Trading Co., Inc., 122 E. 42 St., New York 17. 


Dual-beam inspection assembly 

Photomation, Inc. (formerly Ess Instrument Co.) reports the 
development of new applications in packaging-line operations 
for its line of miniaturized “electric eyes” for quality control. 
The control units, mounted in pairs on the packaging line, 
inspect containers moving at varying speeds and positions. The 
application involves dual light beams; one beam times the in- 
spection and the other beam monitors. One example of the 
use to which the dual-beam assembly can be put is in checking 
to assure that filled containers are capped as they come off the 
packaging line. The assembly is positioned above the path of 
travel of the containers to be inspected. As the containers pass 
below, the timing beam is cut off by the container while the 
reflecting beam inspects for the presence of a cap. In order 
for the container to pass inspection, both beams must concur. 


Photomation, Inc., Bergenfield, N.J. 


New weighing device offered 

\ new weighing device has been added to Mercury Heat Seal- 
ing’s Verti-Pak automatic paekaging machine, According to 
the supplier, the new attachment permits fully automatic, hair- 
line weighing accuracy, with savings in time and overhead. 
Vercury Heat Sealing Equipment Co., 2601-21 N. Howard St., 
Philadelphia 33. 


Filling-machine modifications 

Improvements in two of its packaging machines are announced 
by National Instrument. The company’s Filamatic net-weighing 
and dispensing machine for dry products now is available with 
an automatic, electrically actuated dumping mechanism. In an- 
other machine improvement, the company has introduced a 
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single-cycle attachment for adapting its Filamatic portable 
liquid filler to automatic operation. The attachment provides a 
means for recycling the filler one time, each time an actuating 
switch is depressed. Furnished with the attachment, the switch 
is installed on the conveyor so that it is depressed by containers 
as they move along the line. Filling rates of up to 100 contain- 
ers a minute can be achieved, says the firm. National Instru- 
ment Co., 2701 Rockwood Ave., Baltimore 15. 


Self-adhesive shipper flaps 

Corrugated shipping containers that can be assembled and 
sealed simply by pressing cohesive adhesive flaps together are 
being produced by Stone Container. The pressure-sensitive ad- 
hesive used to coat the flaps sticks only to a surface similarly 
treated, so there’s no danger of incorrect adhesion, the supplier 
points out. Savings in labor, machinery, materials and plant 
space are cited as advantages of the company’s new “Stik- 
Kwik” shipping containers. Stone Container Corp., 4200 W. 
42 Pl., Chicago 32. 


Automatic tying of bundled boxes 

An automatic machine designed to tie individual stacked or 
telescoped boxes into bundles is being marketed by B. H. Bunn. 
The new unit reduces bundling costs (because it uses up to 
30% less twine than in hand tying) and speeds up packing 
and shipping operations, says the supplier. It can handle 
bundled boxes of varying sizes and shapes, up to 34 in. high. 
[he «perator places the bundle to be tied on a work table 
and steps on a foot pedal. A revolving arm carrying the twine 
then circles the bundle twice. The twine then is automatically 
knotted and cut off close to the knot. B. H. Bunn Co., 7605 
Chicago 20. 


Vincennes Ave., 


Novelty cover for metal container 

A molded-plastic “Lazy Susan” that can be employed as the 
cover for a 12-in. metal container, then can be re-used after 
consumption of the container’s contents, is offered by Promo- 
tional Containers. The item is suggested by its supplier for 
use by packagers of specialty food products. It can be made 
to any specified color. Depth of the container with which the 
revolving cover is supplied also can be specified, says the 
company. Plastic Containers Co., 60 Branford Pl., Newark 2. 


Cross-cut slitter for skin packages 

Appleton Machine has introduced a new type of cross-cut 
slitter for skin-packaging operations that is actually two iden- 
tical machines set at right angles to each other. The first opera- 


tion is to perforate or notch large sheets of skin packages. Next, 
the sheets are slit completely through at right angles to the 
first line of cutting. The result is fast, simple separation into 
individual packages. Cited features of the cross-cut slitter are 
automatic feed, self-contained scrap bin for deflected trim and 
a variable-speed motor drive. Appleton Machine Co., Doven 
Div., Appleton, Wis. 


Wrapper for long, irregular parts 

A machine for packaging long, irregular objects (such as 
chrome molding strips or shower-curtain rods) in cohesive 
paper up to 12 in. wide has been introduced by Sundstrand 
The company’s Packmaster Model 56, which can handle items 
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A new and superior line of flexo inks specifically 
formulated for printing on polymer-coated cellophanes 


WONDEREFLEX inks offer these advantages: 


Will withstand really high heat — up to 5. More than pass all accepted scratch, crinkle 
375° at the sealer! and pressure sensitive tape tests, initially 


Do not require heat-fusing to the coating; and after aging! 


adhesion is excellent upon complete sol- 5. Have high block resistance. 

vent removal. ‘’. Can be used with natural rubber plates and 
Stick to the film . . . not just during printing rollers. 

but PERMANENTLY! Are available in a full range of rich, high- 


Have outstanding moisture resistance. gloss colors. 


These new inks are the result of intensive IPI research into the problems inherent in printing 
polymer-coated cellophanes, plus thorough field-testing on commercial work. We invite you 


to try them on your own equipment so you can see the difference. Just call the man from IPI! 


IPI, IC and Wonderflex are.trademarks of Interchemical Corporation 








lozek. 2 208.7 SM Een) | DIVISION 


EXECUTIVE OFFICES: 67 WEST 44th STREET, NEW YORK 36, N. Y. 




















cash ’n carry 


KRAFTSMAN WHITELINER 


Uniquely qualified for highest quality corrugated 
containers to carry goods to market . . . as self- 
selling displays, too. Kraftsman Whiteliner is a 
bright, blue-white test liner of remarkable bril- 
liance and smoothness—excellent for reproduc- 
ing fine printing detail. Scuff resistance, tough- 


ness and strength add to the versatility an 
economy of this outstanding display linerboar« 
For samples and more information, call or writ' 
Containerboard Sales, Kraft Division, Wes' 
Virginia Pulp and Paper Company, 230 Park 
Avenue, New York 17, New York. 


West Virginia 
Pulp and Paper 
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MEET THE COMPLETE 

KRAFTSMAN family: 
a full, high quality Containerboard 
line to meet every need and specifi- 
cation— with efficiency and economy. 


i °t .. 
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Kraftsman Whiteline 


Kraftsman Dura-Corr 


Kraftsman Weather-Tite Liner 
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up to 2 in. thick, is reported to operate at speeds up to 120 
feet per minute. Parts to be packaged are placed between soft 
sponge-rubber rollers and fed automatically through the wrap- 
ping, cut-off and marking stations, after which they are ejected 
into a shipping container or onto an exit conveyor. The rollers 
squeeze the cohesive paper strips together around the product 
to form a conforming dustproof wrapper. A printing attach- 
ment imprints the finished package with up to nine lines of 
copy, 3 in. long, with a repeat every 7 in. if desired. Sund- 
strand Machine Tool Co., Sundstrand-American Broach Div., 


Rockford, Ill. 


Bulk-material screening feeder 

Syntron’s new SF-115 small-capacity screening feeder is de- 
signed for efficient, rate-controlled simultaneous screening and 
feeding of dry bulk materials. The unit operates at 3,600 
vibrations per minute. Power of vibration can be regulated 
with a fingertip control to allow variable rates of separation 
and feed, the supplier says. Syntron Co., Homer City, Pa. 


New plastics tension-impact tester 

Testing Machines has introduced an improved tension-impact 
modification on its existing TMI Model TM52004 tester for 
plastics and ceramics. The e 
modified tester now _ incorpo- 
rates a pendulum hammer with 
a two-jaw gripping device which 
holds the specimen securely 
during the hammer’s downward 
swing. At the instant of impact, 
one part of the gripping device 
is arrested by a stop. The ham- 
mer continues its swing with 
the other part of the gripping 
device, and the specimen is in- 








stantaneously pulled apart. Re- 
sistance to the tensile-impact 
force is recorded on ia dial 
mounted on the unit. Among the other features cited for the 
tester are rugged construction, linear scales, correctly en- 
gineered center of gravity, large working area, wide range and 
low cost. A brochure is available on request to the supplier. 
Testing Machines, Inc., 72 Jericho Turnpike, Mineola, N.Y. 


New automatic blow-molding unit 

Now available from Moslo Machinery is an automatic blow- 
molding machine, Model 1246, for the production of plastic 
squeeze bottles and other containers. A self-contained produc- 
tion unit, it reportedly requires no extruder or external attach- 
ment. According to the supplier, substantial production savings 
are realized through the elimination of secondary operations. 
The machine has a rated capacity of 4 to 6 0z., with two blow- 
molding and blow-ejector stations. Moslo Machinery Co., 2443 
Prospect Ave., Cleveland 15. 


Low-molecular-weight polyethylene wax 

A low-cost, low-molecular-weight polyethylene wax has been 
added to its “Epolene” line by Eastman Chemical. Called 
Epolene LV, the wax was developed primarily as a modifier 
for paraffin and as an additive for rubber and plastics, the 
supplier says. It is being sold at 30 cents per lb. in carload 
quantities. Eastman Chemical Products, Inc., Sub. Eastman 


Kodak Co., Kingsport, Tenn. 


Automatic splicer for rotogravure press 

An innovation on the Cerutti Model America rotogravure 
press is a labor-saving automatic splicing unit, reports Parsons 
& Whittemore. Operating on the unwind of the press, the new 
unit is said to eliminate six steps that are normally per- 
formed manually. The pushbutton-actuated sequence of opera- 
tions is as follows: (1) reel is indexed to splicing position; 
(2) accelerating belts are lowered pneumatically to bring the 
oncoming roll to web speed; (3) cut-off knife and pressure 
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TYPE 15 RF 2 


e Simple adjustment for dif- Accurate positioning 
ferent height containers (no Micrometer quantity ad- 
changing of nozzles) justment 

Rising table ‘‘bottom up 15 to 30 cycles speed 

fill” - tay 

: For liquid, viscous or 

Diagonal filling saves semi-viscous products 

space, easier handling Lowest priced 2 line 

“No container-no fill,” filler 

each line 


Write for details 
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roller are brought to splicing position; (4) the splicing 

is actuated; (5) accelerating belts are raised, and (6 
arms are indexed to running position, which brings the ey 

roll to reloading position. The splicing unit can accommodat 
all types of flexible materials at speeds up to 600 fpm, the 
supplier says. Parsons & Whittemore Graphic Corp.. 750 
Park Ave., New York 17 


New shear-cut perforating unit 


\ new shear-cut perforating unit whose resilient blades 1 
portedly permit extremely high-speed operation in the per 
forating of paper towels and other paper products is available 
from Paper Converting Machine. The new unit, which fits al] 
existing rewinders in the company’s line, also is claimed t 
offer smoother tearing along the perforation line. Paper Con- 
verting Machine Co. Green Bay, Wis. 


Tear-edge attaching machine 


Faustel Engineering has introduced a new meta! tear edger to 
the paper-converting industry. Claimed to attach edges to car 
tons at the rate of 150 per minute, the unit handles carton 


blanks from 7 to 24 in. wide (including tabs) and from 81% 
to 12 in. lone. Change-over from one carton size to another is 
reported to take only 15 min. The feeder also separates from 
the press, so die changes can be made in less than one-half 
hour, for significant reduction in down time, says the manufa 


turer, f puistel I gineering Ine " Butler, R is 


Electronic package inspection on the line 


Slater Bros. (formerly Photobell Sales Corp.) has designed a 
flexib'e mounting for its electronic package inspector that per 
mits installation of the unit directly on the packaging line 
The inspector electronically detects, signals and rejects vari 
tions or non-uniformities in the contents of closed packages 
moving along a conveyor belt. According to the supplier, it 
unit will inspect containers made of glass, paperboard, pla- 
tics, metal or other material. The S/ater Bros. Co., Ir 

w m St.. New York 38 


German packaging machinery available 


The Burnet Co. has been named U. S. representative for Hot 
ver & Karg, German manufacturer of automatic packaging 
equipment for the chemical, pharmaceutical and food industries 
H&K machinery includes unscramblers, weighers and fillers f 
powders and liquids, vial fillers, cappers and crimpers, tab 

counters, cartoning equipment and other units. The Burnet ¢ 

Packaging Equipment Div., Paramus, N.J. 


Economical polyurethane cushioning 


Statex is a shredded, latex-bonded and remolded form of pols 
urethane foam which is being offered to packagers as a 
ioning material by American Latex Products. The mat 
which approximates the physical characteristics of both p 
urethane and foam rubber, provides substantial cost savin 
supplier claims. It is available in medium and firm densi 
sheets of up to 6 in. thick. Custom-molded shapes al 
offered. American Latex Products Corp., Hawthorne, Ca 
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ages FROM PAPER ROLL TO COMPLETED PRODUCT IN ONE HIGH-SPEED OPERATION 


plas That’s the New Era Press! It prints any number of colors on one or both sides of the web 
at the same time, die-cuts any shape or size, slits, punches, perforates, numbers and de- 
livers the finished job—either cut off, rewound or folded—at the end of one run by one press- 
man. The New Era Bulletin also shows how the New Era Press handles bag headers, tickets, 
specialties. Write on your company letterhead now for your free copy of the New Era Bulletin. 
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For Your Information 





David J. McKay, Jr., of Central States 
Paper & Bag Co., was elected pres. of 
National Flexible Packaging Assn. at 
the group’s recent annual meeting in 
Ne W York. He succeeds ae iz. Norman, 
Jr., of Package Products Co. Other of- 
ficers elected by NFPA: exec. v.p. 
E. S. Elgin, Chase Bag Co.; treas.— 
H. N. Brush, Munson Bag Co., and 
secy. and managing director—John M. 
Cowan. 


Again this summer, Western Michigan 
University will offer its three-week 
course in “Principles and Practice of 
Coated Paper Manufacture.” The classes 
will begin on June 21 and July 12. For 
details, contact Dr. A. H. Nadelman, 
Paper Technology Dept., Western Mich- 
igan University, Kalamazoo, Mich. 

At the recent third annual Pulp & 
Paper Conference held at WMU, Bert 
H. Cooper of Kalamazoo Paper Co. 
was elected pres. of the university’s 
Advisory Committee on Paper Technol- 
ogy. He succeeds Dwight L. Stocker of 
the KVP Co. Vice chairman is L. D. 
Nicholson of the Michigan Div. of 
Hamilton Paper Co. 


James Palmer Whitlock of the Con- 
tainer Div. of Jones & Laughlin Steel 
Corp. has been named asst. director of 
the Containers & Packaging Div. of the 
Business & Defense Services Admin- 
istration, U.S. Dept. of Commerce. 
Under an arrangement by which in- 
dustry makes officials available for 
temporary assignment in BDSA, he will 
be on loan from his company for a six- 
month tour of duty. Mr. Whitlock suc- 
ceeds John G. Kain, who returns to 
Star Box & Printing Co. 


An upward revision of predicted gains 
in the production and sales volume of 
reinforced plastics in 1959 was made at 
the 14th Annual Exhibit and Confer- 
ence of the Reinforced Plastics Div. of 
The Society of the Plastics Industry. 
Based on encouraging acceptance in 
1958, the division last December pre- 
dicted a 15% gain this year for rein- 
forced plastics, but now—as a result of 
January business—feels the gain will go 
is high as 25%. Total volume for the 
year is expected to hit 225,000,000 Ibs., 
according to the division. 


he 10th Anniversary Convention of the 
Gravure Technical Assn. was_ held 
March 4-6 at the Drake Hotel in Chi- 
cago. Among the highlights of the 
meeting were panel-type packaging 
sessions, which included: a discussion 
on boxboard manufacturing and con- 
version: a discussion concerning 
cooperative research, between packag- 
ing-purchasing members of GTA’s Cus- 
tomer Relations Committee and con- 
verter-printers, and a presentation by 
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domestic and foreign press manufac- 
turers on various aspects of press 


operations, 


Edward J. Donohue of H. S. Crocker 
Co. was elected pres. of Roll Label 
Mfrs. Assn. at the group’s recent annual 
meeting in New Orleans. Other officers 
elected were: v.p—T. J. Norman, Jr., 
Package Products Co., and treas.- 
A. M. Steigerwald, A, M. Steigerwald 
Co. John A. Bresnahan was re-elected 
exec, director of the association. 


\ report of a study made to determine 
the relative service life of food cans 
made from plate with different weights 
of tin coatings has been published by 
the Office of Technical Services, U. S. 
Dept. of Commerce. Code-identified as 
PB 131637, the report is titled “Tin 
Coating Weight of Cans for Certain 
Phase 2.” In the 
study, cans were rated on the basis of 


Subsistence Items: 


internal corrosion from 12 food prod- 
ucts. There was no corrosion from any 
of these products after two years’ stor- 
age at 70 deg. F. But after 18 months 
at 98 deg. F., failures were noted in 
pork and applesauce packs. Copies of 
the report, at 50 cents each, are avail- 
able from the Office of Techtnical Serv 
ices, U. S. Dept. of Commerce, Wash- 
ington 25, D.C, 


The 13th annual meeting of the Re- 
search & Development Associates of 
the Food & Container Institute is being 
held March 31-April 2 in Washington, 
D.C. It is designed as a showcase of the 
latest military and industrial develop- 
ments in foods, containers and materials 
handling. Included on the three-day pro 
gram is a joint military-industry session 
on logistic considerations in packaging 
and materials handling. Among the 
topics being covered are: pre-packaging 
quick-serve meals in flexible containers, 
trends in contour packaging, packaging 
patterns for pallet and palletless loads, 
blister packaging and skin packs. 


The United States is represented by 26 
companies at the 5th International 
Packaging Exhibition (Europak 1959), 
being held April 21-28 in Amster- 
dam, The Netherlands. Other countries 
represented at the fair are: Great Brit- 
ain (with 75 firms participating), West 
and East Germany (58 firms), Belgium 
(14), France (11), Italy (5), Austria, 
Canada, Denmark, Finland, Norway, 
Sweden, Switzerland and Venezuela. 


Sydney K. Bradley has been re-elected 
pres. of The Paper Bag Institute. He is 
v.p. of Union Bag-Camp Paper Corp. 
Re-elected v.p. at the group’s annual 
meeting was L. W. Gould of Gaylord 
Container Corp. Members of the Ex- 
ecutive Committee are: A. W. Aron, 


Hudson Pulp & Paper Corp.; Tillman 
Cavert, Jr., Southern Maid Paper Co.; 
Marx Eisenman, American Paper Co.; 
E. A. Jacobs, Triangle Paper Bag Mfg. 
Co.; Wiley L. Jennings, West Virginia 
Pulp & Paper Co.; Fred John, Inter- 
national Paper Co.; C. H. Kimball, 
Waltham Bag & Paper Co.; William 
R. Kohl, Sr., Lincoln Bag Co.; D. P. 
Stout, Continental Can Co., Southern 
Advance Bag, and G. A. Weisberger, 
Equitable Paper Bag Co. 


The International Federation of Man- 
ufacturers & Converters of Pressure- 
Sensitive & Thermoplastic Adhesives 
has been formed, with headquarters in 
Paris. Purpose of the organization 

which is composed of makers, converters 
and printers of pressure-sensitive and 
heat-sealing adhesive-coated papers and 
foil from 25 countries—is to develop 
business in the European market and 
the Free Exchange Zone. Ted U. Hall- 


Events 


April 6-0 National Premium Buyers 
Exposition, Navy Pier, Chicago. 

(pril 8-10—Fibre Box Assn., 20th 
spring meeting, Shoreham Hotel, 
Washington, D. C. 

\pril 1@-12— National Assn. of Glass 
Container Distributors, annual meet- 
ing, The Queen Elizabeth Hotel, Mon- 
treal, Canada. 

\pril 13-15—Lithographers & Printers 
National Assn., 54th annual conven- 
tion, The Greenbrier, White Sulphur 
Springs, W. Va. 

April 13-17—American 
Assn.,> Packaging Show, 
theatre, Chicago. 

(April 14-16—Steel Shipping Container 


Kenil- 


Management 
Amphi- 


Institute, annual meeting, 
worth Hotel, Miami Beach, Fla. 
May 14-15—Fibre Drum Mfrs. Assn., 


annual meeting, Waldorf Astoria 
Hotel, New York City. 
May 18-20 —National Paperboard 


Assn., spring meeting, The Green- 
brier, White Sulphur Springs, W. Va. 

May 22-23—The United States Trade- 
mark Assn., annual meeting, Pocono 
Manor, Pa. 

May 22-28—American Rack Merchan- 
disers Institute, mid-year merchandise 
meeting, Americana Hotel, Miami 
Beach, Fla. 

May 24-27 Super Market Institute, 
22nd annual convention and food trade 
exhibition, Atlantic City, 

May 25-27—-Technical Assn. of the 
Pulp & Paper Industry, 10th coating 
conference, Statler Hotel, Boston. 

May 25-28—American Society of Me- 
chanical Engineers, design engineer- 
ing show, Convention Hall, Philadel- 
phia. 
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Packaging Notes 


kaging Show The 28th Annual 
14 National Packaging Exposition 
1 ho held this year at the Interna- 
é hitheatre in Chicago, April 
e to 400 companies will have 
the show. More than 35,000 
expected from every state 

n, Canada and several dozen 
intries. Exhibits will cover 
range of the packaging in- 
machinery, materials, meth- 
vices, design and finished pack- 


r 


nning concurrently with the Ex- 
n will be the AMA National 
wing Conference at the Palmer 
», April 13-15. Conferees will hear 
ssion of such subjects as top man- 
ent appraisal of packaging, utility 
kage design and special problems 
industrial packaging. 


Packaging Exposition to be keld at the 
rational Amphitheatre, Ch'cago, was in 


V. Show drew visitors from all over the world. 


l. exhibit at the Packaging Exposi- 
p will feature a staff of technical 
answer questions about poly 
| packaging problems. As a sup- 
polyethylene resins, U.S.I. 
has been able to make sug- 
t have saved packagers the 
| making costly changes in 
perations. Packagers are encour- 
to make use of this opportunity 
ss Innovations in poly film pack- 
it have been developed in the 
ear. Also available at the exhibit 
new application and technical 
cast film. The U.S.I. exhibit 
at Booth No, 1133-1135. 


dual dispensing squeeze bottle is a 
example of polyethylene’s versa- 
P ly bottle dispenses medication 
ibrated dropper at one end; 
ar alve at other end permit 

leeze spray. A removable 
the nozzle end enables the 


tood on end in the medicine 


+} 


Produce is fresher when packaged 
Polyethylene liners, government r¢ 
eport. Cabbages stored in 
ates were found to have 
an one percent of their 
a week’s storage. Drying 
ges stored in unlined crates 
ime period resulted in a 
f 14 per cent. 


Cast Polyethylene Film Makes Big Gains 
As Ultra-Clear Packaging Material 


First Introduced by U.S.l. at Last Year's Packaging Show 


A year after it was first introduced to the industry by U.S.L., ultra-clear 
cast polyethylene film has firmly established itself as a leading trans- 
parent packaging material. Cast film is now being widely used to package 


produce, frozen foods, hosiery, even tor- 
tillas and tamales. As an overwrap, cast 
film is packaging bread, paper plates 
and towels, napkins, sheets and pillow- 
cases. Production of cast film, now 
about a million pounds a month, is ex- 
pected to triple by 1960. At time of in- 
troduction, cast film was produced only 
on laboratory scale. Now approximate- 
iy six film extruders are making cast 
film, and another six or eight have plans 
to produce the film within the year. 

Cast film has shown that it can com- 
pete successfully with the most popular 
conventional transparent films in clar- 
ity and gloss. And its price is lower 
than most. 


In just a year since its introduction by U.S.I., 
cast polyethylene film has firmly established 
itself as a leading transparent packaging mate- 
rial. It is now used to package hundreds of 
different consumer products. 


Polyethylene Quality Control — I 


Melt Index Test Assures 
Uniform Molding Properties 


Melt index is used widely to indicate 
flow rate of a polyethylene resin. Uni- 
formity of melt index helps assure uni- 
formity of such other resin properties 
as production rate, low temperature 
flexibility and resistance to stress 
cracking. 

At U.S.I1., melt index of every lot of 
PETROTHENE resin is determined in ac- 
cordance with ASTM method D1238- 
57T. The test in effect measures the 
amount of heated resin that is extruded 
through a standard orifice at a given 
pressure. The melt index of the resin 
sample is the weight in grams extruded 
in ten minutes. To insure uniformity 
within the same lot and from lot to lot, 
U.S.I. routinely measures the melt in 
dex of separate samples taken from 
various points within each lot. 

Processors interested in details of the 
ASTM melt index test may obtain free 
copies of ASTM D1238-57T by writing 
the Editor, U.S.I. POLYETHYLENE NEWS. 


Uses Extrusion Coating Equipment 
Cast film, first announced by U.S.I. at 
the Packaging Show in April, 1958, is 
made by a different processing tech- 
nique than normally used in_ poly- 
ethylene film production. In the process, 
polyethylene is extruded and drawn or 
cast across a highly polished chrome- 
plated roll. This casting step greatly 
improves the optical characteristics of 
the film. An immediate and_ even 
quenching prevents the formation of 
haze-producing crystals in the matrix 
of the polyethylene, and the polished 
roll surface produces a glossy surface 
on the film. 

In making cast film, choice of resin 
is important. U.S.I.’s and customers’ 
experience has, in general, shown PETRO- 
THENE 205—with a density of 0.924, 
melt index of 3.0—to have optimum 
properties for making bags, and PETRO- 
THENE 239—vwith a density of 0.929, 
melt index of 5.0 —to be best for mak- 
ing overwrap film. Where special prop- 
erty combinations are desired, U.S.I. 
has a variety of other resins that can 
be used. 

Although the equipment needed for 
making cast film is initially more ex- 
pensive, production costs are competi- 
tive with those for conventional ex- 
truded film. Production speed is the 
same or greater. 


Tables Simplify Calculation 
of Film Thickness, Weight 


A new 8-page booklet prepared by U.S.I. 
enables processors to make quick, accu- 
rate calculations concerning gauge and 
weight of polyethylene film and bags. 

The booklet contains simplified tables 
and formulas for solving such problems 
as average thickness of film or bag that 
can be expected when density, weight 
and dimensions are known; number of 
feet per pound of film that will be 
vielded by a roll of known thickness 
and width; number of bags of a given 
size and gauge that can be made from 
a pound of resin. 

Copies of the booklet, titled ‘For- 
mulas and Tables for Polyethylene Film 
and Bags.” may be obtained by writing 
Editor, U.S.I. POLYETHYLENE NEWS, 
99 Park Avenue, New York 16, N. Y. 





DO YOU HAVE a new polyethylene packaging 
development you'd like the industry to know about? 
Make it routine to send your information on new 
developments to U.S.1. POLYETHYLENE NEWS 
Address the Editor, 
U.S.1. POLYETHYLENE NEWS, U. S. Industrial 
Chemicals Co., Division of National Distillers and 
Chemical Corp., 99 Park Avenue, New York 16, N.Y 
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new... 
clear 
inexpensive 


CAST POLY FILM PACKAGES IT BETTER...FOR LESS! 


In a single year, cast polyethylene film has become a major 
packaging material. Frozen food, produce, bread, hosiery, 
sheets, towels, paper plates ...even tortillas and tamales 
are now packaged in clear, tough cast poly film. Here's 
why cast film offers you a better packaging material for 


your money: 


pigiarer CLARITY — Cast poly film has an appearance equal 

r better than that of other commonly used transparent 

packaging films. What’s more, it has a soft, natural flexi- 
that adds a look of quality to packaged goods. 


SUPERIOR PACKAGING PROPERTIES—Cast film has good 
and tear strength, high grease resistance and is an 
It heat seals well and is easily 


moisture barrier. 


printed. Cast film handles well in overwrap machinery de- 


igned for conventional polvethylene film. 


4 / 


ECONOMY —Y ou pay less for cast film than for other hig 
transparent packaging materials—whether you figure | 

per pound or per unit area of film. It is the most inexpens 

high-clarity overwrap material you can buy. 

Cast polyethylene film is made by a special process em 
ploying U.S.1. PETROTHENE® resins. Production of cast film 
by extruders has expanded rapidly since the process wo 
introduced by U.S.I. last year. Facilities are now availab' 
to meet rapidly growing demand. Ask your film suppl’ 
about the special atvantages of cast film for your pat 
aging needs. 


DUSTRIAL CHEMICALS CO. 


Division of National Distillers and Chemical porate 


99 Park Avenue, New York 16, N. Y. 
Branches in principal cities 
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berg of Kleen-Stik Products is v.p. of 
the organization, which will hold a gen- 
issembly next September in Lon- 


er: 
don. U. S. companies wishing to join 
the association can obtain further in- 


formation by writing to G, E. Cole, 
President, Kleen-Stik Products, Inc., 
W. Wilson Ave., Chicago 31. 
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A new committee for developing a co- 
erdinated, industrywide public-relations 
program has been created by American 
Paper & Pulp Assn. According to Rob- 
ert E. O'Connor, APPA exec. secy., the 
committee will evaluate and interpret 
public opinions and attitudes toward the 
jndustry and will recommend public- 


relations programs. 


An operational guide for diagnosing and 
curing surface deficiencies of thermo- 
plastic sheets is available without charge 
from Union Carbide Plastics Co., Div. 
Union Carbide Corp. The comprehen- 
sive reference work was presented by 
A. L. Griff at the recent annual con- 
ference of the Society of Plastics En- 
gineers. Copies can be obtained by con- 
tacting Industrial Public Relations 


Ltd., 655 Madison Ave., New York 21. 


To stimulate customer interest in its 
“Poly-Pro” brand polypropylene, which 
will become commercially available in 
1960, Spencer Chemical Co. is conduct- 
ing a coloring contest for children. Out- 
line drawings of the name “Poly-Pro” 
on heavy paperboard have been mailed 
to some 3.000 plastics processors, with 
instructions to sponsor “your favorite 
child” in the contest. Prizes will be 
awarded. Judges in the contest are: 
Charles A. Breskin, board chairman, 
MoperN Packacinc Corp.; William 
Cruse, exec. V.D., The Societv of the 
Plastics Industry; Stan Eckman, artist 
who created the “Poly-Pro” symbol. 


The American Institute of Graphic 
Arts opened its “Graphics in Packag- 
ing” show March 24 in New York. Show 
exhibits include outstanding — bottles, 
boxes, cartons, cans and other containers 
selected by a jury of industry experts. 
AIGA reports that it will take the show 
on tour in the near future. 


The U.S. Dept. of Commerce reports 
that a recommended revision of “Simpli- 
fied Practice Recommendation R44-36, 
Boxboard Thicknesses,” is now being 
circulated for approval to producers, 
converters, distributors and users of 
folding and set-up boxes. The revision 
was requested by National Paperboard 
Assn. to bring the Recommendation in 
ine with its boxboard standards issued 
ist May. Copies of the proposed revi- 
sion are available on request to C. G. 


Hemmer, Commodity Standards  Div.. 
| S. De pt. of Commerce, Washington 
Sany 

ging Engineering” by consulting 

ing engineer Louis C. Barail is 
i page book that describes in detail 
packaging materials, their best uses and 
ie ls by which packaging engineers 

to obtain the most efficient re- 
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PACKAGE MARKING 


either makes money or wastes it 





Readable, attractive marking made by Markem machines on your 
boxes or labels helps them from the moment they’re marked to the time 


they’re used — and can even help future sales as well. Good marking 
speeds handling . . . reduces waste and packing errors . . . allows quick 


selection by customers... simplifies and encourages reordering .. . 


carries the ‘‘quality’’ message of modern package design. 
In contrast hard-to-read, uneven, “home-made”? marking is a hin- 
drance to your package or product from beginning to end and can 


actually waste thousands of dollars a year. 


And a Markem marking method makesimportant “in-plant” savings 
as well. The right Markem machine, type and specialty ink working in 
your plant marks the right quantities at the right time with savings 
in inventory, labor and delivery time. . . eliminates waste from obso- 


rapidly and economically . . . pro- 


’ 


lescence ... handles “short runs’ 
vides flexibility that allows one machine to do a variety of marking jobs. 


Call your local Markem man or write directly, enclosing samples and 
requirements. Markem Machine Co., Keene 1, N. H. 


MARKENM 


everything industry needs... for profitable marking... since 1911 























SS 


ELECTROMATIC SAWS 
MULTIFORM BENDERS 
CUTTERS 
BRIDGERS 

For greater accuracy... 


++. more efficiency! 


Model E. S. 0. L. 


Electromatic Jig Electromatic Saw 


Drill and Circular Saw 


~ 


Model E.$. 0. 1. M.S. 
Electromatic Saw 


No.5 0.8.0. B. po // 
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¥en eme 
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No. 3 AC Atlas Cutter 


My Potton LLL I 


J. A. RICHARDS CoO. 


KALAMAZOO, MICHIGAN 


HEADQUARTERS 
FOR STEEL RULE 
DIE MAKING EQUIPMENT 
AND SUPPLIES 
SINCE 1900 
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sults at the lowest possible costs, The 
book’s 27 chapters cover a wide range 
of information on types of containers, 
machinery, package design, protection 
against deterioration, labeling, testing 
and other design and engineering as- 
pects. These data are complemented by 
more than 150 photographs, drawings 
and tables. The concluding 23 pages of 
the book contain reference information, 
a bibliography, a list of government spe- 
cifications and an alphabetical index. 
Copies of the volume, at $9.50 each, are 
available from Reinhold Publishing 


Corp., 430 Park Ave., New York 22. 


“Creating Container Identification 

at Less Cost” is the title of a 38-page 
hard-cover booklet offered by Per- 
manent Label Corp. The booklet dis- 
cusses and illustrates techniques for 
imprinting permanent labels on con- 
tainers made of polyethylene, poly- 
styrene and other plastics. Copies are 
without charge, from Per- 


Bloomfield, N a 2 


available, 
manent Label Corp., 


A color slide film that tells the story 
of the trend toward multipacking of con- 
sumer goods is being shown on appoint- 
ment by Mead-Atlanta Paper Co. 
Titled: “The Fourth Mep the Move 
to Multiples,” the film is based on a six- 
month study of consumer buying habits 
in supermarkets in two cities, Charts 
and graphs summarize the results of 
the study. (See “New Aspects of Multi- 
packing,” Mopern Packacine, March 
1959, p. 75.) Inquiries regarding film 
showings should be addressed to Edward 
R. Shelly, Mead-Atlanta Paper Co., 950 
Marietta St., Atlanta 2. 


Plastics materials, machinery and _ fin 
ished products from 15 countries will be 
shown at the International Plastics Ex- 
hibition and Conference, which will be 
held June 17-27 in London. The show’s 
sponsors report that the machinery sec- 
tion has been expanded, bringing total 
exhibit area to more than 270,000 sq. ft. 
Attendance at the exhibit (last held in 
1957) is expected to exceed 90,000. 


Discussions of packaging and other fac- 
tors for effective marketing today high- 
lighted the 40th annual meeting of 
Dairy Industries Supply Assn., held 
March 19-20 in New York. The meeting 
was attended by representatives of 400 
dairy-supply and equipment firms. 


The National Wooden Pallet Mfrs. 
Assn. has issued a set of minimum 
standard specifications for warehouse 
pallets of West Coast woods. Copies are 
available at no cost by writing NWPMA 
at 609 Barr Bldg., Washington 6, D.C. 


New commandant of the U. S. Army 
Quartermaster Food & Container In- 
stitute for the Armed Forces, Chicago, 
is Col. James P. Littlejohn. He will! 
direct QMFCI’s research and develop 
ment program on foods for the military 
and on containers. 


\n International Packaging Exhibition 


will be held in conjunction with the 


Padua Fair May 30-June 14 at Pa 
Italy. The 
that packaging for perishable foods 
sold) in supermarkets will be em 
confers 


exhibition sponsors re 


sized. There will also be a 
dealing with products and technic 
displayed at the exhibition. 


Now available to package designers 
others concerned with the graphic 

is a reprint of a 203-year-old bi 
Calligraphy,” by Johann 
Schwandner. The  hard-cover, cloth. 
bound book (9 by 13%4-in. page size) 
contains more than 300 ornamental in- 
itials and dozens of calligraphic pic- 
tures of various figures. The volume is 
priced at $10. Its publisher is Dover 
Publications, Inc., 180 Varick St., New 
York 14. 


Two booklets of interest to packagers 
are available without charge from Fed- 
eral agencies. “Guides Against Decep- 
tive Pricing” in five pages spells out 
the guides used by the Federal Trade 
Commission in evaluating price repre- 
sentations in advertising, including la- 
beling. Covered are such practices as 
deceptive pre-ticketing and _— savings 
claims, one-cent sales, two-for-one sales 
and factory or wholesale price repre- 
sentations. For copies, write Federal 
Trade Commission, Washington 25, 
D.C. “Protective Packaging Prob'ems” 
is a seven-page booklet dealing with 
the importance of packaging as a means 
of protection in handling and shipping. 
It enumerates and describes common 
hazards and gives sources of further 
information. Write Small Business Ad- 
ministration, Washington 25, D.C. 

At its Winter Meeting in Chicago, the 
Pressure Sensitive Tape Council re- 
vealed that it will conduct a joint pro- 
gram with the Movers Conference of 
America to explore the advantages of 
using pressure-sensitive tape in the mov- 
ing and warehouse industries. The tape 
will be used on test shipments of house- 
hold effects. PSTC also is considering 
production of a sound-motion picture 
in color dealing with the pressure-sensi- 
tive-tape industry. 


“Color and Printing Inks” is the theme 
of the Fifth International Conference 
of Printing Research Institutes, to be 
held June 8-13 at Lehigh University in 
Bethlehem, Pa. The conference is being 
sponsored by National Printing Ink Re- 
search Institute. 

The Netherlands Packaging Center 
reports that 45 winning packages were 
selected at its recent National Packag- 
ing Competition in Amsterdam. The 
180 entries were divided into three cate- 
consumer packages, shipping 
containers and newly designed pack: 
ages with good use potential. They were 
bases of performance, 


gories: 


judged on the 
convenience, design and originality 


\ 103-page technical book, “Sea 
spection & Repair Manual,” 
able from Seale Service. It co! 
many diagrams and illustrations. ‘ 
at $5.75 each, can be obtained by 
tacting Scale Service at 8 Map! 
Bloomfield, N.J. 
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NEW COATED 
BLEACHED SULPHATE BOARD 


with superlative printing surface 


for luxurious packaging. 


May we send you samples for test runs? 


Gilman Paper Company 


3 Generations of Paper Making 


New York: 630 Fifth Avenue * Chicago: Daily News Bldg. 











MATERIALS: 


HARTIG 4%” 
EXTRA LONG 
EXTRUDER 











Basic Hartig units are now extruding high and low 
density materials most used in packaging—Poly- 
ethylene, Polypropylene, Vinyls, Styrenes, and 


24:1 L/D, WITH 
SHEETING DIE 












many others. 


PROCESSES: 

Film Extrusion—Blown Tubing, Unsupported Film, 
Extrusion-Coating, Extrusion-Laminating 

Sheet Extrusion—Vacuum Forming 

Blown Containers—Molding 

Compounding—Reprocessing. 


FEATURES: 


Unexceeded capacity—available in four L/D ratios; 
unvented or vented for continuous removal of 
moisture, solvents and monomers; with constant 
pitch, decreasing depth or variable pitch screws, 
self venting, recirculating, and many alternate 


nd for 
ur Copy 


of the new booklet de- 
scribing the complete 
line of Hartig Ex- 
truders and Auxiliary 






















constructions to match the specific requirements. 
Instrumented for close control of quality and auto- 
matic operation. 


AUXILIARY EQUIPMENT: 


Auxiliary equipment includes film or laminating 
dies, dies for blown tubing and lay flat tubing and 
special purpose dies. Also payoffs, takeoffs, and 
troughs; cooling and polishing rolls; laminators 
with unwind and rewind stations; pelletizers and 
other special purpose equipment. Matched with 
Waldron and Ross equipment for complete pack- 
aged units. 


Established 1890 


RTIG wy 


EXTRUDERS Lo 





Booth 970 at the AMA National Packaging Exposition, Chicago, III. 
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LAMINATION — ON | S 
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LAMINATORS 
e 
EMBOSSERS 


PRINTERS 


WALDRON LAMINATORS coaters a 


in the field of extrusion-lamination, Waldron Engineers have de- 









eloped to a high degree of success the equipment required to take 
advantage of fhe physical properties of thermoplastic resins to 
produce a laminate of pre-formed metered film which is applied to 


D supporting web while still sufficiently fluid to obtain good adhesion. 


nthe design and construction of complete processing lines, Waldron 
orks.closely with the Hartig and Midland-Ross Divisions of Midland- 
038 Corporation. This offers an unequaled combination of 
Agineering. skills and experience. New 


No. 10 


with its 130 pages of descriptions, 


photographs and drawings indicative 
hm WALDRON Corp. ttitcnan™ 


Sibsidiary of Midland-Ross Corporation 
es NEW BRUNSWICK, NEW JERSEY 
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Booth 970 at the AMA National Packaging Expesition, Chicago, III. 
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... offers more product 





H-A’s new service adds exciting impact to your package, 
for greater sales appeal on retail display. We employ 
advanced styling and design to help you satisfy your cus- 
tomers—to meet their proven demand for new and 
better products, packaged most conveniently—a practical 
service, imaginatively conceived . . . and dedicated to 
your future planning and immediate market. 

So think for just a moment—What do you make that 
can be improved upon now, that can be better shaped for 
the future ! What would you like to make—and how will you 
sell it, without advanced styling and design! 

Write Wheeling, or ask your H-A representative how 
this practical, new service can be put to work for your 
products today! 
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Display Boxes, Norman Holtzman (to 
Paper Mate Mfg. Co.. Culver City, 
Calif., a corporation of Delaware). U.S. 
2.867.048, Jan. 6. In a display device. 
a box structure including a back panel 
and a movable display panel adapted to 
occupy a retracted” position in sub 
stantial face-to-face relation with and 
adjacent to said back panel. 


Bag-Closing Apparatus, Leland’ H. 
Platt, Leland H. Platt, Jr.. and John D. 
Platt, Los Angeles. U.S. 2.867.066, Jan. 
6. Apparatus for securing filled flexible 
hags in closed condition, comprising an 
endless bag-advancing conveyor moving 
along an endless path. 


Apparatus for Closing Flexible Bags, 
John D. Platt. Leland H. Platt, Jr., and 
Leland H. Platt, Los Angeles. U.S. 
2.867.067, Jan. 6. Apparatus for closing 
the neck of a flexible bag, comprising 
a pair of pressure elements between 
which a gathered bag neck may be 
forced and operable to apply adhesive 
tape to said neck to fasten it closed. 


Automatic Box-W rapping System, 
William F. Andressen, Jr.. and Roy 
Schempp (to Food Machinery & Chemi 
cal Corp., San Jose, Calif. a corpora 
tion of Delaware). U.S. 2.867.158, Jan 
6. An automatic box-wrapping system 
comprising conveyor means for moving 
set-up boxes along a straight-line path 
as viewed from above 


Strand-Packaging Method and Means, 
Paul E. Jones and David FE. Perry (to 
Continental Can Co.. New York, a 
corporation of New Yerk). U.S. 2,867.- 
319, Jan. 6. A container having a 
cylindrical side wall, a bottom and a 
readily removable cover. a cylindrical 
tubular core within said container in 
spaced concentric relation with said 
side wall. 


Carrier for Cans, Noble Andre (to 
Andre-Matic Machinery Co., San Lean 
dro, Calif.). U.S. 2,867,320, Jan. 6 
In combination with a pair of parallel 
rows of vertically disposed cylindrical 
cans, a carrier therefor comprising a 
single elongated sheet of paperboard 
folded along spaced parallel lines ex- 
tending transversely thereacross to 
provide a central horizontal panel. 


Container, Charles C. Morrison (to 
FN. Burt Co., Ine.. Buffalo, a corpora 
tion of Delaware). U.S. 2,867,348, Jan. 
6. A shallow rectangular container of 
sheet material, comprising a body mem- 
her and a cover member. each having 
front, rear and = side walls integrally 
formed with a top and bottom wall. 


Fillable Container, Hermann Schneider 
and Hedwig Schneider, Hamburg-Al 
U.S. 2.867.357. Jan. 6. 
\ container having in combination, a 
flexible wall portion, a non-flexible 
nozzle portion connected to said wall 
portion and a tubular shank member 
passing through said nozzle portion 
opening into said container, 


tona, Germany. 


Aerosol Container with Valve, Philip 
Meshberg, | tirfield, Conn, US. 2,867,- 
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58. Jan. 6. An improved receptacle 
for containing a substance under pres- 
sure, comprising a containing member 
having an annular wall portion pro- 
vided with an inturned flange adjacent 
the open end thereof, a valve unit hav- 
ing a valve means and a laterally ex- 
tending mounting portion. 


Product-Metering and Container-Fill- 
ing Apparatus, Gerhart A. Guckel (to 
James Dole Engineering Co., San 
Francisco, a corporation of Nevada). 
U.S. 2.868.241, Jan. 13. Apparatus for 
filling containers with a product, com- 
prising a hollow eylindrical filler cas- 
ing having a plurality of product-dis- 
charge ports in a wall thereof and 
longitudinally spaced therealong in a 
straight row. 


Container-Feeding Arrangement, Ed- 
gar Henschen and Frank Lyman (to 
Crown Cork & Seal Co., Baltimore, a 
corporation of New York). U.S. 
2.868.243, Jan. 13. In combination, a 
mechanism for performing operations 
upon containers, said mechanism in- 
cluding a rotary table having a plurality 
of container-receiving platforms. 


Bottle-Filling Apparatus. Sydney R. 
Weisberg and Aloysius J. Feit, Chicago. 
U.S. 2.868.247, Jan. 13. In a_ bottle- 
filling machine, a supply outlet through 
which material for the bottles is to be 
discharged and a valve for controlling 
the passage of material through said 
supply outlet. 


One-Piece Self-Closing Container, 
Albert A. Sand, Zanesville, O. U.S. 
2.868.254, Jan. 13. A one-piece self- 
closing container having at least two 
openings for receiving and dispensing 
articles of approximately uniform width. 


Fourdrinier Wire Package, Nelson W. 
Webb (to East wood-Nealley Corp., 
selleville, N.J.. a corporation of New 
Jersey). U.S. 2.868.369, Jan. 13. A 
Fourdrinier wire rolled for shipping 
and made resistant. to telescoping by 
having an adhesive interposed between 
its convolutions rendering them resistant 
to relative siding action. 


Packaging Machine, Thomas  P. 
Howard (to Pneumatic Scale Corp.. 
Ltd., Quiney, Mass., a corporation of 
Massachusetts). U.S. 2,868,375, Jan. 13. 
In a machine of the character described, 
in combination a plurality of weighing 
mechanisms, each having a weighing 
receptacle. 


Device for Opening Containers, Ken- 
neth J. Greeley, Cedar Glen, Calif. 
U.S. 2,868,408, Jan. 13. An opener for 
containers provided with a tear strip, 
said opener comprising a frame having 
two substantially parallel side walls 
spaced apart a distance sufficient to re- 
ceive said tear-strip flatwire — there- 


between. 


Dispenser for Containers, Harold L. 
Loew. New York: Rocco R. Oddo, 
Brooklyn, and Robert M. Ruben, Forest 
Hills, N.Y. U.S. 2,868,415, Jan. 13. A 


dispenser for a container, including a 


curved wall forming an outer guide 
means adapted to engage upon the out- 
side of a container. 


Closure and Support for Container, 
Nathan Legman, Bronx, N.Y. U.S. 
2.868.417, Jan. 13. A closure and sup- 
port for a tubular container, comprising 
a generally cylindrical, internally 
threaded cap adapted for removably 
securing a threaded nipple of the 
container. 


Pressurized Container Closure, Wil- 
liam D. Casey, Jr. Memphis. U.S. 
2.868.419, Jan. 13. A closure for pres- 
surized dispensing containers of the 
type including an upstanding, swing- 
able valved discharge nozzle. 


Attachment for Spray Containers, 
Gaylord A. Schott, Redlands, Calif. 
U.S. 2,868,421, Jan. 13. A device for 
use in handling and dispensing fluid 
material from a container having a 
collar and a valve assembly extending 
above the collar. 


Box, Jack Lane Painter (to Crown 
Zellerbach Corp., San Francisco, a 
corporation of Nevada). U.S. 2,868,431. 
Jan. 13. In a rectangular paperboard 
container having four walls connected 
together along corner-defining scores. 
one opposed pair of walls each having 
integral top and bottom inner closure 
flaps positioned thereon. 


Paper Bag with Locking Element Hav- 
ing Concealed Ends, George W. Poppe 
(to Equitable Paper Bag Co., Long 
Island City, N.Y., a corporation of New 
York). U.S. 2,868,436, Jan. 13. A bag 
made of flexible sheet material and 
having front and back panels con- 
structed from a single sheet of material, 
a flap panel at the upper end of at least 
one of the other panels and folded 
downwardly, 


Automatic Packaging Machine, Walter 
R. Zwoyer (to Package Machinery Co., 
East Longmeadow, Mass., a corporation 
of Massachusetts). U.S. 2,869,298, Jan. 
20. A packaging machine wherein a 
tube is formed from web material and 
a clamp is reciprocated to transversely 
grip, seal and draw out a substantially 
vertical direction. 


Apparatus for Packaging Flat Flexible 
Articles, Robert F. Scott, Terre Haute, 
Ind. U.S. 2,869,302, Jan. 20. An ap- 
paratus for facilitating insertion of flat 
flexible articles into open-ended en- 
velopes having top and bottom sides. 
with the upper region of the top side 
overlapping the upper edge of — the 
bottom side. 


Closure of Bottles, Jars and Like 
Containers, Paul Emory Clift (to 
Thomas Hunter Ltd., Rugby, England). 
U.S. 2,869,303, Jan. 20. Apparatus for 
closing a container having a_ thread 
formed about its mouth by pressing a 
skirted cap over the container mouth 
while the skirt is deformed by means 
of a closing head. 


Machine for Attaching Handles to 
Cartons, William M. Watson (to Paper 
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ON THE PRODUCT 


VINYL 
POLYETHYLENE 


POLYTEX™ 
PRINTING 
INKS 








Fast, almost 
instantaneous set 


Kindly write or call for samples and information 


POLYTEX 
INDUSTRIAL FINISHES 
CORPORATION 


5-35 47th AVENUE 
LONG ISLAND CITY 1, NEW YORK 
STILLWELL 4-0537 


*Polytex is an affiliate of 
ATLAS Coating Corp. 
and is backed by 20 years of 
experience in ink technology 





Strap, Inc., Portland, Ore., a corpora- 
tion of Oregon). U.S. 2,869,438, Jan. 20. 
In a machine for attaching strap 
handles onto rectangular carton blanks, 
means for feeding a carton blank 
through the machine at a predetermined 
rate of speed. 


Carton Setting-up Machine, William 
H. Wilcox (to Fibreboard Paper Prod- 
ucts Corp., a corporation of Delaware). 
U.S. 2,869,439, Jan. 20. A machine for 
setting up a carton blank of the type 
having a bottom panel and a first pair 
of opposite walls hingedly connected to 
said bottom panel. 


Method of and Apparatus for Making 
Polygonal Containers of Paper, Pa- 
perboard or the Like, Hans Zerlin 
and Heinz Michaelis (to Jagen-Werke 
A.G., Dusseldorf, Germany). U.S, 2,- 
869,440, Jan. 20. Apparatus for produc- 
ing tapered, polygonal containers from 
paper, paperboard or like carton-form- 
ing material, comprising cup-shaped 
supporting means for supporting an 
open-ended, downwardly tapered con- 
tainer in secure position. 


Package, Harry D. Forsyth (to C. B. 
Fleet Co., Inc., Lynchburg, Va., a 
corporation of Virginia). U.S. 2,869,545, 
Jan. 20. A package for medicinal prep- 
arations, comprising a container of 
flexible material for the preparation to 
permit compressing to expel the 
preparation. 


Bottle Cap, Isaac L. Wilcox, Fulton, 
N.Y. U.S. 2,869,746, Jan. 20. A bottle 
cap of molded plastic material for ap- 
plication to bottles having an external 
bead at the top edge. 


Self-Closing Valve Construction for a 
Pressurized Container, Leonard M. 
Collins (to Pressure Dispensers, Inc., 
Beverly Hills, Calif.). U.S. 2,869,764, 
Jan. 20. In a dispensing valve for a 
pressurized container, the improvement 
which comprises a general cylindrical 
resilient unitary body member of 
longitudinal compressibility. 


Box Handle, William R. Bothwell (to 
Federal Paper Board Co., Bogota, N.J., 
a corporation of New York). U.S. 
2,869,771, Jan. 20. In a folding box, 
a receptacle-forming section and a 
cooperating cover-forming section 
hingedly connected by a bottom side 
wall and having end and top side walls 
which are overlapped. 


Bag, Russell J. Williams (to Bemis 
Bro. Bag Co., St. Louis, a corporation 
of Missouri). U.S. 2,869,772, Jan. 20. 
A multi-ply paper bag formed from a 
length of multi-ply paper tubing and 
having a front wall and a back wall. 


Production of Sealed Containers Filled 
with Liquid, Valer Flax, Vic-Fezensac, 
France. U.S. 2,870,583, Jan. 27. A 
method for producing liquid-filled in- 
dividual containers from continuous, 
partially liquid-filled tubing of thermo- 
plastic material which is heat sealed. 


Control Circuit for Filling of Con- 
tainers, Tyson G. Cowan, Campbell, 
Calif. U.S. 2,870,585, Jan. 27. An elec- 
tronic device for eontrolling the opera- 
tion of container-filling apparatus, com- 
prising an input circuit adapted to 
produce an electrical pulse correspond- 
ing to each object supplied to a con- 
tainer in the filling procedure. 


Apparatus for Feeding Thin Articles 
to Packaging Machines, George A. 








DOES YOUR 
a Packaging... 

4 Merchandising... 
o Selling... 

a Thinking... 





Or, are you taking full 
advantage of all the 
things you can print on 
your ‘‘traveling bill- 
board’’? (Your corru- 
gated container. ) 


Double check the areas 
mentioned in this head- 
ing, then call Matthews 
and your box supplier for 
their willing help. 


Give your package full 
support! In the Contain- 
er—and on it! 


AY 
JAS. H. MATTHEWS & CO. 


BOX PRINTING DIES 
Clifton 


Boston . Chicago . 
7 plants / Jacksonville + Philadelphia + Pittsburgh 
, St. Louls (RUB-R Eng. Co.) 













































































AT LAST! 


a VERTICAL 


CASE SEALER 


WITH ITS MANY ADVANTAGES 


Thoroughly proven in continuous high speed 
production e Simple rugged construction insures 
long, peak performance e Only 64 inches long—saves 
factory space e High capacity e Reduces sealing 
time @ Saves glue e Delivers sealed cases near 
ceiling, permitting overhead conveying ¢ Discharges 
in any 90° direction ¢ Seals top or bottom or 

both e Adjusts to all standard case sizes ¢ Squares 
cases @ Eliminates gaps between case flaps 
e Seals top of oversize cases ¢ Automatic 

® Considered the most satisfactory case 
sealing compression unit 


MIDNIGHT 
ENGINEERING CO. 


701 SOUTH LASALLE STREET 
CHICAGO 5, ILLINOIS 
TELEPHONE WEBSTER 9-4535 








Only FAUSTEL Flexographic Presses 


ARE BUILT THE WAY A CONVERTER WOULD BUILD THEM 


Check these exclusive 
construction features... 


dv Extremely accurate running single 
impression cylinder. 

dv Specially designed gibs provide 
smooth, accurate sliding action 
plus adjustment for wear. 

v¥ Simplified removal of ink and trans- 
fer rolls for fast, easy cleanup. 

dv Positive return throwouts, air or 
manual, 


And these important 
production features... 


1 to 4 colors. 

12” to 42” standard widths — 
specials up to 72”. 

Repeats — 8” to 48”. 

Highest printing speeds. 
Explosion-proof idling of ink rolls. 
Minimum cleanup time. 

Running register control. 


Also Stock Presses, Roll to Roll Operations, and Tail-End Printers. 


Complete details are available by writing. 


FAUSTEL ENGINEERING, Inc. 


5109-B North 125th Street ¢ BUTLER, WISCONSIN 


FAUSTEL (Suburb of Mibvanee 


FAUSTEL ALSO DESIGNS ANB MANUFACTURES BAG MACHINES, FLEXOGRAPHIC AND ROTO- 
GRAVURE PRESSES, LAMINATORS, AND GENERAL CONVERTING OR SPECIAL MACHINERY 























Patents (continued) 


Swartz (to Ivers-Lee Co., Newark, N_J., 
a corporation of Delaware). U.S. 2,87). 
587, Jan. 27. The combination with 
means for moving longitudinally two 
strips of packaging material in spaced 
opposed relation to each other and seal- 
ing between them thin flat articles hay. 
ing openings. 


Bag Holder for Vacuum-Bag Sealing 
Machine, Ralph S. Randall (to Vak-U- 
Pak Corp., San Francisco, a corporation 
of California). U.S. 2,870,591, Jan. 27, 
A holder for the open end of a bag 
lying on a platform, comprising a 
straight strip of rigid material secured 
upon the platform and having a block 
rising from one end. 


Head Box for Paper-Making Machine, 
Wesley S. Corbin, Charles M. Pearson 
and Henrik Walden (to The Black- 
Clawson Co., Hamilton, O., a corpora- 
tion of Ohio). U.S. 2,870,690, Jan. 27. 
A head box for a Fourdrinier paper ma- 
chine having a forming wire and a 
breast rol] supporting the wire in a 
predetermined horizontal plane. 


Fourdrinier Paper-Making Machine, 
Isle R. Wisner, Wesley S. Corbin and 
Henrik Walden (to The Black-Clawson 
Co., Hamilton, O., a corporation of 
Ohio). U.S. 2,870,691, Jan. 27. A Four- 
drinier paper-making machine compris- 
ing a frame including front and rear 
side beams. 


Can-Closing Machine, John C. Strick- 
ler, San Francisco. U.S. 2,870,727, Jan. 
27. A machine for seaming tops onto 
cans, comprising a frame and a rota- 
table turret on said frame operable to 
advance a succession of cans and tops 
from a receiving station to a delivery 
station on the machine. 


Paper-Coating Machine, Robert J. 
Jacobs and Edward E, Persson (to The 
Black-Clawson Co., Hamilton, O., a cor- 
poration of Ohio). U.S. 2,870,738, Jan. 
27. Web-coating apparatus of the char- 
acter described, comprising means in- 
cluding a pair of opposed side frames 
forming a main framework. 


Bottling Machine, Leonard Charles 
Snelling, Whyteleafe, England. U.S. 
2,870,798, Jan. 27. In a bottling machine 
having a liquid holder, a filling device 
comprising in combination a stationary 
mounting member secured in the base 
of the liquid holder. 


Package-Handling Machine, Ely K. 
Thomson, Orange, Tex. U.S. 2,870,922, 
Jan. 27. A package-handling machine 
comprising an_ elevatable carriage, 
means for raising and lowering said 
carriage and package-turning means 
carried by said carriage. 


Container Seal, Ayres Houghtelling, 
New York. U.S. 2,870,935, Jan. 27. In a 
container, a rigid wall having a pre- 
formed opening therein, with a pre- 
formed cover of a polymeric, plastic 
material overlying the edge. 


Carton, William H. Inman (to Bloomer 
Bros. Co., Newark, N.Y., a corporation of 
New York). U.S. 2,870,950, Jan. 27. A 
carton having a bottom and front, rear 
and side walls extending upwardly from 
said bottom, said side walls comprising 
overlapping inner and outer flaps. 


Double-Walled Box, Glenn E. Stuble 
(to Diamond Gardner Corp., New York, 
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THE PERFECT PAIR FOR 


Lowest Cost, Top Production 


VACUUM FORMING 


The revolutionary Test Vac 81 
s fully portable and has a 9x9” 
forming area for fast, economical 
development work. Costs only 
$155.00 with hand pump ($225.00 
with electric). F.0.B. Newark, N.J. 


New, table-model production machine 
has 11x12” forming areawith roll feed. 
It will make 8000 blisters 1x21/2x34” 
per day. Complete with electric pump, 
this new model, the #133, costs only 
$325.00 F.0.B. Newark, NJ. 


You will also be interested in our floor-model production unit, 
the amazing Production Vac 266. It has a forming area 15x20”, 
operates by air cylinder, is equipped with vacuum pump and 
tank. Timer. Has 220 V., 6000 W Heater. This high output unit, 
s only $625.00 (plus $25.00 for crating) F.0.B. Newark, N.J. 


SEE ALL OUR MODELS IN OPERATION AT BOOTH 459 
Packaging Exposition, Chicago, April 13-17. 


PLAST- -CRAFT 


503 McCarter Highway, Newark, N. J. 








FASTER FILLING 
FOAMLESS @ DRIPLESS 


FASTEST CHANGEOVER 
(NO EXTRA CHANGEOVER PARTS REQUIRED) 


PERL FILLING MACHINES 


For Vacuum, Gravity, or Combination of Both 
Hand Operated, Semi-Automatic, Fully Automatic 


FOR ANY PRODUCTION NEED 


Fill all kinds (glass, metal, plastic, etc.), size, shape 
containers up to 5 gallons. 


e 
NEW! 6 SPOUT PORTABLE FILLER 
For Gravity, Vacuum or Combination Vacuum-Gravity. 
As Low as $390.00 F. O. B. Factory. Write For Details 
Today. ° 


4 BOTTLE CLEANING EQUIPMENT 


Write for Literature 


PERL MACHINE MFG. CO., INC. 


68 Jay Street, Brooklyn 1, N. Y., MAin 4-0165 

















TUCK-O-MAT LINE py... 


The TUCK-O-MAT Model 50 is a reliable, general 

purpose carton set-up machine...a real workhorse of 

the cartoning line. Hundreds of installations prove that it offers 
more versatility, handles a wider range of carton sizes, 


allows more adaptations...all at speeds 





up to 75 cartons per minute. 


BIVANS will out-perform, 
out-last any comparable 
equipment on the market 
today. Write today for 
complete details or a 
demonstration. 








Model 54L 
Convey-O-Mat 


Mode! 518 L 
Carton Closer 


Call our distributor today to see a 
Bivans installation near your own plant. 





BIVANS e@ CORPORATION 


2431 Dallas Street, Los Angeles 31, California 


Distributed by: New Jersey Machine Corp., Hoboken, 


Cincinnati, Chicago, Los Angeles 























packages and small...the “Oliver” 


wraps and labels them all 
to sell and to save! 


is unmatched in efficiency. 
Here are a few of its 

many operational features: 

A photo electric cell registers 
printed wrappers accurately. 
Switch from endfold to 
underfold at the flick of a 
finger. Adjust wrapper cut-off 
length while machine is 
running. Rolls of beautiful 
heat-seal labels (printed by 
“Oliver’’) can be changed in a 
jiffy. Cardboard folder-feeder 


Makers of prepackaged items 
find the quick adjustability 

and the wide range of the 
versatile “Oliver” Wrapper 
save hours daily! Using modern 
wrapping materials, it 
heat-seals packages for utmost 
protection. On short runs 

or long, the one-man “Oliver” 


has mechanical or vacuum 
feed. For automation lines 
there’s an automatic transfer. 
Choose from 8 models that 
can handle up to 50 packages 
a minute. Get all the facts. 
Or if you have a 

special wrapping or labeling 
problem, get 

in touch with “Oliver.” 


PACKAGING 
DIVISION 
MACHINERY COMPANY 
445 6th, N.W., Grand Rapids 4, Michigan 


Qliver 
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UNUSUAL 
CLOSURE 
PROBLEMS? 


your problem 


Poe mowsteres 


293 Hudson St., Hackensack, N. J. 
Dilamond 2-3684 





pu l 


reprints 
to work 


Reprints;of articles, features and news items that 
appear in Modern Packaging are often surprisingly 
inexpensive when ordered in quantity. Many 
companies make it a practice to have stories which 
have a bearing on their business reprinted for 
distribution to their personnel, customers, 


prospects, stockholders or to other interested groups 


Whenever you see editorial matter of this type in 
Modern Packaging magazine or the Modern Pack- 
aging Encyclopedia Issue which you can use in reprint 
form, in quantities of 200 copies er more, write 


and quotations will be furnished promptly. 


INDUSTRIAL MAGAZINE SERVICE 
An affiliate of Breskin Publications 
575 Madison Avenue, New York 22, N. Y. 
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Patents (continued) 


rporation of Delaware). U. 
Jan. 27. A blank for formi: 
e-walled box of the character de 
ed, comprising a unitary sheet of 
rial scored to provide a bottom and 
walls, each including outer, top, 
and bottom panels extending in 
order from one edge of said bottom 
of the container. 


S. 2.870, 
ig 


a 


£ 


ton. William A. Ringler (to Dia- 
| Gardner Corp., New York, a cor- 
tion of De'aware). U.S. 2,870,952, 
27. A blank adapted to be formed 
high-speed machine operations into 
rton having a reclosable lid. 


fear Strip, Wrapper and Package, 
Daniel B. Parker and Harry Dean 
Kitchen (to Kalamazoo Vegetable 
Parchment Co., Kalamazoo, Mich.). 
U.S. 2,870,953, Jan. 27. A package eom- 
prising a carton having closure flaps at 
one end and a wrapper sheet therefor 
having a heat-sealable thermoplastic 
coating on its inner side and_ having 
side-wall-embracing portions. 


Vacuum Package, Chester P. Kulesza 
to Reynolds Metals Co., Richmond, a 
corporation of Delaware). U.S. 2,870, 
954. Jan. 27. An impervious flexible 
wrapping sheet adapted for the forma- 
tion of hermetically sealed packages in 
veneral, consisting of at least one sheet 
tluminum foil and a layer of heat- 
sealing material carried thereby and of 
substantially uniform thickness. 


Bag, Charles V. Brady and August F. 
Ottinger (to Bemis Bro. Bag Co., St. 
Louis, a corporation of Missouri). U.S 
2,870,955, Jan. 27. A paper bag com 
prising a multi-ply paper tube having 
it least three plies and formed with 
vussets at the sides. 


\pparatus for Determining the Net 
Weight of Material in a Container, 
Joseph W. Hags (:0 United States Steel 
Corp.. a corpora ien of New Jersey). 
U.S. 2,871,006, Jan. 27. Apparatus for 
determining the net weight of material 
in a container, comprising a scale for 
determining the weight of the material 
- the weight of the container. 


Holding Device for Disposable Con- 
tainers, Floyd F. Nesslein and Robert 
J. Nesslein, Pagedale, Mo. U.S. 2,871,- 
051, Jan. 27. A holder for a waxed- 
paper milk carton and the like of the 
type having a bottom closure and a 
roof-shaped top wall with an upstanding 
multiple-ply ridge flange. 


Edible Oil Container and Method of 
rreating Same, George W. Holman 
(to The Procter & Gamble Co., Cincin- 
nal, a corporation of Ohio). U.S. 
2,871,130, Jan. 27. A container and an 
edible oil within said container which 
would develop a rancid odor on oxida- 
tion, said container including a body 
portion having a spout member pro- 
vided with an external thread for the 
acceptance of a screw closure. 


Poultry Package, Henry F. Martens 

\rmour & Co., Chicago, @ corpora- 

tion of Illinois). U.S. 2,871,131, Jan. 

7. A poultry package adapted for 

ing dressed poultry under re- 

ition, comprising a flexible water- 

rvious pouch having perforations 

base thereof adapted to permit 

e of fluids from the poultry 
ige to the outside. 








Variety of Cessna parts tied on Bunn Tying Machine range from 
3 to 15 inches in diameter, 4 inches to 12 feet in length. 
Machine compensates automatically for varying sizes, shapes. 


better, faster 
| by machine 


At Cessna Aircraft Co. Bunn automatic tying beats 
hand-taping 5to1...cuts material costs 84 percent 


Formerly, the bundles you see above were hand-fastened with cloth-backed 
industrial tape. Today, this plant does the same job better, faster on an auto- 
matic Bunn Tying Machine. Result? An 80° saving in labor coupled with 
an 84% reduction in direct material costs (genuine Bunn twine vs tape)! 

Completely documented, these figures typify the savings your plant may 
well realize with Bunn automatic twine-tying. For almost anything you now 
tie by hand can be tied faster, better and at far lower cost on an easy-to-use 
Bunn Package Tying Machine. 

Operation is simple, positive ... and completely safe. All you do is position 
the object to be tied, step on the trip, and presto: you have a complete wrap 
and tie—neat and secure—in 2 seconds or less! (About 10 times faster than 
ordinary hand-tying.) And remember—size or shape of the item to be tied 
makes no difference. The Bunn Tying Machine adjusts automatically to handle 
anything ... from mail to machine parts ... from cartons to laundry bundles. 

Why not learn how Bunn automatic twine-tying can speed production 
and reduce costs for you. Return the coupon today 


S 
v 


GET THE 
WHOLE STORY 


Send today for 
this fact-packed 
booklet, which 
illustrates the 
many advantages 
of Bunn Tying 
Machines. 

Or let a Bunn 
Tying Engineer 
show you. 

No obligation. 


PACKAGE 
TYING 
MACHINES 
Since 1907 


B. H. BUNN CO., 7605 Vincennes Ave., Dept. MP-49, Chicago 20, Ill. 
Export Department: 10406 South Western Ave., Chicago 43, Ill. 


MAIL COUPON. NOW FOR MORE FACTS 


B. H. BUNN CO.., Dept. mp-49 
7605 Vincennes Ave., Chicago 20, Ill 


(_] Please send me a copy of your free booklet. 


[-] Please have a Bunn Tying Engineer contact me 


Name 








Company 





Address 


| ae 








WRAPPING CANDY OR TABLET ROLLS? 


Neat rolls of tablets, candies, chocolates and the 
ke, wrapped securely in film, foil or paper and 
overed by gummed labels that is the product 
of the Type “R’ Roll Wrapping Machine. Output of 
this compact, reliable unit is 80-120 per minute 
Booth 482-484 


FILLING & SEALING AMPOULES? 





Now do them two at a time with the new ‘‘Auto 
ick Twin Ampoule Filling and Sealing Machine 


nes ™ af _ 
Look what I get “3 . , “g — handle burning iquids like ascorbic acid 


Draw-off or tip seal 


when | order glue! FILLING & SEALING VIALS? 


I specify “Findley” adhesives, but here’s 
what I really get. Safer, more attractive 
product. Complete freedom from customer ie 0h sgeth af Mb oat tis ee es en 
complaints. Top machine speeds. Wide Clin ant wadinn dak. tie beh teed “Die 
safety range. Trouble-free machining. Ampak’ has features which have made it a favorite 
And all this adds up to PROFITS. of drug pethegers ot over Me wwid. Ses Men 


oth, Booth 482 484 
If you want to add to your profits, you can 
by specifying **Findley’s.” 





Then you will want details on the ‘‘Autopack 120 


Clinchomatic’ for cap feeding, applying and seal 


SEE THESE FINE PACKAGING MACHINES 
BOOTH 482-484 


Also see pages 226, 321, 357. 
INDUSTRIAL 


ADHESIVES 
Or write for complete details 


WALTER H. KANSTEINER MACHINERY CO. 


2709 W. Howard St. Chicago 45, Illinois 











MP MILWAUKEE 45, WISCONSIN 


SOLVE INDUSTRIAL 
MARKING PROBLEMS! 


GENERAL 


SILK SCREEN 


MARKER 


vocareo on sencn top FLUSH-TOP PRINTER FOR CLEAR, STALLED LUSH IK 
* * ORESSURE. SWITCH 4 AST, LOW COST MARKING CONTROL LEAVES =; 
SPEEDS GPERATION. VERSATILE . . . prints trade marks, part numbers, patent numbers, designs py hy = 
instructions on rubber, wood, metal, glass, plastics, fibre-board, leather, OBJECTS. 
os etc. Special inks available. 
ee ec FAST... 3,420 cycles per hr. capacity. Intermittent operation to mark as 














zz fast as the operator can work ‘ 
o : FITS PRODUCTION LINE SET-UP . . . installs flush in work table or on bench 
ce «- top... work area is unobstructed 
EFFICIENT . . . always ready . . . no wash-up delays . . . enclosed ink 
fountain . . . screens changed in seconds. 
ADAPTABLE . . . furnished with precision adjustable register guides .. . 
uses a wide variety of jigs and fixtures. 
LOW COST .. . rugged, long lasting, built for heavy use . . . yet the cost 
is amazingly low! 


LET OUR ENGINEERS ANALYZE YOUR MARKING PROBLEM... WRITE: 


General Research and Supply Company 


sey? § DIVISION AVE * @RAND FPAPIOS &2,.MtECrnrigcgan 
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LAWTER CHEMICALS, INC. 


- See the = 
world’s — 
brightest 
colors 
in the... 











let new... 


aie fy 4 


FLUORESCENT 





Cc O L O iy S* increase the brand impact 
of your products and packages 


ORANGE * RED ° CERISE RED * PINK * MEDIUM ORANGE * GOLD YELLOW °* LEMON YELLOW 


* GREEN 


For the first time, tie-in your packaging . . . and your fluorescent Point-of-purchase material! Now you can create 
and plan your product and package designs around ihe brightest, easiest-to-see colors in the world, HI-VIZ® 
Fluorescent Colors. Economical to apply on volume packaging runs using the latest high-speed 
screen process printing equipment, these high visibility colors have unlimited shelf life 


make products and 
packages “‘pop-out’ from all competition. 


All Lawter produced fluorescent colors have been ‘‘use-tested’’ and proven successful on many large gasoline 
service station promotions. They are specified by sales and advertising executives on millions of posters, 
banners, counter cards, shelf talkers, display units, direct mail pieces and wherever the impact of the 


world’s brightest colors can sell more merchandise. Discover for yourself what bright really means in the field 


of design . . . consult your screen process printer or write Lawter today for information and literature illustrating 
HI-VIZ® Fluorescent Color applications. 


“Calypso"’ Brand fluorescent coated paper stock suitable for packaging and sales promotion purposes—wvsing HI-VIZ® 
Fluorescent Pigments—is available from The Marvellum Company, Holyoke, Massachusetts. 


*HI-VIZ® Colors used in silk screen process printing are sold 
under the Lawter trademark BOLD®. HI-ViZ® is o registered trade-mark of Lawter Chemicals. Inc 


c 


over 20 years’ experience in the manufacture of quality fluorescent products 


LAW TER CHEMICALS, INC 


3550 Touhy Avenue, Chicago 45, Illinois 


plants at CHICAGO « South Kearny, N.J. © San Leandro, Calif. 
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... KRAFTSMAN CLUPAK* paper 
cuts bag breakage up to 90% 
for NATIONAL GYPSUM Co. 


Multiwall bags made of tougher Kraftsman Clupak 
paper reduce breakage for National Gypsum Com- 
pany by up to QQ percent! 

Although they cut breakage drastically, these 
bags made with Kraftsman Clupak paper cost no 
more than ordinary kraft multiwalls! Kraftsman 
Clupak paper is tougher because of patented, built- 
in “stretch”. In multiwalls, it also packs faster, 
handles easier and stacks better. 

Kraftsman Clupak paper has made ordinary 
kraft old-fashioned for multiwall bags and other 
converting applications. West Virginia’s exclusive 
experience with this new extensible paper is at 
your service to develop additional money-saving 
or money-making uses. 

Test the challenging new Kraftsman Clupak 
paper yourself. For samples and information, write 
or call: Kraft Paper Sales, Kraft Division, West 
Virginia Pulp and Paper Company, 230 Park Ave., 


New York Pi. N. ) a 


See it at our exhibit, 


AMA Packaging Exposition, Chicago 


NV West Virginia 
Pulp and Paper 


*Clupak. Ineos trademark for extensible 


paper. manufac tured under its authority. 




















A study in packaging-line layout 


Continued from page 213] 


is two lines if this was required. 

Lines 9, 10 and 11 were powder- 
filling lines with their locations de- 
termined by the manufacturing areas 
on the floor above. Line 9 consisted 
of a filler, a cap presser (for metal 
cans) and an imprinter with a con- 
veyor following for manual packing. 
Lines 10 and 11 consisted of fillers. 
conveyors and spaces for manual! 
capping, semi-automatic — labeling 
ind manual cartoning. 

rhe final layout of this packaging 
department is shown in Figure 5 
We found it necessary to make cer- 
tain compromises in order to fit 
everything into the available space 
It was necessary, for example, to 
place the lines much closer together 
than we would have preferred. This 
lose proximity always increases th 
chance of a mix-up. We had to in 
stall a convevor across the base of 
the U in Line 5 for no other reason 
than to transport material, with no 
work being done on the material at 
this location. We had to choose 
which lines would empty directly to 


the finished-goods conveyors and 





which would require manual han- 
dling from the end of a line to a 
chute. Supplies other than bottles 
were brought up on freight elevators 
and transported on pallet trucks 
along the aisles. This resulted in 
more crowding than would be the 
case if we could deliver supplies by 
conveyor. There was not sufficient 
reom to locate rest rooms on the 
same floor, so that personnel was re- 
quired to go up or down to locket 
and rest facilities. 

Despite the compromises, the lay- 
out was quite efficient. It fitted our 
needs reasonably well and seemed t» 

rake the best utilization of the avail- 
thle space. 

If we were asked to make an ideal 
lavout of a similar department, we 
would need to make the same analy- 
sis that was mentioned in the earl 
part of this article. We would want 
to know the potential locations of 
supply and finished-goods ware- 
houses, manufacturing areas, service 
areas. employee-facility locations, in- 
cluding rest rooms, locker rooms, 
cafeteria, toilets, etc. 


If we were permitted to si 
ordinate everything else to the pai 
aging area, we might try a lay 
such as is shown in Figure 6. This 
would go as far as possible in kee 
ing the infeed and outfeed ends of 
the lines (where most dirt is 
leased) outside the packaging area 
We would have ample room between 
lines to avoid mix-up. Our spare 
machine and parts area, and 1 
equipment washroom would be out- 
side of, but adjacent to, the packaging 
area. We would try to bring in and 
remove all packages or cartons })y 
conveyor and have no pallets on thy 
floor. Our U-shape would provide the 
least personnel movement, the most 
direct material flow, the greatest 
ease in servicing and change-over 
and the greatest efliciency in ma 
terial handling. This would be ideal. 

However. in our original actual 
layout, we left sufficient flexibility to 
expand. re-arrange and accommodate 
future conditions. We have found it 
necessary to take advantage of this 
in the past and will undoubtedly do 
more in the future. @ 










in Continuous Roll 
Stock Processing! 


Ideal for 


Paper ¢ Plastic 
Films ¢ Foils 
and all other 
Web Materials 











instantaneously splices on second roll 
WITHOUT STOPPING PROCESS 


NO NEED to stop high-speed, complex 
web processing to make roll changes. Pre- 
cision-built Stanford units accomplish 
these operations in a fraction of a second 
without interrupting production... saves 
many times its cost in preventing work 
stoppages and resulting waste material 
in web splicing. 





Mode! TO-24 


Turret-Type 


UNWIND STAND 
Unique dual-roll ‘Flying 
Splice’ instantly attaches 
new roll to moving web 
without stopping. 


Mode! TO-24R 
Turret-Type 
REWIND STAND 
Dual roll Turret instantly 
attaches moving web to 
new core for continuous 

operation. 
@ Designed and built to Stanford top-quality standards 
®@ Available with Fully Automatic, Semi-Automatic, or Manual action 
®@ Available with or without Constant Tension Brake 
@ Available with or with Web Guide i 


Get me full a 
Savings St Fe 
plant Write wire, or ENGINEERING CO. 


STANFORD today! SALEM, ILLINOIS e PHONE: SALEM 553 
MFRS. OF SLITTERS, WEB GUIDES, REWINDING AND CONSTANT TENSION EQUIPMENT 
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CREME 


CERTIFY Ep 
100% 
SUPER DYLAN® 







If you package liquids— Consider 


—_ SUPER DYLAN High-Density Polyethylene 


omplex 
1s. Pre oe 8 8=— sw ee a 
ymplish RIGID ECONOMICAL Koppers Company, Inc. 
saul Real Plastics Division, Dept. MPG-49 
—— c Pittsburgh 19, Pennsylvania 
saves 
g work LIGHTWEIGHT | PRINTABLE I'm interested in SUPER DYLAN bottles 
1aterial My product is 
SHATTERPROOF | BROAD COLOR RANGE Have a Keppers representative cal 
| | Send me a sample SUPER DYLAN bottle 
‘ Name 
STERILIZABLE | GOOD CHEMICAL : 
on |_|  INERTNESS Firm 
Street 
~e )YLITE expandable polystyrene, DYLENE polyst) rene City Soe State 
d DYLAN polyethylene are other fine packaging plastics ; 4 
| oduced by Koppers Company. “See the Koppers booth at the Packaging Show 
553 Offices in Principal Cities - In Canada: Dominion Anilines and Chemicals Ltd., Toronto, Ontario 
~ KOPPERS PLASTICS 


. ING 
en DYLITE, DYLENE, SUPER DYLAN and DYLAN are registered trademarks 
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View from bodymaker end of recently installed can-making line in Heekin Can Company, Cincinnati. 


DECADES OF EXPERIENCE... 


YEARS-AHEAD PERFORMANCE 


A Hamilton 502 Bodymaker is a key machine in the 
new Ancor Plant of the Heekin Can Company, 
Cincinnati, Ohio. 

Producing 300 x 407 packers type cans at a rate of 
125 can bodies per minute, Heekin’s current pro- 
duction is no strain for the Hamilton Bodymaker. It 
is designed to exceed 500 bodies per minute—the 


fastest bodymaker in operation today. 

For the finest and fastest equipment for your can 
making plant or department, check Hamilton now 
Slitters, bodymakers and soldering machines, 
flangers, strip feed presses, scroll shears, curlers and 
testers—all are proved by decades of profitable 
production. 


Etamilton Division Hamilton, Ohio 


BALDWIN: LIMA: HAMILTON 


nes @ Mechanical and hydraulic presses e Can making machinery e Machine tools & general machinery 











New zip for tear strip 


ontinued from page 183} 


mi-liquid or powdery products 

d reportedly offers considerable 
savings in cost and storage space 

The Quaker Oats Co. was a 
pioneer in the slit-liner type of easy- 
opening shipping case, but has aban- 
doned it for all but its Easy Mixes. 
Another company that has adopted 
it is American Heritage Publishing 
Co., in the corrugated mailing pack- 
age for Horizon and American Herit- 
age Magazines. 

3. Reinforced fabric tape glued 
over a pre-cut slit in the exterior 
wall. A typical starting feature is 
the one used by Anheuser-Busch for 
its end-loaded “suitcase” shipping 
container for Budweiser beer. A rec- 
tangle of special ink that resists ad- 
hesion to the gummed tape is printed 
on the container wall at a spot that 
coincides with the placement of one 
end of the tape. To open the case, 
the dealer simply grasps the unad- 
hered flap and strips off the tape. 

This Budweiser shipper is slit on 
three sides, with a score line running 
across the back panel. On removal 
of tape, the shallow, single-tier car- 


ton opens like a suitcase. An end- 
loading shipper requires 22% less 
corrugated than a conventional top- 
loading case, for a reported saving 
of $11 per thousand containers. 
Budweiser believes its shipper is 
adaptable to canned foods and many 
other products. 

Another brewer adopting the tear- 
tape end-loading case is Miller 
Brewing Co. for High Life beer. 
Unlike Anheuser-Busch, Miller is 
using a variation of the interior- 
tape type of opener. The tear tape 
is laminated inside the front panel 
only. Arrows and die-cut tabs indi- 
cate that the tape may be pulled 
from either end. The shipper’s side 
panels are slit and glued to perfor- 
ated inner flaps at the same level 
as the front-panel tear tape so that 
they rip back easily, after the tape 
has been removed, to give the same 
suitcase effect as in the Budweiser 
application. Miller estimates that 
front-panel-only use of tear tape 
costs about a third as much as tape 
running all the way around the ship- 
ping container. 

Packagers in other product fields 
as well are convinced of the econ- 
omies and better handling afforded 


by tear-strip end-loading shippers. 
An example is Pillsbury Mills, a 
tear-tape pioneer. The cases for its 
pie-crust mix and pancake mix in 
cartons have a strip of reinforced 
fabric tape that overlaps the top and 
front panels. After the tape has 
been removed, the shipper’s top is 
peeled back to expose the contents 
for easy price marking and removal. 
Although this design isn’t suitable 
for tray stocking, it does provide the 
documented advantages of board 
economy, no-damage opening and 
handling ease. 

Kraft Foods is using the same 
type of shipping container for All- 
sweet margarine. So is Swift & Co. 
for 3-lb. cans of Swift’ning shorten- 
ing. 

But it’s not only in the field of 
fast-turnover consumer goods that 
the tear-strip shipper has made its 
impact. Furniture retailers report 
that they receive about 10% of their 
shipments in tear-open containers. 

Drexel Furniture Co., for instance, 
is an established user of the tear- 
strip shipper.” Brody Seating and 
Douglas Furniture Corp. are other 


See ‘Furniture Goes to Corrugated,’’ Mopern 
PacKacInc, Sept., 1958, p. 131. 





Tailor-Made Papers for 
Protective Packaging 
for High Speed 
Automatic Machine Operation 


GLASSINES and GREASEPROOFS 
for CONVERTERS 


Transparent 
tor — Opaque 
CRACKERS Colors 
COOKIES White 
for — DOUGHNUTS Amber 
Bags CANDIES 
Boxes CHIPS 
Cups FOOD MIXES 
| Corrugated POWDERS 
Liners NUTS 
Trays SNACKS 
Wraps COFFEE 
82 Years of Quality and Service TEA 


THE AMERSLEY MFG. CO. 
PAPERMAKERS 


Plain 
Waxed 
Quilon 
Plastic 

Treated 
Laminated 





When you turn to 


MIDWEST 


CUSTOM-CUT CELLULOSE ACETATE, 
ACETATE BUTYRATE SHEET & ROLLS 


For packaging with ‘‘sell’’. . . call on the technical 
specialists at Midwest Plastic—the nation’s oldest, 
biggest exclusive extruder of thermoplastic sheet. 
Let our experts give your products the visibility, 
beauty and protection that makes sales-winners. 
Prompt delivery assured from our central location. 


1801 CHICAGO ROAD 
CHICAGO HEIGHTS, ILLINOIS 














YOUR PRODUCT SELLS FASTER 
IN CHUB PACKAGE 


Kartridg-Pak’s automatic machine 
makes complete Chub packages 
in sizes from 4 to 16 oz. 


Forms, fills, and closes 1800 packages per hour 
Continuous — Automatic 




































Makes a uniform, attractive 
package which means more 
impulse sales—more repeat 
sales for your product. And it’s 
a convenient package for con- 
sumers to use. Gives added 
protection to your product. 


Forms the package from flat 
roll stock thermoplastic film 
—saran, polyethylene, and 
others. Machine automatically 
closes package ends with wire 
clips made from roll stock wire. 





Printed or plain film can be 
used. Package identification 
can be made by use of printed 
film, or by attaching attractive 
band labels. 


Less total film and less la- 
bor are required with this au- 
tomatic machine which means 
lower production costs. Flat = 
film results in reduced film 

costs. Only one operator 
needed. 





Floor space is saved. Ma- 
chine is compact. Size 4 ft. 
wide x 3 ft. deep x 7 ft. high. 


Low upkeep and mainte- 
nance are assured by the ex- 
perience of present users. 


Machine accurately meters 
a semi-viscous product to con- 
trol weight. 


For further details see 
Kartridg-Pak Representative 





Kartridg-Pak Machine Co. 


1241 NORTH SEDGWICK STREET, CHICAGO, ILLINOIS 
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9 Slane coi ido 
eT por 
“Boned i in hy a special 
me! 
sint 
packaging problem? & 
yan 
If you need ae 
a special kind of clear, T 
eye-catching plastic box ai 
to package your product ra 
and need it in a hurry.. larl 
Or...if you want to display can 
your product theii 
in low-cost boxes—but are mar 
blocked by limited end- 
available sizes. . cept 
still 
pers 
dure 


ice ¥ 
the 1 
hibit 
every 
some 
Blist 
styre! 
wrap 
Ho 
vious 
pack: 
ume, 
whole 
for 1 
visibi 
ing u 
heavie 
bliste 
and b 
A: Colonial you choose from the world’s largest vari hibite 
of stock molds- get the boxes you want at much less ¢ heavy 
and with much faster delivery. ire u: 
ot pac 
The 


tons ¥ 


lo solve your particular packaging problem, just subi 

a sample or description of your product. No obligat 
whatsoever. Samples and prices on. request ' 
tratior 

ily-res 
Why Colonial Plastic Boxes? ing me 


¢ They Step Up Sales—add “smartness wares 
your product. Make more sales becaus¢ ; 
with p 
their re-use value 
¢ World’s Widest Variety—available in stoc quent! 
| « Crystal Clear Styrene Construction—tor | Pac] 
visibility. 
pear | 
| « Novel Snap-Catches, Strong Snap-in Hinge 
| 
| * Boxes Also Custom-Made to Your Specific years, 
tions — economically. nut the 





Colonial Moule Plastics Co., Wt fe” 

















Wilkinsonville, Mass. « Call: UNion 5-4618 


World's Largest Variety of Plastic 5ox* 


MODERN PACKAGING 


(yrniture makers who have just 
adopted it. Both companies re- 
yort that consumer complaints of 
scrat ied or otherwise damaged 
merchandise have tailed off sharply 
since they adopted the tear-opening 
feature. All three furniture com- 


panies use the parallel-aligned inter- . e 
7” cotton tear tape. imension a 
There can be no doubt of the po- ra aT ee 

tential of the tear-open shipper in e e e A oe 
ilmost every product field, particu- inn Converting Profits l 

arly in view of the economies that « ie 
san be realized by packagers and 
their retailer customers through the 
marriage of the tear strip and the 
end-loaded case. But ultimate ac- 
ceptance of this packaging advance 
still hinges on the education of store 
personnel in proper handling proce- 





These are the machines being used by your 
competition ...making it possible for them to get a 
better share of your market. Don’t wait any longer! 
Check with a Potdevin man at once. He will help 

you get the maximum share of your potential market. 


dure. @ You are assured that from 
the smallest coater to a giant 
. multiwall bag making ma- 

Housewares packaging apace 
chine...each is engineered 
The packaging influence of self serv- to save time and material. 
ice was more apparent than ever at The instant a Potdevin starts 
the recent National Housewares Ex- to roll, it’s clicking off a mar- 
hibit in Chicago, where just about 





ketable product. This is truly 
everything portable was shown in a NEW DIMENSION in 
some kind of transparent package. CONVERTING PROFITS. 
Blister and skin packs, clear poly- 
styrene boxes and polyethylene over- 
wraps were much in evidence. 
Housewares manufacturers are ob- 
viously counting on more appealing 
packages to boost industry sales vol- 
ume. They appear to be heeding 
wholesaler and rack jobber demands 
for more packaging strength and 
visibility. Carded products are show- 
ing up in tougher coated board and 
heavier-gauge blisters. Many double 
blisters (protruding from both front 
and back on double cards) were ex- 
hibited for irregularly shaped or 
heavy items. More manufacturers 
we using the product itself as part 
of package design for small items. 
There were very few folding car- 
tons without windows or vivid illus- 
trations of the product in use. Fam- 
ily-resemblaace packaging is becom- 
ing more popular for lines of house- 
wares items. Display racks tying in SPECIALTY BAG 
with package design were seen fre- MAKING MACHINE 
quently. 





Package colors for housewares ap- 

Hinges pear more muted than in recent q Submit samples of your product 

pecifica years. They are still far from drab, to our Development Department. 

but the blatant effect of full primary They will attempt to supply a solu- 

colors seems to be toning down. This POTDEVIN MACHINE co. tion to your coating, laminating, 

(0 hi current trend is allied with product 244 North Street @ Teterboro, N. J. ang mating or lebating prelims, 
" colors, for which pastels are taking 
4618 the ede ; . 

n 5-40! a edge off bright reds and yel Designers and manufacturers of equipment for Bag Making, Printing, Coating, Laminating, Gluing and Labeling 

> Boxe me WS. Visit us at the AMA Show, Chicago—Booth #836 
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Now You Can Change Colors, 
Change Jobs... on the Fly! 


This two-color printer can be hooked behind your extruder 
or sheeter. It is equipped with the Warner Electric Brake which 
permits you to change either color while the second color con- 
tinues to print. 
This unit is also available as a one-color printing press. It 
is built in widths from 26” to 91”; in repeats from 10” to 40” 
and optional with 60 inch repeat. 
This equipment is built for direct hookup to bag machines, 
sheeters, slitters, gumming machines and any converting equip- 
ment. The color station is identical to that of the Wolverine 
Hydro-Printer and the Hydro-Line. It is especially designed to 
print, at top speeds, on paper, foil, boxboard, cellophane, 
polyethylene, etc. Tell 
This Wolverine Flexographic Printer can be equipped with : Poocmrness 
either a manual lift or air cylinders to lift the plate cylinder PRINTER 
and automatically engage the Wolverine Free Wheeling Sys- 


tem. This system is designed to prevent ink from drying on 
ae WOLVERINE 
The Raites roller on this machine is chrome plated over 
copper for the finest possible printing and color transfer. 
In most cases a drive motor is not required. This unit is so PAPER CONVERTING MACHINERY CORP. 
designed, using a large pinch roller, that the paper web itsel 
drives the printer. 18584 FITZPATRICK AVENUE 7 DETROIT 28, MICHIGAN 
You'll find a solution for your production problems in this Cable Address WOLPAC Telephone VE 7-6460 
Wolverine Flexographic Printer. 





Write for a Catalog Today 


OTHER CUSTOM-QUALITY MACHINES BY WOLVERINE 


Hydro-Printer: 2 to 6 colors e Cub Printer: 1 and 2 colors e Punching Units 
Hydro-Line: 2 to 4 colors e Surface Rewinders e Slitting Devices and special 
Flexo-Printer: 2 to 4 colors e Center Shaft Unwind and Rewinders equipment for the Paper 
Cub-Line: 1 to 5 colors e Flying Splicers Converting Industry. 
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Increased Production Speeds ~ 
Three Types of Packaging Machines with this _—— - ITCHER- 
Liquids — Objects — Soft Goods Stoples with 13/8" crowns are formed fron 

Elec. Eye—Vacuum—Temp. Controls | LOWER COST ,, = ie a 
Printing—Counting—Pouch Type FASTER bgt oe tadhar sevagp 
Package tapling machine 
Fully & Semi Automatic Write Today 


PPAK-RAPID ®| i eEAL STITCHER ( co. 


1802 ELIZABETH ST. — - 3511 WEST CONSHOHOCKEN, PA. div. We Rz Pobich Wife. Co 7 2321 N. Knox Ave., Chicago 3 
Midwest Office: 131 E. 211th St., Clevelnad 23, Ohio oe Mia ee 
the ably in A ° ncipal Cities and Canada 








See us at the National Packaging Show—Booth 935 
or phone—HUmboldt 6-4141 
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asis on production efficiency grows 


Advertisement 


NEW DESIGN AIR CLEANERS 
SPEED OUTPUT AT KRAFT 





Kraft Food’s Miracle Whip and Mira- 
French Dressing are as well known 
widely used by American house- 
es as their favorite brand of cos- 
tics. In the business world Kraft, a 
sion of National Dairy Products 
, enjoys a reputation as one of the 
tion's most able producers and mer- 
handisers of food products. 
Part, at least, of the KRAFT success 
sin its willingness to venture into the 
ealm of new departures from old pro- 
ition principles. Pneumatic’s revolu- 
nary PNEUMACLEAN Air Cleaner 
sanexample. Employing a never before 
sed method of container handling — con- 
nuous air inflated Neoprene tubes —it 
ishions the jars er bottles gently while 


is 


itinverts them, holds them firmly and 
moves them with record speed through 
the process of jet air cleaning. KRAFT 
quickly saw the advantages, installed the 
equipment and is now reaping the bene- 
fits in terms of much faster delivery of 
cleaned containers — 270 or more per 
minute. 

KRAFT, a long time advocate of 
Pneumatic ‘‘lower cost per container’’ 
operation also uses Pneumatic equipment 
for filling, capping and, to considerable 
extent, labeling these containers. 

When you’re looking for the latest 
method of doing an automatic, or semi- 
automatic, packaging or bottling job 
look the way the leading producers in all 
fields do —to Pneumatic. 


e “Sausage” 


type Neoprene 
tubes do trick 


Kraft among first to convert 


I Munacie wai? 


delad Unressnd 


crmeted by 
kmary Kroo00s 


PNEUMATIC SCALE Corp.. Ltp.. 
82 Newport Ave., Quincy 71, Mass. 
Also: New York; Chi Dallas; Roch- 
ester; Seattle; San Francisco; Los Angeles 
Rockwell Pneumatic Scale Ltd., London 
N. W. 2, England; Paris, France. Subsidi- 
aries: Delamere & Williams Co., Ltd., 
Toronto; Carhert Mfg. Co., Inc., Cam- 

bridge, Mass. 


*PNEUMATIC 


KRAFT runs both its wide mouth salad dressing jars as well as its narrow neck containers 
fora variety of sauces and dressings through its Pneumaclean units with equal facility. 


a}ayayafayalayayayaya’ 
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HARLEY 


CREATORS, DESIGNERS 
MA inti 'RERS 
THE WORLD’S 
MOST 
BEAUTIFUL 
BOXES 
AND 


WRAPS 
© 
THE HOUSE OF HARLEY 


15 East 40th St., New York 16, New York 


Murray Hill 6-2984 
BRUSSELS MONTREAL 


New milk container 


Now being evaluated after a four. 
month test prior to commercial iniro- 
duction in the United States are a 
new disposable paper milk containe; 
and a complete line of filling ma- 
chines, all marketed by Sanesta 


Packaging Systems, Inc., a newly 
incorporated firm at Hamilton, O. 
What makes this development par- 
ticularly significant is the interna- 
tional scope of the operation and the 
fact that similar containers and 
equipment are now in use in 33 coun- 
tries. Sanesta is understood to have 
an afhliation with Champion Paper 
& Fibre Co. and a Champion sub- 
sidiary, Mid-West-Pak Corp., Belvi- 
dere, Ill., is expected to produce the 


initial containers for domestic use. 
under patents held by Jagenberg- 
Werke Akt-Ges., Dusseldorf, Ger- 
many, which makes the filling equip- 
ment to Sanesta’s_ specifications. 
Features of the container include 

l. \ reclosable, dripless poul 
spout. 

2. A heat-sealed, crimped top. 





3. A circular bottom sealed at 
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tory and recessed to reduce sur- 
contact with refrigerator 
A square shoulder to facilitate 
packing. 
Tapered sides which make the 
coutainers nestable. 

Containers are produced in quart, 
pint, %-quart and half-pint sizes, 
with plans for a_ half-gallon size 
under way. They are printed in one 
or two colors and nested in “sticks” 
of 50. The “sticks” are wrapped in 
paper and packed 500 to 1,000 in a 
shipping case. 

Filling equipment is available in 
three sizes. The “Expediter” is fully 
automatic at speeds of 40 to 70 con- 


tainers per minute; the “Rocket” is 
semi-automatic at 15 to 18 per min- 
ute and the “Independent” is manu- 
ally operated at six to ei, it per 
minute. A fourth machine can be 
used to adapt other filling equipment 
to the Sanesta system. Assembled in 
Europe, they all have American- 
made electrical components. 

First introduced in Europe in 
1932, the system is now in use in 
such countries as Cuba and Canada. 
The U. S. system is said to involve 
many modifications. For the past 
four months it has been in test oper- 
ation at a commercial dairy in Ohio 
and installed in a truck for display 
to dairymen in the Midwest. @ 


Slim carton-sealing machine 


[Continued from page 149} 


chanical action continues, the daub- 
ers rotate back into the glue pot and 
the container is pushed upwards into 
the compression section, making way 
for the next carton. When the com- 
pression section is full, each new 
carton lifts a previously sealed car- 
ton free of the compression unit at 
the top of the machine. Another op- 
erator removes these containers and 
places six cartons each in kraft- 
paper bags, which are closed with 
paper tape and slid into the harden- 
ing tunnel. 

The glue used in the sealer is a 
cold, polyvinyl acetate resin with 
fast-setting characteristics. It is 
moistureproof and bonds in 10 to 15 
seconds. Cost is estimated at less 
than 5 cents per 1,000 cartons. In its 
liquid state, this adhesive is anhy- 
drous and tends to absorb moisture, 
thus avoiding formation of a non- 
dissolving skin on the glue pot and 
preventing adhesive build-up on the 
daubers while the machine is in 
operation. 

The little sealer is compact in de- 
sign and simple in construction. It 
measures only 21 by 16 in. and stands 
5014 in. high. To withstand dairy 
clean-up techniques, the unit is 
made of stainless steel. Mechanical 
action and controls are powered by 
air—a less-expensive system than a 
fully enclosed motor and waterproof 
switches. 

(he drive is a single air piston. 
When actuated by the limit switch, 

piston rises and rotates the 
bers through a toggle linkage. At 
extension, the toggle reverses its 


motion and retracts the daubers. The 
piston continues to rise, engaging a 
pair of stops and raising the base 
plate to push the carton into the 
compression section. 

Sealing pressure is transmitted to 
the cartons by a parallelogram of 
bars—attached to the front plate 
of the compression section—which 
automatically compensate for minor 
variations in carton size. Though the 
prototype machine at Foremost is 
not equipped for change-over, sub- 
sequent models of this sealer have a 
screw adjustment for varying the 
width of the machine throat. The 
base plate in the machine is also 
quickly changed, enabling the stand- 
ard sealer to accommodate cartons 
from 5 to 8% in. in width. With 
no adjustment, the machine will ac- 
cept cartons up to 12 in. long and ] 
to 3 in. high. However, there is 
really no limit to the size of carton 
for which this machine could be 
built. 

While designed originally for use 
on dairy-specialty products, the 
sealer is already being considered 
for a wide assortment of other low- 
speed applications. ranging from 
candies and cookies to razor blades 
and pharmaceuticals. And a new 
model is being readied that will 
handle cartons with glue flaps on 
both ends. 

Because of its low cost, versatility 
and simple, compact action, this 
sealer is expected to appeal to op- 
erators of hand packaging or semi- 
automatic lines where economy of 
glue-flap cartons can be realized. @ 
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Can sales outlook 


Members of the National Canners 

sn. attending their annual con- 
yention in Chicago recently were 
treated to three days of scholarly 
discussion on population growth, per 
capita food consumption, new can- 

ng methods and materials, other 
pertinent topics. Significantly, there 
was no mention from the platform 
of the biggest question in canning 
today—the price-cutting tug of war 
among American Can, Continental 
Can and smaller independents. 

Can prices have been dropping 
steadily for the last six months. As 
American and Continental undercut 
each other and smaller competitors, 
canners are watching with interest 
and some confusion. Also in the fight 
are aluminum processors. whose 
efforts to persuade canners to make 
their own cans—of aluminum, natu- 
rally—have worried regular can sup- 
pliers. 

But none of this was evident at 
NCA’s meeting. The closest anyone 
got to epen argument was a team of 
American Can researchers, discus- 
sing the status of aluminum cans for 
food products, who managed to get 
a few digs into their highly technical 
paper. They admitted that the price 
of aluminum sheet has dropped to 
the point where it is competitive 
“gauge for gauge” with standard tin- 
plate. They added, however, that: 

1. Most processors would need to 
use heavier-gauge aluminum than 
tinplate in substituting one metal for 
another if the same strength char- 
acteristics are required. 

2. Use of aluminum of the same 
gauge as tinplate would call for 
lower automatic operating speeds, 
or even a reversion to manual han- 
dling. Otherwise damage ratios are 
too high. 

3. Shelf life for aluminum-canned 
products is much shorter than tin- 
plate. 

1. Some foods tend to darken or 
bleach out unappetizingly when 
canned in aluminum. 

One entire NCA session was de- 
voted to multiple packaging for 
canned goods. Retailer panelists 
were sharply divided in their opin- 
ions. National Tea Co. tests have 

that multipacked canned 
ls plus single units offered on 
shelves have increased sales of 
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Flere is another outstanding 
example of the increasing 
use of PROXSEAL adhesive 
in “blister” packaging... 
Morton Salt Co.’s new 

single use portion packs 

of salt and pepper. In 

order to accomplish this 
complicated sealing 


PROXSEAL 


THERMOPLASTIC 
ADHESIVE 


solves another 
difficult sealing 
problem! 


Side ond end views of the con 
tinuous rotary thermoforming and 
packaging machine, which pro 
duces 60,000 ‘Morton Midgets 
per hour 


ad 


wy 


operation, a special Proxseal lacquer was developed, which 
is applied to the backing paper during printing. Web fed 
to the thermoforming and packaging machine, the printed 
backing paper is heat sealed to the vacuum formed Dlis- 
ters of oriented polystyrene, which have already been 
automatically filled with salt or pepper. The process pro- 
duces over 1000 perfectly heat sealed packages per minute. 


Pyroxylin can evolve and perfect a heat seal adhesive 
to suit your packaging demands. Our chemical engineers 
will be happy to consult with you at your convenience. 


CREDITS TO 
Morton Salt Co 
Cloud-Curtiss Development Corp 
Dow Chemical Co 
Schenker Compony 
Modern Packaging 


Phone us today for information 


Or appointment. 


CHICAGO 32 Virginia 7 

















tems from 20 to 30%. But Coast- 


oods reported the opposite: Re- 
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this new 
483-PAGE 
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IN ACTION” 


- Tele] .¢ 


.., free 


... most complete label, seal 
and tag idea-encyclopedia 
ever compiled! 


Full-color book loaded with hundreds 
of ideas in action...from the large 
project to the small... for the largest 
corporation to the smallest. 


Post yourself on the very latest develop- 
ments in telling and selling with labels 
and tags—let Allen Hollander Co. show 
you the HOW-WHERE-WHEN-WHY 
of label usage. 


Come see us at 


Booth 946 


28" NATIONAL PACKAGING 
EXPOSITION APRIL 13-17 


At our exhibit you'll see 
the biggest assortment 
of label, seal and tag 
ideas you've ever feasted 
your eyes on. 


And—we'll have a copy 
of “IDEAS IN ACTION” 
for you to take along with 
you too. If you can't at- 
tend the show write for 
your free copy today! 


allen hollander co., inc. 
manufacturers of labels, seals and tags 
Ki: ber clam 07) ed ee, 
Oli Mal-h, meine BE) 
Sales Offices: Boston, Chicago, Cleveland, 
Detroit, Philadelphia 
Plants: New York, Cleveland 





peat sales dropped after an initial 
flurry of buying. Once stocked up, 
multipack buyers were not in the 
market again for the same item for 
periods ranging as long as three 
months, it was said. 

The outlook for canned-food sales 
reportedly is promising. Increasing 
population and comparatively low 
prices are combining to spur sales 
of nearly all items. 

It is very possible, according to 
Arno H. Johnson, vice president, 
J. Walter Thompson Co., that food 
sales volume over-all could increase 
60% in the next 10 years. But can- 
ners must be careful to keep abreast 
of latest processing and packaging 
developments in order to maintain 
or improve their share of market, he 
warned. @ 


Prospects in polyolefins 
[Continued from page 205} 


extensively tried in an attempt to 
correct deficiencies and broaden mar- 
kets for polyolefins. 

There is a relatively new tool that 
must be considered as having great 
potential in the resin field. This is 
irradiation. Irradiation can alter the 
properties of polymers and may ulti- 
mately be an important factor in the 
making of resins. Presently, this 
treatment has limited uses because of 
cost and lack of experience, but ir- 
radiation must be considered as an 
important factor in future modifica- 
tion of resins and resinous products. 


Conclusions 


The high-pressure polyethylenes 
will continue to grow and new grades 
of resin will appear. The low-pres- 
sure resins will find specialized uses 
until some of the major problems are 
solved. Present propylene resins 
show unique and interesting proper- 
ties, but also have a number of prob- 
lems. It will take a long time to 
evaluate thoroughly the potentials of 
this polyolefin. 

The next area of polymer develop- 
ment will be in copolymer resins and, 
because of the possibilities of tailor- 
making these resins, the approach 
shows great promise. We are now in 
a phase of rapid development that 
will continue for some years. Gradu- 
ally, scientific advances and market 
experience will dictate the direction 
of developments and order will re- 
place confusion. @ 











HELPFUL 
BOOKLETS 
FREE! 


COLORED PVC TAPE. Series of technical 
data sheets descri this company’s 
lines of colored and sangeet, water- 
proof, acid-proof, and cold-proof, PVC 
tapes for the banding of toothp: 

soaps, perfumes, f stuffs, medi 

products, pharmaceuticals, etc. United 
Mineral & Chemical Corp. (D-960) 





LABELING MACHINES. 4-page illustrated 
brochure describes a variable automatic 
or hand _ ey ge a _ any 
type or shape o per, foil, glassine, 
and laminated label to any type of glass, 
metal, plastic, cardboard, or wood con- 
tainer at rates up to 120 per min. Uni- 
versal Labeling Machines, Ltd. (D-961) 


TEMPERATURE REGULATORS. 4-page illus- 
trated technical bulletin decals fea- 
tures and operation of transistorized am- 
plifier relays for precise temperature 
control in bag making, sealing, labeling, 
and other heat-actuated packaging oper- 
ations. Brown Instrument Div., Minne- 
apolis-Honeywell Regulator Co. (D-962) 


PACKAGE DESIGN SERVICE. 8-page illus- 
trated brochure discusses this company’s 
package design program. Procedures in- 
clude present ae a analysis, color 
testing, selection of proper materials, 
shelf testing, etc. Paramount Packaging 
Corp. (D-963) 
SHAKER-WEIGHER-BAG PACKER. IIlustrated 
6-page brochure describes a machine 
that shakes, settles, weighs and fills pow- 
dered, granular, pellet or fibrous mate- 


rials into multi-wall paper bags. E. D. 
Coddington Mfg. Co. (D-964) 


Any of the booklets described here 
plus many others—forty-four in all 
—are available for the asking, with- 
out charge or obligation. 


Just turn to the Manufacturers’ 
Literature page in this issue (its 
printed on heavy paper), circle the | 
numbers corresponding to the book: | 
lets you want, fill in the reply post- 
card, and mail. No postage needed. 





We'll see that you get the literature | 
you request promptly. | 


A Service of 
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PACKAGING 


A Breskin Publication 


575 Madison Ave., New York 22, N.Y. 
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A.R.C. 
invites 
you 

to make 
the 
darkroom 


test... 





-.. and prove why 87% of all aerosol users 


ttle prefer the Tilt-Action of the K-38 aerosol valve 


e the 
0k: 
post- 


eded 


Even in pitch darkness— you can’t mis-spray the K-38 aerosol valve! Its 
“tilt-action” automatically aims the spray away from the user... produces a 
consistent spray action with either hand —and from any position! i i He 


These are features customers look for—and prefer —in an aerosol product. ACTION 
atuse Features you provide — when utilizing the cold or unmatched fast pressure filling 
advantages of the K-38, Available in the widest selection of internal meterings, means 
the K-38 also offers the most complete line of spray tips —including the new SALES 
Mist-Mizer mechanical break-up tip . . . for unpigmented, non-aqueous products. 
Write for free samples and make your own “darkroom test” today! ACTION” 
No cost, no obligation. Write Dept. MP-459. 


AEROSOL RESEARCH COMPANY 
743 Circle Ave. « Forest Park, Ill. ¢ Cable Address: AERESCO, Forest Park, Ill. 

















MODERN PACKAGING 





hat do you see? “A black circle,” most people 


mnswer, Overlooking the vast white area completely. 


A lot depends on the point of view. And in few areas as impor- 


antly as in your packaging. 


tcan be an imaginative point of view...and capitalize more fully 
mn your display potential. It can be experienced...and help you 
et more package per dollar. It can be analytical...and save you 


oney on your packaging line. 


ome to think of it, isn’t a fresh point of view often among the 
Ost valuable contributions a knowledgeable supplier can make 


) your business? 


coe 
COMPANY, INC. 


ARD W\\LS AND FOLDING BOX PLANTS FROM THE ATLANTIC SEABOARD TO THE MISSISSIPPI RIVER + EXECUTIVE OFFICES: BOGOTA, NEW JERSEY 























with KENsoL 
HoT STAMPING PRESSES 


Kensol Presses are available in three 
pressure ranges: Light-Weight, Med- 
ium-Weight, and Heavy-Duty. 

The proper model is available to 
meet any production requirements: 
Hand-operated, Air-operated, Semi- 
Automatic & Completely-Automatic. 

Compressed air operation adjust- 
able electric dwell-timer, thermo- 
static heat control and rugged con- 
struction are a few of the features 
which assure fine quality marking. 


OLSENMARK ROLL LEAF 
Fine quality, economically priced roll 
leaf in genuine gold, imitation gold 
and silver, and both flat and Enamel 
pigment colors. 


Write for complete literature! 


Solve your Difficult Marking problems 


KENSOL 15T * 
Light-Weight 
Air-Operated Power Press 


OLSE K 





124-132 WHITE ST., NEW YORK 13, N. Y. 


Specialists in Quality Marking Equipment and Supplies for over 30 years 








Fast Filling and 


= 


Accurate Count 










No. 52 Automatic Bottle 
Cottoning Machine 
e Cottons up to 100 bottles per minute 


@ Extremely flexible to handle wide 
range of bottles and cotton. 





Oo 


Lakso “48” Tablet 
Counter 


For compressed tablets and gela- 
tin capsules 

Fills up to 100 bottles of 100’s 
per min. Other models up to 
300 bottles per min. 

Quick changeover 

Floor space only 27” x 42”. 
Height 56” 

e No. 53 Conveyor optional 


For information write or phone 


a4 
heso 





COMPANY, 


FITCHBURG, MASSACHUSETTS 


INC. 












PVA powder pouch 


A water-soluble polyvinyl alco! o] 
film pouch has been adopted by tiie 
Hospital Div. of Seamless Rubber 
Co., New Haven, to package a meis- 























Water-soluble pouch, dropped into glove 
wash, dissolves in seconds. 





ured amount of Ezon powdered sur- 
gical-glove conditioner. Designed for 
hospital use, the “Wash-Pak” pouch 
is dropped into the glove-washing 








machine during the rinsing cycle. 
dissolving completely in 45 sec. 
This new application of PVA 
demonstrates again the film’s pack- 
aging suitability in areas where it 






is advantageous or necessary to add 





a pre-measured amount of a product 
to a mixture without having to open 





the package or touch its contents. 
(See “PVA Shields a Poison,” Mop- 
ERN PacKAGiNnG, Feb., 1959, p. 94, 






and “Disappearing Dye Pouch,” 
Oct., 1958, p. 109.) 


Seamless Rubber points out that 





its new film pouch (which contains 
exactly enough product for 5 gals. of 
rinse) eliminates three problems as- 
sociated with bulk-packaged surgi- 
cal-glove conditioner: (1) inaccurate. 









time-consuming weighing and meas- 






uring, (2) product waste and (3) 





pollution of hospital atmosphere with 





particles of powder. 










The heat-sealed, unprinted PVA Fr 
pouches are packed in units of 12 es 
into cylindrical fibre cans, from U 
which they are dispensed as needed. pla 
The reclosable can serves as a stor: Tet 
age container for the remaining Tul 
pouches. The company reports that = 
although the film packages dissolve Ma 
rapidly in water, they can withstand dir 
storage humidity as high as 92.4% 
without deteriorating. For r 





Supplies AND Services: “Reynolon” 
PVA film by Reynolds Metals, Rich- 
mond 18, Va. Pouches formed, filled and 
sealed on a Stokes & Smith “Stokes 
wrap” machine. @ 
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PRINTING PLATE MATERIALS 








World’s largest 
distributors of 
rubber and 
plastic 
plate-making 


materials 

to the printing “7a. 

wan in Tubular Paper Packaging 
by Niemand Industries 


Our package engineering service 
is eager to help solve your problem 
— be it design, construction or cost. 
Call us today. 


| NIEMAND INDUSTRIES, INC. 


Manafacta 


2502 TAYLORSVILLE ROAD 
STATESVILLE, N.C. 





From the one company — Williamson — the printing 
trades obtain complete service, materials, equipment, 
technical help. And back of Williamson & Co. are the 
U.S. Rubber chemists who compound the rubber and 
plastics that result in the finest printing plates, with 
retention of finer details, and long printing life. This 
tubber is kept at the peak of perfection under refrigera- 
tion in plants strategically located in the following cities: 
Caldwell, N. J. ¢ Atlanta, Ga. ¢ Bryan, Ohio + San 
Mateo, Calif. * Grimsby, Ont., or contact U.S. Rubber 
direct at Providence, R. I. 


For rubber or plastic printing plate requirements, see Williamson 


US United States Rubber 











MAKES BOXES 


AND BOXES «& eujaio, ew york 
AND BOXES & camsidge, onio 
AND BOXES & canton, onio 
AND BOXES at Chicago, Illinois 

AND BOXES &: cieveiana, onio “ 


Bur 


AND BOXES at Cohoes, New York \n¢ 


Wa 


AND BOXES at Coshocton, Ohio Bla 


ing 





AND BOXES ct croston, Po. . 
AND BOXES «& duties, reas * 
AND BOXES «&: duricve, owe vr 
AND BOXES at Fullerton, California - 
AND BOXES io: coriand, rez0s ili 


5] 


AND BOXES at Grafton, W.Va. mate 


tel, | 


AND BOXES at Hagerstown, Maryland Cart 


Blon 


AND BOXES .. Jacksonville, Florida re 


for 


AND BOXES at Mt. Wolf, Pennsylvania a 


AND BOXES at Newark, Ohio te 
AND BOXES at Pittsburgh, Pa. 0 
AND BOXES at Salinas, California | ps 


Moor 
That's right! St. Regis makes boxes in 19 corru- tories 
gated box plants located throughout America. But Co. \ 
there’s more to what we do than just make boxes. set L 
We've adopted the most modern facilities for man- tinent 
ufacturing and printing. Our services include a Prodt 
testing program that makes certain of the most ip fi 
practical, safest container for your product—even ton | 
if it is one of those “hard to package”’ items. Pharr 
rh 


DY Ne 








Result? A superior shipping container that gets 
your product to market—and helps market your 
product when it gets there. For more specific in- 
formation, write St. Regis Paper Company, Dept. 
MP-359, 150 East 42nd St., New York 17, N. Y. 


V 5 





St.Regis 


COMPANY 


150 EAST 42n0 STREET, NEW YORK 17,N.¥ 
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F olding-box prizes 


Continued from page 195] 


Packaging Corp., Bradley-Gilberi 
Div. Stretch socks for Silver Knit 
Hosiery Mills, Inc., box by William 
W. Fitzhugh, Inc. Resistol hat for 
Byer-Rolnick Hat Corp., box by Con- 
tainer Corp of America. 

Retail Boxes: Textile products for 
Montgomery Ward & Co., box by 
Continental Can Co., Robert Gair 
Paper Products Group. Take Home 
dinners for Holiday Drive-Ins, box 
by American Die & Box Co. 

Carriers: Burgermeister beer for 
Burgermeister Brewing Co., box by 
\ndre Paper Box Co., design by 
Walter Landor & Associates. Carling 
Black Label for The Carling Brew- 
ing Co., box by Empire Box Corp., 
Div. of The Ohio Boxboard Co. 

Beverages: Seagram’s 7-Crown 
pint for Jos. E. Seagram & Sons, Inc., 
box by Container Corp of America. 
Old Grand Dad decanter and bottled- 
in-bond fer National Distillers & 
Chemical Corp., box by Continental 
Can Co., Robert Gair Paper Products 
Group. Lord Calvert for Calvert Dis- 
tilling Co., box by Chaspec Mfg. Co. 

Sporting Goods and Toys: Ani- 
mated musical story books for Mat- 
tel, Inc., box by Southern California 
Carton Co., design by Howard 
Blonder. 

Paper Products: Purity cold cups 
for Sutherland Paper Co., box 
Sutherland. Kleenex table napkins 
for Kimberly Clark Corp., box by 
Michigan Carton Co., design by An- 
lrew P. Olsen. Wrap ’n Tie kit for 
lhe Papercraft Corp., box by Con- 
tinental Can Co., Robert Gair Paper 
Products Group. 

Displays: Novahistine for Pitman- 
Moore Co., Div. of Allied Labora- 
tories, Inc., box by Paper Package 
Co. Mermaid line and twine for Sun- 
set Line & Twine Co., box by Con- 
tinental Can Co., Robert Gair Paper 
Products Group. Unicap and Zyma- 

ip for Upjohn Co., box by Ace Car- 
ton Corp. Nupercainal for Ciba 
Pharmaceutical Products, Inc., box 

[he Nevins Co. Qualatex toy bal- 
oons for Pioneer Rubber Co., box 

v Norwalk Paper Box Co., Div. of 
[he Ohio Boxboard Co. 

Viscellaneous: Little Gold Jug 
tor Corning Glass Works, box by 
F. M. Howell & Co. Typewriter rib- 
bon for Continental Ribbon & Car- 
von Mfg. Co., Inc., box by Houston 
Paper Co. @ 





PROTECTIVE PACKAGING 
CAN BE RUGGED AND HANDSOME 


American Optical Company selects StryLouR®—the plastic 
sheet flocked before forming—to protect valuable lenses and 
provide a handsome setting. 


Brilliant colors . . . cotton or rayon flock . . . wide range of sizes 
and thicknesses . . . STYLOUR is made of high-impact Styron.. . 
holds its velvet-like finish even at the point of deepest draw. 
Special formulation StryLour LT-707 now available for use in 
low temperature applications. 


Where can you use long-wearing, decorative, protective pack- 
aging? Write today for more information and technical data 
on STYLOUR. 


THE GILMAN BROTHERS COMPANY 
Established 1897 . Gilman, Connecticut 
STYLOUR—Research Development of Nashua Corporation 
and The Gilman Brothers Company 


NEW GOTO Fe Polystyrene 


Protective packaging material ideal for shipping easily damaged products 




















it’s PEERLESS for 
Quality and Economy 


MANUFACTURE ... when roll leaf is part of your product. 
Dials, Gauges, Rulers, etc. must be marked clearly and 
permanently. The Peerless Process of Roll Leaf Marking 
provides an easy, economical method. 


IDENTIFICATION ... speed up assembly operation. . . 
avoid mistakes. 
Small or large plastic parts and products, wiring, perfor- 
ated panels, numbered and lettered diagrams, etc. lend 
themselves to Peerless Roll Leaf Marking. 


LABELLING .. . lifetime protection for your trade name. 
A Peerless Roll Leaf ‘‘label’’ does not wear or rub off eas- 
ily because it is engraved into the surface of the material, 
forming a permanent, integral part of the product. 


DECORATION . . . add distinction and buy-appeal to your 
producf. 
Monochrome or multicolor designs may be faithfully and 
permanently reproduced by the Peerless Process of Roll 
Leaf Marking. Submit your problem to us. 


The Peerless Process of Roll Leaf Marking produces engraved and embossed 
results at printing speeds, in a wide range of colors including gold and 
silver. Peerless manufactures its own marking machinery to meet your plant 
requirements. Write for a free useful sample of Peerless Roll Leaf Marking 
and a copy of Peerless Folder PL54. 


PEERLESS ROLL LEAF 
COMPANY, INC. 


4511-4513 New York Ave., @ Union City, N. J. 


BRANCH OFFICES: 
BOSTON @ CHICAGO @ Peerless Roll Leof Division @ GANE BROS. & LANE, INC, A ly 
REPRESENTATIVES: “a. 


ST. LOUIS @ LOS ANGELES @ SAN FRANCISCO @ LOUISVILLE @ MONTREAL @ LONDON, ENG. 





Packaging centralize. 


Two leading meat packers—Arm ur 
and Hormel—have taken almost 
simultaneous steps to consolicate 
their packaging activities in separate 
departments. 

At Armour & Co., Chicago, al] 
packaging responsibilities are placed 
in a new package development and 
design department supervised by 
C. V. Short, purchasing division gen- 
eral manager, with C. D. Schoby as 
manager. Mr. Schoby was formerly 
manager of the company’s label de- 
sign department, which is now com- 
bined in the new package depart- 
ment with the package engineering 
department and the package section 
of the food research division. W. E. 
Winans, long associated with Ar- 
mour package engineering, has been 
named staff assistant in the purchas- 
ing division. working on_ special 
packaging assignments. 

Meanwhile, Geo. A. Hormel & Co., 
\ustin, Minn., has named E. P. 
Maus, assistant purchasing agent, to 
take over complete packaging re- 
sponsibility for the firm. His depart- 
ment will supervise development and 


; design of new packages (both prod- 


uct and shipping containers), speci- 
fication of packaging materials, rec- 
ommendations on packaging equip- 
ment, package testing and develop- 
ment of packaging uniformity and 
will also study retail attitudes toward 


and needs for packages. @ 


Best fibre boxes 


| Continued from page 187 


tainer Corp., Salinas, Calif., for 
Arnold’s Happytime Products, Los 
Angeles; bronze—tote tray, made by 
It. Wayne Corrugated Paper Co. 
Ft. Wayne; card file, by Bingham- 
ton Container Co.. for Systems Sales 
Co., both Binghamton; mortar box 
and interior partition, both by Inter- 
national Paper Co., New York. 
Display-shipping containers: Si/- 
ver —baseballs. by Stone Container 
Corp.. for George Young. both 
Chicago; bronze—coffee maker by 
Kieckhefer-Eddy, Camden, for David 
Douglas & Co.. Manitowoc, Wis.; 
drip trays. by Kieckhefer-Eddy, Can- 
den, for General American Transpor 
tation, Chicago; popcorn, by Hoerner 
Boxes, Keokuk. Ia., for Food Sales. 
Minneapolis; shoes, by Binghamton 
Container Co., Binghamton, for Le 


| Continued on page 292 | 
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Can you use 


aspects must be taken into 


marketing. Each has many sides, mar cets. 
r WIGH DENSITY POLYETHYLENE 


tainer ] it y nsult as many authorities as possi 


hoth 


(>Re Get the fact 
it the AMA National 
Amphitheater, April 


er by 
David 
Wis.; 

intelligent appraisal. 


.r.GRACE «aco. 
POLYMER CHEMICALS DIVISION 


IFTON. N CHICAGO. ILL 





JOB TESTED for years by leading converters... 


aay an ae 


HEINRICH ,~ Flexographic » 
JET JUNIOR Presses 





NOW ...Buitt in 3 VERSATILE MODELS 


D 


STI 


VERSATILE ALL-PURPOSE PRESS 


Six-color press frame, hydraulic plate cylin- | 
der lift, quick fountain release, edge guide Ch 
control, oversize cooling drum, semi-web 


splice etc. etc. are just a few of the features Ms 
that make this press outstanding in its fal 
class. ane 

: 
HIGH-SPEED FILM PRINTING PRESS Ine, 


Additional features such as remote regis- 
ter control, web scanning device, constant Bl 
tension controls and other refinements ss 
allow production speeds of 400 feet and clas 
more in printing film and cellophane for Cro 
those emphasizing this specialized pro- 
duction. 


SINGLE IMPRESSION CYLINDER PRESS 04 


Single-cylinder film-support in printing LABE 
stretchable and extra-thin films is provided _ 
in this model. Many of the features listed ~ 
in our No. 1 and No. 2 models are available 








for this special purpose press. Hol 

LABO 

{pag 

a 

wv 

a 

CT 

— 

See us at the * 

PACKAGING SHOW pee 

All JET JUNIOR models are built around the famous Chicago, April 13-174 ertis 
job-tested HEINRICH press section, noted for its Booth 911 ee 
dependability and fine performance, uniform ink ta 
coverage and top printing efficiency. Mechanically complete in “ie 


accessories and up-to-date refinements. rocht 


HEINRICH EQUIPMENT CORP. we 


FLEXOGRAPHIC PRINTING PRESSES, BAG MACHINES, EXTRUDERS FOR PLASTIC MATERIAL narks 


sIng 


Mac] 
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@ {LECT the items you want 


2] CIRCLE the corresponding numbers on the post card 


@ Fill IN the information requested 


@ MAIL —no postage required 


EQUIPMENT 





SUPPLIES 


HELPFUL LITERATURE GREE 


There is valuable data — worth dollars and cents to you — 
in the literature and samples described below. 


SERVICES 





PLASTIC UTILITY BOXES. Illustrated brochure 
; features and specifications for this 
mpany’s lines of clear and colored trans- 
»arent, and colored opaque plastic utility 
boxes for the packaging of hardware, 
porting goods, toiletries, etc. Plastics 
Div.. The Vichek Tool Company. (D-950) 


STEEL DRUMS, PAILS. 14-page illustrated 
brochure describes this company’s line of 
steel shipping containers, ranging from 

gal. 26 gage lug cover pails to the 
55 gal. 12 gage all welded acid drum. 


COLORED PVC TAPE. Series of technical 
data sheets describes this company’s lines 
of colored and transparent, waterproof, 
acid-proof, and cold-proof, PVC tapes for 
the banding of toothpaste, soaps, per- 
fumes, food stuffs, medical products, 
pharmaceuticals, etc. United Mineral & 
Chemical Corp. (D-960) 


LABELING MACHINES. 4-page_ illustrated 
brochure describes a variable automatic 
or hand feed labeler that applies any type 
or shape of paper, foil, glassine, and lam- 


storage and display. American Rondo 
Corp. (D-965) 


PLASTIC BAG SEALING MACHINES. 6-page 
illustrated brochure describes a line of 
machines for applying metal closures to 
plastic bags of produce, meats, poultry, 
cookie dough, cheeses, etc., at rates up to 
2500 per hr. Vac-Tie Fasteners, Inc. 
(D-966) 


MOLDABLE URETHANE CUSHIONING. 4-page 
illustrated brochure describes a moisture 


'S Containers are available with lacquer lin- inated label to any type of glass, metal, resistant, light weight om cushioning 
in- gs, in color, and with printed or dec- plastic, cardboard, or wood container at material that can be molded to any shape, 

rated exteriors. Container Div., Republic rates up ot 120 per min. Universal Label- die cut, laminated. Henry B. Katz Indus- 
de Steel Corp. (D-951) ing Machines, Ltd. (D-961) tries, Inc. (D-967) 
eb BETA GAUGES. 34-page illustrated bro- TEMPERATURE REGULATORS. 4-page illus- SEAMLESS ALUMINUM BOTTLES. Illustrated 
es hure describes this company’s lines of trated technical bulletin describes fea- 4-page brochure describes this company’s 
its sauges for continuously indicating the tures and operation of transistorized am- lines of stock aluminum bottles for the 


thickness or weight per unit area of a 
noving web without contacting the ma- 
terial. Units measure sheets of paper, 


plifier relays for precise temperature 
contro! in bag making, sealing, labeling, 
and other heat-actuated packaging opera- 


packaging, shipping and storing of chem- 
icals, minerals and foods. Also lists other 
available aluminum containers. American 


plastic, foil, ete.; gauge saturation and tions. Brown Instrument Div., Minneap- Aluminum Co. (D-968) 

tings on sheet material. Tracerlab, olis-Honeywell Regulator Co. (D-962) 
ss Inc. (D-952) TABLE MODEL VACUUM FORMERS. Illus- 
en a Tae PACKAGE DESIGN SERVICE. 8-page illus- trated 4-page brochure describes table 
a, WRA en: mage ~pege Som i ), trated brochure discusses this company’s model vacuum formers for product deve'- 
brochure describes this company’s lines package design program. Procedures in- opment and production. Units handle 
ant f bundlers and_ carton ag ange — clude present package analysis, color test- peaeeetens, polystyrene, vinyl, acetate, 
its Se ee, Paani rd gs: Be ing, selection of proper materials, shelf vi .~ extruded acrylics. Plast-O- 
nil cccaima, Kaa, fall, otc. Waee-tinn tie, testing, etc. Paramount Packaging Corp. Craft Co., Inc. (D-969) 


for 
rO- 


Crompton & Knowles Packaging Corp. 
(D-953) 


FOAM MATERIAL. Brochure describes pack- 
sing and advertising display applications 
f expandable polystyrene. Gives proper- 


(D-963) 


SHAKER-WEIGHER-BAG PACKER. Illustrated 
6-page brochure describes a machine that 
shakes, settles, weighs and fills powdered, 
granular, pellet or fibrous materials into 


VARIABLE SPEED CONTROLS. 16-page cata- 
log lists specifications for controls for 
fractional horsepower motors. Devices 
permit changes of operating speeds for 
various types of packaging equipment. 


:SS ties, molding and fabricating techniques. gt paper bags. E. D. a Revco, Inc. (D-970) 
, Koppers Co., Inc. (D-954) wna . ROLLER-GRAVITY CONVEYORS. 50-page il- 
; - ; age i 

fing LABELS. 5-page illustrated brochure de- FRAGILE ITEM PACKAGES. Series of illus- lustrated brochure discusses design, con- 

scribes this company’s lines of carbon- trated brochures describes this company’s struction and application considerations 
ded ae net as quip tel lines of shock-absorbing paper cushion as applied to its lines of roller gravity and 

"= py, stoc automation, pressure sen * ; . , 

‘ted™ tice, Ghe fella enteend den. teaiinees packages for the handling of small deli- wheel conveying systems. Lamson Corp. 
ble | woly, eanbossed ‘foil, etc., labels. Allen cate objects while in production shipment, (D-971) 


Hollander Co., Inc. (D-955) 


LABORATORY PACKAGE FILLING MACHINE. 
{page illustrated brochure describes a 
semi-automatic machine for filling bags 
1 other containers with dry, semi-dry, 
reflowing or slow flowing products, at 
peeds up to 60 per min. Brochure also 
escribes single filler single and twin 
pper units, a double filler unit, etc. 
Stuyvesant Engineering Co. (D-956) 


TAGS. Series of studies discusses the role 
{ color in tags, the value of tags in ad- 
ertising, the effects of tags on depart- 


Fill out and mail this card now 


MODERN PACKAGING 
MANUFACTURERS’ LITERATURE SERVICE 


Please send me the free items circled below. []1 ama non-subscriber* 


| am [] a subscriber 


— 


D-950 D-951 D-952 D-953 D-954 D-955 D-956 D-957 D-958 D-959 D-960 
D-961 D-962 D-963 D-964 D-965 D-966 D-967 D-968 D-969 D-970 D-971 
D-972 D-973 D-974 D-975 D-976 D-977 D-978 D-979 D-980 D-981 D-982 
D-983 D-984 D-985 D-986 D-987 D-988 D-989 D-990 D-991 D-992 D-993 


ient store sales, and the general function 
ot tags in merchandising. Tag & Label 
Div., Rothchild Printing Co. (D-957) 
UNSCRAMBLER FEEDER. 4-rage_ illustrated 
rochure describes an adjustable unscram- 


ler feeder capable of handling up to 500 *If you do not have a personal subscription and would like to receive the 
ttl jars, cans and containers up to next twelve monthly issues plus the next annual Encyclopedia Issue (U.S.A. & 
) Canada, $7.00; all others, $25.00) please check below. 


sin. wide, per min. with 1 or 2 opera- 
[] Check enclosed C] Send bill 





tors, Island Equipment Corp. (D-958) 


LABEL PRINTER. 4-page illustrated brochure 
describes electrified and manual models 
ta machine that prints addresses and 
narks plain or gummed paper labels in 
single operation. The Elliott Addressing 
Machine Co. (D-959) 
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There is valuable data — worth dollars and cents to you — 
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COMPRESSED GASES. Illustrated 6-page bro- 
chure outines this company’s laboratory 
and field service operations directed to- 
wards the solution of packaging and proc- 
essing problems involving the use of com- 
presse d gases. Ohio Chemical Div., Air 
Reduction Co. (D-972) 


CELLOPHANE SHEET GUIDE. 6-page instruc- 
tion guide shows meat and produce pack- 
iwers at the store level how to select the 
most efficient sheet sizes for the dimen- 
sions of the unit to be wrapped. du Pont. 

(D-973) 


LITHOGRAPHIC INKS. Sample catalog shows 
available balanced hue inks for 3- and 
1-color lithographic processes. Flint Ink 
Corp. (D-974) 


PAPER COATING MACHINES. 8-page illus- 
trated brochure describes five categories 
of coaters, including a machine for opera- 
tion on board where versatility and heavy 
coating weights are required; a magnetic 
metering bar coater; horizontal and ver- 
ticle size presses for applying .prime coats 
on the paper machine; etc. The Black- 
Clawson Co. (D-975) 


PACKAGE OPENING TAPE. 8-page booklet 
gives tips to production personnel on the 
handling and storage of “Zip-Tape,” this 
company’s cellophane package-opening 
tape. The Dobeckmun Co. (D-976) 


TRANSPARENT PACKAGES. 6-page illustrated 
brochure gives features of, and specifica- 
tions for, this company’s lines of plastic 
blisters, slide cover packs, formed box 
trays and inserts, round and oval contain- 
ers, etc. Plastic Container Div., Plastofilm, 
Inc. (D-977) 


AEROSOL PRESSURE TESTER. Technical bul- 
letin describes this company’s line of ma- 


Fill out and mail this card now 


Postage 
Will be Paid 


chines for the automatic testing of aerosol 
nitrogen pressures and automatic rejec- 
tion of all under-pressurized and over- 
pressurized containers. The Robins En- 
gineering Co., Inc. (D-978) 


U.S. BEER CONSUMPTION STUDY. 32-paze, 
10-year market study of beer consumption 
in America shows who drinks it, where it 
is bought, the size of containers and the 
quantity purchased. Canco Div., Ameri- 
can Can Co. (D-979) 


POLYETHYLENE PROCESSING. 96-page illus- 
trated guidebook describes the  tech- 
niques, variables and problems involved 
in polyethylene processing. Companion 
brochure describes polyethylene resins 
available from this company. U.S. Indus- 
trial Chemicals Co. (D-980) 


BOTTLE, CAN FILLING MACHINES. 4-page il- 
lustrated brochure describes this com- 
pany’s lines of vacuum, gravity and pres- 
sure straight line automatic bottle and 
can filling machines. Perl Machine Mfg. 
Co. (D-981) 


STEEL DRUMS AND PAILS. Illustrated 46- 
page catalog describes types of available 
steel drums for the shipment of liquids, 
solids and granular products; also assem- 
bled products such as generators, instru- 
ments, controls, etc. Also describes lines 
of steel pails. Container Div., Jones & 
Laughlin Steel Corp. (D-982) 


PACKAGING RESEARCH EQUIPMENT. 4-page 
illustrated brochure describes this com- 
pany’s lines of machines for the testing 
of adhesives, hot melts, waxes, inks, etc.; 
for the laminating of foil, film, paper, 
cloth, ete.; and for the production of 
salesmen’s samples. Inta-Roto Machine 
Co., Inc. (D-983) 


No 
Postage Stamp 
Necessary 
If Mailed in the 
United States 
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PACKAGE CASER. Illustrated 4-page bro. 
chure describes a one-man-operated m 
chine for the packaging of products 

rigid or semi-rigid containers, such 

frozen foods, cake mixes, cereals, cos 
metics, machine parts, hardware, ligh; 
bulbs, etc. Canning Machinery Div., io 
Machinery & Chemical Corp. (D-984 


ELECTRONIC COUNTERS. Series of technica 
data sheets describes lines of transistoriz; 
electronic counters that operate at rates 
up to 5,000 counts per second. Veeder- 
Root, Inc. (D-985) 


VIBRATORY FEEDERS. 4-page illustrate 
brochure describes a constant volume 
feeder for materials ranging in censit 
from 40 to 150 Ibs. per cu. ft. Machi: 
features patented electro-permanent mag 
netic drive. Eriez Mfg. Co. (D-986 


GENERAL PURPOSE PLASTIC SHEETING 
4-page technical bulletin describes t! 
company’s “Kodapak Sheet”, a thern 
plastic cellulose ester sheet used in tl 
manufacture of transparent container: 
novelties, advertising displays, wind 
envelopes, etc. Cellulose Products, Sal 
Div., Eastman Kodak Co. (D-987 


VOLUMETRIC FILLER & IN-LINE CONVEYORS 
Technical data sheets describe a volu- 
metric filler and in-line conveyor for co- 
ordinated use in filling flat bottom co 
tainers with dry products such as powders 
nuts, crystals, candy, beans, pharmacet 
ticals, etc., at speeds up to 60 per mi 
Frazier & Son. (D-988 


PAPER PRODUCT WRAPPERS. Illustrate 
4-page folder describes this company’ 
lines of machines for wrapping rolls 

toilet tissue, reams of paper, napkins 
envelopes, hand towels, etc. Hayssei 


Mtg. Co. (D-989 


IRREGULAR-SHAPED PRODUCT PACKAGERS 
Illustrated 4-page brochure describ 
ae for packaging hams, sausag 
products, whole poultry, cheeses, etc., i 
tear-resistant, heat-shrinkabie, skin-ty 
packaging films. Amsco Packaging M 
chinery Co., Inc. (D-990 


TABLET COUNTING MACHINES. Teclini 
data sheet describes this company’s li: 
of machines for counting and feeding 
to 8,000 tablets and capsules per 
The Burnet Co. (D-991 


RUBBER PRINTING PLATES. Illustrated 4- 
brochure describes this companys |i 
of machines for making rubber p! t 
letterpress and rotary printing o1 
stocks, boxboard, film, foils, ete. 
can Evatype Corp. 


BAG FILLING MACHINES. 8-page ill! 
brochure describes this company 
of machines designed for the 1 
packeting of free-flowing, semi 
and viscous products. Brown Bag 
Machine Co., Inc. 





| a | 


a was 


Buying adhesives involves knowledge in four major 
areas. 

ADHESIVE TECHNOLOGY There are literally hun- 
dreds of thousands of adhesive formulas. The selec- 
tion of chemical and physical characteristics is 
paramount. Is your supplier’s salesman well 


n ) YOU BUY trained—and backed by a competent staff? 
Uv PACKAGING MECHANICS Every packaging ma- 
chine— including 1959’s top speed models—is 


1 
| CT AN ADK FS IVE “different”’ and its idiosyncrasies must be under- 
VU stood before specifying adhesives. Our salesmen 
take off their coats and work with you, to 
OR ADHESIVE prevent machining problems from developing. 
shasta PACKAGING MATERIALS 


Changes in packaging 

materials may require changes in adhesives. We 

ANSWERS 10 make it our business to keep abreast of this rapidly 
changing field. Does your adhesive supplier? 

PACKAGE PERFORMANCE The salesman must 

understand field demands made on packages. Our 


“shirt-sleeve’”’ salesmen do. 


PROBLEMS? Why not measure the adhesive salesman serving 
” you against this yardstick. 


Freedom from packaging adhesive problems can 
be had without extra cost if you use the services of 
a Morningstar-Paisley Technical Service Man. 
He will be glad to discuss your requirements at 
your convenience. 

MOoRNINGSTAR-PAISLEY, INc., 630 W. 51st St., 
New York 19, N.Y. and 1770 Canalport Avenue, 
Chicago 16, Illinois. 


MORNINGSTAR-PAISLEY 





























Whether it’s eight pints or 
two half gallons, everyone 
who bundles ona Hayssen 
agrees they get greater 
economy, neater and more 
easily handled bundles. 


the new HAYSSEN automatic 


ACCUMULATOR 
and BUNDLER 


eliminates costly bags, 
hand filling, taping, 
and labor costs! 


Visit us in Booth 654, 


Te 


National Packaging Show 


Chicago, April 13 thru 19. 


Let our experienced packaging engineers help you 
with your packaging problems. Contact us today. 


THis 1s OUR }(}{h YEAR AT 
MFG. 


HAYSSEN *... 


Dept. MP-4 e SHEBOYGAN, WISCONSIN 


The world’s oldest and largest exclusive manufacturer of packaging machinery 


Atlanta e Boston e Chicago e Dallas e Denver e Detroit e Jackson, Miss. e Kansas City e Los Angeles 
Minneapolis « New York e Philadelphia e St. Louis e San Francisco e Montreal e Toronto e Vancouver 
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high Safety Shoe, Emmaus, /.: 
toothpaste, by Gilbraltar Corry. 
gated Paper Co., Jersey City. for 
Lambert-Hudnut, Morris Plains. 
N.J.; camera, by Container Cor), o{ 
America, Chicago, for Bell & Howell. 
Lincolnwood, Ill.; thermometers. }y 
Hoerner Boxes, Keokuk, Ia., for Pan. 
O-Ramic Janesville, 
Wis.; seeds, by Northwestern Corru- 
gated Box Co., for Northrup King, 
both Minneapolis. 


Packaging, 


Floor stands: Silver—whiskey, by 
Gibraltar Corrugated Paper Co., 
Jersey City, for National Distillers, 
New York; bronze—phonograph ree- 
ords, by Owens-Illinois Glass Co.. 
Toledo, for Holley Associates, Mer- 
chantsville, N.J.; aluminum pans, by 
Ft. Wayne Corrugated Paper Co., Ft. 
Wayne, for Federal Enameling & 
Stamping, McKees Rocks, Pa.; cos- 
metics, by United Container Co., Phil- 
adelphia, for Shulton, Clifton, N_J.; 
hair cream, by Gibraltar Corrugated 
Paper Co., Jersey City, for Creative 
Displays, Chicago; water system, by 
Superior Paper Products Co. 
Pittsburgh, for F. E. Myers & Bro., 
Ashland, O.; candy, by Central Fibre 
Products Co., Quincy, IIl., for Sweet 
Candy, Salt Lake City. 

Fresh fruits and vegetables: Sil. 
ver—tomatoes, by Continental Can 
Co., New York, for Phillips & Cocola, 
Pinedale, Calif.; bronze—straw- 
berries, by Container Corp. of 
America, Chicago, for M. K. Carr, 
Hightstown, N.J.; avocados, by Inter- 
national Paper Co., New York, for 
Valyermo Ranch, Valyermo, Calif. 

Meat, poultry and eggs: Silver— 
frozen turkey, by Hoerner Boxes, 
Keokuk, Ia., for Maplecrest Farms, 
De Queen, Ark.; bronze—hams by 
Inland Container Corp., for Kingan. 
both Indianapolis; turkeys, by Mead- 
Atlanta Paper Co., Atlanta, for 
Southeastern Turkey Ranch, Sumter, 
S£. 

Other food products: Silver 
beer, by Kieckhefer-Eddy, Camden. 
for National Brewing, Baltimore: 
bronze—milk, by Gaylord Container 
Corp.. St. Louis, for Real Fresh Milk. 
Visalia, Calif. 

Textiles and wearing apparel: Sil- 
ver—ribbon, by Mead Containers. 
Cincinnati, for Chicago Printed 
String, Chicago; bronze—play togs 
salesman’s kit, by Container Corp. of 
America, Indiana 
Rayon, Greenfield, Ind.; summer 
suits, by Gaylord Container Corp. 


Chicago, for 


MODERN PACKAGING 














st. Louis, for Haspel Bros., New 
)rleans. 

High-density products: Silver— 
tile, by Kieckhefer-Eddy, 
‘amden, for Tiling, 
<eyport, N.J.; bronze—gear shift, by 
Co., New York, 


Precision Casting, 


eramic 
Architectural 
ontinental Can 
or Ainsworth 
etroit; mortar, by International 
Paper Co., New York, for A. P. 
Green Fire Brick, Mexico, Mo. 
Small appliances: Si/ver—electric 
blanket, by Hankins Container Co., 
Cleveland, for Montgomery Ward, 
Chicago; bronze—electric can 
opener, by Inland Container Corp.., 
Indianapolis, for General Electric, 
Brockport, N.Y.; coffee carafe, by 
Kieckhefer-Eddy. Camden, for David 
Douglas, Manitowoc, Wis., electric- 
drill attachment, by First Container 
Corp., Ft. Worth, for Rotex Mfg.. 
Dallas: 


Cincinnati, for Travler Radio Corp., 


radio, by Mead Containers, 


Chicago. 

milk 
dispenser, International Paper Co., 
New York, for Norris Dispensers, 


Medium appliances: Si/ver 


Minneapolis ; bronze—air-condi- 
tioner, by Arch-Bilt Container Corp.. 
for Fedders-Quigan, both Maspeth, 
oe & Mohawk Con- 


sterilizer, by 


tainers, New Hartford, N.Y., for 
Wilmot Castle, Rochester, N.Y. 
Large appliances: Silver—electric 
range, by Canton Containers, Inc., 
Canton, O., for Tappan Co., Mans- 
field, O.; bronze—airplane tow tar- 
get, by Kieckhefer-Eddy, Camden, 
for Colonial Aircraft, Sanford, Me.; 
electric hospital bed, by Continental 
Can Co., New York, for American 
Metal Products, Detroit; gas water 
heater, by United Container Co., for 
Lovekin Mfg., both Philadelphia. 
Furniture and house furnishings: 
Silver—organ, by American Box 
Board Co., Grand Rapids, for Gibbs 
Mfg. & Research, Janesville, Wis.; 


bronze 


Co., Rittman, O., for Ace Rubber, 
Akron; hair dryer, by Ohio Box- 
board Co., Rittman, O., for Martin 
Bros. Electric, Cleveland; printing 
paper, by International Paper Co., 
New York, for S. D. Warren Co., 
Westbrook, Me. 

Judges were divided into two 
groups: Industrial panel—Allyn 
Beardsell, president, Container Lab- 
Inc.; N. F. Behme, Jr., 
chairman, National Classification 
Committee; L. B. super- 
visor, Packaging & Research Dept., 
Chevrolet Motor Div., General 
Motors Corp.; Charles A. Lewis, di- 
rector, Containers & Packaging Div., 
Business & Defense Services Admin- 


oratories, 


Ghastin, 


—radio. by Flintkote Co., Los 
Guild Radio & Tele- 
vision, Inglewood, Calif.; clock, by 
for 


istration, U. S. Dept. of Commerce; 
Lloyd Stouffer, MopERN 
Packacinc. Merchandising panel 

Myron J. Aubineau, vice president 
and director of purchases, Quaker 
Oats Co.; S. R. Bernstein, editorial 
director, Advertising Age; Harold 


Angeles. for 
editor, 
Cincinnati, 
Products, 


Mead Containers. 
Regent Carton-Herold 
Chicago. 

Other Silver 
seat, by Container Corp. of America, 
Chicago, for C. F. Church, Monson, McNulty, art Batten, 
Mass.; bronze—world globe, by Barton, Durstine & Osborn, Inc.; T. 
Kieckhefer-Eddy, Camden, for J. E. 
Chein & Co., Burlington, N.J.; den- 
tal chair, by Delavan’s, Syracuse, 
N.Y., for Ritter Co., Rochester, N.Y.; 
auto floor mats, by Ohio Boxboard 


products: toilet 


department. 


Sweeney, purchasing section man- 
ager, graphic arts and packaging. 
Montgomery Ward & Co.; O. H. 
Stark, president, Point-of-Purchase 
Advertising Institute. @ 





you SAVE MONEY... imp 


If you want better imprinting at lower cost for 
Rainbow Coder 


bigger the 


answer! 


profits, 


Special head and pressure arrangement assure 
sharp, clear quality controlled impressions in 
a wide color range — on any material or surface 
that will accept hot roll leaf imprinting. 250 


flexible 
Wraps 


impressions cost about one 


For complete details, write today. New marking 
equipment catalog available on request. Dept. MP. 


INDUSTRIAL MARKING EQUIPMENT 
655 BERRIMAN ST. 
BROOKLYN &, N.Y. 


Easy and economical to install, the Rainbow is 
synchronized with packaging machine speed it 
serves — and does not require an operator. No 
ink, no makeready, little maintenance. 


SOLVE YOUR PACKING PROBLEMS 
at Low Cost with 


PARTITIONS 


- Sleeves - Necks - 
FOR PROTECTIVE 
Transleaf PACKAGING 
RAINBOW ween 
CODER PRES 
at 
Pre-assembled 


.--Custom Made... 
TO YOUR EXACT 


rint BETTER 


with 
Industrial’s 


is your 


cent! WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 





Peter Partition Corp. operates one of America’s 
largest plants devoted exclusively to the 
production of cardboard partitions. 


PETER PARTITION CORP. 


Manufacturers of Cardboard Partitions 
124 BOERUM PLACE BROOKLYN 1, N.Y. 
Telephone: TRiangle 5-4033 
AMOR AP, WROTE I ASSET 7 AE ie MORI 








LARDPAK, PITCH-BACKED. 

This combination offers the packer both 
grease and moisture resistance. Example of 
vse: various chemicals. 


LARDPAK LINER. 


Lordpak liner inside, then fibre, and printed 
Lardpak paper used outside. A grease bar- 
rier for scores of materials. Example of use 
caulking compounds. 


e There are many sides 


to the R. C. FIBRE CAN 
Packaging Story 


@ a complete line to fit your packaging needs 


CHIP KB. 
Have You a Fibre Can Packaging Problem? [ie : 
itch layers between layers of fibre, for 


Contact your nearest R. C. Sales Office for experienced moisture resistance. Convolute can shown 


here. Example of use: wallpaper cleaner, 


advice. There’s no obligation. cold water paints. 





PARAFFIN COATING. 


Parrafin lining obtained two woys: spiral 
wound from coated fibre, or sprayed in 
convolute can. Example of use: moth 
crystals, drugs, etc. 


wa Facts, 9430 Page Bivd., St. Louis 14, Mo. 


and Factory 
Branch Factories at: Arlington, Texas; Rittman, Ohio; Turner, Kansas; 
Hawthorne, Calif.; Milwaukee, Wisc. 

ATLANTA 6, GEORGIA—L. C. Morris Co., P.O. Box 8042 Station F., 1156 Dalon Drive, N. E. @© BOSTON 10, MASSACHUSETTS—Robbins Pope’ 
Company, 263 Summer Street @ CHICAGO 51, ILLINOIS—Joe Rovin, R. C. Can Company, 4806 W. Chicago Ave. @ CINCINNATI 2, OHIO— 
Harris Containers, A. J. Harris, 307 E. Fourth St., Room 426 @ INDIANAPOLIS 20, INDIANA—John C. Heim, 1500 E. 77th St., (Mail Address 
P.O. Box 6043) @ LOS ANGELES 15, CALIFORNIA—Can Supply Company, 1006 W. Washington Bivd. @ MEMPHIS 3, TENNESSEE—S. ¥ 
Scott & Son, 608 McCall Bldg. © MILWAUKEE, WISCONSIN—National Paper, Can & Tube Company, 401 South 7th Lane @ MINNEAPOLIS ! 
MINNESOTA—W. L. Bennett, 126 S. Third St. @ NEW ORLEANS 12, LOUISIANA—C. E. Dobson, 1003 Carondelet Bldg. @ NEW YORK CIT! 
N.Y.—R. C. Can Company, 225 W. 34th Street @ ORLANDO, FLORIDA—Palmer Supplies Co., of Florida, Palmer Bildg., 209-211 E. Robins 
@ ST. PETERSBURG, FLORIDA—J. H. Mackensen, Bay Pines Trailer Paik, 10005 Bay Pines Blvd. @ SAN ANTONIO, TEXAS—tLarkin C. Smith 
Jr., 614 West Kingshighway. 
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LERMER 
PLASTIC 
CONTAINERS 


Exceptional printing 
makes the difference... 


Helps make the sale! 





Printed or decorated up to 4 colors on 
crystal clear, transparent or opaque colors 
Largest line of plastic containers 
1/5 the weight of glass—greatly reducing 
ever-increasing shipping and handling costs 
Lightweight and shatterproof—with rigid 
wall protection 

Economical—with customer re-use value 


Also made of new high density polyethy- 
lene—Poly-Opal*. Are chemically inert, 
stain resistant and have lower permeability 
to moisture and gases than conventional 
polyethylene. /_— 


Write for full-color catalog, samples and prices. 


LERMER PLASTICS, INC. 


502 South Avenue 
Garwood, New Jersey 


PIONEERS AND SPECIALISTS IN 
PLASTIC CONTAINERS SINCE 1919 

















the 


AMSCOMATIC 


EDGE-SEALED 
POLY —— | 


inn evrything! 


@ BEAUTY 

@ EYE-APPEAL 

@ DISPLAYABILITY 
B@ PROTECTION 

.. nll is the most economical, ino! 


zs. | The AMSCOMATIC 100 
“aces | PACKAGING UNIT. 


in Chicago 


Booth +814 | produces a tight-to-product, 
_ edge-sealed erryeumylonta 


The Amscomatic Packaging Method obsoletes or- 
dinary wrapping and bagging methods for two 
good reasons: economy and appearance. 





if you are presently packaging in polyethylene 
(or would like to package your product in poly- 
ethylene) the Amscomatic Packaging Method will 
probably be perfect for you. 


AMSCO PACKAGING MACHINERY, INC. 
31-31 48th Avenue e Long Island City 1, N.Y 


Representatives in Principal Cities 








Chicago readies the AMA Packaging Show 


[Listing continued from page 171] 


AMERICAN PARTITION CO. Booth ARABOL MFG. Co. Booth 822. Exhibit BAGCRAFT CORP. OF AMER! 
419. Display of partitions. Personnel: of specification adhesives. Personnel: Booth 1048. Demonstration of heat. 
H. L. Davis, D. Heckert, E. C. Schaefer. A. J. Leary, W. Knobloch, F. Belletire, shrinkable Mylar packaging smoked 
Hotel: Stock Yards Inn. F. McCourt, W. Godfrey. Hotel: La- meats and poultry; also exhibit of new 
Salle. “Foil-Cote” metalized paper; other 
AMERICAN VISCOSE CORP. Booth paper, foil and film packaging lines. 
753. More than 500 packages wrapped ARENCO MACHINE CO., INC. Booth Personnel: A. A. Meister, N. N. 
in printed and unprinted cellophane. 321. Exhibit of type GAN high-speed Ressner, L. W. Anderson, D. S. Oppen- 
Hotel: Conrad Hilton. tube-filling machine. Personnel: R. E. heim, W. F. Fitzgerald, W. A. Hopkins, 
Johnson, H. F. Morse, T. Gronberg. N. H. Abrams. 
AMSCO PACKAGING MACHINERY, Hotel: Conrad Hilton. 
INC. Booth 814. Featured in a joint BARNES DRILL CO., Packaging Ma- 
exhibit with Frazier & Son will be ASKANIA REGULATOR CO. (See chinery Div. Booth 683. Folded alu- 
Amscomatic 100 packaging units; GPE Controls, Inc.) minum containers made on_ plant 
automatic edge sealer with horizontal, machinery; air and vacuum formed 
vertical or adjustable conveyors for ATLAS VAC-MACHINE CORP. Booths plastic package automatic lines; low- 
heat sealing bags; Amsco power jaw 1092, 1094. Blister-packaging,  skin- unit-cost, linerless, siftproof, grease- 
sealer-labeler; Frazier Whiz Lifter ma- packaging and thermoforming equip- proof cartons; various fillers for above 
terials elevator; Frazier Whiz Packer ment of all types with complementary lines. Personnel: K. H. Casson, C. B. 
filling machinery. Personnel: E. E. trimming equipment for thermoplastic Harker. Hotel: Conrad Hilton. 
Messmer, J. D. Sylvester, R. Frazier. sheets to be on display. Personnel: 
Hotel: LaSalle. D. R. Zelnick, L. J. Laurence, C. Wor- BARTELT ENGINEERING CO. Booth 
den, F. Hardman, D. Cole, H. Essley. 675. Exhibit of a versatile pouch-pack- 
APEX MACHINE CO. Booth 1024. Hotel: Conrad Hilton. aging machine; also continuous-motion 
Display to feature AMC automatic, ag Ay Personnel: H. L. Bar- 
rotary printing units for printing, deco- AVERY LABEL CO. Booth 554. Ex- te lt, . Bartelt, W. T. Boston, J. L. 
rating, trademarking or code marking hibit of complete line of permanent ee e S. Worthington, R. D. Lamb, 
top, bottom or sides of products as and removable pressure-sensitive labels; R. W. Cotta, E. R. Peterson, R. H. 
they pass on the line, or a web of variety of electric label dispensers; Baker. Hotel: Palmer House. 
material; automatic, semi-automatic and completely automatic labeler; also 
hand-operated machines for printing in demonstration of new imprinter which BATCHELDER ENGINEERING CO., 
one, two or more colors on cylindrical, prints both plain and partially printed INC. Booths 458, 460. Exhibit of exact- 
flat or irregularly shaped items. Per- labels at the rate of 7,000 per hour. count automatic screw-packaging ma- 
sonnel: O. Bodor, B. Bodor. Hotel: Personnel: R. W. Morris, J. Watts, M. chine; also exact-count automatic 
Bender. Hotel: Palmer House. threaded-nut packaging machine. 





Conrad Hilton. 
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Submerged filling (patents 4 th 

pending) is now available on ‘hi iit Pet 

both Kiefer VACUUM and & , 

Kiefer exclusive PRESSURE- 0 se] = —t 
VACUUM FILLERS. This iia | oa = tion 
feature eliminates foaming and ; |. = “ss the 
air entrainment. Unbelievable " : ; mR Sigs oo 
speeds are obtainable; with ¥ : 

optional fill height adjustment _~ 
while running. . ber 


sonn 








dor, 


BOS’ 
comp 


buy Kiefer... and ling 
Gold 


ve your REWARD. The Karl Koper Machine Coa, ~ 


Nest« 


Address us for further data 





924 MARTIN STREET CINCINNATI 2, OHIO 


NEW YORK - BOSTON - CHICAGO - SAN FRANCISCO - PHILADELPHIA 
HOUSTON - SAVANNAH - LOS ANGELES - LONDON, ENGLAND 
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K, CHARLES, MACHINE CORP. 

th 854. Exhibit of fully automatic 

ip box lidder for use by both the 

ufactarer and the user of set-up 

es for high-speed, automatic closing 

oxes “in-line” with the filling opera- 

can imprinter which can color 

rint name, analysis and batch num- 

on lithographed can in one opera- 

; machine for heat sealing a tear 

» to a web of either plain or printed 

phane, automatically cutting tear 

» from full-width rolls; also a slitter 

with a new angular feature of the auto- 

matic roll sheet cutter. Personnel: C. A. 

Beck, M. F. Dudeff, T. J. Barnes, ITI, 

F. Feeney, H. Moss, L. M. Stein. 
Hotel: Sheraton Blackstone. 


BEHR-MANNING CO. Booths 1076, 
1080. Exhibit of paper, cellophane and 
strapping tapes. Personnel: R. I. Man- 
nette, J. F. Capel, E. Martin, E. Gilboy, 
H. Frink, B. M. Twamley, F. E. Houck 
Hotel: Sheraton Blackstone. 


BEMIS BRO. BAG CO. Booth 121. Ex- 
hibit of new features in flexible-bag 
packaging, including plastics, multiwall, 
small paper and textile bags, as well as 
packaging machinery. 











BERNARDIN BOTTLE CAP CO. 
Booth 468. Display of plastic aerosol 
bottles; plastic and metal closures; also 
metal containers. Personnel: L. Otter- 
son, T. G. Alvey, T. May. Hotel: 


Palmer House. 


BETTER PACKAGES, INC. Booth 553. 
Display of manual and electric tape- 
dispensing equipment, label pasters and 
moisteners; pressure-sensitive tape dis- 
pensers; also first showing of new 
=555 electric tape dispenser for general- 
purpose shipping-room use. Personnel: 
M. Waggoner, L. James, A. D. Smith, 
0. K. Hill, i. Campanaro, B. Drysdale, 
K. Ellison, G. Lebherz, G. McClure, J. 
Murphy, H. “L. Putnam, F. C. Smith, 
H. B. Smith. B. Stallings, B. Turner, 
J. Valestin. ©. Wishner, L. Laughner. 
Hotel: Palmer House. 


BINER-ELLISON MACHINERY CO. 
Booth 950. Exhibit of the company’s 
Filabelmatic fully automatic combina- 
tion filling and labeling machine; also 
the Labelmatic fully automatic labeler. 
Personnel: T. E. Ellison. Hotel: Bis- 


marck. 


BIVANS CORP. Booth 714. On display 
will be two machines, the Vertuck 120 
and the Model 54L Convey-O-Mat. Per- 
sonnel: E. L. Bivans. Hotel: Ambassa- 
dor 


BOSTITCH, INC. Booth 650. Display of 
complete line of top and bottom stap- 
ling and stitching machines; also the 
Golden Belt Bottomer, which uses a 
belt of cohered and partially formed 
staples. Personnel: E. G. Gardner, J. M. 
Nestor, M. C. Schuler, G. G. Slade, 
S. |. Smith, W. E. Hofer, L. K. Grimes. 
Hotel: Conrad Hilton. 

Listing continued on page 302] 


VERTROD 


THERMAL IMPULSE HEAT SEALERS 


Manufacturers of the most advanced and effi- 
cient Thermal Impulse Heat Sealers available. 
A complete line assures every manufacturer of 
the exact machine needed for his individual 
operation. These machines are designed for 
uniform, positive sealing and trim-sealing with- 
out continuous heat. They heat instantaneously 
—no warm-up time required, and will seal all 
thermo-plastic materials; Polyethelene, pliofilm, 
Saran, Vinyls, Nylon, Mylar, etc. Vertrod Heat 
Sealers are fast, need a minimum of mainte- 
nance and have maximum built-in safety fea- 
tures. Seals can be made through wrinkles, 
gussets, liquids and powders. Hand, foot-pedal 
and electromagnetic or pneumatic power-oper- 
ated models up to 54” long—special models to 
fit specifications. 









(PATENTS: 2,460,460; 2,509,439; ET Al) 






Send for FREE DESCRIPTIVE LITERATURE 








THERMAL IMPULSE HEAT SEALING MACHINERY 
2037 Utica Avenue, Brooklyn 34, N. Y. 








BAG CLOSING 

OPERATION! wr 
ee % 

SAVE A SALARY EVERY raat 


WITH THE 


Now FRY “TOMMY TUCKER” 


w Here is the answer to the great demand for a fully 
automatic bag closing line, the FRY Tommy Tucker 
Machine! Not only does it eliminate two steps 
formerly requiring the services of an operator, but 
also has proven itself 100% trouble-free under 
strenuous production conditions! Plus—now you can speed up 
production— up to 50 bags per minute—and yet produce neater, 
uniform appearing packages. Designed to operate between 

Fry Closing Machines and V-30 Vibrator, the Tommy Tucker will, 
1—tuck the bag ends and, 2 —flatten the bag top for proper 
feeding into the CBG machine. No synchronization necessary — 
no bag jamming possible and no operator needed! 


eo 
+ f. : a 
WRITE FOR NEW, INFORMATIVE LITERATURE ON ALL FRY : 
MODELS. PLEASE ENCLOSE SAMPLE OF PRODUCT & BAG. 


GEORGE H. FRY COMPANY 


42 East Second Street, Mineola, N. Y. — Ploneer 6-6230 










































A. Scored and slotted sheet 
B. Folded and taped 
C. Assembled box 











What you should know about 


| What should a box 


The “creases’’, Or scores, ON cor- 
rugated boxes facilitate folding. When 
straight, and properly formed, they make 
your packing job easier and faster, assure 
maximum strength and serviceability of 
the box. 

But just being straight isn’t enough. 
Too narrow or too shallow a score sets up 
internal stresses, makes the box hard to 
fold. Too deep, weakens the board, makes 
the fold easy to tear and come apart during 
shipment. 


What makes a perfect score? 


It depends large- 
ly on the thick- 
ness and type of 
board, the scor- 
ing process, 
what you are / 
shipping, and Scoring the sheet 

how it is shipped. First, the score must 
fold without cracking the board. It must 
also fold straight, regardless of the direc- 
tion of the corrugations. It must not cramp 
the inner liners too much when folded at 
180°. And it must, under test, withstand 
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scoring and slotting of Union Boxes 


combined tearing, bending and tension 
forces simulating those it will meet in 
actual service. 


The differont kinds of scores 


There are four basic methods of scoring cor- 
rugated board. 1. The “Single V”’ crease— 
most commonly used when the direction 
of the score is parallel to the corrugations. 
2. The “Double V’’—generally used across 
the corrugations and where a clean, good- 
looking fold is essential. 3. The ‘Three- 
Point” crease — good both “with” and 
“across” corrugations. Used where high 


fit 
Ge 


“crease” be...besides straight? 


tearing strength is paramount. And 4., the 
“Five-Point”’ crease. This, too, scores both 
ways. It is used almost exclusively for 
double wall board. 


The importance of slotting 


Slots, cut by razor-sharp knives, form the 
top and bottom flaps of your corrugated 
box. Each slot must cut to an exact width, 
and at right angles to the flap scores 
that the folded flaps 
will be perfectly par- 
allei where they come 
together. The knives 
must cut a clean slot, 
without ragged edges 
or “‘lint’’. Improper 
slotting can seriously impair the appear- 
ance and protective qualities of your fin- 
ished box. 

At Union, slotting and scoring of corru- 
gated containers is an exact science. It’s 
one small part of Union’s complete struc- 
tural design service to assure you maximum 
product protection. It’s one of the reasons 
why Union-engineered boxes are used con- 
sistently by shippers in every industry. 


Slots form the fiaps 


Write for Union’s free, informative booklet “Manufacturing Sheets for Corrugated Boxes.” 


UNION BOXES 


UNION BAG-CAMP PAPER Corporation 


233 BROADWAY, NEW YORK 7,N.Y. 


Factories: Savannah, Ga.; Trenton, N.J.; Chicago, Ill.; Lakeland, Fla. 
Sales Offices: Eastern Division—1400 E. State Street, Trenton, N.J. 


Southern Division—P.O. Box 570, Savannah, Ga.; 


P.O. Box 454, Lakeland, Fla. 


Western Division—4545 W. Palmer, Chicago, Ill. 











VELVET-LIKE BEAUTY—YOURS 
AT LOW COST—WITH NEW, 
PRE-FLOCKED NASHUA STYLOUR 


ov ® 





STYLOUR packaging by F. W. BURT CO. of Buffalo 


High impact polystyrene — 
flocked before forming — 
offers versatile 

new packaging material 





Close-up reveals velvet-like texture 


t new Nashua STYLOUR 


Glamorous packaging at low cost! That’s what these cosmetics 
manufacturers get with new Nashua STYLOUR. 

This luxurious pre-flocked styrene takes vacuum or pressure 
forming as readily as non-flocked styrene...shows little percep- 
tible thinning of flock on deep-draw work...can be used to 
advantage in place of fabrics or other costly materials. 

Package designers, box makers, and formers are adapting the 
velvet-like beauty of new Nashua STYLOUR in a variety of ways 
—to give packages new glamor, and products new sales-appeal. 
Chances are, you can use it, to enhance your own or your custo- 
mers’ packaging. Find out how... 





WRITE TODAY FOR COMPLETE DATA AND SAMPLES! 
STYLOUR is backed by Nashua’s 30 years’ experience 
with flocking and flock adhesives. Dow Styron, ex- 
truded by The Gilman Bros. Co. of Gilman, Conn., is 
used exclusively—your assurance of uniform high qual- 
ity. STYLOUR is available in rolls or sheets in a wide 
range of gauges and colors, with cotton or rayon flock 
manufactured to your specification. 


WASHUA 


ngShpa Dept. MP-49 + 44 Franklin Street + Nashua, N. H. 
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THE ONE AND ONLY 


Ihe) 


BUBBLE PACKAGING 
SERVICE 


BOOTH 739 





Complete information 
on coated board and printing, 
plastic film 


and packaging machinery 


BOARD AND PRINTING BY: 
G. A. Ackermann Printing Company 


COATING BY: 
Pyroxylin Products Inc. 


FILM BY: 
Midwest Plastic Products Company 


Acetate, Butyrate 


MACHINERY BY: 
Erdco Engineering Corporation 


Don't miss seeing the newest 
and most modern way to package your products 





ERDCO ENGINEERING CORPORATION 
Dept. MP, Addison, Illinois (Near Chicago) 
Kingswood 3-6733 
CEO Ne ERE Rc A AA A A RR NRRIORRIEER 


FR.H 


Manufacturers of 
Packaging Machinery and Electronic Heating Equipmen 


MODERN PACKAG! APRIL 1! 





Finseal Packages give 


maximum protection to your product 
we 


HESSER Finseal Packages offer a double profit: 


You avoid loss and save money. 


HESSER Finseal Packages consist of absolutely tight 
finsealed inner bag and outer carton. The inner 
liner is fed from reel and the outer carton blank 


from magazine. 


Here are some advantages of HESSER 

packaging machines: 

1) The packages are made in one fully automatic 
operation. They are best suitable for packaging 
dry, granular, flaky or powdery products, such 
as ground or unground coffee, baby food, cocoa 
and pudding powders, oat flakes, soup mixes 
etc. 

2) Floor space saving. For this machine a floor 


space of about 11*/,;’ x 11'/;’ is required. 


3) Reduction of packaging costs. 


Please contact us or one of our local representa- 
tives: 

Geveke & Co., Inc., New York/ N.Y. 
Diederichs & Griffin Co., Chicago / Jil. 
Edward A. Wagner, Dallas /Texas 

James C. Hale & Co., San Francisco/Calif. 


Packaging Equipment Service Ltd., Willowdale/ 
Ontario 


Agencia Comercial Anahuac, Hugo Schoener, 
Mexico-City 


FR.HESSER MASCHINENFABRIK-AKTIENGESELLSCHAFT - STUTTGART-BAD CANNSTATT established 1861 


See us at information-booth No. 494 on the AMA- Show in Chicago, Apri! 13-17 
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[Listing continued from page 297] 
BRADLEY-SUN (See American Can 
Co.). 


THE BROWN-BRIDGE MILLS. Booth 
1075. Exhibit of complete line of BB 
brand heat-seal papers, Red Streak box 
and sealing tapes, “Flat-as-a-Pancake” 
gummed label papers; specimens of 60- 
F Instantaneous and 400-NJ Delayed 
Action BB brand heat-seal papers; pre- 
view samples of the new “All Weather” 
unbroken gummed papers. Personnel: 
H. E. Murgatroyd, F. Holt, E. C. Corey, 
S. Treis, T. S. Rowlett, R. E. Gallun, 
J. F. Wim. 


BROWN FILLING MACHINE CO., 
INC. Booth 975. Model If BFM mul- 
tiple packeter on display. Personnel: 
W. E. Balzer, G. S. Swift, H. LeBlanc, 
R. LeBlanc, R. LaPierre. Hotel: Con- 


gress. 


BURNET CO. Booths 1055, 1057. Ex- 
hibit of Triumph electronic counting 
machines; new Triumph cottoning ma- 
chine; Triumph disk counting machine; 
Rotax Model “S” counting and filling 
machines; Rotax dust- and chip-remov- 
ing machine; Hammonia small-volume 
ointment handling equipment; also new 
automatic bottle feed for Triumph 
electronic counter used in conjunction 
with new automatic Triumph cottoner, 
using “twin-tuck” action. Personnel: 
L. S. Hyams, G. T. Pohle, H. E. Mabie, 
H. Pohle. Hotel: Sheraton Blackstone. 


BURT, F. N., CO., INC. Booth 536. Ex- 
hibit of set-up paper boxes; litho- 
graphed folding cartons; also sheet 
acetate products, inciuding vacuum 
forming. Personnel: O. W. Honsberger, 
A. W. Buchanan, J. Rau, C. A. Ham- 
mond, T. Hogan, L. Hagner, L. House. 
Hotel: Drake. 


CARBERT MFG. CO., INC. Booths 
462, 464. Operation of Model 60 high- 
speed polyethylene tube-filling and seal- 
ing machine; Model TS-1A semi-auto- 
matic unit sealing vinyl tubes; Model 
1010 polyethylene bag-sealing machine 
sealing pre-filled polyethylene bags at 
high speed as well as labeling each 
package as it is sealed and trimmed in 
one operation. Personnel: R. W. Saum- 
siegle, R. L. Hewson, A. Bergeron. 
Hotel: Palmer House. 


CELANESE CORP. OF AMERICA. 
Booth 725. Latest applications of com- 
pany plastics. Hotel: Palmer House. 


CEL-FIBE DIV., Personal Products 
Corp. Booth 586. Display of improved 
forms of cellulose wadding, with low 
sulfur content further reduced to com- 
bine with material’s neutral pH for 
more effective protective packaging, 
particularly of items subject to corro- 
sion; array of packaged products illus- 
trating applications of wadding for 
various industrial and military items; 
sample rolls showing diversity of Cel- 
Fibe. Personnel: R. D. Glidden, C. E. 
Sanquist, A. J. Schroff, T. J. Santo- 
Salvo, J. R. Odell, J. C. Kerrihard. 
Hotel: Stock Yards Inn. 


CELLUPLASTIC CORP. Booth 9.6, 
Exhibit of complete line of plastic cn. 
tainers, with special section devoted to 
containers made in new rectangw ar 
and cylindrical shapes; new fami'y. 
package, apothecary-style jars; also 
group of technical and design engineers 
on hand to discuss phases of the Clear. 
site line. Personnel: J. D. Giles, J. D. 
Proctor, J. L. McKenna, G. Plain, G. £. 
Johnson, A. Nichols, R. Kennedy, E. 
Lynn, T. E. Stewart. Hotel: Drake. 


CELON CO. Booth 920. Personnel: 
J. S. Adams, H. V. Owens, L. J. Trecek, 
M. D. Cushman, H. Jelly, G. Wehren- 
berg, E. A. Vaughan, E. G. Picker. 
Hotel: Conrad Hilton. 


CELOTEX CORP. Booth 570. Exhibit 
of cushioning, dunnage and _ blocking 
materials, including single- and multi- 
ply cushioning-flexible fibreboard for 
packaging fragile items; single- and 
multi-ply rigid cushioning neutral pH 
fibreboard for heavy, difficult-to-pack 
items; various applications illustrating 
use of neutral pH fibreboard for indus- 
trial items. Personnel: B. Savage, 
L. Friedle, F. Abbott, J. Cusher, R. At- 
tick, A. Harris, J. Kleinschmidt. 


CENTRAL STATES PAPER & BAG 
CO. Booth 926. Printed paper and plas- 
tic bags showing examples of savings 
in packaging time or labor, improved 
protection and improved appearance to 
be featured. Personnel: C. R. Kruse, 
A. D. Goldstein, R. M. Wohl, D. J. 
McKay. Hotel: LaSalle. 


CHAFFEE, RALPH, & CO. Booth 306. 
Display of Rotor-Sealers heat-sealing 
machines sealing all of the popular 
plastic films and bags, and demonstrat- 
ing the automatic infeed, coder-dater 
and hole-punching device; special ma- 
chine with heat, pressure and dwell 
time indicated by dials, sealing metal- 
foil lined barriers and other Govern- 
ment-specified materials and bags; also 
16-mm. color movie and automatic dis- 
play showing heat sealing of plastic 
bags. Personnel: R. W. Chaffee, W. W. 
Hints, C. C. Reynolds, L. A. Snyder. 
Hotel: Stock Yards Inn. 


CHAMPION PAPER & FIBRE CO. 
Booth 111. Glass-floored platform on 
which viewers actually walk; products 
to be displayed in bins under %-in. 
plate glass include Kromekote cast- 
coated and Colorcast drum-finished 
papers; potential applications of vacu- 
um-metalized paper, product of a 
Champion Co. affiliate, Vaculite Corp. 
Personnel: R. Colegrove, H. Baldwin, 
W. Ziegler, C. Craig, W. Dohrmaan, T. 
Mackelfresh. Hotel: Conrad Hilton. 


CHAMPLAIN CO., INC. Booth 906. 
Exhibit of graphic displays, literature, 
specifications and color slides of equip- 
ment. Personnel: R. J. Dunne, J. E. 
Cade, F. R. Murphy, L. J. Remington, 
J. Martin, M. Rassmussen, K. Lucal. 
Hotel: Lake Shore Club. 


CHASE BAG CO. Booth 212. Samples 


of packages for a wide range of prov- 
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‘REE TRIAL OFFER 


to introduce the Derby 15-A and the New Derby 152-T 
GUMMED TAPE DISPENSERS 


DERBY 15-A DERBY 152-T 


for economical, efficient dispensing of standard kraft tapes. __ for reinforced and kraft tapes modern in design with all the 


7 proven features of our famous 32-T 


i, 


* 1” to 3” tape widths— 
ome yo len “a = 30” priced at o4 ‘ ‘ priced at 
ented spring clutch fe “ lia deapiraniin 
y moisture contro! system $3950 ; re $5 700 
interlocking side frame construction ° ate - ntro 


* visual measuring scale F.0.B. Derby, Conn. 
* visible auxiliary water reservoir 


automatic cut-off blade guaranteed for the life of the machine 


F.O.B. Derby, Conn 


HERE'S THE OFFER! 


We offer you a one-week free trial, without cost or obligation, 
to test the most efficient, modern, and economical dispenser on the market. 
Take advantage of this big free trial offer. 
Mail the coupon belou 
Free Trial Offer’ BONUS GIFT 
cline DERBY SEALERS, INC., DEPT. MP * DERBY, CONNECTICUT 


GENTLEMEN: 
We wish to take advantage of your free trial offer and try the 
C— 15-A — 152-T for one week's free trial—plus bonus offer. 


§ With Derby’s free trial offer, you'll 
t receive a bonus gift of an 8 oz. bottle of 
Tape Squirt (makes 75 to 100 gal. 
solution ), the most economical, fast acting 
wetting agent on the market. Lists at $3.50 


COMPANY NAME 





Offer limited. Good in United States and Canada only. 
ADDRESS 





CITY ZONE____ STATE 





DERBY SEALERS, INC. 


Derby, Connecticut ATTENTION OF 
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PACKAGING MACHINE 





there is a place where 


CZ SILICONE 
FLUID SPRAY | 


WILL CUT ng lasting ai 


one SPRAY 


YOUR COST } Gas tgaa 


IMS SILICONE SPRAY will cut your scrap and stoppage rate—Save 
You Money! Try it on your packaging line—you'll see why almost 
overnight this amazing anti-stick material has become a necessity 
in the modern high-speed packaging field! 











PRICES: $ 2.00 Per Sample Can 
$ 18.00 Per Unbroken Dozen 
$197.40 Per Unbroken Gross 


INJECTION MOLDERS SUPPLY CO. 


3514 Lee Road Cleveland 20, Ohio 
WYoming 1-1424 


VULCAN HEATING UNITS- 
The Heart-of Packaging and Sealing Machinery 


Delivery FREE 


Anywhere in 


the U.S.A. 





Still lower prices on larger orders 
shipped in one gross lots on any 


schedule you request 








CARTONING 


LABELING 


BOTTLE CAPPING 


y . . 
| | . J PLASTIC 
i y : @ SEALING 
” os rs 
PACKAGE 
WRAPPING 
* 
CAN SOLDERING 
4 e 
~“ PACKING AND 
Z ! SEALING 





Vulcan Electric Units provide low cost efficient heating for 
any application in packaging and sealing equipment. Flat or 
strip, cartridge, tubular, and band type heaters are available 
in a wide range of sizes, shapes, sheath and insulation mater- 
ials, voltage and wattage ratings. 

Write for FREE Catalog 
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ELECTRIC COMPANY 


DANVERS 30, 








MASS. 











ucts from soft goods to cement; hea 
duty polyethylene bag; also bags that 
are reported to offer absolute moisture 
protection, either retention or exclusicn 
of moisture. Personnel: E. P. Alexa 
der, W. J. Gosney, C. E. McCabe, J. : 
Russell, F. W. Harker, B. Sheets. 


CHICAGO MOLDED PRODUCTS 
CORP., Campco Div. Booth 521, Ex 
hibit of thermoplastic sheet and film 
adaptable for packaging applications, 
including acetate, butyrate, polyethy- 
lene, nylon and_ polystyrene. Per- 
sonnel: E. F. Bachner, Jr., J. L. Bach- 
ner, R. Fornoff, M. O’Connor, G. Rox- 
burgh, C. Smith, S. Cizmar. 


CHICAGO PRINTED STRING CO. 
Booth 910. Exhibit of factory decora- 
tive-packaging programs employing 
gift-wrapping designs and_ ribbons; 
Rapid Ribbon loops; stretchable plastic 
loops; Print-Ad-String; pre-made bows 
for factory packaging; Rip-Open-Tape 
tear tape for corrugated cartons. Per- 
sonnel: H. L. Greilsheim, F. A. Tyler, 
C. Hughson, Jr., W. Fox. 


CHIPPEWA PLASTICS, INC. Booth 
1125. Display to feature polyethylene 
film; polyethylene industrial shipping 
bag. Personnel: R. G. Carson, R. F. 
Hrudka, F. M. Harding, J. Rocksted, 
R. C. Siggens. Hotel: LaSalle. 


CLARK-AIKEN CO., Booth 853. Ex- 
hibit of 34-in. Type “GS” cutter and 
layboy unit; hydraulic lift table and 
stub arbors. Personnel: J. C. Hart, J. J. 
Waddock, D. R. Grody, Vs Marby, 
E. A. Lowry. Hotel: Palmer House. 


CLARK, J. L., MFG. CO. Booths 982, 
984. Display of lithographed metal con- 
tainers; structural package designs cur- 
rently offered; a panel illustrating the 
company’s lithographing operation; se- 
ries of photographs offering a pictorial 
tour of company’s manufacturing facil- 
ities; also new aerosol overcaps. Per 
sonnel: F. D. White, W. H. Jeffreys, 
A. E. Bennett, J. E. Newkirk, W. 0. 
Nelson, P. J. Rich. Hotel: Palmer 


House. 


CLEVELAND CONTAINER CO. Boot/ 
913. Exhibit of various methods of 
packaging, showing a complete line of 
spiral and convolute-wound fibre con 
tainers with paper and metal ends; 
metal-end telescope and screw-cap con 
tainers; mailing tubes; paper tubes 
and heavy-wall cores; also methods of 
packaging Government spare-parts con- 
tainers under Specification MIL-C-3955 
Personnel: W. F. Walker, R. D. Sayles, 
R. F. Boll, F. Lindgren, J. Reilly, J. J. 
Callahan, L. C. Hoaglund. Hotel: 
LaSalle. 


CLIMAX PRODUCTS DIV., Lodge & 
Shipley Co. Booths 490, 492. Display of 
vacuum-type filler; accumulating table; 
also bottle conveyor. Personnel: C. J. 
McHugh, R. G. Hilgeman, E. Rowe- 
kamp. Hotel: Conrad Hilton. 


COMET INDUSTRIES. Booths 428 
430. Display of Quick-Pak and Meteor 
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“THE BETTER 
RAT TRAP” 


Bait stations nest per- 
fectly to aid storage and 
shipping, come three to a 
3-lb. package of bait. 
Designed and pressure 
formed for the d-Con 
Co., Inc. by Plaxall, 
Inc 9 7. 


ial 
raixOni...s:.c; 


NIXON NITRATION WORKS e FOUNDED 1898 ° NIXON, NEW JERSEY 


‘hone: New Brunswick CHarter 9-1121, Metuchen Liberty 9-0200, New York Ext. WOrth 4-5290. Chicago Office, 510 No. Dearborn St., Michigan 2-2363. 
St. Louis, C. B. Judd, 3687 Market St.,JEfferson 5-8082. Cleveland, £. H. Alexander, 545 Hemlock Point Road, Chagrin Falls, EDgewood 8-6861. 
Leominster, Mass., C. A. Dovidio, Phone 7-2120. Canadian Distributor: Crystal Glass & Plastics Ltd., 130 Queens Quay East, Toronto, Ontario. 
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SEAL-SPOUT 


Kellogg recognizes the consumer accep- 
tance of SEAL-SPOUT, the aluminum 
pouring spout that’s practical for packages 


containing free-flowing products. 


SEAL SPOUT Corp. 


MOUNTAINSIDE, NEW JERSEY 
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Automatic vacuum-forming and sk 9. 
packaging machines. Personnel: R. &, 
Kostur, J. E. Kostur, Sr., J. E. Kostur, 
Jr., B. Sterezek, W. E. Moll, W. Congie. 


ton. 


CONAPAC CORP. Booth 525. Display 
of Weldmaster M-40 Roto Bag machine 
making side-weld pouches; Model 300 
Roto Wrap machine for vacuum and 
gas packaging of food products; Form- 
seal machine for vacuum forming of 
containers, then filling and sealing same 
in a fully automatic operation. Person- 
nel: R. H. Schnoor, J. C. Williams, 
E. E. Miranda, C. Van Sweringen, H. 
Hoots. Hotel: Bismarck. 


CONTAINER CORP. OF AMERICA. 
Booth 705. Institutional exhibit featur- 
ing a three-phase slide film of company 
services. Personnel: J. F. Carty, F. D. 
Empkie, E. J. Kirstein, J. D’Esposito, 
K. D. Myers, H. G. Van der Eb, L. H. 
Schoenhofen, M. C. Lewis, G. J. Bran- 
denburg, R. L. Peck, R. T. Porter, B. 
Phelan, F. G. Jones. Hotel: Conrad Hil- 
ton. 


CONTINENTAL CAN CO. Booth 676. 
An array of packages on display; also 
extensive display of products of eight 
divisions of the company, including 
Metal, White Cap & Bond Crown, Flex- 
ible Packaging, Paper Container, Hazel- 
Atlas Glass, Boxboard & Folding Car- 
ton, Fibre Drum & Corrugated Box, and 
Containerboard & Kraft Paper. 


COTSWOLD FIBRES, INC. Booth 966. 
Exhibit of Government-specification 
barrier materials; polyethylene-coated 
and laminated papers, foils, films, 
fabrics, etc., for packaging use and 
for converting into bags, pouches, en- 
velopes and tubing material; polyethyl- 
ene coatings and laminations include 
all types of resins such as conventional, 
linear and high density in both clear 
and colored films. Personnel: A. C. 
Cartledge, G. H. Claridy, Jr., J. B. 
Boone, B. F. Patterson. Hotel: LaSalle. 


COTTRELL CO. Booth 1045. Display 
photos of slitter-rewinders, web letter- 
press presses, rotogravure presses and 
web offset presses. Personnel: D. Cott- 


rell, Jr., R. W. Rosebury. 


CROMWELL PAPER CO. Booth 1116. 
Impregnated, coated, laminated, rein- 
forced and flexible papers on display; 
also bags, sacks, liners, covers of single 
and multiwall construction, using all 
types of material to cover and protect 
all types of products. Personnel: D. M. 
Weil, R. R. Rubel, H. Deputy, E. S. 
French, C. MacRae, L. S. Ralph, M. 
Chaiken. 


CROWN CORK & SEAL CO. Booth 
871. Distribution of aerosol-dispensed 
coffee in Spra-Tainers; examples of 
lithographed Spra-Tainers, general 
packer cans, concentrate cans and “F” 
style cans. Hotel: Sheraton Blackstone. 


CROWN ZELLERBACH CORP. Booths 


1128, 1130, 1134. Exhibit of Gaylord 
Container Div.’s new corrugated nail 
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boxes which can be closed on auto- 
matic gluing and sealing equipment, 
Drumpaket corrugated shipping con- 
tainer; Industrial 
line of primary paper grades for pack- 
aging converters; Multiwall Bag Sales 
Div.’s Crown caddie-handle bag, Crown 
stepped-end bag, Crown Siftite sleeve, 
polyethylene tape over sewing, poly- 
ethylene over printing, and new bags 
for seeds and meal; New Products 
new developments in liquid 
packaging with Tetra Pak, heat-sealed 
polyethylene-coated paper bags for 
chemicals, plants and_ other 
products, and new grades and applica- 
tions of Crown Poly paper; Western- 
Waxide Div.’s complete line of printed 
and plain specialty packaging, including 
frozen-food polyethylene pouch packag- 
ing, Crown Seal polyethylene-wrapped 
bread, pouch-in-carton, Poly 
boil-in carton im- 
printer. Personnel: W. J. Zellerbach, 
D. J. Benjamin, K. M. Aslin, J. W. 
Kincaid, E. C. Garwood, M. M. Jamie- 
son, A. Huffman, H. Cameron. 


Dept.’s 


foods, 


Crown 
pouches and new 


Paper Sales Div.’s 


for cap-liner materials and impregnated 
materials for printed circuitry and 
other applications. Personnel: FE. P. 
Grace, G. R. Samuel, R. W. Matchett, 
H. V. Fleming, T. Cowen, H. J. Ried, 
Dr. Sacher. Hotel: Conrad Hilton. 


DIAMOND PLASTIC BOX CO. Booth 
865. Complete display of rigid plastic 
boxes, showing the latest in hinged re- 
usable containers with high consumer 
appeal and showing selection of present 
packaging examples plus imprinting 
available. Personnel: G. Kissak, B. 
Gayle, J. K. Petty, C. Haley, M. Beck. 
Hotel: Executive House. 

DIXIE CUP (See American Can Co.). 
DOBECKMUN CO., Div. Dow Chem- 
ical Co. Booth 740. Display of con- 
verted flexible films and foil; special 
emphasis on saran wraps; Trycite; also 
laminated and extruded products. Per- 
sonnel: E. P. Whitley, W. W. Clark, K. 
Prindle, R. A. Hickman, W. J. Bader, 
W. L. Lenox, R. Reed, D. Burton. 
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Hotel: Conrad Hilton. 
DAHER CO., INC. Booth 1044. Exhibit 


of lithographed 


* peyauy seyainbuj 


and embossed metal 
containers for low-cost gift packaging 
of cake, cookies, nuts, 
lingerie, golf balls, writing paper, etc.: 
custom designs available. Personnel: B. 
Greenstein, D. Vorhees, J. C. Barey, R. 
Bernhard, €. Molk. Hotel: Palmer 


House. 


DOUGHBOY INDUSTRIES, — INC. 
Booth 522. Exhibit to feature four new 
sealing machines: glue sealer; heavy- 
duty continuous band sealer; continu- 
trim and head-type poiyethylene 
sealer; lap sealer. Personnel: R. Liv- 
ingston, H. Weatherhead, J. Grevich, J. 
Johnston. Hotel: Palmer House. 
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DELAWARE BARREL 


& DRUM CoO., DU PONT, E. L, DE NEMOURS & 
INC. Booths 557, 559, 


Exhibit of CO., INC., Film Dept. Booth 706. Ex- 
returnable and_ single-trip molded- hibit of cellophane, with emphasis on 
polyethylene drums; also molded poly- new films, including the polymer-coated 
ethylene tanks. Personnel: J. S. Heisler, K types; also products packaged in 
|. F. Barber, B. J. Lobermann, G. glass and other containers that utilize 
Coughlin, D. Parrish, D. Luff, C. the protection and merchandising ap- 
Young. peal provided by “Cel-O-Seal” cellulose 
bands. Hotel: Bismarck. 
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DENNISON MFG. CO. Booth 921. New 

automatic machine designed for deco- DU PONT, E. L, DE NEMOURS & 
rating polyethylene bottles CO., INC. Booths 1077, 1079. Demon- 
cally ; stration of spray application of Ludox 
cating colloidal silica for frictionizing. Person- 
nel: E. O. Sealine, T. J. Armstrong, 
J. E. Eley, W. Placzankis, B. C. Nylen. 
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completely new Therimage appli- 
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machine illustrating transfer 
printing at the packaging station; also 
latest equipment for dispensing and ap- 
plying pressure-sensitive labels. Person- 
nel: R. B. Hulett, J. F. Card, R. E. 
Hubbard, E. P. Lingham, H. C. Weeks. 
Hotel: Morrison. 


ANNV 
N 
aoHi3 
34OW 4O 


DUSENBERY, JOHN, CO., INC. Booth 
117. Display of Model 900 paper, film 
and foil laminator; Model 816 trim-re- 
moval system; Model 30 tension indi- 
cator; also Model 765AB core cutter. 
Personnel: J. Dusenbery, R. Young, J. 
Rienau, F. Kerber, F. Brombacher. 
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DEPENDABLE COMPRESSOR & MA- 
CHINE CO., INC. Booth 929. Exhibit 
of screen printing machines to print 
cylindrical, flat and odd-shaped ware. 
Personnel: C. F. Eisen, Mrs. Eisen, 
\. Broemel. Hotel: Conrad Hilton. 


ONIAVS ¥O8vT 
snopusewei) 


NYW t 
ONIOVNIVE 
O1z ww 
= 3S-GN 





EASTMAN CHEMICAL PRODUCTS, 
INC., Sub. of Eastman Kodak Co., Plas- 


tics Div. Booth 754. Exhibit of packag- 
DERBY SEALERS, INC. Booth 949. ing with polyethylene and cellulosic 


Exhibit of Grip-A-Tab Model 915 desk plastics in general; high-speed over- 
dispenser for tape; electric “300” series wrapping with medium-density poly- 
of gummed-tape dispensers. Personnel: ethylene film. Personnel: D. C. Wil- 
\. P. Krueger, W. J. Eilerman, W. C. liams, E. C. Catheart, W. P. Bussart, 
Beecher, M. B. Fabian, G. Aldrich, W. P. Gideon, D. C. Guthrie. Hotel: 
P. J. Parenti, E. O. Swearingen, A. W. Bismarck. 

Berg. Hotel: Sherry. 


‘OUT ‘ONP-O-1%L 


UVIA Y3d s9I8’OI$ O1 INNOWY (33M AVG 


YNOH 8 NV NI S$31V8 OOb’Z NO G3ILNdWOD) SONIAVS WNWINIW 


gig aNOTV 
a H2W3 3AVS 
NOH 8 43d 
$31 $1SO2 
NVIONIAVS jdvi 
awiuaivw 
uIIM sBuraes 
nok AuM Pue MOY SI! 


Ava u 
3av oor't 40 1nd 


00 


ad :a1dWVX3 3dV1 


© SONIAVS 


-Nv2 

¥ 

Yt 
itt 


40 
eyew ued 


is 30V 
M SINV 
86 BIA 


SONIAVS 


EASTMAN CHEMICAL PRODUCTS, 
INC., Sub. of Eastman Kodak Co., 
Chemical Div. Booth 764. Application 
of low-melt polyethylene to a variety of 
papers from hot melt, with demonstra- 
tion of value of such coated papers in 
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DEXTER, C. H., & SONS, INC. Booths 
62, 566. Exhibit of long-fibre specialty 
papers specifically created and designed 
for packaging; also display of Standard 
Insulation Co. (a subsidiary) materials 
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...the Fastest Growing Name 
in Automatic Packaging 


C & K Packaging not only sells a complete line of 
automatic packaging machinery — including case 
openers and positioners, case packers, gluers, sealers, 
depalletizers, overwrapping and bundling equipment 

but, today can offer to all industry a complete 
service for the solution of packaging problems. 

Whether you need one machine or a complete 
packaging line, you'll find that C & K is your best 
source. More and more manufacturers have learned 
that C & K is well equipped to furnish solutions to 
both routine and unusual packaging problems. Write 
today and find out how C & K can help you. 





100 Berkshire St., Holyoke, Massachusetts 


Sales Representatives: 


Atlanta « Cleveland « Los Angeles «+ Berkeley, Calif. « Chicago 
St Louis *« New York « Toronto « Montreal 





packaging and the use of coating jn 
heat-sealing applications. Perso, nel: 
G. A. Kirton, W. M. Gearhart, |). 8. 
Campbell, Jr., R. R. Moore. 


EASTMAN KODAK CO. Booth 772. 


Exhibit of transparent packages fabri. © 


cated and thermoformed from Kodapak 
I, Kodapak IV, Kodacel A-29 and ex 
truded Kodapak II sheet. Also on view, 
new uses for plastic sheet and unusual 
applications for Kodapak sheet. Per. 
sonnel: C. Snead, A. B. Corey, Y. 
Howe, P. Braman, J. Gruntler, R. 
Caire, S. Osman, N. Phillips, F. Rich. 
ner, M. Tucker, L. Mills, W. Seaman, 
E. M. Drummond, J. B. Watkins. Hotel: 


Congress. 


EKCO-ALCOA CONTAINERS INC. 
Booth 601. Exhibit of extensive line of 
wrinkle-free foil containers and their 
applications; new Type VI closure ma- 
chine designed to deposit cover and 
close container simultaneously and 
fully automatically; demonstration of 
H-1 hooding machine applying foil 
hoods from printed coil stock to round 
10-oz. wrinkle-free containers. Person- 
nel: R. W. Simmons, A. Moses, T. Leo, 
H. R. Blake, R. G. Gaulke, H. Hahm. 
Hotel: Palmer House, Stock Yards Inn. 


ELECTRONIC MACHINE PARTS, 
INC. Booth 549. Exhibit of photo-elec- 
tric _registration-control equipment; 
complete line of units covering applica- 
tions for intermittent or continuous 
rotary machines involving localization, 
spot cutting or synchronization; feed- 
roll mechanisms applicable to equip- 
ment presently in production. Person- 
nel: W. T. McAdam, A. Handal, ©. 
Geras. Hotel: Sherman. 


ELLIOTT ADDRESSING MACHINE 
CO. Booth 1068. Demonstration of re- 
cently developed addressers that print 
shipping labels and address them repe- 
titively, or with variable addresses, 
from a continuous roll of gummed 
stock, including cut-off knife; both 
manually and electrically operated. 


EMHART MFG. CO., Portland Div. 
Booth 821. Working demonstration of 
Standard-Knapp 800 series packer for 
handling packaged products; new S-K 
450 gluer and sealer. Personnel: W. W. 
Lauer, L. E. Johnson, K. Holstebro, 
J. H. Mosley, J. H. Walter, S. R. 
Knapp, A. J. Hetzel, E. K. Graves, 
S. W. Capper, R. B. Little, A. L. John- 
son, C. R. Strehlau, A. J. Kacprowski, 
H. C. Selig, H. L. Lindberg, G. E. 
Bayer, G. K. McPherson, D. E. Smith. 
Hotel: Bismarck. 


EPSEN LITHOGRAPHING CO, Booth 
983. Display of can labels, bottle labels, 
box wrappers, lithographed folding car- 
tons, display cards. Personnel: C. 
Batchelder, B. Dwyer, A. Siemsen, R. 
Macdonald, J. Peer, D. Duling, T. A. 
Backora. Hotel: Bismarck. 


ERDCO ENGINEERING CORP. Booth 
739. Exhibit of automatic bubble-form- 
ing, sealing- and die-cutting machine; 
“Clear-Pak” bubble sealer, and bench 
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ype rotary bubble sealer. Personnel: 
|. S. Bogen, M. H. Goemann, R. S. 
Peterman, W. E. Huntsha, R. K. Nel- 
con, R. J. Neal. Hotel: Conrad Hilton. 


ERIEZ MFG. CO. Booth 1026. Com- 
plete line of electro-permanent magne- 
tic Hi-Vi vibratory equipment will be 
exhibited, including bin vibrators and 
vibratory feeders; feeders demonstrat- 
ing accurate feeding of bulk materials; 
Mill Mutual approved vibratory feeders 
for use in hazardous, dusty locations; 
Magnamation components, including 
Magna-Rails and Magna-Rolls. Per- 
onnel: D, Dunne, N. Hirt, W. Moyden, 
W. Cmiel. Hotel: Palmer House. 


ERRICH INTERNATIONAL CORP. 
Booth 1136. Latest models of Speedy 
Bag packager including: Model 111-1] 
Special, with stainless steel, contoured, 
non-magnetic feeder tray and apron 
that automatically opens lip bags and 
flushes bags at speed of 1,200 per hour, 
itilizing bags from 3 to 9 in. wide, for 
packaging solid, single items, as well as 
for multiple loading of bolts, nuts, 
screws, tools, etc.; Model 91-R14 Spe- 
cial Record low-cost machine for pack- 
aging jacketed phonograph records into 
12-in. bags, the unit also being ap- 
plicable to bagging products that are 
boxed in square, rigid containers; 
Model 813 stainless steel unit with 
special application to foods and chem- 
icals. Personnel: M. L. Ruderman, 
H. Bitterman, R. Shafran, J. Cappell. 


FACILE CORP. Booth 664. Exhibit of 
le luxe gift wraps and decorative pack 
aging materials; gift-tying ribbons and 
bows; fabric-reinforced vinyls for pro- 
tective coverings; also demonstration of 
Facil-Fab die-cutting machine for pres- 
sure-sensitized labels; roll-leaf stamp- 
ing machine; machine to strip pressure- 
sensitized Facil-Fab labels from release 
paper; automatic bow-making machine. 
Personnel: E. Jacobsen, J. Gruber, D. 
Zacune, F. Eastburn, §S. Goodson. 
Hotel: Conrad Hilton. 


FALES, L. F., MACHINE CO. Booth 
626. Exhibit of Ludlow tying machine. 
Personnel: A. C. McIntosh, B. P. Reed. 
J. Romanock, R. McIntosh, W. Powers. 
Hotel: Conrad Hilton. 


FELINS TYING MACHINE CO. Booth 
1065. Felins Pak Tyers for tying various 
sizes of boxes, bundles and packages. 
Personnel: H. Kohler, W. McCam.- 
bridge, D. Larson, W. Johnson, E. Ho- 
ganson. Hotel: Stock Yards Inn. 


FERGUSON, J. L., CO. Booth 649. Ex- 
hibit of case feeder-former-positioner ; 
loaders and sealers; case imprinter; 
telescopic volumetric fillers, semi-auto- 
matic and fully automatic. Personnel: 
J. L. Ferguson, Jr., D. O. Ferguson, 
R. C. Ferguson, W. E. Gary, J. Knight, 
R. E. Paul, J. Cleaver, R. Schunk, R. 
Darling, J. W. Loeffler. 


FIFE MFG. CO. Booth 506. Exhibit of 


several newly developed items of auto- 
(Listing continued on page 314] 
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Is your prime need a high speed packaging line? Or is it an 
attractive, automatically wrapped package where speed is not a 
prime factor? Or maybe you’re looking for a combination of 
attractive packaging at high speeds. 

Maybe your product is frankfurters —- or maybe ball bearings 

or baked goods — or spark plugs maybe even popcorn. 

Whatever your product, whatever your automatic packaging 
problem, it will pay you to investigate C & K Packaging equip- 
ment. Because at C & K you’ll get solutions that will save you 
important dollars and improve your 
packaging operation appreciably. 

Our experienced field engineers 
are as near as your telephone 
they can give you complete details. 
Or write directly to Holyoke. Either 
way, it will help you eliminate your 
packaging operation question marks. 





Sales Representatives: 
Atlanta « Cleveland « Los Angeles « Berkeley, Calif 
Chicago + St. Louis « New York « Toronto » Montreal 


Holyoke, Massachusetts 
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Polyethylene —lower than any other transparent packaging film. And you've seen how its sparkle, 
larity, and toughness work for sales in the market. Sure—you've been watching it for years. But did you 
know that you can overwrap a variety of shapes and sizes, rigid or soft? That there are different types and 


jauges for different jobs? That there’s a new tear-tape development for polyethylene film? 


DON’T ASK JUST ANYBODY... Ask your Union Carbide Plastics Representative or write 
for a special automatic packaging booklet. Address Department DD-01M, 
Union Carbide Plastics Company, Division of Union Carbide Corporation, 
30 East 42nd Street, New York 17, New York. 
In Canada: Carbide Chemicals Company, 


Division of Union Carbide Canada Limited, Toronto 7. UNION 
CARBIDE 





Bakelite’ and “‘Union Carbide” are registered trade marks of Union Carbide Corporation, 
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VISIT HPS AT BOOTH 453 e NATIONAL PACKAGING EXPOSITION 


5009 W. SIXTY-SIXTH STREET @ CHICAGO 38 


314 


URS ie ae a 
Trapped printing! 
Tough package! 


Two **See-Thru’’ Materials 
Combined: 


coating: polyethylene 


—_ (VV fot” 

\ / R 
p/o\t/¥\Cc/E\t 
ot LS Oe ae OE RE 


base: cellophane 


Polycel is printable, sealable, durable, 
crackproof. It prevents transmission 

of moisture, grease, vapors, odors. 
HPS Polycel has all the advantages 

of two proved flexible and functional 
materials, expertly combined to 

do the best job for converters and 
users of transparent packaging. 


Ask Your Converter...or Write: 


POLYETHYLENE CO 


PAPER €CO- 


Originators of Protective Packaging Combinations 





Phone: POrtsmouth 7-8000 





(Listing continued from page 31] 
matic web-guiding equipment; d 
stration of various principles iny 
in application of automatic web-gu 
equipment through the use of a re 
ing machine equipped with two 
of automatic web-guiding applica 
Personnel: I. L. Fife, C. W. Br 
R. W. Powers, D. G. Fife, R. W. 0; 
W. A. Schilling, J. F. Slaughter, F. ¢ 
Ames, R. Fife. Hote/: Conrad Hilt 


FINDI EY, F. G., CO. Booth 735 
exhibit with Southern Adhesives ( 
and Union Paste Co. to feature pack 
aging and converting adhesives, ; 
coatings, film and foil adhesives 
sonnel: C. Bickel, O. Bronn, H. Fy 
R. Findley. Hotel: Conrad Hilton 


FISCHBEIN, DAVE, CO. Booth 5] 
Fiiled-bag closing machines on display 
Personnel: G. Fischbein, H. Fischbeir 
Hotel: Palmer House. 


FLEX-O-GLASS, INC. Booth 491. Ex 
hibit of visual plastic packaging includ 
ing flexible and rigid vinyl, butyrat: 
and clear and black polyethylene. /e; 
sonnel: K. S. Boehm, J. Kraft, C. W: 
dell, K. Morris, P. Alario. 


FOOD MACHINERY & CHEMICAI 
CORP., Hudson-Sharp Machine ( 
Booth 806. Demonstration of the Camp 
bell wrapper packaging hard candy in 
cellophane at speeds up to 100 per 
minute, the machine being applicable 
to the newer types of plastics films and 
papers. Personnel: A. J. Olsen, R. F 
Jansing, W. Raymakers, C. J. Gerlach 
Hotel: Conrad Hilton. 


FOOD MACHINERY & CHEMICAI 
CORP., Kingsbury & Davis Plant 
Booth 806. Exhibit of the Mark 60 
thermoplastic quad stayer for set-up 
paper-box production, featuring a 48-in 
magazine and vacuum-cup feeding fron 
automatic “Self Stor” trays; its quick 
change delivery system permits eithe: 
end or side discharge. Personnel: P. |) 
Bell, W. F. Andresen. Hotel: Conra 
Hilton. 


FOOD MACHINERY & CHEMICAI 
CORP., Simplex Plant. Booth 806. The 
new Model 200 side-weld bag-making 
machine for heavy-duty production r 
quirements, which makes flat- or gus 
set-bottom polyethylene bags from flat 
stock or tubing up to 40-in. length by 
30-in. width at 35 to 105 finished bags 
per minute from flat stock, one up; th 
unit is complete with electric-eye regis 
tration and easy relocation of pur 
blanks. Personnel: G. C. Jones, D. A 
White, J. D. Hoffman. Hotel: Conra 
Hilton. 


FOOD MACHINERY & CHEMICAI 
CORP., Stokes & Smith Plant. Booth 
806. Display of the new operation for 
producing unstayed set-up paper box 
from flat blank to finished box or 
new Stokesbend flange bender which 
automatically bends flat blanks up to 
180 deg. (adjustable), delivering work 
to Model “D” Stokesfeed which con- 
sists of gluer and automatically fed 
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wrapping machine; Universal semi-auto- 
matic filling machine for cans, jars, 
boxes or bags, which handles a wide 
variety of granules, powders and pastes. 
Personnel: J. R. Sonneborn, S. T. Brin- 
ton, R. C. Smith, J. S. Stokes. Hotel: 
Conrad Hilton. 


FRAZIER & SON. Booth 814. Joint ex- 
hibit with Amsco Packaging Machinery 
will feature the Amscomatic 100 pack- 
aging units; automatic edge sealer with 
horizontal, vertical or adjustable con- 
veyors for heat sealing bags; Amsco 
power jaw sealer-labeler; Frazier Whiz 
Lifter materials elevator; Frazier Whiz 
Packer filling machinery. Personnel: 
E. E. Messmer, J. D. Sylvester, R. 
Frazier. Hotel: LaSalle. 


FULLER, H. B., CO. Booth 1005. Ex- 
hibit of industrial adhesives; all types 
of packaging adhesives; technical men 
in attendance to discuss application 
problems. Personnel: R. E. Smith, J. J. 
MacIntyre, H. B. Fuller, Jr., G. Ryberg, 
E. A. Vigard. Hotel: Bismarck. 


GPE CONTROLS, INC., formerly As- 
kania Regulator Co. Booth 594. Exhibit 
of new continuous non-contact web- 
width indicator-recorder in operation; 
unwind stand with web guide; guide 
roll on moving web; thickness gauge 
for moving web; roll diameter follower 
for tension setting. Personnel: E. H. 
Schroeder, S. Sorsen, J. M. Deering, 
D. B. Digel, F. J. Markey. 


GAYLORD CONTAINER CORP., Div. 
of Crown Zellerbach Corp. Booth 1128. 
Display of the new high-stacking 
strength corrugated shipping container 
adaptable to wide range of products 
from nails to apples; new container for 
water heaters featuring a solid fibre 
bottom designed for automated assem- 
blies; examples of fine printing and 
other new developments in corrugated 
shipping containers. Personnel: M. M. 
Jamieson, R. S. Baum, M. Smith, R. 
Stuckert, A. Kramer, R. Truppe, T. 
Torre, P. E. Claus, J. M. Arndt, Jr., 
E. J. Spiegel, Jr., W. Baughman, J. 
Kistner, E. Pechon, W. H. Jennings, H. 
Booth, E. Noller, P. Grooms, J. Czwe- 
rinski, A. Boockfor. Hotel: Sheraton 
Blackstone. 


GENERAL CHEMICAL DIV., Allied 
Chemical Corp. Booth 227. Exhibit of 
Genetron aerosol propellents; portion 
of booth devoted to aerosol industry 
as “aerosol information headquarters,” 
where manufacturers are invited to dis- 
play their literature. Personnel: H. L. 
Robbins, F. C. Hitchings. 


GENERAL PACKAGING  EQUIP- 
MENT CO. Booth 989. Exhibit of new 
automatic packager, complete automa- 
tion in form-fill-seal packaging ma- 
chinery. Personnel: G. A. Perlitz, J. C. 
Wylie, D. H. Zwight. Hotel: Palmer 
House. 


GENERAL RESEARCH & SUPPLY 
CO. Booth 327. Automatic, high-speed, 
silk-sereen printing presses on display. 
Personnel: J. A. Black, T. Rosema, J. 
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Mann, F. Kline, J. Graham. Hotel: Al- 
lerton. 


GLASSINE & GREASEPROOF MFRS. 
ASSN. Booths 218, 222. Illustrations of 
many end uses of glassine and grease- 
proof papers, with all types of products 
and their packages using glassine and 
greaseproof papers for protection; rep- 
resentative display of new metalized 
glassine; technical advice regarding 
flexible packaging materials in general 
and assistance on specific problems to 
be available from independent packag- 
ing consultant, Philip S. Barnhart, Per- 
sonnel: C. H. Leach. 


GRACE, W. R., & CO., Polymer Chemi- 
cals Div. Booth 889. Exhibit of Grex 
high-density polyethylene and its ap- 
plications in the packaging industry 
in the form of thin films, extruded 
sheet, vacuum-formed packages, blown 
bottles and molded parts. Personnel: 
T. T. Miller, E. E. Winne. Hotel: 


Palmer House. 


GRAY CO., INC. Booth 965. Display of 
air-powered pumps for packaging opera- 
tions; ink pumps, transfer pumps, 
stainless-steel fluid pumps; automatic 
metering and measuring devices. Per- 
sonnel: E. L. Niederloh, J. R. Jewell, 
D. A. Koch. Hotel: Congress. 


GUMP, B. F., CO. Booths 569, 571. 
Operation of Bar-Nun can line for feed- 
ing, filling, packing and ejecting cans, 
jars or cartons; Bar-Nun automatic bag 
feeder, opener and weigher; Bar-Nun 
“Auto-Check” net weigher; Edtbauer- 
Duplex net weigher; Vibrox drum 
packer; Bar-Nun rotary sifter. Person- 
nel: L. J. Nowak, Jr., E. J. Miller, 
G. Allen, O. Krolopp. 


HAMPTON MFG. CO., Industrial Tape 
Div. Booth 1025. Exhibit of Blue Cross 
pressure-sensitive paper and cloth tapes, 
including natural crepe and flatback 
all-purpose masking tapes; crepe and 
flatback packaging tapes in colors; 
printable paper tapes; paper tapes con- 
forming to Government specification 
UUT-106A Type I and Type II; 
economy-grade cloth tapes; waterproof 
cloth tapes; cloth packaging tapes in 
color; Government specification cloth 
tapes—JAN-P-127 and PPP-T-60; new 
plastic tapes. Personnel: C. I. Lee, 
R. N. Balking, N. G. Dales, J. G. Dales, 
K. Goding, R. Baumrucker. Hotel: 
Sherry. 


HARRIS-SEYBOLD CO. Booth 1043. 
Photos of offset presses and paper 
cutter used in packaging operations. 
Personnel: J. McConnaughey, Jr. 


HARTIG EXTRUDERS, Div. of Mid- 
land-Ross Corp. Booth 970. (See John 
Waldron Corp.) Personnel: B. Codding- 
ton, B. Autenreith, B. Sackett, J. Fer- 
rier, I. Stegmaier, D. C. Higgins. Hotel: 
Bismarck. 


HAYSSEN MFG. CO. Booth 654. Dis- 
play will feature four machines in- 
cluding the new Hayssen wrapping ma- 








Crescent 


welcomes you to 
its Suite at the 


Conrad Hilton Hotel | 
during the a 


Packaging Show 
in Chicago 
April 13-17 


WAIT TILL YOU SEE OUR 
“PACKAGE” K.O. Flex, the only 
alcohol-base ink for K films that prints 


without over-lacquer, which you can 


, ae % 


oe 


use for gravure as well as 
Du-All, a 


heat-resistant ink also suitable for 


flexography 
both processes . the Spectrum 
Service which makes color-matching 
fast and easy . . . many other 
developments that will improve your 
operations and increase your 


profits. 


eagle 


INK & COLOR COMPANY 


Largest Independent Producer of Flexographic 
Inks . . . @ Leading Producer of Gravure Inks 


464 North Sth St., Phila. 23 * 3901 West 
Rohr Ave., Milwaukee °* 244 Forsyth St., 
Atlanta 
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New High-Speed Predetermining 
Counter, Series 1522, features instant 
lever reset plus quick and easy setting of 
predetermined’ number. Speeds up to 
6,000 rpm. Also supplied without prede- 
| termining feature. . 


| Everyone can 
Count on 





All that paperwork can mean 
less than nothing... unless it’s 
based on up-to-the-minute 
“facts in figures’’. Figures on 
production and processing 
that prevent errors, delays, 
shortages, over-runs . . . that 
indicate maintenance and 
replacement needs... that 
improve work scheduling and 
quality control... and give 
workers a fair basis for wage 
and incentive payments. 
What’s more, built into your 
products, Veeder-Root 
Counters will give you a 
new sales pitch . . . even 
prove your product’s guar- 
antee in service. Yes, you 
can count on Veeder-Root 
Countrol in countless ways 
... to your profit. Let us 

show you how. Write: 





You always “Know the score’ 
when you count on Veeder- Root! 





chine with automatic lubricating sy 











arranged to wrap textile in y- 
ethylene; the new Hayssen M. de] 
“RT” constant-motion horizontal ag 
machine shown packaging socks jp 
polyethylene; the new small-sized ay- 
tomatic form, fill and seal Hayssen 


Compak Model “J,” and the company’s 
first automatic wrapping machine, 
50 years old. 













HAYWOOD PUBLISHING CO. Booth 
813. Reprints available from Packaging 
Parade, Industrial Packaging and Rox- 
board Containers; information service 
and show directory. Personnel: M. Hay- 
wood, Jr., M. O. Pottlitzer, G. Hamil- 











ton, H. E. Roden, G. O. Manypenny, 
C. FitzGerald, J. H. Willcox, L. B. 
Bergstrom, D. Dean, H. T. Clarke, 





Weber. Hotel: Ex- 


G. P. Haywood, J. 


ecutive House. 


































HEDWIN CORP. Booth 883. Exhibit 
of l-qt. Cubitainer; 1-gal. Cubitainer; 
5-gal. spout-type Cubitainer; new 5-gal. 
plug-type Cubitainer; new 15-gal. plug- 
type Cubitainer; 
gated wirebound Cubitainer; Hedliner; 
also drum liners. Personne/!: B. N. Har- 
ris, R. M. Coulbourn, III, E. W. Smith, 
Ill, A. M. Taliaferro, C. A, 
Hotel: Sheraton Blackstone. 



















new 15- gal. corru- 










Speas. 

























HEEKIN CAN CO. Booth 470. Display 
of lithographed metal containers. Per- 
sonnel: C. A. Rolfes, B. O. 
R. L. Sayre, R. L. Gastenveld, G. Tier 
ney. Hotel: Shoreland. 


Hering, 











HEINRICH EQUIPMENT — CORP. 
Booth 911. Display of new model Lilli 
put narrow-width flexographic printing 
press, complete with hot-air drying sys- 










tem, with motor drive and all accessories 
making a fully roll-to-roll 
press; also color transparencies of other 






integrated 







company equipment. Personnel: K. R 
Sunderhauf, H. P. John, R. H. Winkler 
Hotel: Bismarck. 









HESSER, A. G., FR. Booth 494. Photo 
graphic display of packaging machines 
for handling free-flowing food products 
Personnel: E. Baisch, A. Heybroek 
P. M. Pottetti. Hotel: Bismarck. 














CO. Booth 454. Dem 
D.C. tension-control 


HOBBS MFG. 
onstration of new 
and winding machine, equipped with 
D. C. speed-control winder, designed for 
winding light materials under very light 
web tensions, particularly with applica 
tions calling for a broad range of op- 
erating speeds, roll diameters and web 
cut- 





















Veeder-Root 


INCORPORATED 


® Hartford, Conn. ¢ Greenville, S. C. ¢ Altoona, Pa. * Chicago 


New “Count-Pak", a complete electronic 
counting package for use where high speed, 
long life and instant reset are required. Rated 
at 20,000 counts per minute (with added dec- 
ade speeds run up to 200,000 cpm). Completely 
transistorized. Photohead adaptable to any 
job. Several other ‘'Count-Paks” available. 


S. F. Oakes, H. 


cini, A. A. 
Blackstone. 


HOLLANDER, 


Hollander, A. 
Antoville, C. 
HARTFORD 2, CONNECTICUT 


New York « Los Angeles « San Francisco * Montreal ton Blackstone. 


Offices and Agents in Principal Cities 





tensions; also Alquist winder and 
away Alquist A. 


L. R. Damour, R. C. Wilson, R. Simon 
Arterton. 





Booth 946. “Ideas in Action” wil 
feature in the display. Personnel: S. A. 


H. Siegel, C. Gildehaus. Hotel: Shera 


[Listing continued on page 320] 





P.F. winder. Persor nel 
K. Lambert, G. B. Clay 










Sheraton 


Hotel: 
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ALLEN, CO., 


he 





D. Berliss, Jr., M. F. 
Manson, B. McCarty, 
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REMINGTON 


ROLLA-MATIC 


ELECTRIC SHAVER 


@|| 


TRADEMARK 


WORLD'S ONLY 


A ADJUSTABLE 


ELECTRIC SHAVER 


Another major manufacturer now goes to market pack- 
aged in LusterBoard. The Remington Rand Company 
selected mirror-smooth 14 point LusterBoard for its 
popular ROLL-A-MATIC electric shaver. Note the superb 
color printing. Results like this explain why makers of so 
many fast-selling items . . . candy, cosmetics, First Aid 
Supplies, lingerie, textiles, food and many others. . . rely 
on LusterBoard to give their packages extra sales appeal. 

Here are a few of LusterBoard’s advantages: 
Maximum fidelity of halftone reproduction * Fast ink set- 
ting * Smooth folding, superb embossing effects * Strength 
equal to or surpassing boxboards two to four points 


heavier * Range of 14, 16, 18, 20, and 22 point thickness. 


shavers JusterBoard 





Printing Papers 


S. D. Warren Company, 89 Broad Street, Boston 1, Mass. 











TASTE-APPEAL PACKAGING...with the 


Cellophane-packaged products taste 
as good as they look... cellophane 
assures proper protection, lets 

the appeal of the product itself 
stimulate impulse sales! 


Today’s shopper spends only a few seconds selecting an item 
in the retail store . . . yet she must pick from thousands of 
items. Surveys show that more and more purchases are the 
result of “‘store decisions”. . . and sight of the product is 4 
powerful influence in these decisions. That’s why cellophane’s 
pure transparency is so important. It sells the shopper light- 
ning-fast . . . lets her see color, shape, texture . . . lets the 
product itself do the selling. 

What’s more, Du Pont cellophane is versatile. It offers 
virtually unlimited package construction . . . efficiency on 
high-speed machines . . . vivid color printing. There are over 
100 varieties, each tailored to meet specific needs. 








basic sales power of pure transparency 





Your Authorized Converter of Du Pont cellophane can 
show how your product, a colorfully printed design and cello- 
phane’s many benefits can be blended into a profitable, selling 
package. Rely on his skills and services to help you. 

Du Pont’s new “K” cellophanes—result of 35 years of 
transparent packaging experience at Du Pont—now offer you 
greater brilliance, protection and durability. Draw on this 
experience to help you obtain a better, faster-selling package. 
See your Du Pont Representative or your Du Pont Author- 
ized Converter. E. I. du Pont de Nemours & Co. (Inc.), Film 
Department, Wilmington 98, Delaware. 

1958 Was Cellophane’s Biggest Year ! 


REG.U.S. PAT. OFF. 


TT EOD RETTEO h 


BETTER THINGS FOR BETTER LIVING... 7 





U PONT 
cellophane 




















the parade 
of est 
SA 


are Plastofilm’s new designs 
in transparent packaging, 
incorporating Eye appeal, 
purpose and economy 


| 


ABBOTT LABORATORIES’ new blister-pack 
adds unique functional design to an un- 
limited field of carded transparent dis- 
play packages. 


“Lock-fit"’ drawn transparent cover de- 
signed and manufactured for HELENE 
CURTIS, INC. Reinforcing ridges and 
pronged corners lock-fit cover firmly and 


Examples of the large family of thermo- 
formed plastic box inserts manufactured 
for EVERSHARP and others. Attractive 
practical, economical. 


write or phone for our catalog 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 





| Listing continued from page 316] 
HOPE MACHINE CO. Booth 1021. 
Operation of Type 19A-4-Line filling 
machine with infeed and discharge con- 
veyors and special container emptying 
device, demonstrating accuracy of fill 
and container handling features; also a 
two-line Type 1I5RF-2 filling machine. 
Personnel: L. H. Kinsley, R. J. Keller. 
\. R. Johnsen, R. Geiger, K. Klatte. 
C. Lessig, A. W. Whitney, L. Rogers. 
H. L. Duhart. Hote/: Bismarck. 


HUDSON-SHARP MACHINE CO., 
FMC Packaging Machinery Div. (See 
Food Machinery & Chemical Corp.) 


IDEAL STENCIL MACHINE CO. 
Booth 1036. Exhibit of stencil-cutting 
machines; tape-dispensing machines, 
Models 200E and A2; fountain brushes: 
also inks and other allied supplies. 
Personnel: J. T. Harris. Hotel: Sher- 
man, 


IDEAL STITCHER CO., Div. of W. R. 
Pabich Mfg. Co., Inc. Booth 935. Dis- 
play of new wide-crown-staple carton- 
bottom stitcher, also arm and combina- 
tion; new thrifty oval stitching wire: 
standard bex stitchers and stitchers for 
special applications. Personnel: W. R. 
Pabich, Richard W. Pabich, Robert W. 
Pabich, P. Baker. 


IMPACT-O-GRAPH CORP. Booth 589. 
Exhibit of standard models _ for 
package testing; also new miniature 
three-directional recorder and its new 
damped shock recorder. Personnel: 
W. S. Mielziner, Y. M. Martinez, J. B. 
Hickox. Hote/: Congress. 


INTAGLIO SERVICE CORP. Booth 
939, Visual display featuring steps and 
methods in gravure process of engrav- 
ing copper cylinders and flat plates; 
multicolor printed samples on paper, 
board, cellophane, foil and_ plastics. 
Personnel: L. S. Pinover, O. S. Haver- 
field, R. MceMichaels, V. Arcuri, P. Mac- 
Avoy. Hotel: Drake 


INTA-ROTO MACHINE CO... INC. 
Booth 1095, Pictorial display of latest 
developments in laminators; gravure 
presses; flexographic presses; laboratory 
printing presses and laminators; slitters 
for foil, film and mounted stock; en- 
graving services; cylinder-base service; 
roll coaters and paint lines; wax-bleed 
machine; coating machine; customer 
design and engineering service. Per- 
sonnel: A. H. Merz, O. Rich, E. A. 
Coudriet, R. Flace, A. A. Thompson, 
Jr., A. Bischoff. Hotel: Congress. 


INTERCHEMICAL CORP., Printing 
Ink Div. Booth 613. Display featuring 
some 3,000 examples of gravure, flexo- 
graphic, letterpress, offset and screen- 
process printing on materials of all 
types; cartons printed with the new 
IPI Speed King inks used for letter- 
press and offset; also Speed King 
gravure inks, IPI Wonderflex and Flex- 
otuf, Personnel: W. F. Cornell, F. J. 
Jeuck, V. J. Porth, Jr., J. T. Hargrave, 
D. E. Tuttle, R. H. Griffith, E. A. Green, 


F. W. Cray, O. C. Holland, S. P. B. 
Kimmins, W. S. Law, F. A. Dick, J. F. 
Steinbruner, W. S. Ruxton, A. Reitz, 
L. Zande, R. Stocker, L. H. Fish, 
F. Whistler, C. S. Johnson, A. W. 
Legge, E. T. Nigman, H. Gaetjens. 
INTERNATIONAL EASTERN CO 
Booth 1015. Introduction of new high 
speed, automatic Model RG machine for 
printing plastic lids, boxes and similar 
flat surfaces; also new three-color print 
ing press which applies three colors in 
one pass of the printing head. Per 
sonnel: H. Berez, B. Berez, L. Galvin, 
C. Kraver. Hotel: La Salle. 


INTERNATIONAL PAPER CO. Booths 
880, 884, 888, 894. Exhibit of bag 
flattener sold by Bag-Pak Div.; also 
products of Single Service Div., Con 
tainer Div., Fine Paper & Bleached 
Board Div., Lord Baltimore Press, and 
Southern Kraft Bag & Wrapping Diy 
Hotel: Palmer House. 


JANESVILLE COTTON MILLS. Booth 
195. Display of latest developments in 
molded hair for packaging, stressing 
many types of combination density 
molds for low-G-factor items with high- 
float surface and small-bearing surfaces; 
introduction of molded forms applied 
exclusively to the domestic industrial 
packaging; re-usable molds. Personnel: 
N. B. Pruce, M. E. Mott, H. E. Van 


Saun. Hotel: Sherman. 


JARDIER CO. Booth 477. Display of 
Mold-Pak, an internal packaging prod 
uct of molded pulp or expanded poly- 
styrene which can be custom molded 
to fit any irregular surface. Personnel 


R. H. Moon, R. E. Boehme. 


JOHNS-MANVILLE, Dutch Brand Div. 
Booth 479. Display of glass-fibre-rein 
forced strapping tape; cloth, sealing. 
packaging and masking tape. Per 
sonnel: C. G. Geiger, V. 1. Montgomery, 


G. H. Bills, J. L. Lausa, W. R. Reder. 


JUDELSHON, OSCAR I., INC. Booth 
1089. Display of automatic RoboMatic 
312 single-knife slitting machine which 
cuts through a roll of material one cul 
at a time; 440 Universal multiple-knife 
slitter for simultaneously slitting and 
rewinding into various widths all type 
of plastics, textiles, ete. Personnel 
D. N. Judelshon, B. H. Green. Hote/ 
Conrad Hilton. 


KVP CO. Booth 905. Exhibit of food 
protection papers. Personnel: A. Wes 
ton, P. Taplin, F. Van Keuren, J. Col 
lins. Hotel: Congress. 


KAHLENBERG GLOBE EQUIPMEN! 
CO. Booth 555. Exhibit of new ampoul: 
sealing machine designed for smal 
batch processing; 1959 line of hig! 
production ampoule filling and sealin 
machines; also new automatic vol! 
metric liquid-filling machine demo! 
strated. Personnel: J. F. Kahlenber 
J. J. Gurksnis, G. S. Kahlenberg. 


KAISER ALUMINUM & CHEMICA 
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MODEL 
B-49 


i 


MODEL B-2 Vacuum Filler. Fills 
continuously. For containers up 
to 44%" dia. Stainless steel or 
plastic contact parts. Request 
“Bulletin B-2”, 


iy 
wee 


el 
ee, 


MODEL B-49 Straightline Vacu- 
um Filler. Adjustable for min- 
iatures to gallon size containers. 
\ 6 to 9 filling heads for multiple 
filling. Contact parts stainless 
steel or plastic. Request “Bulle- 
tin B-49"", 


SIPHON 
FILLER 


U.S. SIPHON FILLER for all con- 
tainers, all liquids including 
foamy products. Write for the 
“Siphon Bulletin’’. 


Basic Model NC-45 
fills hot or cold liquids 
into containers up to 
3-%" dia. at 450 p.m. 
Request Bulletin. 





You can Depend upon 47 Years 


of Liquid 


Wherever leading brands of Phar- 
maceuticals, Cosmetics, Wines, 
Liquors, Foods, Condiments, De- 
tergents, etc. are packaged, you are 
most likely to see U. S. Fillers 
sparking the packaging operation. 
Decades of filler engineering ex- 
perience merits the worldwide ac- 
ceptance of U. S. Rotary Vacuum 
Fillers. 

A wide choice of basic machine 


U.S. BOTTLERS 


4017 N. ROCKWELL ST., 


Filling Engineering! 


models are custom-engineered to 
each user’s specific needs. In no 
two plants will you see identical 
U.S. Rotary Vacuum Fillers. Per- 
haps re-engineering your filling 
potential will be profitable to you. 
Investigate. Write today, specifying 
(A) Your product. (B) Size, type of 
container. (C) Desired filling rate 
per minute, hour or day. You will 
not be obligated. 


MACHINERY CO. 


CHICAGO 18, ILLINOIS 


BOSTON «NEW YORK + PHILADELPHIA+ LOS ANGELES+SAN FRANCISCO+ SEATTLE « DENVER 
PORTLAND, ORE. « OGDEN « KANSAS CITY *« TUCSON « JACKSON, MISS. +« ATLANTA*+ MONTREAL 
TORONTO + VANCOUVER « WINNIPEG « SANTIAGO*+ SAO PAULO+ HONOLULU 





New midget imprinter for wrapping machines* 


* Fully automatic 

* Occupies less 
than 1 cu. ft. 

* Instant drying 
action prevents 
smudging 


ROLAPRINTER* 


Patented 


attachment 


ley adhesives 


standpoint. 





Compact, lightweight, and easy to 
nstall yourself, this precision-made 
init imprints codes, prices, contents 
lescriptions, block-outs, promotion 
specials, ete. on cellophane, polyethy- Simplex, Wrap-Ade, 
ene, glassine, foil, paper, waxed Wrap-King and others. 
paper, ete. Makes accurately regis- For Stokeswrap, Mer- 
tered, consistently uniform impres- cury Vertipak, Trans- 
sions up to 4”x6”. Foolproof—requires fe sit AMF and Na- 
no adjusting or skill to operate. No oa arheeses ae 

taj £ I about our WRAP-A- 
change parts needed for different PRINT A” attachment. 
cut-offs. Hundreds already in suc- 


* Battie Creek, Campbell, 
Hayssen, Lynch, Oliver, 
Package Machinery, 
Pak-Rapid, Roto-Wrap, 











cessful use. Write today for 


Bulletin “RIN-7" 
First and foremost in 
@utomatic production-line 
CODING. MARKING and 
IMPRINTING machines ’ 


Booth 550—Packaging Show 


In Canada: Richardson Agencies, Ltd. - 


\PRIL 1959 


Toronto & Montreal 





wow! 


Real ‘Peace of Mind” Adhesives 


That name was coined by one of our cus- 
tomers. What he meant was that with Find- 


in his machines, he had 


absolutely no worries from an adhesive 


No profit-killing shutdowns or slowdowns. No 
trouble handling stock variations. No problem 
keeping packaging lines up to the speed of 
production lines. No customer complaints. 
If you want adhesive “peace of mind” in 
your packaging or converting, contact 


IN DUS TRIAL 
ADHESIVES 


Also see pages 226, 262. 357. 


MP MILWAUKEE 45, WISCONSIN 














Want your labels 


use these special 


KLEEN*STIR 


HIGH Jace 


Pressure-Sensitive Stocks 


MANY LABELS are intended to 
remain in place on product or 
package. To make sure your labels 
stay put, specify one of KLEEN- 
STIK’s special ‘‘high-tack"’ adhe- 
sive stocks—they go on easy, yet 
stick tight on aiiy smooth, hard 
surface. With KLEEN-STIK, you 
know you're getting the best pres- 
sure-sensitive stock for the job. 
@ Litho No. 670-L 
@ Kromekote No. 670-K 
@ Foil No. 470-M 

(Gold or Silver—Bright or Dull) 
@ Clear Acetate 

2-mil No. 270-CA 5-mil No. 570-CA 

3-mil No. 370-CA 
@ Colored Litho No. 670-CL 
@ Fluorescent No. 670-FL 
@ “Tamperproof” Litho No. 570-TP 

Your Printer Can Help You 

choose the right stock 
for your permanent 


KLEEN-STIK LABELS 
Write for free samples, full details 


KLEEN*STIK, trues, ne. 


1934-1959 . . . 25 Years. of 
Pressure-Sensitive Leadership 


,7300 W. WILSON AVE. @ CHICAGO 31, ILL. 
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SALES, INC. Booth 825. Personnel: 
R. P. Jensen, N. A. Cooke, J. W. Pur- 
vis, Jr., R. F. Watson, W. H. Sims, 
F. A. Smith, F. X. Curtin, R. H. Lueas, 
F. V. Robinson, J. R. Nemes, F. L. 
Sherman, R. B. Brownell, J. J. Fehr, 
G. W. Gramer, B. P. Mulford, P. H. 
Walsh, J. H. Kuhlmann, R. Watsig, 
E. E. Nelson, J. R. McCurdy, L. G. 
Gilleran, F. S. Dinse, B. J. Farrell, 
G. Smith. 


KANSTEINER, WALTER H., MA- 
CHINE CO. Booths 482, 484. Exhibit 
of Autowrapper “R” roll machine; Au- 
topack ampoule filling and sealing ma- 
chine; also Autopack vial filling and 
capping machine. Personnel: W. H. 
Kansteiner, Sr., W. H. Kansteiner, Jr., 
G. Hislop, A. Brown, C. Larson. Hotel: 
Union League Club. 


KARTRIDG-PAK MACHINE CO. 
Booths 689, 695. Display of Chub pack- 
aging machine for filling products in 
flexible films. The company’s Mojonnier 
Associates Div. will exhibit two com- 
plete aerosol filling lines in operation, 
one for shaving cream and the other 
for a room deodorant, and will also ex- 
hibit laboratory equipment. Personnel: 
R. M. Bolz, C. N. Le Beau, R. O. Dorr, 
G. W. Heath, T. J. Casey, A. B. Mo- 
jonnier, T. Rink, R. Ferry, B. R. Jeni- 


son. 


KENDALL CO., Polyken Sales Div. 
Booth 963. Exhibit of “Stickyback” 
double-faced tape for flexographic print- 
ing; also complete line of packaging 
tapes, including paper, clo:h and plas- 
tic. Personnel: E. A. Doty, P. M. Witz- 
man, R. A. Mack, D. H. Crawford. 


KEYES FIBRE CO. Booth 957. Com- 
plete line of molded-pulp shapes for 
the contour packaging of products in- 
cluding glassware, fruit, electrical parts, 
eggs, fluorescent tubes, meats, etc.; also 
exhibit of molded plastic products. Per- 
sonnel: D. H. Smith, E. L. Shepard, 
L. H. McLaughlin, R. A. Lessard. 
Hotei: Palmer House. 


KIDDER PRESS CO., INC. Booth 530. 
Photos and literature on display; cus- 
tomers may discuss problems and re- 
quirements at booth. Personnel: E. J. 
Peal, R. Zuckerman, P. Wallace, 
R. Mandeville, B. Maxon, L. Wyman, 
B. Tebbetts, D. Hull, J. Brouwer. Hotel: 
Sheraton Blackstone. 


KIMBERLY-CLARK CORP. Booth 653. 
New Kimpak Super Crepe, creped- 
wadding cushioning material; profes- 
sional magician to entertain convention 
goers. Personnel: S. L. Swenson, E. C. 
Burch, W. E. Conklin, R. J. Piltz, 
J. Staley, R. N. DeWilde, F. J. Burbee, 
R. L. Hoots, J. E. Kirk, O. D. Oskison. 
Hotel: Knickerbocker. 


KINGSBURY & DAVIS PLANT, FMC 
Packaging Machinery Div. (See Food 
Machinery & Chemical Corp.) 


KLEEN-STIK PRODUCTS, INC. Booth 
423. Will show tamperproof labels; 
pure foil labels with pressure-sensitive 





Want your labe'!s 


use these special 


KLEEN*STIK 


Pressure-Sensitive Stog 


IF YOUR LABEL is the kind that 
should come off . . . and come off 
clean and easy . . . be sure it's 
printed on the right KLEEN-STIK 
stock. KLEEN-STIK— pioneer and 
specialist in pressure-sensitive 
label stocks — has many special 
grades coated with ‘‘low-tack" ad- 
hesive that go on and come off 
with equal ease. 
@ Litho No. 620-L 
@ Kromekote No. 720-K 
@ Foil No. 450-M 

(Gold or Silver —Bright or Dull) 
@ Clear Acetate 

2-mil No. 220-CA  5-mil No. 520-CA 

3-mil No. 320-CA 

Colored Litho No. 620-CL 

Flex-Stik 

No. 420-FSA, 620-FSB 
@ Vinyl-Stik 

Tell Your Label Printer 
you want removable 


KLEEN-STIK LABELS 
Write for free samples, full details 


KLEENCSTIR Mote: 


934-1959 . . . 25 Years of 
tg GPR Leadership 


7300 W. WILSON AVE. © CHICAGO 3), ILL 
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G. E. Cole, J. Zalkind, G. 


House. 


adhesive applied directly to the back; 
clear acetate label stock in 2-, 3-, 
5-mil thicknesses with permanent-type 
and removable adhesives; Derby-Dis- 
pens-A-Ply product labeler. Personnel: 
Collons, 


F. Edgerle, L. Milke. Hotel: Executive 


KOPPERS CO. Booth 206. Exhibit of 


new packages molded or extruded from 
Dylite expandable polystyrene for light- 


weight, shock-resistant and thermal in- 


sulation; Dylene polystyrene 


Super Dylan high-density film; 
eration of wrapping machin 


for eco- 
nomical, attractive packages; Durethene 
film for all types of visibility packages; 
also op- 


e 


Super Dylan film. Personnel: 


Pool, Jr., J. B. Schmitt, G. H. 


using 


3. WW. 


Sollen- 


berger, H. C. Lavely, W. J. Fitzgerald, 
L. R. Hunter, J. B. Gordon, V. O. Reis- 
ing, C. R. Hlavac, J. Dunmire, 
Spagnoli, E. H. Young, R. F. Schleiter, 
J. R. Patton, E. Y. Wolford, 


Kiessling, M. H. Baker, P. 


Sheraton Blackstone. 


LABELETTE CO. Booth 326. 


F. & 


&. & 


Nelson, 
W. P. Raines, P. E. Cornyn, W. Kelle- 
her, J. McSparran, D. Burcham, 
F. Kent, J. Reiland, J. Durhan. Hotel: 


E 


xhibit 


of Model-11 Lab-L-Round labeler and 


Model-12 Lab-L-Round labeler. Person- 
nel: J. G. Wesley, A. Meckenberg, 
S. Groudel, M. Tiemann, T. Hoshall, 


M. Richards, T. C. Fenton, W. 


W. S. Bryan. 


King, 


LABELS & DECALS, INC. Booth 1013. 


Display of heat-seal labels fe 


or 


poly- 


ethylene, cellophane or saran; pressure- 
sensitive labels; polyethylene, 


phane and saran bags, printed 


cello- 
and 


plain. Personnel: R. Bode, Jr., H. Stack- 


pole, A. Bode, N. Bode. 
LEEDPAK, INC. Booth 510. 


forming plastic bottles from 


J. J. Duggan, P. J. Longarzo, W. 


field, F. Connell, F. Baumann. 
Sheraton Blackstone. 


Demon- 
stration of new, patented techniques for 
rolls of 
plastic sheeting. Personnel: C. M. Leeds, 


Old- 


Hotel: 


LONG & CO., INC. Booth 418. Exhibit 
of semi-automatic Atlantic labeler for 
round containers ranging in size from 
several ounces to 5 gal. which will ap- 
ply both spot and wrap-around labels 
and having a lift-up design and re- 
movable parts for quick and easy clean- 
ing; new unit which can be attached 
to the standard machine to make it a 
completely automatic labeling machine; 
new modification of standard Atlantic 
labeling machine with timing devices 
enabling it to place die-cut labels on 
gallon cans with ears and on other sizes 
of containers, using both spot 
M. A. 
Long, D. I. Long, M. K. Itneyer. Hotel: 


wrap-around labels. Personnel: 


Morrison. 


and 


LUDLOW MFG. & SALES CO. Booth 


626. Exhibit of jute twines, other jute 


products and machines for tying. Per- 
Travis, 


onnel: A. B. Mason, H. G. 
W. S. Malcom, G. E. Eaton, 
Listing continued on page 327] 
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4359D West Montrose Ave. 
Chicago 41, Illinois 


JP SERIES 
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Pays Plenty 
in Packaging! 
cath AMA’ Nat’t Packaging Exposi- 


, tion April 13-17, 1959—Int’l Amphi- 
or theater Ch icago Booth # 416 





This tube-free instrument brings many advantages over 
any on-off controller. Anticipates temperature change, 
tends to stabilize at closer tolerance. Cuts rejects, mainte- 
nance; ends adjustment, tube-replacement. Reliability 
Guaranteed. Write for Bulletin JP-1. 


W E Ss T lpailneme wh , 


CORPORATION 


CHICAGO 
SALES OFFICES IN PRINCIPAL CITIES 














For PACKAGE 
SEALING 
.--PLASTIC 
STAMPING 
and FORMING 


“Mighty Watt” 
makes production 
go UP... 

sends packaging 
costs DOWN 








“MIGHTY WATT" Durable, Dependable 


CARTRIDGE HEATING UNITS 


with NON- OXIDIZING STAINLESS STEEL SHEATH 





Automatic Coil Winding * Cartridge, Strip, Mica and Porcelain-Type Heating Elements 





For sealing irons, heater bars, dies, packaging 
machinery, platens—wherever even, concen- 
trated heat is desired, Ogden’s Cartridge 
Heating Units are ideal. Stainless steel sheath 
won't oxidize to impede heat as brass does; 
gives better conduction. Longer life cuts costly 
down-time and replacements. In 115 or 230 
volts; sizes 5/16” to 1-1/4” O.D.—precision 
machined for best heat contact. All popular 
cartridge sizes carried in stock. Ask for de- 
tails. Individual attention to any problem in- 
volving use of heating elements. 


Visit Booth 588 National Packaging Show 


OGDEN Manufacturing Co. 


2500 IRVING PARK ROAD 
CHICAGO 18, ILL. ¢ Phone CO 7-2225 


Representatives in Principal Cities 























Now, 
at = 
YOuUr & 


finger tips ~ 





hi-fi glamakote by marathon 


Make your own finger-tip test . . . Let your fingers glide over this glossy Hi-Fi Glamakote carton blank by 
Marathon. Even with your eyes closed you can “‘see’’ that this revolutionary process produces packages that are 
super smooth. 


Notice, too, how sharp the printing is . . . how true the pictorial colors . . . how white the paperboard. 

A big point to bear in mind: This outstanding design, printed 4-color process lithograph on .012 Hi-Fi solid 
bleached paperboard, with Glamakote finish, is only one example of the many materials and processes available 
at Marathon. Ideas such as this enable manufacturers to upgrade their packaging and still hold packaging costs 
in line! 

Complete control of all production facilities and raw materials helps explain such outstanding packaging 
“‘firsts’”’ as Hi-Fi Glamakote. 

To see Hi-Fi Glamakote—one of the ideas from “‘A World of Packaging Ideas by Marathon’’—look up the 
Man from Marathon at the Packaging Show, April 13-17. You’ll find him, helpful as always, in Booths 129, 132, 
232 and 332. Marathon, A Division of American Can Co., Menasha, Wisconsin. In Canada: Marathon Packages 
Limited, 100 Sterling Road, Toronto 3. 


for packaging... 
and ideas... 
you cant beat 


-- marathon « 
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dessert for family 
and guests, no 
matter what the 


chocolate or fruit 
syrup—then sprin- 
kle liberally with 
sweet, tender 
Snowflake 

















Si 





COE 


FRESH FRUIT 
AMBROSIA 
Rub 1 tsp. grated 
orange peel into ‘2 
cup Snowflake Coco- 


nut. Top servings of 
mixed fresh fruit. 


BROWNIES 
Add | cup Snowficke 
Coconut to brownie 
recipe or mix, in place 
of nuts. 




















Toast in 300° oven. 
Stir frequently for 
Avoid 


even "4 
scorching. Serve on 
ice cream, puddings, 
salads, and desserts. 


KIDDIE-COOKIES 
Put together vanilla 
wofers or graham 
crackers with frosting 
and Snowflake Coco- 
nut. 


DESSERT TOPPING 
Fald Snowflake Coco- 
nut into whipped 
cream. Use as top- 


ping for fruit salad 
or desserts. 
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[ Listing continued from page 323] 
Evans, F. E. Terrio. Hotel: Conrad 
Hilton. 


LUDLOW PAPERS, INC. Booth 626. 
Exhibit of plastic films and foams; fine 
papers; packaging papers and gummed 
sealing tapes. Personnel: A. J. Thiel, 
N. J. Beardsley, E. D. Cookson, E. D. 
Mendels, W. T. Blake, R. Hailer, 
E. George, R. Winter, H. Erl, L. Turley, 
4. Noyes, W. F. Crimmin, A. Shirey, 
M. J. Odell, I. Matison, J. J. Keville, 
B. M. Miller, R. J. Metzler, E. G. Gil- 
lespie. Hotel: Conrad Hilton. 


MRM CO., INC. Booth 211. Display of 
fully automatic Model CM continuous- 
motion labeling machine, featuring 
newly designed glue-label pick up and 
simplified pressure stations to accom- 
modate containers ranging from 1 oz. 
to 1 gal., applying an over-all glue pat- 
tern to labels with maximum label 
length of 7 in.; also fully automatic 
liquid-filling machine featuring adjust- 
ible gravity-pressure system whereby 
all types of containers—plastic, metal 
or glass—can be filled with every type 
of liquid, including viscous or foamy 
Personnel: H. D. Manas, R. Mishkin, 
R. J. Dealy, F. Rossetti, R. Manas. 
Hotel: Conrad Hilton. 


MANHATTAN ADHESIVES CORP. 
Booth 511. Illuminated display featur- 
ing variety of packages using com- 
pany’s adhesive products. Personnel: 
S. Eitdberg, S. Flaschen, S. Leonard, 
K. Schwab, D. Leving, S. Berman, 
L.. Heslip, G. Davis. 


MARATHON (See American Can Co.). 
Personnel: K. G. Houts, R. Clark, 
P. Anthony, R. Zimmerman, J. Stelow, 
D. Anderson, P. R. Rundquist. 


MARK ’ANDY, INC. Booth 422. Ex- 
hibit of rotary-printing and die-cutting 
equipment for pressure-sensitive tapes, 
ribbons and labels. Personnel: M. An- 
drews, D. S. Lehmann, E. E. Marko- 
vich, Jr. Hotel: Del Prado. 


MARKEM MACHINE CO. Booth 972. 
Model 88A machine for overprinting 
die-cut roll labels; new, low-cost hand- 
printing unit, called Companion, for 
printing flat, curved or irregular sur- 
faces with high-quality prints and fast 
type-change features; “Unitized” Ther- 
momark printing head illustrating prin- 
ciple of the company’s printing units 
which can be combined with packaging 
nachinery or special feeds and take- 
iways, or mounted into production 
lines, using new solid form “Touch 
Dry” ink. Personnel: R. C. Mensel, 
S. Wright, J. Lyon, J. Kelen, A. Mc- 
Naughton, H. Lampman, E. Kreft. 
Hotel: Palmer House. 


MARSH STENCIL MACHINE CO. 
Jooth 1018. Exhibit of manual stencil- 
utting machines; exclusive line of elec- 
ric stencil machines; Dial-Taper and 
‘win-Taper electric gummed-tape dis- 
ensers; complete line of stencil brushes 
nd stencil inks; “Rolmark” roller-type 
Listing continued on page 330] 
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Produces up to 175 cartons and 
trays per minute! Peters Model 


PACKAGING MACHINES 


produce 
t blanks int rfectly shaped 
better packages Mtn 


at lower costs 

















Model SG Carton 
and Tray Forming 
and Gluing Machine 





Me», Cut and stack 
up to 5760 sheets 
per hour with Peters 
Model UD Cellophane 
Sheeting and 
Stacking Machine 





Seal bags and apply 
labels at speeds up 
to 70 per minute 
with Peters Model L2 
Bag Sealing and 
Header Applying 
Machine 








Close up to 150 
cartons per minute 
with Peters Model 
CCY Carton Folding 
and Closing Machine 








Form and line up to 120 cartons per 
minute with Peters Model SE Carton 
Forming and Lining Machine. 


LEASE IT .. . PAY AS YOU PROFIT! 


Write for details about our new leasing 
program for these and other Peters high 
speed automatic packaging machines. 











4. 
“Peters. VW \CHINERY COMPANY ! 


Pea 4712 Ravenswood Avenue 


Chicago 40, Illinois *« Phone: LOngbeach 1-9000 
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NEWMAN-GREEN, INC. 


honre -to 
Warfare, 
uality 
iwto aT 


At Newman-Green we believe in the axiom of all true 
craftsmen. Quality cannot be inspected into a 
piece—it has to be built into the piece 

The aerosol manufacturing and sales policy based on 
product quality, service and honesty will always 
provide you with the best buy. This is just as 

true on the smallest orders as it is on the largest 
orders. Newman-Green customers are assured of 
this fine craftsmanship because our first concern is to 
provide you with the best product quality possible 

for the money spent. Call your Newman-Green 
representative today 


151 Interstate Road, Addison, Illinois 
Cable Address: NEWGREENCO, Addison, Illinois 


MODERN PACK 


ING 








IMPRINTING 


CODING 
THE MULTIPRESS 


MARKINGS OF PRINTING-PRESS-QUALITY ON 


FOLDED CARTONS + LABELS + MATERIALS + 
PAPER PRODUCTS + BAGS + ADVERTISING 
LITERATURE * FLAT CONTAINERS 


IMPRINTING 
LOT NUMBERS + DATES + FLAVORS © SIZES + 
PRICES » CONTENTS * COLORS * STYLES » CATALOG 
NUMBERS + BLOCKOUTS + DEALER IMPRINTING 


CONSULT VERNER ON IMPRINTING PROBLEMS 
B. VERNER & CO., INC. 
52 DUANE STREET, NEW YORK 7,N.Y. BA7-1466-7 


ON DEMONSTRATION AT NATIONAL PACKAGING SHOW— 
CHICAGO AMPHITHEATER—APR. 13-17—Booth No. 995 






























“Tf it’s Keystone, it’s 
OKAY/” 



























... and if it's OKAY 
Brand packaging film. 
it’s perfect for 
your product / 










rn OKAY flexible films set your prod- 
ucts off strikingly—add sparkle and snap to 
your sales! 


A converter of cellophane and an extruder 
of polyethylene, Keystone also designs and 
prints . .. with an unusually distinctive flair. 


But why not see our bags and roll stock for 
yourself? Write today for free samples, free 
literature and the full story on our low, low 
prices. Keystone Packaging Service, 1012 
Washington St., Easton, Pa. Serving the indus- 
tries for more than two decades with outstand- 
ing packaging materials. 


Keystone — 











0 





“Not me, sir...it was those Simco ‘Midgets’ 
that did the trick. Simco engineers have per- 
fected electronic static eliminators to a point 
where they can actually guarantee them to be 
effective on every possible application ! 

“It’s amazing, too, sir, that these “Midgets’ 


cost practically nothing to operate. They’re 





perfectly safe, with no radiation or health 





hazards... 





and they’re so easy to install! 


Write today for information about Simco's complete line for all film 
converting and packaging operations: neutralizer bars, anti-static 
cleaning devices and sheet separators, sprays and static locating meters. 


ING APRIL 1959 


CONGRATULATIONS, SCHWERBITZ! 
YOU'VE LICKED OUR STATIC PROBLEM ! 


“Simeco’s shockless bars work wonderfully 
well in those areas where we have inflam- 
mable atmospheres—with no fears of spark 
hazards. No sir!... 1 deserve no credit... it 
all belongs to those Simeo ‘Midget’ Static 


Eliminators.” 


**Nonsense, Schwerbitz . . . you discovered 


those Simco ‘Midgets’! Don’t be so modest!" 


the SIMCO compan) 


92() Walnut Street, Lansdale, Pa. | 
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Hobbs Controlled Tension W inding Means 
“More For Your Money” 





“The proof of the winder is 
in the company tt keeps” 


says HOWARD LAMBERT, Sales Manager, Hobbs Mfg. Co. 


The finest names in a variety of industries have proved 
for themselves that the Hobbs concept of making a specific 
design of winding machinery to fit each different applica- 
tion means “more for your money”. They have proved it 
with increased winding efficiency, lower maintenance cost 
and more accurate tension control (resulting in better 
quality of product). 

Hobbs will provide a single winding or unwinding de- 
vice, a simple or complex winding stand, or a complete 
in-process winding or unwinding installation — all with 
the direct objective of doing the job you want done at the 
lowest possible cost. 

Remember, Hobbs are winding specialists — winding 
is our business. The full story is yours in our “Principles ue ih 
of Modern Winding”. Ask for a copy now! elas 0 











Winders *« Hand & Power Shears « Slitters * Die Presses * Automatic Cutters 





Manufacturing Company 

27D Salisbury St., Worcester 5, Mass. 
Branch Offices and Representatives in Irvington, N. J. 
Chicago, Cleveland, Louisville, Greenville, S. C., 
Toronto and other Principal Cities 











| Listing continued from page 327] 
stenciling equipment; 77 felt-tip pen; 99 
felt-tip marker. Personnel: W. Marsh, 
E. J. Marsh, J. Marsh, E. Lorenz, 
J. Krause. Hotel: Conrad Hilton. 


MARTIN ENGINEERING CO. Booth 
1046. Exhibit of Vibrolator ball-type, 
silent vibration inducers for movement, 
compaction or sifting of materials, 
parts, slurries, or concretions and a 
full line of vibrator accessories and 
mounts; new series of freight-car vi 
brators with a working model of the 
CCVP, a powerful lightweight freight 
car evacuator, which was designed as 
a railroad car vibrator but is adaptable 
to massive bins, hoppers, chutes, etc. 
Personnel: E. F. Peterson, M. Peterson, 
E. H. Peterson, J. Schultz, C. Matson, 
J. Haney, B. Dougherty, R.  Pirtle. 
Hotel: Palmer House. 


MEAD CORP. Booths 100, 103, 200, 
301. Exhibit of products made by the 
company and its subsidiaries, including 
Mead Bonded Containers, Mead Pack- 
aging, Atlanta Paper Co. Div. and 
Mead Papers. Personnel: H. T. Mead, 
A. L. Harris, H. H. Ogden, C. Schaible, 
R. M. O'Hara, W. Cassady. 


MERCURY HEAT SEALING EQUIP 
MENT CO. Booth 1064. Exhibit of 
midget Verti-Pak with turret for king 
size packaging; new Stripomatic with 
automation for feeding liquids, powders 
and solids; Verti-Pak with scales for 
feather-touch accuracy with imprinter 
and labeling attachment, conveyors, etc. 
Personnel: J. Dreeben, H. Cook, 
O. May, W. Green, W. Scanlon. Hotel: 
Palmer House. 


METAL EDGE INDUSTRIES. Booth 
317. Latest packaging production, stress- 
ing inserts and designs which have 
been revised to reduce costs without 
loss of protection or prestige; special 
emphasis on materials-handling and in- 
ventory-control items around which a 
new distributor program has been built; 
card holder box will be assembled on 
a metal-edge stayer; wide sampling of 
military packaging. Personnel: E. F. 
Collins, E. Williams, A. E. Wolf, L. E. 
Berry, J. E. Rauen, H. A. Baldwin, 
C. E. Hiltz, F. Salzman. Hotel: Palmer 
House. 


MID-STATES GUMMED PAPER DIV. 
(See Minnesota Mining & Mfg. Co.) 


MILLER WRAPPING & SEALING 
MACHINE CO. Booth 814. Exhibit of 
the Corley-Miller “Kwik-Wrap” and th 
Corley-Miller Model MPS wrapping ma- 
chine. Personnel: M. H. Corley, J. P. 
Corley, B. Freeman, J. Hagberg. 
P. Freeman, F. Kocarek, F. Faletti. 


MILPRINT, INC. Booth 636. Theme 
“Milprint Makes Packaging that Makes 
Sales” featured in supermarket setting 
with exhibit of sample packages rep- 
resentative of various types of materials 
and printing processes produced for a 
wide variety of industries; also the 
company’s 1958 award-winning pack 
ages, packages produced by foreign af 
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Millions of wrappers 








Intaglio-etched Camay 
wrappers, in the 
complexion size, 

come in five 
different colors. 


—one set of cylinders 





APRIL 1959 


To catch women’s eyes and give the 
productshelfstandout, suggest character, 
quality, P&G prints Camay wrappers by 
gravure on foil. And gets economy plus 
efficiency from a single set of Intaglio 
etched cylinders! 

On large runs, Intaglio chrome-plated, 
deep etched cylinders outwear litho plates 
or letterpress electros. 

Intaglio are specialists in fine quality 
gravure packaging production on paper, 
vinyl, cellophane, foil or other materials. 

Intaglio is easy to use. We start with 
your original art and layouts, produce 
the finest color separations, make full- 
color positives, and etch cylinders for 


America’s First Gravure Servicers 


superior reproductionand highest quality. 


Intaglio processes the finest packages, 
labels, and cartons in the business—and 
processes them better—helps establish 
identity and sales for some of the most 


bought packages in the U.S.! 


With 500 skilled personnel, 35% of 
whom have been with Intaglio for ten 
years or more...four entirely new plants 
in the past three years, conveniently 
located for speed and service in New 
York, Chicago, Detroit and Cincinnati... 
and with seven offices, Intaglio ensures 
quality gravure production, merits your 
selection. Call us today. 


Intaglio SEIVICE corPoRATION 


305 East 46th St., New York, New York—-731 Plymouth Court, Chicago 
828 Lewis Tower Bldg., Philadelphia—40 Hague Ave.. Detroit 


369 Pine St., San Francisco—1932 Hyperion Ave., Los Angeles~ 2204 Bogen St., Cincinnati 
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JIFFY 


STRENGTH & TOUGHNESS 

OF OUTER LINER DOUBLED 

BY THE USE OF 
STRETCHABLE 


CLUPAK *: 


KRAFT 


*Clupak, Inc.’s trademark 
for stretchable paper 


Z 


This new kraft of unprecedented 
toughness, yields under impact and absorbs a great 
amount of energy. JIFFY PADDED SHIPPING BAGS 

are now stronger, more flexible and better protection. 


All this — AT NO INCREASE IN COST! 


MANUFACTURING COMPANY 
~~ 360 Florence Ave., Hillside, N. J. 


Write for 
free sample 








For screen process printing 
we have the machine you need 


Units for all types and sizes of contain- Units for flat printing on circuits, dials, 
ers—from vials to 55-gallon drums. De-_ fiat bottles and F-style cans. Units for 


pendable Machines print on plastic, conical shaped objects. Write today for 


glass, ceramics, metal, etc. full details. 


See us at BOOTH 929, National Packaging Show 





filiates, some new laminations and 
extrusions, and new applications of 
them. Personnel: R. Hanson, B. Hefter, 
S. Rosen, L. Zimmerman, W. Heller, 
Sr., R. Ewens, A. Snapper, P. Hult- 
krans, C. K. Billeb, W. Hullinger, 
R. Becker, J. Heller, G. Everitt. 
F. Hanis, R. Lundberg, H. Jones 
J. Bode, W. Leslie, F. Jones, G. Smith. 
Hotel: Palmer House. 


MINNESOTA MINING & MFG. CO. 
Booths 625, 633, 635, 639, 643. The 
company’s Industrial Trades Tape Div 
will exhibit 100 types of tapes and 13 
automatic taping machines; Film Prod- 
ucts Group will demonstrate 50 uses 
of “Scotchpak” polyester film, sample 
of eight different kinds of “Scotchpak” 
and an automatic forming and packag 
ing-filling machine; the 3M Ribbon & 
Gift Wrap Div. will display its 1959 
line of gift wraps, ribbons, counter 
displays and floor stands as well as the 
new 3M bow-tying machines. Personnel: 
R. W. Mueller, E. L. Decker, D. J. 
Joyce, G. J. Pyle, A. C. Matzer, J. A. 
Schedin, C. C. Smith, R. L. Sheppard, 
L. M. Berlin, V. H. Eyman, A. H. Red- 
path. Hotel: Conrad Hilton. 


MINNESOTA MINING & MFG. CO. 
(Mid-States Gummed Paper Div.). 
Booths 625, 633, 635, 639, 643. Display 
of automatic tape appliers and line of 
Green Core pressure-sensitive, gummed 
and greaseproof tapes; kraft sealing 
tapes and_ pressure-sensitive sealing 
tapes; label papers and bookbinding 
tapes. Personnel: D. Huebner, C. Evans, 
R. White, J. Garriott, A. Kruger, 
G. Kramer, W. Howard, R. Vogel, 
W. Webster, G. Lovelle, W. Bretson, 
A. Blaess, H. Phillips, R. Wesley. 


MODERN PACKAGING. Booth 736. 
Display of Mopern Packacrnc Maga- 
zine, Modern Packaging Encyclopedia 
and other Breskin publications; maga- 
zine staff on hand for assistance and 
discussion. Personnel: C. A. Breskin, 
A. S. Cole, M. A. Olsen, J. M. Connors, 
J. C. Galloway, R. C. Beggs, W. F. 
Kennedy, H. Friedman, P. H. Back- 
strom, B. Gussow, S. S. Siegel, R. C. 
Nilson, B. R. Stanton, L. Stouffer, 
T. M. Jones, P. Hagens, W. C. Simms, 
R. Kelsey, C. A. Southwick, Jr., S. L. 
Gerrish. Hotel: Executive House. 


MOJONNIER ASSOCIATES. — (See 
Kartridg-Pak Co.) 


MONROE-DANFORD & CO. Booth 
1067. Exhibit of aerosol caps, containers 
and special finishing and decorating of 
same; metal specialties for cosmetic 
industry; custom injection molding; 
unit packaging; heat-sealed plastic kits 
and private-brand manufacturing. Per- 
sonnel: R. Hoonhout, M. D. Smart, 
D. M. Shaw. Hotel: Congress. 


MOONGLOW PLASTIC JEWEL 
CORP. Booth 543. Plastic tote bag and 
boxes on display. Personnel: D. Pober, 


J. A. Schur, F. Radler. 


MORNINGSTAR-PAISLEY. Booth 933 


Exhibit of case sealing and_ bottle 
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Mercury Machines PACE SETTERS FOR THE FOLDING CARTON INDUSTRY 





Achieving WORLD LEADERSHIP in 1958! 


During the past year more MERCURY ROTO- 
GRAVURE PRESSES were selected by folding 


carton manufacturers than any other make. 





The Mercury J-2 ROTOGRAVURE FOLDING 
CARTON MACHINE could only have estab- 
lished this record for good and sufficient rea- 
sons. We would be glad to discuss with you 
these reasons for Mercury ROTOGRAVURE 
SUPERIORITY . . . at your earliest convenience. 


x 


ENGINEERING CORPORATION 
A SUBSIDIARY OF MIEHLE-GOSS-DEXTER INCORPORATED 











ae Agee 


4 s¥meeticies Coacrdmanenir. 2100 N. FARWELL AVE. + Milwaukee 2, Wis., U.S. A. 
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VERSATILE... 


FILL R 


For Faultless Delivery of Products In 
Food ... Paint... Cosmetic .. . Oil 
Industries 

Highspeed, precision built machine 
designed to take less of your valuable 
floor space . . . assures you an ac- 
curate fill every time. Easily adapted 
to a broad range of liquid or viscous 
products and container sizes. Quickly 
and easily cleaned—perfect for light 
or heavy packs. 

Write for complete literature. 


ELGIN MANUFACTURING COMPANY 
200 Brook Street, Elgin 2, Illinois 
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Specially Developed for: 
— SKIN PACKAGING —— 
BLISTER PACK 
VACUUM FORMING 
; as FLEX-O-FILM "B"—Crystal Clear BUTYRATE 
. FLEX-O-FILM "'V""—Crystal Clear FLEXIBLE Vinyl 
_— FLEX-O-FILM "VR"—Crystal Clear RIGID Viny! “ 
Also manufacturers of Polyethylene for Industrial Uses 


oe 
Write or Phone for Information dua Samples 


FLEX-O-GLASS INC. 


Pioneers in Plastics—Established 1924 
1100 N. Cicero Ave. * Chicago 51, Ill. «© Phone CO 1-5200 





labeling. Personnel: D. Booksheste 
S. Se huller, M. Stempel, Jr., A. Ded 
M. S. Stempel, I. G. Nichol, E. C. Ler 
C. Leggett, J. Gammell. Hotel: Pic} 
Congress. 


MOSSTYPE CORP. Booth 514. Den 
onstration of “D-Mount” plate cylinde: 
and rubber plate “mounter-proofer” ma 
chine; latest developments in printing 
from rubber plates and design rollers: 
new advances in halftone reproductior 
by flexography with new stock design 
service; technical service representa 
tives to discuss any problems related t 
ihe printing unit on the flexographi: 
press. Personnel: F. Moss, A. Bradie, 
C. Fillare, J. Gerard, J. Lecraw, 
J. Locke, A. Milidantri, H. Salmaggi. 
Hotel: Morrison. 


MULTISTAMP CO. Booth 529. Exhibit 
of marking methods; stencil duplica 
tors and die-impressed, form-cut sten 
cils for direct carton printing of ad 
dresses, labels, etc., and for addressing 
shipping tags and labels. Personnel: 
W. J. Martin, F. M. Kelso, Jr., 
N. Korol, R. Miles, J. Robson, E. Stir 
chak. 


NATIONAL BARREL & DRUM 
ASSN., INC. Booth 446. Exhibit of 
products of member companies en- 
gaged in reconditioning steel drums 
and wooden barrels; four major indus- 
tries served by reconditioned drums 
shown, including chemicals, petroleum, 
the paint, varnish and lacquer field, and 
food, as well as Armed Services; serv- 
ices of modern reconditioning plants 
will be shown; literature describing ad 
vances in reconditioning techniques in 
past two decades. Personnel: M. Her- 
shson, E. M. Sommer. Hotel: Pick 
Congress. 


NATIONAL EQUIPMENT CORP. 
Booths 539, 541. Display of Short-A 
Matic automatic case sealer; Rose 5 
I.S.T. twist wrapper; also Rose F.W.T. 
Triumph form, cut, fold or _ twist 
wrapper. Personnel: W. H. Kopp, 
C. Balin, A. Carter, J. Debrovner, 
C. Greenberg, B. Green, R. Greenberg. 
Hotel: Conrad Hilton. 


NATIONAL FOIL CO., INC. Booth 
1114. Exhibit of specialty foils; new 
Gum Stik finish for high-speed box 
work. Personnel: R. E. Hunt, W. A. 
Hunt, D. W. Cowell. Hotel: Bismarck. 


NATIONAL PAPER BOX MFRS. 
ASSN. Booth 925. Display of 80 prize 
winning packages, including outstand 
ing retail boxes and pre-packages; ele- 
gance and versatility of set-up box 
packaging featured, with demonstration 
of the selling power of gift packaging 
for utility as well as luxury items. Per 
sonnel: N. T. Baldwin, G. J. Reily, Jr.. 
T. C. Greene. Hotel: Sheraton Black 


stone. 


NATIONAL STARCH PRODUCTS 
INC. Booth 750. The company’s new 
process for continuously applying 

hot-melt glue line will be demonstrate: 
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For your next folding carton, 
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= | specify Cromekot 

CAST COATED FOLDING BOARD 
hi Bright Mirror-like Surface * Inherent Strength * Excellent Fold 
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FOR THE FINEST IN QUALITY DISPLAYS AND PACKAGING. . . SPECIFY CHAMPION 











CAST COATED 
FOLDING BOARD 








THE 
CHAMPION PAPER 
AND 
FIBRE COMPANY 


Hamilton, Ohio 


District Sales Offices in New York, 
Chicago, Philadelphia, Detroit, St. Louis, 
Cincinnati, Atlanta, Dallas and San 
Francisco. 


Distributors in every major city. 





















Kromekote® Cast Coated Folding 
Board, another of the famous 
Kromekote® brand quality papers 
by Champion, combines strength 
with sparkling beauty to create a 
truly superior carton or display. 










Specify Kromekote Cast Coated 
Folding Board for your next pack- 
aging job. Its excellent folding and 
embossing characteristics and ex- 
clusive mirror-like surface provide 
a packaging material of unsur- 
passed quality for single or multi- 
color reproduction by letterpress, 
offset or gravure. 


Kromekote Cast Coated Folding 
Board is available in 14-, 16-, 18-, 
20-, 22-, and 24-point calipers. Car- 
ton stock is now carried in 16-, 18-, 
and 20-point calipers in sizes 25 x 
40, 28 x 44 and 35 x 45, grain long. 



















Kromekote® Cast Coated 
Folding Board, .014 









Visit our display, booth 111, 28th National Packaging Ex- 
position, International Amphitheatre, Chicago, April 13-17. 
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for PLASTIC BOXES 
















press-fit assembly 
(Holds like 

a drive-screw) 
with 

or without 

double action 


“C” Springs 


GEISSEL Mtg. 


109 LONG AVENUE 





Co., Inc. 


A Contract Packaging Plant Built 
e Good Housekeeping and Supervision 
e@ Production Machinery and Experience 
e Complete Engineering Facilities 











on: 


Contract Packaging 
Product Development 
moc, Custom Manufacturing 











HILLSIDE, N. J., U.S. A. 


THE EDLAW PACKAGING CO., INC. 
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on the new hot-melt extruder; also, 
waxed-carton adhesives, foil adhesives, 
adhesion primers, laminating adhesives 
and coatings, resin adhesives for high- 
speed carton sealing and Chemtite 
bottle-labeling adhesive. Personnel: 
J. Clay, a. Coffey, J. Dillon, W. z, 
East, C. Fazioli, H. Fisher, S. Gold, 
B. Gordon, P. Gronendyke, F. Green- 
wall, G. Kaufmann, H. Kaufmann, 
L. Klempner, J. McClaran, R. Me- 
Gaffin, G. Murphy, F. Murphy, A. Nor- 
man, D. Pascal, B. Pett, B. V. Schaub, 
W. Sederlund, G. Stahl, B. Spye, S. F. 
Thune, R. Weidener, C. Witzmann. 
Hotel: Sheraton Blackstone 


NEW ERA MFG. CO. Booths 577, 579. 
Demonstration of the company’s 
Graeber Div. Whirlwind 185 stringer 
and knotter, a high-speed tag stringer 
and knotter which strings, eyelets and 
knots 11,000 pieces per hour; samples 
of labels, tags, and forms produced on 
multi-process printing press. Personnel: 
J. E. Morris, K. J. Conrad, A. D. Poma, 
E. D. Smith, A. Aretz. Hotel: Conrad 
Hilton. 


NEW JERSEY MACHINE CORP. 
Booth 722. Display of Pony Labelrite 
semi-automatic labeler for low-cost, pre- 
cision labeling at speeds up to 60 per 
minute; Pony Express fully automatic 
labeler for speeds up to 65 bottles per 
minute with quick change-over for flex- 
ible production lines where many dif- 
ferent package styles and sizes must be 
run; Pony 165 fully automatic labeler 
for speeds up to 165 bottles per minute, 
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offering non-stop continuous motion, 
shockless glass handling for high-speed 
operation. Personnel: G. Von Hofe, 
D. Wellbrock, A. Schaefer, P. Heguy, 
M. Smith, J. Brown, K. Leeson, C. Ray- 


tester. Per- 


A. Turk. 


non-skid applicator with 
sonnel: A, C. McCain, C. 


OWENS-ILLINOIS GLASS CO. Booths 
614, 622. New products of Glass Con- 


mond, H. Voltmer. Hotel: Palmer tainer Div., Paper Products Div., Clo- 
House. sure and Plastics Div. and Kimble 
Glass subsidiary; accent on various 


OGDEN MFG. CO. Booth 588. Exhibit 
of electric heating elements, including 
cartridges, strip, mica and porcelains; 
thermostats and controls. Personnel: 
R. M. Grendys, B. T. Clark, R. E. Rick- 
man, J. Jacobs, W. L. Tokarz. Hotel: 


Palmer House. 


new products. Hote/: Sheraton Black 


stone. 


OXY-DRY SPRAYER CORP. Booths 
140, 442. Exhibit of electronic sprayer; 
atom jet sprayer; static eliminator; 
spray powder. Personnel: G. W. Wil- 


son, R. Sandvik, F. Lund. Hotel: 
OHIO CHEMICAL & SURGICAL Palmer House. 
EQUIPMENT CO., Div. of Air Reduc- 
tion Co., Inc. Booths 478, 480. Display PACKAGING INDUSTRIES LTD.., 


of applications of compressed gases, 
such as nitrogen, nitrous oxide, carbon 
dioxide and helium, in packaging, pro- 
cessing and preserving foods and non- 
foods. Personnel: R. C. Webster, H. W. 
Beck, J. Hinn. Hotel: Congress. 


OLIN MATHIESON CHEMICAL 
CORP., Packaging Div. Booths 784, 790, 
794. Display of shipping containers and 
consumer packaging product line; Om- 
nikote, Skid Master and Ox 511 cello- 
phane to be featured. Personnel: R. H. 
Evans, E. L. Lynn, M. H. Collet, G. R. 
Johnson, E. L. Holloway, E. B. Beeks, 
K. Anderson, K. E. Booth, J. R. Peat. 
Hotel: Palmer House. 


ORTMAN-McCAIN CO. Booth 409. 
Wet and dry spray portable unit on 
display; also hot-wax spray unit and 





INC. Booth 640. Exhibit of standard 
and military heat sealers; new blister- 
packaging machinery. Personnel: H. A. 
Rohdin, C. C. Jacobson, J. Bambara, 
J. Drygulski. Hotel: Palmer House. 


PACK-RITE MACHINES, Div. of 
Techtmann Industries. Booths 954, 960. 
Exhibit of high-speed rotary Speed- 
sealer with ink-imprinting attachment; 
Cooler Wing accessory for use in heat- 
sealing bags; variable-speed bag con- 
veying; also embossed code dating on 
Thermo-Jaw  foot-pedal-operated jaw 
sealers. Personnel: A. E. Pohl, W. 
Techtmann, Mrs. W. Techtmann, H. 
Techtmann, H. L. Vogt. Hotel: Harri- 


son. 


PAK-RAPID, INC. Booth 450. Exhibit 
of standard intermittent-motion machine 
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Inta-Roto GM-2000 Laminator 
Expands Western-Waxide Facilities 


Above is an actual photo of the Inta-Roto GM-2000 
Laminator in use at Western-Waxide Division, Crown 
Zellerbach Corporation, San Leandro, Ca'ifornia, 
headquarters plant. David J. Benjamin, Vice-President 
of the company, had this to say about the GM-2000: 
“This machine is the finest of its kind for the produc- 
tion of high precision laminated and/or coated flexible 
packaging materials. 

“With this new laminator, Western-Waxide will be 
able to both adhesive and wax laminate foil to paper 
and/or board up to 54” in width, either polycoated 
or plain. We will also be able to wax or lacquer coat, 
dry bond transparent film to foil and hot stretch 
laminate films.” 


Since the installation at Western-Waxide, GM-2000 
Laminators have been installed at Kaiser Aluminum 
& Chemical Corp., and R. J. Reynolds Tobacco Co. 
An early prototype is in use at Milprint Inc. The GM- 
2000 is constructed on a unit basis and can be modified 
to meet your requirements. 


INTA-ROTO macuine co., inc. 


Visit us at Booth 1095 during the National Packaging Show 
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with conveyor feed; also new _hori- 
zontal machine. Personnel: B. Kar- 
powicz, J. Irvine, A. Jacobs, R. L. 
Ware, J. Coakley. Hotel: Shore Drive 


Motel. 


PAN INDUSTRIAL CORP. Booth 472. 


Screen-printing machines to be on dis- 
play. 


PANTASOTE CO., Panta-Pak Div. 
Booth 590. Plastic packaging to be on 
display. Personnel: W. E. Browning, 
A. S. Houston, R. F. Lederer, W. Borda. 
Hotel: Conrad Hilton. 


PERMACEL. Booth 606. Exhibit of 44 
clear cellophane tapes; extremely thin, 
pressure-sensitive tapes that are resist- 
ant to grease, oil and solvents and can 
be used on semi-automatic or fully 
automatic packaging machinery; 45 
Tru-Color cellophane tape, a printable 
pressure-sensitive tape with easy roll 
release; 163 Hi-Tack waterproof strap- 
ping tape for heavy-duty packaging and 
bundling with high tensile strength and 
good shock resistance; 4T Strap-It dis- 
penser, a lightweight, manually operated 
dispenser for applying and cutting 
strapping tapes; complete line of ad- 
hesives for packaging; complete line of 
cleth and paper-backed pressure-sensi- 
tive packaging tapes. Personnel: G. A. 
Fitzgerald, R. A. Selle, N. P. Hickok, 
W. M. Bullock, J. S. DeNoia, J. W. 
Hagaman, W. R. Felton. Hotel: Conrad 
Hilton. 


PETERS MACHINERY CO. Booth 420. 
Exhibit of new carton and tray forming 
and gluing machine which operates at 
low cost, moderate speeds and has easy 
change-over for a wide range of sizes. 
Personnel: H. L. Greene, J. Boehler, 


G. K. Bahr. 


PFAUDLER CO., Div. of Pfaudler 
Permutit, Inc. Booth 515. Introduction 
of RP210, 10-station rotary piston filler 
for applesauce, soups, syrups, frozen 
juice concentrates and dog food, hav- 
ing a filling speed of 300 containers 
per minute and accuracy of +o fluid 
ounce, featuring l-hr. change-over for 
can height, accuracy of fill adjustable 
while machine is operating at normal 
production speed, and rigid, non-flexing 
cam track for maximum accuracy of 
fill; laboratory-size Glasteel conical 
dryer-blender for use in product prep- 
aration of pharmaceuticals and _ food 
additives. Personnel: H. E. P. Barta, 
W. Pheteplace, H. Taylor, K. Lambert, 
F. Morris. Hotel: Bismarck. 


PHOTO-PROCESS SCREEN MFG. 
CO. Booth 581. Hand-operated jigs for 
silk screening bottles and round ob- 
jects to be featured. Personnel: T. S 
Oteri. Hotel: Sherman. 


PHOTOMATION, INC. Booth 1091. 
Exhibit of photo-electric controls fea- 
turing “miniature” and “sub-miniature™ 
pick-ups (light source and photo unit) 
ind newly designed and modernized 
amplifier system resulting in a flexible, 
reliable and rugged instrument; dem- 
mstrating models will display new and 
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Wheeling Stamping gives you the kind of service you 
would expect from a department of your own business. 











comes in 









ws TUBES 


We specialize in tubes and caps—make nothing else. 

We’re small enough to treat your requirements personally, 
big enough to provide all the capacity you can use. 

When WS is your tube supplier, you can count on 


having tubes where you want them, when you want them— 
delivered right to your door by motor freight, 
delivered according to your production schedule. 


\ 








WHEELING W. VA 
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New! 15-Gallon 


CUBITAINER|) 


: 


makes carboys old-fashioned 











Look 
at these | 
advantages 








Initial economy. Costs 80% less 
than 13% gallon glass carboy. 





Shipping economy. Weighs 
33% less when filled, 83% less when 
empty. One-way, no return, no 
deposit, no reconditioning, non- 
breakable. 


Handling and Storage. ‘lakes 
less than % the space of glass car- 
boys. Suitable for outdoor storage. 
Filled on standard equipment. 











Dispensing. New-type cap forms 
pouring spout. Also available with 
tube dispenser. 



















Cubitainer meets industry and Cor 
government standards for safe han- of up 
dling and shipment. Proven in use tercha 
by more than 200 customers. Con- ire 
tact Hedwin today for full details. - 
Prod 
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Manufacturers of the HED- 
LINER® ... drum liners... 
and quart, gallon and 5-gallon 
CUBITAINERS. 









CORPORATIO 


1600 Roland Heights Avenue, 
Baltimore 11, Maryland. 












See Hedwin’s exhibit, Booth No. ®%3, 
at the AMA National Packaging © *- 
position. 
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unique applications for packaging field 
with controls suitable for edge guide, 
web registration, tension, feed, color, 
counting, surface discrimination, inspec- 
tion, size, quality control, etc. Person- 
nel: R. W. Heimsoth, E. Ross. Hotel: 
Sheraton Blackstone. 


PITNEY-BOWES, INC. Booths 429, 
433. New Model 4800 packaging im- 
printing machine, including three ver- 
sions of the Tickometer high-speed 
counting and imprinting machine; 
Model 3300-FH small folding and _ in- 
serting machine which folds and stuffs 
material into envelopes at speeds up 
to 4,000 per hour; also several models 
of postage meters, mailing scales and 
letter openers. 


PLASTIC PACKAGING CORP. Booth 
1037. Exhibit of new 16-0z. tub con- 
tamers; all-polyethylene containers and 


covers for aluminum-foil pans; com- 
plete line of injection molded con- 
tainers. Personnel: F. Weiss. Hotel: 


Conrad Hilton. 


PLAST-O-CRAFT CORP. Booth 459. 
Exhibit of new packaging and vacuum- 
forming machines featuring three popu 
lar models, Test Vac 81, Test Vac 
133 and Production Vac 266. Personnel: 
E. E. Joyce, II, M. M. Arnould, W. 


Ikemeyer. Hotel: Harrison. 


PLASTOFILM, INC. Booth 1072. Ex- 
hibit to include various transparent 
packaging items, i.e., blister and bubble 


packs, acetate boxes and lids, yvacuum- 
formed packages and inserts, food trays 
and containers, protective covers and 
envelopes; also thermoformed packages 
and parts. Personnel: G. Wiss, L. See- 
ley, M. Benaroyo. 


PLAST-O-PAK CORP. Booth 1059. 
Exhibit of plastic containers, including 
new portion-pack cup; plastic baskets, 
including tomato trays; also styrene 
boxes with both hinged and telescope 
covers, Personnel: A. G. Weaver, C. A. 
Swift, I. Nathan, C. Richter, E. Ander- 
son, L. Segall, J. Kiraly. Hotel: Palmer 
House. 


PLAX CORP. Booth 721. Exhibit of 
polyethylene containers, including stock 
and custom shapes; new high-density 
packages for liquid detergents and sim- 
ilar household products; new square 
gallons and 5-gal. blown liners; intro- 
duction of Polyflex film for envelope 
windows and package overwraps, along 
with special heat sealers recently devel- 
oped for this bioriented film and sheet 
material; unique packages for bakery 
items, meats, produce and similar prod- 
ucts, showing progress with Polyflex 
packaging made during the past year. 
Personnel: J. W. Carlile, W. R. Bolton, 
A. K. Thorn, W. E. Gamron, R. S. 
Griffith, J. W. French, G. B. Luce, R. E. 
Ames, E. S. Marsh, J. W. McLaughlin. 
Hotel: Conrad Hilton. 


POPPER & SONS, INC. Booth 1050. 
Demonstration of new combination tab- 


let inspector, chip and dust remover; 
newest developments in washing, filling 
and stoppering equipment for drug and 
cosmetic containers; tablet counting 
and packaging machine; high-speed 
folding-box imprinter; versatile marking 
and printing machines for glass, plastic, 
metal, leather or paperboard. Per- 
sonnel: R. A. Popper, J. Cozzoli, L. 
Heller, G. Popper. Hotel: Palmer House. 


POTDEVIN MACHINE CO. Booth 830. 
Type “Z” 27-in. gluing machine, LM 
6-in. label paster with semi-automatic 
feeder, MG 4-in. ductor roller margin 
gluer for thin materials, 2R = 12-in. 
coating machine and LA 6-in. label 
activator for thermoplastic labels will 
be on display. Personnel: J. H. Rich- 
mond, J. S. Hawkins, R. A. Potdevin, 
J. S. Hamilton, M. B. Jones, C. E. 
Duerr. Hotel: Bismarck. 


PRINT-A-TUBE. Booth 985. Newest 
developments in skin-packaging ma- 
chinery using P.O.M.V. film with un- 
coated and unperforated board; cello- 
phane-polyethylene-cellophane film for 
nuts, candy and box overwrap, together 
with polyethylene-on-polyester films and 
polyethylene-on-cellophane films. Per- 
sonnel: B. Lechner, J. Field, E. Geiger, 
B. Heath. Hotel: Sherman. 


PRINTING MACHINERY CO. Booth 
441. Die-cutting machine for die-cut 
labels to be on display; also Warnock 
rotary system for mounting and regis- 
tering rotary letterpress plates; Sterling 





NOW ... 


MULTIPLE PACKETER 


MODEL Il 


FOR BOTH LIQUIDS “O° POWDERS 


Completely Automatic production 
of up to 300 packets per minute. In- 
techangeable for ALL POWDER 
OPERATION — ALL LIQUID OP- 
ERATION — SIMULTANEOUS LIQ- 
UID AND POWDER OPERATION. 

Produces up to 8 packets simultane- 
ously, Packet sizes are variable from 1” 
x 1” to 8” x 8”. The BFM Multiple 
Packeter forms, fills and heat seals — on 
all sides of the packet — from a con- 
tinuous roll of heat-sealing material. A 
complete range of papers, foils, films and 
laminates can be handled, with electric 
eye registration of the printed material 
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on both sides of the packet. Packets can 
be delivered in perforated strips or 
joined or individually. 


POWDERS — Highly accurate volu- 
metric or auger feeders for all free-flow- 
ing, granular and hygroscopic powders. 
Two different powders can be inserted 
into each packet. Hoppers can be di- 
vided for mixed filling. 


LIQUIDS — The Multiple Packeter 
handles all free-flowing, viscous and 
semi-viscous liquids. Reverse vacuum 
design prevents stringers and _leakers. 
Moyno or piston pumps available. 


MODEL II showing simultaneous | 
liquid and powder operation 


We will be in Booth 975 at the 
AMA NATIONAL Packaging Show 
in Chicago, April 13-17 








Division of FRANKLIN RESEARCH CORPORATION 














NOW '!.. 


A 
LABELING 
MACHINE 
YOU 

CAN AFFORD 





Whatever the shape 
of the label... 









the container 


THE NEWMAN 
LABELER 


is your answer! 





Per dollar of cost 
there is NO labeler 
giving you 

more reliability 
and versatility 


¢ semi- or fully automatic 
e desk top size 
e used the world over 


UNLIAKS oO) » inc. 


2601 WEST PETERSON AVENUE e CHICAGO 45, ILLINOIS 
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toggle hook and base system for mount- 
ing and registering flat-bed letterpress 
plates. Personnel: L. Augustine, C. 
Brestil, J. K. Carlin, J. C. Lawless. 
Hotel: Harrison. 


PYROXYLIN PRODUCTS, INC. Booth 
531, Lacquer and hot-melt packaging 
materials; adhesives; protective coat- 
ings; decorative coatings; special-func- 
tion coatings for paper and aluminum 
foil; adhesives for blister packaging; 
enveloping compounds; coatings for 
food packaging; specialty wax com- 
pounds. Personnel: C. E. Fawkes, W. C. 
Wilson, P. H. Yoder, W. C. Ashley, 
D. D. Getz, R. E. Hollinger, J. Lowry, 
Jr., G. J. Tomlin, T. I. Shartle, D. 
Fawkes. Hotel: Windermere East. 


REYNOLDS METALS CO. Booths 868, 
872. Complete line of aluminum foil 
products for packaging; flexible foil 
packaging: rigid foil containers; foil 
labels, foil-laminated cartons; outline 
of integrated foil packaging facilities, 
research and design services and adver- 
tising program; new packages, includ- 
ing cook-in-foil pouches and foil ice- 
cream cartons. Personnel: P. Murphy, 
P. Dearborn, G. Carter, C. H. Davis, 
D. Ostroot, J. J. Geiss, W. E. Cheeley, 
F. R. Fleischman, J. M. Cullinan, H. T. 
Shehan, R. M. Ayer, J. O. Alexander, 
S. H. Garnett. 


RHEEM MFG. CO., Container Div. 
Booth 864. Exhibit of steel shipping 
containers; Rheemcote poster drums; 
lined drums and pails for food, chemi- 
cal and paint industries; Centrifugal 
Spray lined containers. Hotel: Sheraton 


Blackstone. 


RICHARDS, J. A., CO. Booth 417. 
Exhibit will include Steel Rule die- 
making equipment, “Electromatic” die 
saws, “Multiform” benders, ‘“Multi- 
form” cutters, “Multiform” bridgers. 
Personnel: P. A. Richards, G. Freemire. 


Hotel: Thunderbird Motel. 


RIEGEL PAPER CORP. Booths 118, 
122, 128. Wide assortment of packages 
made with flexible packaging materials; 
food board; folding-carton board; cup 
stock; also other board specialties 
produced on new bleached paperboard 
machine, “Carolina Belle.” Personnel: 
A. P. Mitchell, C. E. Schaehrer, E. G. 
Penn, R. A. Simpson, R. W. Schlienz, 
W. F. Collins, N. W. Postweiler, R. J. 
Doyle, J. M. White, K. M. Wright, 
J. R. Babeuf, C. W. Powers, J. T. Ward, 
W. H. Purring, C. W. Hoffman. Hotel: 
Palmer House. 


ROSENTHAL MFG. CO. Booth 567. 
Demonstration of Wrap-O-Matic, which 
feeds and cuts paper to predetermined 
sizes and also feeds, cuts and scores 
single-faced corrugated. Personnel: S. J. 
Steven, H. Rosenthal, B. Rosenthal, S. 
Engler. 


ROSSOTTI LITHOGRAPH CORP. 
Booths 461, 463. Multi-unit packaging; 
multicolor labels and cartons. Person- 


nel: C. C, Rossotti, K. MacDonald, A. 


Adelson, M. Morris, J. M. Tobia. Hotel: 


Palmer House. 


ROTOGRAVURE PACKAGING, INC. 
Booth 493. A variety of labels and 
wraps, primarily of foil and film, to 
be on display. Personnel: J. R. Scherer, 


J. M. Heigl, J. R. Scherer, III. 


SANPACK GES. LAMBSDORF & CO. 
Booth 499. Exhibit to include Sanpack 
produce packaging machine; “Univer- 
sal” conveying, washing, weighing, sort- 
ing, counting and bagging units for 
produce, “Zeva” equipment for sheeting 
saran, Pliofilm, cellophane and PVC 
film, ““Zeva” heat-sealing equipment for 
pre-packaging meat, cheese and _ fish. 
Personnel: H. Lambsdorf, ©. Eigen- 
mann, M. Smits, D. S. Greenfield. 
Hotel: Knickerbocker. 


SCHJELDAHL, G. T., CO. Booths 585, 
587. Model “S” series side-weld poly- 
ethylene bag machine with recent im- 
provements and attachments. Personnel: 
G. T. Schjeldahl, J. S. McClintock, M. 
Womack, T. Glaser, J. Marcell. Hotel: 
Conrad Hilton. 


SCHROEDER MACHINES CORP. 
Booth 605. Featured in exhibit are the 
“Quadnumatic” four-in-one machine, 
which automatically opens and forms 
flat corrugated cases, positions, accumu- 
lates proper pattern, loads case, glues 
“Casealer” pneumatically 
powered case sealer; “Fornumatic” 
automatic case opener and_ former 
machine. Personnel: A. C. Schroeder, B. 
Nagy, A. C. Schroeder, Jr., C. J. Grant, 
Jr.. R. F. Schneider, O. Tomei, E. Grif- 
fin, F. E. Miller. 


and seals; 


SEAMLESS RUBBER CO. Booth 435. 
Pressure-sensitive tapes, industrial tapes 
of cloth, paper, plastic and glass con- 
structions; electrical and thermal in- 
sulating tapes, and zone tapes for 
specialty applications to be on exhibit. 
Personnel: D. L. Harrison, R. M. Reid, 
W. C. Weeks. Hotel: Conrad Hilton. 


SHEAR-PRINZ ASSOCIATES. Booth 
545. Pre-tied bows and package decora- 
tions for industrial packaging. Person- 
nel: I. Prinz, L. Shear, L. Wantiez, 
A. Sherman, K. Gross, J. Tierney. 


SHOPSIN PAPER CO. Booth 432. 
Polished foils in silver, gold colors; 
new Mirror Silver foil; display of items 
illustrating ways foil can increase sales; 
yimmed and ungummed label and seal 
, foil tag stock; foil newsboard; 
foil folding-carton stock. Personnel: 
Morris Shopsin. Hotel: Conrad Hilton. 


SIGNODE STEEL STRAPPING CO 
Booth 217. Demonstration of automati: 
power-strapping machine; air-powered 
and electric-powered strapping tools; 
power strap feeders; steel strapping: 
dispensers; cutters and accessories: 
also recently developed strapping appli 
cations. Personnel: J. R. Williams 
R. C. Battle, C. H. Carlson, S. E. He; 
mann, M. C. Carlson, R. E. Frase, W 
Isom, A. N. Perry, H. Grimes, G. ‘ 
[Listing continued on page 345] 
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CHOCOLATE... 


with a buch of BLISS 


Hershey Chocolate has found it practical to manufacture the millions 
sS /2) of cans it needs each year for its famous chocolate syrup. 

+ AY, The strip feed press and curler shown above, slitting equipment 
/} yk and scroll shears turn out all of their ends and body blanks. Still other 
if Bliss equipment produces and assembles can components for cocoa 
2 and other Hershey products. 

- | Perhaps making your own cans makes sense to you. If it does, you'll 
| be interested to know Bliss builds and equips entire “turn-key” plants. 
If you need a complete can making installation ...a dozen machines 
...or just one, or if you buy or sell cans, write to Bliss today for 
more information. 


KR q | S S E. W. BLISS COMPANY : Canton, Ohio 
p> ew wy 


BLISS is more than a name... it’s a guarantee 


SINCE 1857 





7 PRESSES + ROLLING MILLS ¢ MILL ROLLS ¢ DIE SETS + CAN MACHINERY « CONTRACT MFG. 



































THESE FIRMS 


Do Better with Doughboy 


LABELERS 


Mrs. Smith's Pretzel Co. 
Easton, Pa. 

J. P. Fritz Wholesale Co. 
Newport, Minnesota 
Bradley Candy Co. 
Nashville, Tenn 

Dayton Nut Products Co. 
Cincinnati, Ohio 

Big-Tex Distributing Co. 
Dallas, Texas 

Fresno Macaroni Co. 
Fresno, California 

Burry Biscuit Co. 
Elizabeth, New Jersey 
General Candy Co. 
Chicago 39, Illinois 
Wolch Nut & Candy Co. 
Chicago, Illinois 
Anderson Candies, Inc. 
Wilmington, N. C 

King's Bakery, Inc. 
Colledgedale, Tenn 
Seyfert Foods Co., Inc. 
Fort Wayne, Indiana 

C & C Distributors 
Sharon, Pa 

Kimbell Candy Co. 
Chicago, Illinois 

Dorothy Flicek Industries 
Chicago, Illinois 

Boston Sausage & Provision Co. 
Boston, Mass. 

D. F. Stauffer Biscuit Co. 
York, Pa 

Reed & Prince Mfg. Co. 
Worcester, Mass. 

Wells Mfg. Co. 

New Vienna, Ohio 

More Candy Co. 
Rochester, N. Y. 

Mrs. Slaby's Noodle Co. 
Berwyn, Ill. 

Ohio Art Co. 

Bryan, Ohio 

School House Candy Co. 
Providence, Rhode Island 
The Fleming Co., Inc. 
Topeka, Kansas 

Peanut Products Co. 
Indianapolis, Ind. and Des Moines, lowa 
Walter Johnson Cookie Co. 
Tulsa, Oklahoma 

Flavour Candy Co. 
Chicago, Illinois 

Mason Candy Co. 
Trinidad, Colorado 
Barnard Nut Co. 

Miami, Florida 

H. H. Evon Co. 

Chicago, Illinois 
Mamma's Cookies Bakeries 
Cicero, Illinois 

Whites Food Products Co. 
Oakland, California 











Pack twice as fast with 


Doughboy 





JAW SEALER-LABELERS 


MODEL PJS 


5 aes 





oi The new Doughboy Jaw Sealer-Labeler will do the 

work of two and sometimes three ordinary labeling 
machines. As soon as the bag touches the vacuum (air) 
control, the machine takes over and leaves operator’s 
hands free to reach for the next bag. It automatically 
labels, seals, and if desired, codes and punches the 
package. The automatic cycle cuts operator motions, 
increases production speed and assures better packag- 
ing. Pneumatic pick-up assures positive single label 
delivery from label box to sealing jaws. Label clamp 
holding bar assures positive positioning of label at 
sealing jaw. Adjustable folding bar assures positive 
label folding. 


CAS CODER AND HOLE 
PUNCH OPTIONAL 


Coder and Hole punch are optional. 
An embossed code is precision made 
from metal type which is easily placed 
in accessible holder at the front of the 
sealing jaw. The punch, made of high 
carbon steel, punches a clean edged, 
round hole exactly centered in label. 





Doughboy oe 


NEW RICHMOND, WISCONSIN, U.S.A. 
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ubtico(or Neb Printing Presses 
Me Wt Nal Machines 


ae re errr rer earner ees 


- Junior 12” 
) STACK PRESS 





Prints up to three colors on webs up 
to 12” wide at 400 ft/min. Highly com- 
pact (2’ wide by 15’ long). Ideal for 
commercial production or test runs. 
Equipped with electronic automatic 
constant tension controls. 


FLEXOGRAPHIC 
PRESS 
4-12” Printing 
Width 





For Practically Any Type of Tail 
Printing @ Bags, Books, Envelopes, 
etc. @ Advantages: Simplicity and 
Economy in Operation ¢ Minimum 
Amount of Space Required @ In- 
expensive, detailed Flexographic 
Printer. 


MANHASSET makes a wide range of WEB 
PRINTING PRESSES — flexographic, gra- 
vure, letterpress, for roll-to-roll printing of 
cellophane, polyethylene, paper, board, etc. 
Also BAG-MAKING MACHINES for notion, 
millinery and specialty bags. 


Send for 
specifications, 
erformance data 


and prices. 
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Automation 
Packaging / 





F; i II er. & —overhead drive in vacuum, gravity 


and volumetric types. Models from 8 to 40 spouts 
handling all types of foamy and still liquids—for glass, 
metal or plastic containers from fractional ounce to 
5 gallons. 





Bf 
Lebel ers -cominceus morn oe. 


sign for maximum efficiency. Handles all sizes and 
shapes of single panel labels and containers from 
fractional ounces to gallons. Production capacities 
from 40 to 150 per minute. 





See us in Chicago at the AMA Show—Booth No. 211 


MPM comPANy, INC. 
191 Berry Street, Brooklyn 11, N. Y. 


1 complete: line 


liquid filling and labeling 
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New annealing furnaces heat strip steel 
to obtain optimum uniformity 
of physical properties. 


New $36 million, hot strip mill provides X-ray gage controls help regulate this cold 
quality strip steel, basic raw reducing mill which operates at 
material for tin plate. speeds to a mile-a-minute. 





X-ray coating-thickness gages assure 
tin coatings to a precision 
of + .0000006 inches 


Electronic controls in J&L’s No. 3 
line coordinate fourteen separate 
tin plating operations. 


The temper mill kneads strip steel, 
then smooths it to meet hardness 
and surface requirements. 


Enough tin plate for over 3.5 billion #2 cans 


will be produced this year by J&L, who has invested over $42 million to expand 


and modernize its tin plating facilities since 1947. 

Now—with an annual plant capacity of almost 600,000 tons of tin mill prod- 
ucts and with almost fifty years experience as a leader in the field—the new 
J&L is equipped to deliver a product and service which are unsurpassed in 


the industry. 


Jones & Laughlin Steel Corporation 


PITTSBURGH, PENNSYLVANIA 


A 15,000-Ib. coil leaves the line at 
Aliquippa, Pa., ready for packaging 
and shipment to a J&L customer. 


Automatic pin-hole detector examines 
sheet tinplate for pinhole defects 


4 J&L tin mill warehouse. in the coating down to .001”. 

















Need a tissue 
that twists? 


Here’s just one example of many special 
tissues developed by Crystal to fit customer 
needs. Strong as a fabric after twisting, this 
tissue is available in white and colors and 
can be woven into dozens of unusual con- 
vertor products. If you need tissue that 
can be sewn, laminated to films and foils, 
impregnated with chemicals, or meet other 
special requirements, send 
the coupon below 
for technical 

information. 


— 
rr 





First name in the tissue 


field for over 60 years “Uy | We 


the eyes of the world delight in special trademarks and 











mp459 

The Crystal Tissue Company, Middletown, Ohio 

I want samples and more information on Crystal 

Tissues for special applications. 
Name__— —— 
Title____ — 
Firm Name______ 
Address___ 
+ —_— : Zone___State. 





























designs created for the greatest names in merchandising ! 


by 
LACHMAN-NOVASEL 


america's outstanding firm 
for this 
special kind of work! 





















Write for free samples and 






details — no obligation! 


LACHMAN - NOVASEL 
PAPER CORPORATION 


109-111 Greene Street 
New York, New York 
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[Listing continued jrom page as J 
Mickelsen, A. N. Drechsel, Lag- 
gren, E. N. Wicander, M. J. gies 4 
R. C. Persons. 


SIMCO CO. Booth 518. Exhibit of static 
eliminators, with an animated display 
illustrating the problem of static and 
its elimination; anti-static cleaning de- 
vices, including a new hand-held 
Neutrostat air gun; new static locating 
and measuring meter; new anti-static 
liquids and sprays. Personnel: D. 
Simons, W. W. Levy, H. A. Schweriner. 
Hotel: Conrad Hilton. 


SIMON ADHESIVE PRODUCTS 
CORP. Booth 1063. Exhibit of new 
developments in double-faced pressure- 
sensitive tapes; variety of pressure- 
sensitive base stocks; an automatic pres- 
sure-sensitive labeling machine, and a 
production press for manufacturing the 
labels. Personnel: S. Simon, R. Driscoll, 
J. Orlando, A. Berk, J. Fernandez. 
Hotel: Conrad Hilton. 


SIMPLEX BINDER CO. Booth 457. 
Vinyl packaging; flexible packaging: 
packaging with re-use value. Personnel: 
M. Kerns, Mrs. M. Kerns. Hotel: 


Palmer House. 


SIMPLEX PLANT, FMC Packaging 
Machinery Div. (See Food Machinery 
& Chemical Corp.) 


SINCLAIR & VALENTINE CO. Booth 
765. Exhibit will emphasize printing- 
ink economy and show new printing 
inks for offset, letterpress, flexographic, 
gravure, and offset metal decorating 
techniques; selection of packaging 
printing. Personnel: H. J. Sorbiano, 
T. B. Buchanan, J. McNamee, B. M. 
Beall, G. Jillich. Hotel: Palmer House. 


SMITH, H. P., PAPER CO. Booth 453. 
Exhibit of polyethylene-coated paper, 
foil, film, specialty laminations for con- 
verters and automatic packaging equip- 
ment. Personnel: C. C. Sherman, J. ¢ 
Davis, R. A. Cameron, J. V. Eller, G. H. 
Sullivan, J. F. Pendexter, A. E. Gerken. 
Hotel: Stock Yards Inn. 


SOABAR CO. Booth 1054. Display of 
three new models: Model 28 power 
label marker for larger sew-in labels; 
Model 22ST marker, which marks, 
counts, cuts and stacks a variety of 
sizes of prestrung tickets in roll form; 
Model 10TL Thermaply for fast, auto- 
matic marking and attaching of four 
different sizes of heat-seal labels. Per- 
sonnel: S. N. White, T. J. Fitzgerald, 
T. B. Clute, R. Tragus, W. A. Roberts. 
Hotel: Conrad Hilton. 


SOUTHERN ADHESIVES CORP. 
Booth 735. Joint exhibit with F. G. 
Findley Co. and Union Paste Co. to 
feature packaging and converting ad- 
hesives, paper coatings, film and _ foil 
adhesives. Personnel: R. K. Crowell, 
E. T. Rilee. Hotel: Conrad Hilton. 


SPEEDRY PRODUCTS, INC. Booth 
1040. Display of complete line of mark- 
ing, stamping and sstenciling devices 
and inks; new Giant Magic Marker 
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will be featured. Personnel: S. N. 
Rosenthal, G. Alexander, G. Macksoud, 
C. Marmon, M. Raymond. Hotel: Con- 
rad Hilton. 


SPENCER CHEMICAL CO. Booth 875. 
On exhibit will be the company’s 10- 
mil bag, overwrap, nylon film for 
packaging, nylon aerosol bottles, boil- 
able food pouches and various packag- 
ing films. Personnel: F. C. Sutro, L. H. 
Doar, F. Eck, F. Pyle, R. H. Reid, C. J. 
Bridgen, R. J. Bailey, W. C. Roehr, 
M. B. Stringfellow. Hotel: LaSalle. 


STANFORD ENGINEERING CO. 
Booth 311. Exhibit of web-guiding 
equipment, doctor machine rewinders, 
turret-type unwind and rewind equip- 
ment. Personnel: W. T. Stanford, 
Wayne T. Stanford, O. E. Stanford, 
R. W. Payton, M. W. Glad. Hotel: 


Palmer House. 


STEIN, HALL & CO. Booth 976. Dis- 
play includes adhesives for all types 
of packaging, with emphasis on newer 
types of resin-emulsion adhesives; end 
products and packages incorporating 
the company’s adhesives. Personnel: 
R. W. Shoals, J. Rapp, R. Selner, R. 
Hahn, C. Nevin, M. Stettner, N. Di- 
Masi, E. Myers, D. Andersen, F. Swan- 
son, G. Thompson, F. Katzenberg, L. 
Reuter, B. Shoals, B. Weiser. R. Bruno. 
Hotel: Shore Drive Motel. 


STOKER, H. L., CO. Booth 1039. Intro- 
duction of new Stoker Model DX open- 
mouth and drum packer incorporating 
True Scale system and electronic con- 
trol; demonstration of Model B Settler, 
used in conjunction with bag packer to 
settle material and thus reduce bag size 
up to 20%. Personnel: E. J. Douglas, 
H. H. Roberts. Hotel: Conrad Hilton. 


STOKES & SMITH PLANT, FMC 
Packaging Machinery Div. (See Food 
Machinery & Chemical Corp.) 


STRAP-ALL SALES, INC. Booth 1085. 
Display of strong industrial paper strap- 
ping in various widths. Personnel: H. 
Fleischmann, F. Stevens. Hotel: Morri- 


son. 


SUN CHEMICAL CORP. Booths 839, 
849. Latest in packaging inks from 
Bensing Bros. & Deeney and General 
Printing Ink for printing by flexo- 
graphy, letterpress, lithography and 
gravure; special display of various pack- 
ages; technical personnel to discuss 
ink problems. Personnel: N. E. Alexan- 
der, M. J. Hoover, J. S. Thome, J. J. 
Craig, J. Slaughter, G. T. West, 
S. Shapiro, N. Cooper, R. Bensing, 
M. Lousin, A. E. Loveland, R. Levand, 
B. Gregones, E. O’Boyle, C. Epler, 
P. Schellenberger, W. R. Coate, 
H. Heyer, G. R. MacQuaker, W. T. 
Venema, F. Domke, E. B. Dunigar, Jr., 
B. Tokarezyk, R. V. Pabst, B. Connor, 
L. Farnsworth, W. Hermesdorf, L. Potts, 
J. Sterchie, K. Goeltz, J. Magine, 
R. Burchard, W. Kruse, W. Linville, 
Jr., W. Surgeon, G. Pantin, W. Kiomp, 
L. Chizewski, H. D. Darlington, H. Bob- 
bitt, D. Riggs. Hotel: Morrison. 

[ Listing continued on page 348] 








AUTOMATIC_ROTARY 


AIMIC 


PRINTING UNITS 


Compact Friction or Web-Driven 
Printing Heads That Incorporate 
Into Automatic Processing or 
Packaging Equipment 
CLEAR, QUICK = PERMANENT IMPRESSIONS 








model a 


FOR CONFINED AREAS 
WITH QUICK TYPE CHANGES 
This unit features a readily re- 
movable type cylinder. For adding 
supplemental information such as 
flavor, color, size, or other product 


identification a 








PRINTS LARGE AREAS 

OR MANY TYPE LINES 
Adapts to roll, sheet or strip pro- 
cessing. In narrow or wide widths, 
on smooth or rough materials such 
as film, paper, wallboard, etc. Used 
often on wrapping or bundling 
machines to print all 6 sides of a 
package before wrapping. 


=~ AUTOMATICALLY REGISTERS 
rr INDIVIDUAL PACKAGE MARKING 


Marks packages in the same spot 
by automatically resetting the 
printing wheel after each package 
has passed. Can be mounted for 
top, bottom or side marking. 


A SIZE AVAILABLE FOR EVERY REQUIREMENT 


Manufactured By 
APEX MACHINE CO., N.Y.C. 


Distributed By 


BESTMARK CORP. 


{ 


744 Broad Street, Newark 2, N.J. 


See them at AMA National 
Packaging Exposition—Booth 1024 






































it’s 


‘brow how’ 


that counts... 





and you benefit from this “know how” at no additional cost when you deal with 


Plastic Horizons, Inc. 
Leadership comes to a manufacturer whose products meet the highest standards 


of the industry it serves. The virtues that have made Plastic Horizons the leader 
in polyethylene film for packaging are “know how”... quality . . . and service 


Call us and let us show you what we mean! 





Polyethylene film that is sparkling clear, Sizes up to 60” wide (tubing yh edge slit 


easy to handle to 120”) All gauges, down to. 


Slip and strength to fit your exact Light gauge sheeting in gauges down to .0005” 
requirements and widths up to 54” 


Piastic Horizons, Inc. 


Extruders of Quality Polyethylene for Packaging 
1 Erie Street, Paterson, New Jersey 


N. J. Phone ARmory 4-6874 
N. Y. Phone LAckawanna 4-5387 
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CUSTOM MOLDED 
PLASTIC CONTAINERS 


Custom Molded and 
specificelly Designed for: 
RIPON KNITTING WORKS 
Ripon, Wisconsin 


Custom Molded and 
specifically Designed for: f 


the AUTOPOINT COMPANY 
Chicago, Illinois . f = 
RS seen Bsa 
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lc HMowell Company Custom Molded and 


ale Bre 








er specifically Designed for: 
BELL and HOWELL COMPANY 
Lincolnwood, Illinois 


Custom Molded and specifically Designed for: 
HEROLD PRODUCTS COMPANY 
Chicago, Illinois 


oh 


Custom Molded and World’s Largest 


specifically Designed for: 


macow ones coum’ Assortment 
of Rigid Plastic 
Boxes... 
(from stock molds) 


Standard sizes listed 
in our new catalog — 


Write for Yours Today! 





DESIGNING ¢ CONSULTING ¢ PRODUCING e¢ PRINTING e DECORATING 


Boy 
















I was in the 
doghouse until... 


“I found out about Ever Ready’s marvelous Red-E-Stik labels! 


These are absolutely the finest pressure sensitive labels made—no- 
wetting, quick-sticking, they have 1,001 uses! Dispensed manually or by 
machine, they can stick to surfaces that give other labels trouble. A variety 
of adhesives are availabie for special application with both removable 
and permanent type adhesives which can be used on any smooth surface, 
on plastics, glass, metal, wax or wood.” 


One of Red-E-Stik’s many uses may apply profitably to your product or 
service, opening the door to tremendous savings in costs or increased 
efficiency. You can help Carol Hampton, our promotion manager, out of 
the doghouse by writing to her today for information about Red-E-Stik, 
or any other type of label—Ever Ready prints them all! 


EVER READY LABEL 


onervoeattown 


353 Cortiandt Street, Belleville 9, New Jersey 
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SWIFT & CO... Adhesive Produc:- 
Dept. Booth 576. Exhibit of new adhe 
sives for a variety of packaging uses 
including foam packaging, paper to foil, 
milk cartons, high-speed case sealing, 
foil cartons, glass and can labeling, etc. 
Personnel: S. E. Carroll, W. M. Truxes. 
A. W. Boyd, C. F. Patterson, W. R. 
Johnson, C. W. Cross, J. N. Sparks 
O. H. Lipps, J. F. Samwebber, W. ( 
Loeffel, C. S. Young. Hotel: Congress 


SYNTRON CO. Booth 967. Operating 
displays of Syntron Vibra-Flow vibra 
tory feeders, vertical vibratory spiral 
elevator feeders, vibrating parts feeders. 
vibratory packers, hopper-level switches. 
bin vibrators and flow-control valves. 
Hotel: LaSalle. 


TECHNICAL TAPE CORP. Booth 
1017. Tape Div. exhibit to feature 
Sweepwing dispenser and Cartridze 
Pack for roll tape, La Farge dispenser 
for cutting film tape, Jack-the-Ripper 
dispenser for reinforced tapes and the 
new disposable cellophane-tape  dis- 
penser; Polyethylene Bag Div. to ex 
hibit Rack ’n Roll Bag for polyethylene 
packaging at high speeds. Personnel: 
M. Stohl, R. Jacobs, H. Deutsch. 


TEEPACK SPEZIALMASCHINEN 
GES. M.B.H. Booth 834. Exhibit of 
Constanta tea bag machine. Hotel: 
Bismarck. 


THILMANY PULP & PAPER CO 
Booths 1129, 1138. Exhibit of asphalt- 
treated, wax-treated and polyethylene 
treated protective papers; decorated 
papers; specialty bags including retail 
and industrial; specialty papers includ- 
ing glassine, greaseproof and _ special- 
treated; specialty M.G. and M.F. krafts, 
foil-mounting grades. Personnel: G. E. 
McCorison, H. O. Peters, J. T. Thomas, 
V. G. Haag, M. L. Downs, N. A. Zanzig, 
A. J. Gerharg, A. R. Miller, R. B. 
Vogt, R. W. Douglas, H. G. Jurgensen. 
Hotel: Conrad Hilton. 


THOMSON NATIONAL PRESS CO. 
Booths 1031, 1033. Display of samples 
of work produced by corrugated and 
folding box manufacturers on _high- 
speed Bobst automatic cutting, creas- 
ing, stripping, embossing, and printing 
presses and on Thomson platen presses. 
Personnel: L. A. Whittaker, J. Millan, 
T. Parsons, S. H. Rosenberg. Hotel: 
Conrad Hilton. 


TIPPER TIE, INC. Booth 466. Ex 
hibit of closure machines including 
Tipper Tie, Tipper Tie Jr., Tipper Clip- 
per and Tipperette. Personnel: A. O. 
Steckman, G. Manahan, B. Orr, R. 
Cleveland. Hotel: Palmer House. 


TOLEDO SCALE, Div. of Toledo Scale 
Corp. Booth 665. New Toledo Print- 
weigh “400” that prints anywhere on 
81% by 11 in. forms; also on tickets 
or strips; remote weight data recording 
on adding machine; remote digital indi 


MODERN PACKAGING 


im ones ee ee 


— — 3 oe ee oe 


on ee ee ee ee ee ee 








cation; two models of Automatic Check- 
weighers, with capacities to 200 Ibs.; 
representative models of complete line 
of weighing equipment for the packag- 
ing industry. Personnel: G. L. Me- 
Kenna, F. D. Instone, J. J. McLellan, 
M. W. Mengel, D. W. Kennedy, C. H. 
Cadwallader, L. R. Hummel, F. L. 
Thomas. 


TOMPKINS’ LABEL SERVICE. Booth 
112. Exhibit of new developments in 
labels on various types of packages and 
films, applied on high-speed automatic 
equipment and manually. Personnel: A. 
Tompkins, J. Tompkins, F. Tompkins, 
W. H. Baile, R. Norris, C. Orth, E. 
Friday, D. Wright, S. Orr, H. Bradley, 
R. Hayden, R. Rousseau, R. Kehoe. 
Hotel: Sheraton Blackstone. 


TRONOMATIC MACHINE MFG. 
CORP. Booth 485. Exhibit of blister 
package heat-sealing machinery; slide 
package former; high-power steel-rule 
die-cutting machinery designed to han- 
dle low- and high-voltage production of 
blister packages at moderate cost. Per- 
sonnel: J. S. Swick, S. R. Rosen, S. S. 
Spielman, J. H. Mullen. 


UNION BAG-CAMP PAPER CORP. 
Booths 840, 844, 850. Exhibit of Flexible 
Packaging Div.’s specialty and made-to- 
order paper bags for a wide variety of 
products; new corrugated containers to 
solve difficult packaging problems; new 
design treatment for multiwall shipping 
containers; new Uniseal multiwall pack- 
aging; new bleached board and _ proc- 
essed papers for food trays, frozen- 
food boxes, drinking cups, cigarette 
boxes and other applications; honey- 
comb material for protective inner 
packing of fragile components; also 
packaging machinery developed in con- 
junction with the unveiling of the new 
Uniseal bag. Hotel: Palmer House. 


UNION PASTE CO. Booth 735. Joint 
exhibit with F. G. Findley Co. and 
Southern Adhesives Corp. to feature 
packaging and converting adhesives, 
paper coatings, film and foil adhesives. 
Personnel: M. M. Bump, A. B. Crowell, 
Jr., R. Rader. Hotel: Conrad Hilton. 


UNION STEEL PRODUCTS CO. Booth 
672. Display of Palletainers (wire mesh 
shipping, warehouse in __ in-process 
containers); pallets; Wendway wire 
belt, slat and belt conveyors, and other 
materials handling equipment. Person- 
nel: H. Gardner, W. C. Neumann, 
W. H. Schermer, W. C. Bunn, L. R. 
Bohm, W. J. Humphrey. Hotel: Palmer 
House. 


UNIT PORTIONS, INC. Booth 1035. 
Exhibit and samples of contract filling, 
including custom packaging of liquids, 
pastes, powders, seeds, small hardware 
parts, etc. Personnel: E. Newman. 
Hotel: Sherry. 


U. S. BOTTLERS MACHINERY CO. 
Booth 971. Exhibit of filling and clean- 
ing equipment. Personnel: I. H. Risser, 
L. R. Hiland, A. G. Hornney, C. R. 
Otters, P. Johnson, G. H. Turner, 
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CUT MAILING COST 50) 

CUT BULK & WEIGHT 0 
Counteract postal increases with Sure, Safe, 
Economical, Light-As-A-Feather package interiors .. . 


[FOAM PAK’ 
FLAKE-FREE FABRICATED STYROFOAM 


e Eliminates bulky, old fashioned packaging 


e Reduces product breakage and presents 
your product as “A Jewel on a Pillow’’. 









Se roupers (SEND US YOUR NEXT PROBLEM—WE WILL RE- 
©) TURN IT SOLVED AT NO COST OR OBLIGATION 


See samples at the AMA National Packaging Exposition 
- Je Dow Chemical Company, Booth #667-671—or contact our 

al ——> P PLATFORMS © sales representatives: Chatfield Paper Corp., 3265 Colerain 
Ave., Cincinnati 25, Ohio, or Herman Groya Packaging 

Components, Inc., 55 E. Washington St., Chicago, Illinois 





NEW YORK SALES OFFICE 


LA\ LWA) LATA CORPORATION | Pexscins common 


j 
New York Y 


402 N. 12th Street, Philadelphia 23, Pa. - WAlnut 2-2572 MUrray Hill 9-765 








are you acquainted with 


the manufacturers’ literature page 





You ought to be. It’s the page, in every _postage-free reply card. We do the rest. 
issue of MopERN PACKAGING Magazine, Look for the Manufacturers’ Literature 
that describes a wide variety of pam- Page in each issue of MopERN Pack- 
phlets, brochures, and other manufac- acINc. It is easy to recognize because 
turers’ publications which are currently it is printed on heavy paper. It is 
available without charge. your key to detailed information about 

To obtain any of the literature which packaging equipment, supplies and 
is listed, you merely fill in and mail the _ services. 


A Service Of 
MODERN PACKAGING [Ei 


575 Madison Avenue e New York 22, N. Y. 






A 


PUBLICATION 
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T WON 
ACKAGE 


EVERYTHING... 


But almost ! 


F UNIVERSA 


POLY PACKAGER 





Almost everything you want to 
package in polyethylene bags 
(sizes up to 15” by 20”) can be 
handled with unmatched speed, 
versatility and low cost by the 
E-Z Universal! Operating on 

an entirely new packaging 
principle, the Universal makes 
bags automatically around the 
product—at cycling speeds up to 
3,000 per hour. Also, you get... 


e Perfect hairline sealing! 

e Bag size adjustable by dial! 

e Little maintenance; fully 
enclosed! 


Write or phone for consultation with 
our packaging engineers 


S111 N. 
SHERIDAN ROAD 
CHICAGO 40, 
ILLINOIS 
PHONE : 
UPTOWN 8-5050 
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D. Landreth, W. B. King, T. L. Hoshall., 
Jr. Hotel: Palmer House. 


U. 5s. INDUSTRIAL CHEMICALS CO 
Booths 1133, 1135. Exhibit featuring 
cast Petrothene polyethylene _ film. 
printed film, and other special packag 
ing films. Personnel: V. McCarthy, J. 
Moffett, W. Funk, P. Gisser. Hotel: 


Sheraton Blackstone. 


U. Ss. PRINTING & LITHOGRAPH 
CO. Booth 106. Exhibit to feature multi- 
color packaging and advertising ma- 
terials produced by letterpress, offset 
lithography and = gravure, including 
folding cartons, labels, box wraps in 
paper, boxboard and foil, multipacks, 
display containers, point-of-purchase 
advertising displays and posters; recent 
techniques. Personnel: E. C. Blanken- 
heim, B. F. Cake, F. A. Denecke, H. B. 
Fertig, D. C. Grant, J. Harris, R. P. 
Kane, W. Koslo, R. Kramer, H. Min- 
nich, K. Oelke, W. Volz, Sr, R. J. 
Walters, W. H. Walters, A. Weinstein, 
H. Wessling. Hotel: Sheraton Black- 


stone. 


U. S. STEEL SUPPLY DIV... U.. 5S. 
Steel Corp. Booths 988, 994. Exhibit of 
round and flat steel strappings; strap- 
ping tools—manual, powered and auto- 
matic. Personnel: A. R. Johnson, J. H. 
Morava, K. P. Rindfleisch. 


VAC-TIE FASTENERS, INC. Booth 
537. Display of machines with automatic 
feed for applying closures to casings 
and film tubing. Personnel: J. J. Frank, 
W. J. McKeon, H. Maurer. Hotel: Bis- 


marck. 


VERNER, B., & CO., INC. Booth 995. 
Display of multipress imprinting, code 
marking and overprinting machine for 
folding cartons, labels and paper prod- 
ucts. Personnel: A. Saraceni, W. Nocito, 
C. Comstock, E. Comstock, C. Karol, 
F. Hoenig. Hotel: LaSalle. 


VERTROD CORP. Booth 425. Display 
of thermal impulse heat-sealing ma- 
chinery, including hand, foot-pedal and 
power-operated models; also, new over- 
wrapping machine for heat-sealable 
thermoplastic materials. Personnel: A. 
Fener, S. Fener, L. Gross, N. Langer. 


Hotel: Palmer House. 


WALDRON, JOHN, CORP., Div. of 
Midland-Ross Corp. Booth 970. Joint 
exhibit with Hartig Extruders featuring 
extrusion-lamination packaged units. 
Personnel: R, Palm, E. Stee, D. Marko- 
witz, E. Schnitzspahn. Hotel: Bismarck. 


WARREN, S. D., CO. Booth 305. Dis- 
play to feature LusterBoard for folding 
cartons; also, label and box-covering 
papers. Personnel: R. B. Lombard, C. 
Weymouth, J. J. Thomas, C. A. Reyn- 
olds, Jr.. J. Markward. Hotel: Chicago 
Athletic Club. 


WEB CONTROLS CORP. Booth 1074. 
Display of torque-control transmissions 
as applied in tension controls for webs, 


filaments and in textile machines. Per 
sonnel: S. Frankel. 


WEBER MARKING SYSTEMS DIV.. 
Weber Addressing Machine Co. Booth 
1049, Exhibit featuring tag and label 
printing machines, hand printers and 
super-sensitive stencils for addressing 
multiple carton shipments or product- 
identification markings; new Special 
Rapid-Dry printing unit; new Tabber 
Model “300” machine to spot Tab-On 
stencils on continuous forms; new Tab- 
On stencil dispenser; duplicating inks 
and supplies. Personnel: J. Weber, C. E. 
Ritter, J. B. Crassweller, T. C. Wagner, 
J. E. Thomas, W. Darras, A. Wagner. 
C. Mangam, D. Kuby. 


WEST VIRGINIA PULP & PAPER 
CO. Booth 805. Display of Wonderwall 
multiwall bags; Kraftsman Clupak 
paper; Brite-Pak enamel-coat carton- 
board; M/R_ board. Hotel: Conrad 
Hilton. 


WEYERHAEUSER’ TIMBER CO.. 
Silvatek Products Div. Booth 979. Ex- 
hibit features Ply-Veneer, its manu- 
facture and packaging applications, us- 
ing molds and photographs to show 
how it is used in packaging., Personnel: 
D. E. Anderson, G. D. Schwartz, R. G. 
Ranck. Hote/: Palmer House. 


WOLVERINE PAPER CONVERTING 
MACHINERY CORP. Booth 1027. 
Photographic representation of equip- 
ment. Personnel: H. Nagel, A. J. Dudas, 
\. Diehl. Hotel: Shoreland. 


WOOD CONVERSION CO. Booth 802. 
Display of Tufflex and Tufflex fabrics 
cushioning material used for surface, 
pressure, absorption and flotation pack- 
aging applications. Personnel: W. W. 
McCarthy, A. J. Werlein, J. Foeller, 
K. C. Lindley, W. G. Wolston, G. E. 
Carver. Hotel: Conrad Hilton. 


WRIGHT MACHINERY CO., Div. of 
Sperry Rand Corp. Booth 526. Featuring 
the new advanced Bagmaster for auto- 
matic forming, filling, weighing and 
sealing pillow-type packages, new auto- 
matic system for precisely packaging 
fragile and multi-dimensional products, 
incorporating a new Hytronic system 
of weighing. Personnel: A. N. Wiley, 
J. B. Mahoney, I. P. Ritschel, G. W. 
Tew, J. C. Petrea. Hotel: Sheraton 
Blackstone. 


WYOMISSING PAPER PRODUCTS. 
Booth 980. Display of coated and spe- 
cialty papers and samples of products 
incorporating their use. Personnel: 
T. P. Handwerk, T. M. Fry, H. W. 
Johnson, E. F. Johnson, B. R. Helwig. 
Hotel: Conrad Hilton. 


YAHNKE, J. G., CO. Booth 465. Exhib- 
it featuring Yahnke new dextrose spray: 
wax spray for cutter creaser; Models 
10P and 15R for folding cartons and 
corrugated; powder spray. Personnel: 
G. Yahnke, J. Johnson, H. K. McCord, 
W. D. Heltsley. Hotel: Conrad Hilton. 
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Sinclair and Valentine Co. 


















Better labeling...less wor 
...the HEAT SEAL way! | 





Fine labels of all kinds 
Py mg =F: h-1e)sF-1e)(-meley-1 4 





Heat Seal requires no glue, no water, 
no clean-up. Ideal for bag headers and 
containers of practically all shapes 
and materials. Instantaneous or de- 
layed action. Made to exact specifica- 
tions, for use with high speed equip- 
ment. Continuous rolls or individual. 





Send your present labels for 
redesign, without charge or 
obligation, or for estimate 
on printing in present form. 
A. M. Steigerwald Company, 
910 West Van Buren Street, 
Chicago?. Taylor 9-5400. 





CINCINNATI 27, O. DETROIT 3, MICH. LOUISVILLE, KY. CLEVELAND 14, O. KANSAS CITY 5, MO. MILWAUKEE, W! 
Stollmaier & Son, Inc. Harry W. Hogg Practical Products Co. A. C. Foster A. B. Mason H. C. Lackowski 
Mariemont Center Bldg. 20157 Greeley Ave. 319 Jefferson St. 1747 Chester Ave. 905 Jefferson St. 8849 So. 76th S 
Bramble 1-0222 Diamond 1-3848 Juniper 7-1257 Cherry 1-2468 Victor 2-6580 Garden 5-585' 

MINNEAPOLIS, MINN. ROCKFORD, ILL. NEW YORK 25, N. Y. ST. LOUIS 5, MO. 

J. E. & J. L. Moor Blackhawk Paper & Cordage John H. McLaren Marvin Yates Co. 

3329 Dupont Ave., So. 630 Cedar St. 500 West 111th St. 111 So. Bemiston Ave. 

Taylor 4-5309 4-5261 Monument 2-0237 Parkview 6-0296 


GOLD OR SILVER EMBOSSED + DIE-CUT OR SQUARE « FOIL SEALS AND TAGS FLAT OR CONTINUOUS ROLLS + FOR HAND OR AUTOMATIC USE + HEAT SEAL + PRESSURE SENSITIVE © SPECIA! ‘0H 
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“WE WERE FIRST to bring out a com- 
mercial side-weld bag machine. That 
was back in 1956,”” says G.T. Schjel- 
dahl, president of the G.T. Schjeldahl 
Company. “Since then, others have 
been following us in design.” 






“THE FIRST SPLIT-ROLL® MACHINE, 
running two printed webs simultane- 
ously, was a 1957 development that 
helped us widen our lead in the poly- 
bag field.” 


% 


“IN 1958 we put the emphasis on fast, 
low-cost production when we intro- 
duced the economical ‘S’ Model side- 
weld bag machines. This series of ma- 
chines has virtually taken over the 
side-weld market.” 


***SPLIT-ROLL” is 


For the 4th year in a row... 


Schjeldahl has important news 


for polyethylene converters! 





“| INVITE YOU PERSONALLY to visit our display at the National 
Packaging Exposition, and see how Schjeldahl again sets new stand- 
ards for the industry. We'll be showing our new simplified SPLIT- 
ROLL* machine with many of its attachments. It’s designed to solve 
your biggest problems. You can see for yourself how RELIABILITY is 
built into each machine. Yes, this promises to be the hit of the Show 
for polyethylene converters, so don’t miss it.” 


Schjeldahl Company 





o registered 
trademark of the 
G. T. Schjeldah! 
Company. 
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206 SO. DIVISION ST. * NORTHFIELD, MINNESOTA 
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Classified Advertisements 


Employment 
Business Opportunities 
Used or Resale Equipment 





Machinery and 
Equipment For Sale 


SALE—BUYER MUST BE FOUND. Practi- 
caily new Ceco Two-Station Adjustable Car- 
toner (model #40-912 TT-TT) with an in- 
feed material conveyor and special hand 
brake and foot control. Machine purchased 
in 1957, however, its use has been confined 
to only a 4-month period. Careful mainte- 
ance has kept it in perfect operating 
condition. The machine has served us well, 
however, we are no longer in need of its 
services. For this reason, we are willing to 
take a big loss by offering it for sale at a 
very reasonable, sacrifice price. Reply Box 
1047. Modern Packaging. 


FOR SALE USED MACHINES—Brightwood 
Box Mches. 4” Under Feed & 6” Top Feed 
and Universal Models; Staude Right Angle 
Folding Carton Gluer; N.J. Pony Labelrite; 
48” & 56” Knowlton & Cameron Slitters/Re- 
winders; Sheridan & Seybold Embossers & 
Diecutters; also set-up, folding and corru- 
gated box used mches. Write for listings. 
Reply Box 1043, Modern Packaging. 


MODERN PACKAGING AND FOOD PROC- 
ESSING MACHINERY at Wonderfully Low 
Prices. Pneumatic Scale Automatic Carton 
Feeder, Wax Liners, Bottom Sealers and Top 
Sealing Units with interconnecting convey- 
ors. Pneumatic Scale Tite Wrap Machine. 
Jones Model CMV Highly flexible Automatic 
Cartoner. Package Machinery Model C 
Transwraps, with net weight scales, bulk 
and dribble feeds, Electric Eyes. Strokes & 
Smith Model BS Stokeswrap, Auger Feed, 
Electric Eyes. Scandia Model SFS6F high 
speed automatic Wrappers with Electric 
Eyes. Ceco Model 40-9-'2 TT and Model 40- 
18 Glue Seal Automatic Adjustable Cartoning 
Machines. Ceco Model A3901-12 Cartoning 
Machines with compression unit. Hayssen 
Wrappers, all sizes. Package Machinery 
Models FA, FA2, FA3 and FA4 Wrappers 
with and without Electric Eyes. Complete 
details and prices available on request. 
Union Standard Equipment Comovany, 318 
Lafayette Street, New York 12, N.Y. Phone: 
CAnal 6-5334. 


FOR SALE—THREE SIMPLEX #1 cello- 
phane bag machines, excellent condition; 
makes flat and gussetted unprinted and 
printed bags, complete with electric eye for 
printed bags; fold-over and crimp bottoms. 
Machines now in operation. Reply Box 1051, 
Modern Packaging. 











FOR SALE—Operating polyethylene con- 
vertising plant, printed and plain bags. Stra- 
tegically located to serve South and South- 
west. 75,000 bags per shift capacity. Details 
upon request. Box 1054, Modern Packaging. 


TAMPON MACHINERY—Due to client's 
death we can sell a line of unused Tampon 
machinery we have designed and built but 
not yet delivered. Produces improved prod- 
uct. Brochure on request. Unit packaging 
machines. Used shallow cup and new Uni- 
Paks. Filling, gluing, web cut-off, Auger 
feeds, sealing jaws with hole punch, hot-or- 
wet labeling machine conversion units. 
Ketchpel Engineering Co., 1401 Palisade Ave., 
West Englewood, N.J., Teaneck 7-4076 





Machinery Wanted 


WANTED —two or three used jaw type label 
attaching sealers, will consider only Sullivan, 
Mercury, Globe or Amsco—with or without 
label attachment. Relpy: The Crosset Co., 
Inc., 217 Plum St., Cincinnati 2, Ohio. 


Materials Wanted 


WANTED—Vinyl and ne Scrap. 
Send description and small sample. We are 
continuous buyers. American inyl_ Corp., 
73-30 Grand Ave., Maspeth 78, N.Y. Tel.: 
DEfender 5-9200. 


Help Wanted 


MANUFACTURERS AGENTS if you are ac- 
tive in the packaging field and need plastic 
vials, boxes, and other containers for present 
accounts, write giving territory covered, 
personal resume, and references to Conti- 
nental Plastics, 108 NE 48th, Oklahoma City 
5, Oklahoma. 
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SALES AGENTS WANTED—For nationally 
known iine of heat sealing machines. At- 
tractive territories available. See display at 
Booth National Packaging Exposition, 
International Amphitheatre, Chicago, IIl., 
April 13-17, 1959 or write to Box 1045, Mod- 
ern Packaging. 


OFFSET FOLDING CARTON SALESMAN— 
Metropolitan New York Folding Box Man- 
ufacturer with large complete folding box 
facilities seeks experienced salesman with 
following among users of fine lithographed 
cartons. All work done on our own premises 
to insure quality. Our men know of this ad. 
Reply Box 1057, Modern Packaging. 








HELP WANTED-—Sales Representative. Man- 
ufacturer of folding cartons for open- 
ings in Southeastern States. Must have ex- 
perience in food cartons. Write qualifications 
and territory currently covered. All replies 
will be kept completely confidential. Reply 
Box 1044, Modern Packaging. 


HELP WANTED—Large toy and houseware 
company, located in New England has an 
opening for packa PE maser. Please send 
resume to Box 1046 odern Packaging. 





PACKAGING PERSONNEL 
Positions Filled and Secured. A confi- 
dential Nationwide Service for employ- 
ers seeking personnel and _ individuals 
eae new positions. Inquiries invited. 
Reply to Graphic Arts Employment Serv- 
ice, t. 1952. Helen M. Winters, Man- 
ager: Dept. PAC-4, 307 East 4th Street, 
Cincinnati 2, Ohio. Phone CHerry 1-2202. 














PACKAGE DESIGN ENGINEER—Excit- 
ing — for creative engineer 
with broad technological background in 
functional package and packaging ma- 
chinery design. You will serve as con- 
sultant in all packaging areas of Eastern 
ethical pharmaceutical manufacturer. 
Salary open. Write full personal particu- 
lars in complete confidence to Box 1042, 
Modern Packaging. Interviews will be 
arranged in Chicago during National 
Packaging Show. 











REPS AND DEALERS WANTED—It pays 
converters and bag salesmen big profits to 
sell “Speedy bag packagers.” This portable 
inexpensive self-contained machine is a 
labor-saving must for people who package 
into poly bags. Packages hundreds of items 
(shirts to sandwiches). Write full particu- 
lars, references, etc. Errich International 
Corp., 35 West 36th St., New York 18, N. Y. 





FLEXIBLE PACKAGING SALESMEN—Met- 
ropolitan New York converter and printer 
of polyethylene and cellophane has opening 
for experienced salesman with following. 
Opportunity also present to increase earnings 
by representing parent company in sales of 
folding cartons. Reply Box 1058, Modern 
Packaging. 





FLEXOGRAPHIC PRESSROOM FOREMAN 
—Progressive growing company needs man 
with cellophane and polyethylene experi- 
ence. Responsibility and opportunity for 
competent man. Send resume to Box 1052, 
Modern Packaging. 





WANTED—Packaging machinery salesman 
or manufacturer's representative to sell na- 
tionally known line of peckeaing machinery, 
New York and New England States avail- 
able. Give age, experience and education, 
etc. If manufacturer’s representative, give 
names of firms now representing. Reply 
Box 1049, Modern Packaging. 


PACKAGING ENGINEER NEEDED—Oppor- 
tunity to join the staff of a progressive and 
dynamic 50-year-old firm now producing an 
outstanding line of greeting cards. The right 
man will enjoy the challenge of creating a 
key position for himself, as well as the se- 
curity and satisfaction of working with men 
who are tops in their field. If you have the 
imagination and technical experience to 
solve our packaging problems, send complete 
resume, including salary requirements to 
William Bocora, Employment Manager, 
American Greetings Corporation, 1300 West 
78th St., Cleveland 2, Ohio. 





Situation Wanted 


NEW ENGLAND MANUFACTURERS repre- 
sentative, 41, ten years experience, now 
doing a quarter of million volume annually 
with one packaging machinery account; de- 
sires to represent on a commission basis an- 
other substantial manufacturer of automatic 
machinery. Interview arranged during AMA 
Packaging Show or at your convenience. 
Reply Box 1041, Modern Packaging. 





PACKAGE DESIGNER, DIRECTOR—Super- 
visor, packaging, leading appliance mfgr. 5 

ears. Chief Designer, top foil mfgr. 4 years. 

ecognized professional design studio 4 
years. Able to conceive good merchandising 
ideas, capable of rendering professional com- 
prehensives, finished art. Parsons graduate, 
classmate of Paul Rand. Several awards, tre- 
mendous sales increases for natl. accts. Can 
lead and inspire personnel. Reply Box 1048, 
Modern Packaging. 








MANAGER—ENGINEER: Mechanical engi- 
neer, 39, P.E. Heavy supervisory experience 
in project engineering and development in 
chemicals and plastics. Recent position man- 
aging polyethylene film development and 
operations. Seeks demanding sition with 
future for solid man with ability and drive. 
Reply Box 1056, Modern Packaging. 





LABORATORY DIRECTOR—with paper 
converting and adhesive experience in 
production, laboratory research, and tech- 
nical service, including work with resin, 
latex, hot melt, and ve or ad- 
hesives. Excellent record in product de- 
velopment, employee training, and cost 
control. Reply Box 1059, Modern Pack- 
aging. 











Miscellaneous 


PACKAGING DESIGN FIRM WANTED. We 
wish to purchase all or part. Can contribute 
management and accounts. All replies con- 
fidential. Personal appointments will be 
made promptly. Write Box 1053, Modern 
Packaging. 





EUROPEAN MANUFACTURER of qual- 
ity self-adhesive tapes e.g., cellulose and 
vinyl wants to contact companies all over 
the world interested in selling tapes. 
Special wishes re lengths, widths and 
put-up are attended to. Manufacturing li- 
censes are also availab'e in some coun- 
tries. Reply Box 1050, Modern Packaging. 








WANTED—Wish to purchase small —_- 
ethylene Converter operation. Must with- 
stand investigation. Preferably South or 
Midwest. All replies kept in strictest confi- 
dence. Reply Box 1055, Modern Packaging. 








RATES FOR CLASSIFIED ADVERTISING 


ALL CLASSIFIED ADVERTISEMENTS PAYABLE IN ADVANCE OF PUBLICATION 
Closing date: 26th of second preceding month, e.g., April 26th for June issue 
Per inch (or fraction) ........ $30.00. Each 3 inches or fraction (boxed) $15.00 extra. 

Situation Wanted ads .... 
For purpose of establishing rate, figure approximately 50-55 words per inch. 
Address all communications to Classified Advertising Department, 
Modern Packaging, 575 Madison Avenue, N. Y. 22, N. Y. 
Modern Packaging reserves the right to accept, reject or censor classified copy. 


‘sacacie 1/3 of above rates. 
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Yt Pe, 


Rowell boxes 


keep fine products 
on the move! 


Set-up boxes in a wide range, 









made for Cosmetic & Drug Trade 
throughout the United States. 


Inquiries also invited from 





box users in other lines 


EN Kowell Co. 


INC. 
BATAVIA, NEW YORK 
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Distribution of this issue: 32,500 


A-B-C. Packaging Machine 
Corp. 

Acme Backing Corporation 

Acme Steel Company 

Aerosol Research Company 

Air Reduction Company, Inc. 

Allen Hollander Co., Inc. 

Allied Chemical Corporation, 
General Chemical Division 

Aluminum Company of Amer- 
ica, Aleoa Wrap Division 

Amaco 

American Bag and Paper Cerp. 

American Can Co. 
Canco Div. 
Marathon Div. 

American Viscose Corporation, 
Film Division 

Amsco Packaging Machinery, 
Inc. 

Anchor Hocking Glass 
Corporation 

Apex Machine Company 

Arenco Machine Company 

Armstrong Cork Company 

Arteote Papers, Inc. 

Atlas Coating Corp. 

Auto Wrappers, Ltd. 

Avery Label Company, a Divi- 
sion of Avery Adhesive 
Products Ine. 


Baldwin-Lima-Hamilton, 
Hamilton Division 

Bartelt Engineering Co. 

Bemis Bro. Bag Co. 

Bivans Corporation 

Bliss, E. W., Company 

Bradley Industries 

Braun, W., Co. 

British Cellophane Limited 

Brockway Glass Company, Inc. 

Brown Company 

Brown Filling Machine Co., 
Inc. 

Bunn, B. H., Company 

Burt, F. N., Company, Ine. 


Cameo Die and Label 
Company 

Cameron Machine Company 

Celanese Corporation of Amer- 
ica, Plastics Division 

Cellu-Craft Products 
Corporation 

Cellu-Fibre Can Corp., a Sub- 
sidiary of Niemand Bros., 
Ine. 

Central Fibre Products 
Company 

Champion Paper and Fibre 
Co., The 

Chaspee Mfg. Company, The 

Chicago Molded Products 
Corp., Campeo Div. 

Clark-Aiken Company, The 

Classified 

Cleveland Container Company, 
The 

Clybourn Machine Corp. 

Colonial Moulded Plastics 
Co., Ine. 

Colton, Arthur, Company, Div. 
Snyder Corp. 
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Comet Industries 

Container Corporation of 
America 

Container Equipment 
Corporation 

Continental Can Company 
Hazel-Atlas Glass Division 
White Cap Company, a 
Subsidiary 

Crescent Ink & Color Company 

Crompton & Knowles Packag- 
ing Corporation 

Crossett Paper Mills 

Crown Cork & Seal Company, 
Inc., Can Division 

Crown Zellerbach Corporation 
Gaylord Container Corp. Div. 
Distributor Sales Div. 

Crystal Tissue Company, The 


Davis, Joseph, Plastics Co. 

Dependable Compressor & 
Machine Corp. 

Derby Sealers, Inc. 

Diamond Chain Company, Inc. 

Diamond Plastic Box 

Dobeckmun Company, The, a 
Division of the Dow Chem- 
ical Company 

Doughboy Industries, Inc., 
Mechanical Division 

Dow Corning Corporation 

Dunning, J. H., Corporation 

du Pont de Nemours, E. L, & 
Co. (Ine.) 
Film Dept., Cellophane 
Polychemicals Dept., Alathon 

Crystal Tissue Company, The 


E-Z Packaging Corp. 

Eastman Kodak Company 
Cellulose Products Division 
Eastman Chemical Products, 

a Subsidiary 

Edlaw Packaging Co., Inc., The 

Elgin Manufacturing Company 

Emhart Manufacturing Co., 
Portland Division 

Erdeo Engineering 
Corporation 

Ever Ready Label Corporation 

Extruded Plastics, Ine. 


Faran Company, The 

Farrington Mfg. Co. 

Faustel Engineering, Inc. 

Federal Paper Board Co., Inc. 

Ferguson, J. L., Company 

Fibreboard Paper Products 
Corp. 


Findley’: 

Flex-O-Glass, Inc. 

Foampak Corporation 

Food Machinery & Chemical 
Corporation 
Canning Machinery Div. 
Hudson-Sharp Plant 
Simplex Plant 
Stokes & Smith Plant 

Foxon Company, The 


137 


337 
230 


128, 129 





Frank, Walter, Organization 
e 
Fry, George H., Company 


Fuller, H. B., Co. 


Gaylord Container Corpora- 
tion, Division of Crown 
Zellerbach Corporation 

Geissel Mfg. Co., Ine. 

General Corrugated Machin- 
ery Company, Ine. 

General Printing Ink Com. 
pany Division, Sun Chemical 
Corp. 

General Research & Supply 
Company 

Gilbert Plastics, Inc. 

Gilman Brothers Co., Inc. 

Gilman Paper Company 

Goodyear Tire & Rubber Co., 
The, Packaging Films Dept. 

Gottscho, Adolph, Ine. 

Grace, W. R., & Co., Polymer 
Chemicals Div. 

Gray Company, Ine. 


Hamae Packmaschinen 
G.m.b.H. 

Hamersley Mfg. Co., The 

Hamilton Division, Baldwin- 
Lima-Hamilton 

Hartig Extruders 

Hayssen Manufacturing 
Company 

Hazel-Atlas Glass, Division of 
Continental Can Co. 

Hedwin Corporation 

Heekin Can Company, The 

Heinrich Equipment Corp. 

Hercules Powder Company 

Hesser, Fr. 

Hinde & Dauch, Division of 
West Virginia Pulp and 
Paper Co. 

Hobbs Manufacturing Co. 

Hope Machine Company 

House of Harley, The 

Huber, J. M., Corporation 

Hudson-Sharp Plant, FMC 
Packaging Machinery Div. 


Ideal Stitcher Co., Div. of 
W. R. Pabich Mfg. Co., Inc. 
Industrial Marking Equipment 
Company, Inc. 
Industrie-Werke Karlsruhe 
Injection Molders Supply 
Company 
Inland Container Corp. 
Intaglio Service Corporation 
Inta-Roto Machine Co., Inc. 
Interchemical Corporation, 
Printing Ink Division 
International Paper Company, 
Fine Paper & Bleached 
Board Division 
International Staple & Ma- 
chine Company 
Island Equipment Corp. 
Ivers-Lee Co. 


(Continued on page 358) 
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Styl-O-Matic 
ROTARY UNSCRAMBLER 








Cartons of round bottles, jars, cans or con- 
tainers are inverted onto the tilt-top table. 
Contents are pushed onto revolving disk and 
automatically dispatched in single file to the 
conveyor. Also available with pallet feed for 
anti-biotic containers. 








Styl-O- Matic 
STRAIGHTLINE UNSCRAMBLER 





Cartons or cases of bottles, jars, cans or con- 
tainers dumped onto table are instantly 
unscrambled and regimented into a single file 
to keep a continuous flow of units on your 
production line. 





containers when succeeding equipment is 


Styl-O-Matic High Speed 4 Styl-O-Matic 
UNSCRAMBLERS! WALKIE-PUSHIE UNSCRAMBLER Jj SURGE TABLE 
i 
t 
4 
i 
i 
I 
i 
| 
Accommodates almost any size or shape con- t 
Send for free coteleg warhe Complete roan ing a agente pe: sexing apts sos I An accumulating table that is placed at a 
Styl-O-Matic Line plus information bled without agitation, and no scuffing or con- | point in the conveyor production line to re- 
on any of the products listed in this tact when discharging. High speed, very J ceive and hold round bottles, jars, cans or 
i 


advertisement. gentle handling is assured. Available also in 


twin units. 


momentarily shutdown. 


ISLAND EQUIPMENT CORP. bept. mpi - P.O. Box 380276 - Miami 38, Florida 











PORTABLE FILLING MACHINE 


FILLS ALL LIQUIDS 


Free-flowing to Viscous! 


. . . ADHESIVES, RESINS, 

PASTES, OILS, CREAMS 

@ Low cost—from $215 to $890 

@ Wide range—Single drop to 
16 ozs. per fill 


@ Fills from floor level drum 
or overhead reservoir 


Electronic Speed Control 
Filling rate variable from 
3 to 20 or more per minute 
Adjustable suck-back 
Micrometer Volume Control 
Sanitary filling 

1% Accuracy 

Clean Fills — No stringing 
even with gummy materials 
NOW~— accurate, trouble-free filling of liquids, 
creams, pastes or semi-solids with the new Fila- 
matic. Ever-Dri nozzle produces sharp, clean 
cut-off without stringing or dripping. Easily 
integrated into existing conveyor lines for auto- 
matic filling. Easy to use, set-up and clean. 

FREE ANALYSIS Send details of your filling 


problem for free analysis and illustrated brochure. 





NATIONAL INSTRUMENT CO. 


4119-4127 Fordleigh Road + Baltimore 15, Md. 
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wow! 


Adhesives you will swear by — not at! 








Here’s why... 

They perform! Smooth, clean, at top speeds. 
There’s no time (money) spent for unnec- 
essary clean-up; for down time; to reprocess 
waste or rejects. They are time-tested. Not 
put out, underdeveloped, just to be the first 
answer to a problem. 

You can depend on them — day in and day 
out—to produce a better product at a lower 
cost. If this is what you want, contact 


IN DUS TRIAL 
ADHESItIWVES 


'D | exclus 





Also see pages 226, 262, 321. 


MP MILWAUKEE 45, WISCONSIN 
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332 Jiffy Manufacturing Company 
236 Jones, R. A., & Company, Ine. 
344B,C Jones & Laughlin Steel 
Corporation 
262 Kansteiner, Walter H.. Ma- 
chinery Co. 
270 Kartridg-Pak Machine Co. 
17 Kehr Products Company 
329 Keystone Packaging Service 
119 Kidder Press Co., Ine. 
296 Kiefer, Karl, Machine Co., The 
105 Kimball, A., Co. 
322. Kleen-Stik Products, Inc. 
197 Knox Glass, Ine. 
267 Koppers Company, Inc.. 
Plastics Division 
272B_ La Cellophane S. A. 
226 Labelette Company 
344D Lachman-Novasel Paper 
Corporation 
282 Lakso Company, Inc., The 
Inside Back Cover Lassiter Corporation 
263 Lawter Chemicals, Ine. 
295 Lermer Plastics, Inc. 
215 Lily-Tulip Cup Corporation 
81 Lowe Paper Company 
110,111 Ludlow Papers, Inc. 
344A MRM Company, Ine. 
3'4A Manhasset Machine Co. 
324,325 Marathon, a Division of Amer- 
ican Can Company 
249 Markem Machine Co. 
257 Matthews, Jas. H., & Company 
333. Mercury Engineering 
Corporation 
225. Mercury Heat Sealing Equip- 
ment Co. 
272A Metal Closures Ltd. 
202 Metal Edge Industries 
5 Metro Glass Company, Inc. 
258 Midnight Engineering Co. 
269 Midwest Plastic Products Co. 
39 Milprint Inc. 
Minnesota Mining and Manu- 
facturing Co. 
235 Industrial Tape Div. 
31 Film Products Group 
15 Modern Plastic Machinery 
Corp. 
36 Mojonnier Associates Inc. 
291 Morningstar-Paisley, Inc. 
34 Mosstype 
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from page 356) 


J-E Plastics Mfg. Corp. 


Nashua Corporation 

National Instrument Co. 

National Starch 
ucts Ine. 

New Era Manufacturing Co. 

Newman-Green Inc. 

Niemand Bros., Inc. 


Cellu-Fibre Can Corporation, 


a Subsidiary 
Niemand Industries, Inc. 
Nixon Nitration Works 


Ogden Manufacturing Co. 
Ohio Boxboard Co., The 
Olin Mathieson Chemical 
Corp., Packaging Division 
Oliver Machinery Company, 
Packaging Division 
Olsenmark Corporation 
Owens-Illinois 
Blown Plastics Division 
General Packaging Division 


284 
307, 308 
228, 229 
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306 
238, 239 


329 


PMC Industries 

Package Machinery Company, 
Reed-Prentice Division 

Pak-Rapid, Ine. 

Peerless Roll Leaf Company. 


Inc. 
Perl Machine Mfg. Co., Inc. 
Permacel 
Peter Partition Corp. 
Peters Machinery Company 
Pitney-Bowes, Inc. 
Plastic Artisans, Inc. 
Plastic Horizons, Inc. 
Plast-Ties Company 
Plast-O-Craft Co.. Inc. 
Plastofilm Ine. 
Plaxall, Ine. 
Pneumatic Scale Corp., Ltd. 
Potdevin Machine Co. 
Print-A-Tube Company 
Pyroxylin Products Ine. 


R. C. Can Company 

Redington, F. B., Co. 

Reed-Prentice Division of 
Package Machinery Company 

Resina Automatic Machinery 
Co., Ine. 

Reynolds Metals Company 
Plastics Division 


Rhinelander Paper Company, 


Division of St. Regis 
Paper Co. 
Richards, J. A., Co. 
Richardson Taylor-Globe 
Riegel Paper Corporation 
Risdon Manufacturing Com- 
pany, The 
Rotogravure Packaging, Inc. 
Rowell, E. N., Co., Ine. 
Royal Manufacturing Com- 
pany, Ine. 


St. Regis Paper Company 
Container Division 
Kraft Division 
Rhinelander Paper Division 

Schjeldahl Company 

Seal Spout Corp. 

Sheffield Tube Corporation, 
The 

Simco Company, The 

Simplex Plant, FMC Packag- 
ing Machinery Div. 

Sinclair and Valentine Co., 
Division of American- 
Marietta Company 

Smith, H. P., Paper Co. 

Snyder Corporation, Arthur 
Colton Co. Div. 

Soabar Company 

Spencer Chemical Co. 

Standard Packaging Corpora- 
tion 

Stanford Engineering Co. 

Steigerwald, A. M., Co. 

Stokes & Smith Plant, FMC 
Packaging Machinery Div. 

Stuyvesant Engineering 
Company 


128, 129 
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11 
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138 
309 
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298, 299 
240A-D 
312, 313 
101 
321 
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283 


316 
329 
297 
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Sun Chemical Co. General 
Printing Ink Company 
Division 

Swift & Company, Adhesives 
Products Dept. 


Teepack Spezialmaschinen 
G.m.b.H. 
Tele-Sonic Packaging Corp. 
Thatcher Glass Manufacturing 
Company, Inc. 
Thilmany Pulp & Paper 
Company 
Thomson-National Press Com- 
pany, Inc. 
Tipper Tie, Inc. 
Tol-O-Matic, Inc. i 
Tompkins’ Label Service 
Tronomatic Machine Mfg. 
Corp. 


a cE 


Union Bag-Camp Paper 
Corporation 

Union Carbide International 
Company 

Union Carbide Plastics Com- 
pany, Division of Union 
Carbide Corp. 

United Shoe Machinery Corp. 

U. S. Bottlers Machinery 
Company 

U. S. Industrial Chemicals Co. 

United States Rubber Com- 
pany, Mechanical Goods 
Division 


Veeder-Root Incorporated 
Verner, B., & Co., Inc. 
Vertrod Corp. 

Vulean Electric Company 


Waldron, John, Corp. 

Warren, S. D., Company 

Weigh Right Automatic Scale 
Co. 

West Instrument Corp. 

West Virginia Pulp and Paper i 


Co. 
Bleached Board Div. 


Kraft Division 
Westchester Plastics, Inc. 
Wheeling Stamping Co. 
White Cap Company, Subsidi- 
ary of Continental Can 
Company 
Wolverine Paper Converting 
Machinery Corp. 


Youngstown Sheet and Tube 
Company, The 
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EASY DOES IT... 
EASY SELLS IT!... 


with Aerosols 





Magic Touch of Aerosol Packaging 
opens bigger markets for touch-up paints 


“Tt’s faster,” say consumers. “It’s easier. It’s neater.” 
These advantages of aerosol paints sold over 30.5 
million cans in 1957—more than half again as many 
as in 1956!—and the market is still growing fast! 

The paint field is now seeing the same kind of 
revolutionary sales impact that aerosol packaging 
has had on hair sprays and insecticides, shave creams 
and room deodorants. And if you’re thinking of mar- 
keting aerosol paints or any other product in aerosol 
form, we’d like to help. 


How General Chemical can serve you 
As a leading producer of aerosol propellants, General 
Chemical provides a great many helpful services to 
present and prospective aerosol marketers. We will, 
for example, be glad to work with you to develop a 
formulation with the right pressures and compati- 
bilities for your product and container. 

We will direct you to many capable contract fillers 
in every part of the country who will put up your 
product in aerosol form for test marketing and handle 


APRIL 1959 


full commercial production as well. In this way, you 
can enter the aerosol marketplace without investing 
a cent in plant, special equipment or production per- 
sonnel! 


General Chemical services include: 





Technical Assistance with 
Product Development 
and Formulation 


New Product Technical Literature and 
Ideas Market Data 


For further information—or if you would like to arrange 
for a special presentation—write today to ‘“Genetron” Dept., 
General Chemical Division, Allied Chemical Corporation. 


genetron 


aerosol propellants 
Putting the “push” in America’s finest aerosols 


llied 


GENERAL CHEMICAL DIVISION 


hemical 
as 40 Rector Street, New York 6, N. Y. 
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LET CAMPCO 
SHEET AND FILM 





The 36 inches separating counter packages from customer pocket- 
book pay for every step your product makes—from development 
to distribution. And profits are governed largely by how well you 
package your products—and with what. That's why it pays to do 
business with Campco. Campco offers a complete line of plastic 
sheet and film in the finish your package demands, including: 


STYRENES 

Rubber-Modified Styrene Sheets and Film — Strong, lightweight, 
ideal for vacuum forming. Low cost. High impact resistance. Full 
range of colors—translucent or opaque. From .010” to .187”. 


CELLULOSICS 

Cellulose Acetate Sheet and Film — Strong, ideal for vacuum 
forming including blister packs. Special formulation inhibits 
blushing. Film used for wraps. Excellent shelf life. 


Cellulose Butyrate Sheet and Film— Exceptional strength in thin 
sections. 


Ethyl Cellulose — Highest thin section toughness, maximum 
dimensional stability, lightweight 


POLYETHYLENES 

Heavy Gauge Polyethylene Sheet — All conventional forming 
techniques can be used. Odorless, tasteless, great flexural strength. 
Ideal for food or chemical packaging. 

Rigid Polyethylene Sheet — New linear “low pressure” extruded 
sheet. High resistance to heat distortion, high rigidity, impact 
resistant, inert, moisture resistant. Available in Zeigler and Phil- 


lips types 


SPECIAL FINISHES 

Woodgrain — Available in light or dark mahogany or driftwood. 
Same color and warmth as natural woods. From .030” to .187” 
on styrene. 


Leather — An embossed finish simulating looks and feel of real 
leather. In black or colors. 

For print-register work — A new modified styrene for applications 
where sheet must be preprinted and accuracy of image is exact- 
ing. Less than 5% strain pattern. In colors or special blue-white 
base for printing. 

High Gloss —Campco GM finish is the ultimate in surface bril- 
liance. Porcelainlike appearance is permanent, and actually 
improves with heat of forming. 


Lace, marble, abstract designs —in fact any pattern or decoration 
you can photograph can be reproduced picture-perfect on 
Campco styrene . . . with the design bonded into the sheet. 

Let Campco help you select the right materials, with the right 
finish. Many size sheets and rolls available right from stock at 
lowest prices. For delivery and prices, write: 


CAmMPco sheet and film 


a division of Chicago Molded Products Corp. 


2708A Normandy Avenue, Chicago 35, Illinois 


STYRENE © ACETATE © POLYETHYLENE © RIGID POLYETHYLENE 
BUTYRATE © COPOLYMER STYRENE 


Visit Campco Booth 529 National Packaging Exposition. 
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idea sharpening: taking a basically sound idea and 
honing it to a fine point for maximum penetration. 
Cc °o R P °o R A T ! ° N 


K 4 


In packaging, Lassiter idea sharpening includes experienced 
. waew vor 


recommendations on package design and material, store display, sniabok sdeeitiaeath 
? 350 F H Vv NU 

EXECUTIVE OFFICES: Chariotte, N.C 
DIVISIONS: Chicago, Ill. « Cheltenham, Pa 
Ga. + Greensboro, N. C.« Danville, Va 


packaging machinery. Another good reason to call Lassiter. 
Atlanta 
PAPERBOARD, TRANSPARENT FILM, FOIL 


MANUFACTURERS OF PRINTED PACKAGING IN PAPER, 
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CONTINENTAL Cc CAN COMPANY 


100 E. 42nd Street, New York 17, N. Y. 


